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Kipicne

DONEeKTUBTI TMOHAEP KaTajlorbl OKBITYABIH KPEAUTTIK >Kyikiecl OOHbIHILIA
KYpacTbIpblIaAbl. JCKTUBTI TOHACP KaTaJOrbl >KYMENEHreH TaHaay OOMbIHIIA
MIOHJIEP T131IMIH YKOHE OJIap]IbIH KbICKA CHUTIATTaMAaChIH KapacThIpaibl.

MarucTpaHT MaMaHIBIKTapJbIH MIHJIETTI KOMIIOHEHT/>)KOFaphl OKY OpPHBI
KOMIIOHEHTIHIH  TQHJIEPIH MEHI'epyMEH Karap, YCBHIHBUIBI OTBIPFaH TaHjaay
OOMbIHIIIA MTOHIEPIl TaH IaIl alTybl THIC.

ONIeKTUBTI TOHJAEPJl TaHJayFa »HiBaizep KeHec Oepemi. MaructpaHt
saBaiizepMeH Oipiiece OTBIPHIN, MAruCTPAHTTHIH JKEKE OKY KOCMAapblH KYpy YIIiH
MIOHJIEPTe YKa3bLTy HBICAHBIH TOJITHIPAIBI.

Kypmerti maructpant! binim 0Oepy TpaeKTOpUACHIHBIH OIpTYTACTHIFBIHBIH
ovnacTeippuTybl  Ci3miH Oomamrakta MamaH pETIHIE KOCIOW JailbIHIBIFBIHBI3IBIH
JIEHrel1He bIKIaJ €TETIHIH €CTE€ CaKTaybIHbI3 KEePEK.

Beenenue

[Ipu xpemnutHOM  TexHomoruu oOOy4deHHUS  pa3pabaThIBacTCsl  KaTajor
AJNIEKTUBHBIX JAWCLUIUIMH, KOTOPBIA MpeACTaBIseT COOOH CHCTEMAaTH3UPOBAHHBIN
nepevYeHb NUCHUIIMH KOMIIOHEHTA 10 BBIOOPY M COAEPKUT KpPAaTKOE UX ONHCAaHUE.

Hapsiny ¢ uzydeHuem IUCHUIUIMH 00s3aTEeIbHOTO / BY30BCKOIO KOMIIOHEHTA,
MarucTpaHT JOJIKEH BBIOpATh JJIs U3yUEHUs TUCIUTIIMHBI KOMIIOHEHTA 110 BEIOOPY.

Koncynbranuu 1no BeIOOPY 2JIEKTUBHBIX AUCIUIUIMH JIaeT 3/Baiizep. Bmecte ¢
HUM MarucTpaHT 3anoyiHgeT (popMy 3alucH Ha AUCHMIUIMHBI 1715 cocTaBienus UYII
(MHAMBUAYATBHOTO Y4EOHOTO IJIaHA).

VYBaxkaeMble MarucTpantbl! BaXXHO NOMHHTB, YTO OT TOrO, HACKOJIBKO
MpOJIyMaHHOW W IeJocTHOM Oyner Bama oOpa3oBarenbHas TPaeKTOpHs, 3aBUCHUT
ypoBeHb Barieit mpogeccnoHanbHON MOATOTOBKH, Kak OyIyIIEero CrenuaiiucTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a Master student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear Master's students! It is important to remember that the level of your
professional preparation as a future specialist depends on how thought-out and
integral your educational pathway will be.



CemecTp 00iBIHINA 3JIEKTUBTI MIHAEpi 0oy /

Pacnpenesienue 3JIeKTHBHBIX JUCIHUIUINH 1o cemecTpam / Distribution of elective

courses by semester

Kpenutre | Axamemusin
p caHbl / BIK Ke3eH/
[TonniH ataysl / HanmenoBanue aucuurumael /Course name Kon-Bo Axaz
KpeAUTOB/ nepuon/
Number of | Academic
credits period
Kaszipri menemxment / CoBpeMeHHbIN MeHepkMeHT / Modern management
YWbIMIarpl OACIIBIIBIK XKOHE KOIIOACITBUIHIK/PyKOBOACTBO U IMASPCTBO B 5 1
opranu3zanyy/Management and leadership in the organization
Kaszipri mapkerunrrik tangay / CoBpeMeHHBI MapKeTUHTOBBIN aHamm3 / Modern
marketing analysis 5 2
bara sxoHe Oara oprHaty/ llensl u ieHooOpa3zoBanue/ Pricis and pricing
Konaky# 6usHeci / octuanynsiii 6usnec / Hotel business
MapKeTHHITIK 3epTTeyep/IiH 3aMaHayH TeXHOIorusiapbl / CoBpeMeHHbIC
TEXHOJIOTHH MapKEeTHHIOBBIX HccienoBanuii / Modern technologies of marketing
research 5 9
TyThIHYIBUIAPABIH UPPAITHOHAIEI MiHE3-KYJIBIK TeopHschl / Teopust
uppanroHaibHOro nosenenus norpedbuteneit / Theory of irrational consumer
behavior
Trade menemkment / Trade menexkMenT /Trade management 5 3
Trade mapkerunr / Trade mapketunr /Trade marketing
busnecTin Oacekere kaditerTiiri / KonkypeHTocrmocoOHOCTE OusHeca / Business
competitiveness
Bpona-mapkerunr / bpaua-mapketunr / Brand marketing 5 3
Typucrik enimai KbUDKbBITY / [IponBukeHue Typuctckoro npoaykra / Promotion of
a tourist product
[errapmamsibik skapHama / KpeatuBnas peknama / Creative advertising
Kasipri xapHamainsik 6usnec / CoBpeMeHHBIH pekiaMHbIi OusHec / Modern 4 3
advertising business
CrparerusiiblKk MeHeIKMeHT / CTpaTeruuecKkuii MeHeKMeHT / Strategic
Management 5 2
bpang - meremxment / bpan - meHemkmenT / Brand Management
Jloructukansik meHemxkMeHT / Jloructraeckuii menempxkMent / Logistic
management
erreramapast 6ackapy / Yrpasnenue 3atparamu / Cost management 5 3
KoMMmyHHKaISUITBIK MEHEHDKMEHT / KOMMYHHKAIIMOHHBIA MEHEKMEHT/
Communications management
BapuarusTtik monaep/Bapuarusuble nucuunanabl/ Varianarian disciplines 10
WuTennekTyanasl JapbiHIbI O11iM alymbulapAblH JaMybIH Oackapy/ 55 TTull
VYrpasieHue pa3BUTHEM WHTEIUICKTYaJIbHO OJIapEHHBIX 00y4Yaromuxcs/
Managing the Development of Intellectually Gifted Learners
OKy ic-opeKeTiHIH MHHOBAIMSUIBIK (JOpMaIapbIHbIH dicTeMeci / ITull
MeToa00rusi HHHOBalMOHHBIX (hOPM yueOHOM e TeIbHOCTH /
Methodology of Innovative Forms of Educational Activity
binim 6epyni xekenennipy /Ilepconanuzarus oopaszoanus/Personalization [TuIl
of education
WuTepuer texnonoruu / utepuet texnonorusuapsl / Internet technology 110
CoBpeMeHHbIE TEXHOJIOTUH YIIpaBlieHus poektamu / XKobamapas
110




OackapybIH Kasipri TexHosorusicel / Modern technologies of project
management

Hcnosb3oBanue 00JIaYHBIX TEXHOJOTUH / BYITTBI TEXHOJOTUsIap bl o
nariganany / The use of cloud computing
IT-cepeuc menemrment/ |1 T-cepeuc menemkmenti / 1T-service management 1o
KoncTpykTuBTI KappiM-KaTbiHac ncuxosorusicel/[Icuxonorus IMcuxomorust
KOHCTpYKTHBHOT0 obmieHus/ Psychology of constructive communication.
Puropuka. Ickeprik KapeiM-KaTbhiHac / Putopuka. [lenoBoe obmieHue / Kypuamacru
Rhetoric. Business Communication Ka 1
KOMMYHUKaI
nn
Ickepnix puropuka / [lenoBast putopuka/ Business rhetoric Teopust
SA3BIKOB U
JTUTEPATYPBI
Ickepnik Ka3ak Tl / JlenoBoil kazaxckuil si3blk /Business Kazakh language Teopus
SA3BIKOB U
JIUTEPATYPBI
ApHaiibl MaKcaTTap yIiH met Tisi / MTHOCTpaHHBIN A3BIK JUUIS CIIEIUATbHBIX Teopus
neneit/ Foreign language for specific purposes A3BIKOB U
JIATCPATYPLI




year 1

1 1 oKy KbLJIbIHA APHAJFAH 3JIEKTHBTIK NMoHAeP / DJIeKTUBHbIE THCHHILTAHBI 1Jis1 1 romxa odyuenus/ Elective courses for

Kasipri menem:kmenTt / CoBpeMenHbIii MeHeT:kMeHT / Modern management

OKy maxcamol / Yueonasn yeas/ Purpose

MarucTpaHTTap/bl 3aMaHayH MEHEKMEHTTIH TEOPHSUIBIK JKOHE
MPAKTUKAJIBIK ACTICKTIIEPIMEH TAHBICTHIPY

O3HAKOMHTH MaruCTpaHTOB C TCOPECTUYCCKUMU
U TIPAKTUYCCKUMU aCII€CKTaMU COBPEMEHHOI'O
MCHCIDKMCHTA

to familiarize undergraduates with the
theoretical and practical aspects of modern
management

OKbimy Hamuceci

/ Pezynomamot 06yuenus / Learning outcomes

KypcTsl coTTi asiKraraHHaH Keifin 0iiM agymsliap

- Oimyl kepek: OacKapymIbUIBIK MICIIIMACPAl IIBIFapMAaIIbLTBIK
13eyAIH 3aMaHayd OJiCTEepiH; 0ACKAPYIIBLIBIK MMM KaObuIIay
MPOIECiHIH ~ jKaHa  ojiCHaMachiH;  >kolamapabl  Oackapy
SIicHaMachIH.

- MEHrepyi Kepek: YHbIMBI OacKapy/IblH KyHelli MiHIeTTepi MeH
MoceseliepiH IIelly; aJaMH, MaTepHAIbIK JKOHE KaPIKbUIBIK
pecypcerapasl THIMII NMaiifagaHyMeH OaiaHbICThl OACKapyIIBUIBIK
mennMaep  KaOblgay, Oackapy —IPOLECIH — OHTaMIaHIBIPY
SIIiCTEpiH KOJAaHy.

- MeEHrepyi THWIC: THIMAI KOMMYHUKAIWS  JIAFbLIaphl;
OackapylIbUIBIK LIenriMaep KaObuigay Ke3iHzae cajjapiap MeH
ToyeKemiep/i Oarasay JaFabluiaphbl.

- Ky3bIpeTTi OOMy: Kasipri 3aMaHFbl MEHEDKMEHTTIH apHaiibl
TEPMHHOJIOTUSICHIH KOJIJIaHy/1a, MEMJICKETTIK IaMy
OarmapramanapblH ~ Kypy Ke3iHIE  YCBIHBICTApJbIH  THIMII
nopT¢enbaepid KajablTacThIpyIa.

Ilocse ycnemHoro 3aBepuieHusi Kypca
ol0yuyaronquecst OyayT
- 3HaTh: COBPEMEHHBIE METONbI TBOPYECKOTO

MIOMCKA YIPaBJICHUYECKUX pPELICHUH; HOBbIE
METOAOJIOTUH rporecca TPUHSTHS
YIPaBIEHUYECKOTO  PELIeHUs;  METOMOJIOTHU

YIpaBJCHUA IPOCKTAMU.

- yMeTh: pelaTb CHUCTEMHBIE 3aJaddl U
POOIIEMBI YIpaBICHUS OpraHu3aluen;
MIPUHUMATh yIpaBJIeHYECKUE peuieHus,

CBS3aHHBIE C A(PQPEKTUBHBIM HCIOJIH30BAHHEM
YEJIOBEUECKUX, MAaTePUaIbHBIX M (DMHAHCOBBIX

Pecypcos; UCIIONIb30BATh METOIbI
ONTHMHM3AIUY NIPOLECCca YIIPABICHUSL.

- BIIQJIETh:  HaBbIKaMH  APPEKTUBHOU
KOMMYHUKAIINH; HaBBIKAMHA OLICHKH
HOCNEICTBUH W PUCKOB NPH  IPHHSATUH
YIPaBICHYCCKUX PESIICHHIH.

ObITh ~ KOMIICTCHTHBIMH: B  [PUMCHCHUH

Ccricuu aJIbHOM TCPMHHOJIOTHA COBPEMCHHOI'O

After successful completion of the course,
students will be

- know: modern methods of creative search
for management decisions; new
methodologies of the management decision-
making process; project management
methodologies.

- be able to: solve system problems and
problems of organization management;
make management decisions related to the
effective use of human, material and
financial resources; use methods to optimize
the management process.

- possess: the skills of effective
communication; the skills of assessing the
consequences and risks in making
managerial decisions.

be competent: in the application of the
special terminology of modern management,
in the formation of effective portfolios of

MEHE/KMEHTA, B ¢dbopmupoBanuu | proposals in the creation of state
sddexruBHbIx moprdenei mpemokenuit mpu | development programs.
CO31aHuHn roCyaapCTBEHHBIX ImporpamMm

pa3BUTHSL.

Kypcmoin Kvickawa mazmynnt / Kpamkoe cooepacanue kypeca/ Course summary
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IloH MOTHMKANBIK JOHEKTUTIKIIEH MUKPO JACHTreimeri OacKapyablH
FBUIBIMH,  QJIEYMETTIK-DKOHOMUKANBIK JKOHE  ITCHXOJOTHSUTBIK
ACTeKTiNIepiH KapacTeipagsl. byn moH Oackapy Typamibl OifiM
KeIIEHIH  KaJIBITACTBIPansl, Oackapy Ma3MYHBIH  aIliajpl,
0acKapylIbUIBIK KBI3METTIH OPTYPJi TYpJEpiH *Ky3ere achblpyablH
HAKThl JaFdplIapblH  JAMBITaabl, Oackapy JKOHE JKBUDKBITY
JKYWenepiH Tanaaiabl.

JucrunimHa B JIOTHYECKON
MTOCIIE/IOBATEIFHOCTA PACCMATPUBAET HAYYHBIC,
COIMAIbHO-3KOHOMHYECKIE u
TICHXOJIOTHYECKUE AaCMEeKThl YIIPaBJICHUS Ha
MHKPOYPOBHE. Janunas IUCLIAIIIMNHA
(hopMUPYET KOMIUIEKC 3HAHUU 00 yIpaBIICHHH,
packpsIBaeT coJiepyKaHNe YIpaBIICHUS,
BbIpabaThIBacT KOHKpETHBIE HaBBIKH
OCYIIIECTBIICHHS Pa3ITUYHBIX BUJIOB
YIPaBIEHUYECKON  JEATeNbHOCTH,  aHajm3a
CHCTEM YIPABJICHHS U TPOSKTHPOBAHMSL.

The discipline examines the scientific,
socio-economic and psychological aspects
of micro-level management in a logical
sequence. This discipline forms a complex
of knowledge about management, reveals
the content of management, develops
specific skills in the implementation of
various types of management activities,
analysis of management systems and design.

IMoctpexBusurrep/ MocTpekBusurnl/ Post-requirements

bara xone Gara opraaty. Trade MEeHEKMEHT.

ensr u Trade

MCHCIP)KMCHT

[EHOO0Opa30BaHuE.

Pricis and pricing. Trade management

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunvl/ Course features

HpaKTUK-MaMaHAapIbl IAKbIPy, OnzHec, MeMIICKETTIK KbI3MeT
OKUIJIepIMEH 1CKEPIIK Ke3/IeCyiep oTKi3y KoHe T. O.

