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Kipicne

OJIEKTUBTI TIOHJEP KaTaJloTbl OKBITYJBIH KPEAUTTIK JKyheci OoMbIHIIA
KYPacCThIPbIIaAbl. OJIEKTUBTI TIOHJEP KaTajJoTbl JKYHMEJIICGHreH TaHjay OOMWbIHIIA
TIOHJIEP Ti31MiH YKOHE OJIapIbIH KbICKA CHUIIaTTaMachlH KapacThIPaIbl.

CTyIeHT MaMaHIBIKTapJblH MIHACTTI KOMIIOHEHT/’)KOFapbl OKY  OpPHBI
KOMIIOHEHTIHIH MIOHJIEpIH MEHrepyMeH KaTap, YCBIHBUIBII OTBIPFaH TaHJay
OOWBIHIIIA TIOHIEP/I1 TAHIAIT aTybl THIC.

ONexTUBTI MOHAEpPAl TaHAayFa »dJBai3ep KeHec Oepeni. Maructpant
sABali3epMeH Oipiiece OTBHIPHIN, MArMCTPAHTTHIH JKEKE OKY JKOCHMAphlH KYpy YIIiH
MIOHJIEPTE KA3bUTY HBICAHBIH TOJITHIPAIIBI.

Kypmerti crygentrep! binmiMm Oepy TpaeKTOPHUSCBHIHBIH OIpTYTACThIFbIHBIH
oimacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPETIHJE KOCIOW JalbIHIBIFbIHBI3IBIH
JeHreliHe BIKIa €TETIHIH €CTE€ CaKTaybIHbI3 KEPEK.

BBenenue

[Ipn kpenuTHONW TEXHOJOTMU OOyueHus pa3pabaTbiBaeTCsl  KaTajor
ANIEKTUBHBIX JUCIUIUIMH, KOTOPBINM MpeACTaBIseT COOOW CHCTEeMaTU3UPOBAHHBIM
NepeyeHb TUCUUIUIMH KOMIIOHEHTA 110 BEIOOPY U COAEPIKUT KPATKOE UX OIHCAHHUE.

Hapsay ¢ n3yyeHneM AMCHMIUIMH 00S3aTENbHOTO / BY30BCKOTO KOMIIOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh ISl U3yYEHHUS TUCHUILIMHBI KOMIIOHEHTA MO BBIOODY.

KoHcynbranmu no BeIOOPY 3JIEKTUBHBIX JUCHUIUIMH JIaeT 3/aBaiizep. Bmecte ¢
HUM MarvcTpaHT 3arojHseT GopMy 3aluch Ha AUCHUIUIMHBL 1 coctaBienus UYII
(MHIUBHUIYATILHOTO YYEOHOTO TIJIaHa).

YBaxaembie CTyaeHTb! BaXHO NOMHUTB, YTO OT TOrO, HACKOJBKO
IPOJyMaHHOW M 1eNocTHOM Oyaer Bama oOpaszoBarenbHas TPacKTOPHS, 3aBUCUT
ypoBeHb Bareit nmpodeccrnoHanbHOM MOATOTOBKU, KaK OYIyIEero CrenuanmcTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your
educational pathway will be.



CemecTp 00iibIHIIA 3JIEKTUBTI MIHAEPAi 06.1y /

PacnipenejieHre 3J1eKTHBHBIX THCIHILIHH Mo ceMecTpam / Distribution of elective

COUrSES by semester

[Tonniy ataysl / HaumenoBanue aucuurinael / The name of the discipline

Kpenutrep
caHsbl /
Kom-Bo

KpeIuTOB/

Number of
credits

AxaneMust
JIBIK
Ke3eH/
Axan
nepuo/
Academic
period

KyKpIK oHE chI0aiinac ;KeMKOPJIBIKKA KapChl MOJICHUET Heri3aepi / OCHOBBI
1paBa U aHTHKOPPYIIHOHHOM KynbTypsl / Basics of Law and Anti-
Corruption Culture

DKOJIOTHS JKOHE TIPUILTIK Kayinci3airi / Dxonorus U 6e30MacHOCTh
xu3Henestensaoct/ Ecology and Life Safety

DKOHOMUKA KOHE KOciNKepiik Herizaepi/ OCHOBBI AKOHOMUKH U
npeanpuHuMarenscTBa/ Basics of economics and business

KembacmpLibik Herizaepi / OcHoBwl muaepctBa / Basics of Leadership

WHKIII03UBTI ©3apa 9peKeTTeCY 3TUKACH /ITUKA HHKIIFO3UBHOTO
B3aumoencreus/ Ethics of inclusive interaction

5

4

Kypuanucrik MaTiHaepai penakuusiiay crenupukacel/ Crenupuka
penaKkTUpOBaHUS KYPHATUCTCKUX TeKcToB/ Specificity of editing
journalistic texts

XKypHanuctik MaTiHEpl Ka3y OoiibIHIIA MpakTUKyM/ [IpakTukyMm mo
HaMMCaHUIO XypHaIUCTCKUX TekcToB/ Workshop on writing journalistic
texts

bipikTipinren koMmMmyHuKanus Herizzepi/ OCHOBbI MHTErPUPOBaHHBIX
koMMyHuKaiuii/ Basics of integrated communications

Korammen GailnaHbICTBIH TeOpHsIChl MeH daicTemeci/ Teopus u mpakThka
cBs3eit ¢ oomectBeHHOCTRI0/ Theory and Methods of Public Relations

dotonyonunuctuka/ Photopublicism

I"azeT, xypHau mbIFapy koHe Meuaau3aifi/ BeImyck raser, KypHaioB
u Meauaauzaiia /Publishing of newspapers, magazines and media design

Ickepiik jxoHE UMUK KOMMYHHUKaNUsIapel/ JenoBeie M MNMUKEBbIC
komMMmyHHUKauyu/ Business and image comunications

XKapnama 6uznecit/ Pexnamusiii 6u3nec/Advertising business

SMM-menemxment/ SMM Management

XKapnama xone PR MoTiHzepiH jxacay TexHOJOTHsICh/ TeXHOIOTHH
co3nanusg pexinaMmubix U PR tekctoB/ Technologies for creating advertising
and PR texts

BAK-FBI MEHEIKMEHT KOHE MapKETUHTTIK KOMMYHHUKAITUs/
MenanaMeHeKMEHT U MapKEeTHHTOBbIe KOMMyHHKaIu B8 CMIA/
Management and marketing communications in the media

BAK penakuusicelH YiBIMIACTBIpY oHe O6ackapy / Opranuzanus u
ynpasnenue pegakuueit CMU/ Organization and Management of a Media
Editorial Board

DKOHOMUKAJIBIK )KYPHAIUCTHKA / DKOHOMHYECKAs! )KypHAITUCTHKA /
Economic Journalism

AHaIUTUKANBIK )KYpHAIMCTHKA/ AHANIUTHYECKas )KypHaIMcTHKa/ Analytical
journalism




JlepekTep KypHAIMCTHKACHI JKoHe MeanazepTrey/ JKypHamucTrka
TaHHBIX U MeauanccnenoBanus/ Data journalism and media research

BAK-Tarsl BU3yan sl TexHonorusap / Buzyansasie Texnosorun B CMU /
Visual technology in the media

Bykapanblk KOMMYHHKAIHS )KOHE XaIIbIKapalIbIK KaTbiHacTap/ MaccoBbie
KOMMYHHKAIIMH U MEXAyHapoIHbIe OTHOWIEHUs/ Mass communication and
International relations

XanbIKapaiblK KaTbIHACTapAarsl KoFaMMeH Oaiinanbic/ CBsi3u C
00IIIeCTBEHHOCTHIO B MEXKTYHAPOIHBIX oTHOIIEeHH X/ Public relations in
international relations

KypHaucTiH KociOM KbI3METIHIET1 dJeMaIK 9aeouer/ Muposas
auTeparypa B npoecCHOHANBHOM JesITebHOCTH )KypHanmucta/ World
literature in professional aktiviby of journalist

Kasipri Kazakcranusie nmyonumuctukacel/ CoBpeMeHHAst MyOIMIUCTHKA
Kazaxcrana/ Modern journalism of Kazakhstan

Minor

ITon 1 / ucuunauna 1

[Ton 2 / AucuurmmnHa 2

[Ton 3 / AucumminHa 3

ITon 4 / Iucuuninuna 4

o1l o1 o1 O1

| OO0




1
disciplines for 2nd year students

2 Kypc CTy/JeHTTepiHe apHAJFaH JIEeKTHBTI MoHAep / DJieKTUBHbIE AUCHHUILIMHBI I cTyAeHToB 2 Kypca/ Elective

KyKbIK srcone coloaiinac sncemKopablKKa Kapcol MaoeHuem nezizoepi / Ocnoswvt npasa u aHmMuKoppynyuoHHou Kyasmypol /
Basics of Law and Anti-Corruption Culture

OKy maxcamul / Yueonan yenv/ Purpose

Cr10aiinac >KeMKOPIIBIKKA KapChl iC-KUMBLT OOWBIHIIIA
KYKBIKTBIK O1IM MEH a3aMaTThIK YCTaHBIM JKYHECiH
KAJIBIITACTHIPY.

CdopmupoBaTh crcTeMy MPaBOBBIX 3HAHUN U
IPAKJAHCKOW MTO3ULIMH 110 TPOTUBOIECHCTBUIO

KOPPYILMH.

To form a system of legal knowledge and
civil position on combating corruption.

OKbimy Hamu

sceci / Pezynomamut 00yuenusn / Learning outcom

€S

KypceTsl ¢oTTi agKkTaraHHaH Keiiin OltiManymbuiap
-KazakcTaHHbIH ~ KOJJQHBICTaFbl ~ 3aHHAMAaCbIHBIH
HETI3T1 epexenepiH,

- MEMJIEKeTTiK OacKapy OpraHIapblHbIH >XYHECiH,
COHJali-aK  chI0aiylac  KEMKOPJBIKKA KapCchl ic-
KUMBUIJIBIH MOHIH, ce0enTepi MEH ImapanapbliH
TYCIHETiH OOJIabl;

- OKHFaJap MEH opeKeTTepi
TaJ[JTAN b,

- HOPMATUBTIK aKTiIepAi KOJJaHy, COHJai-ak
ChIOalIac JKEMKOPJBIKTBIH aJJIbIH allyJblH PYyXaHU-
aIaMrepIILTIK TETIKTEPiH KOJAaHAIbL;

- MEHrepyl THIC: TYpJll Ky’KaTTapFa KYKbIKTBIK TaJlay
XKYPrizy JaF[blaapsl, chl0aiiac jKeMKOPIBIKKA KapChl
MOACHMETTI KETUIIPY JaFAbLIAPHI;

- ©3 eMipiHae chIfaillac KEMKOpPJIBIKKA Kapchbl
KYKBIKTBIK O1TIM/T1 KOJIJTaHY;

- Oimyre Tuic: cplbaiiac KeMKOPJBIKTBIH MOHI JKOHE
OHBIH Taija Oomy cebenTepi; chiOaiiac KEMKOPIBIK
KYKBIK Oy3yLIBLIBIKTAp YLIiH
MOPAJTb/IBIKAIaMT€PIILITIK JKOHE KYKBIKTBIK
JKayanKeplIIiK [mapanapsl;

- MEHrepyi KepeK: MOpaJbJbIK CaHa KYHIBUTBIKTaPhIH
icke  acelpy  JKOHE  KYHJAENIKTI  MpaKTHKajga
aJaMreplIulik ~ HOpPMajlapblH  YCTaHy;  JKacTap

3daH TYPrbICbIHAH

ITocie ycnemHoro 3aBepueHus Kypca
o0yuarmuecs OyayT

- TOHMMAaTh OCHOBHBIE IIOJIOKEHUS
JEHCTBYIOLEro 3akoHojaTenbcTBa Kaszaxcrana,
CUCTEMY OpraHoB roCyJapCTBEHHOTO
VIOPABJIECHUS, @ TAKXKE CYIIHOCTb, MPUYUHBI U
Mepbl IPOTUBOIEHCTBUS KOPPYIILIUU;

- QHAJIM3UPOBATH COOBITUS U JCUCTBUA C TOUKHU
3pEHHUsI 1IpaBa,

- NPUMEHSATh HOPMATHBHBIE AaKThl, a TaKXe
3a/1eUCTBOBATh JyXOBHOHPABCTBEHHBIE
MEXaHU3MBI [IPENOTBPALLEHUS KOPPYIILIUU;

- BJIAAETh HABBIKAMU BEJIEHHs IPABOBOIO
aHaJM3a pa3JIMYHBIX JOKYMEHTOB, HaBbIKAMHU
COBEPIIECHCTBOBAHUS AHTUKOPPYINIIMOHHOMN
KYJbTYpHI;

- TPUMEHATb B CBOEH JKU3HEIECATEIBHOCTH
IIPaBOBbIE 3HAHUS IIPOTUB KOPPYILUY;

- 3HaTh CYUIHOCTh KOPPYNIHMHU U MPHUYUHBI €€
MIPOUCXOXKACHUS;

- MEPY MOPAJIbHO-HPABCTBEHHOM U TPaBOBOM
OTBETCTBEHHOCTHU 3a KOPPYILILOHHBIE
MIpaBOHAPYLIEHUS;

- peanu30BbIBATh LICHHOCTU MOPAJIBHOIO
CO3HAHMs U CJIEIOBATh HPABCTBEHHBIM HOPMaM B

After successful completion of the
course, students will be

- understand the main provisions of the
current legislation of Kazakhstan, the
system of public administration, as well as
the essence, causes and measures to
combat corruption;

- analyze events and actions from the
point of view of law, apply regulations as
well as to strengthen spiritual and moral
mechanisms for prevention of

corruption;

- possess the skills of conducting legal
analysis of various documents, skills

of improving the anti-corruption

culture;

- apply legal knowledge against
corruption in their life activities;

- know the essence of corruption and

the reasons for its origin; the measure

of moral and legal responsibility for
corruption offenses;

- to implement the values of moral
consciousness and follow moral norms

in everyday practice; to work to increase
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apachlH/Ia ChI0aiiIac KEeMKOPIIBIKKA KapChl MOICHUET
JeHreiiH apTThIpy OOMBIHIIIA KYMBIC jKacay.

IOBCEHEBHOW MPAKTHUKE;

- pabotaTh  HaJ  IOBBIILIEHHWEM  YPOBHI
AHTUKOPPYILIUOHHON KYJBTYPbl B MOJIOJEKHOU
cpeze.

the level of anti-corruption culture among
young people.

Kypcmoiy kvickaua mazmynnt / Kpamkoe codepycanue Kypca/ Course

summary

MeMleKeT TeH KYKBIKTBIH HETI3rl YFBIMAAphl MEH
kareropusuiapbl. KyKbIKTBIK KapbIM-KartbiHacTap. KP
KOHCTUTYIUSJIBIK ~ KYKBIFBIHBIH ~ Herizmepi.  KP
OKIMIIIJIIK KOHE KBUIMBICTBIK KYKBIK Herizaepi. KP
A3amaTTBIK KYKBIK HET13/1epi.

"Cpi0aiiiac  KeMKOPJIBIK" YFBIMBIHBIH TEOPHSUIBIK-
omicHamanbIK Herizaepi. CpiOaiyiac KEMKOPJIBIKKA
KApChl IC-KUMBUI IAPTHl PETIHJAE Ka3aKCTaHIBIK
KOFaMHBIH 9JICYMETTIK-9KOHOMHUKAIBIK KAThIHACTAPBIH
xerinaipy. Cei0aiflac  KEMKOPJIBIK ~ MiHE3-KYJIBIK
TaOUFATHIHBIH IICUXOJIOTUSIIBIK EpeKIICITIKTEPI.
Cpi0aitiac )KEMKOpPJIBIKKAa  KapCchl  MOJCHHETTI
KaneInTacTelpy. Cplbaiiac »KeMKOpPIBIKKAa Kapchl ic-
KAMBUT MOCEIICIepiHAe MEMJICKET IIeH KOFaMJIBIK
YUBIMIApP/IBIH 63apa 1C-KUMBLIHI.

OCHOBHBIE MOHATHS U KaTErOPUU rOCy1apCTBa U
npaBa. [IpaBoBele  oTHowmeHus.  OCHOBBI
KoHCTUTyIMoHHOro  mpaBa  PK.  OcHoBbI
aIMUHUCTPATUBHOIO U yrojoBHoro mnpasa PK.
OcHoBbI rpaxaaHckoro npasa PK.

TeopeTnko-MeTo/10JI0rHYeCKUEe OCHOBBI TOHSATHS

«KOPPYILIUN. CoBeplieHCTBOBaHHE
COIIMAJIBHO-3KOHOMMNYCCKUX OTHOIICHHUH
Ka3aXCTaHCKOTO  OO0IlecTBa  Kak  YCJIOBHS
MIPOTUBOIEUCTBUIO KOPPYIILUH.
[lcuxonornyeckue  OCOOEHHOCTH  IPUPOABI
KOppYNUMOHHOTO ToBeneHus. DopMmupoBaHue
AHTUKOPPYIIIMOHHON KYJIBTYPBI.
B3anmopencrteue rocyzapcraa u
OOIIECTBEHHBIX ~ OpraHu3alMii B  BOMpocax

MIPOTUBOIEUCTBUS KOPPYIILIUH.

Basic concepts and categories of state and
law. legal relations. Fundamentals of the
Constitutional law of the Republic of
Kazakhstan. Fundamentals of
administrative and criminal law of the
Republic of Kazakhstan. fundamentals of
civil law of the republic of kazakhstan.

theoretical and methodological
foundations of the concept of
"corruption”. improvement of socio-

economic relations of the kazakh society
as a condition for combating corruption.
psychological features of the nature of
corrupt behavior. formation of an anti-
corruption culture. Interaction of the state
and public organizations in the fight
against corruption.

bazoaprama rcemexwici / Pykosooumens npozpammel/ Programme manager

BbatitacoBa M.XK.

Ay0akuposa 3.b.




IKonozua yHncane mipwinik Kayincizoici / Ixonocusn u 6ezonacnocms ycusnedeamenvnocmu/ Ecology and Life Safety

OKy makcamot / Yueonan yenv/ Purpose

Texnocpepa  MeH TaOUFH IKOXKYHenep
KBI3METIHJET1 KayinTi >KOHE TOTEHIIE KayiITi
Karjgaiapaa — eckepry  KaOuierrepi  KoHE

HKOKOpFay OiJIay bl KAJIBINTACTHIPY

@opMHUpOBaHUE  DKO3aUIUTHOTO MBIIUICHUS U
CIIOCOOHOCTH  MpPEIyNpeKACHUS  ONAcHbIX U
Ype3BbIUANHBIX CHTyalUd B (YHKIMOHUPOBAHUH

MIPUPOIHBIX IKOCUCTEM U TEXHOCHEPHI

the formation of eco-protective thinking
and the ability to prevent dangerous and
emergency situations at the functioning of
natural ecosystems and the technosphere

OKbimy H

amuceci / Pesynemamot odyuenus /Learning outcomes

KypcTbl cOTTI assKTaFaHHAH KeiliH
olmiMaymbLIap

-3KOJIOTHSTHBIH, TIPIIUTIK KayIICi3Airt MeH
TYPAKTBI JJAMYIBIH HET13T1 TYKbIPhIMIaMalapblH,
AHTPOMOTEH/IIK KbI3METTIH dJI€YMETTIK-
HKOJIOTHSUIBIK CaJIIapbIH TYCIHY;

- OJIap/bIH JKal-KYHiHIH KayilTi JeHreiiHiH
TYBIHIQYBIHBIH JIJIBIH ATy YIIiH TAOUFHU jKOHE
TEXHOTEH/IIK JKYHelepaiH JaMybl MeH
OPHBIKTBUIBIFBIHBIH 3€PICIICHT ¢H
3aHJIBUTBIKTAPbIH KOJAAHY;

- ICKE aChIPBUIFaH JKOHE BIKTHMAJ KayilnTepaiH
Tepic oCepiH JKOHE OJIap/IbIH JACHIeHIepiH,
AHTPOIIOTCH/IIK KBI3MET TOYEKeIIepiH Oaranay;

- TeXHOC(epaHbIH KayilCI3/iriH apTTIpY
OOMBIHIIA IC - MapaJlap sl JKocTapiay;

- 03 OeTiHIle )XYMBIC icTey, KOMaHa/1a )KYMbIC
icTey, menIiM Kadbuiiay, CbIHU oitay, IUGPIIBIK
KOHE aKMapaTTHIKKOMITBIOTEPIIIK
TEXHOJIOTUSUTAPBI KOJIJIaHy, aKMapaTIieH KYMBIC
icTey JAaFJplIapbiHa ue 60my.

ITocJie ycnmenHoro 3apepuieHus: Kypca
o0yyarommecsi OyayT

- TIOHUMATh OCHOBHBIC KOHILEHIMU 3KOJIOTHH,
0€301acHOCTH KU3HEACSITEILHOCTH, YCTOWYHBOTO
Pa3BHUTHS; COLUAIBEHO-IKOJIOTHUECKHE

MOCJIE/ICTBHSI aHTPOTIOT€HHON AEATEIbHOCTH;

- TPUMEHATh  HW3y4YCHHBIE  3aKOHOMEPHOCTH
Pa3BUTHUA U yCTOMYMBOCTH IIPUPOAHBIX U
TEXHOTCHHBIX ~ CHUCTEM JUIS  MPEIyNpEeKACHUSI
BO3HHUKHOBCHUA OITACHOI'O YPOBHSA UX COCTOSHUS,

- OLICHUBATh HETaTUBHOE BO3/IeiiCTBUE
PCAIM30BaAHHBIX W MNOTCHIMUAJIBbHBIX OMnacHOCTEeW M
UX YPOBHH, PUCKH aHTPOIIOT€HHOH JIESITEbHOCTH;

- IINIAHUPOBATHL MECPONPUATHUA 110 TMOBBIHNICHUIO
0e30macHOCTH TeXHOC(hEpHI;

- o0majgath HaBBIKAMH CaMOCTOSATENBHON PabOTHI,
paboTBl B KOMaHjAe, TPHUHATHS  PEIICHHH,
KPUTHUYECKOT'O MBIIIJIEHUS, TPUMEHEHUS HU(POBBIX
U WHPOPMAIIMOHHO-KOMITBIOTEPHBIX TEXHOJIOTHUH,
paboThI ¢ HHGOpPMAITHEH.

