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1 Описание дисциплины 

Дисциплина «Профессионально-ориентированный   иностранный язык» 

(английский) является обязательной базовой дисциплиной, которая  включает  

курс грамматики, лексический материал профессионального характера и тексты 

профессиональной направленности. 

 При изучении данной дисциплины студент сможет научиться 

осуществлять устное и письменное общение на иностранном языке в 

профессиональной сфере при ведущей роли чтения. 

Пререквизиты: 

 Для освоения данного курса студент должен обладать уровнем знаний и 

умений по английскому языку в объеме программ средней школы и 

обязательной общеобразовательной дисциплины «Иностранный язык» 

(английский). 

Постреквизиты: 

        Полученные знания могут служить базой для овладения более 

продвинутым уровнем иностранного языка для специальных целей (FLSP) в 

магистратуре, а также для дальнейшего иноязычного самообразования. 

 

Цели и задачи дисциплины 

Целью изучения дисциплины «Профессионально-ориентированный 

иностранный язык (английский)» является совершенствование умений всех 

форм профессионально-ориентированной иноязычной речи, а также 

формирование коммуникативной компетенции для эффективного, 

самостоятельного общения в социокультурной, академической и 

профессиональной сферах в условиях поликультурной и многоязычной среды. 

Задачи дисциплины: обучение студентов пониманию и анализу текстов 

общего содержания, общенаучных, научно-популярных и специальных текстов 

по избранной специальности; 

развитие коммуникативных навыков и умений поискового, 

просмотрового и ознакомительного чтения, овладение письменной речью для 

реферирования профессионально-ориентированных текстов, а также 

дальнейшее совершенствование умений иноязычной профессионально-

ориентированной речи для решения общекоммуникативных и 

профессиональных задач, включая навыки ведения дискуссии, презентации и 

запроса информации, обоснования положения/ тезиса или своей точки зрения.  

В результате изучения дисциплины студенты должны 

    знать: 

-  основные приемы перевода терминологических сочетаний;  

-  особенности перевода терминов литературы по специальности;  

-  типы сокращений в языке;  

-  интернациональные слова; 

- особенности перевода свободных и устойчивых словосочетаний, 

атрибутивных препозитивных словосочетаний; 



- особенности и приемы перевода оборотов на основе неличных глагольных 

форм, модальных глаголов и их эквивалентов, пассивных конструкций;  

- основные грамматические структуры литературного и разговорного языка. 

     уметь: 

 - понимать основное содержание аутентичных текстов, с выделением основной 

мысли, опуская второстепенную информацию;  

- высказываться в пределах изученных профессионально-ориентированных тем, 

передавать содержание прочитанного, выражать свое мнение и оценку;  

- делать самостоятельно подготовленные устные сообщения, презентации по 

проделанной работе или изученной теме, используя при этом источники на 

родном и изучаемом языке;  

- реагировать в беседе на профессиональные темы и приводить аргументы; 

- составлять аннотации к текстам по специальности, передавать содержание 

печатного текста, выделять основную информацию, производить компрессию 

текста путем извлечения основной информации;  

- переводить литературу по специальности с иностранного языка на родной и с 

родного на иностранный в соответствии с языковыми нормами, пользуясь 

специализированными терминологическими словарями; 

 - понимать основное содержание учебных и аутентичных профессионально-

ориентированных текстов в пределах программного материала;  

- понимать основное содержание лекций, выступлений, бесед в своей 

профессиональной сфере.  

     владеть:  

- навыками выражения своих мыслей и мнения в межличностном, деловом и 

профессиональном общении на иностранном языке; 

- различными  навыками речевой деятельности (чтение, письмо, говорение, 

аудирование) на иностранном языке. 

     быть компетентными в использовании профессиональных терминов на 

английском языке и в отборе языковых средств при переводе 

специализированных текстов с использованием и без использования словарей 

различных профилей. 

 

 

 

 

 

 

 

 



2 Содержание дисциплины 

 

          Модуль 1. Economics and Business; Bases of Economics 

 

1.1.  Введение в специальность на профессионально- ориентированном 

иностранном языке. Лексическая тема: Basic Economic Law. The economic 

environment. Работа с текстом о современном состоянии отрасли. 

Профессионально-ориентированная терминология на английском языке  

Глоссарий по теме. Тренировочные упражнения и творческие задания 

Грамматика: Parts of Speech. General overview. Singular and Plural Nouns. English 

Adjectives-Basic Terms. 

 

1.2.  Предметная сфера специальности. Лексическая тема: Measuring economic 

activity. Глоссарий по теме. Текст по теме Economic integration and trade 

Тренировочные упражнения и творческие задания 

Грамматика: English Verbs-Basic Terms. The Verb to Be. Negative Sentences and 

Question Formation. The Irregular Verbs in English. 

 

1.3.  Лексическая тема: Business and enterprise    Профессионально-

ориентированная терминология на английском языке.   Глоссарий по теме. 

Текст по теме Economic growth. Тренировочные упражнения и творческие 

задания 

Грамматика: The Verb Tenses in English. Present Tenses: The Present Simple 

Tense, The Present Progressive Tense 

 

         Модуль 2.  Marketing  

 

2.1.  Деловая переписка (письма, факсы, сводки, сводки, заметки, отчеты. 

Лексическая тема: The Principles of Management and Marketing  of Глоссарий 

по теме. Текст по теме. Тренировочные упражнения и творческие задания 

Грамматика:  Past Tenses: The Past Simple Tense, The Past Progressive Tense. 

                               

2.3.  Переговоры, профессиональные дебаты, презентации, конференции. 

Лексическая тема Costs, adverticement . Глоссарий по теме. Текст по теме 

Advancement of commodities and logistics. Тренировочные упражнения и 

творческие задания 

Грамматика: Sentence Structure – Basic Clause Structure: Phrases, Clauses, 

Sentence Types. 
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Костанай: КГУ им. А. Байтурсынова, 2013 - 51с. 
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4 Приложение 

Программа дисциплины для обучающихся   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                 Приложение к рабочей учебной программе (Syllabus) 

Программа дисциплины для обучающихся                               

на 2017 – 2018  учебный год дисциплины 

P – oIYa3202профессионально-ориентированный иностранный язык (английский) 

1. Основная информация 

Факультет Экономический 

Специальность 5В050700-Менеджмент,  5В051100-Маркетинг,   5В051000-Государственное и местное   

управление      

Курс 3 Семестр 6 Форма об. очная Прогр. об. основная 

Цикл дисциплины Базовая 

ООД/ПД/БД 

Компонент Обязательный ОК/КВ 

Кол-во кредитов 2KZ//3   ECTS Количество часов 90 

Место проведения занятий Согласно расписанию 

Руководитель программы Касьянова В.П. 

Преподаватели  

Время консультаций 

(СРОП инд.) 

1-я неделя 2-я неделя 3-я неделя 

Согласно графику Согласно графику Согласно графику 

2 Пререквизиты и постреквизиты 

Пререквизиты Иностранный язык(английский), изучавшийся в рамках школьной программы и  

обязательной общеобразовательной дисциплины «Иностранный язык» 

Постреквизиты 

 

Полученные знания могут служить базой для овладения более продвинутым уровнем 

иностранного языка для специальных целей (FLSP) в магистратуре, а также для 

дальнейшего иноязычного самообразования. 

3 Цель и задачи дисциплины 

Цель Целью  изучения дисциплины «Профессионально-ориентированный иностранный язык 

(английский)» является совершенствование умений всех форм профессионально-ориентированной 

иноязычной речи, а также развитие коммуникативной и межкультурной компетенции будущих 

специалистов в области экономики. 

Задачи Развитие коммуникативных навыков и умений поискового, просмотрового и ознакомительного 

чтения, владение письменной речью для реферирования профессионально-ориентированных 

текстов, а также дальнейшее совершенствование умений иноязычной профессионально-

ориентированной речи. В качестве источника информации используются аутентичные тексты по 
специальности. 

4 Распределение академических часов 

Всего Лек. Практ. Лаб. СРОП СРО Форма контроля 

2 кредита 90 часов - 30 - 5 55 Экзамен 

5 Содержание дисциплины 

Спецлексика, спецтексты, грамматические темы, наиболее часто встречающиеся в спецтекстах 

6 Политика курса 

Для успешного овладения английским языком студенты должны обязательно посещать все практические занятия, 

активно участвовать в учебном процессе, творчески подходить к выполнению заданий, предлагаемых для СРС. На 

каждом занятии преподаватель имеет возможность оценить, проделанную студентом работу, его активность на 

занятии, стимулируя тем самым качество его обучения. После завершения программной темы проводится тест по 

лексике и грамматике, а также  контроль  чтения текстов по специальности в одной из следующих форм: 

выборочный перевод прочитанного, обсуждение на английском языке или предоставление реферата-перевода. 

Знания студентов оцениваются в накопительных рейтинговых баллах. При оценке знаний студентов по каждому 

пройденному уроку учитываются такие виды речевой деятельности как: говорение, чтение, письмо, аудирование.  

7 Список рекомендуемой литературы 

Основная 1.  Аванесян Ж.Г.  Английский язык для экономистов – Москва. 2011. – 312 стр. 

Дополнительная 

 

 

 

1. 1 1. The  business. Pre-intermediate: student’s book. Oxford: Macmillan, 2008   

2. Mohr Boudewijn. The Language of International Trade in English. Prentice Hall Regents, 

1978, 115 p. 

3. Harding K. English for Specific  Purposes. Oxford University Press -2009. 
4.. Касьянова В.П. Английский язык для экономических специальностей. – Костанай: 

КГУ им. А. Байтурсынова, 2013 - 51с. 

5. Жданова И.Ф. Новый англо-русский экономический словарь. – М: Рус.- Медиа, 2005. 

6.  Murphy Raymond English Grammar in Use Cambridge University 2003 



8 Календарно-тематический план 

№ 

недели 

Модуль Темы практических занятий, 

 

Часы Темы СРОП (групповых),  

виды контроля  

 

Часы 

 

1 

 

2 

 

 

3 

 

4 

 

5 

      

     6                          

 

     7 

     8 

Модуль 1 Economics and Business; Bases of Economics 
  Введение в специальность на профессионально- 
ориентированном иностранном языке.  

Лексическая тема  Basic Economic Law. The economic 

environment. Профессионально-ориентированная 
терминология на английском языке    

Грамматика:Parts of Speech. General overview. Singular and 

Plural Nouns. English Adjectives-Basic Terms. 
Предметная сфера специальности. Лексическая тема 

Measuring economic activity  
Грамматика:   English Verbs-Basic Terms. The Verb to Be. 

Negative Sentences and Question Formation. The Irregular 
Verbs in English.Профессионально-ориентированная 

терминология на английском языке  

Лексическая тема:   Business and enterprise  
   Грамматика The Verb Tenses in English. Present Tenses: 

The Present Simple Tense, The Present Progressive Tense 

 (РК)  

 

 

    2 

    

2 

    

    2 

 

    2 

 

    2 

     

    2 

     

    2 

 

    2 

 

 
 

 

 
 

Работа с текстом о современном состоянии 

отрасли. 
 

 

 
  

  Работа с текстом по специальности 

 

     

 

 

 

    1 

 

     

     

     

 

    1 

 

 

 

 

 

9 

10 

 

11 

 

12 

13 

 

14 

15 

Модуль 2 Marketing  

Лексическая тема  The Principles of Management and 

Marketing    
  

Грамматика:      Past Tenses: The Past Simple Tense, The 

Past Progressive Tense 
 Лексическая тема Costs, adverticement  Текст   

Advancement of commodities and logistics   
 
Грамматика:   Sentence Structure – Basic Clause Structure: 

Phrases, Clauses, Sentence Types. 
(РК) 

 

    2 

2 

 

    2 

    2 

2 

    2 

    

    2 

     

 
Деловая переписка(письма, факсы, сводки, 
сводки, заметки, отчеты. 
 

 

 
Переговоры, профессиональные дебаты, 

презентации, конференции 
 
Работа с текстом по специальности 

 

    1 

      

 

     

 

    1 

 

     

    1 

Итого часов за  семестр 30  5 



 

График выполнения и сдачи заданий по дисциплине 

В
и

д
ы

 к
о
н

тр
о
л

я 
Форма контроля 

Б
ал

л
ы

 

Недели 

1 2 

 

3 

 

4 5 6 7 8 

 

9 

 

10 11 

 

12 

  

13 14 

 

15 

  

ТК 

 

Выполнение практ.  

заданий 
100 *     *     *   *  

Устный опрос 100  *   *  *  *    *   

Письменная работа 100   *             

РК Тест 

 

 

100        *       * 

ИК Устный экзамен 100                

 Всего                   

Примечание 1. Студент, набравший по итогам семестра не менее 50% максимального сем рейтинга  и набравший по всем видам контроля 

положительные оценки, допускается к сдаче экзамена. Для получения положительной оценки необходимо на экзамене набрать не менее 50% 

максимального итогового рейтинга. Примечание 2. При наличии пропусков практических занятий действует система отработок через 

выполнение и защиту работ по пропущенным занятиям.   

Критерии оценки 

Традиционная оценка Отлично Хорошо Удовлетворительно Неудовлетворительно 

Баллы (max = 100 баллов)) 90-100 75-89 50-74 0-49 

** Все учебные достижения обучающегося оцениваются по 100 балльной шкале за каждое выполненное задание (ответ на занятиях, сдача 

домашнего задания, выполнение контрольной работы и др.), окончательный итог по аттестации подводится расчетом среднеарифметической 

суммы всех оценок по видам работы. 

10 Таблица перевода оценок балльно-рейтинговой буквенной системы в оценки по ECTS 

Оценка по букв. системе А А- В+ В В- С+ С С- D+ D F 

%-ное содержание 95-100 90-94 85-89 80-84 75-79 70-74 65-69 60-64 55-59 50-54 0-49 

Оценка по традиц. системе Отлично Хор Хорошо Удовл Удовл Удовл Неудовл 

Оценка по ECTS А В С D E FX, F 



10  Задания на СРО 

 

 

№  

 Тема, задание, вид работы 

 

Тема, задание, вид работы 

ч

ч 

Часы 

Литера

тура 

 

Литера

тура 

Форма 

отчетности 

 

Форма 

отчетности 

Сроки 

сдачи 

(неделя) 

1 Задание по грамматике №1 

Текст профессиональной направленности для 

чтения 

2 

7 

 

 

2,3,4 

 

Письменная 

работа 

Устный 

ответ 

 

 

3, 6 

 

 

2 Задание по грамматике №2 

Текст профессиональной направленности для 

чтения 

3 

 

7 

 

 

2,3,4 

Письменная 

работа 

Устный 

ответ 

 

 

9,12,15 

Другие виды работ по СРС 

3 Подготовка к практическим занятиям 25    

4 Подготовка к текущему контролю 5   2, 3, 4, 5, 6, 

7, 9, 10, 11, 

12, 13, 14 

5 Подготовка к рубежному контролю 6   8, 15 

6 Итого часов по СРС 55    

                     

                    Программа составлена Касьяновой В.П., старшим преподавателем 

                      18.05. 2017 г.                                                             ____________________ 

                     

                     Рассмотрена и утверждена на заседании кафедры иностранных языков 

                     протокол от 19.05.2017  г. №5 

                      

                    Зав.кафедрой иностранных языков                            М. Румянцева 
 

 

 

 

 

 

 

 

 

 

 

                                                                                                                                                                                      

                                                                                                                                      

 



                                                                                                                                    



                                                                                                                                     Утверждаю  

      И.о.зав.кафедрой иностранных языков 

  

      ___________________ О. Радчук 

      ___.___. 2017 г.  
          

Карта учебно-методической обеспеченности дисциплины Профессионально-ориентированный иностранный язык (английский) 

на 2017 - 2018 учебный год 

          

Спец-ть Кол-во 

студентов 

Библиография (автор, название, 

место, год издания, кол-во стр.) 

Вид изд. Носитель Кол-во экз. Нахожд. в 

сети 

Примечание 

Неч. 

сем. 

Чет. 

сем. 

Библ. Каф. 

       1. Учебники, учебные пособия, электронные учебные издания 

      Основная             

5В050600-

Экономика      

5В050700- 

Менеджмент                 

5В050800-Учет 

и аудит    

5В050900-

Финансы                                       

5В051000- 

Государственн

  1. Памухина Л.Г., Глуховская А.Г., 

Сочилина З.И. «Деловой 

английский».Учебник. 

4.3.М.: Вече,1997г. 332 стр 

2. Дарская В.Г.,Журавченко 

К.В.,Лясецкая Л.А. и др. «Новый 

деловой английский».-М.:Вече,2004г. 

672 стр 

 3.English Grammar with exercises. 

Murphy. Grammar in Use English Suppl 

Учебник 

 

 

Учебник 

 

Учебник 

Бумажн. 

 

 

Бумажн. 

 

Бумажн. 