NpUTJIaleHue CTICIM AT CTOB-TIPAKTUKOB,
IpOBEICHNE JIEJIOBBIX BCTpeY c
MpeacTaBUTENsIMU OW3HEca, TOCYJapCTBEHHOU
cyxObI 1 Ap.

inviting practitioners, holding business
meetings with representatives of business,
public service, etc.

bazoapnama scemexuiici / Pykoeooumens npozpammet/ Programme manager

Cetitoa I'.T. 3.F.k., mpodeccop

Cetitoa I'.T. k.3.H., mpodheccop

Seitova G.T. candidate of economic
sciences, Professor

YiibiMaarbl 0aclIbLIBIK NeH KomdacmblIbIK/ PykoBoacTBo u JuaeperBo B opranusanun/Management and Leadership in the Organization

Oky makcamot / Yueonan uenwv/ Purpose

QJIEyMETTIK TomTapAa KeIIOACHIBUIBIKTEl KAJNBINTACTHIPY MEH
JKYMBIC ICTeYIHIH 3aHIBUIBIKTAPEl MEH TETIKTEPl Typajbl WaesIap
KYWECiH urepy, TepcoHABI 0Oackapy Jariabpuiapbl  MeEH
JAFabUIapblH  AaMBITy, YWABIMHBIH JKOFapbl THIMALUITIHE KOJ
KETKI3y YIIH aJaMIapiblH MiHe3-KYJIKbIH OacKapy apKbUIBI
Oomamax MeHeKepliH 0acKapyIbUIBIK MOJCHUETIH 1aMbBITY

pas3BuUTHE YIpaBJICHYECKON KYJIBTYPBI
Oyaymiero MeEHeIKepa IIyTeM  OCBOCHHUS
CHCTEMbI NPEICTABICHUI O 3aKOHOMEPHOCTAX
u MeXaHu3Max (hopMupoBaHus u
(hYHKITMOHHPOBAHUS JIHIEPCTBA B COIMATBHBIX
TpyIIax, pa3BUTUS YMEHUH U  HABBIKOB
PYKOBOJZICTBA MIEPCOHAIIOM, YIpaBJICHUS
HOBEJAECHUEM JIIOJICH JUIST JOCTUXKEHUS BEICOKOU

development of the management culture of
the future manager by mastering the system
of ideas about the laws and mechanisms of
the formation and functioning of leadership
in social groups, the development of skills
and skills of personnel management,
management of people's behavior to achieve
high performance of the organization




‘ PE3YJILTATUBHOCTU OpraHyu3alivun

Oxvimy Hamudiceci / Pezynomamot 00yuenus / Learning outcomes

KypcTsl caTTi asikTaraHHaH KeifiH 0ixiM anymbiiap

- Oulyre THiC: ©3iHIH OoJalaK MaMaHABIFBIHBIH OJICYMETTIK
MAaHBI3IBUIBIFBL, OacKapy/IbIH 0apIbIK JIeHTeUIepiHaeri
yibIMIapaarsl KeImOacIIbUTBIK TPOOIeMaIapblH TEOPUSIIBIK KOHE
MPAaKTUKAIBIK MIENIyTe FHUILIMH KO3KApaCThIH MOHI MEH dlicTepi;
OackapydblH OpTYpJi CTHJAEPIHIH Ma3MYHBI JKOHE OJapIbl
yibIMIa KOJIJIaHy IIapTTaphl

MEHrepyl Kepek: OacKapylIbUIbIK MIHAETTepIi MIenly YIIiH
KOIIOACIIBUILIK TTeH OWIIIKTIH HEri3ri TeopusUIapblH MNaiganaHy;
JKeKe OacChIHBIH apTHIKIIBUIBIKTAPEl MEH KEeMIIUTKTEpiH ChbIHU
Oaranmay; YKbIMIA OKYMBIC iCTEy; OJEYMETTIK  MaHBI3IbI
npoOyieMangap MeH TMpOLIeCcTepAli Taiunay, TONTHIK JAWHAMHKA
NPOLIECTEPIH JKOHE KOMaHIAHbl KaJBINTACTBIPY MPUHIUITEPIH
Oy Heri3iHJE TONTBHIK KYMBICTBI THIMAI  YHBIMIACTBIPY;
TYJFaapasblK, TOITHIK KOHE YHBIMIACTBIPYIIBLIBIK
KOMMYHUKaIMSUIapAbl Talaay sKoHe jko0anay.

MEHrepyl THIC: ICKepJiK KapbIM-KaThIHACTBI JKY3€re achIpy
KaOijeTi; op Typii >karjainapra OaliIaHbICTBI OacKapyablH op
TYpAl CTWIBAEpIH NaljalaHy; KeIOaclIbUIbIK KacHeTTepui
3epTTey SAicTepi MEH dicTeMelniepi, KobacuIblIbIK KabinerTepmi
JIAMBITY TEXHOJIOTUSIIAPBI

KY3BIpETTi 060ITy: 6acKapyIIbUIBIK 9cep €Ty IiCTepiH KoIIaHyaa

Iocne ycnemHoro
oOyuarouiuecst Oyayt
- 3HATh. COIMAJBHYIO 3HAYUMOCTH CBOCH
Oymymieit mpodeccuu; CyITHOCTH W METOJBI
HAy4YyHOTO TMOAXOAa K TEOPETHUYECKOMY U
MPAKTUYECKOMY PEHICHHUIO MPOOJIeM JIHACPCTBA
B OpraHM3aIUsaX Ha BCEX YPOBHSIX yIPaBIICHUS
COJICpKaHUE Pa3IMYHBIX CTHJICH YIPaBICHUS U
YCIIOBHS MX IIPUMEHEHWSI B OpraHH3aIluH

3aBeplleHHs  Kypca

YMETh: HCIOJIb30BaThb OCHOBHBIE  TEOPUH
JIUAepcTBA W BJIACTH  JUIA  pEIICHHS
YIIPaBICHIECKUX 3a/1a4; KPUTHYECKU
OLICHUBATh JIMYHBIE JIOCTOMHCTBA u
HEOCTaTKH;  paboTaTh B KOJUICKTHBE;
aHaJIM3UPOBATh COLIMAEHO 3HAaYMMBbIe
npobnemMbl W mpomecchl,  3(dexkTuBHO

OpraHH30BaTh IPYNIIOBYI0 pabOTy Ha OCHOBE
3HAHMS MPOILECCOB TPYNIOBOW JHHAMHUKUA U
MIPUHIIAIIOB (bopMupoBaHHS KOMaH/]IbI;
AHAJIN3UPOBATh 1/1 HPOEKTUPOBATh
MEKINYHOCTHBIE, TPYIIIOBBIE u
OpraHU3al[OHHbIC KOMMYHHKAIUH.

BJIAJICTh! CIIOCOOHOCTBIO  OCYIIECTBIIATh
JIeTI0BOE oO1ieHue; UCIIOJIB30BAaTh
MHOrooOpasHble ~ CTWJIM  YIpaBJCHUS B
3aBUCHUMOCTH ~ OT  Pa3iIMYHBIX  CHTYallHii;
METOAaMH M METOJMKAMH  WCCIICOBAHUS
JHUJIEPCKUX KavyeCcTB, TEXHOJOTHSAMHU Pa3BUTHS
TUJIEPCKUX CITOCOOHOCTEN

ObITh KOMIIETCHTHBIMU: B  HCIOJIb30BAaHHU
IPHEMOB YIIPABJICHYECKOrO BO3ACHCTBHUS

After successful completion of the course,
students will be

- know: the social significance of their
future profession; the essence and methods
of the scientific approach to the theoretical
and practical solution of leadership
problems in organizations at all levels of
management; the content of various
management styles and the conditions for
their application in the organization

be able to: use the basic theories of
leadership and power to solve management
problems; critically evaluate personal
strengths and weaknesses; work in a team;
analyze socially significant problems and
processes, effectively organize group work
based on knowledge of group dynamics and
team formation principles; analyze and
design interpersonal, group and
organizational communications.

own: ability to carry out business
communication; to use various management
styles depending on different situations;
methods and techniques of research of
leadership  qualities, technologies of
development of leadership abilities to

be competent: in use of techniques of
managerial influence

Kypcmoiy koickawa mazmynot / Kpamkoe codepacanue kypca/ Course summary




Kypc xemOacibiblK MeH KOMIOACHIBUIBIKTBIH TEOPHUSUIBIK KOHE
o/IiCTEMEITIK MocesesepiH amaabl, HAPBIK KaFTaibIHAa YHBIMIBI
Oackapy THIMALUINTIH apTThIPy MakcaTblHAa TONTHIK IPAKTUKA
mporiecTepi JkoHe YHbIMIa OacKapylIbUIBIK IICHIMIep Kaobuiaay
KYHECiHIe TONm KYypy NPUHIMITEpi Typaibl OiliM >KUBIHTHIFBIH
Kypailapl.

Kypc  packpblBaeT  TeopeTHYEeCKHE U
METOJIMYECKHE  BOIMPOCHI JIuAepcTBa U
PYKOBOJCTBA c TEJTBIO MIOBBIIIICHHSI
3 PEKTUBHOCTH YIpPaBJICHUS OpraHu3amveii B
YCIIOBHUSIX  PbIHKA, (OPMUPYET  KOMILJICKC
3HaHWHA O Mpoleccax IPYNIOBON TUHAMUKH U
NpUHIUITAX (HOPMUPOBAHHUS KOMAH] B CHCTEME
OPUHATHS ~ YINPaBICHUYECKHX  pEUIeHHH B
OpraHu3allHy.

The course covers theoretical and
methodological issues of leadership and
leadership in order to improve the efficiency
of organization management in the market,
forms a set of knowledge about the
processes of group dynamics and the
principles of team formation in the system
of managerial decision-making in the
organization

IocTpexBusurrep/ MocTpexBusursl/ Post-requirements

TyThIHYIBUIAPABIH UPPALMOHANIBI MiHE3-KYJIBIK TEOPUSCH

Teopus HPPALMOHATIBHOTO
norpeduTenei /

IMOBEIEHUS

Theory of irrational consumer behavior

Ilonnin epexwenikme,

i / Ocobennocmu oucyunaunwl/ Course features

Kadenpa punmannapeinga cabakrap eTKizy, MpakTHK-
MaMaHJapAbl aKbIpy, On3Hec, MeMIIeKeTTiK KbI3MET OKiIepiMeH
ICKepIIiK Ke37ecyliep oTKi3y JKoHe T. 0.

[IpoBenenue 3aHATHII Ha QuiHanax Kadepsl,
HpUTJIalICHHE CIICIM AT CTOB-TTPAKTUKOB,
HPOBEIICHUE JIETIOBBIX BCTpEY c
Ipe/CTaBUTEIsIMH  OHM3HEca, TOCYIapCTBEHHOM
CITYKOBI | Ap.

Conducting classes at the branches of the
department, inviting practitioners, holding
business meetings with representatives of
business, public service, etc.

bazoapnama scemexuiici / Pykosooumens npozpammsr/ Programme manager

Tobs0B K.T. ».F.K.1011€HT

Tobsu10B K.T. K.3.H. OIIEHT

Tobylov K. T. candidate of economic sciences,

assistant professor
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year 2

2 2 OKY KbLIBIHA aPHAJIFAH 3JIEKTHUBTIK MIH/EP / DJIeKTUBHbIE IMCUMILIAHBI 1715 2 roxa o0y4enusi/ Elective courses for

Kasipri mapkerunrrik Tangay / CoBpeMeHHblii MapKkeTHHroBblii aHaian3 / Modern marketing analysis

OKy maxcamol / Yueonasn yenw/ Purpose

JYPhIC MapKETHHITIK IIennMjep KaObupiay YIIiH
MYMKIHIOIK ~ Jkacayra OarpITTalnFaH  YHBIMIAFbl
MapKeTUHITIK  TaugayAblH  TEOPHSUIBIK  JKOHE
MPaKTHKAJIBIK MACeNeliepi, OHBI KYPri3y HbICAaHIapbI
MeH  ozictepi  OOWBIHIIIA  MAarwCTPaHTTaP.IbI
Jasipyiay/IbIH KaKETT1 ICHT eifiH KaMTaMachI3 €Ty

00ecreYnTh HeOOXOAUMBIN YPOBEHD MOJrOTOBKH
MarucTpaHToB o TEOPETUYCCKUM 1
NPaKTHYECKUM  BOIPOCAM  MapKETHHTOBOT'O
aHaJM3a B OpraHu3anud, ero (popM U METOJOB
BEJICHM, HaIlpaBJICHHBIX Ha CO3JaHue
BOSMOXKHOCTH  JUII  TIPHHATHS  TPaBHIIBHBIX
MApKETUHI'OBBIX PEILICHUI

provide the necessary level of training for
undergraduates on theoretical and practical issues of
marketing analysis in the organization, its forms and
methods of conducting, aimed at creating opportunities
for making the right marketing decisions

Oxvimy namuiceci / Pezynomamot 00yuenus / Learning outcomes

Kypcrsl  coTTi Kellin  Oinim
aJymbLIap

Olmyre THiC: MapKETHHITIK TaJNJayJIblH MaKCaThl
MEH Ma3MYHbI, OHBIH OJ[iCTepi MEH Tacuepi,
COHJai-aK akKmapaTrThlK 0a3a; caThll alylIbUIApFa,
Tayapiap MEH Tayap casicaTblHa, aCCOPTUMEHT IIeH

ACCOPTUMEHT casicaTblHa, Oara casicaThlHAa, OTKI3y

AsgAKTaraHHaH

JKOHE OTKIZY casicaThblHa, MapKETHHITIK
KOMMYHMKallUsiIapra, KOCITOPBIHHBIH
JKapHaMachlHa, KOCIOpBIHA MapKETHHITI

YHBIMIACTBIpYFa TaJay XKYPri3y pociMmi;

icTeyi KepeK: CaThlll aly KajayblHa Tajay >KYprisy;
Oocekenec opTara Tanjgay oHe Oaranay XKyprisy;
Tayap casCaTBIHBIH JKaJIlbl CHUIATTaMachlH >Kacay;
TayapplH 0ocekere KaOiaeTTiIiriH aHbIKTay;
MEHTepyl THWIC: MAapKeTHHITIK Taljay apKbLIbl
YUBIMIAPIBIH 3KOHOMHKAJIBIK KBI3METIHIH KypAel
MaocenenepiH o3 OeTiHme KO JKOHE  IIeNry
JIaFIbLUIAPBI.

Ilocie  ycmemHoro
ol0yuaronuecsi OyayT
- 3HaTh: LEJIM U COIEpKaHHE MAapKETHMHIOBOrO
aHanM3a, €ro METOAbl W TpPUEMBl, a TaKxke
nHPOpPMaMOHHYIO 6a3y; MPOLELypy NMPOBEACHUS
aHanM3a IMOKyIareled, TOBAPOB W TOBAPHOU
NOJUTUKU, ACCOPTUMEHTA M acCOPTUMEHTHOMH
NOJUTUKU, LIEHOBOW MOJHUTUKH, CObITa U
COBITOBOM HOJIMTUKHY, MapKETUHIOBBIX
KOMMYHHKAIHH, peEKIaMbl MPEaNPUATHUSA,
OpraHu3ally MapKeTUHIa Ha IPEANPUSTUM;

YMETh: TPOBOAUTH AaHAIU3 MOKYMATEIbCKUX
MIPEANIOYTEHN; TMPOBOAUTh AaHAIM3 U OIECHKY
KOHKYPEHTHOH  Cpelbl; COCTaBIISITh  OOLIYIO
XapaKTepUCTUKY TOBapHOI TTOJIUTUKY;
OIPEEISITh KOHKYPEHTOCIIOCOOHOCTH TOBapa;

BIIAJIETh: HaBbIKAMHA 110 CaMOCTOSTEIBHOMN
MOCTAaHOBKE M PEIICHUIO CJOXKHBIX BOIPOCOB
SKOHOMHUYECKOM  JIEATEIBbHOCTH  OpraHu3aluil

3aBeplIeHHs1  Kypca

After successful completion of the course, students
will be

- know: the goals and content of marketing analysis, its
methods and techniques, as well as the information
base; the procedure for analyzing customers, products
and product policy, assortment and assortment policy,
pricing policy, sales and sales policy, marketing
communications, advertising of the enterprise,
marketing organization at the enterprise;

be able to: analyze customer preferences; analyze and
evaluate the competitive environment; make a general
description of the product policy; determine the
competitiveness of the product;

possess: skills for independent formulation and solution
of complex issues of economic activity of organizations
through marketing analysis.

be competent: in terms of the practical application of
the knowledge of marketing analysis within the chosen
specialty, have not only knowledge about the
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Ky3bIperTi OoNy: TaHJa/FaH MaMaHIBIK asChIH/AA
MapKEeTHHITIK TaJyiay OiMIH ic KY3iHAC KOJJIaHy
TYPFBICBIHAH, KBI3METTI Oackapy Typaisl Oimimai
FaHa eMec, COHbIMEH Karap OCBl cajaJaFrbl
TaKTUKAJIBIK KOHE CTPATETHsUIBIK MIHACTTEP I MICIIS
oimy

MOCPEICTBOM MapKETHHTOBOI'O aHAJIM3A.
OBITh KOMIIETEHTHBIMU: B YaCTH IPAKTUYECKOTO
MPUMEHEHUSI 3HAaHUW MapKETUHTOBOTO aHajIn3a B
paMKax BbIOpaHHOM CTIeNUaTbHOCTH, 00Ia1aTh He
TOJBKO 3HAHUSIMU 00 YIIpaBJICHUU
JIESITEIbHOCTBIO, HO U YMETh PELIATh TAKTUYECKUE
Y CTpaTern4yecKue 3aJIa4d B ITON 00JIacTH

management of activities, but also be able to solve
tactical and strategic tasks in this area

Ipepexseusummepi / Ilpepexeuszumot / Prerequisites

ToxipuOesik MapKETHHT

| Practical marketing

| [TpakTHyecKuii MApKETUHT

Kypcmuiy kpickama mazmynnt / Kpamkoe codeparcanue kypca/ Course summary

Kypc HapPBIKTBIK Karanaa MapKeTHUHTTI
OackapyZblH THIMIUITIH — apTThIpy MaKCaThHIA
MapKETUHITIK TaJlIay JKYPTi3yJiH TEOPHSUIBIK JKOHE
olicTeMEeNiK MOCeNeNIepiH  anaapl, MapKETHHTTIK
TaJNJayabl aKMaparThlK KaMTaMachl3 €Ty JKOHE OHBI
MapKeTHHITIK  3epTTeyNiep JKYHEeCiHIe KOJIaHy
TypaJTbl O1JTIM SKUBIHTBIFBIH KYPaTbl.