After successful completion of the course,
students will be

- understand the basic concepts of
ecology, life safety, sustainable
development; social and environmental
consequences of anthropogenic activities;

- apply the studied patterns of development
and stability of natural and man-made
systems to prevent the occurrence of a
dangerous level of their condition

- assess the negative impact of realized and
potential hazards and their levels, risks of
anthropogenic activities;

- plan measures to improve the safety of the
technosphere;

- have the skills of independent work,
teamwork, decision-making, critical
thinking, the use of digital and information
and computer technologies, working with
information.

Kypcmuviy Kbicka

wa masmynst / Kpamkoe cooepacanue kypca / Cours

Aytakonorus.  [emdkonorua.  CHUHAIKOJIOTHSL.
buocdepa-noochepanbik koHenuuscyl. TaOuru
pecypcTapel kKoHE OJIapAbl THUIMJI Taiianany.
Kaszipri >xahaHpl SKOJTOTHSIIBIK JKOHE QJICYMETTIK
-3KOJIOTUSUIBIK Macenenep. Kopiuaran opra xoHe
TypakThl gamy. KazakctaH TypakThl Jamy

JKOJIbIHA. Kacein O9KOHOMUHKaA. KOH&I\/’IHLI

AyTaKoIorusl. JlemaKomnorusi. CuHAKOJIOTHSL.
buocdepno-noochpepnas konuenuus. [Ipuponnsie
pecypchl U palMoOHAIBHOE HPUPOIOINOIb30BaHHE.
['moGanbHbple  3KOJOrMYECKHME U COLMAIBHO-
IKOJIOTHUECKHE poOIEeMBI COBPEMEHHOCTH.
Okpyxaromasi cpera M yCTOWYMBOE Ppa3BUTHE.
KazaxcraH Ha OyTH K YCTOHYHMBOMY pa3BUTHIO.

e summary
Autecology. Demecology. Synecology.
Biosphere-noosphere  concept.  Natural

resources and environmental management.
Current global environmental problems,
current social and environmental problems.
Environment and sustainable
development. Kazakhstan on the way to
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TOYEKENIiH KOHIenusichl. KayinTi »&oHe 3UsSHIbI
(dakTopnapabiH KikTenyi. TeTeHIne armaiiap
KE31HeT1 iC-KUMBUIIAp PETTIri

3enenass skoHOMUKa. KoHuenuus mnpuemieMoro
pucka. Kiaccudukanuss omacHbBIX U BpPEIHBIX
dakropos. [lopsaok neHCTBUI MpU YpE3BBIYANHBIX

CUTyalusx

sustainable development. Green economy.
The concept of acceptable  risk.
Classification of dangerous and harmful
factors. The order of actions in emergency
situations.

Bazoaprama scemexwiici / Pykosooumenw npozpammet | Programme manager

Koxkymesa 3.

Koxesunkos C.K.

Koxesunkos C.K.
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IKOHOMUKA dHcaHe KacinKep ik Hezi30epi/ OCHO6bl IKOHOMUKU U npednpunumamenvcmea/ Basics of economics and business

Oky makcatbl / YuyeOHasi nesn/ Purpose

CanayaTThl SKOHOMHKAIIBIK OWJIbI, OOCEKEIeCTIK
opTaja KOCIMOPBIHAAPABIH TAOBICTHI KOCITKEPIIIK
KBI3METIH YHUBIMJACTHIPYJIBIH TEOPUSIIBIK JKOHE
TOKIPUOCIIK JaFIbUIAPBIH KAJIBIITACTHIPY.

dopMUpOBaHUE YKOHOMHYECKOT0 00pa3a MBILIUICHUS,
TEOPETUIECKHUX " IIPAKTUYECKHUX HAaBBIKOB
OpraHu3alyy  YCIEIIHOM  IPEANPUHUMATEIBLCKOU
JESTEIIbHOCTH NIPEANIPUATUI B KOHKYPEHTHOM Cpelie

Formation of economic way of thinking,
theoretical and practical skills to organize
successful business activities of enterprises in
a competitive environment

OxKbITY

HoTHKeci / Pesyabrarbl 00yuenus / Learning outcomes

KypcTbl asiKkTaraHHaH KeiliH CTyJeHTTep
MeHrepeni

- Ka3ipri 3aMaHFbl SdKOHOMHKA IPUHITUIITEP] MEH
3aHIBUTBIKTAP/IBIH KBI3MET €TUTYIH, SKOHOMHKAIBIK
KaTeropusuiap, MUKPO )KOHE MaKpOJICHT eiIeri
YFBIMJIBIK amaparThl TYCIHEI],

- SKOHOMUKAJIBIK JKaFIai/Ibl TaJIaiiIbl,

- KOCIITKEPITiK KBI3METTiH OChI HeMece OacKa
TYpJIepiHiH 0a3albIK MPOIeCTepiH Oenrineni; -
TaOBICTHI KACIMKEPIIiK KbI3METiHE MiHE3/IeMe
oepeni;

- OM3HEeC-)KOoCHap bl KYpaabl )KOHE YCHIHAJIBI;

- ajFaH OUTIMJIEPiH MalJallbl KOCIIKEPIiK KbI3MET
YIIIH KOJIIaHaIbl;

- KOCIMKEPIIK KbI3METTI SKOHOMHUKAIIBIK JKOHE
QJIEYMETTIK OacKapy cajachlH/Ia TYPHIC MIETIM
KaObL1Ial anajbl.

ITocJie 3aBepieHUs1 Kypca o0yyarommecst OyayT

- IOHUMATh NMPUHLIUIIBI ¥ 3aKOHBI (DYHKIIHOHUPOBAHUS
COBPEMEHHOMU 9KOHOMHKH, 9KOHOMUYECKHUE
KaTeropuy, IOHATUMHBIA anmapar Ha MUKPO- U
MaKpOYPOBHSIX;

- AHAJIN3UPOBATh SKOHOMHUUYECKYIO CUTYaLHIO;

- BBLAETATH 0a30BbIE MPOLIECCHl TOIO MJIM MHOI'O BUAA
MpeANPUHUMATEIBCKOMN 1€ TENbHOCTH;

JlaBaTh XapaKTEPUCTUKY YCIIELIHOCTHU
NPEANPUHUMATENIBCKON NEATEIbHOCTH;- COCTABIATh U
IIPE3EHTOBATH OM3HECIUIaHBI;- IPUMEHSTH
[IOJIyYE€HHbIE 3HAHMS JUIsl MOCTPOEHMSI MPUOBUILHON
IPEANTPUHUMATEIBCKOMN 1EATENBHOCTH.

MpUHUMAaTh TpaBUJIbHBIE pelIeHus B o0nactu
SKOHOMHMYECKOTO U COLHMAJIBHOTO  YNPaBICHUS
MIPEANPUHUMATEIBCKOMN 1EATEIBHOCTH.

After successful completion of the course,
students will be

- understand the principles and laws of
modern economics, economic categories and
conceptual apparatus at micro- and
macrolevels;

- analyze the economic situation;

- ldentify the basic processes of one or
another type of entrepreneurial activity;
to characterize the  success
entrepreneurial activity;

- make and present business plans;

- to apply the acquired knowledge in order to
create profitable business activities

-to make the right decisions in the sphere of
economic and social management of the
entrepreneurial

of

KypcTbiH KbicKama ma3myHbl / KpaTkoe conep:kanne kypca / Course

summary

DKOHOMHUKA KbI3MET eTYiHIH ipreii Mocemnenepi.
Kanuran. CypaHbIC TIEH YCBIHBIC HAapBIFbI.
Bbacekenectik koHe Monomonusa. Kacinmkepiik:
TYCIHIT1, MOHI, HET13T1 TYpJiepl KoHE YIUBIMIACTHIPY
HbIcaHaapbl.  Kaocimkepiik KbI3METTer1 TayeKemaep.
KomMMmepnusiielk ~ Kymust  JKOHE  OHBI  KOpFay

OdyHaamMeHTanbHble TPOoOJieMbl  (DYHKIMOHHUPOBAHUS
skoHoMukH. Kanutan. Pernok Cripoc u npeioxeHue.
Konkypenuust u monononusi. [IpeanpuHumarenbcTBo:
IOHATHUEC, CYHMHOCTHb, OCHOBHBIC BHIBI H CbOpMBI
opranu3auvu. Pucku B  mOpeAnpUHUMATEIBCKOU
nesitenbHocTH. KoMMmepueckass TaiiHa M crocoObl ee

Fundamental problems of the functioning of
the economy. Capital. The market Demand
and supply. Competition and monopoly.
Entrepreneurship: concept, essence, main
types and forms of organization. Risks in
entrepreneurial activity. Trade secrets and

tocinaepi. Kocinmkepiik KpI3METTi KapKbUIAaHABIPY. | 3amuThl. (DOHHAHCHpOBaHME TNpeANpUHHMATEIbcKOM | how to protect them. Entrepreneurial finance.
Kocinkepiik MoICHHUET] %KOHE ITHKACH. JeSTEILHOCTH. KynbsTypa u stuka | The culture and ethics of entrepreneurship
NPEANPHHUMATEIHCTBA.

Bbarnapaama xerexkuici / PykoBoaures nporpammsbl / Programme manager

bassutoBa U.A.

Hypaxmerosa I'.C.
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Kowbacwvinwik nezizoepi / Ocnoswt 1udepcmea / Basics of Leadership

Oky makcamut / Yueonan yenv/ Purpose

CTYNCHTTEPAIH  KOmOACHIbUIBIK  KacHUETTep/i,
CTHJIBJICP/II, KOCIOPBIH, aiiMaK >KOHE J>KAaJIbl el
JEHTeHIHe ocep €Ty OMICTEpiH THUIMII Mailanany
apKBUIBI aJlaMJIapJIblH MIHE3-KYJIKBIH JKOHE e3apa
opekerTecyiH THiMAI Oackapy oiicTeMeci MeH
MIPAKTUKACBIH MEHIEPY

OBJIAJICHUEC  CTYJCHTAaMHU  METOJOJIOTHEH |
MIPaKTHKOMN 3¢ pexTHBHOTO YIPaBJICHHS
MOBEJICHUEM M B3aUMOJICHCTBUEM JIIOJICH NyTEM
3¢ (HEeKTUBHOTO  HMCMOJB30BAHUS  JUACPCKUX
KauecTB, CTHJICH, METOJOB BIIUSHUS Ha YPOBHE
MIPENPUATHS, PETHOHA U CTPaHbI B LIEJIOM

mastering the methodology and practice of
effective management of people's behavior
and interaction by effective use of leadership
qualities, styles, methods of influence at the
level of the enterprise, region and country as
a whole

Oxvtmy namuoiceci / Pezyiomamut 00yuenus / Learning outcomes

KypcTbl cOTTi assKTaFaHHAH KeiliH

olmiMaymbLIap
- OackapyabIiH OapIIbIK JeHreiepinmeri
YUBIMIApIaF bl K3MI0aCIIBUIBIK MoceeNepin

TEOPHSUIBIK JKOHE MPAKTUKAIBIK ILIEIIyre FhIIBIMU
K33KapacThIH MOHI MEH 9/IiCTEPiH TYCIHY;

- OackapylbUIbIK ~ MIHAETTEpIl MIemry YIIiH
K3mOAaCIIBUTBIK 1TeH OWJIIKTIH HETi3ri TeopHsUIapbIH
KOJIJaHy;

- Keke OachlHBIH  APTHIKIIBUIBIKTAPHI
KEMIIUTIKTEPiH ChIHU Oarasay;

- YKBIMJIA KYMBIC ICTE€Yy; OJIEYMETTIK MaHbI3/Ibl
Mocenenep MEH yAepicTepli Taiaay, TOMNTHIK
JUHAMHMKa  YIepicTepiH  JKOHE  KOMAaH/JaHbI
KaNBIITACTRIPy ~ KAaFUAATTapblH OlTy  HEri3iHae
TOMTHIK JKYMBICTHI THIM1 YHBIMIACTBIPY;

- TYJIFaapajblK, TOTTBIK KOHE
YHBIMIACTBIPYIIBLTBIK KOMMYHHKAIHSIIAP BT
Tangay >koHe jxolanay.

- ICKepJIiK KapbIM-KaTblHAC JaFAblIapblHa He 0oIy;
op TYypJii JKarjainapra OailaHbICTBl OacKapylblH
alyaH TYpJIi CTWIbJEpiHE ue 00Jy; K3MOaCIIBIIBIK
KAacHUeTTeP/Il 3epTTeY 9/IicTepl MEH dJIiCTeMelNepiHe,
K3110aCIIBUIBIK Kabimerrepai JTaMbITY
TEXHOJIOTUsIIapbIHA He 060y

MCH

ITocse ycnenmHoro 3aBepuieHusi Kypca
o0yyarommecsi OyayT

- TMOHHMMAaTh CYIIHOCTb M METOABI HAYYHOTO
MOJIX0a K TEOPETHYECKOMY M HPAKTUYECKOMY
PELICHUIO TPOOJIEM JIMAEPCTBA B OPraHU3aAIHIX
Ha BCEX YPOBHSX yIPaBIICHUS;

- UCIIOJIb30BaTh OCHOBHBIC TEOPHHU JIMJCPCTBA H
BJIACTH JIJISl pEIICHUS YIPABICHYECKUX 3a/1ay;

- KPUTHYECKH OIICHUBATh JIMYHBIC JOCTOMHCTBA
Y HEJIOCTaTKH;

- paboTaTb B KOJUIEKTUBE; aHAIU3MPOBATH
COIMAJIEHO 3HAYMMBbIE TPOOJIEMBI M TPOIECCHI,
3¢ (EKTUBHO OPraHU30BaTh T'PYNIIOBYIO paboTy

Ha OCHOBE 3HaHMS TPOIECCOB T'PYNIOBOU
JUHAMUKA U TPUHIMIOB  (DOPMHUPOBAHMS
KOMAaH/Ibl;

- aHAJIN3UPOBATh U IIPOEKTUPOBATH
MEXJINYHOCTHBIE, IpyNIoBbIe u

OpraHU3alMOHHBIE KOMMYHHUKAIIHH.
- o0iasaTh HaBBIKAMH JIEJIOBOTO OOILICHWUS
MHOTOOOpa3HBIMH ~ CTHIISIMH ~ YIIPABJICHHS B
3aBUCMMOCTM  OT  PAa3JIMYHBIX  CHUTyaluH;
METOaMH M METOJMKAMH  HCCIIEeIOBaHUS
JIUACPCKUX Kad€CTB, TCXHOJIOTHAMH Pa3BUTUA
JUJIEPCKHUX CIIOCOOHOCTEN

After successful completion of the course,
students will be

- understand the essence and methods of the
scientific approach to the theoretical and
practical solution of leadership problems in
organizations at all levels of management;

- use the basic theories of leadership and
power to solve management problems;

- critically evaluate personal strengths and
weaknesses;

- work in a team; analyze socially significant
problems and processes, effectively organize
group work based on knowledge of the
processes of group dynamics and the
principles of team formation;

- analyze and design interpersonal, group and
organizational communications;

- possess business communication skills;
diverse management styles depending on
different situations; methods and techniques

for studying leadership qualities,
technologies for developing leadership
abilities.

Kypcmuiy Kbickawa mazmynst / Kpamrkoe cooepacanue Kypca / Course summary

KombacbUIbIKTBIH TaOUFaThl M€EH

moHi. | [Ipupoaa u cymmocts muaepersa. Jiugeperso u | The nature and essence of leadership.
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Kembacubiibik JKOHE MEHEJKMEHT. | MeHe/DKMeHT.  Tpamunuonnsie  konueniuu | Leadership and management. The traditional
KembacuibIbIKTBIH ~ AOCTYPJII  KOHIIEMIUSIIAPHI. | THAEPCTBA. M HHOBaIMOHHBIE koumemnuu | concept of leadership. The innovative

KebacuibuibIKThIH WHHOBAIMSUIBIK | JIUJACPCTBA. I'pymmbi, KOMaH/IbI u | concept of leadership. groups, teams, and
KOoHIenuusutapel.  TonTap, KoMaHZamap KOHE | KoMaHaooOpasoBanue. Pazsurtue muaepa. team building. The development of a leader.
KoMaHJ1a Kypy. KemobacbiHbIH 1aMysbl. JlunepctBo mpu ocymectBienun u3Menenwid. | leadership in implementing change. The
Osrepicrepai Kysere aceIpy kesinzeri | [IpoGiieMsl TuaepCcTBa. issue of leadership.

kemmbacpUIbIK. Kembacuiblislk Mocesenepi.

Bazoaprama scemexuici / Pykosooumens npozpammet | Programme manager

Ecimxan I'.E. | To6b108B K.T. | To6s108B K.T.
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Huknrwsuemi e3apa apekemmecy IMuKacyl /ImuKka UHKII03U6H020 g3aumoodeticmeus/ Ethics of inclusive interaction

Oky makcamut / Yueonan yenv/ Purpose

CryneHTTep  apachlHIa  HMHKIIO3UBTI  e3apa | DopMupoBaHue y CTyAEHTOB uHKI03uBHOM | Formation of an inclusive culture and socio-
OPEKETTECTIKTIH MHKJIIO3UBTI MOJEHHETI MEH | KyIbTypel W commajibHO-micuxojornyeckux | psychological —foundations of inclusive
QIICYMETTIK-TICUX OJIOTHSLITBIK HETi3/IEPiH | OCHOB MHKJIFO3MBHOT'O B3aMMOICHCTBUS interaction among students
KaJIBIITACTHIPY

Oxvtmy namuoiceci / Pezyiomameut 00yuenus / Learning outcomes
Kypcroi CoTTI asiKTaFraHHaH keiiin | I[Tocsie  ycmemnoro 3aBepmenusi  kypca | After successful completion of the course,
olTiManymbLIap odyuarommecst OyayT students will be
OJIeyMETTIK-TICUXOJOTHSUIBIK ~ OLTiMIi myrenaek | [IpumensaTh conmansHo-micuxonoruueckue | Apply socio-psychological knowledge in
aziaMIapMeH KapbIM-KaThlHACTa KOJIJaHY. 3HaHUs BO B3auMo/ieiicTBuu ¢ auriamu ¢ OB3. interaction with persons with disabilities.
XKeke Ky3ssIperTep Koijany wmyreaektepMed | [Ipumensite  nmuHocTHele KommeTenimu st | Apply  personal competencies to  form

KOHCprKTI/IBTi KapbIM-KaTbIHACTbI KaJBIIITACTBIPY

(dbopmupoBaHUs

KOHCTPYKTHUBHOT'O

constructive interaction with persons with
disabilities.

YIIIiH. B3auMoaencTBug ¢ auiamMu ¢ OB3.

Kypcmuiy kbickawa mazmynot / Kpamkoe codepacanue kypca / Course summary
Wukarosust  Oemiri  peTiHae — KapeIM-KaThlHAC | DTMKa  oOmIeHHss Kak dacTh  uHKmo3ud. | Ethics of communication as part of inclusion.
aTuKacel. MHKIIO3UBTI  e©3apa opekerrtecTikTiH | [Icuxonorudyeckue  ocHoBel — mHKM03uBHOTrO | Psychological —foundations of inclusive

MICUXOJIOTHSUIBIK Herizzepi. Myrenekrepal OHalTy

KOHE
Mocenenepi;  KOMMYHHKATHBTIK
@3apa OpEeKeT €Ty OSTHKAachl
MYTeaeKTepi
KOHE OJIapMEH KapbIM-KaThIHAC
KaTblHAC  KeJeprulepiH KeHy
omicTepi.

QJIEYMETTIK-TICUX OJTOT USTBIK

oeitimaey
KY3BIPETTLIIK,
MEH MOJICHUETI,

KaObU1Jlay CTEPEOTHNTEPIH KEHY

KE31HJIe KapbIM-
XKOJIJaphl MEH

B3auMozeicTBusA. IIpobGnembr peabuiuranuu u
COIIMAJILHO-TICUXOJIOTHUECKON aJaITaiy JIUI[ C

MHBAJIUIHOCTEBIO,

KOMMYHHUKATHUBHAA

KOMIICTCHTHOCTb, 3THKAa MW KYJIbTypa B3auUMO-
,Z[eI>’ICTBI/I$I, CIIOCOOBI U METOJbI IMPCOAOJICHUA

CTCPCOTUIIOB BOCIIpHUATUA JIAIL

C

HHBAJIMJJTHOCTBIO W MPEOAOJICHUA KOMMYHHU-

KAaTUBHBIX 0apbepoB MpHU OOIIEHUN C HUMH.

interaction. Perception of people with
disabilities in society and culture. Problems
of rehabilitation and socio-psychological
adaptation of persons with disabilities;
communicative competence, ethics and
culture of interaction, ways and methods of
overcoming stereotypes of perception of
persons with disabilities and overcoming
communicative barriers when
communicating with them.

Bazoaprama ncemexuici / Pykosooumens npozpammet | Programme manager

Ypoaobaesa JI.E.

Ilapxomenxo U.A.

|

Paxmamynuna A.P.
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Kypnanucmix maminoepoi peoakyuanay cneyuguxaco/ Cneyuguxa peoaxmuposanus HcypHaaucnmcKux mexkcmoe/

Specificity of editing journalistic texts

Oky maxcamul / Yueonan yenv/ Purpose

opTYpNi  TYpJIEpiH
MEH TMPaKTUKACBIH Urepy,
epeKIIeTKTepl MeH

KypHanmucTik  MOTIHAEPIiH
KYPYABIH TEOPUSICHI
OJIapAbIH Heri3ri
po0ieMaapbiH aHBIKTAY.