86 

 

 

5 

 

16 

   



ое и  местное 

управление                                       

5В051100-

Маркетинг 

 

Exs with answer 2 ed 

4. Под ред. Девекина В.Н. «Сборник 

контрольно-тренировочных 

упражнений», II курс 

Просвещение,1998г. 150 стр 

5. In Company Upp Inter CDx3 

6. In Company Upp Inter SB with CD, 

TB 

7. Market Leader New  Edition-

Intermediate Practice File with CD, Test 

File 

8. Market Leader New  Edition-

Intermediate SB with class CD, Elem 

CB, Upper-int Practice File 

9. Market Leader New  Edition -

Intermediate Teacher’s Book with DVD 

10. Антонов О.И. Английский язык 

для бизнесмена.-

М.:Информпечать,1991г. 112 стр. 

11. Митина И.Е., Петрова Л.С. 

«Деловой английский: Банки и 

деньги».-СПб,1999г 131 стр.12. 

Морозенко В.В.Английский язык для 

экономистов .Учебник.М.:1986г.212 

стр. 

12.Агабекян И.П. Английский для 

менеджеров Ростов н/Д:Феникс., 2012, 

412 стр. 

Учебник 

 

 

Учебник 

Учебник 

Учебник 

 

Учебник 

 

Учебник 

 

Учебник 

 

 

Учебник 

 

Учебник 

 

 

    Бумажн. 

 

 

Эл CD 

Бум и Эл с  

CD 

Бум и Эл с  

CD 

 

Бум и Эл с  

CD 

 

Бум и Эл с  

CD 

Бум 

 

 

Бум 

 

Бум 

 

 

150 

 

 

1 

1 

2 

 

10 

 

3 

 

1 

 

 

69 

 

97 

 

 



13. Агабекян И.П Анлглийский  для  

экономистов Ростов н/Д:Феникс., 2012, 

413 стр. 

14. Агабекян И.П Деловой английский 

Ростов н/Д:Феникс,2002, 320 стр. 

15.  Алонцева ,Н.В. Английский язык 

для направления"Менеджмент" 

М.:Академия,2014.,212 стр. 

16. Л.Г.Памухина Английский для 

деловых людей М.:Лист Нью.,2003 

 

 

Учебник 

Учебник 

 

Учебник 

Учебник 

 

Учебник 

 

Бум 

Бум 

 

Бум 

Бум 

 

Бум 

1 

1 

 

1 

30 

 

10 

      Дополнительная             

5В050600-

Экономика      

5В050700- 

Менеджмент                 

5В050800-Учет 

и аудит    

5В050900-

Финансы                                       

5В051000- 

Государственн

ое и  местное 

управление                                       

5В051100-

Маркетинг 

  1. Под ред. Девекина В.Н. «Сборник 

контрольно-тренировочных 

упражнений», II курс 

Просвещение,1998г. 150 стр 

2. Macmillan. Essential Dictionary for 

learners of English. Designed by Peter 

Burgess, L, 2003г. 861 стр. 

3. Блинова С.И. «Практика 

английского языка» ( сборник 

упражнений по грамматике).С-П. 

2003г. 384 стр. 

4. Хведченя Л.В. «Практическая 

грамматика современного 

английского языка» Мн.Книжный 

дом,2002г. 688 стр. 

 

 

 

словарь 

 

Учебник 

 

Учебник 

 

 

 

 

Бум 

 

Бум 

 

Бум 

 

 

 

 

1 

 

5 

 

7 

 

   



 5. Ismailova G.A.International 

organizations and integration into the 

worldeonomyАлмата:Каз.универ.,2006

, 96 стр. 

 

Учебник 

 

 

Бум 

 

 1 

    Всего экземпляров     498 0 0   

                                        2. Методические разработки кафедры 

      1. 1.Касьянова В.П. Английский язык 

для финансистов и бухгалтеров. – 

Костанай: КГУ им. А. Байтурсынова, 

2015 - 75с. 

2. Касьянова В.П. Английский язык 

для экономических специальностей. – 

Костанай: КГУ им. А. Байтурсынова, 

2013 - 51с. 

3. В.Касьянова, Л.Давиденко 

«Грамматический справочник по 

английскому языку»  67 стр 

4. .Касьянова В.П., Смирнова С.М. 

Сборник упражнений по грамматике 

английского языка  для студентов 

Учебно-

методическ 

пособие 

 

Учебное 

пособие 

  

Учебное 

пособие 

 

Бумажн. 

элекктр.. 

  

 

Бумажн, 

элекктр.. 

 

Бумажн, 

элекктр. 

 

 

Бумажн, 

элекктр.. 

  

 

    30 

1  

 

1 

 

1 

 

 

1 

В сети  

 

В сети  

 

В сети  

 

 

В сети  

  



неязыковых факультетов КГУ 2011  

    Всего экземпляров     30 4 4   

Итого   Итого экземпляров         528 4 4   

  

 

Составитель__________________В. Касьянова, 

ст. преподаватель       



   

                                               Планы практических занятий 

Plans of Practical classes 

          Module 1. Economics and Business; Bases of Economics 

Unit 1. Lexical theme: “Basic Economic Law”   

Grammar: Parts of Speech. General overview. Singular and Plural Nouns. English 

Adjectives-Basic Terms The number of hours - 6 

Plan: 

1. Introduction of the Vocabulary of the Unit.  

2. Doing different kinds of exercises aimed at the development of students’ skills 

and habits in oral and written speech on the theme “Basic Economic Law” and 

memorizing the new words on the topic. 

3.  Development of students’ reading and speaking skills in the process of reading 

and discussion of the text of Unit 1, fulfillment of various exercises and tasks.  

4. Doing grammar exercises 

5. Monologues and dialogues on the theme “Business Activity 

 L-4 Unit 1 Ex.1-5;  L-6 ex.1p.50, ex.4,5 p.51-52, ex.4,5,6 p.62, ex.9 p.63. 

Unit 2. Lexical theme: “Measuring economic activity”,  the text “Economic 

integration and trade” 

Grammar: English Verbs-Basic Terms. The Verb to Be. Negative Sentences and 

Question Formation. The Irregular Verbs in English. 

The number of hours - 6 

Plan: 

1. Introduction of the Vocabulary of the Unit.  

2. Doing different kinds of exercises aimed at the development of students’ skills 

and habits in oral and written speech on the theme Measuring economic 

activity and memorizing the new words on the topic. 

3.  Development of students’ reading and speaking skills in the process of reading 

and discussion of the text of Unit 2 “Economic integration and trade”, 

fulfillment of various exercises and tasks.  

4. Doing grammar exercises 

5. Monologues and dialogues on the theme “Labour and Capital “   

 L-4 Unit 2 Ex.1-5;  L-6 ex.1,2 p.56, ex.5,7,8 p.58, ex.9 p.59. 

Unit 3. Lexical theme: “Business and enterprise “  Professionally-oriented 

terminology in English. Glossary on the theme.  The text “ Economic growth”. 

Training and creative tasks on the theme. 



Grammar: The Verb Tenses in English. Present Tenses: The Present Simple Tense, 

The Present Progressive Tense 

The number of hours - 6 

Plan: 

1. Introduction of the Vocabulary of the Unit.  

2. Doing different kinds of exercises aimed at the development of students’ skills 

and habits in oral and written speech on the theme “Economic growth” and 

memorizing the new words on the topic. 

3.  Development of students’ reading and speaking skills in the process of reading 

and discussion of the text of Unit 3, fulfillment of various exercises and tasks.  

4. Doing grammar exercises 

5. Monologues and dialogues on the theme “Types of production  “   

 L-4 Unit 3 Ex.1-5;  L-6 ex.5, 6 p.71, ex.7,8 p.72, ex.13,14 p.73, ex.16p.74 

 

Module 2.   Marketing  

Unit 4. Business correspondence (letters, faxes, notes, remarks, reports) 

Lexical theme: “The Principles of Management and Marketing“  Glossary on the 

theme.   Text on the theme. Training and creative tasks on the theme 

Grammar: Past Tenses: The Past Simple Tense, The Past Progressive Tense. 

 The number of hours - 6 

Plan: 

6. Introduction of the Vocabulary of the Unit.  

7. Doing different kinds of exercises aimed at the development of students’ skills 

and habits in oral and written speech on the theme “The Principles of 

Management and Marketing” and memorizing the new words on the topic. 

8.  Development of students’ reading and speaking skills in the process of reading 

and discussion of the text of Unit 4, fulfillment of various exercises and tasks.  

9. Doing grammar exercises 

10. Monologues and dialogues on the theme “Management and Marketing “   

 L-4 Unit 3 Ex.1-5;  L-6 ex.5, 6 p.71, ex.7,8 p.72, ex.13,14 p.73, ex.16p.74 

 

Unit 5. Business negotiations, professional debates, presentations, conferences 

Lexical theme: “Costs, adverticement”,  Glossary on the theme.   Text on the theme: 

Advancement of commodities and logistics. Training and creative tasks on the theme 

Grammar: Sentence Structure – Basic Clause Structure: Phrases, Clauses, Sentence 

Types. 

The number of hours - 6 

Plan: 

1. Introduction of the Vocabulary of the Unit.  



2. Doing different kinds of exercises aimed at the development of students’ skills 

and habits in oral and written speech on the theme “Costs, adverticement” and 

memorizing the new words on the topic. 

3. Development of students’ reading and speaking skills in the process of reading 

and discussion of the text of Unit 5, fulfillment of various exercises and tasks.  

4. Doing grammar exercises 

5. Monologues and dialogues on the theme “Market, Planned and Mixed 

Economies “   

 L-4 Unit 5 ex.1-5;  L-6 ex.1-4 p.87, ex.2-7 p.90, ex.8,9 p.91 

Методические рекомендации по изучению дисциплины 

 
Для успешного овладения профессионально-ориентированным 

иностранным языком (английским) студенты должны обязательно посещать все 

практические занятия, активно участвовать в учебном процессе, творчески 

подходить к выполнению заданий, предлагаемых для СРОП индивидуальных и 

СРС. При оценке знаний студентов по каждому пройденному уроку 

учитываются такие аспекты языка как:  усвоение лексики по специальности, 

говорение, грамматически правильный перевод, умение самостоятельно читать 

литературу по специальности с целью извлечения информации из иноязычных 

источников, навыки письма. Практический характер обучения английскому 

языку определяет специфику формы контроля знаний студентов: 

1. на каждом занятии преподаватель имеет возможность оценить, 

проделанную студентом работу, его активность на занятии, стимулируя тем 

самым качество его работы; 

2. после завершения программной темы проводится тест по самоконтролю. 

 

Методические указания по работе над текстом по специальности и по 

выполнению заданий и упражнений  

Тексты, включенные в настоящий учебно-методический комплекс, 

способствуют привитию навыков чтения экономической литературы. Они 

содержат минимум терминологии по основным разделам экономики, знание 

которой обеспечивает возможность понимания и перевода со словарем  

несложных текстов. Данный минимум терминологии в дальнейшем может 

явиться базой для более глубокого самостоятельного изучения экономической 

литературы на английском языке. 

Перед чтением и переводом текста студентам следует законспектировать 

грамматический материал данного семестра и выполнить письменно указанные 

упражнения. Тетрадь с конспектами и упражнениями предъявляется 



преподавателю. Необходимо читать текст вслух в соответствии с правилами 

чтения,  выписывать незнакомые слова, найти их значение в словаре и заучить. 

Прежде чем записать слово и его значение, нужно установить, какой частью 

речи оно является. Отбросить окончание и найти исходную/словарную/ форму: 

для имени существительного – форму именительного падежа единственного 

числа, для прилагательных и наречий – форму положительной степени, для 

глаголов – неопределённую форму /инфинитив/. 

Следует помнить, что в каждом языке слово может иметь несколько 

значений. Исходя из грамматической функции слова и общего содержания 

текста, необходимо выбрать в словаре тот вариант слова, который наиболее 

подходит по смыслу. 

Методические указания по выполнению письменных заданий для 

рубежного контроля 

Для рубежного контроля, которых в семестре будет два,  предлагаются 

письменные работы, разработанные в двух вариантах. Чтобы правильно 

выполнить данные контрольные задания, студентам необходимо усвоить 

следующие разделы курса грамматики: 

1. Имя существительное.2. Имя прилагательное. Степени сравнения. 

3. Местоимения:     личные,     притяжательные,     вопросительные, 

неопределенные и отрицательные.4. Числительные. 5. Глагол. Четыре 

основные формы глагола. Спряжение глаголов to be, to have. Видовременные 

формы глагола: a) активный залог формы Simple (Present, Past, Future); 

Continuous (Present, Past, Future); Perfect (Present, Past, Future); b) пассивный 

залог формы Simple (Present, Past, Future).6. Модальные глаголы и их 

эквиваленты.7. Предложение. Простое распространенное и сложное 

предложение с дополнительными и определительными придаточными 

предложениями. Бессоюзный тип подчинения. Помимо грамматического 

материала для выполнения заданий рубежного контроля потребуется знание 

лексики по специальности. 

 

Образец выполнения 1 (к упр.1) 

2. Our new phone system saves a lot of 

time. 

Наша новая телефонная система   

экономит   много времени. 

saves - Present Simple Active от правильного глагола to save. 

 

3. The conference has already begun. Конференция уже началась. 

 

has begun - Present Perfect Active от неправильного глагола to begin. 

 

4. They will discuss benefits next week.  

 

Они будут обсуждать премии на 

следующей неделе. 



will discuss - Future Simple Active от правильного глагола to discuss. 

Образец выполнения 2 (к упр.2) 

1. A lot of letters and telegrams are sent to 

customers every day. 

Каждый день потребителям 

отправляют много писем и телеграмм. 

are sent - Present Simple Passive от неправильного глагола to send 
 

                                    Образец выполнения 3 (к упр.3) 

                                         

                                         Образец выполнения 4 (к упр.4)                                      

 

 

 

 

 

1. The employees were delighted with pay 

raise.            

Работники были обрадованы 

повышением зарплаты. 

 were delighted - Past Simple Passive  

 от правильного глагола to delight 

 

2. The contract will be signed in two days. 

Рабочие были довольны, что им 

подняли зарплату  

 

 

 

Договор будет подписан через два 

дня. 

will be signed - Future Simple Passive от правильного глагола to sign 

1. She said (союз) all the job applicants  

had excellent resumes. 

Она сказала, что у всех кандидатов  

на должность были отличные  

резюме. 

2. Mr. Harris is calling with regard to the 

order (союз) he placed six weeks ago. 

Мистер Харрис звонит по поводу  

заказа, который он разместил 

шесть  

недель назад. 

3. The man (союз) you are talking about 

is the manager of our firm. 

Человек, о котором вы говорите -  

менеджер нашей фирмы. 

1. The new assistant had to send the letter 

 to Boston. 

Новый помощник вынужден был  

отправить письмо в Бостон. 

2. A new depositor should present a 

reference. 

Новый вкладчик должен 

представить 

рекомендацию. 

3. When you are out of town, we must  

know how to contact you. 

Когда вы выезжаете за пределы 

города, мы должны знать, как 

связаться с вами.    



Материалы для практических занятий: вокабуляр, тексты, упражнения. 

Unit 1.   BASIC ECONOMIC LAW.   THE ECONOMIC ENVIRONMENT 

                                       Text A.  The Basic Laws of Economics 

       All wealth is a result of the interaction of desire and scarcity: In order to 

have value something must first be desired. The amount of value placed on the 

desired object (goods) or action (services) is based on both the strength of the 

desire and the scarcity of the object or action in question; nothing else matters 

including the amount of labor involved in the objects production. 

An Axiom of this Law is: Economics is the study of human interaction in the form of 

trade. Since trade itself is an act based in an emotion, desire, and influenced by 

emotions like fear and self-esteem, it only follows that economics is primarily social 

science. 

     Differing amounts of desire for objects or actions is the foundation of all 

trade: The strength of an individual’s desire for objects or actions differs from 

person to person and from one time to another. This fact is the power behind the 

desire to trade; the ability to trade what one desires less for something one 

desires more. 

An Axiom of this Law is: Trades (monetary or direct) in the absence of coercion or 

fraud are always mutually beneficial. Consequently in a world of free trade all parties 

tend to become better off. 

       The amount of wealth within a society is based on its productivity: Almost 

all things of desire either are consumed, wear out or lose their desirability in 

some way or another and must be replaced. Wealth increases when a society is 

able to produce more then it consumes and decreases when it does not. 

An Axiom of this Law is: Wealth or lack thereof is directly connected with a 

society’s productivity. Poverty is a result of a lack of productivity and 

correspondingly societies and individuals become wealthier as their productivity rises 

      The production of wealth is linear: it moves from idea, to production, to 

desire, to consumption: It should go without saying something must be produced 

before it is desired, desired before it is purchased and purchased before it is 

consumed. 

An Axiom of this Law is: All reductions and increases in economic activity originate 

with producers. Consumers for their part are reactors, reacting to desires for products 

already produced and how secure they believe their income from their employers 

(producers) is. It is producers, who by dismissing workers or threatening to do so, 

that create economic uncertainty and lowering consumer confidence. Consequently 

any economic recovery needs to first begin with producers. 