Kypc PacKpbIBaeT TEOPETUYECKHE u
METOMYECKUE BOITPOCHI IPOBEICHHS
MapKETHHIOBOTO aHaJM3a C LENBI0 TOBBIIICHUS
3p(PEKTUBHOCTH YIPABICHUS MAapKETUHIOM B
YCIIOBHSIX PBIHKA, (POPMHUPYET KOMILICKC 3HAHHN
00 UHGPOPMAITIOHHOM obecrieueHN N
MapKETHHIOBOT'O aHAJIM3a M €r0 MCIIOJIb30BAHUH B
CHCTeMe MapKETHHIOBBIX MCCJICIOBAHHH.

The course reveals the theoretical and methodological
issues of conducting marketing analysis in order to
improve the effectiveness of marketing management in
market conditions, forms a set of knowledge about the
information support of marketing analysis and its use in
the marketing research system.

MoctpexBusurrep/ MocTpexBusursl/ Post-requirements

Kasipri >xapHamansik OusHec. [LIbIFbIHIapIb!
Oackapy. busHecTiH Oocekere KabieTTLTIT

COBpeMEHHBI pEeKJIaMHBIM OM3HEC. YTpaBlicHHE
3aTpatamu. KOHKYpeHTOCITOCOOHOCTh OM3HECA

Modern advertising business. Cost management.
Business competitiveness

Ilonniny epexwenikmepi / Ocobennocmu oucyunaunvl/ Course features

Kadenpa punuannapeinga cabakrap eTkisy, 6ara
Oenrineyre acep eTeTiH GakTopiapra Tanjuay
KYpri3y, CoHIai-aK )kapHaMaHbIH YKOHOMUKAJIbIK
THIMJILITIH J)KOHE KOCIMTOPBIHHBIH MAPKETHHTTIK
KBI3METiH YHBIMIIACTBIPY

[IpoBenenne 3aHATHH Ha (uIMazax Kadeapsl,
NPOBEJCHUE aHalM3a (aKTOPOB, BIMSIOIIMX Ha
eHooOpa3oBaHWe, a TaKkkKe  OIpe/escHHue
OKOHOMHYECKYI0 A((EKTHBHOCTE pEKIaMbl U
OpraHu3allii  MapKETHHTOBOH  JESTEILHOCTH
e UIPHSATUS

Conducting classes at the branches of the department,
analyzing the factors that affect pricing, as well as
determining the economic efficiency of advertising and
the organization of marketing activities of the enterprise

Bazoapnama scemexuici / Pyxoeooumenw npozpammet/ Programme manager

VtebaeBa K.O. 3.F.K. JOLIEHT

VrebaeBa)K.A. K.3.H. TOLIEHT

Utebaeva Zh. A. candidate of economic sciences.
assistant professor
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bara xoune 0ara opHary / Ilensl u nenoodpa3oBanue / Pricis and pricing

OKy maxcamul / Yuednas yenw/ Purpose

OimiM amymibuIapaa Kasipri keseHiae Oara Oenriney
cajachblHJIa TEOPUSJIBIK OLTIM MEH NPaKTUKAJIBIK
JIAFJIBLIAP/IBI KATTBIITACTHIPY

(dopmMupoBaHne y OOYYAIOIIMXCS TEOPETHYECKHX
3HAHWH W TPaKTUYECKHX HABBIKOB B 001acTh
1IEHO00Pa30BaHMsl HA COBPEMEHHOM 3Tarie

formation of students ' theoretical knowledge and
practical skills in the field of pricing at the present
stage

Oxbimy namuceci / Pezynomamut 06yuenus / Learning outcomes

Kyperbl  corTi  asikraraHHaH  Keiiin  Oijim

aTylmbLIap
Oimyre Tuic: 6ara Oenriney MpoLeciHiH 9/1iCHaMAaJIbIK
HETi3/Iepi, OKBITBUIATBIH KYPCTHIH HET13r1 CaHATTaphl;

Oara Oenriney omictepi; Oara  Oenrineyaiq
MapKeTHHITIK  acmekrijepi;  Oara  Oeunriney
CaJlaChIHAAFbl CTPATETUSUIBIK JKOHE TaKTUKAJBIK

MPOIIECTEPAIH HeTi3epi;

MeEHTrepyi Kepek: Oara Oenriiey iy opTypai 9aicTepin
KOJJIaHy; O0ara Oeriiey canachlHaFbl MApPKETHHTTIK
Kypaijapasl Tainanany, OaFa CTpaTeruschl MeH
TaKTHKachlH JypbIc aHbIKTay; Oara Oenriiey
CaJlaChIHAAFbl HAKTHI TPAKTUKAIBIK JKaFAaiiapibl
Tajiiay skoHe Oarayiay KesiHje onjay JepOecTiri MeH
IIBIFAPMAIIBUIBIK ~ KO3KApachlH KepceTy;  ©3iHiH
MPAKTUKAIBIK KbI3METiHJIe Oara OeNTijiey TeopHsIChI
OOlBIHIIA Al janany;

MeHrepyl Tumic: Oara Oesriiey Macenenepine
KaTbICTBl MApKETHHITIK Mcenenep MEH HaKThl
HapBIKTHIK JKaFJaiiapra Tajmay >KYpridy HaF/IbIChL;
OaraHbl ecenTey/AiH 3aMaHayW Tocuiaepi MeH
ToCUIepiH malpanaHy; Oara Oelyriney cajachiHaa
miennM  KaObUImAyIblH ~ HEFYPJIbIM  YTHIMJBI
TOCUTIEPIH TaHIAY;

KY3bIpeTTi Oony: nypbic Oara mienmnMiH KaObuiaay
VIIiH  HapbelK  KOHBIOHKTYpachlH  Oaramayna;
YUBIMHBIH KIpiCiH YJIFaiiTy yumriH Oara Oenriney
omiciH TaHzaayna, Oara Oenriney cTpaTerusicbl MEH

Ilocne  ycmemHoro
ol0yuaronuecsi Oyayr
3HaTh: METOAOJIOTMYECKHUE OCHOBBI IIpolecca
1IeH000pa3oBaHus, OCHOBHbBIE KaTeropuu
M3y4aeMoro Kypca; METOAbl IIeHOOOpa30BaHUS;
MapKeTUHIOBBIE  ACMEKTHl  L[EHOOOpa30BaHUS;
OCHOBBI ~ CTPaTeTMYECKUX W  TaKTHUECKHUX
IPOLIECCOB B cpepe eHO0Opa30BaHuS;

yMETh:  NPUMEHSTH  pPA3IUYHBIE  METOIBI
[IEHOO00Pa30BaHMsI; UCIIOIB30BaTh MAPKETUHTOBBIC
WHCTPYMEHTHI B 00JacTH II€HOOOpPa30BaHUS;
MPaBUJIBHO OMPEJENATh IIEHOBYIO CTPaTeTHIO U
TaKTHKY; MIPOSIBIIATH CaMOCTOSITEJIbHOCTD
MBIIIJICHUS U TBOp‘IeCKI/Iﬁ moAXxoa IMpr aHaJIru3€ U
OLIEHKE KOHKPETHBIX NMPAKTUYECKUX CHUTyalHi B
o01acTH IEHOOOpa30BaHUs, MCIIOJIB30BATh I10
TEOPHH IIEHO0OPa30BaHKs B CBOCH MPAKTUUECKON
JEeSTELHOCTH;

BIAJAETh. HABBIKAMH  IPOBEJCHUS  aHalIM3a
MapKeTUHIOBBIX ~ Tpo0JIeM U KOHKPETHBIX
PBIHOYHBIX CHUTYallMii, KacalolMXcs BOIPOCOB
EHO00Pa30BaHMsI; UCIIOJIb30BAHUSI COBPEMEHHBIX
MPUEMOB W CHOCOOOB pacyera IIeH; BEIOOpa
HanOomee palMOHAIBHBIX CIIOCOOOB MPUHSTHUS
peleHnid B 00J1acTh IeHO00Pa30BaHHUS;

OBITh KOMIIETEHTHBIMU: B OLIEHKE KOHBIOHKTYPBI
pbIHKA JJIsl TPHHATHS MPaBUJIBHOTO IEHOBOIO
peIIeHust; BBIOOpEe MeTona eHOOOpa30BaHUsI IS

3aBeplIeHHs  Kypca

After successful completion of the course, students
will be

know: methodological foundations of the pricing
process, the main categories of the course being
studied; pricing methods; marketing aspects of
pricing; fundamentals of strategic and tactical
processes in the field of pricing;

be able to: apply various pricing methods; use
marketing tools in the field of pricing; correctly
determine the pricing strategy and tactics; show
independence of thinking and creativity in the
analysis and evaluation of specific practical situations
in the field of pricing; use the theory of pricing in
their practical activities;

possess: skills in analyzing marketing problems and
specific market situations related to pricing issues;
using modern techniques and methods of calculating
prices; choosing the most rational ways of making
decisions in the field of pricing;

be competent: in assessing the market situation to
make the right price decision; choosing a pricing
method to increase the profit of the organization;
determining the pricing strategy and tactics.
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TaKTHKACHIH aiKbIHIAY/a. YBEINYCHHS MPUOBLITH OpraHu3aIlny;
orpe/ieIeHIN CTpareruu u TaKTUKA
1IEH000pa30BaHMsl.

Ipepexsusummepi / Ilpepexsuzumut / Prerequisites

Ka3ipri MEHEeDKMEHT

COBPEMEHHBIN MEHEKMEHT |

modern management

Kypcmuiy kpickama mazmynnt / Kpamkoe codepacanue kypca/ Course summary

Ilon 1wreHOepinme MarucTpaHTTap Oara Oenriiey
MIPOIIECiHIH 9liCHAMAIILIK HETi3/IepiH, Oara Oenriey
omictepin;  Oara  OenrijeyaiH  MapKETHHITIK
ACTIEeKTINIEpiH; CTpaTerusi MEH TaKTUKa HeTi3JepiH
sepaenerigi. Ilon Oara Oenriney wacesenepine
KAaTBICTBl MApKETHHITIK TIpo0jeManap MeH HaKThl
HaPBIKTHIK JKaFIaiiiapra Tajaay Kyprisy; Oaranapisl
ecenTeyiH  Ka3ipri 3amMaHfbl TocUIIEepl  MeH
TOCUIEpiH mMalifanaHy;, Oara OenTiiey cajachlHza
menrmaep  KaObUIayAblH — HEFYPIbIM  YTHIMIBI
TOCUTIEPIH TaH Ay KaO1JIeTiH KaIbITaCThIPAIbI

B paMKax AOUCHUIIJIMHBI MarvuCTpaHTbl HU3y4daT
METOJI0JIOTNUECKHE OCHOBBI mpouecca
[EHOO0OPa30BaHUsl, METOAbI I[EHOOOpa30BaHUS;
MapKeTUHIOBbIE  ACMEKThl  LEHOOOpa30BaHUS;
OCHOBBI CTpaTeTMM W TaKTUKW. JlucuourimHa
dopMupyer crnocoOHOCTH IPOBENCHUS aHaIN3a
MapKETUHTOBBIX ~ TPOOJIEM M KOHKPETHBIX
PBIHOYHBIX CHTYallMii, KacalomMXCS BOIPOCOB
EHO00Pa30BaHMsI; UCIIOJIb30BAHUSI COBPEMEHHBIX
NpUEMOB M CHOCOOOB pacdera IIeH; BBIOOpa
HamOoJee parMOHANBHBIX CIOCOOOB TPHHSITHS
pelieHuii B 001aCTH 1IeHO0Opa30BaHus

Within  the framework of the discipline,
undergraduates study the methodological foundations
of the pricing process, pricing methods; marketing
aspects of pricing; the basics of strategy and tactics.
The discipline develops the ability to analyze
marketing problems and specific market situations
related to pricing issues; to use modern methods and
methods of calculating prices; to choose the most
rational ways of making decisions in the field of
pricing

Ilocmpexeuzummepi / Illocmpexeuzumur / Post-requirements

Trade mapkeTuHr

| Trade mapkerunr

| Trade marketing

Ilunin e

pexuwenixkmepi / Ocobennocmu oucyunaunsl/ Course features

Kadenpa punmanzapeiiga cabakrap eTkisy,
coHJaii-aK Oara Oenriney MocenenepiHe KaTbICThI
MapKETUHITIK MoceJIeIep MEH HaKThl HAPBIKTHIK
JKaFIaiiapibl Tanaay; Oaranap/asl ecenTeyIiH
3aMaHay| TocuIepi MeH TOCUIIepiH mainanany

[IpoBenenne 3ansTuil Ha (rManax kadenpel,

a TaKXKe aHaIM3a MAapKETHUHIOBBIX HpOOJeM u
KOHKPETHBIX PBIHOUHBIX CHUTYalUi, KacarouXcs
BOIIPOCOB  IIEHOOOpA30BaHUS;  HMCIIOJIb30BAHUS
COBPEMEHHBIX IPHEMOB U CIIOCOOOB pacyera IeH.

Conducting classes at the branches of the department,
as

well as analyzing marketing problems and specific
market situations related to pricing issues; using
modern techniques and methods for calculating prices

bazoaphama

srcemexuici / Pykoeooumens npozpammet/ Programme manager

Toosu10oB K.T. 5.F.K.J101I€EHT

Toosu10B K.T. K.3.H. JOLIEHT

Tobylov K. T. candidate of economic sciences,
assistant professor
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Konakyii 0usneci / 'octunuunblii 0usHec / Hotel business

OKy maxcamol / Yuebnas yenw/ Purpose

TIOHIH UTEPYAIH MaKcaTbl OTaH/BIK XOHE IMIETEINIiK
KOHaK YA KOCIOPBIHAAPBIHIA  KOJAAHBIIATHIH
OackapyIblH HEri3ri oJicTepiMeH, MPUHLMITEPIMEH
XKOoHEe  (QYHKIMSUIApbIMEH  TaHBICY,  COHJaii-aK
CTYIEHTTEpAl 0acKapyIbUIBIK meuriMaepai
a3ipreyre XoHe KaObulgayra YHpeTy, Y KbIMIAFbl
KaKTBIFBICTApbl AHBIKTAy JKOHE IIelly, KOHAK Yi
CalachIHAAFbl YHBIM KbI3METKEpJIepiHE OKUIETTIK
Oepy OOJBI TaObIIA bl

LensaMu OcBOEHHS IUCLUIUIMHBI SIBJISIEOTCSI
O3HAKOMJIEHME C  OCHOBHBIMH  METOJAMH,
OpUHIMIIAMH U (QYHKUMSMH  YIPaBICHHUS,

UCIOJIb3YEMBIX Ha OTEUECTBEHHBIX U 3apYyOeKHBIX
TOCTUHUYHBIX —MPEeNNpusTHAX, a TaKke B
00y4YeHHH CTYAEHTOB pa3padOTKe U NPUHSITHIO
VIPaBIEHUYECKUX  pEIICHUH, BBIABICHUIO U
paspeuieHui0  KOH(JMKTOB B KOJUICKTHBE,
JEJIETUPOBAaHUIO  IOJHOMOYMH  COTPYJHHMKAM
OpraHu3alyy B TOCTHHUYHON cdepe.