OBiazieHue TEOpUEH W MPAKTUKOM CO3JaHUA
pa3IMYHBIX  BUJOB  JKYPHAJIUCTCKUX  TEKCTOB,
BBISIBJIEHHE HX OCHOBHBIX OCOOEHHOCTEH M
pooIIeM.

To master the theory and practice of
creating different types of journalistic
texts, identifying their main features and
problems.

Oxvimy naomuoiceci / Pesyiomamet 06yuenusn / Learning outcomes

Kypcrsl COTTI Keilin
OiiMaaymbLIap

- )KypPHAITUCTIK MOTIHHIH epeKIIeTIKTepiH TyCIHET1;

- MOTIHJAEPIl Kypy Ke3iHae dp TYpii SKCIPECCUBTI
Kypasiiap/sl KOJIIaHaIbl;

- TaKBIPBIITAP/bl TaHAAY >KOHE KOPBITHIHIBLIAP/IbI
pacimjiey TaFapUIapbiHa He 00JIa b,

- YKYPHAIUCTIK
KOMITO3UIIMSICBIHBIHMACETIEIEPiH aHBIKTAMIbI;
- op Typai BAK XypHaTUCTIK IbIFapMallIbLUIbIFbIHBIH
EPEeKIIeIIKTEPIH T TANIbI;

- KepruTkTi Oacmacd3/iiH >KYpHAIMCTIK MOTIHIEPIH

assKTaraHHaH

MOTIH

ocJe yCIIEeLIHOT 0
oOyuaromuecst OyayT
- TOHMMaTb  OCOOEHHOCTH U
KYPHAJIUCTCKOTO TEKCTA;

- IPUMEHATb  Pa3HOOOpa3HbIE
CPEZICTB IIPU CO3/1aHUU TEKCTOB;

- oOmamarh HaBBIKAMH MMOA0Opa 3arojiOBKOB U
o(hopMIIeHHs BBIBOJIOB;

- BBISIBJIITH MPOOJIEMbI KOMIIO3UIIMN KYPHAITUCTCKOTO
TEKCTa,

- aHaJIM3MPOBaTh OCOOEHHOCTH KYPHAJIUCTCKOTO
TBOpU€ECTBa pa3HbIX THIIOB CMU;

3aBeplIeHUsl  Kypca
crierpuKy

BBIPA3HUTCIIbHBIC

After successful completion of the
course, students will be

- understand the features and specifics of a
journalistic text;

- apply a variety of expressive means in
the creation of texts;

- have the skills to select headings and
draw conclusions;

- identify problems in the composition of a
journalistic text;

- analyze the characteristics of the
journalistic work of different types of

Oaranaiinsr; - OIEHMBaTh KYPHAIMCTCKHE TEKCTHI MecTHO# | media;
- OKYPHAINCTIK MIbFapMalapAbl Kacay Ke3iHAe | Mpecchl; - Evaluate local media journalism; and to
TYBIHIAUTBIH HET13r KaTeNiKTepre Tajlaay Jkacaiiibl. | -  NpPOBOJAWTh  aHAIW3  OCHOBHBIX  ommoOOK, | analyze the main errors arising in the

BO3HHMKAIONMX TPH  CO3JAHUM KypHamucTckux | creation of journalistic works.

ITPON3BE/ICHUI.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites
BykapaibIk KOMMyHUKAIUSHBIH TUI1 MEH CTHIIL SI3BIK M CTHIIb MACCOBBIX KOMMYHMKAIIUN Language and style of mass
communication
Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

Mortin TYCIHITI. Kypnanuctikx motiHHiH | [Tonsitme Tekcra. OcobenHoctn u cnenuduka | The concept of text. Features and
epeKIenikTepi MeH epekmieniri. JKypHamuCTIK | )KypHAIUCTCKOTO TEKCTAa. Ipornece | specificity of the journalistic text. The
[IBIFAPMAIIBUIBIK  TIPOLIECi: JKYPHAIUCTIK MOTIH | XKYPHAIHCTCKOTO TBOpYECTBA! coznanue | process of journalistic creativity: the
KYpYy. XKypranuctik MOTIH KYPaMbIHBIH | )KYpHAIUCTCKOro Tekcta. [Ipobiembr kommo3unuu | creation of a journalistic text. Problems of
Mmacenenepi. JKypHaauCTIK MOTIHIETI KOPBITHIH/BL. | )KypHAJIHCTCKOTO TeKcTa. BriBoj B sxypHamuctckoMm | the composition of the journalistic text.
TakpipeinTeiy ~ peni. ©Op typmi  BAK-tarsl | Tekcre. Ponb 3aroJioBKa. Ocobennoctu | The conclusion in the journalistic text.

KYPHAIHCTIK IIBIFApMAIIbUIBIKTBIH epeKIIeTIKTEDI.

KYPHAJINCTCKOTO TBOpuecTBa B pasHbix CMIU.

The role of the headline. Features of
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Anyan moHepni Kypanmapsl. JKeprimikti 6acnaces | PaznooGpasue BBIPA3UTENbHBIX cpencts. | journalistic creativity in different media.
MOTIHIEPiHIH Maceeepi. ITpo6eMBI TEKCTOB MECTHOM IPECCHI. The diversity of expressive means.

Problems of texts of the local press.

Ilocmpexsusummepi / Ilocmpexsuzumwt/ Postrequisites

Kacibu mpirapmanisuibiK npaktukym (1)/ [IpodeccuonanbHo-TBOpUECKUit mpakTHKyM (1)/ Professional- creative praktical work (1)/
["aser, sKypHa IIbIFApy KOHE MEAHaU3aH BrImyck raser, )KypHalloOB U MEIHaAU3alH Publishing of newspapers, magazines and
media design
Bazoaphama scemexuici / Pykosooumenw npozpammut/ Programme manager
Myxan6etxanoBa A.P ‘ Kynryposa O.I'. | -
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Kypnanucmix maminoepoi sca3zy oouvinuia npakmuxym/ IIpakmukym no HanUucanuio HCypHatucmcKux mekcmoe/

Workshop on writing journalistic texts

Oky maxcamul / Yueonan yenv/ Purpose

Camanbl KypHaJIHMCTIK MOTIHII >Ka3y KaOllIeTiH
TAMBITY

BBIpa6OTaTB CIIOCOOHOCTH CO31aHUA

KauUCCTBCHHBIX KYPHAJIUCTCKHUX TCKCTOB

Develop the ability to create quality
journalistic texts

Oxwvimy namusceci / Pesynomamut o0yuenusn / Learning outcom

es

Kypcrtbl CITTI asiKTaraHHaH KeiliHn
OiiMaaymbLIap

- KYpPHAJHCTIK MaTepHaliFa KOMBUIATBIH HETi3ri
KYPBUIBIM/IBIK-KOMITO3ULIUSIJIBIK ~ aCIIEKTUIEp MEH
TaNanTapApl )KYMBICTA KOJIJaHAIbI;

- MEIUATeKCT Kypy VUIIH KaXeTTi aKmapaTThl
nangaaHabl;

- )KYPHAJUCTIK MOTIHIEPAl KYpy YLIIH TYpJi TUIAIK
Kypangap/bl KOJ1aHabl;

- carnaJibl )KYpPHAIUCTIK MaTepua >Ka3abl.

Mocae yCIIEeLIHOr 0
oOyuaromuecst OyayT

- UCTOJBb30BaTh B pa0dOTe OCHOBHBIE CTPYKTYpPHO-
KOMITO3UIIMOHHBIE ~ aCleKThl U TpeOoBaHuS,
MPCABABIACMBIC K )KYPHAIIUCTCKOMY MAaTCpUAITY,

- HCIIOJIb30BaTh WMH(OPMAIHIO0, HEOOXOAUMYIO IS
CO3/1aHUS MEJUATEKCTa,

- WCIOJIb30BaTh MHOT000pa3ue SI3bIKOBBIX CPEICTB
JUTSL CO3IaHUS )KYPHAITHCTCKUX TEKCTOB;

- MMCaTh KaYeCTBEHHBIN KYPHAJIMCTCKUI MaTepral

3aBeplIeHusl  Kypca

After successful completion of the
course, students will be

- use the basic structural and
compositional aspects and requirements
for journalistic material in their work;

- use the information necessary to create a
media text;

- use a variety of linguistic means to
create journalistic texts;

- write high-quality journalistic material.

Ilpepexeuzsummepi / Ilpepexeuszumot / Prerequisites

Bbykapasiblk KOMMYHUKAIUSIHBIH T MEH CTHIII

‘ SI3BIK ¥ CTUIIb MACCOBBIX KOMMYHI/IKaI_H/Iﬁ

| Language and style of mass ommunication

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

BAK MOTIHJIEPIHIH JIMHTBUCTUKAJIBIK -
CTHJIMCTUKAJIBIK €PEKIIENIKTePl MEH KYPBUTBIMIIBIK
- KOMHNO3MIMSUIBIK acmektuiepl. benrum  Oip
KAHPJAFbl JKYPHAJIUCTIK MOTIHAEPAlL >Ka3yAblH
epekienikrepi. KypHanucTik MOTIHEpAl kKa3y.

JIMHTBO-CTHIIMCTUYECKHE 0COOEHHOCTH "
CTPYKTYPHO- KOMITO3UI[MOHHBIE AaCHEKThl TEKCTOB
CMMU. OcoOeHHOCTH HAaNUCaHUsl >KYPHAJIUCTCKUX
TEKCTOB  ONpEAETeHHbIX kaHpoB. Hammcanue
KYPHAITHCTCKUX TEKCTOB.

Linguistic and stylistic features and
structural and compositional aspects of
media texts. Features of writing
journalistic texts of certain genres.
Writing journalistic texts.

Ilocmpexeuzummepi / Ilocmpexeuzumot/ Postrequisites

Kaci0u mbrapmanbuibik npakTukym (1)/
I"azeT, xypHaJl mIbIFapy ’KOHE MeNagu3aiH

[IpodeccrnonanbHo-TBOpUECKHii MpakTukyMm (1)/
Beinyck raser, )KypHaJIOB U Meuaau3aiiH

Professional- creative praktical work (1)/
Publishing of newspapers, magazines and
media design

bazoapnama scemeruiici / Pykogooumens npozpammspl/ Programme manager

Mapxkabaesa I'.T.

‘ Kynryposa O.I'.
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bBipikmipincen kommynukayus nezizoepi/ Ocnoevt unmezpuposannwvix Kommynukayuii/ Basics of integrated communications

OKy makcamot / Yueonan yenv/ Purpose

BipikTipiireH KOMMYHUKALMSHBIH MOHI TYpajbl,
KOMMYHUKAIMSJIBIK  YAEPIC cajlachlHIa OHTAMIIbI
menriMaep Kaobuiay KaXeTTilir Typajisl TYCIHIK
KaJIbITaCTHIPY, COH/al-aK KOMMYHUKAIHS
KBI3METIH Tanjay, >KOClapiiay XoHe OaxpLiay
KaOlJIeTIH TaMbITy

@dopMUpOBaHUE TPEACTABICHUS O CYIIHOCTH
MHTErPUPOBAHHBIX KOMMYHUKAIIHH, 0
HCOGXO[[I/IMOCTI/I IIPUHATHUA OIITUMAJIBbHBIX
pemieHnii B 00macTM  KOMMYHHKAIMOHHBIX
MpOIECCOB, a TaKkKe BBIPAadOTKA  yMEHHUs
aHAIM3UPOBATh, IUIAHUPOBATh U KOHTPOJIUPOBATH
KOMMYHHKAIIUOHHYIO ACATCIIbHOCTDb

Formation of understanding of the essence
of integrated communications, the need to
make optimal decisions in the field of
communication processes, as well as
developing the ability to analyze, plan and
monitor the communication activities

Oxwvimy namuceci / Pesynomamut o0yuenusn / Learning outcomes

Kypcrsi COTTI asiKTaraHHAaH Keiiin
OimiManymbLIap
- OIpiKTipiiTeH KOMMYHHKAIMsIap KEIICHIHIH

HETI3T1 2JIGMEHTTEPIHIH MOHI MEH €peKIIeTIKTepiH
olmen;

- HapbIKTBHIK SKOHOMHUKAaHBIH Ka3ipri jKarIaiblHIa
OIpIKTIpUITeH KOMMYHHKAIMs TPOLECIHIH JaMy
3aH/IBUTBIKTapbl MEH TEHACHIMSIAPBIH aHBIKTaHIbI;
- KOCIMOPBIH 3HIMIHE CYPaHBICTBI KAJIBIITACTHIPA/IbI
’KOHE OTKI3Y/Il bIHTAJaH bIPaJIbI;

- KOMITaHUSTHEIH UMUK Me€EH Oeneiin
KaJBINITACThIPA/IbI;

- OIpIKTIpUIT€H KOMMYHHKalusjgap  KeIIeHIH
o3ipye .

IMocse  ycmemHoro
o0yuarmuecs OyayT
- 3HaTh CYOIHOCTh M CHEIHU(HUKY OCHOBHBIX
2JIEMEHTOB KOMILIEKCa MHTETPUPOBAHHBIX
KOMMYHUKAaIHM;

- BBIABJIATH 3aKOHOMEPHOCTM M TEHACHLUU
pa3BuTHUsA porecca UHTETPUPOBAHHBIX
KOMMYHHMKaluii B  COBPEMEHHBIX  YCJIOBMSX
PBIHOYHON YKOHOMMKHY;

- (opMHpOBATH CIIPOC M CTUMYJIUpPOBaHHE cOBITA
Ha IPOAYKILIHIO NPEATNPUATHUS;

- (hopMupoOBaTH UMUK U PEIYTALNIO0 KOMIIAHUY;
- pa3palaThiBaThb KOMIUIEKC HHTEIPUPOBAHHBIX
KOMMYHHUKAIUH.

3aBepIIeHHsl  Kypca

After successful completion of the course,
students will be

- know the essence and specificity of the main
elements of the complex of integrated
communications;

- to identify patterns and trends in the
development of the process of integrated
communications in the modern conditions of a
market economy;

- form demand and sales promotion for the
company's products;

- to form the image and reputation of the
company;

- develop a set of integrated communications

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

XKypnanuctukara Kipicre

| BBesieHue B KYPHATHCTHKY

| Introduction to journalism

Kypcmuiny kbickawa mazmynst / Kpamxoe codepicanue kypca/ Course summary

bipikripinren KOMMYHUKaIusiap KOHE
OIpIKTIPUITeH MAapKEeTUHITIK KOMMYHMKalusiap.

¥UBIMHBIH ~ CBIPTKbI ~ JKOHE  1IIKI  OpPTacChl.
bipikripinren KOMMYHHUKAaIHs Kypangapsl.
Kapnawma, KOFaMMEH OaiinaHsIc, caTyJbl
KBUDKBITY, TIKEJIeW MapKeTHHI, JKeKe caTy,

JeMeylIuliK. BipikTipiareH KOMMyHHUKaIUsIapAbIH
TUIMJIUTITIH Oaranay.

HNHTterpupoBanHbie KOMMYHHKaIUU u
MHTETPUPOBAHHBIE MapKETUHIOBBIE
KOMMYHHKalMy. BHEIHsAs ¥ BHYTpEHHSSA cpena
opranusanyuu. VMHCTpyMEHTbl WHTEIPUPOBAHHBIX

KOMMYHUKAaIWN. Pexmama, CBSI3U C
OOIIIECTBEHHOCTBIO,  CTUMYJIUpPOBaHHE  COBITa,
MpsIMOW MapKETHHT, JIMYHAsl MpoJaxka, YIaKoBKa,
CIIOHCOPCTBO. Onenka 3P PEKTUBHOCTH

MHTETPUPOBAHHBIX KOMMYHHMKAIIHM.

Integrated communications and integrated
marketing communications. The external

and internal  environment of the
organization. Instruments of integrated
communications.  Advertising,  public

relations, sales promotion, direct marketing,
personal selling, packaging, sponsorship.
Evaluation of the effectiveness of integrated
communications.
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ITocm

exeusummepi / Ilocmpexeuzumui/ Postrequisites

Business and image comunications/

Ickepitik skoHE UMHIK KOMMYHUKaLUsAIapbl/

JlenoBbIC U UMHIKEBBIC KOMMYHUKAIIAHN/
Pexitamusbliii OuszHec/ MaccoBbie

Kapnama OwusHeci/ bykapanblk KOMMYyHHKalus

KOMMYHHKaAIIUU U MEXAYHAPOAHBIC OTHOILIEHUS/

Advertising business/ Mass communication
and International relations

KOHC XaJIbIKapaJIbIK KaTbIHACTap

bazoaprama rcemexuici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kozammen daiinanvicmoiyy meopuscol men aoicmemeci/ Teopus u npaxmuka ceaseii ¢ 00uyecmeenHocmuio/

Theory and Methods of Public Relations

Oky maxcamul / Yueonan yenv/ Purpose

FoutbiM, casicaT Kypaiibl, KYpPHaIHCTHKA KOHE
OW3HEeC canachkl peTiHIe KOFaMMEH OalIaHBICTBIH
TEOPHSUTBIK OUTIMIH 3epeliey *)oHe KOciOM JKYMBIC
JaFIbUIAPBIH KATBIITACTHIPY.

N3ydenue TEOPETUUYECKUX 3HAHUU u
(dhopMUpOBaHHE HABBIKOB MPO(HECCHOHATBLHOM
paboTel B 00JACTHM COBPEMEHHBIX CBSI3ed C
OOIIIECTBEHHOCThIO ~ KaK  HAayKd, CpEICTBa
MIOJINTUKH, )KYPHAJUCTHKHU U OTpaciu Ou3Heca.

The study of theoretical knowledge and the
formation of skills of professional work in
the field of modern public relations as a
science, a means of politics, journalism and
business industry.

Oxkvimy namuoceci / Pezynomamul ooyuenusn / Learning outcomes

Kypcrsbi coTTI asiKTaraHHaH KeiiH
oliMaymbLIap

-ONIEyMETTIK - SKOHOMMKAIIBIK canaja,
KOMMEPIHSITBIK CeKTop/a, MEMJICKETTIK
KYpBUIBIMAAp/a, KOFaM ©MipiHiH KOFaMJIbIK-CasCH,
MOJICHM  cajlaJlapblHIa KOFaMMeH  OailylaHbIC
OesiMIIIeIepiHiH YKYMBICBIH YUBIMIACTBIPY
MPUHIUITEP] MEH epeKIIeTIKTEPiH Oiei;

- op Typai [1P-MoTtiHmepai ska3a anapl;

- [IP-kaMmaHusap bl )KOCIapsay KoHe

iCKe achIpa anajbl;

-OTKI31IreH [1P-ic-mapanapibig TUIMIUTITIH
Oaraaipl.

IMocae ycmemHoro
o0yyarommecsi OyayT
- 3HaTh NPUHIUIBI OpPraHU3alUuu U crenuduKky
paboThl  TOApA3CNEHUA MO  CBA3SIM  C
00IIECTBEHHOCTHIO B COLIMAJIbHO-
HKOHOMHYECKOH chepe, KOMMEPUYECKOM CEKTOPE,
TOCY/IapCTBEHHBIX CTPYKTypax, OOIIECTBEHHO-
MOJUTHYECKOH, KYJIBTYPHOH cdepax >KU3HU
00111eCTBA;

- mucath pa3iandHblie BUbl [IP-TekcToB;

- INIAaHUPOBATh U peain3oBbiBaTh [[Pkamnanuy;
orieHUBaTh 3(P(HEKTUBHOCTH MpOBeACHHBIX [IP-
MEpONPHUITHH.