      We measure value (amount of wealth represented) by the price people are 

willing to pay. Price is the primary means by which the desire and/or need for a 

product or service is transmitted to others: This is reflected by the fact it is 

prices that balance supply with demand, determine where and how fast goods 

and services are provided and are basis by which producers are rewarded or 

punished for their efforts. 



Some Axioms of this Law is: Since value (often represented by a product or service’s 

price) is based in desire and the amount of desire/what is desired is constantly 

changing; the only way to determine value of things is by through a free market 

where consumers tell what things are worth by what they are willing to pay. Managed 

markets consequently are inevitable dysfunctional markets. 

        One of the most important types of economic interactions that is based on 

value/price law involves labor (described better as applied skills and knowledge). 

Wages are nothing more than the price paid for services of applied skills and 

knowledge. The higher the skill and knowledge needed to do a task the rarer it is, this 

combined with desire for the application of that skill and knowledge creates wage 

levels.  This is again just a reflection of the price law. 

       Wages for applied skill and knowledge cannot exceed the wealth the applied 

skills and knowledge create (unless wealth is stolen from others to subsidize it). This 

is similar to the balancing function of prices. This also infers what studies have 

shown, artificial increases in wages make some jobs and people no longer 

economically viable as the price paid for their level of skill and knowledge exceeds 

its value. Just like raising the price of candy bars will reduce demand for them raising 

wages, even the minimum wage, increases unemployment. 

 

Text B. THE ECONOMIC ENVIRONMENT 

         The economy comprises millions of people and thousands of firms as well as 

the government and local authorities, all taking decisions about prices and wages, 

what to buy, sell, produce, export, import and many other matters. All these 

organizations and the decisions they take play a prominent part in shaping 

the business environment in which firms exist and operate. The economy is 

complicated and difficult to control and predict, but it is certainly important to all 

businesses. You should be aware that there are times when businesses and individuals 

have plenty of funds to spend and there are times when they have to cut back 

on their spending. This can have enormous implications for business as a whole. 

When the economy is enjoying a boom, firms experience high sales and general 

prosperity. At such times, unemployment is low and many firms will be investing 

funds to enable them to produce more. They do this because consumers have plenty 

of money to spend and firms expect high sales. It naturally follows that the state of 

the economy is a major factor in the success of firms.  

       However, during periods when people have less to spend many firms face hard 

times as their sales fall. Thus, the economic environment alters as the economy 

moves into a recession. At that time, total spending declines as income falls 

and unemployment rises. Consumers will purchase cheaper items and cut expenditure 

on luxury items such as televisions and cars.  

        Changes in the state of the economy affect all types of business, though the 

extent to which they are affected varies. In the recession of the early 1990s the high 

street banks suffered badly. Profits declined and, in some cases, losses were 

incurred. This was because fewer people borrowed money from banks, 

thus denying them the opportunity to earn interest on loans, and a rising proportion of 

those who did borrow defaulted on repayment. These so-called "bad debts" cut profit 



margins substantially. Various forecasters reckoned that the National Westminster 

Bank's losses in the case of Robert Maxwell's collapsing business empire amounted 

to over £100 million. No individual firm has the ability to control this aspect of its 

environment. Rather, it is the outcome of the actions of all the groups who make up 

society as well as being influenced by the actions of foreigners with whom the 

nation has dealings.        

 

TEXT C.    WHAT IS BUSINESS ACTIVITY? 

Human life is an endless succession of "wants". From the day of our birth to 

the day of our death we "want" things. The new-born baby wants to be fed every few 

hours, kept warm and sheltered, etc. Everyone needs warmth, food, clothing, shelter 

and medical care. These are just the basic requirements to keep us alive and well. 

There are millions more things we all "want" which, while they are not essential, are 

part of the way of life we have born into. 

How do all these things that we want, both goods and services, become 

available? The answer is - by business activity. It is business that produces the food, 

clothing, shelter, furniture, etc. that we all need. It supplies us with all our means of 

transport, from the simple bicycle to the airliner. It provides all our entertainment, 

from children's comics to the television programmes. 

Business activity may be defined as any activity that creates goods or services 

to satisfy human "wants". 

Business activity is sometimes described as "wealth-creating" activity. The 

"wealth" we are talking about is an abundance of goods and services. When cars led 

off the production line every thirty seconds, or batches of bread come piping hot and 

golden-brown from the ovens of some huge bakery - that is wealth. All nations have 

to overcome problems of transport, distribution, warehousing and marketing to bring 

the goods that have been produced to the consumers who "want" them. When we 

think of services it is often the other way round. We have to move the people to the 

services. We need ambulances to take them to hospital, air or road transport to get 

them to the dentist, or to college or university, etc. 

Finally, note that business activity never ceases. We engage in business 

activity so that we can satisfy human "wants". When we do satisfy these "wants" the 

very act of satisfaction consumes the useful goods or services created and we must 

start again to supply a further batch. 

Economists say that “consumption” destroys production, and we must go back 

to the beginning again and start another cycle of production. It goes from "wants" 

through "enterprise", "production", "distribution" and "marketing" to "consumption 

and satisfaction", and back to "wants" again, as consumption destroys production. 

                                        

Vocabulary 

business activity – производственная деятельность 

basic requirements – основные  требования 

essential – основные, основной 

to supply with – обеспечивать  чем-либо 



means of transport – средства  передвижения 

entertainment – развлечения  

goods – товары  

services – услуги  

to satisfy «wants» - удовлетворять  требования 

satisfaction – удовлетворение  

to create – создавать  

wealth – достаток, богатство 

abundance – изобилие  

production line – конвейер  

distribution – распределение  

warehouse – хранилище, склад 

to consume – потреблять  

consumer – потребитель  

consumption – потребление  

enterprise – предприятие  

production – производство  

 

                                                           Exercises 

1 Find Russian translations of the following words and phrases of the text: 

I)   endless succession; 

2)   shelter; 

3)   food; 

4)   clothing; 

5)   to provide; 

6)   to define; 

7)   to roll off; 

8)   bakery; 

9)   injection; 

10) to overcome problems; 

11) the other way round. 

2 Find English equivalents to the following words and phrases of the text: 

1)   удовлетворять потребности; 

2)   товары; 

3)   основные требования; 

4)   создавать; 

5)   распределение; 

6)   потребитель; 

7)   обеспечивать чем-либо; 

8)   потребление и удовлетворение. 

3.   True or false statements. After reading the text agree or disagree with the 

following statements: 

1. Warmth, food, clothing and shelter are not the basic requirements to keep us active 

and well. 

2.  All the things we want become available by business activity. 



3.  There are no problems of transport in business activity. 

4.  We engage in business activity so that we can satisfy human "wants". 

5.  Consumption destroys and creates production. 

4. Fill  in the gaps in the text with the words given below: 

Business   activity,   production,   activity,   consumption,   satisfy   "wants", creates, 

abundance. 

1. Business is a wealth-creating .... 

2. Wealth means an ... of goods and services. 

3. Business activity ... goods and services to ... 

4.  ... is the using and enjoying of goods and services. 

5.  Consumption destroys ..., and we have to start a new circle of... . 

5. Translate the sentences from Russian   into English   using the Vocabulary of 

the text: 

1.  Богатство не означает только деньги; оно означает изобилие товаров и услуг. 

2.  Производство - это деятельность, создающая достаток. 

3.  Производственная деятельность создает товары и услуги, чтобы 

удовлетворять человеческие потребности. 

4.  Мы хотим товары и услуги с момента нашего рождения до дня нашей 

смерти. 

5.  Всем       приходится       преодолевать       трудности транспортировки,    

распределения,    хранения    и    маркетинга,    чтобы доставить товары, 

которые были произведены, потребителям, которые хотят их. 

                               

             UNIT 2.  MEASURING ECONOMIC ACTIVITY.  ECONOMIC     

INTEGRATION: TRADE AND BUSINESS 

Text A. MEASURING ECONOMIC ACTIVITY 

      There are a large number of statistics produced regularly on the operation of the 

world's major economies. The UK's economy is no exception in this respect. You will 

probably have noticed that often the headlines in newspapers or important items on 

television news programmes relate to economic data and the implications for 

individuals and businesses. A prime example of this occurs when interest rates are 

increased: the media responds by highlighting the adverse effects on businesses with 

debts and householders with mortgages. 

     Data is provided on a wide range of aspects of the economy's operation. Statistics 

are available to show. 

* the level of unemployment 

* the level of inflation 

* a country's trade balance with the rest of the world 

* production volumes in key industries and the economy as a whole 

* the level of wages 

* raw material prices, and so forth. 

     The main statistics illustrating the economy's behaviour relate to the level of 

activity in the economy. That is, they tell us whether the economy is 

working at full capacity using all or nearly all, available resources of labour, 



machinery and other factors of production or whether these resources are 

being under-utilized. 

     The unemployment figures for the economy give an indicator of the level of 

activity. As the economy moves towards a recession and a lower level of prosperity it 

is likely that unemployment figures will rise. An alternative measure of the level of 

activity is national income statistics, which show the value of a nation's output during 

a year. Economists use the term Gross National Product to describe this data. 

Changes in the level or trends of such key data have great significance for businesses, 

as we shall see later.          

      There are numerous sources of data on the economy of which we can make use. 

The government publishes much through the Treasury, Department of Trade and 

Industry, the Bank of England and the Department of Employment. The Central 

Statistical Office, which was established during the Second World War, publishes 

about half of the government's economic data. 

      Much of this is contained in its annual publication, "The Annual Abstract of 

Statistics". It also publishes the equally valuable "Social Trends" annually. 

Additionally, private organizations, such as the banks, building societies and 

universities, publish figures on various aspects of the economy's performance. 

Economic statistics are presented in many forms, the most common being graphs and 

tables. Although these statistics can be valuable in assisting managers, they should be 

treated with some caution when predicting the future trend of the economy and thus 

helping the business to take effective decisions. 

 

                        Text B.  ECONOMIC INTEGRATION: TRADE AND BUSINESS 

           

Stages of integration 

 
 



      There are several stages in the process of economic integration, from a very loose 

association of countries in a preferential trade area, to complete economic 

integration, where the economies of member countries are completely integrated. 

     A regional trading bloc is a group of countries within a geographical region that 

protect themselves from imports from non-members in other geographical regions, 

and who look to trade more with each other. Regional trading blocs increasingly 

shape the pattern of world trade - a phenomenon often referred to as regionalism. 

Preferential Trade Area 

       Preferential Trade Areas (PTAs) exist when countries within a geographical 

region agree to reduce or eliminate tariff barriers on selected goods imported from 

other members of the area. This is often the first small step towards the creation of a 

trading bloc. Agreements may be made between two countries (bi-lateral), or several 

countries (multi-lateral). 

Free Trade Area 

      Free Trade Areas (FTAs) are created when two or more countries in a region 

agree to reduce or eliminate barriers to trade on all goods coming from other 

members. The North Atlantic Free Trade Agreement (NAFTA) is an example of such 

a free trade area, and includes the USA, Canada, and Mexico. 

Customs Union 

       A customs union involves the removal of tariff barriers between members, 

together with the acceptance of a common (unified) external tariff against non-

members. 

Countries that export to the customs union only need to make a single payment 

(duty), once the goods have passed through the border. Once inside the union goods 

can move freely without additional tariffs. Tariff revenue is then shared between 

members, with the country that collects the duty retaining a small share. 

The advantages of a customs union 

        Without a unified external tariff, trade flows would become distorted. If, for 

example, Germany imposes a 10% tariff on Japanese cars, while France imposes a 

2% tariff, Japan would export its cars to French car dealers, and then sell them on to 

Germany, thereby avoiding 80% of the tariff. This is avoided if a common tariff is 

shared between Germany and France (and other members of the customs union.) 

A common external tariff effectively removes the possibility of arbitrage and, some 

would argue, is one of the fundamental building blocks of economic integration. 

The disadvantages of a customs union 

Union members must  negotiate collectively with non-members or organizations like 

the WTO as a single group of countries. While this is essential to maintain the 

customs union, it means that members are not free to negotiate individual trade deals. 

For example, if a member wishes to protect a declining or infant industry it cannot do 

so through imposing its own tariffs. Equally, if it wishes to open up to complete free 

trade, it cannot do so if a common tariff exists. 

Also, it makes little sense for a particular member to impose a tariff on the import of 

a good that is not produced at all within that country. 

http://economicsonline.co.uk/Global_economics/Trade_protectionism.html
http://www.nafta-sec-alena.org/en/view.aspx
http://economicsonline.co.uk/Global_economics/Tariffs_and_quotas.html
http://economicsonline.co.uk/Global_economics/The_WTO.html


       For example, the UK does not produce its own bananas, so a tariff on banana 

imports only raises price and does not protect domestic producers. The current EU 

tariff on bananas imported from outside the EU is 10.9%. 

There is also a potential disadvantage to a single member in how the tariff revenue is 

allocated. Members that trade relatively more with countries outside the union, such 

as the UK, may not get their 'fair share' of tariff revenue. 

The UK's status as a customs union member is one of the dilemmas facing the UK as 

a result of Brexit. If it wishes to create individual trade deals with, say the USA and 

China, it cannot retain its currret status as a full member of the customs union. 

Common Market 

A common (or single) market is the most significant step towards full economic 

integration. In the case of Europe, the single market is officially referred to a the 

'internal market'. 

The key feature of a common market is the extension of free trade from just tangible 

goods, to include all economic resources.  This means that all barriers are eliminated 

to allow the free movement of goods, services, capital, and labour. 

In addition, as well as removing tariffs, non-tariff barriers are also reduced and 

eliminated. 

For a common market to be successful there must also be a significant level of 

harmonisation of micro-economic policies, and common rules regarding product 

standards, monopoly power and other anti-competitive practices. There may also be 

common policies affecting key industries, such as the Common Agricultural 

Policy (CAP) and Common Fisheries Policy (CFP). 

Full Economic Union 

Economic union is a term applied to a trading bloc that has both a common market 

between members, and a common trade policy towards non-members, although 

members are free to pursue independent macro-economic policies. 

The European Union (EU) is the best known Economic union, and came into force on 

November 1st 1993, following the signing of the  Maastricht Treaty(formally called 

the Treaty on European Union.) 

Monetary Union 

Monetary union is the first major step towards macro-economic integration, and 

enables economies to converge even more closely. Monetary union involves 

scrapping individual currencies, and adopting a single, shared currency, such as the 

Euro for the Euro-17 countries, and the East Caribbean Dollar for 11 islands in the 

East Caribbean. This means that there is a common exchange rate, a 

common monetary policy, including interest rates and the regulation of the quantity 

of money, and a single central bank, such as the European Central Bank or the East 

Caribbean Central Bank. 

Fiscal Union 

A fiscal union is an agreement to harmonize tax rates, to establish common levels of 

public sector spending and borrowing, and jointly agree national budget deficits or 

surpluses. The majority of EU states agreed a fiscal compact in early 2012, which is a 

less binding version of a full fiscal union. 

https://www.gov.uk/trade-tariff/commodities/1106301000
http://economicsonline.co.uk/Global_economics/Brexit.html
http://economicsonline.co.uk/Global_economics/Common_Agricultural_Policy.html
http://economicsonline.co.uk/Global_economics/Common_Agricultural_Policy.html
http://ec.europa.eu/fisheries/cfp_en
https://europa.eu/european-union/sites/europaeu/files/docs/body/treaty_on_european_union_en.pdf
http://www.eccb-centralbank.org/currency/exchange.asp
http://economicsonline.co.uk/Global_economics/Exchange_rates.html
http://economicsonline.co.uk/Global_economics/Monetary_policy.html
http://economicsonline.co.uk/Global_economics/Money_and_monetary_theory.html
http://economicsonline.co.uk/Global_economics/Money_and_monetary_theory.html
http://economicsonline.co.uk/Global_economics/Global_economics/Fiscal_policy_government_spending.html
http://www.european-council.europa.eu/home-page/highlights/first-session-of-the-eu-summit-agreement-on-immediate-action-and-on-new-fiscal-rule-for-the-eurozone


Economic and Monetary Union 

Economic and Monetary Union (EMU) is a key stage towards compete integration, 

and involves a single economic market, a common trade policy, a single currency and 

a common monetary policy. 

Complete Economic Integration 

Complete economic integration involves a single economic market, a common trade 

policy, a single currency, a common monetary policy, together with a single fiscal 

policy, including common tax and benefit rates – in short, complete harmonisation of 

all policies, rates, and economic trade rules. 

 

Text C. LABOUR AND CAPITAL 

 Labour 

Labour is the human factor of production. It has been said that we need not 

worry when a new "mouth" is born into the world, for it brings two hands to work for 

it. There are 5,000 million people in the world, most of them having some degree of 

skill and many of them are so gifted that there is no work they cannot perform. We 

have bridged the mightiest rivers, made the waves and the air our servants for 

transport purposes, set satellites in space and sent probes to distant planets. We also 

make a lot of clothes, grow a lot of food, build a lot of houses, make innumerable 

furnishings, etc. We are cleaner than our ancestors, richer than our ancestors, 

healthier than our ancestors - yet even so there is a lot still to do. When the 

entrepreneur sets out to create goods and services he/she looks for help from other 

people. 