The objectives of the development of the discipline are
to familiarize with the basic methods, principles and
functions of management used in domestic and foreign
hotel enterprises, as well as to train students in the
development and adoption of management decisions,
identification and resolution of conflicts in the team,
delegation of authority to employees of the organization
in the hotel sector. The objectives of the development of
the discipline are to familiarize with the basic methods,
principles and functions of management used in
domestic and foreign hotel enterprises, as well as to
train students in the development and adoption of
management decisions, identification and resolution of
conflicts in the team, delegation of authority to
employees of the organization in the hotel sector.

OkKpl

my nomuorceci / Pezynemamut 00yuenus / Learning outcomes

Kypctsbi €oTTi Keilin
oimiMamymbLIap

KOHAK Y{ MEHEIKMEHTIHIH 9JiCTepiH, MPUHIUITEPI
MeH  ¢yHKuusulapplH ~ Oimy; - KOHaK  Yi
IapyalibUIBIFBIH -~ Oackapy JKy#eciHzaeri akmapar
JKOHE KOMMYHHKALIUSIIAP;

- KOHaK YW MEHEIKMEHTIHIE OKiJeTTiK Oepymi
KOJIIaHy;

- KOHaK Y# KOCIMOPHBIHBIH YHBIMIBIK KYPHUIBIMBIH
Kobanmay; - KOHAaK YW YHBIMIApBIHBIH KbI3METIH
JKocmapiay; - KOHAaK YW KOCIMOPHBI Y KbIMBIHBIH
KbI3METIH OaKbLIay[bl JKy3ere achlpy; - KOHAK Yil
KOCITTOPHBIHBIH KbI3METKEpIIepiH bIHTATIaHIBIPY;
YHABIMHBIH CBHIPTKBI JKOHE IIIKI OpTachlH Tainay; -
CTpaTerUsUIBIK, TaKTHUKAJBIK AKOHE KeJen
JKocmapiapael  93ipiey; - JKOcmapiapAblH — icKe

asgKTaraHHaH

Ilocsie ycnemHoro 3apepuieHus Kypca
ol0yuaronuecsi OyayT

- 3HAaTh METOHbl, NpPUHIMIBI U (QYHKUUH
TOCTUHUYHOTO MEHEIKMEHTa; - MH(OpMAaLUio U
KOMMYHUKallMM B CUCTEME  YNpaBJICHUS
TOCTUHUYHBIM XO3HCTBOM,;

- TPUMEHATH [JEJIETHPOBAaHME TIOJHOMOYMH B
TOCTUHUYHOM MEHEKMEHTE;

- TNPOEKTHPOBATH OPTaHU3ALMOHHYIO CTPYKTYpPY
TOCTHHUYHOTO TMPEANPHUSITUS;, - IUIAHUPOBATH
JEeSTeTbHOCTh TOCTUHUYHBIX OpraHu3aluil;, -
OCYLIECTBIIITH KOHTPOJIb HAJ JEATEILHOCTBHIO
KOJUIGKTHBA TOCTUHHYHOTO TPEANPUSATHS, -
MOTHBHPOBATH  COTPYAHUKOB  TOCTHHHYHOTO
MPENPHUSTHUS;

AHAJIM3UPOBATH BHELTHIOIO M BHYTPEHHIOIO CPERy

After successful completion of the course, students
will be

- - know the methods, principles and functions of hotel
management; - information and communication in the
hotel management system;

- apply delegation of authority in hotel management;

- design the organizational structure of the hotel
company; - plan the activities of hotel organizations; -
exercise control over the activities of the staff of the
hotel company; - motivate employees of the hotel
company;

analyze the external and internal environment of the
organization; - develop strategic, tactical and
operational plans; - develop a system for monitoring the
implementation of plans;

- evaluate the effectiveness of the organization's
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acChIpbUTY OapbICHIH OaKbLUIay KYHECIH a3ipiey;

- yHBIM MEHEDKMEHTIHIH THIMIUIriH Oaramay; -
Oanmama HYCKaJapiaH Oackapy HIenTiMiH
KaOBIIIAayIbIH ~ OHTAWJBl HYCKACHIH TaHMAY;
YKaHKaJIIIbl JKaFJaiyiap/iad IbIFy TOCiIepiH Taly.

- CTaHJIapTThI EMEC KarAailnapaa
YHBIMIACTBIPYIIBUIBIK JKOHE 0acKapyIIbLIbIK
nrenriMepai Tady KabieTin urepy, onap yiiiH
JKayanKeplIJIK anyFa, anamaapasl OackapyFa skoHe
OarpIHyFa JJAlbIH 00Ty

OpraHM3allid; - pa3padaThiBaTh CTPATETHYCCKHE,
TaKTHYECKUE W  OMEpaTHBHBIC  IUIAHBI, -
pa3pabarblBaTh CHCTEMY KOHTPOJS 3a XOAO0M
pea3alyy MIaHoB;

- oueHuBaTh 3(Q(PEKTHBHOCTH MEHEIKMEHTa
OpraHM3allii;, - BBIOMPATh W3 aTbTEPHATHBHBIX
BAPUAHTOB ONTHMAJBHBIA BapHUAHT TIPHHSITHS
VIIPaBJICHYECKOTO PEIICHMS; - HAXOAUTh CIOCOOBI
BBIXO/1a M3 KOH(DWJIMKTHBIX CUTYaIHid.

- OBIIAJIETh CIIOCOOHOCTBIO HaXO/IUTh
OpraHU3aIMOHHO-YTIPABICHYCCKIUE PEIICHUS B
HECTaH/IAPTHBIX CHTYAIUsIX, TOTOBHOCTh HECTH 3a
HUX OTBETCTBEHHOCTh, PYKOBOIUTH JIOJBMH U
TTOTUUHSATHCS

management; - choose from alternative options the best
option for making a management decision; - find ways
out of conflict situations.

- master the ability to find organizational and
managerial solutions in non-standard situations, the
willingness to take responsibility for them, lead people
and obey

Ipepexeusummepi / I[lpepexeuszumot / Prerequisites

Kaszipri MEHeIKMEHT

CoBpeMeHHBII MEHEPKMEHT

| Modern management

Kypcmuiy kvickawa mazmynst / Kpamkoe cooepcanue Kypca/ Course summary

IlorH KoHaK YH MEHEKMEHTIHIH oJliCHAMAJIBIK
HEri3JepiH, KOHAK yit MEHEHKMEHTIHIH
NPUHIMIITEPIMEH  TaHBICTBIpaAbl. — KoHak  yi
MeHeKMEeHTIHIH  ¢yHkumsutapel.  Konak — yil
KOCITIOPHBIHBIH KBI3METIH jkocmapnay. Konak yi
KOCIIOPHBIHBIH, ~ KBI3METKEpJICPIH  BIHTAJAaHABIPY.
KoHak yii KoCIMOpHBI KbI3METKEPIEPiHiH KbI3METiH
pertey. KoHak yif KocimopHBIH OacKapyabl Oakpuiay.
KoHak yit KocimopHbIH Oackapyra OKiIeTTIK Oepy.

Konak y# OwsHeciH OacKapylplH CTHIIBIEPI.
YOKbIMIaFbl OKamwKalap JKOHE OJapAbl  IIenry
JKOJLIAPBI

I[I/ICLII/IHJ'H/IHa Jac€T MCTOIAOJIOTHYCCKHEC OCHOBBI

TOCTUHUYHOTO MEHEeI>KMEHTA. [Tpuniune!
TOCTUHUYHOTO MEHEeI>KMEHTA. OYyHKIUU
TOCTUHUYHOTO MeHe/pkMeHTa. llnanupoBanune
JEATENBHOCTH ~ TOCTMHUYHOIO  IIPEATIPUATHS.
MotuBanus COTPYIAHHUKOB TOCTUHUYHOIO
npeanpustus.  PerymipoBanue — eATENBHOCTH
COTPYJHHUKOB  TOCTHHHYHOIO  TPEANPHUSITHS.
Konrponp B  ympaBieHMM  TI'OCTUHHUYHBIM

npeanpustueM. JlemerupoBaHue MOJHOMOYUN B

YOpaBI€HUH  TOCTHHUYHBIM  TPEATIPUATHEM.
Crunu YIIpaBJICHUS TOCTUHUYHBIM
npeanpusitueM. KOHQIUKTEI B KOJIIEKTHBE U
nytd  ux  paspemieHusi.  CaMOMEHEIKMEHT

PYKOBOAUTEIIS TOCTUHUYHOI'O MTPEATTPUATH .

The course covers ofmethodological foundations of
hotel management. Principles of hotel management.
Functions of hotel management. Planning the activities
of a hotel company. Motivation of employees of the
hotel company. Regulation of the activities of
employees of the hotel company. Control in the
management of a hotel enterprise. Delegation of
authority in the management of a hotel company. Hotel
management styles. Conflicts in the team and ways to
resolve them. Self-management of the head of the hotel
compan

ITocmpexeuzummepi / Ilocmpexeuzumet / POSt-requirements
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TypucTik eHIMIII KBUDKBITY

HpOI[BI/DKeHI/Ie TYPUCTCKOI'O IMPOAYKTaA

| Promotion of a tourist product

bazoapnama scemexuiici / Pykosoodumens npozpammsr/ Programme manager

Vrebaena JK.O. 3.F.K. TOLIEHT

VrebaeBa)K.A. K.2.H. JOIIEHT

Utebaeva Zh. A. candidate of economic sciences.
assistant professor

MapkeTHHITIK 3epTTeyJepaiH 3aMaHayH TexHoIorusijiapbl / CoBpeMeHHBbIEe TEXHOJIOTHH MAaPKeTHHIOBBIX HccienoBanuii / Modern technologies of

marketing research

OKy maxcamol / Yueonasa uyenw/ Purpose

MIOHJII UTepy OapbIChIHAA CTYIEHTTEPIiH
MapKETUHITIK Ty HUETaHBIMbBIH KaJIBIITACTHIPY YIIiH
CTYJCHTTEp 3aMaHayH MapKETUHITIK TEXHOJIOTHSIIAP
MEH Kypaiaapabl OKbIT KaHA KOWMal, COHBIMEH
Kartap oJiap/bl IIYFbUT MAPKETUHITIK Moceenep/i
HICNIy e TPAKTUKAJIBIK KOJIAHY JaF AbIIapbIH
KaJbIITACTBIPYHI.

(bopMHpOBaTH MApKETUHTOBOE
MHPOBO33PEHHUE B TPOLIECCE OCBOCHUS
JUCLMILTMHBI 00yYarOIUecs T0JKHBI He
TOJIBKO U3YYUTh COBPEMEHHbIE
MapKEeTUHI'OBbIE€ TEXHOJIOTUU U

MHCTPYMEHTBI, HO U BBIpa0OTaTh HABBIKU
MPAaKTUYECKOro MPUMEHEHUS UX JJI peleHUs
aKTyaJIbHBIX MapKETUHIOBBIX 3a/1a4.

to form a marketing worldview in the process of
mastering the discipline, students should not only study
modern marketing technologies and tools, but also
develop skills for their practical application to solve
urgent marketing problems.

Okbimy namuorceci / Pesynomamot 00yuenusa / Learning outcomes

Kypctsi cTTi Keilin
oimiManymbLIap

- Ka3ipri Ke3eH/Ie YIKOHOMHUKAIIBIK 3€PTTeYIiH Oip
TYPpl peTiHjic MAPKETHHTTIK 3epTTeyJIep 9/1iCHAMACHI
MEH 9JlicTeMeci Typajibl OiTiMIH iCKe achIpyFa
Hei3/IeNir'eH MapKEeTHHITIK 3epTTeyIep Kyprizy

JarJblIapblH KAJIBIIITACTBIPAAbI

asgKTaraHHaH

IocJsie ycnemHoro 3aBepuieHusi Kypca
ol0yuyaronuecsi Oyayr

- dbopmupyer HaBBIKA MIPOBEIACHUS
MAapKETUHTOBBIX MCCIIEIOBAHUN, OCHOBAHHBIE
Ha peanu3anuu

3HAHUW O METONOJOTMM U  METOJUKE
3KOHOMMYECKOI0 HCCIIEI0BAHU,
Pa3HOBUIHOCTBHIO KOTOPBIX

SIBJIIFOTCS MAPKETHHTOBBIE MCCIICAOBAHUS Ha
COBPEMEHHOM JTaIe

After successful completion of the course, students
will be

- forms the skills of conducting marketing research
based on the implementation of knowledge about
the methodology and methodology of economic
research, a type of which is marketing research at
the present stage

Ilpepexeusummepi / Ipepexsusumut / Prerequisites

ToxipuOenik MapKEeTHHT

[TpakTruecKkuii MapKeTUHT

| Practical marketing

Kypcmoiy Kvickawa mazmynnt / Kpamkoe codepacanue kypeca/ Course summary
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Kypc 3amanayn MapKkeTHHTTIK TEXHOJIOTUsIIaPIbIH
MOHIH, PUHIIATITEPIH, KYPaIIapblH allabl,
MapKETUHITIH HET13T1 TeHICHIMSIAPbIH ©3repTyTe,
TYTHIHYIIBIIBIK KYHIBUIBIKTAPABI KIKTEYyTe,
TYTBIHYIIBIMEH KapbIM-KATbIHAC OPHATYAbIH
3aMaHayH 9JIiCTepiHe, 9p TYPJIl MAPKETUHITIK
TEXHOJIOTHSIIApbl KOJJIaHY MYMKIH/IITiHE,
HAPBIKTHIK FaIaM/IbIK HHTEPAKTHBTI KEHICTIKTE
OapbIHIIA JaMbIFaH MapKETUHITIK
TYKbIPBIMIaMaJIap, MbICAJIbL: ©3apa MAPKETHHT,
KOTHHUTHBTI )KOHE KPEaTHUBTI MAPKETHHT .

Kypc packpbiBaeT CylHOCTE, IPUHITUIIBI,
WHCTPYMEHTHI COBPEMEHHBIX MapKETHHTOBBIX
TEXHOJIOTHH, H3JI0KEHBI MHOIXOJbI K M3MEHECHHUIO
KITFOUEBBIX MaPKETUHTOBBIX TEHCHIIN,
KJIACCU(DMKAIIMIO MTOTPEOUTEIBCKUX IICHHOCTEH,
COBPEMEHHBIE METOMBI MOCTPOCHUS
B3aMMOOTHOIIEHUI C TIOTpeOUTENEM,
BO3MO)KHOCTH HCIIOIb30BAHUS PA3IHMUHBIX
TEXHOJIOTU MapKETUHIa, MapKETUHTOBBIC
KOHIICIIIMH, ITOJTyYUBIIIME HAUOOIbIIIee pa3BUTHE
B 171002 TbHOM HHTEPAKTHBHOM PHIHOYHOM
MIPOCTPAHCTBE, TaKWE KaK: MApPKETHHT
B3aUMOJCHUCTBUS, KOTHUTUBHBIN U KpeaTUBHBIN
MAapKETHHT.