3aBeplIeHHs  Kypca

After successful completion of the course,
students will be

- know the principles of organization and
specifics of the work of public relations
departments in the socioeconomic sphere,
commercial sector, government agencies, socio-
political, cultural spheres of society;

- write various types of PR texts;

- plan and implement PR-campaigns; Evaluate
the effectiveness of the carried out PR-
activities.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

XKypnanuctukara Kipicre

| BBesieHuE B KYPHATHCTHKY

| Introduction to journalism

Kypcmuviny kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

PR TYKBIPBIMIAMAaChIH
YHBIMIACTBIPYLIBIIBIK (yHKIMACHI peTinze
aHplkTay. PR SBONMIONMSCHIHBIH ~ KE3€HIEpI.
MapKkeTHHITIK KOMMYHHUKalIMsigap >KyieciHaeri
PR-nbH opubl. KoFaMIbIK KaThIHAcTap, jkapHama,
cary JKapHaMachl, TiKemen MapKETHHT
VFBIMJIAPBIHBIH ~ apakaTbiHacel.  PR-kammanwms-
TyTac mpouecc perinae. PR-kammaHusHbl Ky3ere
acelpy. Marmapeicka xapcel [IP. Kemnmiiniknen
KYMBIC jKacay TexHoJorusiapbl. KoMMeprusibk
eMec cektopnaarbl PR-texHosmorusiiap. Monenuer

OackKapyibIH OH

Omnpenenenue kounenuuu PR kak mo3uTuBHOM
OpraHM3allMOHHOW  (QYHKUMH  yIpaBJiCHHUS.
Ortanel 3Bomonmu PR. Mecto TIP B cucreme
MapKETUHTOBbIX KOMMYHHUKalnii. COOTHOLIEHUE
MOHATUN TAONHMK PHICHIH3, peKiiaMa, CIII3
MPOMOYIIIH, JUPEKT MapkeTudr. [IP-kammanus
Kak UeNnoCcTHbIM mpouecc. Peammzamms [1P-
KamnaHud. AHTukpusucHeli [IP. Texnonmorum
paboret ¢ Maccamu. [IP-rexHomormm B
HekomMMepueckoMm cektope. Cneuncuka IIP B
cthepe KYJIbTYPbI u HCKYCCTBA,

Definition of the concept of PR as a positive
organizational management function. The
stages of evolution of PR. The place of PR in
the system of marketing communications.
The ratio of the concepts of public relations,
advertising,  sales  promotion,  direct
marketing. PR-campaign as a holistic
process. Implementation of the PR campaign.
Anti-recessionary PR. Technologies of work
with masses. Public relations technologies in
the non-profit sector. Specifics of PR in
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KOHE ©Hep, [CHCAYJIbIK CaKTay »JKOHE CIIOPT | 3APaBOOXPAHCHUS U CIIOPTA. culture and art, healthcare and sports.
canaceiHgarsl PR epexmierniri.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

IckepimiK jKoHE UMUK KOMMYHHKALUSIaphl/ JlenoBbIC U UMHIKEBBIC KOMMYHUKAIIAHN/ Business and image  comunications/
XKapuama OuzHeci/ XanblKapaibIK Pexmamubrit 6usnec/ Cesi3u ¢ obmectBeHHocThIO | Advertising business/ Public relations
KaTbIHACTAPAarbl KOFAMMEH OaiIaHbIC/ B MCIKIYHAPOIHBIX OTHOIIEHUSAX/ in international relations

Bazoaphama scemexwici / Pykosooumens npozpammut/ Programme manager

Mapkabaepa I'.T. Mycrapuna b.C. | -
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2 3 Kypc CTyJAeHTTepiHe apHAJIFaH 3JIeKTHUBTI MoHAep / DJeKTHBHbIE JUCHUILIMHBI 15 cTyaeHToB 3 Kypca/ Elective

disciplines for 3rd year students

Domonyoauyucmuxa/ Photopublicism

Oky maxcamul / Yueonan yenv/ Purpose

[IBIHABIKTEI JIEPEKTI OelHeney ©HEepiH Hrepyre
OarpITTalFaH  (POTOKYPHATMCTUKA CaJaChIH/IAFbI
TEOpHs MEH TPAKTUKA HET13epiH 3epTTey

W3yyeHne OCHOB TEOPUH U MPAKTUKUA B 00JIACTH
(hOTOXKYPHAITUCTUKH, HAIPaBJIEHHBIX Ha
OBJIaJICHUE  HMCKYCCTBOM  JIOKYMEHTAJIbHOT'O
O0TOOpaXCHMSI ICHCTBUTEIILHOCTH

Studying the basics of theory and practice
in the field of photojournalism, aimed at
mastering the art of documentary reflection
of reality

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypcrsi COTTI Keiiin
OimiMasnymbLIap:

- (OTOXKYPHAIUCT JKYMBICHIHBIH EpEKIICTIKTEPiH
TYCiHe/];

- (QOTOXYPHAIHCTIH  IIBFAPMANIBUIBIK  MIHE3-
KWIKBIHBIH ~ KYKBIKTBIK ~ JKOHE  KOCIOMATHUKAIBIK
OarpITTaphl TYpPAJIbl TYCIHIKKE Ue OOMaIbT;

- ¢dotocyper xkacay OapbIChIHAA TEXHUKAIBIK
KypasiapMeH >KYMBIC icTel Oie;

- JKypHAIHUCT KBI3METIHIH KYPBUIBIMBIHIA BU3YaJ/IbI
MeTpawigapAbl Tajufay Ke3iHae KociOu miedepik
onicTepiH MEHrepe/i;

- MaKcarka coilikec (hOToCcypeTTep/l TaHIalIbl JKOHE
SHaeul.

asiKTaraHHaH

MMocne  ycmemHoro  3aBepuieHHsi  Kypca
o0yuyarwmuecs Oyayr:
-pazouparbcs B 0COOCHHOCTSIX paboThI

(boTOXKYpHAIIUCTA;

-UMCThb MMpeaACTaBJICHUC (6] ITPaBOBBIX n
podecCHOHaTBLHO-3THYECKHUX OPHEHTHPAX
TBOPYECKOTO MOBEACHUS (DOTOKYPHAINUCTA;
-yMeTb paboTaTh ¢ TEXHWYECKHMHU CpPEACTBAMH B
nporuecce coznanus ¢pororpaduu;

-BJIAJIETh METOANKOMN npo¢eCCHOHATLHOTO
MacTepcTBa npu aHau3e BHU3YaJIbHBIX
MarepuaioB B CTPYKType  J€ATEIbHOCTH
KYPHAJUCTA;

-oTOMpaTh M penakTupoBaTh (¢ororpaguu B
COOTBETCTBHH C TIOCTABICHHOH IIETIBIO.

After successful completion of the course,
students will be

-to understand the peculiarities of the work
of a photojournalist;

-have an idea of the legal and professional-
ethical guidelines for the creative behavior
of a photojournalist;

-be able to work with technical means in the
process of creating a photograph;

- To be able to work with technical means
in the process of creating photographs;

- to master the methods of professional
mastery in the analysis of visual materials
in the structure of the journalist's activity;

- to select and edit photos according to

the objective.

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

Kasipri »xypHaJauCTHKaHBIH )aHPJIBIK TYypJiepi MEH
KBI3METI

XKanpossie GopMbI U HYHKIIMH COBPEMEHHOM
KYPHAIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

@OoTONMYONIUIUCTUKAHBIH TaKbIPHIObI MEH HJIESCHI.
Tikeneil »xoHe kepkeM ¢oro cyperrey. Herisri
KAHPJIBIK  KikTeydaep.  DOTOMUIIOCTpaLUsSHBIH
3aMaHayd  KaHpJBIK  ypaicTepi.  Mepsimai
0achlIBIMAAFbl KOWBUIBIMABIK YKOHE PEMOPTaX/IbIK

Tema u wuges Qoronyonuuuctuku. [lpsmas u
XyAoxkecTBeHHas: (orowunoctpanus. OCHOBHbIE
xKaHpoBble  kiaccuukanuu.  CoBpeMeHHBIE
JKQHPOBBIE  TEHJICHIINH (doToMmILTIOCTpALIUY.
ITocTaHOBOUYHBINM M penopTaXHbIH (HOTOCHUMOK B

The theme and idea of photopublicism.
Direct and artistic photo illustration. Basic
genre classifications. Modern genre trends
in photoillustration. Staged and reportage
photography in periodicals. Types of
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¢dorocyper. Pemopraxxaslk (HOTOCYpeTTiH TypIepi.

[IEpUOANYECKOM H3AaHuU. Buasl penopraxHOR

reportage  photography. Resources of

OHipik BAK dorommumocTpanusaceiHbH | Gotorpadun.  Pecypesr  dorommmoctparmu | photoillustration in regional mass media.
pecypcTapsl. perunonanbubix CMU.

Ilocmpexsusummepi / Ilocmpexsuzumwt/ Postrequisites
BAK-FbI  MEHEDKMEHT  JKOHE  MAapKeTHHITIK | MennaMeHeHKMEHT U MapkeTuHToBBIe | Management and marketing
KOMMYHHUKAIust  / BAK  pemakiusiceir | komMmyHukanua B CMI/ Opranmzanus  © | communications in the media/

YHBIMIACTBIPY JKoHE OacKapy

ynpasienue penakuueit CMU

Organization and Management of a Media
Editorial Board

bazoaprama rcemexuiici / Pykoeooumens npozpammel/ Programme manager

Mupacnekos C.H.

CyneiimenoBa A. 3.
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T'azem, scypuan wvizapy sncane meouaousain/ Beinyck 2azem, ycypuanoe u meouaousain /
Publishing of newspapers, magazines and media design

Oky maxcamul / Yueonan yenv/ Purpose

Ka3ipri 3amaHfbl Oacmna »xoHe HHTepHET-BAK-ThIH
IM3aifHbl Typajbl, Kas3ipri 3amanrbl 6acna BAK-ta
JTU3aifHEp MEH OETTEYIIiHIH >XYMBIC HBICAHIIAPhI
MEH 9JIicTepi Typasibl HAKTHI TYCIHIK aly

IIOJIyYE€HUE YETKOr'O MPEJCTABICHUA O AU3aliHe
COBpEMEHHBIX IeyaTHbIX U uHTepHeT-CMU, o
dopmax u MeroAax paboTel Ju3aiiHepa WU
BEPCTAJIBIIMKA B COBpeMEHHBIX neyaTHeix CMU

getting a clear idea of the design of modern
print and online media, the forms and
methods of work of the designer and layout
designer in modern print media

Oxwvimy namuceci / Pesynomamut o0yuenusn / Learning outcomes

Kypcrbl CITTI asiKTaraHHaH KeiliHn
OiiMaaymbLIap
- OKYMbBICTa  MeAHaXo0a  TYXKbIPbIMJAMaChlH

(OaceuTBIMIAp, KONAKTap, agapiap) o3ipieyiH,
COHBIH IMIIHJE MOJEIBACY MEH JW3alHHBIH HETi3Ti
KaFuJaTTapblH, COHAAMaK olapAbl Tanfay >KoHE
TY3€TY SICTEepiH NaiijanaHaibl;

- Meaua cajaHbl JAMBITYIbIH HEri3rl QNeMIiK
ypaicrepine OarmapiaHansl  (MasMYHABIK KOHE
TEXHOJIOTUSUIBIK);

- KOHBEPI'eHIIUs TIPOIIECTEPIH TYCIHEe ],

- 3aMaHayy >KaHPJBIK JKOHE CTUIIBIIK €PEKIIeIIKTe,
BAK-tarpl 3aMaHayu au3aiiH xoHe uHQorpaduka
ypaictepinae 6araapiaaHasl;

- Oacmac33ne, Wutepuer-BAK mnen MoOwmibai
Meaunana KOJJAHBUIATBIH 3aMaHayd TEXHHUKAIIBIK
0a3aHbl XKOHE JXKaHa IUQPIBIK TEXHOJOTHUSIAPIBI
naijgajsaHabl.

Ilocne ycnemsoro
oOyuaromuecst OyayT
- UCIIOJIb30BaTh B pabOTe OCHOBHBIC HMPUHIIHUITHI
pa3paboTku KOHLIETILIH MeManpoeKTa
(u3maHusl, MOJOCHI, PYOpUKHM), B TOM UHUCIE
MOJICJIMPOBAHMS U IU3aiiHa, a TakKe METObl UX
aHaJIM3a U KOPPEKLIMH;

-OPUEHTHPOBATbCS B OCHOBHBIX  MHPOBBIX
TEHACHLMSIX pa3BUTHUS MeAMA0TPACIU
(comepkaTeNbHBIX U TEXHOJIOIMUECKUX);

- IOHUMATh MPOLIECCH KOHBEPIEHIINH;

- OPUEHTUPOBATHCS B COBPEMEHHOM

3aBeplIeHUs  Kypca

XKAHpPOBOM W cTuwieBod  creuuduke, B
COBPEMEHHBIX  TEHICHUMSIX  JOu3aliHa WU
unporpadpuku B CMU;

- UCIOJIb30BaTh COBPEMEHHYIO TEXHHUUYECKYIO
0asy M HoBelmue uHU(pPOBBIE TEXHOJIOTHUH,
npuMmeHsiemble B neuyatd, Murtepner-CMU n
MOOUJIBHBIX MeJIHa.

After successful completion of the course,
students will be

- Use the basic principles of developing a
media project concept (publication, page,
column), including modeling and design, as
well as methods for analyzing and correcting
them;

-to be aware of the main global trends in the
development of the media industry (content
and technology);

- understand the processes of convergence;

- orient in the modern genre and style
specifics, in the modern trends of design and
infographics in the media;

- use the modern technical base and the latest
digital technologies used in print, Internet
and mobile media.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kazipri *ypHaJIMCTUKAHBIH >KaHPJIBIK TYpJepl MeH
Kbi3MeTi/ JKypHATUCTIK MOTIHAEPAl peaakuusiay
cnerupuracel/  KypHamucTiK MOTIHAEPAl >Kazy
OOMBIHIIIA TPAKTUKYM

XKanpoBbie ¢GopMbl U (QYHKIUH COBPEMEHHOU
KypHanuctuky/ Crenuduka perakTHpOBaHUS
KypHaIUCTCKUX  TekctoB/  [IpakTtukym 1o
HaIMCaHUIO )KYPHAIMCTCKUX TEKCTOB

Genre forms and functions of modern
journalism/ Specificity of editing journalistic
texts/ Workshop on writing journalistic texts

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

MynbTUMEAHUSIIBIK ~ OpTa JKOHE KOHBEPIeHTTIK
KYPHAIUCTHKA JKaFJalbIH1aF bl AKYMBIC
epEeKIIEeTIKTEPIH, OpTypii Oenruik xyienepue

3HaHMe OCOOEHHOCTEH paboThl B YCIOBHUSAX
MYJIbTUMEAUNHON Cpeabl M KOHBEPIeHTHOH
KYPHAQJIUCTUKH, METOJOB M  TEXHOJIOTMHU

Knowledge of the specifics of working in a
multimedia environment and convergent
journalism, methods and technology of
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(aybI3mia, aynmo-, 6eiine-, poto-, rpaduka) menua
OHIMI JalibIHIAy OJICTEPI MEH TEXHOJOTHSICHIH
o1y)

IIOATOTOBKM  MEOUAIpPOAyKTa B pasHbIX
3HAKOBBIX CHCTeMax (BepOanbHOM, aymuo-,
BUJICO-, (HOTO-, rpaduKa)

preparing a media product in different sign
systems (verbal, audio, video, photo,
graphics)

Iocm

exeusummepi / Ilocmpexeuzumut/ Postrequisites

BAK-FbI MEHEJKMEHT KOHE MAPKETUHTTIK
kommyHukaius / BAK penakiusicbia
YHBIMIACTBIPY KoHE OacKapy

MenuaMeHeKMEHT U MapKETUHTOBBIE
koMmmyHuKkauu B CMIU/ Opranusanus u
ynpasienue penakuueit CMU

Management and marketing communications
in the media/ Organization and
Management of a Media Editorial Board

Bazoaphama scemexwici / Pykosooumens npozpammut/ Programme manager

Mupacnekos C.H. \

Ycremupona A.C.

|
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Ickepnik scone umuoxic kommynukayuanapol/ /lenosvie u umuoiricesvie Kommynukayuu/ Business and image comunications

Oky maxcamul / Yueonan yenv/ Purpose

NmMuk xoHE iICKepiIiK KapbIM-KaThIHACTBIH MOHIH,

PaccmoTpeTh CymIHOCTP HMMHKA W JICJTOBOM

To consider the essence of image and

OaliylaHbIC apHalapbl MEH KypalJapblH, iCKEpJIK | KOMMYHHKAIIWH, KaHaJIbI u cpezactsa | business communication, channels and
KapbIM-KaThIHACTHI KaObUIIaY MOcelIeNIepiH | KOMMYHUKAIMK, M[poOieMbl  Bocmpustas B | means of communication, problems of
KapacThIpy. JICJIOBOM KOMMYHHKAIIHH. perception in business communication.
Oxkvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbi CoTTI asiKTaraHHaH keiiin | ITocie  ycmemmnoro 3aBepmenuss  Kypca | After successful completion of the course,
olTiMaymbLIap odyuarommecst OyayT students will be

- UMHDKOJIOTHSHBIH HETI3ri YFBIMIAPBIH, iCKEpINK | - 3HaTh 0Oa30BbIC IMOHATHA UMHIKenaoruw, | - know the basic concepts of imageology,
KapbIM-KaThIHACTBIH, JKaJIITbl TEOPHSIIBIK TYCIHIKTEPIH, | 00IIEeTeOpeTHIECKIe TIOHSITHSI nesnosoit | general  theoretical concepts of business
iCKepJIiK KOMMYHHKATHBTIK CTHIIBCP/Il, STHOMOJICHA | KOMMYHUKAIIMM, JICIOBbIE  KOMMYHHMKATHBHBIC | COmMmunication,  business  communication

OailTaHBICTBI 3ePTTEYHIH TYCIHIKTEpI MEH TACUIIEpiH
ourem.

- KOMMYHHKATHBTIK JKarJaiylapia MiHE3KYJIBIK
CTPATErusiChl MCH TAKTUKACHIH aHBIKTAMIbI;
- KeHiHT1 IIPAaKTHKAJIBIK ic-opekerre

KapbIMKATBIHACTBIH MOHI, 9/IicTepi MeH (hopMayiapbl

CTWIM, TIOHATHS U  IOJIXOJbI
STHOKYJIbTYPHON KOMMYHHKALMH.

- ONpeaACiAThL CTPATCIUIO U TAKTUKY IOBCACHUS B

KOMMYHHUKATUBHBIX CUTYallUAX;

- HUCIOJIb30BATb TCOPCTHUYCCKOC IMPCACTABJIICHHUC O
CYHIHOCTH, crocobax u (bOpMaX KOMMYHHKAaIIUU B

K U3y4YEHUIO

styles, concepts and approaches to the study

of ethno-cultural communication.

- determine the strategy and tactics of behavior
in communicative situations;

- use the theoretical understanding of the
essence, methods and forms of communication

TypaJibl TEOPUSUTBIK TYCIHIKTI KOJIaHAIbI MOCTICAYIOIISH — MpaKTUYeCKOM  nesTtenbHOCTH | in subsequent practical activities to form the
- ickep aJamHBIH, OW3HECMEHHIH, cascaTkepiH | popmMupoBaTh HMMHK  JIGIOBOTO  4enoBeka, | image of a businessman, businessman,
MMU/DKIH KaJIbIITaCThIPaIbL. OM3HECMEHA, TIOJIUTHKA politician

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

bipikTipiaren KoMMyHUKalus Heri3aepl/
KorammeH GailiaHBICTBIH TEOPUSACH MEH
ozicTeMect

OCHOBBI HTHTETPUPOBAHHBIX KOMMYHHUKAIUI/
Teopus u npakTHKa cBs3el ¢ 0OIECTBEHHOCTHIO

Basics of integrated communications /
Theory and Methods of Public Relations

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Nmumxenorus npuHiunrepi. UMumpk HbicaHAaphI.

Umumx  typuepi.  KapbM-KaTelHac — Kociou
KBI3METTET1 ©3apa OpPEKETTECYIIH JJIeyMETTIK-
NICUXOJIOTHSUIBIK ~ MexaHu3Mi  pertinge. Kapbiv-

KAThIHACTAFbl MaHUIYJSIIUSIAP JKOHE OJIAPIBIH
cunarramanapbl. ICkepiik KaThIHACTaFbl CHIH MEH
Manak. Kemminik amapiHga cewney. Ceney
9THKeTi. Ickepiik KapbhIM-KaTblHAacC (opmaiapsl.
MonenunerapanblKk KOMMYHUKausa. VMumkomorus

[Mpunnuner umumkenorun. OOBEKTH MMHJDKA.
OOmIeHne Kak COIHAJIbHO-
TIICUXOJIOTHYECKUN MEXaHW3M B3aNMOICHCTBUS B

JIeSITCIIbHOCTH.
oO01eHnn n Uux
XapakTepucTUKu. KpuTMka M KOMIUIMMEHTHI B
[lyOnuuHas peuyb.
JIEI0BOM
MexKynpTypHas

Bunel ummmgxka.
npodeccroHanbHOM
Manunynsauun B

JIEJIOBOM  KOMMYHUKAI[UH.
PeueBoii ITHUKET.
KOMMYHHUKAITUH.

Dopmsbl

Principles of imageology. Objects of
imageology. Types of image.
Communication as a social and psychological
mechanism of interaction in professional
activity. Manipulations in communication
and their characteristics. Criticism and
compliments in business communication.
Public speech. Speech etiquette. Forms of
business  communication. Intercultural
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Kypangapel. Umumkai 6ackapy. UMumKAIK HayKaH
HOTIKeNepiH Oaranay. benen meH mmumk. busnec
caachlHIarel  Oenmen. KopropaTUBTIK UMUK
Oackapy. Caiinay HayKaHbI MIEHOEPIHACTI UMUK
KaJIBIITACTHIPY (aKTOpIIapHI.

KOMMYHUKAaIUs. HNuctpymenTtapuit
MMUJIKEIOTUU. YTpaBiieHne uMupkeM. OLeHka
pe3yJIbTaTOB UMHJIKEBOM KamnaHuu. Penyranus
n wumumk. HWmwmpxk B chepe  OusHeca.
VYupasnenue KOPIOPATUBHBIM MMUJIKEM.
@dakTopel (popMHpPOBaHUS HUMHUIKA B paMKax
n30MpaTebHON KaMIIaHUH.

communication. The tools of imageology.
Management of the image. Evaluation of the
results of an image campaign. Reputation and
image. Business image. Corporate image
management. Factors of image formation in
the framework of an election campaign.

Iocm

exeusummepi / Ilocmpexeusumut/ Postrequisites

SMM-menemxment/ Kapnama xone PR
MOTIHJIEPIH jKacay TEXHOJOTHICHI

SMM-Mmenemxment/ TeXHONOrUU CO30aHUS

peknamMubix U PR TekcToB

SMM Management/ Technologies for
creating advertising and PR texts

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kapnama ousneci/ Pexnamnoiit 6usnec /Business and image comunications

Oky maxcamul / Yueonan yenv/ Purpose

Kapnamanbl KypyaslH KociOm  ofictepi  MeH
TOCUIZIEPIH UTEPY, 9P TYPJIi JIEYMETTIK TONTap.IbIH
xabapramanapabIH Ma3MYHBIH KaObUIIAY
JIOPEKECIH €CKEpe OTBIPBIN, P TYPJ OyKapasblK
aKmapaT KypajiiapbIH/a, aKMapaTThIK-
MyOJIMIIUCTUKAIIBIK IBIFAPMAIIBUIBIKTBIH  OPTYPIIi
KaHPIIBIK (hopMaslapbIHia >KapHAMaHbl KOJIJaHy
epeKLIeNiKTEepiH HUrepy, COHBIMEH KaTap Kasipri
HAPBIKTHIK JKaFJai/ia JKapHAMAJbIK KOCIIOPBIHBI
Oackapyabl YHPEHY.