Capital 

Capital is the third resource. It is a much-misunderstood word. Many people 

think of capital as money, but it is nothing of the sort. Capital is the stock of tools and 

equipment that one period of production hands on to the next period to enable 

production to take place. 

In business, money is called liquid capital. It is liquid because it can flow 

anywhere. We can give it to a bridge-builder to make a bridge, or a cement 

manufacturer to build a cement works, or to a local authority to set up a school. As 

they spend the liquid capital it turns into fixed capital, a bridge, a cement works or a 

school. Once you've fixed it you can't unfix it again for a hundred years or so when 

the bridge finally collapses, or the cement works is worn out, or the school is too old 

and inconvenient for further use.  

Vocabulary 

human factor – человеческий фактор 

to perform work – исполнять работу 

ancestors – предшественники  

to look for – искать  

nothing of the sort – ничего подобного 

a stock of the tools and equipment – запасы/фонд/парк инструментов и 

оборудования 

to hand on – передавать  



to enable smb to do smth – дать возможность кому-либо сделать что-либо 

to set up – образовать  

fixed capital – основной капитал 

to collapse – разрушаться  

a mine – шахта  

Labour 

Labour is the human factor of production. It has been said that we need not 

worry when a new "mouth" is born into the world, for it brings two hands to work for 

it. There are 5,000 million people in the world, most of them having some degree of 

skill and many of them are so gifted that there is no work they cannot perform. We 

have bridged the mightiest rivers, made the waves and the air our servants for 

transport purposes, set satellites in space and sent probes to distant planets. We also 

make a lot of clothes, grow a lot of food, build a lot of houses, make innumerable 

furnishings, etc. We are cleaner than our ancestors, richer than our ancestors, 

healthier than our ancestors - yet even so there is a lot still to do. When the 

entrepreneur sets out to create goods and services he/she looks for help from other 

people. 

Capital 

Capital is the third resource. It is a much-misunderstood word. Many people 

think of capital as money, but it is nothing of the sort. Capital is the stock of tools and 

equipment that one period of production hands on to the next period to enable 

production to take place. 

In business, money is called liquid capital. It is liquid because it can flow 

anywhere. We can give it to a bridge-builder to make a bridge, or a cement 

manufacturer to build a cement works, or to a local authority to set up a school. As 

they spend the liquid capital it turns into fixed capital, a bridge, a cement works or a 

school. Once you've fixed it you can't unfix it again for a hundred years or so when 

the bridge finally collapses, or the cement works is worn out, or the school is too old 

and inconvenient for further use.  

                                                       Exercises 

1. Find Russian translations of the following words and phrases of the text: 

1)  to misunderstand; 

2)  to hand on; 

3)  stock of tools and equipment; 

4)  fixed capital; 

5)  to perform work; 

6)  a cement manufacturer; 

7)  to blow; 

8)  a cement works. 

2.  Find English equivalents to the following words and phrases of the text: 

1)  оборотный капитал; 

2)  основной капитал; 

3)  разрушиться; 

4)  шахта; 

5)  передавать; 



6)  ничего подобного; 

7)  не правильно понимать; 

8)  парк инструментов и оборудования; 

3.  True or false statements. After reading the text agree or disagree with the 

following statements: 

1)    Labour is not included into production. 

2)    Every new 'mouth' born into the world brings two hands to work for it. 

3)    There are 4 resources of production. 

4)    Many people think of capital as money, but it is nothing of the sort. 

5)    Capital is the stock of tools and equipment. 

6)    Spent liquid capital is fixed capital. 

4.  Fill in the gaps in the text with the words given below: 

Look for, hand on, ancestors, factors of production, liquid capital. 

1)    We are cleaner and richer then our..... 

2)    When an entrepreneur sets out to create goods and services he/she ... help from 

other people. 

3)    Capital is the stock of tools and equipment that one period of production ... to the 

next period. 

4)    In business money is called.... 

5)    To create wealth entrepreneurs have to combine three.... 

5.   Translate the sentences from Russian into English using the Vocabulary of 

the text: 

1)    Труд - это человеческий фактор производства. 

2)    Нет такой работы, которую не могли бы исполнить. 

3)    Многие люди считают деньги капиталом. 

4)    В бизнесе деньги называются оборотным капиталом. 

5)   Предприниматели объединяют три фактора - землю, труд и капитал 

Short Revision and Self-Control of the Main Statements of the First and Second 

Units. 

Close the right-hand side of the page with a sheet of paper and move it 

downwards answering the questions and checking yourself: 

 

Questions Answers 

1. Why is it necessary to study 

business?  

Because business is the only activity 

that creates wealth or abundance of 

goods and services  

2. What is the universal condition 

of every baby born into the world?  

It is the state of want. It has no food, 

clothes of shelter  

3. What are the basic wants of 

mankind?  

Food, water, clothes, shelter, medical 

care and geographical territory  



4. Why is business activity endless?  Because consumption of wealth 

created destroys production and we 

must start a new cycle of production  

5. What is labour?  The human resource: muscle power, 

skills and ideas  

6. What is capital?  The wealth of assets created in one 

time period for use in the next time 

period  

 

UNIT 3.  BUSINESS AND ENTERPRISE. ECONOMIC GROWTH  

Text A. BUSINESS AND ENTERPRISE 

       A business enterprise is any type of operation that is involved in providing goods 

or services with the anticipated outcome of earning a profit. Its broad nature allows 

the term to be applied to any type of company or firm that is geared toward 

generating revenue by selling products of any type. The terms company, firm, 

and business enterprise are often used interchangeably. 

      While some think of a business enterprise as being a large corporation or 

conglomerate, any type of for-profit operation that involves sales to consumers can be 

rightly referred to using this word. A child who engages in the task of setting up a 

roadside lemonade stand, and has the goal of earning a profit from that endeavor, can 

be said to be operating an enterprise. So too can an individual who opens a small 

bookshop with the plan of selling books to generate profit. 

     Along with the sale of goods, a business can also be involved in the sale of various 

types of services. Companies that offer telecommunications services are part of this 

category. Local businesses that offer outsourcing services, such as accounting or 

janitorial support, are also considered to be business or commercial enterprises. 

Courier services also qualify as an enterprise of this type. 

 

Text B. ECONOMIC GROWTH 

     What is 'Economic Growth?' Economic growth is an increase in the capacity of 

an economy to produce goods and services, compared from one period of time to 

another. It can be measured in nominal or real terms, the latter of which is adjusted 

for inflation. Traditionally, aggregate economic growth is measured in terms of gross 

national product (GNP) or gross domestic product (GDP), although alternative 

metrics are sometimes used. 

Breaking down 'Economic Growth' 

      In simplest terms, economic growth refers to an increase in aggregate 

productivity. Often, but not necessarily, aggregate gains in productivity correlate with 

increased average marginal productivity. This means the average laborer in a given 

economy becomes, on average, more productive. It is also possible to achieve 

aggregate economic growth without an increased average marginal productivity 

through extra immigration or higher birth rates. 

http://www.wisegeek.com/what-is-a-corporation.htm
http://www.wisegeek.org/what-is-outsourcing.htm
http://www.wisegeek.com/what-does-a-courier-do.htm
http://www.investopedia.com/terms/i/inflation.asp
http://www.investopedia.com/terms/g/gnp.asp


Measured in Dollars, Not Goods and Services 

      A growing or more productive economy can make more goods and provide more 

services than before. However, some goods and services are considered more 

valuable than others. For example, a Smartphone is considered more valuable than a 

pair of socks or a glass of water. Growth has to be measured in the value of goods 

and services, not only the quantity. 

      Another problem is not all individuals place the same value on the same goods 

and services. A heater is more valuable to a resident of Alaska, while an air 

conditioner is more valuable to a resident of Florida. Some people value steak more 

than fish, and vice versa. Because value is subjective, measuring for all individuals is 

very tricky. 

     The best approximation is to use the current market value; in the United States, 

this is measured in terms of U.S. dollars. Since a higher total produced market value 

is considered more valuable, higher economic growth is positively associated with an 

increased quality of life or standard of living. 

Causes of Economic Growth 

      There are only a few ways to generate economic growth. The first is a discovery 

of new or better economic resources. An example of this is the discovery of gasoline 

fuel; prior to the discovery of the energy-generating power of gasoline, the economic 

value of petroleum was relatively low. Gasoline became a "better" and more 

productive economic resource after this discovery. 

      Another way to generate economic growth is to grow the labor force. All else 

equal, more workers generate more economic goods and services. During the 19th 

century, a portion of the robust U.S. economic growth was due to a high influx of 

cheap, productive immigrant labor. 

      A third way to generate economic growth is to create superior technology or other 

capital goods. The rate of technical growth and capital growth is highly dependent on 

the rate of savings and investment, since savings and investment are necessary to 

engage in research and development. 

      The last method is increased specialization. This means laborers become more 

skilled at their crafts, raising their productivity through trial and error or simply more 

practice. Savings, investment and specialization are the most consistent and easily 

controlled methods. 

 

Text C. TYPES OF PRODUCTION ACTIVITIES 

 

We classify production activities into three divisions - primary, secondary and 

tertiary production. 

Primary production 

Primary production is the production of goods made available by nature, either 

in the distant past as part of the Earth's development or year by year, as the cycles of 

nature proceed. Thus iron ore, tin, copper and other elements are natural resources, 

which we cannot renew - we can discover them and use them, but as we do so we 

exhaust the supplies. They are non-renewable primary products. By contrast, timber, 

fish, wheat and barley are natural products. 

http://www.investopedia.com/terms/q/quality-of-life.asp


Secondary production 

Secondary production is the production of goods, which are an improvement 

upon natural products. Thus, a chair is more convenient to sit on than a tree trunk. By 

years of scientific and practical study we have found how to change natural products 

into sophisticated secondary goods. In doing so we add value to the product. 

Tertiary production 

Tertiary production is the production of services, not goods. There are two 

kinds of services - commercial services and personal services. Commercial services 

are services connected with the distribution and exchange of goods. They include 

four branches of trade - wholesale trade, retail trade, import trade and export trade. 

Personal services are services unconnected with goods. They include medical care, 

hairdressing, education and similar activities which are provided directly to the 

individual concerned, and result in an improved standard of living for all those who 

can benefit by the services rendered. 

Vocabulary 

production activities – производственная деятельность 

chief objectives – основные цели 

primary – первичный  

secondary – вторичный  

tertiary – третичный  

distant – далёкий  

to renew – возобновляться  

to discover – открыть, обнаружить  

to exhaust – истощать  

non-renewable – невозобновляемый  

scientific and practical study – научное и практическое изучение 

sophisticated – утончённый, изысканный 

to add – добавлять  

value – ценность  

exchange – обмен  

wholesale trade – оптовая торговля  

retail trade – розничная  торговля 

                                                          Exercises 

1. Find Russian translations of the following words and phrases of the text: 

Non-renewable, to exhaust, wholesale trade, sophisticated, practical study, to renew, 

chief objectives, value. 

2.  Find English equivalents to the following words and phrases of the text: 

Обмен,  добавлять,  обнаруживать,  вторичный,  основные цели, 

производственная деятельность,  ценность,  невозобновляемые,  истощать. 

3.  True or false statements. After reading the text agree or disagree with the 

following statements: 

1)    There are two divisions of production activities. 

2)    Natural resources can be renewed. 

3)    We cannot exhaust the supplies of iron ore, tin, copper and other elements. 

4)    We can change natural products into sophisticated secondary goods. 



5)    There are many kinds of services. 

6)    Services connected with the distribution and  change of goods are commercial 

services. 

4. Fill in the gaps in the text with the words given below: 

Renew, secondary production, commercial services, add, retail, production activities. 

1)    We usually classify ... into three divisions. 

2)    We cannot... natural resources. 

3)    ... is the production of goods which are an improvement upon natural product. 

4)    ... are services connected with exchange of goods.  

5)   Changing natural products we ... value to them. 

6)   ...-trade is one of the four branches of trade. 

5. Translate the text from Russian into English using the Vocabulary of the text: 

Существуют три вида производства - первичное, вторичное и третичное. 

Природа даёт нам первичный продукт. Это нефть, железная руда, материалы. 

Мы создаём вторичные продукты, обрабатывая первичные. Таким образом, мы 

добавляем им ценность. Третичное производство - это услуги, а не товары. Есть 

два вида услуг - коммерческие и личные. 

 

UNIT 4 PRINCIPLES OF MARKETING MANAGEMENT  

 

           Text A. PRINCIPLES OF MARKETING MANAGEMENT 

Small-business marketing management is based on a set of principles that encompass 

tasks from planning to ad creation and long-term maintenance. These principles vary 

in specifics and are determined by the industry and target audience you deal with. 

While a good deal of small-business marketing management involves the creation of 

interest on the part of the consumer, it also involves ad creation and day-to-day 

operation of the marketing strategy. 



 Knowledge 

        Small-business marketing management requires a familiarity with specific target 

segments, what these consumers want and how to best reach them. There must be an 

understanding about what the message should be and why, and what the short- and 

long-term goals of advertising are for the company. Market research, competitor 

analysis and industry experience all feed into the development of market expertise 

and all are essential to the success of the marketing strategy and the company as a 

whole. 

Organization 

     The development of marketing plans is a key part of small-business marketing 

management. Plans must address the marketing desires of each marketing partner or 

of the company itself and rely heavily on organization to manage the process. Plans 

outline the initiatives of each proposed campaign and state the cost to the customer 

versus the projected return on investment. Marketing plans are a key part of setting 

the schedule, announcing the marketing goals for the year and developing 

relationships with marketing partners that can lead to partial or full funding of the 

advertisements created. 

Creativity 

      Since small businesses typically do not have the resources for the mass 

campaigns that large corporations develop, creativity in advertising is an important 

principle. This is often the most interesting part of the marketing management 

process, since marketers will get to see their ideas slowly take shape and form 

tangible campaigns. The process often starts with a few ideas written on paper, 

followed by a meeting with graphic artists or outside creative companies. From here a 

back and forth of ideas and proofs lead up to the final result and distribution. 

Efficiency 

Once completed, each campaign initiative must be distributed. Distribution involves 

the placement of ads in publications, the delivery of recordings to TV and radio 

stations, the hiring of personnel to hand out fliers, the arrangement of proofs for 

glossy magazines and so on. Small-business marketing distribution requires practical 

skill and both financial and logistical efficiency. Relationships must be built and 

channels developed that provide quick and easy access to your target market 

segments as well as short turnaround times when new campaigns and promotions hit 

the market. 

Adaptability 

Small-business marketing management does not end with the release of new 

campaigns. Continual oversight of the progress of each campaign and adjustment is 

often required. For example, if you notice that your flier promotion initiative is no 

longer bringing the response that it used to, further analysis may be in order. Once the 

reason for the decline is determined, the promotion can be altered and redistributed to 

the consumer, after which a second round of analysis will reveal whether you are on 

the right track or not. Constant maintenance and adaptation is a principle of 

marketing management necessary to the continued success of any small business. 



Text B. EFFECTIVE MARKETING 

 
 

                 

        The American Marketing Association defines marketing as "the activity, set of 

institutions and processes for creating, communicating, delivering and exchanging 

offerings that have value for customers, clients, partners and society at large." 

Marketing management is the function within an organization dedicated to this 

process. A marketing executive tasked with this function must adhere to the key 

principles of marketing management to improve the chances of success for an 

organization in its chosen marketplace. 

Understand Your Market and Customers 

      Developing an understanding of your proposed market and customers is the 

foundation on which all marketing management is based. You must profile the 

different market segments in terms of different geographic, demographic, 

psychographic or behavioral factors; analyze each segment for revenue, market share 

and profit potential; and develop suitable strategies for targeting different segments. 

Understanding the External Environment 

        Understanding the external factors in the marketplace is an essential task in the 

marketing management process as it helps to quantify estimates of market size and 

pressures. These factors can have a positive or negative impact on a company's sales 

efforts and must be understood for the company to plan effectively. A useful 

management tool to inform this exercise is the PESTLE analysis; this is an analysis 

of the political, economic, socio-economic, technological, legal and environmental 

factors facing an organization in its chosen markets. 

SWOT Analysis 

The SWOT analysis, an exploration of your company's or product's strengths, 

weaknesses, opportunities and threats, is the next stage in the marketing management 

cycle. The opportunities and threats should be evident from your analysis of the 

external environment, while your strengths and weaknesses will arise from 

assessment of internal capacities and capabilities in relation to the anticipated size 

and potential of your chosen markets. 



Marketing Planning 

With a strong understanding of the market as a foundation, construction of the 

marketing plan is the next step to take. Making use of all the data you have gathered 

you can identify key target markets, define customer demographics and set SMART 

(specific, measurable, achievable, realistic, time-bound) marketing objectives. Make 

use of the "seven P's" to set out your marketing plan: product, place, price, 

packaging, promotion, people and positioning. An effective marketing plan will have 

considered all these aspects to present a balanced business proposition with a clearly 

expressed timetable of deliverables. 