The course reveals the essence, principles, tools of
modern marketing technologies, outlines approaches to
changing key marketing trends, classification of
consumer values, modern methods of building
relationships with the consumer, the possibility of using
various marketing technologies, marketing concepts
that have received the greatest development in the
global interactive market space, such as: interaction
marketing, cognitive and creative marketing.

bazoapnama scemexuiici / Pykoeodumesnn npozpammel/ Programme manager

Vrebaena JK.O. 3.F.K. JOLIEHT

VrebaeBa)X.A. K.3.H. IOLIEHT

Utebaeva Zh. A. candidate of economic sciences.
assistant professor

TYTBIHYIIBLIAPABIH HPPALMOHAIBI MiHe3-KYJIbIK Teopusichl / Teopusi uppauyonaabHoro nopeaeHus norpeduredeii / Theory of irrational consumer

behavior

OKy maxcamol / Yueonan yeav/ Purpose

QieyMeTTaHya, TCHXOJIOTHSIA, ASKOHOMHKA MEH
Map-KeTUHI'Te TYTHIHYIIBIIAP/ABIH KHUCHIHCHI3 MiHE3-
KYJIKbI-HA ~ TCOPUSUIBIK ~ JKOHE  OJIiCHAMAJIBIK
TOCIIEpHi,  COH-IA-aKk  KEeKe  TYJFalapiblH
Tayapiap MEH KbI3METTepli Oaranay, carhill aiy,
naifjanany >KoHE JKOI0 Ke3iH[e WIeHliM KaObUiiay
MPOIIECIH, 9pPEKeTTepi MEH TYCIHIK-TepiH Oackapy
QAicTepiH 3epTTey Ka3ipri 3aMaHFbI KaFiaiap.

W3Y4YEHHE CYIIECTBYIOINX B COLUOJIOTHH, TICHXO-
JIOTMM, DKOHOMUKE M MAapKETHHIE€ TEOPETUKO-
METO-I0JIOTHYECKHE MOJIXOJI0B K
VppalOHATIBHOMY NOTPEOUTENECKOMY
MOBEJCHUIO, a TAaKK€ METOAOB YIpPaBJICHUS
MIPOLIECCOM TPHUHSATUS PEIICHUM, NeH-CTBUAMH U
BOCIIPUSITUEM WH/IUBHUJIOB B OLICHKE,
npuoOpeTeHny, MPUMEHEHUH W W30aBJIEHHH OT
TOBApPOB U YCJIYT B COBPEMEHHBIX YCIJIOBHUSIX.

studying the theoretical and methodological approaches
to irrational consumer behavior existing in sociology,
psychology, economics and marketing, as well as
methods of managing the decision-making process,
actions and perceptions of individuals in assessing,
purchasing, using and disposing of goods and services
in modern conditions.

Oxvimy Hamudiceci / Pezynomamot 00yuenus / Learning outcomes
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Kypcrsi CITTI asIKTaraHHaH KeliH
oimiMmanymsLIap
Oineoi:

- TYTHHYIIBUIAPIBIH MiHE3-KYJIKBIH Talay KoHeE
aJIBIHFaH HOTHIKEJIEPAl TYCIHIIPY 9icTei;

- MIHE3-KYIBIKTBIH MOTHBAaLMSUIBIK (haKTOpIapblH
aHBIKTAy >KoHE Oarajay onicTepl >KOHE KIIMEHTTIH
KaHaFaTTaHybl;

- TYTHIHYWIBI 137€y aJIrOpPUTMi, 6HIM Hemece OpeHp
TypaJbl aKIapaTThl KaObUIAY KOHE €CTE CaKTay;

- Op TYpJi MapKETHUHITIK CTpaTerusulapAblH TYTHIHY-
NIBIHBIH MiHE3-KYJIKbIHA 3CePi;

- KaJIbl KOKETTITKTEPAl KYphUIBIMIAY SAiCTepi;

- CaTBIN ajy TOPTiOiHIH 3aHIBLIBIKTAPEI JKOHE OFaH
acep eteTiH dakropnap;

- Tayapiap, KpI3METTep, WHJAesap HapbIFbIHAA
TYTHIHY-TIBUIAPABIH ~ MiHE3-KYJIKBIH  OacKapyIbIH
Kasipri 3aMaH-fbl TY)KbIpbIMJAMANaphl, TACiIaepi
MEH 9J1iCTeDi;

icTeli anajpl:

IocJie ycnenmHoro 3apepuieHus Kypca
o0yuaronruecsi Oyayr

- 3HAMY.

- METOJIBl aHaJIM3a MOTPEOUTEITHCKOTO TTOBEICHHS
Y UHTEPIIPETALNY IIOJIyYEHHBIX PE3yJIbTaTOB;

- METOJIbI BBISBJIICHUS M OLEHKH MOTHBAIIMOHHBIX
(akTOpOB TOBEACHUS M  YAOBJIECTBOPEHHOCTH
noTpeOuTeNeH;

- TOTpeOMTENbCKMHA  aNrOpuTM  IIOHCKA,
BOCIIPUSTUSL M 3allOMHHaHMA HHQOpMALMU O
MPOAYKTE UK OpeH/e;

- BIIMSIHUE Pa3JIMYHBIX MAPKETHHIOBBIX CTPATETH
HAa MOBeIeHUE TIOTPEOUTEEH;

- METObI CTPYKTYpHU3aLUH OOIIKX MOTPeOHOCTEH;
-  MOJEIM TOKYNaTeIbCKOTO IOBEACHHS |
(akTOpbI, BAMSIOLINE HAa HETO;

- COBpEMEHHBIE KOHIIEMIINH, MOAXOAbI ¥ METO/BI

yhOpaBjieHHUsl [OBEJACHHWEM MOTpeOuTened Ha
PBIHKE TOBapOB, YCIIYT, UIEH;
yMmemby:

- IPUMEHSTh COLMOJIOTUYECKUE, SKOHOMUYECKHUE
U TICHXOJIOTUYECKHE TEOPHH IOTPEOUTEIHCKOrO
TOBE/ICHUS] B MAPKETUHTE;

- TPOBOAWTH aHAIM3 KOMIUIEKCa (DaKTOpOB,
BIISIFOLITX HA MTOBEICHUE MTOTPEOUTENCH;

- BBISABIIATH (DAKTOPHI, BIUSIONIME HAa W3MCHEHUE
3alpOCOB W TPEANOYTEHHH ¥ Ha TIOBEJEHHE
MOTpeOUTENeH Ha PHIHKE B LIEJIOM;

- BBISIBIISTD MIPUYHHBI BO3HUKHOBEHHUS
HEYJIOBJICTBOPEHHBIX TIOTPEOHOCTENH;
- BBISIBIIATH MoTpeOHOCTH MOKyIaTeneu

(xmeHToB) A obecriedeHus: Hanboee MOIHOro
WX yJIOBJIETBOPEHHS,;

- OIIPEIEIISTH e IPUOOPETEHHSI TOBAPOB, YCIYT
OCJICBBIMHU CETMCHTAMMU |

After successful completion of the course, students
will be

- know:

- methods of analyzing consumer
interpreting the results obtained;

- methods for identifying and assessing motivational
factors of behavior and customer satisfaction;

- consumer search algorithm, perception and
memorization of information about a product or brand,;

- the impact of wvarious marketing strategies on
consumer behavior;

- methods of structuring common needs;
- patterns of purchasing behavior
influencing it;

- modern concepts, approaches and methods of
managing consumer behavior in the market for goods,
services, ideas;

able to:

- to apply sociological, economic and psychological
theories of consumer behavior in marketing;

- to analyze the complex of factors influencing
consumer behavior;

- to identify the factors influencing the change in
requests and preferences and the behavior of consumers
in the market as a whole;

- to identify the causes of unmet needs;

- to identify the needs of buyers (clients) to ensure their
fullest satisfaction;

- to determine the objectives of the acquisition of goods,
services by target segments;

have skills:

- studying the impact of various marketing incentives
on consumer behavior;

- development of a methodology and methodology for
researching consumer behavior, solving specific

behavior and

and factors
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umemsb HABbIKU.

- U3YYCHH BJIHUAHUA PA3JIMIHBIX MAPKETUHIOBBIX | -

CTHMYJIOB Ha MOBe/IEHHE TIOTPeOnTENeH;

marketing problems;
modeling of purchasing behavior, leading the
consumer to making a purchase decision;

- pa3paboTKM METOMOJOTMH UM  METOaMKH | - research on consumer behavior and interpretation of

WCCIIeIOBAHUS MTOBEJICHUS
pelIeHNs] KOHKPETHBIX MAPKETHHTOBBIX 3a/1ay;

- MOJEIHMPOBAHHS MOKYIATEIBCKOrO MOBEACHUS,
HOABONS MOTPEOUTENsI K HMPUHITHIO PEIICHUs O
MTOKYTIKE;

- HCCIEJIOBAaHUS TIOBEJCHHUS MOTpeduTeneid u
WHTEPIPETALNH TOTYYEHHBIX PE3YyIbTaTOB.

morpebureseii, | the results obtained.

Ipepexeusummepi / [lpepexeuszumot / Prerequisites

¥iipMaars! OaCIIBUIBIK JKOHE KOIIOACIIBIILIK

PyKOBOILCTBO 1 JIMACPCTBO B OpraHyv3alinun

| Management and leadership in the organization

Kypcmuiy kvickawa mazmynol / Kpamxkoe codepacanue Kypca/ Course summary

IToH TYTHIHYIIBIHBIH  KUCBIHCHI3 — MiHE3-KYJIBIK

TEOPHSIIAPbIH ToXipubene KOJIJIAHYJTbI
yipeteni. TYTBIHYIIBUIAPABIH MiHE3-KYJIKBIH 3€pTTEY
sxicTepi. WNHTEpHET-MapKETHHT. Ananapik
Oarmapnamanapsl: TYTHIHYIIbIJIAPMEH KapbIM-
KaTBIHACTBI 0ackapy Kypaslbl >KOHE MapKETHHITIK
HIBIFBIHIAPBI OHTaNJIaH-IBIPY TOCLJI.
TyTeHYymbUIAPABIH ~ KaOBUIZAYBIHBIH — MO-ICHU

cUrarTamangapbl.  TYTHIHYIIBUIAPABIH — MiHE3-KyJjI-
KBIHBIH QJIEYMETTIK (daxTopnapsl.
TyTHIHYIBUIAPABIH MiHE3-KYJIKbIHA aHBIKTaMaJIbIK
TONTapAbIH ocepi. TY-THIHYIIBIHBIH MiHE3-KYJIKbIHA
oTOacel MEH Y#H IIapya-IIbUTBIFBIHBIH — 9Cepi.
TyThIHYIBI ~ MiHE3-KYJIKBIHBIH  NICHXOJIOTHSUIBIK
¢daxtopnapbl.  TYTBIHYIIBIHBIH ~ MiHE3-KYJIKbIHA
TYJFaHBIH ocepi. TYThIHY MOTHBTEpPI JKOHE IICHTM
KaObuinay mporeci. TyTeiHymbUIapra ocepi. B2B
HapbIFbIHAAa  OW3HEC  JKYpridy  epeKIIeNiKTepi.
TyThIHYIIBUIAPABIH KYKBIKTapbI: Ma3MyHBI,
KOpFaJIybl, KYKBIKTBIK HETi3]Iepi.

JlanHHAas  OWCUMIUIMHA €T  MpPUMMEHEHHe

This discipline is  focuses theories of irrational

TEOPUH  HMPPAIMOHAIBHOrO  MoTpeduTeabckoro | consumer behavior. Research methods of consumer
MOBEJICHNST Ha MpakThke. Meromsl nccienopanus | behavior. Internet Marketing. Loyalty programs: a
noTpeOUTENhCKO-TO  moBeAeHus.  Murepuer- | customer relationship management tool and a way to

MapKETUHT. [Tporpammsl

nosutbHOCTH: | Optimize marketing costs. Cultural characteristics of

UHCTPYMEHT YIpaBJeHHs OTHOIIGHUsA-MH ¢ | consumer perception. Social factors of consumer

KJIMEHTaMH UM Crocod OnTHMH3aluK Mapke- | behavior.

influence of reference groups on

THHTOBBIX pacxonoB. KymerypHsie ocobennoctu | consumer behavior. Influence of family and household

BOCTIPHSITHUS MOTpeOUTENCH.
(dakTopsl NOTPEOUTEITHCKOTO

CommaipHble | ON  consumer

behavior. Psychological factors of
moBeneHus. | consumer behavior. The influence of personality on

BnusHue pede-peHTHBIX Tpymn Ha moBegeHue | consumer behavior. Consumption motives and decision-
notpebuteneii. Bmmsinne cempu u gomamnero | making process. Impact on consumers. Features of
X03iCTBa Ha  moBe-IeHHe — norpeburesneii. | doing business in the B2B market. Consumer rights:

INcuxonormyeckue (dakTopbI
norpedureneii. BimsiHue TMYHOCTH Ha TIOBEICHUE
norpeourens. MOTHBBI TOTPEOJICHUS W TIPOIIECC
NpuHATUSA peweHuil. BoszgeiictBue Ha 1OT-
peoureneit. OcobeHHOCTH BeneHHUs el Ha B2B
peiEKe. [IpaBa morpeOuTeneit: comepikaHue,
3aIlM-Ta, 3aKOHOJaTeIbHas Oa3a.

moBemenus | content, protection, legal framework.
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ITocmpexeusummepi / Ilocmpexeuzumet / POst-requirements

[IIpIFapMaIbUIBIK JKapHaMa

| Kpearusnas pexiama

| Creative advertising

bazoapnama scemexwiici / Pykogodumens npozpammsr/ Programme manager

To6sutoB K. T., 5.5.K.

| To6bu10B K.T., K.2.H.

| Tobylov K.T,, ce.s.

Trade menemxment / Trade menemkment / Trading management

Oky maxcamol / Yuebnasa yenw/ Purpose

cayoa  cajachlHAarbl — YHBIMIBI  OacKapyIblH
TEOPUSUIBIK ~ JKOHE  IpaKTHKAIbIK  Macelelnepi
OolipIHITIA MarvcTpaHTTapIb Jasgprayably
IIPaKTUKAJIbIK JKOHE  FBUIBIMU-TIEar OTUKaJbIK

KbIBMCTTC MAruCTpaHTTApAbl TCOPUAIBIK Aadpiiayabl

o0ecrneynTb HeOOXOAUMBI yPOBEHb MOATOTOBKU
MarucTpaHTOB o TEOPETUUECKUM u
MPAKTHYECKUM BOMpocaM YIpaBIEHUS
opraHuzanueii B cepe TOProBiM, HaPaBJICHHBIX
Ha TPUMEHEHUE TEOPETUYECKOW TOATOTOBKU

provide the necessary level of training for
undergraduates on theoretical and practical issues of
organization management in the field of trade, aimed
at applying the theoretical training of undergraduates
in practical and scientific-pedagogical activities

KOJZIaHyFa  OarbITTalFaH  KAKETTI  JICHTeHiH | MAarCTPAaHTOB B  TPAKTHYECKOM W HAaydHO-
KaMTaMachl3 eTy NeIOTOTUYECKOH eI TeTbHOCTH
Oxbimy Hamuoiceci / Pezynomamut 06yuenus / Learning outcomes
Kyperbl  ¢dtrTi  askraranHan keiiin  0imim | [locsie  ycmemrHoro  3aBepmienusi  Kypea | After successful completion of the course, students
aJTyubLiap odyyaronuecst oyayT will be
Oimyre THIC: cayla MEHE/DKMEHTIHIH TEOPHUSUIBIK | 3HATh: TEOPETUYUECKHE ocHoBbl ToproBoro | know: the theoretical foundations of trade

Heri3/1epi, OKbITBUIATHIH KYPCTBIH HET13r1 CaHaTTaphl;
cayna KOCITOPHBIH 0acKapy/IbIH
YHBIMIACTBIPYIIBUIBIK HET131epi; Tayap jKaOabIKTay,
KOWMa IapyalbUIbFbl TPOLECTEPiH, KOTEPME KIHE
Oenmiex caynanarbl cayJa-TeXHOJIOTUSIIBIK MPOIECTi
YHBIMIACTHIPY XKoHE Oackapy.

icTeyi Kepek: TYThIHY HAPBIFBIHIAFBl  JKYMBIC
NPOLECIHEC TYBIHIAWTHIH IMpoOIeMaIapIpl Tajiaay
JKOHE IIeIly; HApBIKTBIK KaFJaiabl 3epTTey, OHBIH
YPOICTEepiH yaKTBUIBI TYCIHAIpY JKOHE ecKepy,
TOyeKell  JIGHreHiH  ajigplH  ajna  Oarauar,
KOMMEPIMSIIBIK MenTiMIep KaObuay; YHbIMIapIbH
KOMMEPITUSLITBIK OemiMIenepiHiy KbI3METIH
KocTapriay YHBIMIACTHIPY; cayna-
TEXHOJIOTHSUTBIK POLIECTI YIBIMAACTHIPY;

KOHC

MCHCPKMEHTA, OCHOBHBIE KAaTCTOPUH U3Yy4a€MOI'o
KypcCa; OpraHu3allMOHHbLIC OCHOBBLI YIIPAaBJICHHA

TOProBbIM NpeANpUATUCM, OpraHu3anus nu
YIIpaBJICHUC mnmponcccaMu TOBAapOCH a6)KeHI/I$[,
CKJIaJICKOI'O XOSHﬁCTBa, TOProBoO-

TEXHOJIOTHYECKAM TIPOLIECCOM B ONTOBOM M
PO3HUYHOU TOProBIIE.