OBnanenue mpodeccCHOHATLHBIME METOAAMH H

prueMamMu CO3/IaHUS PEKJIaMbl, OCBOCHHE
cneuu(UKA  WUCIOJNB30BAaHHUS ~ PEKIaMbl B
paznumuHeix Ttunmax CMMUM, B  pa3iauyHbIX
KaHPOBBIX bopmax MH(POPMAIIMOHHO-
MyOJIUIIUCTUYECKOTO TBOPYECTBA, C Y4ETOM
CTENEHH  BOCHPUMMUYUBOCTH COJIEp>KaHUS

COOOILEHUI pa3HbIMHM COLMAIbHBIMU TpyIIIaMH,
YMEHUE YIPaBIATb PEKIAMHBIM IMPEANPUATHEM
B PBIHOYHBIX YCIOBHSIX

Mastering of professional methods and
techniques of advertising, mastering of the
specifics of the use of advertising in different
types of media, in different genre forms of
information and journalistic creativity, taking
into account the degree of susceptibility of
the content of messages by different social
groups, as well as manage an advertising
enterprise in modern market conditions.

Oxkvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbl CoTTI asIKTaFaHHAH KeHiH
oliMaymbLIap

-BAK-tarbl JkapHaMaHBl OPTYPJII MPUHIUIITED
OOMBIHIIIA JKIKTEHII;

-Oacmacesne, paawona, — TeleaAMmapAa  JKOHE
WHuTepHeT KenmiclHAE >KapHaMaHbIH epeKIIeNiriH
TYCiHenl,

-p Typmi BAK ymiH  kociOm  MaTiHAEp
KYpacThIpaJbl;

-)KapHaMaJIblK KaMIaHUSIIApAbl JKOCTApJIaiIbl 1a
YUBIMIIACTBIPA/IBI;

-)KapHaMaJbIK KaMITaHUSTHBIH THIMIUTITIH
Oaraaiapl.

IMocae ycmemHoro
o0yyarommecsi OyayT
- kinaccuduimpoBath pexkiamy B CMU  1mo
pa3IUYHBIM PUHIIUIIAM,

- OHMMATh CHEIU(PUKY PEeKIaMbl B Me4yaTH, Ha
paauo, TeneBUAeHUH U B ceTh MHTepHeT;

- COCTaBIATh Mpo(decCHOHANBHBIE TEKCTHI IS
paznuunbix BugoB CMU;

- IJJAHUPOBaTh U OPraHU30BHIBATH PEKIAMHbBIC
KaMIIaHUU;

- OLICHUBATh
KaMIaHUH.

3aBeplIeHHs  Kypca

3G(HEeKTUBHOCTh  PEKJIAMHOMN

After successful completion of the course,
students will be

- Classify advertising in the media according
to different principles;

- Understand the specifics of print, radio,
television, and Internet advertising;

- Write professional texts for different types
of media;

- plan and organize advertising campaigns;
Evaluate the effectiveness of an advertising
campaign.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

BipikTipiireH KOMMyHUKAaLUs Heri3aepi/
KorammeH GailiaHbICTBIH TEOPHSICHI MEH
olicTeMeci

OCHOBBI HHTETPUPOBAHHBIX KOMMYHUKAITHH/
Teopus u npakTuka cBs3eil ¢ 00LECTBEHHOCTHIO

Basics of integrated communications/
Theory and Methods of Public Relations

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

JKapHamaHblH Kanmail  bIHTATAHIBIPY  KYpajibl
petinae maiina 6onysl. XKapHaMmaHbIH naiina O0oysl
MEH JaMybIHBIH oneMaik Taxipubeci. BAK
YKapHaMachl: XKIKTey PUHIUITEPI.

bacna >xapHamachIHBIH epekuienikrepi. Pagno men

Bo3HuKHOBEHME  pekilaMbl  KaKk  CpElICTBa
MAacCOBOTO CTHUMYJIMPOBaHUA. MHPOBOU OIBIT
BO3HUKHOBEHMS M PAa3BUTHUS peKJIaMmbl. Pexnama
B CMU: ipuHIUIIBI KJIacCupUKAITIH

OcobeHHOCTH TIeUaTHOM pekiambl. Pexiama Ha

The emergence of advertising as a means of
mass stimulation. World experience of the
emergence and development of advertising.
Advertising in the media: the principles of
classification. Features of print advertising.
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Telenuaapaarel JkapHama. MHTepHeTTer! )kapHama.
KapnamanelKk OTIHIIITEpAI 93ipiey HETi3aepi.

Kapnama JIEKCHKACHI. JKapnamansik
dhoTorpadusHBIH HeTri3aepi. Kapnama
TICUXOJIOTHSCHI. OJICYMETTIK XKapHaMma.

XKapuamanelk HayKaHZapIbl SKOcHapiay KoHE
yiteiMaacTeIpy. XKapHaMaHbIH THIMJIUIITI. .

panuo u tenesueHun. MHTEpHET pexiama
OcHOBBI pa3pabOTKH PEKIIAMHBIX 00paIeHUA
Jlexcuka

pexinambl.  OCHOBBI  pEKJIAMHOM
dboTorpaduu. [Tcuxonorus pPEKIIaMBI.
ConumanbHasgs  pexnama. [lnanupoBanue
OpraHu3aIus PEKJIAMHBIX KaMITaHWH.

D PeKTUBHOCTD PEKIAMBI.

Advertising on radio and television. Internet
advertising. Basics of developing advertising
messages. VVocabulary of advertising. Basics
of advertising photography. Psychology of
advertising. Social advertising. Planning and
organization of advertising campaigns.
Efficiency of advertising.

Iocm

exeusummepi / Ilocmpexeuzumui/ Postrequisites

SMM-menemxment/ Kapnama xone PR
MOTIHJIEPIH jKacay TEXHOJOTHICHI

SMM-menemxment/ TexXHOIOTHM  CO3IaHUS
peknamMubix U PR TekcToB

SMM  Management/  Technologies
creating advertising and PR texts

for

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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SMM-meneorncmenm/ SMM Management

OKy makcamut / Yueonan yenwv/ Purpose

Op TYpiai CyOBEKTUICPIiH OJICYMETTIK KeNIepae
MO3UIUSUIAY ~ MaKCaTTapblH  JKY3€re  achIpyAbl
KamMTaMachl3 €TeTiH OumiM, OUTIK JKOHE IaFapliap
KYHECIH KaJIBITACTBIPY.

@opMUPOBAHUE CHUCTEMbl 3HAHWM, YMEHUU U
HaBBIKOB MO OOECIEUEHUIO pealu3aluu Ienei
MO3UIMOHUPOBAHMUSI B COIMAIBHBIX  CETAX
pa3NUYHBIX CyOBEKTOB.

Formation of a system of knowledge, skills
and abilities to ensure the implementation of
the goals of positioning in the social
networks of various subjects.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypcersl CTTI asiIKTaraHHaH Keilin
OimiManymbLIap

-OJISYMETTIK ~ JKeNIepAeri  akkayHTTap  MeH
napakimagapasl  anfa  OKbUDKBITYJBIH  HETi3rl

KypaJlIapbiH Oiiei;

-KOHTEHT-)KOCIApblH KYypaJbl, canajibl BU3yalabl,
’a30amra KOHTEHTIIEH KaMTaMachl3 €Ty YIIH op
TYPJ1i KOChIMIIIATIapAbl KOJIAaHAbI;

- Kelicke OalIaHbICTBl 9p TYpJl TEXHHMKanap MeH
KYMBIC OarbITTapblH KOJAAHYIBIH OpPBIH/IBUIBIFBI
MEH ©3€KTIJINH aHbIKTaNIbI;

- KOMMpANTHUHI  Heri3ziepi JKoHE
TEXHUKACHI JKaiibl O1TIMIH KOJIJaHaIbI.

OHTiMeney

ITocie ycmemHoro 3aBeplieHHsl  Kypca
o0yuarmuecs OyayT

- 3HaTb OCHOBHBIC HWHCTYMCHTBI IIPOABUIKCHUSA
aKKayHTOB U CTPaHUI] B COLMAIBHBIX CETX;
'p3.3pa6aTI)IBaTI> KOHTCHT-IIJIaH, HCII0JIB30BaTh
pa3nMYHble  NPWIOKEHHA JUId  OOecreueHust
Ka4CCTBECHHOI'O BU3YAJIBHOI'O n TEKCTOBOI'O
KOHTEHTA;

-OTIPECIATh 1ETIeCO00Pa3HOCTh U PENIeBAaHTHOCTh
MIPUMEHEHHS Pa3IUUHBbIX TEXHUK M HalpaBICHUN
paboThI 10 OTHOIIIEHUIO K Kelicam,

- UCTONB30BaTh B paboTe 3HaHME
KOMMPAWTHHTA ¥ TEXHUKW CTOPUTEIUTMHTA.

OCHOB

After successful completion of the course,
students will be

-know the basic tools to promote accounts and
pages in social networks;

-develop a content plan, use different
applications to provide quality visual and
textual content;

-Determine the appropriateness and relevance
of the use of different techniques and areas of
work in relation to cases;

- use knowledge of the basics of copywriting
and storytelling techniques in the work.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

BipikTipinren KOMMYHUKAIIHS Herizaepi/ | JlenoBbie U UMHIKEBbIE KOMMYHHUKAIIAN/ Basics of integrated communications/
Korammen OalJIaHBICTHIH TEOPHSICHI MeH | Pexiamubiii Ou3Hec/ MeauarpaMOTHOCTb Theory and Methods of Public Relations/
onicremeci/ Ickepaik KOHE UMUK Business and image comunications/
KOMMYHHUKaIUsUIapbl/ XKapnama 6usHeci/ Advertising business/ Media literacy
MennacayaTTbUIbIK

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary
Onemueri  koHe Kasakcrangarsl — oneymerTik | Mcropus pa3sBuThs conuanbHbIX ceteid B mupe u | History of the development of social
xeniepaiH aamy Tapuxbl. KoHTeHT xocnapeiH | B Ka3zaxcrane. Co3jgaHue KOHTEHT-TUTaHa, Bujbl | networks in the world and in Kazakhstan.
Kypy, koHTeHT  TypuepiNe  Komupaiitunr. | kontenta.  Komwupaiituar.  Croputemumnr. | Creating a content plan, types of content.
OHrimeney. AyIUTOpUsSIMEH OaiijlaHbIC OpHATy. | BeicTpanBanue KoMMyHHKauuu ¢ ayautopueit. | Copywriting. Storytelling. Building
MakcaTThl ayITOPHSL. bror xyprizy, | LleneBas ayauropus. bnorunr, Gopmsl padoTsl ¢ | communication with the audience. The target
OnorepiepMeH kymbic (opmanapel. MakcaTThl | Oiorepamu. TaprerupoBanHas pekiama. SMM- | audience. Blogging, forms of work with
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xapHama. SMM-MeHeKMEeHT *aHa (HopMaTTaFbl
MaMaHJAbIK  peTiHie.  BUPYCTBIK  KOHTEHT.
MeMIIeKEeTTIK OpraHfap MEH KOCIMOPBIHAAPIABbIH
JKYMBICBIHIAFBl QJICYMETTIK JKEJIep. OJICYMETTIK
KEINJep «XalblK YHIHE KYJIAK acaTblH MEMIICKET)
KYpaJsbl peTiH/E.

MEHEJKMEHT Kak Ipodeccuss HOBOTo (opmara.
BupycHsiii koaTeHT. ConuanbHble CeTH B paboTe
rOCy/lapCTBEHHBIX OpPraHOB U MPEANPUATHH.
ConuanbHele CeTH KaK UHCTPYMEHT
«CIBILIAIIETO FOCYAAPCTBAY.

bloggers. Targeted advertising. SMM-
management as a new format profession.
Viral content. Social networks in the work of
government agencies and enterprises. Social
networks as an instrument of the "hearing
state".

bazoaprama scemexuici / Pykoeooumens npozpammul/ Programme manager

CwmaxkoBa K.

CwmaxkoBa K.
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Kapuama sncone PR mominoepin sncacay mexnonozusacol/ Texnonocuu cozoanusn pexknamuvlx u PR mexcmos/
Technologies for creating advertising and PR texts

OKy makcamut / Yueonan yenwv/ Purpose

Kapnama men PR TiniH yiipeHy jkoHE OHBI Kypau
perinae maiinanany, Oenrimi Oip KpuTepwuiinep
KYHeclH KOJJaHa OTBIPbIN, Ma3MYHIbl >KOHE
dbopManbapl, KapHaManblK koHe PR MoTiHzepin
Oaramay. PR-motinaepai, 6acma, ayiuo KoHe BUICO
KapHaManap MOTIHAEPIH KypacThIpy JaFIbIChIH
JAMBITY.

N3yuenne s3bika pexiaMmbl 1 PR U, ucnonb3ys
€ro B KauecTBE MHCTPYMEHTapHsi, C IOMOILBIO
OIpeIeIEHHON CHCTEMBI KPUTEPHEB,
COJZIepKATENbHBIX U (OPMAJBHBIX, OIICHUBAThH
pekiamuble U PR-TekcTbl. BoipaboTka HaBBIKOB
coctaBiieHusi PR-TeKkcTOB, TEKCTOB NEYaTHOM,
ayaHo- U BUAEO-PEKIIAMBI.

To study the language of advertising and PR
and, using it as a tool, using a certain system
of criteria, substantive and formal, to
evaluate advertising and PR texts. To
develop the skill of composing PR texts,
texts of printed, audio and video advertising.

Oxkvimy Hamuceci / Pezynomamul o6yuenusn / Learning outc

omes

Kypcrbl CITTI KeiliH
oliMaymbLIap

- )kKapHaMalbIK jkoHe PR-MoTiHaepIiH &KyYMBIC icTey
NPUHIUITEPIH Olei;

- )KapHaMaJIbIK skoHe PR-MoTiHIep KypacThipaibl;

- KapHaMaJbIK >koHe PR MoTiHAEpiH skapHaMalbIK
aKmaparTbl  YChIHY  Tocuiaepi, JKapHaMalbIK
xa0bapiiaMaHbIH MaKCaThl TYPFBICBIHAH TAJIAMTbI.

agKTaraHHaH

IMocne ycmemmnoro 3aBepuieHHsl Kypca
o0yyarommecsi OyayT
- 3HaTh  OPUHIMIB  (QYHKIMOHUPOBAHUS

peknamMHubIX U PR-TekcTOB;

- COCTaBJISATh peKJIaMHble U PR-TeKCTHI;

- AHAJIW3UPOBaTh peknaMHbId M PR-TekcThl €
TOYKH  3PEHUS  CIIOCOOOB  Ipe/CTaBIICHUS
pekiIamMHON MH(OpPMAalLUKU, C TOUYKU 3PEHMS LIeTU
PEKIAMHOTO COOOIIIECHUSI.

After successful completion of the course,
students will be

- know the principles of functioning of
advertising and PR texts;

- compose advertising and PR texts;

- analyze advertising and PR-texts in terms of
ways of presenting advertising information,
in terms of the purpose of the advertising
message.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Ickepnmik  oHe UMUK  KOMMYHHUKAIHSIIAPHI/
XKapnama OusHeci/ BipikTipiareH KOMMYyHHKaIuUs
Herizaepi/ KoramMMeH O0aillaHBICTBIH TEOPHUSCHI
MEH d/1cTeMECI.

JlenoBbie U UMHIKEBbIE KOMMYHUKAIIAN/
Pexnamusriii 0usuec/

Business and image comunications /
Advertising business/ Basics of integrated
communications / Theory and Methods of
Public Relations.

Kypcmuiy kvickawa mazmynot / Kpamkoe codepyncanue kypca/ Course summary

Kazbama xommyHHKanusi Herizgepi MeH PR-

OCHOBBI MUCbMEHHON KOMMYHHKAIINU U

The basics of written communication and

MaTepuanaapabl Kikrey. ¥ilbim OackapatelH PR- | kimaccugukarus PR-marepuanos. | The classification of PR  materials.
JIBIH CBIPTKBI JKOHE IIIKI aymuTopusira apHairaH | KoHTpomupyembie OpraHu3anuei PR- | Controlled PR materials for external and
marepuangap. bakeuianOaiiteiH PR yiibiMBI- | MaTepuansl  aus BHemHeW W BHyTpenHeit | internal audiences. Not controlled by the
OyKapaiablK aKmapar KypaigapblHa apHajFaH | ayauropuu. He KoHTpoaupyembie organization. PR-materials not controlled by
matepuanaap. Cascu KapHaMaHbl KypacThIpy | OpraHu3anuei PR-marepuansl, | an organization, intended for the media.
epexenepi. IllprrapManibUIbIK  TUIATGOpPMA KOHE | IpeAHA3HAYCHHbIE Uit cpeacTB  Maccosoit | Rules for writing political advertisements.
KapHama Ty XKbIpbIMaamachl. TiUImik epekmeniri | nHpopMaluu. [IpaBuna cocraBienus | The creative platform and concept of
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TYpPFBICBIHAH ~ JKapHaMaJblK  XabapiaManapra | MOJTUTHYECKON PEKJIaMBl. Teopueckas | advertising. Advertising messages in terms of
ToKTanyr JKapHaManblK MOTIHHIH KypbUIBIMBL | iaTdopMa ¥ KoHIennus pekiaambl. Pekmamusie | their linguistic identity. The structure of an
JKapHamaJibIK pUTOPUKAHBIH €PEKIETIKTEpI. cooOIIeHUsT ¢ TOYKH 3peHust ux s3bikoBoro | advertising text. Features of advertising
cBoeoOpasusi. CTpykTypa pekjgaMHOro Tekcra. | rhetoric.

OCOOEHHOCTH PEKIIAMHON PUTOPHKH.

Bazoaphama scemexwici / Pykosooumenw npozpammul/ Programme manager

MapxkabaeBa I'.T. | Mycraduna b.C. | -
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3 4 Kypc CTyJIeHTTepiHe apHAJIFaH JIeKTHBTI MoHAep / DJIeKTHBHbIE JUCHHMIIMHBI I cTyaeHTOB 4 Kypca/ Elective

disciplines for 4th year students

BbAK-2b1 meneorncmenm rxncone mapKkemuHzmix Kommynuxayus/ Meouameneorcmenm u mapkemunzosvie Kommynuxayuu ¢ CMH/
Management and marketing communications in the media

OKy makcamuwt / Yueonan yenv/ Purpose

backapy yFpIMIapblH MEHIepy, Meaua KOCIKepaiH
CarachlH JaMBITY.

YcBOUTH  NOHATHS ~ YIPABICHMS,  Pa3BUTh
KayecTBa MeaHa-TpeaIpUHIMAaTEs.

To learn the concepts of management, to
develop the qualities of a media entrepreneur

Oxvtmy nomuoiceci / Pezyniomameut 00yuenus / Learning outc

omes

Kypcrbl CoTTI asIKTaFaHHAH KeHiH
olmiMaymbLIap
- MapKeTHUHT TII€H MEHEDKMCHTTIH  HEri3Ti

YFBIMJIAPBIH TOKIpHOeae KOJIJaHa Ibl;

- oJapAbl KYPHQJIUCTIK KbI3METTe Naijganany
epeKIIeNiKTepiH TYCIHe];

- OCBHl NOH OOMBIHIIA FBHUIBIMH TEPMHHOJOTHSHBI,

NePEeKKI3aep MeH TapUXHaMaHbl epKiH
naMganaHaabl;

- MapKeTUHI >KOHE MEHEIHKMEHT Macemenepi
OOWBIHIIA  aKMmaparThl  134ey  JaFabUIapbliH
MEHIepe/i;

- MapKeTHHITIK OpeKeTTep/l >Kocmapiaiiibl >KoHe
o3ipreiai;

-MeIna-KOCIMOPhIHAAP KhI3METIHAETI ToyeKenaep/ai
O0JKal b1, OJIapJibl a3alTy TocUIAEepiH Tababl.

IMocae ycmemHoro
o0yyarommecsi OyayT
- NpPUMEHATh 0a30BbIE MOHATUS MapKETUHIA U
MCHC/PKMCHTA Ha IMPAKTUKCE,

- IOHUMATh clneuupUKy HMX HCHOJIb30BAHUS B
)KypHaJIPICTCKOfI JACATCIIbHOCTH,

-CBOOO/IHO OIIepUPOBAThH HaY4HOI1
TGpMHHOJ’IOFHGﬁ, HUCTOYHHUKaAMH n
ucTopuorpaduei no JaHHOMY MpPeIMETY;

- BJIaACTh HaABBIKaMHM ITOHCKa I/IH(l)OpMaIII/II/I 110
npobjieMaM MapKeTUHTa M MEHEKMEHTa;

- IUIAHUPOBATH 51 pa3pabarbiBaTh
MapKEeTUHTOBbIE AEUCTBUS;

-IIPOTrHO3UPOBATE PUCKU B ACATCIBHOCTH MEaHUA-
OpEeaNpusATH,  HAXOIUThb  CIOCOOBI  HX
MHUHHUMMU3AIIUN.

3aBeplIeHHs  Kypca

After successful completion of the course,
students will be

- apply basic concepts of marketing and
management in practice;

- understand the specifics of their use in
journalistic activities,

-be able to operate freely with scientific
terminology, sources and historiography on
the subject;

- know how to search for information on
marketing and management problems

- plan and develop marketing activities;

-to predict the risks in the activities of media
enterprises, to find ways to minimize them.

Ipepexeuzummepi / Ilpepexeuzumot / Prerequisites

®otonyonuuuctuka/ ["azer, sxypHai
HIBIFAPY KOHE MEIHAAN3aiH

/ (2)/ ®oromybaunucTuka/ Beimmyck raser,
JKYpPHAJIOB U MEJINAIN3aiH

Photopublicism/ Publishing of newspapers,
magazines and media design.

Kypcmuiy kvickawa mazmynot / Kpamkoe codepycanue kypca/ Course summary

AKnaparThlK HapbBIKTaFbl KaTaH OoCEKeNecTiK

argaiibiagarel  BAK  MmenemxMmenti.  Meaua
calachlHIAFbl  OacKapyAblH THIMAL  OMICTEpIH
YUBIMAACTBIPY. XXI FacChIpAbIH

MenuaMeHexkMenTi. Kasipri skarmaiiiarel mMenna
MEHEDKMEHTTIH  Mingertepi. JKemen  >koHe

Menemxmenr CMUM B yClOBHSX  KECTKOU
KOHKYPEHIIMH Ha HMH()OPMAIIMOHHOM pBIHKE.