Implementation and Control 

The stage of the process that begins to execute the recommendations in the marketing 

plan is called the implementation phase. This may involve a number of different team 

members in a larger organization, or may rest with one marketing executive, or 

business owner, in small organizations. The process of monitoring progress against 

objectives, and of gathering feedback from customers, provides a means to control 

and continually evaluate the success both of the marketing activities and the product 

or service being delivered. 

 

                                           

Text C.  PRIVATE AND PUBLIC SECTORS OF ACTIVITY 

Much of the business activity is provided by private firms and companies. 

They may be tiny businesses run by sole traders, who are in business on their own as 

bakers, grocers, carpenters, etc. They may be partnerships, with two or three partners 

co-operating together to run workshops, factories, garages, medical centers, etc. They 

may be huge companies with hundreds or thousands of employees. The private sector 

of business activity is sometimes called the enterprise sector. Private enterprise is 

perhaps the natural way for business activity to start and develop. 

It is the combination of land, labour and capital that is the basis of any 

productive activity and it results in producing goods and services - the real wealth of 

the world, which its citizens can enjoy. 

There are certain things, which we cannot be left to private enterprise. Many 

people believe strongly in nationalization, particularly of industries, which are natural 

monopolies, like the railways, the electricity industry, gas and water supply. It is true 

that in recent years some 'privatization' of public enterprises has taken place, but not 

all public sector activities are suitable for returning to private hands, and we are 

always likely to have some public sector institutions. 

 

Vocabulary 

private sector – частный сектор 

to be provided by – быть обеспечиваемым 

to run a business – заниматься бизнесом 

to be on one's own – быть самостоятельным 

sole trader – самостоятельный, единоличный торговец 

partnership – партнёрство  

private enterprise – частное предприятие 



enterprise sector – предпринимательский сектор 

to start up a business – начать  дело  

output – продукция, выпуск 

public sector – общественный (государственный) сектор 

water supply – водоснабжение  

to be suitable for – быть пригодным для 

                                                            

Exercises 

1. Find Russian translations of the following words and phrases of the text: 

To be on one's own, enterprise sector, to run a business, private sector, to be provided 

by, water supply, partnership, to co-operate together. 

2. Find English equivalents to the following words and phrases of the text: 

Частное предприятие, самостоятельный торговец, быть обеспечиваемым, 

начать дело, продукция, государственный сектор. 

3.  True or false statements. After reading the text agree or disagree with the 

following statements: 

1.     Sole traders usually run huge businesses. 

2.    Workshops and garages are run by big companies. 

3.    Private sector of business activity is called the enterprise sector. 

4.    Armies and police forces must be private. 

5.    All public sector activities are suitable for returning to private hands. 

6.    In recent years some "privatization" of public enterprises has taken place. 

4.  Fill in the gaps in the text with the words given below: 

Private enterprise, started up, are suitable, is provided by, partnerships. 

1.  Much of the business activity ... private firms and companies. 

2.   These companies may be ... with two or three partners. 

3.     ... is the natural way for business activity. 

4.    A business can be ... on a geographical spot. 

5.    Not all public enterprises ... for privatization. 

5.  Translate the sentences from Russian into English using the Vocabulary of 

the text: 

1.    Частные фирмы и компании обеспечивают производственную 

деятельность. 

2.    Они могут состоять из одного торговца, нескольких партнёров или быть 

огромными компаниями. 

3.   В больших компаниях сотни и тысячи рабочих. 

4.    Основой любой производственной деятельности является комбинация 

земли, труд и капитала. 

5.   Есть вещи, которые нельзя оставлять частному Предпринимателю: 

например, армия или полиция. 

Short Revision and Self-Control of the Main Statements of the Third  and  

Fourth Units 

 Close the right-hand side of the page with a sheet of paper and move it 

downwards answering the questions and checking yourself: 

 



            Questions                            Answers  

1.  What are the three types 

of production?  

A) primary production; 

B) secondary   production;  

C) tertiary production (services)  

2.   Explain these 

terms:  

A) primary production;  

В) secondary production;  

С) tertiary production 

(services) 

 

A) primary production is the production 

of goods made available by nature;  

B) secondary production is the production 

of improved natural goods;  

C) tertiary production is the production of 

services - commercial or personal 

 

3.   What are private  sector 

activities? 

 

Activities carried on by sole traders, 

partnerships and limited companies 

 

4.   What are public  sector 

activities? 

 

Activities carried out by nationalized 

industries 

 

 

UNIT 5   COSTS,   AVERTISMENT 

Text A. ADVERTISING COSTS 

DEFINITION of 'Advertising Costs’ 

             A category included in financial accounting to represent expenses associated 

with promoting an industry, entity, brand, product name, or specific products or 

services in order to stimulate a desire to buy the entity's products or services. 

Advertising costs include space in print and online venues, broadcast time, radio time 

and direct mail advertising. Advertising costs will in most cases fall under SG&A 

expenses on a company's income statement. 

BREAKING DOWN 'Advertising Costs ' 

                The American Institute of Certified Public Accountants' 

(AICPA) Accounting Standards Executive Committee (AcSEC) released a Statement 

of Position (SOP 93-7) in 1993 establishing standards for companies that incur 

advertising costs. SOP 93-7 concluded that advertising costs should be recorded as 

expenses rather than assets: "Reporting the costs of all advertising as expenses in the 

periods in which those costs are incurred, or the first time the advertising takes 

place." 

       The portion of the total marketing budget that is allocated to advertising over a 

specific time period. The advertising appropriation policy for a company may be 

based on any one of a number of approaches. For example, spending an amount on 

advertising that is a fixed percentage of sales or based on the ad spend level of the 

competition. 

BREAKING DOWN 'Advertising Appropriation' 

In practice, the amount of the advertising appropriation is not very easy to establish. 

This is because of the lack of a definite relationship, in most cases, between the 

http://www.investopedia.com/terms/f/financialaccounting.asp
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amount of advertising and the company's sales and profitability. Advertising 

appropriation is also sometimes referred to as advertising budget. 

 

Text B. ADVANCEMENT OF COMMODITIES AND LOGISTICS 

Where does the logistics come from? 

      Logistics is the management of the flow of things between the point of origin and 

the point of consumption in order to meet requirements of customers or corporations. 

The resources managed in logistics can include physical items, such as food, 

materials, animals, equipment and liquids, as well as abstract items, such as time and 

information. The logistics of physical items usually involves the integration of 

information flow, material handling, production, packaging, inventory, transportation, 

warehousing, and often security. The complexity of logistics can be modeled, 

analyzed, visualized, and optimized by dedicated simulation software. The 

minimization of the use of resources is a common motivation in all logistics fields. 

     The prevalent view is that the term logistics comes from the late 19th century: 

from French logistique (loger means to lodge). Others attribute a Greek origin to the 

word: λόγος, meaning reason or speech; λογιστικός, meaning accountant or 

responsible for counting. 

      The Oxford English Dictionary defines logistics as "the branch of military science 

relating to procuring, maintaining and transporting material, personnel and facilities." 

However, the New Oxford American Dictionary defines logistics as "the detailed 

coordination of a complex operation involving many people, facilities, or supplies," 

and the Oxford Dictionary on-line defines it as "the detailed organization and 

implementation of a complex operation."As such, logistics is commonly seen as a 

branch of engineering that creates "people systems" rather than "machine systems." 

According to the Council of Supply Chain Management Professionals (previously the 

Council of Logistics Management) logistics is the process of planning, implementing 

and controlling procedures for the efficient and effective transportation and storage of 

goods including services and related information from the point of origin to the point 

of consumption for the purpose of conforming to customer requirements and includes 

inbound, outbound, internal and external movements. 

        Academics and practitioners traditionally refer to the terms operations or 

production management when referring to physical transformations taking place in a 

single business location (factory, restaurant or even bank clerking) and reserve the 

term logistics for activities related to distribution, that is, moving products on the 

territory. Managing a distribution center is seen, therefore, as pertaining to the realm 

of logistics since, while in theory the products made by a factory are ready for 

consumption they still need to be moved along the distribution network according to 

some logic, and the distribution center aggregates and processes orders coming from 

different areas of the territory. That being said, from a modeling perspective, there 

are similarities between operations management and logistics, and companies 

sometimes use hybrid professionals, with for ex. "Director of Operations" or 

"Logistics Officer" working on similar problems. Furthermore, the term supply chain 

management originally refers to, among other issues, having a global vision in of 



both production and logistics from point of origin to point of production. All these 

terms may suffer from semantic change as a side effect of advertising. 

TEXT C. TYPES OF ECONOMIES 

Market economies 

There are free-enterprise economies, where the large majority of goods are 

made, and the large majority of services are provided by the free enterprise of 

individuals, who step out of the crowd and start to organize production. In market 

economies people do not wait for the government to do things, they get on and do 

them themselves. Whatever they make or grow or cut down (in the forests for 

example) they bring to market, so that those who want these items can come to the 

marketplace and buy them. A market is a place where buyers and sellers are in 

contact with one another to fix prices. 

Planned economies 

Planned economies are economies where the means of production, distribution 

and exchange are socially owned, and centrally planned. Free enterprise is severely 

restricted, and even punished. The essential point about central planning is that it was 

intended to be a way of ensuring that everyone got fair shares of the goods that were 

produced. The unfortunate effect has been that too few goods have been produced, 

because planners can rarely get things right. 

Mixed economies 

Actually no economy can be completely free without any central authority, and 

no centralized economy can control every spark of free enterprise. There must be 

some things, like the armed forces and the forces of law and order which are centrally 

run. In fact, mixed economies may be regarded as a middle way. They have the vast 

majority of goods and services being provided by free enterprise, but a wide range of 

other goods and services are socially provided. Thus defenсe, law and order, 

education, health and social security services are provided by the state and a number 

of major industries, particularly transport, energy production, atomic power, water 

supply, etc., are nationalized and socially owned. 

 Vocabulary 

to step out – выступать из 

to be in contact – контактировать  

to fix prices – устанавливать цены 

means of production – средства производства 

to own – владеть  

severely – строго  

to restrict – ограничивать, запрещать 

to punish – наказывать  

essential – основной  

to intend – намереваться  

to ensure – обеспечивать, гарантировать 

central authorities – центральная  власть 

centralized economy – централизованная  экономика 

vast majority – подавляющее большинство  

wide range – широкий круг  



defence – оборона, защита                                                       

                                                       Exercises 

1. Find English equivalents to the following words and phrases of the text: 

Строго,    намереваться,    центральная    власть,    ограничивать, круг,   

оборона, устанавливать    цены,    владеть,    средства производства. 

2. Find Russian translations of the following words and phrases of text: 

To ensure, to be in contact, to fix prices, to own, essential, severely, means of 

production, to intend, vast majority, defence. 

3. True or false statements. After reading the text agree or disagree with the 

following statements: 

1.  In market economies goods and services are provided by the state. 

2.  A market is a place where buyers and sellers fix prices. 

3.  In   planned   economies   means   of production   are   owned   by individuals. 

4.  Free enterprise is restricted in planned economies. 

5.  In planned economics all goods and services are provided by individuals. 

4. Fill in the gaps in the text with the words given below: 

Fix prices, central authorities, planned economics, step out, means of production, 

mixed economies. 

1.   Individuals ... of the crowd and start to organize production. 

2.    ... are economies where the ... are socially owned. 

3.   Buyers and sellers ... on the market. 

4.   No economy can be completely free without any.... 

5.    ... may be regarded as a middle way. 

5. Translate the text from Russian into English using the Vocabulary of the text: 

В рыночной экономике отдельные личности выступают из толпы и начинают 

организовывать производство. На рынке продавцы и покупатели вступают в 

контакт, чтобы устанавливать цены. В планируемой экономике свободное 

предпринимательство строго запрещено. В смешанной экономике подавляющее 

большинство товаров и услуг производятся свободными предпринимателями, 

но некоторые  - государством. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Материалы для самостоятельной работы обучающихся 
Тексты для групповых и индивидуальных  СРОП 

TEXTS FOR INDIVIDUAL READING 

SOLE PROPRIETORSHIP 

There are three principal forms of business organization: 

1.   the Sole Proprietorship, 

2.   the Partnership, 

3.   the Corporation. 

The simplest form of business organization is the sole proprietorship, which is 

owned by one person. Many small businesses start out as sole proprietorships. The 

owner has relatively unlimited control over the business and keeps all the profits. 

These firms are usually owned by one person who has day-to-day responsibility for 

running the business. Sole proprietors own all the assets of the business and the 

profits generated by it. They also have complete responsibility for any of its liabilities 

or debts. In case of breach of contract the business property and personal assets of the 

owner may be taken to pay judgments for damages awarded by courts. 

Sole proprietorships are the most numerous form of business organization. No 

charter and permit are needed and there are no particular legal requirements for 

organizing or conducting a sole proprietorship. When started, many sole 

proprietorships are conducted out of the owner's home, garage, or van and inventory 

may be limited and may often be purchased on credit. 

Advantages of a Sole Proprietorship: 

1.    Easiest and least expensive form of ownership to organize. 

2.    Sole proprietors are in complete control of business, and within the law, 

may make any decisions. 

3.   Sole proprietors receive all income from the business to keep or reinvest. 

4.    Profits from the business flow-through directly to the owner's personal tax 

return. 

5.   The business is easy to dissolve, if desired. 

Disadvantages of a Sole Proprietorship 

1.  Sole proprietors have unlimited liability and are legally responsible for all 

debts agamst the business. Their business and personal assets are at risk. 

2.    Sole proprietors may be at a disadvantage in raising funds and are often 

limited to using funds from personal savings. 

3.    Sole proprietors may have a hard time attracting high-caliber employees, 

or those that are motivated by the opportunity to own a part of the business. 

Main Features of a Sole Proprietorship: 

(+) Easy to organize 

(+) Owner has complete control 

(+) Owner receives all income 

(-) Owner has unlimited liability 

(-) Benefits are not business deductions 

  Answer the questions: 

1.  What are the three principal forms of business organization? 

2.   What is a sole proprietorship?. 



3.  What are the advantages and disadvantages of sole proprietorship? 

 

 PARTNERSHIP 

In a Partnership, two or more people share ownership of a single business. Like 

proprietorships, the law does not distinguish between the business and its owners. 

The Partners should have a legal agreement that sets forth how decisions will be 

made, profits will be shared, disputes will be resolved, how future partners will be 

admitted to the partnership, how partners can be bought out, or what steps will be 

taken to dissolve the partnership when needed. 

Many partnerships split up at crisis times. They also must decide up front how 

much time and capital each will contribute, etc. 

Advantages of a Partnership 

1.    Partnerships are relatively easy to establish; however partners should 

develop the partnership agreement. 

2.    With more than one owner, the ability to raise funds may be increased. 

3.   The profits from the business flow directly through to the partners' personal 

tax returns. 

4.    Prospective employees may be attracted to the business if given the 

incentive to become a partner. 

5.   The business usually will benefit from partners who have complementary 

work skills. 

Disadvantages of a Partnership 

1.  Partners are jointly and individually liable for the actions of the other 

partners. 

2.   Profits must be shared with others. 

3.    Since decisions are shared, disagreements can occur. 

4.   The partnership may have a limited life; it may end upon the withdrawal or 

death of a partner. 

There exist different types of Partnerships: 

1.   General Partnership 

Partners divide responsibility for management and liability, as well as the 

shares of profit or loss according to their internal agreement. Equal shares are 

assumed unless there is a written agreement that states differently. 

2.    Limited Partnership and Partnership with limited liability 

"Limited" means that most of the partners have limited liability (to the extent 

of their investment) as well as limited management decisions, which generally 

encourages investors for short term projects, or for investing in capital assets. This 

form of ownership is not often used for operating retail or service businesses. 

Forming a limited partnership is more complex and formal than that of a general 

partnership. 

3.  Joint Venture 

Joint Venture acts like a general partnership, but it is formed for a limited 

period of time or a single project. If the partners in a joint venture repeat the activity, 

they will be recognized as a continuing partnership and distribute accumulated 

partnership assets upon dissolution of the entity.  



Main Features of a Partnership: 

(+) Easy to organize, but needs agreement 

(+) Partners receive all income 

(-) Partners have unlimited liability 

(-) Partners may disagree 

(-) Life of business may be limited 

Answer the questions: 

1.    What is a partnership? 

2.   What are the limited partnership and general partnership? 

3.   What are the advantages and disadvantages of partnership? 

4.   What is a joint venture? 

 CORPORATION 

A corporation is chartered by the state in which it has headquarters. It is 

considered by law to be a unique entity, separate and apart from those who own it. A 

corporation can be taxed; it can be sued; it can enter into contractual agreements. The 

owners of a corporation are its shareholders. The shareholders elect a board of 

directors to oversee the major policies and decisions. The corporation has a life of its 

own and does not dissolve when ownership changes.  

Advantages of a Corporation 

1.   Shareholders have limited liability for the corporation's debts or judgments 

against the corporations. 

2.   Generally, shareholders can only be held accountable for their investment 

in stock of the company. (Note however, that officers can be held personally liable 

for their actions, such as the failure to withhold and pay employment taxes.) 