YMETb: aHaJM3UPOBaTh M paszpeuiarh MpoOsieMbl,
BO3HMKAIOIME B  mpouecce  paboTel  Ha
NOTPeOUTETHCKOM PBIHKE; HCCIIEI0BATh
PBIHOYHYIO CUTYAaIHIO, CBOEBPEMEHHO
WHTEPIPETUPOBaTh U YUUTHIBATh €€ TEHJCHIINH,
MPUHUMATh KOMMEpYECKHE penieHus,
NpEeIBapUTEIbHO  OLIGHUB  YPOBEHb  PHUCKa;
IJIAaHUPOBATbL M OPraHU30BbLIBATHL JCATCIbHOCTDH

management, the main categories of the course being
studied; the organizational foundations of trade
enterprise  management; the organization and
management of the processes of commodity supply,
warehouse management, trade and technological
process in wholesale and retail trade.

be able to: analyze and solve problems that arise in
the process of working in the consumer market;
investigate the market situation, interpret and take
into account its trends in a timely manner, make
commercial decisions, having previously assessed the
level of risk; plan and organize the activities of
commercial divisions of organizations; organize the
trade and technological process; correctly use the
personnel  motivation  system; evaluate the
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KbI3METKEpJICpAl  bIHTAJIAHABIPY KYHeCiH IyphIC
naiianany; KOMMEPIMSIIBIK ~ MEHEIKMEHTTIH
THIMJIIJITiH Oaranay.

MBIHAJIAP/IBL: cayna KOCIITOPBIHIAPBIHBIH
TayapJapblH CaThlll ajly JXKOHE CaTy MpOLECTepiH
KOcTiapiay JkoHe YHBIMAACTHIPY JaFJbUIapbIH;
KOCIMOPBIHHBIH ~ Cay/la KbI3METIHIH TYpPIH >KOHE
OpbIHJIANAThIH ~ KOMMEPLISUIBIK — ONeparusiapIbiy
CHUIIaTBIH €CKEepPE OTBIPHIN, Tayap AacCOPTHMEHTIH
KaJIBINTACTBIPY AAFAbUIAPBIH; Tayap KO3FaJbICBIHBIH
OpTYpJi Ke3eHAEpiHAe cayna MpPOLECTEPiH YTHIMIIbI
YUBIMIACTBIPY ~ JAFIbUIAPBIH;  KOMMEPLUSUIBIK
KOCITOPBIHAAPABIH  KaJIPIBIK, MAaTepHaJIbIK HKOHE
Kap KbUIBIK PECYPCTAPBIHBIH JKaii-KyHiH Taiaay *KoHe
Oaranaypl; IapyaIbIIbIK JKYprizyi
CyOBEKTIIepAIH KBI3METIH OaKpUIay JaFabLIapPhIH
MEHTepyi THIC.

Ky3bIpeTTi OoNy: TaHJa/FaH MaMaHJIBIK asChIH/IA
bimimai  ic  ky3iHAe — KoimaHy — OemiriHje
KOMMEPLHUSIBIK KbI3METTI 0acKapy Typasbl OUTiM
FaHa eMec, COHbIMEH Karap OChl CallaJiaFbl
CTpPaTEeTUSUIBIK MIHACTTEPII 1ere Oiy.

KOMMEpPUYECKUX MOJApA3ACICHUN  OpraHU3allni;
OpraHu30BaTh TOPrOBO-TEXHOJIOT MUECKU I
IPOILIECC; MPAaBWIBHO HCIOJIB30BaTh CHUCTEMY

MOTHBAIMN MIePCOHAA; OIICHUBATH
3((HEeKTHBHOCTH KOMMEPUYECKOr0 MEHEIKMEHTA.
BIIAJICTh: HABBIKAMH TJTAHUPOBAHUS "

OpraHM3allid TPOIECCOB 3aKylKH M IMpOJax
TOBapoOB IpPENIPUATUN TOProBJM; HAaBBIKAMHU
¢dbopmupoBaHus TOBAapHOTO aCcCOpPTHMEHTa
OpEeIpUATUsS C Y4YeToM BHJA €ro TOPIroBoi

JIEATENbHOCTH W XapakTepa  BBIIOJHAEMBIX
KOMMEPUYECKUX ornepauui; HaBbIKaMU
paroHaIbHON OpraHu3alu TOPrOBBIX
IIPOLIECCOB Ha Pa3IMYHBIX JTanax

TOBApPOABMIKCHU A, aHAJIN3 W OLCHKU COCTOSHUA

KaJpOBBIX, MaTepUalibHBIX M  (PUMHAHCOBBIX
pecypcoB KOMMEPUYECKHX MPePHUSTHI;
HaBbIKAMH  KOHTPOJSI 32  JICATCIIbHOCTBIO

XO3SIMCTBYIONX CyOBEKTOB.

OBITb KOMIIETEHTHBIMU: B YaCTH IMPAKTUYECKOI O
NpUMEHEHUs] 3HAaHUH B paMKax BbIOpaHHON
CHENMaIbHOCTH, 00J1alaTh HE TOJNBKO 3HAHMSMU
00 ympaBieHHMH KOMMEPYECKOW esATeIbHOCTHIO,
HO W yMETh pElIaTh CTpaTerHyeckue 3ajadd B
9TOi 00nacTu.

effectiveness of commercial management.

possess: the skills of planning and organizing the
processes of purchasing and selling goods of trade
enterprises; the skills of forming the product range of
the enterprise, taking into account the type of its
trading activities and the nature of the commercial
operations performed; the skills of rational
organization of trade processes at various stages of
commodity movement; analysis and assessment of
the state of personnel, material and financial
resources of commercial enterprises; the skills of
monitoring the activities of economic entities.

be competent: in terms of the practical application of
knowledge within the chosen specialty, have not only
knowledge about the management of commercial
activities, but also be able to solve strategic problems
in this area.

Ilpepexseuzsummepi / Ilpepexeuszumot / Prerequisites

Kaszipri MeHeKMEHT

| CoBpeMeHHbIH MEHEHKMEHT

| Modern management

Kypcmuiy kpickama mazmynnt / Kpamkoe codeparcanue kypca/ Course summary

TyThiHY HapbEFBIH KaJbIITACTBIPYAaFbl cayqaHbiH | Posb TOPrOBJIN B dopmuposanuu | The role of trade in the formation of the consumer
peini. Cayna MEHEKMEHTIHIH TEOPHUSIIBIK HETi3epi. | moTpeduTebckoro  peiHka.  Teopermueckuwe | market.  Theoretical ~ foundations  of  trade
Cayna KpI3METiH  MeMJIeKeTTiK  pertey. Cayma | OCHOBBI TOPrOBOTO MeHe/DKMeHTa. | management. State regulation of trade activities.
KOCIMOpHBIH ~ OacKapyablH — YHBIMAACTHIPYIIBUILIK | ['ocymapcTBeHHOe — perynupoBanue — Toprosoii | Organizational bases of trade enterprise management.
Herizmepi. Tayap adiHaneiMeiH Oackapy. Caynda | gestenpHoctd.  OpraHumsaipionHele  ocHoBBI | Commodity turnover management. Managing the
KOCITTOPHBIHBIH ACCOPTUMEHTIH Oackapy. | yrnpaBieHHsI TOPrOBBIM npennpusitieM. | assortment of a trading company. Organization and
Tayapnapabl JKeTKi3y NpoLECTepiH VilbIMIacTeipy | YmpaBieHue  ToBapooOoporoM.  VYmpasienue | management of commodity supply processes.
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)koHe Oackapy. KoiimMa 1mapyambiibFbiH Oackapy.
Bemiek cayna xemnicin 6ackapy

ACCOPTUMEHTOM TOPTOBOTO MPEANPHUSITHS.
Opranu3aiiss ¥ yOpaBjieHHE  TpOIeccaMu
TOBapoCHaOXeHUs.  YMpaBICHUE  CKIAJCKUM

XO3SIMCTBOM. YTIpaBJICHHE PO3HHUYHON TOPTrOBOM
CETBIO

Warehouse Retail Network

Management

management.

bazoaphama

scemexuici / Pykoeooumens npozpammul/ Programme manager

Ceiitoa I'.T. — a.r.x., mpodeccop

CeiitoBa I'.T. — k.3.H., mpodeccop

Seitova G. T candidate of Economic Sciences,
Professor

Trade mapkerunr / Trade mapkerunr / Trade marketing

Oky makcamot / Yueonan uenwv/ Purpose

MarucTpaHTTap bl el ilHJE JIe, OJIaH THIC JKepiep/e
ne KOFaMJIbIK KaXXCTTUTIKTE Pl 3epTTeyre,
KaJIBINITaCTBIPyFa JKOHE KaHaFaTTaH/IbIpyFa
OaFpITTAJIFaH Tayap-aKila KaThbIHACTAPBIHBIH Ka3ipri
3aMaHFBI TasanTapsl xarmaiieiana  Caynma
MapKETUHTIHIH TCOPUSUIBIK JKOHE MPAKTUKAJIBIK
ACIICKTIJIEPIMEH TaHBICTBIPY

O3HAKOMHTb MAaruCTpaHTOB C TCOPETHUCCKMMHU U

MPaKTUYECKUMU acreKTaMmu TOProOBOr0
MapKeTMHra B  YCJOBHSX COBPEMEHHBIX
TpeOOBaHUI TOBAPHO-JCHEKHBIX  OTHOIICHUH,

HAaIleJICHHBIX Ha MCCIeoBaHue, (POpMUpOBaHUE U
VIIOBJIETBOPEHUE OOIIECTBEHHBIX MOTPEOHOCTEH
KaK BHYTPH CTPaHBbI, TAK U 32 ee MpeaeiaaMu

to familiarize undergraduates with the theoretical and
practical aspects of trade marketing in the context of
modern requirements of commodity-money relations,
aimed at the study, formation and satisfaction of public
needs both within the country and abroad

Okbimy namuorceci / Pesynomamot 00yuenusa / Learning outcomes

Kyperbl  coTTi  asikraraHHaH  Keiiin  Oimim
aTylmbLIap

Oimy: cayma  MapKeTHHTIHIH  CHEIM(PUKAIBIK
CUMAThIH, cayJajarbl MapKEeTHHITIH THIMIUIITIH
Oaranay/pl, BIKTUMAI TOYEKEIIEeP/Ii €CKepPe OTHIPHITL,
KETKI3YIIUIEPMEH JKOHE CaThIl  alylIbUIapMeH
OenceHni  cayaa  KOMMYHHUKALUSIAPBIH — KYPY

caynachlH/Ia arFaH OiTiIMIEpiH KOJIIaHy;

icTell ay Kepek: o3 OiNiMIH MaTepHabIK OHIIpIC
meH OenymiH HAaKThl OOBEKTUIEPIHIEC iCKE achIpy,
KOMMEPIHSIIBIK MAPKETHHTTI OacKapy, TayapiaapiIbiH
carachlH Oaranay;

Iocse  ycmemHoro
ol0yuyaronuecsi Oyayr
- 3HATB: CHEHU(UYECKUNA XapaKTep MapKeTHHTa
TOPTOBJIH, OIIEHKY d(PPEKTUBHOCTH MapKETHHTA B
TOProBj€, NPUMEHSATHh IOMy4YEHHbIE 3HAHHUS B
o0llacTh  CO3MaHMsI ~ aKTUBHBIX  TOPTOBBIX
KOMMYHUKaIUH C  TOCTaBIMKAMH U
MOKYTIATEIISIMU C YY€TOM BO3MOXKHBIX PHCKOB;
YMETh. peain30BaTh CBOM 3HAHUS HA KOHKPETHBIX
00bEKTaxX MarepuaibHOr0 IMPOM3BOACTBA U
pacmpeneneHns,  YIpaBJISITh  KOMMEPYECKHM
MapKETHHI'OM, OIICHHBATh KAYeCTBO TOBAPOB;

3aBeplIeHHs  Kypca

After successful completion of the course, students
will be

-know: the specific nature of trade marketing, evaluate
the effectiveness of marketing in trade, apply the
knowledge gained in the field of creating active trade
communications with suppliers and buyers, taking into
account possible risks;

be able to: implement their knowledge on specific
objects of material production and distribution, manage
commercial marketing, evaluate the quality of goods;
possess: skills of conducting marketing research in the
field of trade, market analysis and the feasibility of

MEHrepy:  cayla  cajachlHOa  MApKETHHITIK | BJaJeTh: HaBBIKAMH IMPOBEICHUS MapKETHHIOBBIX | entering this market;
3epTTeysiep KYpridy, HapbIKThl Tajijay JKOHE | MCCIeIOBaHHi B cdepe TOProBiM, aHammsa peiHKa 1 | be competent: in the development of a complex of
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KOMITaHUSTHBIH OCbl  HAapbIKKa  IIBIFYBIHBIH
OPBIH/IBUIBIFBI IAFIbLIAPHI;
KY3bIpETTI  0OJly:  KOMMEPIMSUIBIK ~ MapKETUHT

KeIIeHIH IaMBITY/Ia-cay/ia MOMIJICNIEpiH XKYprizyie

IIEJICCO00Pa3HOCTH  BBIXOJA KOMITAHMM Ha 3TOT
PBIHOK;

OBITh KOMITETEHTHBIMH: B pa3pabOTKe KOMILJICKCA
KOMMEPYECKOI0 MAapKETHUHTa - B IPOBEICHUU
TOPrOBBIX CACJIOK

commercial marketing - in conducting trade
transactions

Ipepexsusummepi / Ipepexeuszumot / Prerequisites

Baranap xone Oara Oesnrisiey

| Llenbl 1 eHOOOpa30BaHue

| Prices and pricing

Kypcmuiy kpickama mazmynnt / Kpamroe codepacanue kypca/ Course summary

KommeprusiibIk KbI3METTET1 MapKeTHHI
TYXKbIppIMJIaMachl. Tayap aliHJIBIMbI CalachbIHIAFbI
Mapketunr. MartepuaiiplK ©HIIpic calachbIHIAFbI

Konnenust MapkeruHra B KOMMEpUECKOil
JesITeIbHOCTH. MapKeTHHT B cdepe TOBapHOIro
obpamienusi. Kommepiust cdepbl MaTepruaibHOrO

The concept of marketing in commercial activity.
Marketing in the field of commodity circulation.
Commerce of the sphere of material production. Intra-

cayna. Dupmainriyik kocmapiay. AyTCOPCHHT | MPOM3BOJICTBA. Buyrpudupmennoe | company planning. Marketing of outsourcing services
KBI3METTEPiHIH MapKETHUHT 1 TUTaHUpOBaHWE. MapkeTunr  yciayr — cdepsl
AyTCOPCHHTA.