Opranuszanus 3¢ (HEeKTUBHBIX METO/I0B
yIIpaBIEHUS B Meaua cepe.
MennamMeHeKMEHT XXIs. 3amaun

MCAUAMCHCI’)KMCHTA B COBPCMCHHLIX YCJIIOBUX.

Media management in a highly competitive
information market. Organization of effective
management methods in the media sphere.
Media management of the XXI century.
Tasks of media management in modern
conditions. Operational and strategic media
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cTpaTterysuiblk  Menua  MeHemkMeHT. Menua | OnepaTuBHBIHA " cTparerndeckuii | management. Basic strategies for media
MEHEKMEHTTIH Herisri crparerwsiiapel. Meaua | MeauaMeHeKMeHT.  basoBble  cTpatermd B | management. Benchmark strategies for the
OM3HECTI JAaMBITYIbIH STaJOH/BIK CTpaTeTHsUIapbl. | MeIMaMeHeKMeHTe. OtanoHHble  crpareruu | development of media business. Problems of
bykapajiblk akmapaT KypajagapblH Oackapy skKoHe | pasBUTHS ~ Mmeauma — Ousheca.  IIpoGiemsr | management and effective functioning of
THIMII ~ JKYMBIC  icTey  Macerenepi. Mezua | yrpaBieHuUs u apdekruBHOro | mass media. Media management and media
MEHEKMEHT JKOHE BAK MapKETUHITIK | QYHKIIHOHUPOBAHHMSI Cpe/CTB maccoBoii | marketing communications.
KOMMYHHKAIHSITAPHL. uaopmaru.  MenuaMeHEHKMEHT u
MAapKeTUHroBble KoMmyHukKanuu CMU.
bazoaprama scemexuiici / Pykoeooumens npozpammel/ Programme manager
[IlypentaeB A.M. ‘ Kynryposa O.T'. ‘ -

35




BAK peoakuuscwin yiteimoacmulpy ycane dackapy / Opzanuszayus u ynpaenenue peoaxyueii CMH
Organization and Management of a Media Editorial Board

Oky maxcamul / Yueonan yenv/ Purpose

Kacimopsia peTiHme BAK KBI3METIHIH
EpeKIICIKTEepl  Typaibl,  Ka3ipri  Karmainia
pemaKius KYMBICBIH YHBIMAACTHIPYABIH HETI3Ti
Ke3eHJIepl TypaJibl TYCIHIK KaJbIIITACThIPY, OU3HEC-

dopMupoBaHue MIPEICTABIICHUS 00
ocobeHHOCTSIX  gmesrenpHoctn CMUM  kak
MpEeANpUITHS, 00 OCHOBHBIX JTamax

OpraHru3annu pa6OTBI p€aakinn B COBPEMEHHBIX

Formation of ideas about the peculiarities of
the media as an enterprise, the main stages of
organizing the work of the editors in modern
conditions, the formation of competencies in

KYpPHATUCTUKA CaJlaChIH/IaFbl Ky3bIpeTTepi | yciaoBusx, ¢opmupoBanue kommerenuuii B | the field of business journalism.
KaJIBIITACTBIPY. obnact OU3HEC-KYPHATUCTHKH.

Okbvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes
Kypcrbl CoTTI asiKTaraHHaH keiiin | [Tocie  ycmemnoro 3aBepmieHusi  kKypcea | After successful completion of the course,
oiriMmasymbLIap: odyuaromuecst OyayT: students will be
- Kasakcranmaret  BAK  okyiieci  kamaii | - 3HaTh Kak opranm3oBaHa cuctema CMMU B | - know how the media system in Kazakhstan
YHBIMIACTBIPBUIFAHBIH  JKOHE OHbI  KoramblK | Kazaxcrane u  kakoBel — HampamieHus € | iS organized and what the directions of its
KQKETTUTIKTEp, 3aMaHayd TEOPHSUIBIK TOCUIAEp | ONTHMHU3AIMKA C TOYKH 3pCHHs OOIIeCTBEHHBIX | Optimization are from the point of view of

KOHE JIONIENJICHTeH QJIEMIIK TOKiprOe TYPFHICHIHAH
OHTaWJIAHABIPYAbIH KaHAall OareITTapbl 0ap eKeHiH
ouny;

- amFaH  OUTIMAEpIH YKBIMIBIK —PEIaKIHsITBIK
KYMBICTa KoJIJlaHy (Oacma, Tenepaano xadapiapbiH
Tapary, OHBIH TaKbIPBINTHIK *OHE KOHCTPYKTHBTI
MOJIETIH KYpY, MEIUAKOHTEHT KaJbIITACTBIPY).
KOHE  JKEKE€ OKYPHAIHMCTIK  IIBIFAPMAIIbUIBIK
(OykapanbplK  akmapar — KypaJlJapbIHBIH  HAKTHI
TYpiHE, (dhopmateiHa coiikec ABTOPJIBIK
MaTepuaIiapabl JalbIHay KE31HE);

- kocibm  Mmakcarrta  OykapadblK  akmapar
KYpaJIapblH THUIIOJOTHSIIBIK TajjiayFa HETi3eNTeH
KYHeT TOCUT MEH 9JIICTI MEHTepY.

MOTPEOHOCTEH, COBPEMEHHBIX TEOPETHUCCKHUX
MOJIXOJIOB M alpoOHMPOBAHHOIO OIBITA MHUPOBOM
NIPAaKTUKU;

- HUCIONB30BaTh TMOJYYCHHbIE 3HAHHUS B
KOJUIEKTUBHOM peIaKIuOHHOM pabore
(pa3paboTka  KOHIICTILIMKM  W3JaHus, TeJe-,
paauonporpamMmbl,  €ro  TEMaTUYECKOM U

nu3aiiHepckoit Mojienu, GopMupoBaHue
MEIUHHOTO KOHTEHTa) W HWHIWBHIYaTbHOM
KYPHIMCTCKOM TBOpUYeCTBE (MpU IOATOTOBKE
aBTOPCKMX MAaTepHUaioB B COOTBETCTBUU CO
cneuuukoii Buaa, tuna, popmara CMN);

- BJIQJICTh CUCTEMHBIM ITOJIXOJIOM U OCHOBaHHBIM
Ha HEM METOJIOM THIIOJOTHYECKOTr0 aHajau3a
CMU B npodeccnoHambHBIX 1EISX.

public needs, modern theoretical approaches
and proven experience of world practice;

- to use the knowledge gained in collective
editorial work (developing the concept of a
publication, TV or radio program, its
thematic and design model, and the creation
of media content)

use the knowledge acquired in the collective
editorial work (developing the concept of the
publication, TV and radio program, its
thematic and design model, forming the
media content) and the individual journalistic
work (when preparing the author's material in
accordance with the specifics of the type and
format of the media)

- To know the systematic approach and the
method of typological analysis of the media
based on it for professional purposes.

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

BipikTipiireH KOMMyHHKalus Herizaepi/

‘ (2)/ ®oronybaunmcruka/ Beimmyck raser,

| Basics of integrated communications/
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Korammen GaiinaHBICTBIH TEOPUSACH MEH KYPHAJIOB U MEIMAU3aiH

omictemeci/ KociOu mbirapManibuibIK MPAKTHKYM
(2)/ @otomybnumucTuka/ ['azer, sxypHan

IOBIFApy JKOHC MeﬂHaﬂHBaﬁH

Theory and Methods of Public Relations/
Professional-creative praktical work (2)/
Photopublicism/ Publishing of newspapers,
magazines and media design.

Kypcmoiy kvickaua mazmynst / Kpamkoe codepicanue kypca/ Course summary

Penakuusiiplk MEHEKMEHT. PenakiuusibiK YKbIM- | PelakiiMOHHBI  MEHEIKMEHT. PegakiimoHHbIN
OHJIIPICTIK-IIBIFAPMAIIBUIBIK ~ Oipiik.  Pemakius | KOJUIEKTHB-TIPOM3BOICTBEHHO-TBOpYECKAs

KypbUIbIMBL. [IIbIFapMaIibuibIK KoHE TeXHHUKaNbIK | enuHuna. Crpykrypa peaakiuu. Croenuduka
KypaM  JKYMBICBIHBIH  epekmreniri.  Kaapibik | paboThl TBOPYECKOTO M TEXHHYECKOTO COCTaBa.

MEHEKMEHT Heri3zaepi. bacbuibim | OcHOBBI KaJpoBOro MeHemkMmeHTa. CTpyKTypa
TYKBIPBIMIAMACBIHBIH ~ KYPBUIBIMBI:  Ma3MYHJIbI, | KOHIICTIITUN W3/IaHUS: coJiepkaTenbHasl,
KOMITO3UIUSIIBIK, rpaduKabIK MOJIeJIb. | KOMIIO3HUIIMOHHAS, rpaduyeckas MOJIEIb.

XKyMbIcTBIH 3aMaHayd KOMaHJanbIK omictepi: | CoBpeMeHHbIE KOMaHJIHBIE METOJIbI PaOOTHI:

(bHHPII.HHHF, OBCHTOKIIH, aKIIUsJIap.

(1)I/IHI/II_HI/IH1", OBCHTOKIIIH, aKITHH.

Editorial management. Editorial team-
production and creative unit. The structure of
the editorial board. Specifics of work of
creative and technical staff. Basics of
personnel management. Structure of the
publication concept: content, composition,
graphic model. Modern team work methods:
finishing, event-action, actions.

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

[llypenTtae A.M.

Kynryposa O.I'.
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IKoHoMuKanviK syHeypuaiucmuxa / Ikonomuyeckasn ryacypuarucmuxa / Economic Journalism

Oky maxcamul / Yueonan yenv/ Purpose

AYKOHOMHKAJIBIK YKYPHATUCTHKAA HKYMBIC iCTEYIIiH
KOCiOM TaFapUIaphIH MEHTEPY

npuodpeTeHne
paboThl B 9KOHOMHUYECKOH JKYPHATMCTHKE

HpO(beCCI/IOHaJ'H:HBIX HaBBIKOB

acquiring professional skills in economic
journalism

Okvimy namuoceci / Pezynomamul o6yuenusn / Learning outc

omes

Kypcrsbi coTTI KeliH
olmiMaymbLIap

- CJNOiH JKOHE MEAMAHBIH AKOHOMHKAIBIK JaMybl
CaJlaCbIHJAFbl HETI3r1 Mocesenep MEH BIKTHMAI
[MICNIMACP  TYpalbl — TYKBIPBIMIAMAIbIK  KOHE
TEOPHSUIBIK OlTimMTi Oitei;

- DKOHOMHKAJIBIK JlaMy MOACeJeNepiH JKapusuiayra
Ke/Iepri  KeNTIpeTiH KEeMIIUTIKTePIi MPaKTHKAIBIK
IpH3Ma apKbUIbI TATIAN b,

- Oaranay, KOJTaHOABI 3epTTEyJep jKoHEe Oacka na
KEH ayKbIMJIbl  QICYMETTIKFBUIBIMH  KYMBICTap
KYprizy YVIIIH aHAJIUTHKAIBIK KaOlrerrepre KoHeE
CBIHM TOCUIAEp/I KonaaHa Outyre ue 0oa bl

asgKTaraHHaH

IMocae ycmemHoro
o0yyaromuecsi OyayT:

3aBeplIeHUst

- 3HaTb KOHUCHTYAJIBHBIC U TCOPETUYECKUE 3HAHUA
O KJIFOYCBBIX HpOGJIGMaX 1 BO3MOJKHBIX PCHICHUAX
B 00JIaCTH SKOHOMHYECKOTO Pa3BUTUA CTPAHbI U

Meua;

- AHAJIIM3UPOBATb UYCPE3 IIPAKTHYCCKYIO IIPU3MY
OCBCHICHHIO

HCIOCTAaTKH, MPCIATCTBYIOIINC
BOIIPOCOB PA3BHUTUA 3KOHOMHKU

- O6HaI[aTI) AHAJTUTUYECKUMHU CIIOCOOHOCTSIMH H
YMCHHUEM HNPUMCHATH KPUTHUYCCKUC NOAXOAbI JIsA
IMPOBCACHNA OLCHOK, IPUKIIAJHbIX I/ICCJIGIIOBaHI/Iﬁ
n JApyrux Ootee IMUPOKUX COHUAIIBHOHAYUYHBIX

pabot

Kypca

After successful completion of the course,
students will be

- to know conceptual and theoretical
knowledge of the key problems and possible
solutions in the field of economic
development of the country and the medias;

- analyze through a practical lens the
shortcomings that impede coverage of
economic development issues;

- Have analytical skills and the ability to
apply critical approaches to evaluations,
applied research, and other broader social
science work.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

Kasipri xKypHanuCTHUKaHbIH KaHPJIBIK TYpJiepl MEH
KbI3METI

XKanposbie popmMbl U QYHKIIUU COBPEMEHHON
KYPHAJIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

DKOHOMHUKaA Mocesenepi Typalbl ra3eT ce3epiHiH
Heri3ri  TakplppinTapel.  Cebenrepi  AKOHOM.
nargapbic. MeMyekeTTik  OOKETTIH  peJIi.
Hecuenik >xoHe KapXKbUIBIK mpobiieManap >KoHe
O6ank kydeci. bromxer cascarbl KOHE OHBI
KapusagayJblH MaHbI3Ibl acnekTuiepi. MyHaii-ra3
KelIeHI JkoHe  Oacmace3ieri  KapbIKTaHIBIPY
epekienikrepi. Kacnuil TeHI31H urepy >kKeHIHJET]
HIETENIIK KOMIIaHUSIAp KBI3METIHIH AalIbIKTHIFbI
Mmaceneci. [lomy razer. ArpoeHepkacin KelleHiHIH
npobnemanapel  Oacmacesze, paauMona  KOHE
teneauaapaa. KP mammHa jkacay KemieHi >KoHE

OcHOBHBIE TEMBI Ta3€THBIX BBICTYIIEHUN O
9KOHOM.
Kpenutno-
(uHaHCOBBIE MPOOJIEMBI U OaHKOBCKasi cUCTEMa.
bromxeTHas MOJIMTHUKA W Ba)XKHBIE aCHEKThI €€

npobiemax
KpH3uca.

DKOHOMUKH. [IprunHbI
Poap  rocOromxkerTa.

ocemieHusi.  HedrerazoBplii  KOMILUIEKC

ocoOeHHOCTH ocBelleHus B mnpecce. [Ipobnema
MHOCTPaHHbIX
KaMIIaHUM 110 OCBOEHHUIO KAaCIUHUCKOIO0 MOps.
O630p razer. [IpoGiieMbl arponpoMbIIIIIEHHOTO
TB.
MamuHocTtpoutensHblii koMmieke PK wm ero

MPO3PAYHOCTH  JICSITEILHOCTH

KOMIIJICKCa B mnmpecce, paguo u

The main topics of newspaper speeches on
the problems of the economy. Causes of the
economic crisis. The role of the state budget.
Credit and financial problems and the
banking system. Budget policy and important
aspects of its coverage. The oil and gas
complex and the peculiarities of press
coverage. The problem of transparency of
foreign companies in the development of the
Caspian Sea. Newspaper review. The
problems of agro-industrial complex in the
press, radio and TV. Machine building
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onblH Macenenepi. [omy aBropsl. [larmapbiCThIH
ceoentepi. [llarpiH JxoHEe opTa OWM3HECTI JAMBITY
epekiernikrepi. CanbIK cascaThl )KOHE TaKbIPBIITHI
Bacmacesnin
MeH

3epTTeyAiH €PEeKIIIeIIri.
SKOHOMHKAIIBIK  pedopManapaslH  AaMYybI
MPOIIECiHE dcep Ty THIMAUTITIHIH MpodiieManapsl

npobnemsl. O0630p nyoOnukanuil. [IpuunHbI

kpusuca. Crneuuduka OCBELICHUE PA3BUTHS
MaJoro M cpeaHero OusHeca. Hamorosas
MOJIUTUKA U creuupuka U3YyYEHHUs] TEMBbI.

[TpoGembr 3¢ HEeKTUBHOCTH BIMSHUS MPECCHI HA
pa3BUTHE U MPOIIECC SIKOHOMUYIECKHUX pedhopM

complex of the Republic of Kazakhstan and
its problems. Review of publications. Causes
of the crisis. Specifics of coverage of the
development of small and medium business.
Tax policy and specifics of studying the
topic. Problems of effective press influence
on the development and process of economic
reforms

bazoaprama scemexuiici / Pykoeooumens npozpammel/ Programme manager

[IlypentaeB A.M.

Kycynosa A.M.
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Kaszipei ananumuxanvix ncypnanucmuka /Ananumuuecxkan xcypuaaucmuxa / Modern analytical journalism

Oky maxcamul / Yueonan yenv/ Purpose

CryaeHTTepIiH KOFaMJIBIK miKipai
KAJIBIITACTBIPYIaF bl AHAJIATUKAJIBIK
KYPHAJIMCTUKAHBIH OpPHBI MEH pOJli  Typabl

OUTiMIEPiH KAJIBIIITACTHIPY KOHE OEKITy

CdhopMupoBaTh M 3aKpENHUTh Yy OOYYaArOIIUXCS
3HaHUST O MECTe€ M POJH AHATUTUYCCKOMN
KYPHATHUCTUKA B dbopmupoBaHUU
00IIIECTBEHHOTO MHEHUS

To form and consolidate students' knowledge
of the place and role of analytical journalism
in shaping public opinion

Oxkvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbi coTTI KeliH
olmiMaymbLIap

- ©3€KTI IIBIHABIKTE OCWHEeNeYyIiH aHaTUTUKAIBIK
TOCUTIHIH TaKbIPBIOBIH, MAaKCaTTapbIH, OAICTEPiH
olmeni;

- Oacmace3ze TanmaynblH HETI3ri Typiepi MeH
TEXHOJIOTUSUIAPBIH MTPAKTUKAAa KOJAaHAbI;

- Ta3eTTe JKapHusJIaHFaH MOTIHAEpre TEepeH Taiaay
yKacamabl;

- capanTaMalbIK XKaHp/a Ka3albl;

- Taj/iay/ia JOTUKaJIBIK TOCUIIEPAl KOJIAaHA b

asgKTaraHHaH

IMocae ycmemHoro
o0yyarommecsi OyayT
- 3HATh IPEIMET, LIEJIU, METO/bl aHAMTHYECKOIO
criocoba 0TOOpaKEHUS aKTyaJIbHOU
JeHCTBUTEIILHOCTH;

- WCITOJIb30BaTh Ha IMPAaKTHKE OCHOBHBIC BHUIBI U
TEXHOJIOTUH aHAJIU3a B [IPECCE;

- JIenaTh TITyOOKHHA aHaIHM3 MyOJMKYeMbIX TEKCTOB
B rasere;

- TIMCATh B aHAJIMTHYECKOM KaHPE;

- IPUMEHSATD JIOTHYECKHE TPUEMBbI B aHAIN3E

3aBeplIeHHs  Kypca

After successful completion of the course,
students will be

- to know the subject, goals, and methods of
analytical method of reflecting actual reality;

- to use in practice the main types and
technologies of analysis in the press;

- make an in-depth analysis of the texts
published in the newspaper;

- write in the analytical genre;

- apply logical techniques in the analysis

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kazipri »KypHaalCTUKaHBIH KaHPJIBIK TYpJepi MEH
KBI3METI

XKanpossle popMbI U HYHKIIMH COBPEMEHHOM
KYPHAIUCTUKH

Genre forms and functions of modern
journalism

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepycanue Kypca/ Course summary

Kazipri omemueri aHaquUTHUKAIBIK >XYpPHAJIHUCTHKA.
AHaTUTHKANBIK )KYPHAIUCTHKA JKOHE OHBIH Ka3ipri
KoFamzarbl peui. JKypHalnuCTUKaIaFbl IIBIHIBIKTHI

OeiiHeneyaig aHATUTUKAJIBIK omici.
KypHanucTukaarsl TaIayabIH IIOHIIK
epeKIIeTIKTePI. Kypuanucrik MOTIHAEpACT1
TanAayIbIH TaKBIPBINTHIK TYPJEpi. OCKEpH Tajaay.
CropTThIK Tannuay. KYKBIKTBIK Tanuay.
KypHanucTukaarsl TaIayabIH IIOHIIK
epekmienikrepi. Mopanpablk Tangay. Tapuxu
tanmay. OHeprany Taimgayel. [lcuxoaHanms.

COI_II/IO.TIOTI/ISIJ'ILIK Tajjaay. CTaTI/ICTI/IKaJ'H:IK Tajaay.
AHaJ'II/ITI/IKaJ'II)IK KYPHAINCTUKAHBIH ~ KaHPJIAPbI.

AHanuTuueckas >XypHaJIMCTHKa B COBPEMEHHOM
MHUpe. AHAIUTUYECKAS KYPHAJIUCTUKA U €€ POJib
B COBPEMEHHOM o0OIecTBe. AHAIUTHUYECKUI
crocod OTOOpakeHUsI JIeHCTBUTENBHOCTH B
KypHanuctuke. [IpeameTrHble  0COOEHHOCTH
aHaJIM3a B JKypHalIMcTHKe. TeMaTndeckue BHIBI
aHaliM3a B JKYPHAJMCTCKUX TEKCTax. BoeHHBII
aHann3. CrnoptuBHbl aHanu3. IOpuanueckuii
aHanu3. [IpeameTrHble OCOOEHHOCTH aHaln3a B
KYPHAJINCTUKE. HpascTBeHHBIN aHaJIN3.
Hcropuueckuit ananu3. McKyccTBOBenUECKU
aHann3.  llcuxoanamm3.  Conuonaoru4ecKuit
aHanm3. Cratuctuueckuil aHanus. JKaHpbl

Analytical journalism in the modern world.
Analytical journalism and its role in modern
society. The analytical way of reflecting
reality in journalism. Subjective features of
analysis in journalism. Thematic types of
analysis in journalistic texts. Military
analysis. Sports analysis. Legal analysis.
Subject matter analysis in journalism. Moral
analysis. Historical analysis. Art historical

analysis. Psychoanalysis. Sociological
analysis. Statistical analysis. Genres of
analytical journalism. Interview.
Commentary. Replica. Questionnaire.
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Onrive. Comment. Perumuka.  CayamHama.
COLMOJIOTUSIIBIK KOPBITBIH/IBI. PetiTunr.
Monutopunr. Penensusi. Makana. [Hony. BAK
mony. Xarrapra moiay. Hycka. bomkam.
DKcnepuMeHT. Jcce. - ¥ ChIHBIC.