3.   Corporations can raise additional funds through the sale of stock.  

Disadvantages of a Corporation 

1.  The process of incorporation requires more time and money than other 

forms of organization. 

2.   Corporations are monitored by federal, state and some local agencies, and 

as a result may have more paperwork to comply with regulations. 

3.   Incorporating may result in higher overall taxes. Dividends paid to 

shareholders are not deductible form business income, thus this income can be taxed 

twice. 

Main features a Corporation: 

(+) Shareholders have limited liability 

(+) Can raise funds through sale of stock 

(+) Life of business is unlimited (continuity of life) 

(-) To incorporate a firm takes time and money 

(-) May result in higher overall taxes 

1. Answer the questions: 

1. What is a corporation? 

2. Who are the owners of a corporation? 

3. What is necessary to form a corporation? 

4. Who oversees the major policies and decisions? 

5. What are the advantages and disadvantages of corporations? 



 

2. Short Revision and Self – Control  of the Main Statements 

Close the right-hand side of the page with a sheet of paper and move it 

downwards answering the questions and checking yourself: 

 

Questions  Answers  

1. What is a 'sole trader'?  The smallest type of business organisation in 

the 'sole trader'  

2. What is partnership?  When a 'sole trader' takes a partner they set up 

a partnership  

3. What are public limited 

companies?  

Large companies will sell shares to the general 

public are called public limited companies  

4.  Why has every business to 

be managed?  

Businessmen have to handle a lot of problems: 

find supplies, new materials, capital items, 

consumable items, marketing of the product, 

advertising, etc.  

 

MONOPOLY AND PUBLIC POLICY 

There appears to be a generally held opinion that monopoly is against the 

public interest. The case against monopoly is based mainly on the assumptions we 

have already outlined, namely, higher prices, abnormal profits (i.e. a redistribution of 

income from consumers to producers), price discrimination, and the lack of 

competition which leads to inefficiency and a slower rate of technical progress. 

For centuries the common law in Britain has held that 'agreements in restraint 

of trade' are against the public interest, but the courts have tended to interpret this law 

very leniently. Legislation specifically designed to deal with monopoly and 

monopolistic practices was not introduced in the UK until 1948. In spite of a 

generally unfavourable public opinion, the legislation has not made monopolies 

illegal (as was the case in the USA). It has been recognised that there might be 

circumstances where monopoly organisation could be justified. For example, 

monopoly in the home market might be necessary in order to obtain important 

economies of scale which, in turn, would lead to lower-priced exports. Firms which 

operate agreements to restrict competition between themselves might, as a 

consequence, collaborate in cost-reducing research and development. An  agreement 

to restrict competition might be necessary in order to ensure a domestic source of 

supply. For example, an efficient plant designed to produce some synthetic fibre 

might have to be very large and require an enormous outlay on capital equipment. A 

firm may hesitate to embark on such an investment unless it can be guaranteed the 

whole of the home market. If a competitor were allowed to operate in the market, it 

would probably mean two large plants each working well below capacity with much 

higher costs per unit, lower profitability, and reduced prospects in export markets. It 

is possibilities such as these which have persuaded legislators in the UK to establish 

machinery for the examination of monopoly situations and to decide each case on its 



merits. Nevertheless there is a presumption that monopoly is against the public 

interest. 

The public interest 

The great problem with this approach to monopoly is that it requires some 

indicators of what is meant by 'the public interest'. The people who have to 

administer the policy have to come to some decision on whether the trading practices 

they find in the business world are operating in the public interest or against it. 

Unfortunately the legislation fyas not given any very clear guide lines. The 1948 Act 

laid down that in judging whether a monopoly was operating contrary to the public 

interest the investigators should consider all matters which appear in the particular 

circumstances relevant and among other things the need to achieve the production, 

treatment and distribution by the most efficient and economical means of goods of 

such types and in such quantities as will best meet the requirements of home and 

overseas markets. 

The 'other things' to be taken into account included, the organisation of 

industry and trade in such a way that their efficiency is progressively increased and 

new enterprise encouraged; the fullest use and best distribution of men, materials, and 

industrial capacity in the UK; the development of technical improvements, and the 

expansion of existing markets and the opening up of new markets. 

These guide lines have been described by one former member of the 

Monopolies Commission as a string of platitudes, much too wide and general to be of 

any great assistance to those who had to reach some conclusion on a particular case. 

One problem of course is that some of these objectives might, in particular 

circumstances, be incompatible. 

For example, a measure which leads to greater efficiency may lead to greatly 

increased local unemployment. It is interesting to note that the 1948 Act did not 

specifically mention 'competition' among the public interest criteria. The 1973 Act 

provides more guidance in the form of a new definition of the public interest. This 

include such phrases as 'the desirability of maintaining and promoting effective 

competition', the need for 'promoting through competition the reduction of costs and 

the development of new techniques and new products, and... facilitating the entry of 

new competitors into existing markets'. The emphasis is now much more on 

competition as a means of stimulating efficiency, but the 1973 Act clearly lays down 

that 'all matters which appear relevant' must be considered, and it makes particular 

mention of the need to maintain a balanced distribution of industry and employment 

in the UK. The aim of promoting competition, therefore, will not be the overriding 

consideration. An increase in monopoly power (e.g. by merger) which, it is believed, 

would improve employment prospects in, say, a development area would most 

probably be judged to be in the public interest. 

 

Identifying monopoly 

If the authorities are going to control monopoly, they have to define it in such a 

way that a monopoly situation can be clearly identified. The most widely used 

indicator of monopoly power is that of the market share. In the 1948 Act monopoly 

was defined as a situation in which at least one third of the supply of a commodity is 



accounted for by one firm or group of firms under unified control. The 1973 leg-

islation has reduced the market share which is considered to be prima facie evidence 

of monopoly to one quarter. 

The market share test is probably the most workable measurement for 

administrative purposes since it is fairly easily measured. It does not follow that, in 

itself, it is a good guide to monopoly power. A firm with one quarter of the total 

market may have great market power (where the rest of the market is shared by 

numerous small firms), or it may face very keen competition (where the rest of the 

market is supplied by four or five firms of almost equal size). 

Another test of monopoly power is the level of profits. It is usually assumed 

that the existence of profit levels substantially above those being eared in similar 

industries (or in industry generally) is evidence of the exercise of monopoly power. 

But, again, this is not conclusive evidence. Such profits may be due to greater 

efficiency as compared with competitors, and the Monopolies Commission has 

shown that the existence of monopoly power may reveal itself in low profits due to 

the inefficiency of companies sheltered from competition. 

Monopoly might also be identified by the nature and extent of the barriers to 

entry. The existence of such barriers would certainly be a factor in deciding whether 

monopoly conditions existed, but it might be very difficult to measure their 

effectiveness. 

The machinery of control 

The legal control of monopoly has been substantially extended and modified since 

the first legislation in 1948. The laws relating to monopoly have three major targets. 

1.  Monopolies. Fn law a monopoly exists when (a) one firm has at least 25 per cent 

of the market for the supply of a particular good or service (i.e. a scale monopoly), or 

(b) when a number of firms, which together have a 25 per cent market share, conduct 

their business so as to restrict competition (i.e. a complex monopoly). 

2.  Restrictive trade practices. These are agreements between independent firms in 

respect of price or other conditions of supply which are designed to restrict 

competition between the parties to the agreements. 

3.  Mergers. These may be horizontal, vertical, or conglomerate. 

The investigation and control of monopolies and monopolistic practices is carried out 

by three important institutions, The Office of the Director-General of Fair Trading, 

The Monopolies and Mergers Commission, and the Restrictive Practices Court. 

1.  The Director-General of Fair Trading (DGFT) 

This very important office was created by the Fair Trading Act of 1973. The 

Director-General is obliged to maintain a continuous survey of and collect 

information on all types of trading practices in relation to the supply of goods and 

services. He is, in fact, a kind of official watchdog in the market place. The Office of 

Fair Trading operates in three main areas. 

i Competition policy: monopolies, restrictive trade practices, mergers. 

ii Consumer credit. 

iii Consumer affairs. 

2.  The Monopolies and Mergers Commission (MMC)  



This organisation formerly known as the Monopolies Commission was established by 

the 1948 Monopolies and Restrictive Practices Act. The functions of the MMC are to 

investigate monopolies and proposed mergers referred to them and to report on 

whether they consider the existing situation or the proposed changes to be in the 

public interest. They also make recommendations to the government on any actions 

they think are necessary to protect the public interest. The MMC consists of a full-

time chairman, two part-time deputies and twenty-two other part-time commissioners 

drawn from such fields as administration, industry, commerce, trade unions and the 

academic world. There is also a professional full-time staff. The MMC does not have 

the power to initiate investigations; it can only take action when a case is referred to 

it by the DGFT or by the Secretary of State for Trade. It has no powers to enforce its 

recommendations; whether any action is taken on the findings of the MMC rests upon 

a decision by the Secretary of State. 

The number of investigations is limited by the resources of the MMC. Its maximum 

capacity is about 15 investigations of monopolies and mergers at any one time. In 

practice the MMC is able, on average, to produce about 6 monopoly reports and 6 

merger reports each year. 

The duties of the MMC are to conduct enquiries into: 

(a) monopolies in the supply of goods and services; 

(b) merger proposals; 

(c) local (or geographical) monopolies; 

(d) the general effects of specific monopolistic practices (e.g. price discrimination); 

(e) the efficiency, costs, and quality of services provided by public enterprises; 

(f) anti-competitive practices pursued by any individual firm whether or not it is a 

monopoly. 

 

Monopolies 

As mentioned earlier the MMC can only carry out an investigation where a 

company has a 25 per cent market share or where two or more companies together 

having a 25 per cent market share are acting together so as to restrict competition. 

The DGFT has the duty to keep the UK mar-ket under continuous review and to 

ascertain the existence of monopoly situations. He decides the priority for references 

to the MMC. The Commission looks into the supply of particular goods and services 

and not into the activities of large companies as such. This means that a large muiti-

product firm may be the subject of more than one MMC investigation. 

The way in which the MMC works has been criticised for being a much too 

lengthy process; there is an average interval of about two years between the initial 

reference and the publication of the MMC's report. The reports have been wide 

ranging and have provided detailed authoritative accounts of the structure and 

performance of the firms investigated. They have greatly extended public knowledge 

of the way in which the business world conducts its affairs. 

There has also been criticism because some of the reports and 

recommendations of the MMC have not been followed by strong legal action by the 

government. The Secretary of State for Trade has the power to make orders giving 

legal effect to any recommendations of the MMC, but this power has rarely been 



used. Even so the reports of MMC have led to substantial changes in business 

practices. Adverse comments have usually led to voluntary agreements by the firms 

concerned (in negotiations with the Secretary of State) to modify or abandon the 

offending practice. The fear of investigation and unwelcome publicity may also have 

had some beneficial effects on business behaviour. 

Over the years the MMC have made a variety of recommendations for the 

control or modification of firms' policies. These have included proposals for price 

reductions; government supervision of prices, costs and profits; the lowering of tariffs 

on competing imports; substantial reductions in advertising arid oilier selling costs, 

and the prohibition of any further take-overs of competitors. 

 

Mergers 

A proposed merger may be referred to the MMC for investigation where it 

would involve the transfer of gross assets of at least f30 million or where the merger 

would lead to a monopoly situation (i.e. the control of at least 25 per cent of the 

market). The Director-General of Fair Trading has the responsibility of keeping 

himself informed of all merger situations qualifying for possible reference to the 

MMC. He carries out preliminary investigations and then advises the Secretary of 

State on whether the proposed merger should be referred to the MMC; only the 

Secretary of State can refer a proposed merger to the MMC. In fact only a small 

percentage of mergers have been referred to the MMC and of these about 60 per cent 

were either found to be against the public interest or were abandoned. The restraining 

effects of merger control are certainly greater than the official statistics indicate 

because many merger proposals are dropped after informal consultations with the 

DGFT 

Decisions on merger references are taken on a case by case basis. In deciding 

whether a proposed merger is likely to operate against the public interest the MMC 

will take into account such matters as: 

(a) the extent to which competition is likely to be reduced; 

(b) the possible gains in efficiency from rationalization, economies of scale and better 

management; 

(c) the likely effects on employment; 

(d)  the possibilities of increased competitiveness in overseas markets; 

(e) whether the merger is likely to stimulate innovation and technical progress; 

(f) the possible effects on the regional distribution of industry; 

(g) the effects on consumers and suppliers: for example a merger might create a large 

preponderant buyer which would be in a very strong bargaining position if its 

suppliers were numerous and small. 

Until quite recently the official policy on mergers was based on the view that 

mergers are generally not against the public interest. Current attitudes appear to be 

more critical and the tendency is for more proposed mergers to be sent to the MMC 

for their consideration. This change of attitude is largely due to the fact that several 

recent studies of the effects of mergers have shown that a high proportion (at least 50 

per cent) of them have proved unprofitable or much less successful than had been 

anticipated. One explanation for this may be the fact that the planned gains from 



mergers often depend upon substantial reorganization of production facilities which 

may include the closure of some plants with inevitable redundancies. Such changes 

are likely to meet with strong resistance especially from organized labour and hence 

may take a long time to carry out. There is also concern that many mergers appear to 

have been motivated by a desire to increase market power (by reducing competition) 

rather than by a desire to increase efficiency. 

 

Consumer protection 

Although the legal control of monopolies and restrictive practices now has a 

fairly long history, the idea that government should provide organizations for a 

general oversight of consumers' interests is relatively new. The Fair Trading Act of 

1973 made the Director-General of Fair Trading responsible for safeguarding the 

interest of consumers. He proposes new laws to end unfair trading practices, 

encourages trade associations to produce codes of practice for member firms to 

follow when dealing with consumers, and deals with manufacturers and traders who 

persistently indulge in unfair practice. In this matter he is assisted by a Consumer 

Protection Advisory Committee (CPAC) whose functions are to investigate 

undesirable trading practices referred to it by the DO FT and to consider his 

proposals for dealing with the practices. The types of unfair practice with which the 

CPAC is concerned are those which: 

(a)  mislead consumers about the nature, quality, or quantity of goods involved in a 

transaction; 

(b)  mislead consumers about their rights and obligations; 

(c) subject consumers to undue pressures to buy; 

(d) cause the terms or conditions of sale to be so adverse as to be inequitable. 

If the CPAC is satisfied that the practice adversely affects consumers and agrees with 

the DGFT's proposals, the Secretary of State can make an order banning the practice. 

The work of the CPAC and the Director-General has resulted in many codes of 

practice being adopted by various trade associations (e.g. the servicing of electrical 

appliances, mail order trading, laundry and dry cleaning services, package holidays 

and footwear retailing). The Office of Fair Trading has also investigated many other 

practices (e.g. advertising, door-to-door selling and one-day sales) and has obliged 

many individual companies to give undertakings to modify their business practices. 

The DGFT also has important responsibilities as a result of the consumer Credit Act 

of 1974. Under this Act all businesses involved in the granting of credit or the hiring 

of goods (including hire purchase) to individuals, sole traders or partnerships require 

a license from the DGFT. An important aim of the legislation is that the consumer 

should be given sufficient information about the credit being offered and its true cost. 

A court may be asked to reopen a credit agreement which is deemed to be 

extortionate and a consumer is also given the right to complete payment of hire 

purchase or credit agreements early and obtain a rebate of the credit charges. 

       

 

 

 



 

Задания для СРС 

 

   Прочтите и переведите тексты. Составьте список новых слов. Задайте 

вопросы к каждому тексту. 

 

Text 1 

                                 PRICES AND TERMS   OF   DELIVERY 

When sellers quote prices in their offers they usually state on what terms, at this 

price,   they will deliver the goods. The price will certainly depend on the terms of 

delivery. The most popular terms of delivery in foreign business transactions are: fob 

(free on board); cif (cost, insurance and freight); с&f (cost and freight); for  (free on 

rail). 

If the goods are offered on fob terms the price will practically include the cost 

of the goods and transportation expenses to the port of shipment. 

If the goods are offered on c.i.f. terms the price will cover the cost of the 

goods, insurance expenses and freight or transportation expenses to the port of 

destination.  

If the goods are offered on с.i.f. terms the price will cover the cost of the goods 

and freight to the port of destination.  

If the goods are offered on for terms the price will include the cost of the goods 

and transportation expenses to the railway station only. These terms are similar to fob 

terms. The only difference is the mode of transportation. In case of fob terms the 

goods are shipped on board ships. In case of for terms the goods are transported by 

railway. 

If the goods are offered on for terms the price will include the cost of the goods 

and transportation expenses to the railway station only. These terms are similar to fob 

terms. The only difference is the mode of transportation. In case of fob terms the 

goods are shipped on board ships. In case of for terms the goods are transported by 

railway. 

Here are a few examples of how terms of delivery can be mentioned in offers: The 

price is USD 2,000.00 per ton fob New York. We can offer the goods at the price of 

GBP 78.00 per meter с&f Liverpool. 

                                                 TERMS OF PAYMENT 

Offers usually state the terms on which the goods are to be paid or terms of 

payment. Terms of payment usually mean the currency, time of payment, mode of 

payment and many details. 