Bazoapnama scemexuiici / Pyxoeooumenv npozpammet/ Programme manager

Ceiitoa I'.T. — a.r.x., mpodeccop

CeiitoBa I'.T. — k.3.H., mpodeccop

Seitova G. T candidate of Economic Sciences,
Professor

busHecrin 0dcekere kadiinerTiiiri / KonkypenrocnocodHocTh 0u3Heca / Business competitiveness

OKy maxcamol / Yueonasa yenw/ Purpose

oM Ay IbIIAPAbIH Kazipri 3aMaHFbI
KOMIAHUSUTAPbIH Oacekere a0lIeTTLIIrH
KaMTaMachl3 €Ty YIIiH KaxeTTi OimiM, OimKTUIIriH
YKOHE JIAF/IBUIAPBIH KAJIBIITACTHIPY

(dbopmupoBanre y 00y4aromuXxcs 3HAHUH, YMEHUN
¥ HaBBIKOB, HEOOXOIMMBIX JIsI O0ECHEeYECHUS
KOHKYPEHTOCIIOCOOHOCTH COBPEMEHHBIX
KOMITaHUH

forming at student knowledge, abilities and skills,
necessary for providing of competitiveness of modern
companies

Okbimy namuceci / Pesynomamot 00yuenus / Learning outcomes

Kypcrsi CITTI KeliH
oimiManymsLIap

- - ObusHecTiH Oacekere KaOIMeTTiNIrHIH
HET13T1 TeOPHSUTBIK TYCIHIKTEPIH TyCiHEe i,
OacekenecTikTiH (hopMaapsl MEH TYpJepiH XKiKTeyIi
- DocekeriecTep Typasbl aKmapaT KHHAY/BIH HEri3ri

QICTEpIH KOJAAHYIbI, HOTHXKEJICPIH TYCIHAIpeai

assKTaraHHaH

IMocJie ycnemHoro 3apepiieHus Kypca
oO0yuaronruecs: Oyayr
- IOHUMATh OCHOBHBIE TEOPETUYECKHE TOHATHS
KOHKYPEHTOCIIOCOOHOCTH OM3HEca,
knaccuumpyer GopMbl ¥ BUABI KOHKYPEHIIUH.
- IPUMEHSATH OCHOBHBIE METOMKH cOOpa

nHpOpPMAaIIUK O KOHKYPEHTaX, HHTEPIPETUPYET

After successful completion of the course, students
will be

-understand the basic theoretical concepts of business
competitiveness, classifies the forms and types of
competition

-apply the main methods of collecting information
about competitors, interprets the results
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- OuzHecTiH 0acekere KaOlIeTTiNIriH TaaaayablH
HETI3r1 9JIICTepiH Oaranay, HOTHKEIIEPiH TYCIHIIpY
- OoCeKeNecTIKT1 JKYpri3y/liH Herisri
CTpaTerusUIapbiH, 09CeKeIeCTEP IIH MAPKETHHITIK
TaJIIaybIH JKYPri3y JaFIblIapblH MEHICPEIi.

pe3yJIbTaThl

- OHCHUBATh OCHOBHBIC MCTOJUKH aHAJIM3a

KOHKYPEHTOCIIOCOOHOCTH OM3Heca,
HUHTEPIPETUPYET Pe3yIIbTaThI

00J1a/1aTh HABBIKAMHU OCHOBHBIX CTPATETHU
BEJICHUSI KOHKYPEHTHOM OOPHOBI, IEMOHCTPAITHH
yYMEHHE IPOBOJUTH MAPKETHHT OB aHAJIN3
KOHKYPEHTOB

-evaluate the main methods of analyzing the
competitiveness of the business, interprets the results

- possess the skills of basic competitive strategy,
demonstrating the ability to conduct marketing analysis

of competitors

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Kaszipri MapkeTHHITIK TajJaay

COBpeMeHHBIﬁ MapKeTHHFOBBIﬁ aHaJin3

| Modern marketing analysis

Kypcmuiy kvickawa mazmynst / Kpamkoe cooeparcanue kypca/ Course summary

Byn moH 0ocekeNecTiKTiH YFBIMBI JKOHE JaMmy
TapuxblHa OaFbITTaIFaH. boceKenecTik canachiHIarbl
KYKBIKTBIK pertey. bacekenmectep Typansl akmapar
JKIHAY Ke3lepi MeH onicTepi. beHIMapKuHT YFBIMBI
JKOHE OHBI KOJNJaHy epekienmikrepi. bacekenmectik
CTpaTerusap >koHe OJap/Abl iICKe achIpyIbIH a0bICTHI
Toxiprbenepi

XanbIkapajblK OW3HecTeri OocekenecTepii Taluay
epekuieikrepi. busHecTiH 0acekere KaOUICTTUIIMH
tannay. Tayapmap MeH KbI3MeTTepAiH Oacekere
KaOUIETTINITiHIH JKalmbl cHnarramacel. Tayapnap
Me€EH KBI3METTEPIIH Oacekere KaOlIeTTimK
(bakToprapsl

JlaHHast AMCLMIUIMHA HalleJIeHa Ha

MIOHSITHE U UCTOPUS Pa3BUTHS KOHKYPECHIIHH
[IpaBoBoe perynnpoBaHue B cpepe KOHKYPEHIIUH.
HcTounuku u MeToasl coopa nHpopmManuu o
KOHKypeHTax. [loHsTre GeHYMapKuHTa U
0CO0CHHOCTH ero npuMeHeHns. KoHKypeHTHbIe
CTpaTeruy U YCIICIIHbIC MPAKTUKU UX PeasTN3aluu
Oco0eHHOCTH aHaJIn3a KOHKYPEHTOB B
MEXITyHapOIHOM Ou3Hece.

AHann3 KOHKYPEHTOCTIOCOOHOCTH On3Heca
OO01mas xapakTepucTuka
KOHKYPEHTOCIIOCOOHOCTH TOBApPOB M yCIIYT.
@®akToppl KOHKYpPEHTOCIIOCOOHOCTH TOBAapOB U

yCIyr

This discipline is focuses on the concept and history of
competition development Legal regulation in the field
of competition. Sources and methods of collecting
information about competitors. The concept of
benchmarking and its application features. Competitive
strategies and successful implementation practices
Features of the analysis of competitors in international
business.

Competitive strategies and successful experience in
their implementation Features of the analysis of
competitors in international business. Business
competitiveness analysis General characteristics of the
competitiveness of goods and services. Factors of
competitiveness of good sand services

Bazoapnama scemexuici / Pyxoeooumesns npozpammut/ Programme manager

CetitoBa [.T. — a.¥.k., mpodeccop

CetitoBa I'.T. — k.3.H., Tpodeccop

Seitova G. T candidate of Economic Sciences,
Professor
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bpenn mapkerunri/ bpennx mapkerunr/ Brand marketing

OKy maxcamol / Yuebnas yenw/ Purpose

bpenauHT camachIHAAFBl HETi3ri  KY3BIPETTLTIKTI
JaMbITy, SIFHM  MarucTpaHTTapra OoJjamakTa
Oocekere KaOUIETTI KoHE KOpFaly KaOineTTimri
JKOFapbl OpeHATEPIi KypyFa, OJapiblH OpHAJIaCybl

MEH HMUIKIH aHBIKTAYFa, (hupMamapIpH
MapKETUHITIK CTPATETUsUIAPbIH  €CKEepPE  OTBIPHIII,
onmapAblH  JlaMyblH  0OackapyFa  KOMEKTeceTiH

OpeHATepAl KYpy kKoHe 0ackapy KbI3METiHE KociOm
KO3Kapac KaJbINTaCThIPY

PasBuTHe KIIOYEBBIX KOMIIETEHIIMH B 00JacTu
OpeHIWHra, T.€. BBHIpAOOTKA Yy MarkCTPaHTOB
pohecCHOHATBHOTO B3TIIA HA JESTETHHOCTD 110
CO3JaHHUIO W YIIPABJICHUIO OpeHIaMH, KOTOPBIH

NMOMOXKET MM B OyaymeMm pa3pabaTeiBaTh
KOHKYPEHTHOCIIOCOOHBIE W OXPaHOCIIOCOOHBIE
TOPrOBbIE MapKH, OMpeneNsaTh ux

MO3ULIMOHUPOBAHNE W HMMHIDK, YIPaBISTh HX
Pa3sBUTHEM C YYETOM MAapKETEHIOBBIX CTpaTerui

bupm

Development of key competencies in the field of
branding, i.e. development of a professional view of the
activities of creating and managing brands, which will
help them in the future to develop competitive and
protective brands, determine their positioning and
image, manage their development, taking into account
the marketing strategies of firms

Okbimy namuceci / Pesynomamot 0o0yuenus / Learning outcomes

Kypersr  corTi Kellin  Oinim
aTymbLIap

- Oimy: Kazipri 3amaHfbl HapbIKTapaa OpTYpIi
KOMIIAHWSUIAPABIH  JKYMBIC  ICTeYyiHIH Ou3HeC —

MoJieNniHAeri OpeHANHTITIH peli, OpeH TYpepi KoHe

AsgAKTaraHHaH

KOMIaHUSHBIH ~OpeHJ mopTdemiHaeri onapiIbiH
apTypii penaepi

MEHTepyl  THiC: OpeHI-UMUIKII  MOJETbICY
TEXHOJIOTHSUIAPBIH  MO3ULMSAIAY KOHE MEHrepy
TYKBIPBIMJIAMACKIH J3ipIiey

MEHrepyl THiC: KepceTureH OinmiMai  3eprrey
JKYMBICBIH/IA KOJIJIaHY JIaF/IbICHI

KY3BIPETTi oomy: skahaHITBIK OpTaJarsl

SKOHOMHMKAIIBIK areHTTep MEH HAPBIKTAP/BIH MiHE3-
KYJIKBIH SKOHOMHKAJIBIK KOHE CTPATCTHSUIBIK TaJIay
QJIICTEpiH MEHTepY

IlocJsie ycnenHoro 3aBepuieHusi Kypca
oO0yuaronruecs: Oyayr

- 3HaTh: pos OpeHauMHra B OU3HEC —MOJEIH
(YHKIIMOHMPOBAHHUS PA3IMYHBIX KOMITAHHK Ha
COBPEMEHHBIX pBIHKaX, THIIOB OpEHIOB M WX
pa3IMyHBIX poJiel B MapouHoM noprdene
KOMIIaHUN

YMETh! pa3pabaTbBaTh KOHLICTIIUN
MO3ULUOHUPOBAHUSA M BJAACHUS TEXHOJOTHSIMHU
MOJIOJIUPOBAHUS OpPIHA-UMHUIKA

BJIaJICTh: HAaBbIKAMHU TNPUMEHEHHS YKa3aHHBIX
3HAHWH B UCCIIEIOBATENECKON padoTe

OBITh KOMIIETEHTHBIMU: _BJIaJICHUEM METOAaMU
9KOHOMMYECKOI'O U CTPaTerMyecKoro aHajau3a
MOBEJICHNSI SKOHOMHYECKUX areHTOB M PHIHKOB B
r7100aJIbHOM cpefie

After successful completion of the course, students
will be

- know: the role of branding in the business model of
the functioning of various companies in modern
markets, the types of brands and their various roles in
the brand portfolio of the company be

able to: develop the concepts of positioning and
ownership of brand image modeling technologies
possess: the skills of applying this knowledge in
research work

be competent: master the methods of economic and
strategic analysis of the behavior of economic agents
and markets in the global environment

Ipepexeusummepi / Ilpepexeuszumot / Prerequisites

TyTEIHYIIBUIAPABIH UPPALTMOHAIABI MiHE3-KYJIBIK
TEOPHUSICHI

Teopust HppalMOHATIBHOTO TOBECHHS
norpeduTenen

Theory of irrational consumer behavior

Kypcmuiy kpickawa mazmynst / Kpamroe codepacanue kypca/ Course summary

KOMMepLMSUIBIK KbI3METTeri OpeHIMHITIH perti MeH | Pone M Mecro Openambra B komMepueckoii | The role and place of branding in commercial activities.
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OpHBI.  BpeHAMHITIH  COLMONOTHSUIBIK  JKOHE
TICUXOJIOTHSITBIK, aclekTinepi. Tayap TaHOamapbiH
TpaHchopMaIusay. Kymri Opennrep.

KommanusHbelH =~ OpeHI  casicaTbIHBIH —~ Ma3MyHBL
BpenauHrTeri CTparervsUIBIK HIeHiMaep. 3aMaHayn
OpeHauHT TexHONOrus1apsl. PupMaHbIH OpeHAUHTIH
Oackapy

JeSITeTIbHOCTH. Couunonornyeckue u
MICHXOJIOTHYECKUE aCTICKTHI OpeHauHTa.
Tpancdopmarmst ToBapHbIX 3HAaKOB. CHIIbHBIC
Opernpl. ConepkaHne OpeHIOBOW  ITONUTHKH
¢upmbl. CTparernyeckie peuieHuss B OpeHIUHTe.
CoBpemeHHbIE TEXHOJIOTHH OpeHnuHra.
YnpasaeHue OpeHANHIOM (QUPMBI

Sociological and psychological aspects of branding.
Transformation of trademarks. Strong brands. The
content of the company's brand policy. Strategic
decisions in branding. Modern branding technologies.
Company branding management

bazoapnama scemexuiici / Pykoeooumens npozpammut/ Programme manager

Kunkaiimaposa A.A.

| Kunkaiimaposa A.A.

| Zhilkaidarova A. A.

Typucrik enimMai :KplLKBITY / IIpoaBHKeHHe TypUCTCKOro npoaykra / Promotion of a tourist product

Oky maxcamol / Yueonan uenwv/ Purpose

Binmim anymibuiapia €3 KociOn KbI3METi callachIHa
3aMaHayH TY>KbIpbIMIaMaliap MEH TEXHOJIOTHSIAP/IbI
TOXIprOeIe CoTTI KONIaHy YIIiH KaKeTTi
TypOIepaTop cajlaChIHAaFbl O1JIIM MEH JaFrabLIapbl
KaJBITITACTBIPY.

®opMmupoBaHHEe y OOyYalOMMXCS 3HAHWHA U
yMEHUH B o0actu TYpOIIepeHTHHT A,
HEOOXOWIMBIX I YCIIEIIHOTO TPUMEHEHUS
COBPEMEHHBIX KOHIIENINK U TEXHOJIOTHA B cdepe
CcBOeH mMpo(ecCHOHAIBHON JIEATSIBHOCTH Ha
TIPAKTHKE.

Formation of students ' knowledge and skills in the field
of tour management, necessary for the successful
application of modern concepts and technologies in the
field of their professional activities in practice.

Oxbimy Hamuxceci / Pesynomamot 00yuenus / Learning outcomes

Kypcrsi CITTI asiKTaFraHHaH KeliH
olaiMasymisLIap

TypONepaTopiblK  KbI3METTI  YHBIMIACTBIPYIBIH
HET13T1 MPUHITUITEPIH O1ITy;

- TYPUCTIK  HMHIYCTPUS  KOCIMOPHIHIAAPBIHBIH
KbI3METIH YHBIMAACTBIPY OOMBIHINA IIBIFBIHIAPIBI
Oaranay;

- TyponepeWTHHr  calachblHAAFbl  AKNApaTThl
AyIUTOPUSHBIH ~ EPEKIIEeNTiH  €CKepe  OTBIPHIT,
xabapraMmanapIpiH oprypmi HBICaHIAPbIH/IA
KOJIJIaHy;

- TYPHUCTIK KbI3MET KepceTy OarmapiaManapbiH
KYpacTbIpy, TYPUCTIK KyXKaTTaMaMeH KYMBIC icTey

ITocJie ycnemHoro 3aBpepiieHus Kypca
o0yuarouuecst OyayT

- 3HaTb  OCHOBONOJIATAIOINME  IPUHIIHIIBI
OpraHu3aliy TypOIepaToOPCKOM AeSTeIbHOCTH;

- OLEHHWTh  3aTpaThl 10  OpraHU3ALMH
JeSITeIEHOCTH HpEeANPUSATUS TYPUCTCKOM
UHITyCTPHH;

- mOpuMeHATh  mHGOpMamMIO B 00IacTH
TypoliepeTHHIa B pa3M4HbBIX  (opmax
COOOIIIEHHUH ¢ YIeTOM Cre(UKN ayJUTOPHH;

- obnazaTh HABBIKM CaMOCTOSATENIBHOW paloTHhI,
OpU  COCTABJIGHHM  MPOTPaMM  TYPHCTCKOrO
00CITy>KUBaHHUS, paboThl c TYPUCTCKOH

After successful completion of the course, students
will be

- know the basic principles of the organization of tour
operator activities;

- estimate the costs of organizing the activities of the
tourism industry enterprise;

- apply information in the field of tour management in
various forms of messages, taking into account the
specifics of the audience;

- have the skills of independent work, when drawing up
tourist service programs, working with tourist
documentation.
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Ke3iHe 63 OCTIHIIe KYMBIC iCTeY AaFAbICHIHBIH
00yHl.

JIOKyMEHTaIueH.