AHAJIMTUYECKON JKYPHAIIUCTUKHU. becena.
KommMmeHnTapwii. Perutnka. AHKera.
Couunonoruyeckoe pe3roMe. Peiitunr.

Monutopunr. Penensus. Crarps. O0o3peHue.
0630p CMU. O630p mucem. Bepcus. [Iporuos.

DKcrepuMeHT. Jcce. Pekomenganusi.

Sociological summary. Rating. Monitoring.
Review. Article. Review. Media review.
Review of letters. Version. Forecast.
Experiment. Essay. Recommendation.

bazoaprama scemexuici / Pykoeooumens npozpammul/ Programme manager

[IlypentaeB A.M.

Kycynosa A.M.
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Jlepexkmep scyprnanucmukacsl yicane meouazepmme)y/ Kypuanucmuxka OaHHBIX U MeOuaucci1ed0eanus/

Data journalism and media research

OKy makcamuwt / Yueonan yenv/ Purpose

Bupryanapl KeHICTIKTe aKmaparThl [aiijanany,
JIepeKkTepal  i3uey, Cy3y, Taljay, KbI3BIKTHI
OHTIMeJIep, Tepreyiep acay, Meaua-ImpouecTepii
)KocTapiay JKoHe TajJiay JaFIbUIapbIH UTepy.

[Ipuo6perenue HAaBBIKOB VCIIOJIb30BaHHUS
uHOpMAllMM B BUPTYATIbHOM TPOCTPAHCTBE,
MoucKa,  (uiapTpanuu, aHaau3a  JIaHHBIX,
co3JaHus YBJIEKaTEJIbHbBIX HUCTOPUH,
paccienoBaHuil, BEAEHUS MEIUAILNIaHUPOBAHUSA
Y aHAJIM3a MEIUAIIPOLIECCOB.

Acquiring skills in using information in
virtual space, searching, filtering, analyzing
data, creating engaging stories,
investigations, conducting media planning,
and analyzing media processes.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypcrsi COTTI Keiiin
OimiManymbLIap

- YJIKEH JepeKTep MAcCUBTEPIH 131CHi, Taaman bl
JKoHE SHIEN;

- Typm 1utarpopmanapaa KbI3BIKTBI  MOTIHJED,
nHporpadukanap, SHriMenep Kkacamupl;

- OKBITy/la TEXHHUKAIBIK JKOHE T'yMaHUTAPIIbIK
OmokTapabl OIPIKTIPpYIIH IMIETENIIK TIKipuOeciH
manganaHaibl;
- MAakcarThl
Oarajaipl;

- MeIuakocrapiay/bl )Ky3ere achlpabl;

- MOJIIMETTEp/l KUHAY, (PaKTUIEPAIH AYPHICTHIFbIH
TEeKcepy,  akmapaT  K334epiH  i3ley  KOHE
WJUTIOCTPAIUS TEXHOJIOTHSUIAPBIH KOJIaHA L.

asiKTaraHHaH

aAyTUTOPUSHBIH ~ KaKETTUTIKTepiH

ITocie ycmemHoro 3aBeplieHHsl  Kypca
o0yuarmuecs OyayT

- HUCKaTh, AaHAIM3UPOBATh U  00palaThIBaTh
00JIbILIME MAaCCUBBI JJaHHBIX;

- CO371aBaTh yBJIEKaTEIIbHbIE TEKCTBI,
uHdorpaguky, = UCTOPMUM  HA  PaA3IUYHBIX
iaropmax;

- HCIIOJIb30BaTh 3apyOCKHBIA OIBIT COBMEIICHHS
TCXHUYCCKOIO W T'yMaHUTApHOT'O 0JIOKOB B
00y4eHHH;

- OIICHUBATh IOTPEOHOCTH IIEJICBOM ayTUTOPHUH;
-OCYIIECTBIIATh MEIMATIAHUPOBAHHUE;

- HCIOJIB30BaTh TEXHOJIOTUH cOOpa CBEICHHI,
MPOBEPKU  JIOCTOBEPHOCTH  (haKTOB,  IOMCKA
HCTOYHMKOB MH(OPMAIMU U WJUTIOCTPALIUU.

After successful completion of the course,
students will be

- search, analyze, and process large amounts
of data;

- create engaging texts, infographics, and
stories on various platforms;

- use foreign experience of combining
technical and humanities blocks in teaching;

- assess the needs of the target audience;
-carry out media planning;

- use techniques for gathering information,
fact-checking, sourcing, and illustrating.

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

MynbTUME AU AIIBIK )KYPHAIMCTUKA

‘ MynbTMeauitHAs KYpPHATUCTUKA

| Multimedia journalism

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprucanue kypca/ Course summary

JlepexTep >KypHaIMCTHKAchl ereHimiz He. Jlara-
KYPHAJUCTUKA KJIACCUKAIBIK JKYpHaJUCTUKAIaH
HeciMEeH €pEeKIIICIICHEI]. Hemnixren nara-
KYpHAIIMCTUKA JoN Ka3ip ngamu Oactanel. Jlara
MaTepuaibl YIIH WIS MEH JepeKTepl Kayai
tabyra Oonanbl. JlepekTepleH TapUXThl Kamiaii
Ta0yFa JKOHE OHBl OKbIpMaHFa Kajlail aifTyra
Oomanpl.  JlepekTepAl Kajail  BH3yalIM3aunusiay

Uto Takoe KypHAJIUCTHKA JTaHHBIX. Yem nara-
JKYPHAJIUCTUKA OTJIIMYAECTCS OT KIACCHUYECKOMN
KypHaTUCTUKU. [loyemMy marta-)KypHaJIUCTHKA
cTaja pa3BUBaThbCs MUMEHHO ceiuac. Kak HaillTh
UJICI0 W JaHHbIE IS JaTa-Marepuaia. Kak Haitu
HUCTOPHUIO B JAHHBIX M paccKa3aTb €€ YUTATENIO.
Kak Bu3yanusupoBarh TaHHBIE.

What is data journalism. How data
journalism differs from classic journalism.
Why data journalism is developing now.
How to find an idea and data for a data story.
How to find a story in the data and tell it to
the reader. How to visualize data.
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KepeK.

Bazoaphama scemexwici / Pykosooumens npozpammul/ Programme manager

Mapxkabaesa I'.T.

XKycynosa A.M.
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BAK-mazer 6uzyanovr mexnonozusanap / Buzyanonvie mexnonoczuu 6 CMH / Visual technology in the media

Oky maxcamul / Yueonan yenv/ Purpose

benrinep, Tyc sxoHe rpaduka apKbUIbI COTTI ©3apa
opeKeTTecy/ll  KamMTaMachl3 €TeTiH  3aMaHayu
OyKapaJbIK akmapaT KypajJapblHIa >KYpPHAJIUCTIK,
KapHamalblK koHe PR- marepuampapnabl camnansl
BU3yalIH3alusiay JaFAbUIapblH KAJIbIITACTHIPY.

dopmupoBanue HaBBIKOB Ka4eCTBEHHOMN
BU3yalIM3allUUl KYPHAJIUCTCKHUX, PCKIIAMHBIX U
PR-maTepuanoB B COBPEMEHHBIX CpEICTBaX
MaccoBoil uWH(OpMalnU, KOTOpbIe obecredar
YCIICIIHOE B3aUMOJICHCTBHE, OIOCPEIOBAHHOE
4yepes 3HAKH, BT U TpaduKy.

Formation of the skills of high-quality
visualization of journalistic, advertising and
PR materials in modern media, which will
ensure successful interaction mediated
through signs, color and graphics.

Okvimy namuceci / Pezynomamul o6yuenusn / Learning outc

omes

Kypcrbl CoTTI asIKTaFaHHAH KeHiH
olmiMaymbLIap

- aKmaparThlK JEpeKTep KOpbl MeH i37ey
KYHENepiHiH IKYMBIC ICT€y NpPHHLOUOTEPI MEH

€pEeKILEeTIKTEePiH, MOTIHAIK >KOHE ayJUOBH3YaIbl
Ma3MyHbI TH(PIBIK OHICYTe apHAIFaH 3aMaHayd
OarmapiiamManapAblH MYMKIHIIKTEPT MEH >KYHemiK
cUnarTaMasapbiH Oineni;

- UHTEPHET JKeJICIHIer] aKIMapaTThIK-
QHATUTUKAIBIK MOIIMETTep 0a3achl MEH 137y
KyHesepiH mNaijasaHa OTBIPBIN, MOTIHAIK KOHE
ayJMOBU3YyaJAbl aKIMapaTThl THIMAL 137€YyAl Ky3ere
acheIpaibl;

- ayAMOBH3YyaJJIBl aKMaparThl jka3yra apHaIFaH
KYPBUIFBUIAP/IbI Al 1aTaHaIbl;

-aJIbIHFaH aKIapaTThl CaHJIBIK OHJICY
pEeMaKTOPIapBIHBIH KOMETIMEH CaKTay KOHE OHJIEY,
- HWuTtepHer XemiciHAE akKmaparThl 137€y JKOHE
OHJICY KypasiJapbiHa ue 0oy;
-Be0-0arqapaamanay bl

JKOHE OeiiHeHl

OpHAJIACTBIPY, OHJIEY, TYCIpY XKOHE MOHTAXAAY
YIIIH apHaifpl OaFmgapiaManblK — >KacaKTaMaHBI
KOJIIaHabl.

IMocae ycmemHoro
o0yyarommecsi OyayT
-3HaTh TPUHINTIBI u 0COOCHHOCTH
(GYHKIMOHMPOBAaHUST ~ MH(POPMALMOHHBIX  0a3
JaHHBIX U TIOUCKOBBIX CHUCTEM, OCOOCHHOCTH U
CHCTEMHBIC  XapaKTEPUCTHKH  COBPEMEHHBIX
nporpamMm H(pPoBoii 00pabOTKH TEKCTOBOTO M
ayJMOBU3YaJIbHOTO KOHTEHTA,

-0CYIIECTBIATh 3()(HEKTUBHBIA MOMCK TEKCTOBOM
U ayIWOBU3YaJlbHOW WH(OPMANNHU, HCIIONB3YS
MH(OPMAIMOHHO-aHAIUTHYECKUE 0a3bl JTaHHBIX
Y TIONCKOBBIE CUCTEMEBI B ceTH VIHTepHET;

3aBeplIeHHs  Kypca

-I0JIb30BaTbCSl  YCTPOMCTBAMM  JJI  3aIUCH
ayIMOBHU3yalIbHOM MHpOpMaLNH;

-COXpaHiATb M 00pabaThlBaTh  MOJTYYEHHYIO
MHOOpMALIMIO  C  IOMOIIBIO  PEAAKTOPOB

1 poBoil 00pabOTKH;
-BIIQJIETh ~ MHCTPYMEHTApHEeM  TIOMCKa |
o0paboTku nHpopMaiuu B cetu HTEpHET;

-MCIIONIb30BaTh  BEO-IPOrpaMMUpOBAaHUE U
CTICIATTM3UPOBAHHOE MPOrpaMMHOE
obecrieyeHne  JUii  BEpPCTKH,  0OpabOTKH

n300pakeHMi, 3aXBaTa 1 MOHTa)Ka BUJICO.

After successful completion of the course,
students will be

-Know the principles and features of the
functioning of information databases and
search engines, the features and system
characteristics of modern programs for
digital processing of text and audiovisual
content,

-to carry out an effective search for text and
audiovisual information, using information-
analytical databases and search engines on
the Internet;

use devices for
information;
-save and process the obtained information
with the help of digital processing editors;
-many tools for searching and processing
information on the Internet;

-Use web programming and specialized
software for layout, image processing, video
capturing and editing.

recording audio-visual

Ilpe

exeusummepi / I[lpepexeuszumot / Prerequisites

MynbTUMEANATIBIK KYPHATHCTUKA

MynbTUMeaniiHAs )KypHAIUCTHKA/

Multimedia journalism
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Kypcmuiy kvickawa mazmynot / Kpamkoe codepracanue xypca/ Course summary

KepHeki  TexHONOTHSUIIAp  YFBIMBIHBIH  MOHI.
KepHeki MoIeHHMETTI KaJbIITACTBIPY >KOJIIApHI.
DONEKTPOHABIK KECKIHIEPAl OpTYPJl BHU3YaJIbI
dopmanapra alHaJIABIPY MYMKIHIIKTEpi, COHIAM-

CyIIHOCTh TOHATUS BHU3YaJIbHBIX TEXHOJOTHUH.
[Tytu ¢opmupoBaHus BU3YyalbHOW KYJIBTYPHI.
Bo3MmokHOCTH  TpaHChOpMaLUU  3JIEKTPOHHBIX
00pa3oB B pa3Hble BU3YyalbHbIE (POPMBI, & TAKKE

The essence of the concept of visual
technology. The ways of visual culture
formation.  Possibilities of transforming
electronic images into different visual forms,

aK OJIapJbIH OJIE€YMETTIK-3CTETUKAIBIK aBTOPJBIK | UX CBSI3b C JIPYTUMH monansHbIMH | @S Well as their connection with other modal
MiHJETTepre colikec Oacka MOJIaJIbJIbl | XapaKTepUCTHKaMU B cooTBeTcTBHM ¢ | Characteristics in accordance with the social
CHIIaTTamMajJapMeH OaiTaHbIChl. AKIAPATTHIK JKOHE | COIUAIBHO-ICTETUIECKUMU aropckumu | and aesthetic authorial tasks. Types of
aHAJTMTHKAIBIK XabapiaManapaa KOJJAAaHbUIAThIH | 3a1adyamu.Buiasl  rpadudueckux  cuMBouioB, | graphic symbols used in informational and
rpaduKaNbK CHMBOIIAAPABIH Typiepi. bBeitneney | ucnomnp3yrommxcs B uHbopMmanuoHHbIX — H | analytical messages. Forms of visualization:
dbopManapsr: cyperTep, doTocyperTep, | aHATUTUISCKUX COOOIIECHUSX. dopwmsi | illustrations, photographs, infographics.
nHporpaduka. BU3yaJM3alluu: WLUIOCTpauuu, ¢ororpaduu,
nHporpaduka.
bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager
Mupacnekos C.H. CynelimenoBa A.D. -
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Bbykapanvik kommynukauusa sxcone xanvikapanovlk Kamvinacmap/ Maccosvle KOMMYHUKAUUU U MEHCOYHAPOOHbIE OMHOULeH U/
Mass communication and International relations

OKy makcamuwt / Yueonan yenv/ Purpose

XanblKapalblK KaTbIHACTAp TapUXbl TYpajbl TYTac
TYCIHIK KaJbIITACTBIpY koHe onapasl BAK-ta
Kkepcery, Ka3akcTaHHBIH CBIPTKBI CasiCaTbIHBIH
Heri3ri  OarpITTapbl MEH MIHACTTEpi, OHBIH
TYKBIPBIMJIAMAIIBIK ~ HeTizaepl  Typansl, 1945
xbpiman  Oacran XXI  racelpablH  OipiHmIi
TOKCAaHBIHA JICWIHT1 XaJBIKAPAIBIK KaThIHACTAp
TapUXbIHBIH MaHbBI3JBI MpoOseManapbl Typalbl
©31H1H FBUIBIMH HJICSJIAPBIH YChIHA O1ITY.

dopmupoBaHue IEJIOCTHOTO MPEJICTaBICHUs 00
HUCTOPUHM MEXIYHAPOJHBIX OTHOIIEHHM U HUX
OTpaKeHUE B CMU, 00 OCHOBHBIX
HalpaBJEHUAX M 3a/layaX BHEIIHEW MOJUTUKHU
Kazaxcrana, o ee KOHIENTyalbHBIX OCHOBAX;
YMEHUSI TMPE3CHTAIMN CBOMX HAYYHBIX HJEH O
BOKHEUIIIUX npobieMax HCTOPUH
MEXIyHApOAHBIX OTHOWIeHHH ¢ 1945 r. m 1o
nepsoii yerBeptu XXI| croserus.

The formation of a holistic view of the
history of international relations and their
reflection in the media, the main directions
and tasks of the foreign policy of
Kazakhstan, its conceptual foundations; the
ability to present their scientific ideas about
the most important problems of the history of
international relations since 1945 to the first
quarter of the XXI century.

Oxkvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbl CITTI KeiliH
oliMaymbLIap

- metenaik BAK-ta xapusiiay KOHTEKCIHAETI
XaJbIKApalbIK KATBIHACTAP/ABIH Ka3ipri 3aMaHFbl
ypaictepin Oinedi; 3 oOilapblH ayb3lia Ja,
’kasOailia 1a OassHaanabl;

- Kasipri  ONeMHIH  HMHTETPALUSIBIK  KOHE
NE3UHTETPAIUSIIBIK YpAicTepiHe Oara Oepefil; OChl
moH  OoiBIHIIA  FBUIBIMH ~ TEPMHUHOJIOTHUSHBI,
JEpeKKOe3AepaAl  JKOHE  TapuUXHAMaHbl  EpKiH
naijgajsaHabl.

- XaJbIKapallblK OKWFaJIap Typasibl aKmapaTTapibl
1371eCTipe/Ii; XamblKapaiblK >KaFIaiibl Talgaiiibl;
HET13I'1 cascH TYKbIpbIMIaMasap MeH >ko0anap/ibl,
XallbIKapaJBIK CasICH KaFJainapapl capanTaiiibl.

asgKTaraHHaH

IMocae ycmemHoro
o0yyarommecsi OyayT
-3HaTh COBPEMEHHbIE TEHACHIIMH MEXKIYHAPOIHBIX
OTHOIIEHUA B KOHTEKCTE OCB€IICHUsI HX B
3apyoexusix CMU; onrMHaKoBO XOpOIIO H3nararh
CBOM MBICJIM KaK YCTHO, TaK U IIMCBMCHHO,

3aBeplIeHHs  Kypca

-yMeTb  J1aTb  OLIGHKY MHTErPallMOHHBIM U
JIE3UHTErPAllMOHHBIM TEHJEHLUSIM COBPEMEHHOTO
MHpa;  CBOOOJHO  ONEpUpoBaTh  HAaydHOU

TEPMUHOJIOTHEN, UICTOYHUKAMHU U HCTOpHOTpadueii
10 JAaHHOMY IIPEIMETY.

-[paBUIBHO WCKATh nH(bOpMAIHIO 0
MEXKIYHAPOAHBIX  COOBITHSAX;  aHAJIM3UPOBATh
MEXIYHAPOAHYIO OOCTaHOBKY; pa30uparbcsi B
BOMPOCAX  MEXIYHAapOJHOW  TOJUTUKH; B
OCHOBHBIX  TIOJMUTUYECKUX  KOHIECMIUAX U
MPOEKTAaX.

After successful completion of the course,
students will be

know the current trends in international
relations in the context of their coverage in the
foreign media; be equally good at presenting
your thoughts both orally and in writing;

-be able to assess integration and disintegration
tendencies of the modern world; be fluent in
scientific terminology, sources and
historiography on the subject.

-be able to correctly search for information
about international events; analyze the
international situation; understand the issues
of international politics; major political
concepts and projects

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

BipikTipiireH KOMMyHHKalUs Heri3aepi/

| OCHOBBI MHTETPHPOBAHHEIX KOMMYHHKAIHIT/

| Basics of integrated communications/

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepiycanue kypca/ Course summary

"Keipru  kabak corpic". JKanmbel  eypomanbik
npouecc (1960 x. OipiHmn xapteicel 1970 x.)
Kapama-KalIbUIBIKTaH Kelicco3epre JKOHE

«XoonHas BOMHAa. Oo1meeBpornenckuii
nporecc (1960-e mepBas momoBuna 1970-x rr.)
OT mpoTHBOOOPCTBA K MIEPErOBOPAM U Pa3psiiKe

"The Cold War. The pan-European process
(1960s and first half of the 1970s) From
confrontation to negotiations and the détente
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XallbIKApaliblK ~ [IUENICHICTI OoceHaeTyre JeiiiH
(1962-1979  xx.) Kelprm Kabak  COFbICTaH
XallBIKAPaNbIK ~KaThIHACTAPIBIH >KaHA KE3CHIHE.
’Kana mmeneHicyi Ke3€HIHIET! XallbIKapabIK
KateiHacTap (1980 »xpuinapasiH OipiHII KapTHICHI)
"KBIpFM  KabaK COFBICTBIH" asgKTalybl JKoHE
OUIONSAPNBIK KYHeHiH Kyiasipaysl (1985-1991
KK.)

MEXIyHapoAHOH HampsbkeHHocTH (1962-1979
rr.) OT XOJoJAHOW BOWHBI K HOBOMY JTaIly
MEKIYHAPOIAHBIX OTHOLIEHUI. MexayHapoIHbIe
OTHOIICHHUS B TEpPUOJl HOBOTO O0OCTpPEHHS
MEXIYHApOAHOM  HampsbKeHHOCTH  (mepBast
nonoBuHa 1980-x rr.) OKOHYaHHE «XOJIOTHOM
BOMHBI» U KpyLIEHUE OUINOJSPHONW CHCTEMBI

(1985-1991 rr.)

of international tensions (1962-1979). From
the Cold War to a new stage of international
relations. International relations in the period
of a new aggravation of international
tensions (first half of the 1980s) End of the
Cold War and collapse of the bipolar system
(1985-1991)

bazoaprama scemexuiici / Pykoeooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

Kynryposa O.T'.
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Xanvikapanvlk KamvltHacmapoazel Ko2ammen oainanvic/ Ceazu ¢ 00uecCmeeHHOCmbI0 8 MeHCOYHAPOOHBIX OMHOULEHUAX/

Public relations in international relations

OKy makcamuwt / Yueonan yenv/ Purpose

XanbIKapaJlblK KOMMEPIUSUIIBIK eMeC YHbIMAAp MEH
CBIPTKBI

XaJbIKApaJIbIK

KYpbUIBIMIAp
Heri37epiH

OU3HEC IKOHE

YIIiH  KOFaMMEH

3eprrey,

MaMaH1aHIbIPbUTFaH Kaci0u
Kopropanusiiap MeH 6anktepae PR koHe xapHama | nestenbHOCTH B obOnactu PR u  pexiiambr

cajJlaCbIHIarbl

KociOM  KBI3METTE,

OEeTiHIIIE XYPri3yre JaibIHIBIK.

areHTTIKTEp/IE,

ousHecTi

CaMOCTOATCIIBHOMY BCICHHUIO ousHeca.