In foreign trade transactions various modes of payment are practiced, among which 

the most popular are as follows: 

• by a banker's transfer 

• by a letter of credit 

• for collection 

• by drafts 

• on an open account 



Sometimes mixed terms are practiced. That depends on the value of the goods, time of 

delivery and many other factors. 

 

Text 2 

                          BOOKKEEPERS, ACCOUNTANTS AND CONTROLLERS 

Bookkeepers deal with taxes, cash flow, which include cash receipts and cash 

disbursements, sales, purchases and different business transactions of the company. 

Bookkeepers first record all the appropriate figures – in the books of original entry, or 

Journals. At the end of a period usually a month – the totals of each book of original 

entry are posted into the proper page of the Ledger. The Ledger shows all the 

expenditures and all the earnings of the company. On the basis of all the totals of 

each account in the Ledger, the bookkeeper prepares a Trial Balance. Trial Balances 

are usually drawn up every quarter. 

The accountant's responsibility is to analyse and interpret the data in the Ledger 

and the Trial Balance. The accountant is to determine the ways in which the business 

may grow in the future. No expansion or reorganization is planned without the help of 

the accountant. New products and advertising campaigns are also prepared with the 

help of the accountant. The work of accountants is rather sophisticated. Many accountants 

have special certificates after they pass examinations in Institute of Accountants. 

Certified accountants in England are called chartered accountants. In the U.S.A. the 

certified accountants are called certified public accountants. But it is not necessary to 

have a certificate to practice accounting. Junior employees in large companies, for 

example, often practice accounting and then take the examination. The chief accounting 

officer of a large company is the Controller, or Comptroller. Controllers are responsible 

for measuring the company's performance. They interpret the results of the operations, 

plan and recommend future action. This position is very close to the top executives of the 

company. 

Text 3 

                               ACCOUNTS    AND    BALANCE    SHEETS 

From the Trial Balance, prepared by the bookkeeper, the accountant creates a 

Profit and Loss Statement and Balance Sheet. 

A Profit and Loss Statement or a Profit and Loss Account shows the income or 

loss of the company for the period. The Profit and Loss Statement is made only on 

the basis of those accounts of the Ledger, which affect the profit and loss of the 

company. The Profit and Loss Statement may contain the following items: Sales; 

Trading profit; Depreciation; Rent received; Interest paid; Profit before tax; Tax; 

Profit after tax; Dividends; Profit retained; Earnings per share. 

The other accounts of the Ledger, which reflect the assets, liabilities and capital 

of the firm, make up a Balance Sheet. This shows the net worth or book value of the 

company. 

Text 4 

                                     AUDITORS    AND    THEIR    REPORTS 

Auditors are usually independent certified accountants who review the 

financial records of a company. These reviews are called audits. They are usually 

performed at fixed intervals – quarterly, semiannually or annually. Auditors are 



employed either regularly or on a part-time basis. Some large companies maintain a 

continuous internal audit by their own accounting departments. These auditors are 

called internal auditors. Not so many years ago the presence of an auditor suggested 

that a company was having financial difficulties or that irregularities had been 

discovered in the records. Currently, however, outside audits are a normal and regular 

part of business practice. 

Auditors see that current transactions are recorded promptly and completely. 

Their duty is to reduce the possibility of misappropriation, to identify mistakes or 

detect fraudulent transactions. Then they are usually requested to propose solutions 

for these problems. 

Thus auditors review financial records and report to the management on the 

current state of the company's fiscal affairs in the form of Auditor's Report or 

Auditor's opinion. 

Text 5 

                                                 SHARES     AND     STOCKS    IN     THE     U. K. 

The capital of a limited company is divided into shares which may be in units of 

various value, like 1 pound sterling or more, or of 0,50, 0,25, or of as little as 0,05. 

Shares are not divisible. Shares are of two main types: 

• ordinary shares 

• preference shares 

Ordinary shares generally carry no fixed rate of dividend but receive a dividend 

dependent on the amount of net profit earned by the company. Preference shares generally 

carry a fixed rate of dividend which is payable before the dividend on the ordinary shares is 

paid. 

There are some other types of shares. For example there are deferred ordinary 

shares, which unlike ordinary shares carry a fixed rate of dividend. 

There are a few types of preference shares. There are cumulative preference shares 

and    participating preference shares, for instance.   They give their holders additional 

privileges. Shares can be grouped into units of 100. These units are known as stocks. 

Stocks are usually quoted per 100 nominal value. Stocks, unlike shares, are divisible.  

It means that fractions of stocks can be bought and sold. There are: government stocks; 

corporation   stocks; debentures etc. 

Text 6 

                                             ENQUIRIES AND OFFERS 

Business transactions usually start with enquiries. As a rule the prospective 

buyer gets the name and the address of the prospective seller either at an exhibition, 

from an advertisement in a newspaper, magazine, and thanks to a television or radio 

commercial. All these channels of information and advertising are very important. 

Enquiries can be sent by mail, by telex or by fax. Sometimes enquiries can be made 

orally, by telephone. In the enquiry the prospective buyer states in what goods exactly 

he is interested and asks for details on the price and terms of sale. After considering 

the enquiry for some time the prospective seller sends an offer in reply. 

The offer usually quotes the price and stipulates terms of delivery, terms of 

payment, time of delivery and some other necessary details. 

 



Text 7 

                                BASIC TERMS IN FOREIGN TRADE 

Countries buy and sell various goods as well as various services. Goods bought 

from abroad, such as food, cars, machines, medicines, books and many others, are 

called visible imports. Goods sold abroad are called visible exports. Services, such as 

insurance, freight, tourism, technical expertise and others, are called invisible imports 

and invisible exports. The total amount of money a country makes including money 

from visible and invisible exports, for a certain period of time, usually for a year, is 

Gross National Product, or GNP. The difference between a country’s total earnings or 

GNP, and its total expenditure is called its balance of payments.  

The difference between what a country receives for its visible exports and what 

it pays for its visible imports is its balance of trade. If a country sells more goods than 

it buys, it will have a surplus. If a country buys more than it sells, it will have a 

deficit. 

 

Text 8 

                                               GROSS DOMESTIC PRODUCT 

Gross Domestic Product or GDP is the amount of money a country makes from 

goods and services inside the country for a certain period of time, usually for a year. 

When GDP   is   calculated different sectors of economy are analysed. 

In the United Kingdom the following sectors of economy are usually analysed: 

manufacturing, services (financial, professional and scientific services, leisure and 

tourism), energy (oil, natural gas, coal) and agriculture. In the United States the 

following sectors of economy are usually analysed when the GDP is defined: 

construction and manufacturing; trade and finance; transport, communication and 

services; agriculture; and mining. 

Speaking, as an example, about one of the recent year's GDP figures, the 

following can be quoted: 

In the U.K. the services sector accounted for roughly 60 per cent of Gross 

Domestic Product. Manufacturing sector accounted for a small percentage of gross 

domestic product. Energy production sector accounted for about 8 per cent of GDP. 

Agriculture is only for 4 per cent of GDP. But the agricultural sector satisfies two-

thirds of the country's needs. And only a small fraction of the total population, about 2 

per cent, are engaged in agriculture. 

In the U.S.A. the construction and manufacturing sector accounted for 40 per 

cent of GDP; trade and finance earned 25 per cent of GDP; transport, communication 

and services sector earned 20 per cent of GDP; agriculture and mining earned 5 per 

cent of GDP. By the way 10 per cent of the employed population of the United States 

is engaged in agriculture. 
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                             Информация по оценке знаний   

       Чтобы овладеть профессиональным иностранным языком (английским) 

студент обязан регулярно посещать занятия, активно работать на занятиях, 

систематически выполнять домашнее задание, своевременно сдавать задания по 

СРС. 

    Студент оценивается на каждом занятии по всем видам речевой 

деятельности. При этом особое внимание обращается на технику чтения, 

умение извлекать информацию, перевод, письменную речь, а также знание 

лексического и грамматического материала изучаемой темы. В качестве 

итогового контроля используется  тест для самоконтроля. 



    При оценке знаний студента преподаватель обязан соблюдать следующие 

принципы: высокую дифференциацию, объективность, прозрачность, гибкость. 

    Форма контроля – блочно-рейтинговая. Итоговая оценка включает в себя 

успехи студента в течение всего семестра по предмету, а не только ответ на 

экзамене. 

Согласно Положению о блочно-рейтинговой системе контроля и оценки 

знаний студентов  оценка знаний студентов проводится в течение всего семестра в 

результате проведения текущего, рубежного и итогового видов контроля, 

оцениваемых в баллах.  

Текущий контроль – систематическая проверка знаний студентов по 

отдельным вопросам и темам, осуществляется в рамках практических занятий и 

СРСП в виде устных и тестовых опросов, оценки выполненных заданий по СРС и 

СРСП. 

Рубежный контроль - проверка учебных достижений студентов по 

завершенным темам, разделам программы, проводимая в виде беседы по темам и 

тестовых опросов. 

К рубежным контролям будут допускаться студенты, которые посетили все 

практические занятия и получили положительные оценки по всем формам 

текущего контроля. 

Семестровый рейтинг определяется по сумме текущего и рубежного 

контролей и максимально составляет 60 баллов. 

В течение семестра проводится две аттестации, результаты которых заносятся 

в компьютерную базу данных.  

Итоговый контроль по дисциплине проводится в форме устного экзамена. 

Максимально студент может набрать за экзамен 40 баллов. 

Итоговая оценка по дисциплине выставляется по сумме баллов 

семестрового рейтинга и баллов, полученных студентом на экзамене. При этом 

на экзамене студент должен получить не менее 20 баллов. 

Соответствие аттестационных  и итоговых оценок и баллов определяется по 

таблице.  

Кредитная система 

Усвоение 

учебной 

дисципли-

ны 

%(бал.) 

Рейтинг студента 

Оценка по 

традицион-

ной системе 

Цифро-

вая 

оценка 

Буквенная 

оценка 

Максималь-

ный 

семестровый 

рейтинг 

ИКИсем60 

балл. 

Максималь-

ный 

итоговый  

рейтинг 

ИКИсем40 

балл. 

4,0 

3,67 

А 

А- 

95-100 

90-94 

57-60 

54-56 

38-40 

36-37 
5 – «отл.» 

3,33 

3,0 

2,67 

В+ 

В 

В- 

85-89 

80-84 

75-79 

51-53 

48-50 

45-47 

34-35 

32-33 

30-31 

4 – «хор.» 



2,33 

2,0 

1,67 

1,33 

1,0 

С+ 

С 

С- 

D+ 

D 

70-74 

65-69 

60-64 

55-59 

50-54 

42-44 

39-41 

36-38 

33-35 

30-32 

28-29 

26-27 

24-25 

22-23 

20-21 

3 – «удов.» 

0 F 0-49 0-29 0-19 
2 – 

«неудов.» 

 

 

 

 Распределение баллов 

№ Виды занятий и работ студентов Баллы в % 

1 Практические 10 

2 СРСП 20 

3 СРС 20 

4 Промежуточный, рубежный контроль 10 

5 Итого 60 

   

 Для успешного усвоения предмета обучаемому необходимо: 

1. Активно участвовать в учебном процессе, добросовестно готовить домашнее 

задание и отвечать на занятиях. 

2. Не пропускать занятия без уважительной причине.  

3. За 50% пропущенных аудиторных занятий аттестационный балл равен нулю. 

4. Пропущенную тему занятий необходимо изучить и сдать до начала следующего 

занятия. (Задания, выполненные не в срок, оцениваются в рейтинговых баллах 

ниже установленного). 

5. Быть внимательным на занятиях. 

6.  В срок сдавать индивидуальные задания. 

7. Не опаздывать на занятия.  

 

Материалы по контролю и оценке учебных достижений 

обучающихся 
Задания для рубежного контроля №1 

                                                            Вариант 1 
 

I. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах действительного залога, Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 1): 

1. People produce goods and services. 

2. The International Monetary Fund has carried out a research recently. 

3. A group of British economists will come to Moscow next month. 

4. World trade is growing very rapidly.  

                              

II. Перепишите и переведите предложения, сказуемое которых стоит в  



разных формах страдательного залога. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 2): 

1. Inflation is considered as a fact of economic instability. 

2. The rate of unemployment was decreased by 0.3%. 

3. These companies are no longer controlled by the government. 

4. They were delivered the interesting lecture on Economics last week. 

 

III. Перепишите следующие предложения. Подчеркните в каждом из них 

модальный глагол или его эквивалент. Переведите предложения на 

русский язык (см. образец выполнения 3): 

1. Some industries have to pay higher wages to attract extra labour. 

2. Unemployment may occur for many different reasons. 

3. The economist's methods should be strictly objective and scientific. 

4. All countries can make profits through international trade. 

 

IV. Перепишите предложения и переведите их на русский язык, обращая 

внимание на бессоюзное подчинение. Обозначьте вертикальной чертой 

границы придаточных предложнний. Укажите в английском предложении 

место предполагаемого союза (см. образец выполнения 4): 

1. People should be very economical with the money they earn. 

2. We think it is a very important economic task. 

3. The discussion during the conference concentrated on the most important 

economic problems the economists are facing today. 

4. I know he is a good accountant. 

 

V. Перепишите и письменно переведите на русский язык текст: 

 

What Is Economics 

 

       Unlike history, mathematics, English and chemistry, economics is a subject that 

most students encounter only briefly. Economics is a basic discipline, not an applied 

subject like accounting or drafting in which specific skills are taught. 

       Economics has some similarities to mathematics because logical reasoning and 

mathematical tools are used in it extensively. It also has some similarities to history 

because economics studies people as they interact in social groups. Like chemistry, 

economics employs the scientific method. Finally, like English grammar, economics 

has a few simple rules and principles, but from these principles economics can derive 

many conclusions. 

       Economics is the science of making choices. Individuals must decide whether to 

study another hour or to go for a walk, whether to buy Pepsi or milk at the grocery, 

whether to choose accounting or teaching as an occupation and whether to play golf 

or to watch television. People must also choose through their governments whether to 

build a bridge or to repair highways with their taxes, whether to invest money to 

business or to expand national parks. 

         The common element in all these decisions is that every choice involves a cost. 



In fact economics is a study of the choice that people make and the actions that they 

take in order to make the best use of resources in meeting their wants. 

       Economics is about the everyday life. How do we get our living? Why do we 

sometimes get more and sometimes less? Are we producing the "right things"? What 

are the "right things"? Who ought to decide this and why? The study of economics 

helps us to answer this sort of questions. 

VI. Из 3 и 5 абзацев текста выпишите 3 предложения, содержащие 

модальные глаголы. 

VII. Найдите в тексте эквиваленты следующих выражений: 

1) несколько простых правил 

2) особые умения 

3) удовлетворять потребности 

4) прикладная дисциплина 

5) делать выводы 

6) предпринимать действия 

7) использовать интенсивно (что-л.) 

8) делать выбор 

 

 

Вариант 2 

I. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах действительного залога. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 1): 

1. Transport system provides the public with important services. 

2. There will be a great rise in the demand for coffee. 

3. The government has set a limit on wage increases. 

4. The volume of world trade fell over 4 per cent in 1998. 

II. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах страдательного залоги. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 2): 

1. The project was discussed by the Board of Directors last week. 

2. A marketing program is designed to appeal to most buyers.  

3. Inflation was caused by the excess of demand. 

4. Considerable efforts are made to solve economic problems. 

III. Перепишите следующие предложения. Подчеркните в каждом из них 

модальный глагол или его эквивалент.  Переведите предложения на 

русский язык (см. образец выполнения 3): 

1. All countries can make profits through international trade. 

2. During World War II British trade unions had to organize the control of the key 

industries. 

3. Inflation may occur for many different reasons. 

4. You should read articles on economic problems. 

IV. Перепишите предложения и переведите их на русский язык, обращая 

внимание на бессоюзное подчинение. Обозначьте вертикальной чертой 

границы придаточных предложений. Укажите в английском предложении 



место предполагаемого союза (см. образец выполнения 4): 

1. Workers spend, their wages on the products and services they need. 

2. The work people do is called economic activity. 

3. It was not the first time the competitor tried to overcome them. 

4. I know he has been working hard on that economic problem. 

V. Перепишите и письменно переведите на русский язык текст: 

Economic Systems 

          People and societies deal with the basic problems through economic systems. 

An economic system can be described as the collection of institutions, laws, activities 

that govern economic relationships among people in a society. Most economic 

systems use one or more of three basic methods to make economic decisions: 

tradition, command and markets. So economic systems are classified into four broad 

categories, according to how most economic decisions are made. These are 

traditional, command, market and mixed economies. 

         Traditional economies. People generally repeat the decisions made at an earlier 

time or by an earlier generation. Can just anyone be king, or queen of England? 

Tradition answers that question. In the US, women were strongly directed to certain 

"traditional" occupations for many years, such as teaching, raising children, nursing 

and being librarians. 

          Command economies. They rely almost totally on government to make 

economic decisions through centralized authorities. The government owns all the 

major productive resources. The former USSR and some other eastern bloc countries 

are examples of countries where government decisions were dominant. 