N3yunTh OCHOBBI CBsi3el C OOIIECTBEHHOCTHIO
casacHu | s MEXyHAPOAHBIX HEKOMMEPUYECKU
OailTaHpIC | OpraHW3aliid, MEXJAYHAPOJHOrO0 OH3HEeca H

X

COHJIali-aK | BHEIIHEIIOJUTUYECKUX  CTPYKTYp, a TaKxke
MOJIrOTOBKA K npodeccuoHaIbHON

B

03 | CHeUaIN3UPOBAHHBIX po(hecCuOHATIBHBIX
areHTCTBax, Kopmopauusx W  OaHKaX, K

Study the basics of public relations for
international non-profit  organizations,
international business and foreign policy
structures, as well as preparation for
professional activities in PR and advertising
in  specialized professional  agencies,
corporations and banks, to do business
independently.

Oxkvimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypcrbl CITTI asiIKTaraHHAH keiiin | [locie  ycmemHoro 3aBepumieHHsi  Kypce
oliMaymbLIap o0yyarommecsi OyayT
- YKIMET IIeH MEeMJICKETTIK MeKeMelep/iH 6acnacd3 | -  OpraHu30BbIBaTH  pabOTy  Mpecc-CIyX

KI)I3MeTiH, XaJIbIKAPaJIbIK

YUBIMAAPIbIH

PR-

JIenapTaMeHTTepl MEH aKMapaTThIK O3dmimzaepiniH | PR-gemapraMeHTOB 1 MHPOPMAITMOHHBIX OT/ICIIOB
KYMBICBIH YHBIMIACTHIPAIBI,

MEXIYHAPOAHBIX OpraHU3allHii;

a

0

IIPABUTENIECTB M TOCYJAPCTBEHHBIX YUPEXKICHUM,

-aKMapaTThIK JKOHE OMBIH-CAybIK iCIIapaliapblH | - TOTOBUTh U MPOBOJWTH WH(POPMAIMOHHBIE W
JAWBIHIAN B )KOHE STKI3€/1; pa3BieKaTeIbHBIC MEPOIIPUSTHS;

-Ka3aKCTaHIBIK, MmeTenaik BAK MOHHTOPHHIIH | - OCYIIECTBISITh MOHHMTOPUHT Ka3aXCTAHCKHX,
JKY3€re acblpaibl; 3apyoexusix CMU;

-XaJIbIKapaJIbIK KOFaM/IbIK KAapbIMKATBIHACTA | - CO37aBaTh MMCbMEHHBIE U YCTHbIE PR - TeKkcThI B
xa30aia >xoHe aybi3iia PR MoTiHaepiH xacaiibl. | MEXIyHApOJHOH  MyOJMYHOM  KOMMYHUKAIWU.
XaJbIKapaybIK KaTbhIHAC cajlachIHJArbl PR | AnanusupoBatb PRTekcThI u3 cdepbl
MOTIHJIEPIH TaJIIalIbI. MEXIYHAPOIHBIX OTHOIIEHHI.

-aKIapaTThl Oackapapabl, XaIBIKApaJbIK | - YIPaBIATh WHPOpMAIMEH, BIaJAeTh OCHOBHBIMU
KaThIHACTap CaNachIHJAFBl ~ HBIOCMEHKUHITIH | TEXHOJIOTUSIMH  HBIOCMEHKWHTAa B chepe

HET13T1 TEXHOJOTUSIAPBIH MEHTepei.

MCKIAYHAPOIAHBIX OTHOIIICHUH.

After successful completion of the course,
students will be

- organize the work of press services of
governments and government agencies, PR
departments and information departments of
international organizations;

- prepare and conduct information and
entertainment events;

- carry out monitoring of the Kazakhstani and
foreign media;

- create written and oral PR-texts in
international public communication. Analyze
PR-texts from the field of international
relations.

- Manage information, possess the basic
technologies of newsmaking in the field of
international relations.

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

KOF aMMCH 6aﬁHaHBICTLIH TCOPHUACHI MCH

Teopus u npakTHKa CB3€H ¢ 0OIECTBEHHOCTHIO

Theory and Methods of Public Relations

omicTemeci

Kypcmuiy kvickawa mazmynot / Kpamkoe codepracanue kypca/ Course summary
XanbIkapanblK KaTbIHacTapJarbl JKaHa Kyieni | dopmupoBaHre HOBOW cucTeMbl MexayHapoaubix | The formation of a new system of
KaJIBITaCTHIPY. XanbIkapanblK KATbIHACTApJIaFbl | OTHOILICHUH. Wudopmarmonnoe n3Mmepenue | international relations. The information
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aKIMapaTTHIK OJIIeM. XalbIKapadblK TEHIeHaeri cascu
HayKaHAap/bl OTKi3yeri PR-texHonOTUsIMAD.
Harmapeic  kesinmeri PR.  Xameikapamblk — OpeHm-
KOHCANTHHT.  Ipi  XampIkapadblK  ic-Imapayapabl
yiBIMAACTBIpYIBIH  9micTepi MeH Tocingepi. Kasipri
3aMaHFbl MEMJIEKETTEP/IiH, XaIbIKapaJIbIK YHBIMAAD MEH
CasCH KOIIOACIIBUIAP/IBIH HMHKIH KaJIbIITaCTBIPYIaFbl
PR-texHonmorusinapapy peii MEH OpHBI.

COBPEMEHHBIX MEXYHAPOJHBIX OTHOIIEeHUH. PR-
TEXHOJIOTUU B MPOBEJICHUU MOJIUTUYECKUX KaMITaHHMA
MEXIyHapoaHoro  ypoBHs.  Kpusucheii  PR.
MexnyHapoIHBIA OpeHA-KOHCAITHHT. MeToabl u
NPUEMBl OpPraHU3alUU KPYHHBIX MEXIYHAPOIHBIX
meponpuatuili. Ponp u mecro PR-texHonornii B
(hopMHpOBaHNU WIMHKa COBPEMEHHBIX T'OCYAapCTB,
MEXIYHAPOJHBIX OpraHu3aluidi U MOJUTHUYECKUX
JIUJEPOB.

dimension of modern international relations.
PR-technologies in political campaigns of
international level. Crisis PR. International
brand consulting. Methods and techniques
for organizing major international events.
The role and place of PR-technologies in
forming the image of modern states,
international organizations and political
leaders.

Bazoaphama scemexuici / Pykosooumens npozpammut/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.

|
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Kypuanucmin kaciou Kvizmeminoezi anemoik aoeouem/ Mupoesas numepamypa ¢ npogheccuonanbHoil 0esamenbHocCmu dcypHaiucma/
World literature in professional aktiviby of journalist

Oky maxcamul / Yueonan yenv/ Purpose

ONeMIiK o1e0u YIEpICTiH, YITTBHIK Tapux IICH
MOJCHHETTIH  MOHI, TaOWFaTbl, OaFBITTapHI,
dbopmastapel, HeETi3ri Ke3eHaepi Typaiabl OuTiMi
KAIIBIITACTBIPY,  COHJIAW-aK  ©3i1HIH  FBUIBIMU
uJesIapblH YChIHA O1Ty.

@opMHUpOBaHKE 3HAHMM CYIIHOCTH, IMPUPOJIBI,
HampaBieHUH, (opM, OCHOBHBIX  ATaloB
MHPOBOTO JIUTEPaTYpPHOTO npoiecca,
HAllMOHAJILHOW UCTOPUM U KYJIbTYPBI, a TaKkKe
YMEHUS TPE3EHTALMHN CBOMX HAYYHBIX HJIEH.

Formation of knowledge of the essence,
nature, directions, forms, main stages of the
world literary process, national history and
culture, as well as the ability to present their
scientific ideas

Oxkvimy namuoceci / Pezynomamul ooyuenusn / Learning outcomes

Kypcrsbi coTTI asiKTaraHHAH KeliH
oliMaymbLIap

- QNeMJIK K3pKeM oieOMeT TAapUXbIH FHUIBIMU
TYPFbIIaH TyciHeni, uIblFapMaiap/sl,
MaKajajgapabl, MOHOTpadusuIapasl  TaJIalIbl;
onebm KYMBIC, TYpJi >KaHpiapia >XYMBIC ICTey,
onedu ToclACpIl TaOBICTHI naiganany
JaFIbIIaPBIH MEHIEPE/I.

-TapuXu JI9yipJepaiH XPOHOJOTHSCHIH, S1eOUeTTi

JaAMBITYTbIH HET13r1 HAIESIIBIKACTETUKANIBIK
NPUHIMITEPIH, one0HeT TMeH MyONUIUCTUKA
TEOPHUSCHIHBIH HETI3r1 YFBIMIAPBIH KOHE OJap bl
KYPHAIIUCTIK KBI3METTE naiganany

epeKILEeTIKTePIH OlIel;

- oneMAaik oneduerTepAiH (OIBKIOPMEH, Ka3ipri
onebueTnex, eHepAlH  Oacka  TypJsepiMeH
OaiimaHBICBIH ~ aXpIpaTa  Oijeni;  MOHApabIK
(omebuer - Tapux, 9nedueT - Punocodus, daeOueT -
FBUIBIM, ozebuer - 3HepaiH Oacka TypJiepi)
OaillaHpICTAp/IBl OpHATA OLIe ],

IMocae ycmemHoro
o0yyarommecsi OyayT
- HAy4yHO OCMBICIIMBAaTh MCTOPUI0 MHMPOBOMH
XyJI0’KECTBEHHON JIMTEPaTyphl, aHAIU3UPOBATh
NIPOU3BEICHUS, CTAaThbU, MOHOTrpa(uH; BIAJETh
HaBBIKAMU JINTEPATypHOH paboThl, paboOTHl B
pa3MYHBIX JKaHpaX, YCHEIIHO HCIOIb30BaTh
JINTEPATYPHBIE IPUEMBIL.

- 3HaTh XPOHOJIOTMIO HCTOPUYECKHUX 3IOX,
OCHOBHBIC HZ[GI;'IHO-SCTGTI/ILICCKI/IG IMPUHIUIIBI
pa3BUTHs  JIUTepaTypbl, 0a30Bble  MOHATHUSA
TEOPUHU  JIUTEPATYPHI 54 MyOJUIIUCTUKH,
cienupuxky ux UCTIOJIb30BAHUS B
KYPHAJIMCTCKON NeATEIbHOCTH;
-BBIACTATH CBA3M  MHPOBBIX
(GONBKIOPOM,  COBPEMEHHOW  JIUTEepaTypoil,
JPYTUMH BHJAMH HCKYCCTBa; YyCTaHaBJIMBAaTh
MEXINpeIMETHbIE  (JIuTeparypa -  HCTOpHS,
auteparypa - ¢puiocopusi, IuTepaTypa - HayKH,
JUTepaTypa - Jpyrue BUJIbl HCKYCCTBA) CBSI3U.

3aBeplIeHHs  Kypca

JIUTEPATYp C

After successful completion of the course,
students will be

- to comprehend scientifically the history of
world fiction, to analyze works, articles,
monographs; to possess the skills of literary
work, work in various genres, to successfully
use literary techniques.

- know the chronology of historical eras, the
basic ideological and aesthetic principles of
the development of literature, the basic
concepts of the theory of literature and
publicism, and the specifics of their use in
journalistic work;

-ldentify the connections of world literature
with folklore, modern literature, other arts;
establish interdisciplinary (literature-history,
literature-philosophy, literaturescience,
literature-other arts) connections.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

[leTen »KypHAIUCTUKACHI

\ 3apyOexHasi )KypHAJTUCTHKA

| Foreign journalism

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

VakpIT TIeH KEHICTIK KOHTEKCTIHAErl oaedu
HmiblFapMaHbl  KaObuigay. ©OjeOuerTeri KepkeM
cypet nieH punocousIbiK oiabIH 1amybl. Kepkem
MOTIHHIH epeKmieniri MeH oprtypuutiri. Kepkem

Bocnpusitue nuTepaTypHOro MpPOHU3BEICHHUS B
KOHTCKCTC BPEMCHU U IMPOCTPAHCTBA. Pa3Burne
XYJ0’KECTBEHHOTO M300paxeHUs u
dbunocodckoit MBICJIH B JTUTEpAType.

Perception of a literary work in the context of
time and space. The development of artistic
representation and philosophical thought in
literature. Peculiarity and diversity of the
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oneOMeT IeH KypHATUCTUKATAAFbl TApUXH (aKTiIep
MEH TYJIFAIapJblH OOBEKTHUBTI KOpiHiCl. OJaeOueT
IIEH KYPHAJIMCTUKANAFbl CaTUPAIBIK KaHpiap. XX
Facelp oicOMeTIHAETI TUT Jarmapbichl. Mapceib
[IpycTThiH MOHYMEHTaNbl CyObEeKTUBTLNIr. ChIH
YKOHE OHBIH SJIEMJIK 9/IeOMET TapUXbIHAAFHI POITi.

OcobeHHOCTh " pasHooOpasue
XY/I0’)KECTBEHHOTO TEKCTa. OOBbeKkTHBHOE
OTpakxeHHE HUCTOPUYECKHUX ¢dakToB u

MEPCOHAINN B XYA0KECTBEHHOU JINTEPATypE U B
KypHanmuctuke.  CaTUpUuecKHE  JKaHpbl B
nuTepaTtype u KypHanuctuke. Kpusuc ss3pika B
murepatrype XX Beka. MOHyYMEHTalIbHBIN
cyowsektuBu3M Mapcens Ilpycra. Kputuka u ee
pOJIb B ICTOPUU MUPOBOM JIUTEPATYPHL..

artistic text. Objective reflection of historical
facts and personalities in fiction and in
journalism. Satirical genres in literature and
journalism. The crisis of language in the
literature of the twentieth century. The
monumental subjectivism of Marcel Proust.
Criticism and its role in the history of world
literature.

Bazoaphama scemexuici / Pykosooumenw npozpammul/ Programme manager

MyxanbeTxaHoBa A.P ‘

CyneitmenoBa A.D.

|
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Kaszipei Kazakcmannviy nyonuyucmuxacwl/ Cospemennan nyoauyucmuka Kazaxcmana/ Modern journalism of Kazakhstan

OKy makcamuwt / Yueonan yenwv/ Purpose

FeuteiMu  motiazmepai  (Makamamap, — dccenep,
IIBIFAPMAIIBUIBIK JKYMBICTAp) JKacay NaFIblIapbIH,
Oacma koHe onekTpoHAblK BAK-TBI, Kasipri
KYPHAJUCTIK TPaKTUKa (akTiiepiH Tanmay >KoHE
Oaranay JIaFIbUTAPBIH, Kazakcran
MyOJUIIUCTUKACKI, OHBIH HeEri3ri (QyHKIUsIapHI,
TYpJIepl MEH >KaHPJBIK HBICAHAAPbI, TUIMAUIITIHIH
KaFUJaTTapbl MEH HETI3rl KPUTEPHUIIepl Typasbl
OlmiM MeH TycCiHiK Oepy JKoHEe Ka3aKCTaHIbIK
NyOJIMIIUCTUKAHBIH ~ KAJIBIITACYy TapUXbl, OHBIH
TapuxXyd JIaMybIHBIH HETI3Tl Ke3eHJepi, O31HIIK
€peKILeNiri Typalbl ©31HIH FbUIBIMH HesUIapbiH
YChIHA 0Ly aFJpUIapblH KAIBIITACTHIPY.

dopMHUpOBaHHE HABBIKOB CO3/IaHUS HAYYHBIX
TEKCTOB (CTaTed, 53cce, TBOPUYECKUX padoT),
HaBBIKOB aHajM3a M OICHKU [€YaTHBIX U
anexkTpoHHbix CMMU, dakToB coBpeMeHHOI
KYPHAITUCTCKON MPAKTHKH, 3HAHUS u
npenacrasieHus o myonuuuctuke Kazaxcrana, eé
OCHOBHBIX ()YHKIUSIX, BHUJAX U JKaHPOBBIX
dbopMax, MpUHIUIAX U OCHOBHBIX KPHUTEPHUSX
3¢ (HEKTHBHOCTH ¥ YMCHHSI IPE3CHTAIINN CBOMX
HAayYyHBIX HUJEH O UCTOPUH CTAaHOBICHUS
Ka3aXCTaHCKON ITyOJNUITUCTHKH, €€ OCHOBHBIX
JTarnax UCTOPUYECKOTO Pa3BUTHS, CBOEOOpa3uu.

Formation of skills of creating scientific texts
(articles, essays, creative works), skills of
analysis and evaluation of print and
electronic media, facts of modern journalistic
practice, knowledge and understanding of the
publicism of Kazakhstan, its main functions,
types and genre forms, principles and main
criteria of effectiveness and ability to present
their scientific ideas about the history of
formation of Kazakhstan publicism, its main
stages of historical development, originality.

Oxvimy namuoiceci / Pezynomamut 00yuenusn / Learning outcomes

Kypcersl CITTI asiIKTaraHHaH Keilin
OimiManymbLIap

-Ka3zakcraHHbIH KOPHEKTI nyOIMIHUCTEpIHIH
KYMBIC TOXIpUOECiH, NyOJIUIIUCTUKAHBIH

KE3eHJIeNylH, Ka3ipri 3aMaHFbl MTyOJIUIIMCTUKAIIBIK
KbI3METTIH ONIEYMETTIKIICUXOJIOTHSUIBIK,
SKOHOMMKAJIBIK KOHE 3aHJIBIK acTeKTUIEepiH Olnesi;

-OTKEH Ke3eH1er1 MyOIMIMCTEP/IiH MIbIFapMallapblH
TaJNJANIbI, OJIAPJBIH HIBIFAPMAIIBUIBIFBIH Ka3ipri
3aMaHMeH OalIaHbICThIPabl, MOTIHAEPIeH OYTiHT1
KYHHIH ©3€KTI MJceJeNIepiH Ta0abl;

- aKmapar JKUHAy JaFibUIapblH JKOHE aKmapar
KO3/IePIMEH JKYMBIC 1CTEY 9IICTEMECIH MEHTepe/i.

IMocse ycmemHoro
o0yuarwmuecs OyayT
- 3HaTh OMBIT paOdOThl BUJHEHIINX MYOIUIIUCTOB
Ka3zaxcrana, mnepuoauzanuio MyOJUIUCTUKH,
COITMAIIbHO-TICHXOJIOTHYECKHI, YKOHOMHYCCKUI,
U IOpDUIUYECKHM  AaCIIeKThl  COBPEMEHHOH
MyOIUIIMCTUYECKOM 1eATeNbHOCTH;

- aHaJIM3HMPOBATH NPOM3BENEHUS MYOJIUIMCTOB
MPOLLIBIX MEPUOIOB, CBI3bIBATH UX TBOPUYECTBO
C COBPEMEHHOCTBIO, HaxXOIUTb B TEKCTax
aKTyaJlbHbIE MPOOJIEMBI CETOIHSIIHETO BPEMEHH;
- cobuparb MH(OPMAIMIO COTJIACHO METOIMKE
paboThl ¢ UCTOYHUKAMU MHGOpMaAITUU

3aBepIIeHHsl  Kypca

After successful completion of the course,
students will be

- know the experience of the most prominent
publicists of Kazakhstan, the periodization of

journalism, sociopsychological, economic,
and legal aspects of modern publicist
activity;

- analyze the works of publicists of past
periods, connect their work with the present,
find in the texts current problems of today;

- collect information according to the
methodology of work with information
sources.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kazak »KypHaJIMCTUKACBIHBIH TapUXbI

‘ Hcropus ka3axckoil )KypHAIUCTHKU

| History of the Kazakh journalism

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprncanue kypca/ Course summary

XX FaChIp/bIH eKIHII1 YKaPTBICBIHAAFbI
KazakcranupiH nyOnunuctukacsl. b, Maitnun
KypHaIUCT-TyOouuucT petinae. XX racbpibiH 80-
KbIIIApbIHarsl  kypHamuctuka. Kailta  Kypy

[ly6nauuucruka Ka3axcrana BTOPOH
noysoBuHbl XX Beka. b. MainuH Kak
KypHaIUCT-myonmuuuct. OCOOEHHOCTH Pa3BUTHS
nyomunuctuku B 1950-1970 rr. Ilybnunmcruka

Publicism of Kazakhstan in the second half
of the twentieth century. B. Mailin as a
journalist-publicist. Features of development
of publicism in 1950-1970. Publicism in the
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keseHingeri  KasakcranubiH — myoOnumuctukacel. | B 80- romet XX Beka. [lyonmmmcruka | 80-ies of the twentieth century. Publicism of
Toyenci3mikTiH ~ almFaliKel  OHXKBULABIFBIHAAre! | Kazaxcrana B EPUOJT nepectpoiiku. | Kazakhstan — during  Perestroika  period.
Kazakcranuply  myOnumuctukacel.  ®enberon | [lyOnunucruka Kazaxcrana nepsoro | Kazakhstan publicism of the first decade of
Kasakcranusiy Ka3ipri 6acnacesinze. Kirarmma. necartunerus  HesaBucumocTH. Denberon B | independence. The feuilleton in the modern
coBpemenHoii nedatn Kasaxcrana. [Tamdier.. press of Kazakhstan. Pamphlet.
Bazoaphama scemexuici / Pykosooumenw npozpammul/ Programme manager
Myxan6erxaHoBa A.P | Myxan0eT:xanosa A.P | -
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