     Market economies. Most productive resources are owned by private individuals. 

Individuals make economic decisions in response to market signals and on the basis 

of their own preferences, 

     Mixed economies. The economic system used in most countries lies between the 

two extremes of command and market economies. Mixed economies answer the basic 

economic questions partly through the market and partly through government, with 

some decisions based on tradition as well. 

 

VI. Из 1 и 2 абзацев текста выпишите глаголы в страдательном •залоге, 

определите их видовременные формы и укажите инфинитивы. 

VII. Найдите в тексте эквиваленты  следующих выражений: 

1) экономические отношения 

2) контролируемая экономика  

3) также как;  а также  

4) принимать решения 

5) полагаться на правительство 

6) заниматься чем-либо 

 7) основные производственные ресурсы 

8) согласно чему-либо, в соответствии с чем-либо 

 

 

 



Задания для рубежного контроля №2 

 

Вариант 1 

 

I. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах действительного залога. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 1):    

              

1. There is no simple answer to most economic questions. 

2. The condition of the world economy will depend greatly on international 

organizations. 

3. The population of most developing nations is growing rapidly.  

4. The British merchant navy remains one of the largest in the world. 

II. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах страдательного залога. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 2): 

1. Over $5000 were spent on marketing last month. 

2. The project will be discussed by the Board of Directors next week. 

       3. The reasons for inflation were explained by economists at the scientific 

     conference.  

4. Some unemployment is regarded as normal. 

III. Перепишите следующие предложения. Подчеркните в каждом из них 

модальный глагол или его эквивалент.  Переведите предложения на 

русский язык (см. образец выполнения 3): 

1. Economic anarchy may cause instability. 

2. Great Britain was able to create a powerful heavy industry earlier than 

 any other country of the world.  

      3. For every buyer there has to be a seller.  

      4. In big supermarkets you can find everything you need. 

IV. Перепишите предложения и переведите их на русский язык, обращая 

внимание на бессоюзное подчинение. Обозначьте вертикальной чертой 

границы придаточных предложений. Укажите в английском предложении 

место предполагаемого союза (см. образец выполнения 4): 

1. The economic problems we are working at are very interesting. 

2. We know Britain has an economic system based on private enterprise. 

     3. The work people do provides the money with which they can buy essential                     

 commodities. 

4. The man you spoke about yesterday is the director of our firm. 

V. Перепишите и письменно переведите на русский язык текст. 

Britain's Economy 

 Britain lives by its industry and trade. With the population representing only 2 

per cent of the world total, it is one of the largest trading nations in the world, 

providing about 10 per cent of world exports of manufactured goods. It is one of the 

biggest markets for food and raw materials: British agriculture, though highly 

efficient, produces just over half the country's food requirements and, apart from coal, 



some iron ore and oil and natural gas off the east coast, there are few mineral 

resources to supply the manufacturing industries. To pay for the food and other 

materials it needs, Britain relies on «invisible» exports — the provision of services 

such as banking, insurance, shipping. Aviation and tourism are also of great 

importance. 

 The energy consumed in Britain comes from coal, oil, natural gas and nuclear 

power. The main centre of coal-mining is Wales. Most oil has to be imported. Over 

90 per cent of the gas used in Britain is natural gas from the North Sea. Nuclear 

energy now produces about 10 per cent of Britain's electricity. Of Britain's total 

population of about 56 million, some 25 million form the nation's workforce. A large 

proportion of this force is highly trained. 

 About one million people are employed in banking, insurance and other 

financial and business services. The heart of all this activity is the City of London 

although there are other important centres in several large cities, especially in ports 

such as Liverpool and Manchester. The City, about one square mile in the middle of 

the capital, contains probably the greatest concentration of financial expertise in the 

world. The London Stock Exchange, with its vast experience and world wide network 

of communications, is one of the world's markets in securities. 

       Another famous part of London, the West End, contains the leading international 

centre for the sale of works of art. The capital, with its wealth of historic  buildings 

and museums, its theatres and concert halls, its fine restaurants, its shops and stores, 

is also the centre of Britain's large tourist trade. 

 

VI. Из 1 абзаца текста выпишите сложное предложение с бессоюзным 

типом подчинения. Укажите место предполагаемого союза в английском 

предложении. 

 

VII. Найдите в тексте эквиваленты следующих выражений: 

           1) фондовая биржа 

           2) природные ресурсы 

           3) промышленные товары 

           4) рынок ценных бумаг 

           5) финансовые учреждения 

           6) «невидимый» экспорт 

           7) рабочая сила страны  

           8) сеть коммуникаций 

 

                                                    Вариант 2 

I. Перепишите и переведите предложения, сказуемое которых стоит в 

разных формах действительного залога, Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 1): 

1. This factory produces office furniture. 

2. They have signed a lot of contracts with some foreign firms recently. 

3. The representatives of the British Company will arrive in Astana in 2 days. 

4. Our trade relations with different countries are developing from year to year. 



 

II. Перепишите и переведите предложения, сказуемое которых стоит в  

разных формах страдательного залога. Выпишите сказуемое и определите 

его видовременную форму (см. образец выполнения 2): 

1. This company was registered two years ago. 

2. The goods will be delivered without delay. 

3. Goods and services are produced either on farms or at factories. 

4. The prices have been increased by 15 per cent for the last few months. 

III. Перепишите следующие предложения. Подчеркните в каждом из них 

модальный глагол или его эквивалент.  Переведите предложения на 

русский язык (см. образец выполнения 3): 

1. People can buy essential commodities with money. 

2. People everywhere must choose the best possible way to use their resources and 

money. 

3. They have to reduce their prices in order to sell their goods. 

4. You should consult a lawyer if you are going to start your own business.  

IV. Перепишите предложения и переведите их на русский язык, обращая 

внимание на бессоюзное подчинение. Обозначьте вертикальной чертой 

границы придаточных предложений. Укажите в английском предложении 

место предполагаемого союза (см. образец выполнения 4): 

 

1. I think it is necessary to make market research. 

2. The enquiry we received was acceptable to us. 

3. Will you show me the book you’ve bought? 

4. I don’t know the engineer you are talking about. 

 

Перепишите и письменно переведите на русский язык текст. 

 

                                                   Economics as a science 

           Economics is the study of how goods and services get produced and how they 

are distributed. By goods and services economists mean everything that can be 

bought and sold. By produced they mean the processing and making of goods and 

services. By distributed they mean the ways goods and services are divided among 

people. Most people want more than they can afford to buy. If a family buys one 

thing, they may not be able to afford something else they would like. The same is true 

of nations. Whether a nation is reach or poor, most of its people want more than they 

can afford. They seek better schools, more houses and stronger armed forces. The 

field of economics studies how the things people need and want are made and 

brought to them. It also studies how people and nations choose the things they buy 

from among the many things they want. In all countries the resources used to produce 

goods and services are scarce. That is, no nation has enough farms, factories or 

workers to produce everything that everyone would like.  

           Money is also scarce. Few people have enough money to buy everything they 

want when they want it. Therefore, people everywhere must choose the best possible 

way to use their resources and money. Children may have to choose whether to spend 



their allowance on a motion picture or a hamburger. Storekeepers may have to choose 

whether to take a summer vacation or to use their savings to buy more merchandise. 

A nation may have to choose whether to use tax money to build more highways or 

more submarines. In economic terms, the children, the storekeepers, and the nation 

all must economize to satisfy their most important needs and wants. This means they 

must try to use the resources they have to produce the goods and services they most 

want. 

V. Из 2 абзаца текста выпишите 3 предложения, содержащие модальные 

глаголы. 

VI. Найдите в тексте эквиваленты следующих выражений: 

1) переработка и изготовление товаров 

2) среди многих вещей 

3) иметь достаточно денег 

4) тратить сбережения 

5) строить больше шоссейных дорог 

6) удовлетворять самые важные нужды и потребности 

7) использовать ресурсы 

8) производить товары и услуги 

 

1. Test on the Passive Voice 

Choose the right variant of the Passive Voice: 

1. They … English last year. 

A) Were taught.       B) Was taught.      C) Were teach.         D) Teach. 

E) Will teach. 

2. A lot of equipment … next year. 

A) Will be exported.     B) Shall be exported.      C) Will export.      D) Exports. 

E) Are exported. 

3. That book … a few years ago. 

A) Written.      B) Was written.     C) Were written.      D) Wrote.       E) Is written. 

4. Business letters … usually … by engineers. 

A) Is/writes.     B) Are/written.       C) Is/written.       D) Are/writes.     

E) Are/writing. 

5. The goods … in June. 

A) Will deliver.     B) Shall deliver.      C) Will be delivered.     D) Shall delivered. 

E) Delivered. 

6. Tickets for the theatre … usually … by my father. 

A) Is/booked.      B) Are/book.       C) Are/booked.      D) Is/books.     E) Book. 

7. Their letter … yesterday. 

A) Were received.      B) Are received.      C) Received.     D) Was received. 

E) Is received. 

8.  The offer … tomorrow. 

A) Will discuss.     B) Shall discuss.      C) Will be discuss.      D) Will be discussed.    

E) Shall be discussed 

9. The price problem … by them yesterday. 

A) Settled      B) Settle.     C) Were settled.      D) Is settled.     E) Was settled. 



10. He … often … on business abroad. 

A) Sends.       B) Sent.       C) Is sent.     D) Were sent.      E) Was sent. 

11. The porter will … your luggage to your room. 

A) Be brought.     B) Bring.     C) Brings.      D) Brought.     E) Bringing. 

12.How many new schools...this year? 

A) Were built.      B) Have built.      C) Built.   D) Have been built.   E) Was built. 

 

13. American's first college, Harvard,… in Massachusetts in 1639. 

A) Is being founded.     B) Had been founded.    C) Was founded.    D) Is founded.   

E) Will be founded.  

14. The play ... several times last century. 

A) Was staged.    B) Staged.   C) Has been staged.     D) Has staged.   

E) Had staged. 

15. Application forms that ... cannot be accepted. 

A) Didn't sign.     B) Wasn't signed.     C) Haven't signed.   D) Haven't been sign.    

E) Haven't been signed. 

16. The students … on English at the end of the term. 

A) Will tested.    B) Will be tested.     C) Will test.     D) Will have been tested.    

E) Is tested. 

17. The story of the first Thanksgiving holiday … among the Americans. 

A) Is well-known.     B) Have been well-known.     C) Would have been well-known.      

D) Are well-known.    E) Were well-known. 

18. The goods … next week. 

A) Can deliver.      B) Can to deliver.    C) Can be deliver.     D) Can be delivered.    

E) Can to be delivered. 

19. The defects … yesterday. 

A) Aren't eliminated.          B) Haven't been  eliminated.     C) Not were eliminated.       

D) Won't be eliminated.      E) Weren't  eliminated. 

20. When I phoned them the matter … yet. 

A) Have not been settled.    B) Had not settled.    C) Had not been settled.    

D) Had  been not settled.    E) Has not been settled.  

                   

 2. Test on Modal Verbs 

 1. Put in the necessary form of the Infinitive in the following sentences. Do it in 

a written form. 

1. Nobody answered the phone. They must ______ out. (go) 

2. The line is busy. He must _____ the phone . (use) 

3. You made a long distance call. It must ____ expensive. (be) 

4. I need more money. I should ____ my job. (change) 

5. I got the wrong number. I may ___ incorrectly. (dial) 

 

2. Translate sentences into English, using the necessary Modal Verbs. Do it in a 

written form. 

1. Можно посмотреть финансовый отчет? 

2. Платить сейчас? 



3. Вы можете заплатить позже. 

4. Тебе не следует так много есть. 

5. Эта вещь может быть очень ценной. 

 

3. Translate sentences into English, using the Future Simple Tense. Do it in a 

written form. 

1. Оплата будет произведена путём открытия аккредитива.  

2. Он собирается установить контакты с поставщиками. 

3. Я собираюсь обсудить с Вами цену товара. 

4. Как будет производиться оплата? 

5. Я подготовлю письма. 

 

4. Choose the necessary form of Modal Verbs. Do it in a written form. 

1. We arrived so early so we ... wait. 

2. At work today my boss told me that I ... stop sleeping. 

3. Who ... do the shopping? 

4. A gentleman ... be honest in his actions. 

5. He ... to have been more tactful. 

 

3. Test on Conditional sentences 

1. Open the brackets and make Conditional sentences of type II. Do it in a written 

form 

a) If John (to want) the advice, he (to ask) you.  

b) If she (to find out) the truth, she (to be) very happy. 

c) If you (not to agree) with me, I (to go) to the director. 

d) I (to visit) him in the hospital, if I (to know) about his illness. 

 

2. Complete the sentences using Conditionals of type II or III. Do it in a written 

form 

a) Frank ate too many sweets, so he felt sick.  If … 

b) I’m not a millionaire. I will not buy my wife a palace. If … 

c) His house didn’t burn down. The firemen came at once. If … 

d) The travelers lost their way. It was dark.  If … 

 

3. Open the brackets using the Second or Third Conditionals. Do it in a written 

form 

a) If she (not to hear) the news, she wouldn’t have gone there. 

b) If the train (to be) less crowded, we would be more comfortable. 

c) If my friend (to phone) now, I (not to feel) so lonely. 

d) If he (to check) oil before driving, he (not to have) problems with the car. 

 

4. Write the translation of the following sentences 

а) Если бы погода была хорошей вчера, мы бы пошли на прогулку. 

b) Если бы мы увидели их завтра, мы бы отдали им ключи. 

с) Если бы я встретил ее раньше, я бы не женился на ней. 



d) Ты позвонишь мне, если будут какие-нибудь проблемы? 

4.    Test  on Non-finite forms of the verb and their Constructions. 

1. Write the translation of the sentences, paying special attention to the function 

of the Participle in the sentence: 

1. The boy playing in the garden is my sister’s son. 2. He asked her to go on with her 

story, promising not to interrupt her again. 3. Receiving no letters from her father, she 

called him. 4. He left the office at three o’clock, saying he would be back at five. 5. 

She stood leaning against the wall. 6. He lay on the sofa reading a book. 7. Seeing her 

he raised his hat. 8. Having signed the letter the manager asked the secretary to send 

it off at once. 9. Having lived in that town all his life, he knew it very well. 10. 

Having arranged everything, he went home on the 10.30 train. 11. Being checked 

with great care, the report didn’t contain any errors. 12. Being told of his arrival, I 

went to see him. 13. Having been advised by the doctor to go to the south, she 

decided to spend her holiday in Sochi. 14. A person bringing good news is always 

welcome. 

2. Open the brackets, using Participle I or Participle II. Do it in a written form.  

1. I must have the mixer (fixing, fixed). 2. I don't find this story (amusing, amused). 

3. My room is in a mess: I really must get it (tidying, tidied) up. 

4. I would stay at home after such a (tiring, tired) day. 5. Uncle Frank has a gentle old 

horse (naming, named) Pete on his farm. 6. Can you smell something (burning, 

burned)? 7. He opened the letter with (shaking, shaken) fingers. 8. She had rather a 

(pleasing, pleased) look on her face. 9. Deeply (shocking, shocked) I left them. 

10. When (answering, answered) your question yesterday I forgot this fact. 

11. He walked along the road with his collar (turning, turned) up, hands in pockets. 

12. I didn't enjoy the party because I was (boring, bored) there. 13. Why not throw 

away the (breaking, broken) umbrella we are not likely to repair it. 14. She didn't pay 

any attention to the (ringing, rung) telephone. 15. Don't you think your hair needs 

(cutting, cut)? 16. Can you think of the name of an animal (beginning, begun) with 

"B"?  

3. Write the particle “to” before the Infinitive where necessary. 

1. I want … go for a walk but I cannot … do it, because I have no time. 

2. I asked him … tell about this film in detail. 

3. Let him … read  this book as long as he wants. 

4. My parents were the first … meet us. 

5. He invited his friends … celebrate together his birthday. 

6. Why did they make you … do such things? 

7. You may … when you like. 

8. He watched the old lady … do slowly along the street/ 

9. My friend could … do that work   quite well. 

10. You had better not … do it. 

 

  4. Define the function of the Infinitive. Do it in writing 

1. It is necessary to solve this problem. 

2. He came here to take this book. 

3. Her aim is to tell the truth about this event. 



4. To write this letter is absolutely necessary. 

5. He was the first to understand me. 

6. I am too busy to go there and help you even if  you ask me about it. 

7. I told them not to wait for me. 

8. You ought to write him a letter. 

9. I don’t want to be sitting in the room. 

10. We went there early to see a famous actor. 

 

Вопросы к экзаменам 
Examination tasks 

1 Read and translate the professionally-oriented text   (Volume 1500 p.s.) 

2 Answer the questions about the text. 

3 Do the tasks given in the grammar card. 

Примечание:  В экзаменационном материале 25-30 билетов. К каждому билету 

имеется приложение соответствующее номеру билета, которое содержит 

профессионально-ориентированный текст для чтения и перевода со словарем, 

вопросы к тексту, карточку с заданиями по изученному грамматическому  

материалу. 
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