Ipepexeusummepi / IIpepexeuzumut / Prerequisites

Konakyit 6uzHeci. TyThIHYIIBIIAPABIH
MppaLroHaJIbl MiHE3-KYJIbIK TEOPHSICHI

I'octuHruHb Ou3Hec. Teopus npparuoHaIbHOrO
MOBEJICHUSI MOTpeduTeneit

Hotel business. Theory of irrational consumer behavior

Kypcmuiy kpickawa mazmynnt / Kpamkoe codepacanue kypca/ Course summary

TyponepaTopnap MEH TypareHTTep TypoIepaTopIbiH
cyobekrinepi perinzge. TyponeparopnapasiH Typiepi
MeH ¢yHkumsiapel.  TypuUCTIK  ©HIMHIH — HETi3Ti
CHUIIaTTaMajapbl MEH KYpPbUIbIMBL. TYpHUCTIK MaKer.
Onbl Kypyra ocep ererin Qakropnap. Typucrik
JIECTUHAIIMSHBI TAHAAY VIIiH TYPUCTIK pecypcTapiibl
3epITey JKOHE Tajjgay. TypUCTIK Kocmaprnay.
TyponepeHTHHTTETI ~ MapKETUHITIK  3epTTeyIep.
Typucrik eHIM/I azipiey TEXHOJOTHSCHL.
barnapnamanblKk Typu3M: MOHI, MakcarTapsl MeH
Mmingetrepi. Typucrtik makerriH Oaracel. TypucTik
KbI3METTEP CanachIHbIH MOHI MEH MaHbI3bl. TypHCTiK
eHIMAI Tapary okyuenepi. Typomepatop MeH
CEpIKTECTIK  YHBIMJIAp  apachlHAaFbl  MIAPTTHIK
KaTBIHACTAPIBIH ~ TYpJiepi  MEH  HbICAaHJIaphl.
Typornepatopibik KbI3METTE CaKTaHABIPY/IbI
YHBIMIACTBIPY. Typoneparopna aKIapaTThIK
TEeXHOJIOTHSIIApp! Naiinanany. TypHUCTIK KbI3METTEp
carachbHbIH MOHI MEH MaHBI3bL.

TypOIEpENTHHTA.

TypOIEpENUTHHTE.

TypOIIepaTopoM

WH(POPMAITUOHHBIX
TYpOIIEpaTOPCKOM.

TyporiepaTopsl M TypareHTBl KaK CYyOBEKTBI

Turbt " dhyHKIIIN

TyponeparopoB. OCHOBHBIE XapaKTEPUCTUKU U
CTpYKTypa TypHpoaykra. TypuCTCKuN Haker.
@axTopsl, BIMSIOMINE Ha €ro co3anue. M3ydenne
U aHaJIM3 TYPHCTCKHX pECypcoB Uil BBIOOpa
TYPUCTCKOH JIECTUHALUH. Typucrckoe
IUTaHUpOBaHUE. MapKeTHHIOBbIE UCCIIEA0BaHUS B

Texnomoruss  pa3pabOTKH

TypapoaykTta. [IporpaMMHBbIiA Typu3M: CYLIHOCTb,
nen W 3ajadd. lleHa TypHCTCKOro mHakera.
CyIIHOCTP W 3HAUEHUE KayecTBa TYPUCTCKUX
ycayr. CucTeMbl pacipocTpaHeHUsl TYPIPOAYKTA.
Buast 1 GopMBbI JOrOBOPHBIX OTHOIICHUH MEXTY

u NapTHEPCKUMU

opranuzanusmu. OpraHu3zais CTPaxOBaHHUS B
TYpOIEpaTOPCKON NeATeIbHOCTU. Mcnonbp30BaHue

TEXHOJIOTUH B
CymHoCTh U 3HAa4YCHHE

KauCCTBAa TYPUCTCKUX YCIIYT.

Tour operators and travel agents as subjects of tour
management. Types and functions of tour operators.
The main characteristics and structure of the tourist
product. Tourist package. Factors that influence its
creation. Study and analysis of tourist resources for
choosing a tourist destination. Tourist planning.
Marketing research in tour management. Technology
for the development of tourist products. Program
tourism: the essence, goals and objectives. The price of
a tourist package. The essence and significance of the
quality of tourist services. Tourist product distribution
systems. Types and forms of contractual relations
between the tour operator and partner organizations.
Organization of insurance in tour operator activities.
The use of information technologies in the tour
operator. The essence and significance of the quality of
tourist services.

Bazoapnama scemexuici / Pykoeooumens npozpammet/ Programme manager

Vrebaesa XK. A.

| Kankabaesa A.E.

| To6bioB K.T.
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HIsrapmamblibiK skapuama / KpeaTuBnas pexiama / Creative advertising

OKy maxcamol / Yuebnas yenw/ Purpose

CryneHTrepin OOHBIHAA Sp TYPIi AEHTEHIeT] XKoHe
OarbITTaFbl MAPKETUHTTIK MIHJCTTEP/II MY TiH
KPEaTUBTI TEXHUKATAPBIHBIH TEOPUSIIBIK JKOHE
MPAKTUKAJIBIK HET13/IEPiH KaJbINTACTHIPY

DOpMUPOBAaHUE Y CTYICHTOB TEOPETHUYECKHX W
MPAKTUUECKUX  OCHOB  KPEATWBHBIX  TEXHUK
peIIeHns] MapKETHHIOBBIX 3a4a4d Pa3sHOrO ypOBHS
CJIO’KHOCTH U HAIIPABJIEHHOCTH.

Formation of students ' theoretical and practical
foundations of creative techniques for solving
marketing problems of different levels of complexity
and orientation

Oxbimy Hamuxceci / Pesynomamot 00yuenus / Learning outcomes

Kypcrsi CITTI asiKTaFraHHaH KeliH
olaiMasymibLIap

Ka3ipri CoTTe KpeaTuBTeri HeTi3rl YpHaicTep;
KpEaTHBTIK 137CyIiH oJiCHaMackl MEH HerTisri
TOCUTIEpIH; KPEaTHBTIK NICHIMICPAl 1pIKTEY/iH
EPEKIICIIKTEPiH 0iy;;

- cypaHbIC OOMBIHINIA KPEaTHBTI MISIIIMIEPi TYCiHY;
KpEaTUBTI 13[Iey MPOLECIH YHBIMIACTBIPY; KPEATHUBTI
HICTM/Ti TAHBICTBIPY;

- MEHTepy: MapKETHHTTE KPEaTHBT1 MMM Tady
YUIiH 0a3aJIbIK TEOPHSUIBIK O171IM JKOHE MTPAKTHKAIIBIK

JTaF]IbLIap.

Iocse ycnenHoro 3aBepuieHust Kypca
o0yuarouuecst OyayT

- 3HAaTb OCHOBHBIC TCHACHIIMU B KpPEATHBE Ha
JAaHHbIX MOMCHT, MCTOAOJOTHIO MU OCHOBHBIC
NpUeMbl KPEaTUBHOIO TIOMCKAa; OCOOCHHOCTH
0T0Opa KPEaTUBHBIX PEIICHHIA;

- IIOHMMATb KPEAaTUBHBIE PELICHUsA MO 3aIpocy;
OpraHH30BBIBATh IPOIECC KPEaTHBHONO IOHCKA;
IMMPE3CHTOBATh KPCAaTUBHOC PCIICHKC,

- BJIaACTh. 0a30BBIMU TCOPETUICCKUMH 3HAHUSIMU
u IMPAKTUYCCKMMU  HABBIKAaMH  JJIAA IIOUCKa
KpPEaTUBHOI'O PELICHUS B MAPKETHHT

After successful completion of the course, students
will be

- know the main trends in creativity at the moment; the
methodology and basic techniques of creative search;
features of the selection of creative solutions;

- understand creative solutions on request; organize the
process of creative search; present a creative solution;

- possess: basic theoretical knowledge and practical
skills to find a creative solution in marketing

Ipepexsusummepi / Ipepexeuszumot / Prerequisites

TyTHIHYIBUIAPBIH UPPALTTOHAIIBI MiHE3-KYJIBIK
TEOPUSICHI

Teopust UppalOHAIEHOTO TOBEACHHS
norpeouTenen

Theory of irrational consumer behavior

Kypcmoiy Kvickawa mazmynnt / Kpamkoe codepacanue kypea/ Course summary

MapkeTHHT  MIHACTTEpiHIH  Kypadbl  peTiHje
mIbIFapManibUiblK.  [pFapMambUIbIKTBIH - HETI3Ti
omictepi MeH omicTepi. MapKkeTHHT HeMece OW3Hec
CTpaTerusChIHIAFbl MbIFApMAIIbUIBIK. HeiMUHT reH

MOTIHJEpAeri  NIbFapMambUIbIK. . Ju3aifHaars!
HIBIFAPMAIIBLIBIK. Truki KOMMYHHKAIHSITAFbI
IIBIFAPMATITBLTBIK. Digital-merapmanibuibIK,

}KapHaMaJ'H)IK KaMIlaHUAaarbl HIbIFapMallblJIbIK.

KpearuB kak MHCTpYMEHT MapKETUHI'OBBIX 3a[ad.
OcCHOBHBIE TEXHUKM W TIPUEMBI KpeaTHBa.
Kpeatus B MapkeruHroBoil wimm  OusHec-
crparerun. KpearuB B HEHMHHIe H TEKCTax.
Kpeatus B nuzaitne. KpeatuB BO BHyTpeHHEH
koMMmyHHKanuu. Digital-kpeatuB. Kpeatu B
PEKIIAMHOHN KaMIIaHUU.

Creative as a tool for marketing tasks. Basic techniques
and techniques of creativity. Creative in a marketing or
business strategy. Creative in naming and texts.
.Creativity in  design. Creativity in internal
communication. Digital-creative. Creative in an
advertising campaign.

Ilonnin epexwenikmepi / Ocodennocmu oucyunaunvl/ Course features

bimiM anymisiiap MapKeTHHITEr ©3€KTi KpeaTHBTI | OOyuarommecss  3HaKOMSTCSL  C

aKTyaHBHI)IMI/I| Students get acquainted with the current creative
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HIeIIMIEpPMEH TaHBICAIbI, KPEATHUBTI IICHIiMICD
13]1ey OHE KPEeaTHBTI MISHTIMIED 1371y HOTHKEIIEPiH

solutions in marketing, acquire the skills to search for
creative solutions and present the results of the search

KpEaTHUBHBIMH  pELIEHUSIMA B  MAapKETHHTE,
NpUOOPETAIOT HABBIKM IOWCKA  KPEATHBHBIX

¥CbIHY AdarAblJIapbIH MeHrepez[i.

pelIeHni U TPECTaBJICHUS PE3yJIbTAaTOB MOHUCKA
KpEaTHUBHBIX PEIICHUI.

for creative solutions.

bazoapnama scemexuiici / Pykosooumens npozpammsr/ Programme manager

Vrebaena XK. A.

| KankaGaena A.E.

| To6s108 K.T.

Kasipri sxapHamaiabik 6u3Hec / CoBpeMeHHBIIl pekjaMublii 0n3Hec / Modern advertising business

OKy maxcamol / Yueonasa uyenw/ Purpose

0ocekenecTik JkoHe Kasipri Ke3eHIeri kapHaMa

HapBIFBIHBIH KYPJAEJICHYI JKaFIalibIH/Ia XKapHama
KOMITAHHUSICBIH OACKapyAarbl MIbFapMaIllbLIbIK ,
KPEaTUBTIK OMJIay bl KAJIBIITACTBIPY

¢bopMHpOBaHHE KPEaTHBHOTO MBIIIICHUS 10
VIOPaBICHUIO PEKJIAMHBIM  IPENNpUSATHEM B
YCIOBUAX POCTa KOHKYPEHIMH W YCIIOKHEHUS
PEKJIAMHOT'O pPhIHKA Ha COBPEMEHHOM 3Talle.

the formation of creative thinking in managing an
advertising company in the face of growing competition
and the complication of the advertising market at the
present stage

Oxkvitmy namuiceci / Pesynomamot ooyuenus / Learning outcomes

Kypcrsi CITTI
olaiMasymibLIap
-)KapHama KOMITaHUSICBIHBIH THIM/IUTIT1H apTThIpY
JKOHE JKapHama HapbIFbIH/IA CTPATETHSIIBIK
MaKcaTTapFa XKeTy YILUiH 3aMaHayn Oackapy
TEXHOJIOTHSIIAPBIH O1JTy JKOHE TYCiHY;

- KJIMEHTTEP/li TapTy ’KOHE CaKTay TeXHOJIOTHsIIapbIH
KOJIIaHy

- YKapHaMaJIbIK KOMITaHUSHBIH CTPATETHSIIBIK
MaKcaTTapFa ’KeTy MepCIeKTHBAIapbIH Oaranay
JKapHaMaJIbIK KOCITIOPbIHIa KOMMEPIHUSIIBIK
JKETICTIKKE ETY YIIIH )KaHama iCKepIIiK oinay
JlaFJIbUIapbIHa ue 00Iy;

asiKTaraHHaH

Keilin

IocJie ycnenmHoro 3apepuieHusi Kypca
o0yuarouuecst OyayT

- YIIPABJICHYCCKHUEC TEXHOJIOTHUU JJIA IMMOBBIMICHUA
3¢ (HEeKTUBHOCTH ACATEITHFHOCTH PEKIAMHOTO
MPEPHUSTUS U JJOCTUKECHUIO CTPATErNISCKUX
1eNeil Ha peKJIaMHOM PBIHKE;

- IPUMEHHUTD TEXHOJIOTUH TTPUBJICUCHUS H
yIepKaHHsI 3aKa34UKOB

- OIICHUBATh MEPCIIEKTUBY JIEATSILHOCTH
PEKJIAMHOTO MPEPUSATHS 10 JIOCTHKECHUIO
CTpaTEruuecKux Heiaen

- o0najaTh HaBBIKAMM JIATepaIbHOrO OW3HeC-
MBIIUICHAS. JUIS  JOCTHXKCHUS KOMMEPYECKOro
ycrexa peKJIaMHOTO TP IPHSITHS,

After successful completion of the course, students
will be

- - know and understand modern management
technologies to improve the efficiency of the
advertising company and achieve strategic goals in the
advertising market;

- apply technologies for attracting and
customers

assess the prospects for the activities of an advertising
company to achieve strategic goals

- have the skills of lateral business thinking to achieve
the commercial success of an advertising venture

retaining

Ipepexeusummepi / Ilpepexsuzumut / Prerequisites

Kasipri MapKeTHHITIK Tajaay

| CoBpeMeHHbI MapKeTHHTOBbIM aHAIN3

| Modern marketing analysis
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Kypcmuiy koickawa mazmynst / Kpamkoe codeparcanue kypca/ Course summary

By moH Ka3ipri 3aMaHFbl HaphIK JKaFJaibIHIa
YKapHaMa KOMITQHUSICHIH YIBIMIaCTHIPY/IBIH JKOHE
OackapybIH SpPTYPIIi aCIEKTIIEP], KapHaMa
KOMITaHUSICBIHBIH KOMMEPIIMSIIBIK KbI3MET1H
JKOcTIapiay, )kKapHaMaJbIK KbI3METTEp/Ii Ky3ere
aceIpy OOMBIHIIA KY3bIPETTUIIK OUTIMIH JAMBITYFa
OarpITTanFad.KapHamallblKk KOMIIAHHSIIAFbI cara
MEHE/KMEHTI1 IIeHOEPiH/Ie KITMEHTIICH KYKaTTap IbI
pacimey.

JKapnamainblk KOMITaHUSHBI OacKapyaarbl
MapKeTUHITIK TYXXbIppIMaaMaap. KapHama
KOMITaHHUSICBIHBIH KbI3METIH JKOocTapiay.
JKapHama KOMIIaHUSCHIHBIH KBI3METIH TaJIay.

JlanHas mUCHUIIIMHA HalleJIeHa Ha pa3BUTHE
KOMIIETCHIMY 3HAHUEPA3INIHbIX aCIICKTOB
OpraHu3alvy 1 YIIPaBJICHHUs PEKJIaMHBIM
TIPEANIPUSTHEM B COBPEMEHHBIX PHIHOYHBIX
YCIJIOBUSIX, TTAHUPOBAHUST KOMMEPUECKOMN
JIeATENbHOCTH PEKJIAMHOTO MTPEIIpUSTHS,
peanu3anyy PpeKIaMHBIX YCIIYT.
JlokyMeHTHpOoBaHKE paboTHI ¢ KIMEHTOM B
pamKax ynpaBJeHHUSI KAaYEeCTBOM Ha PEKIaMHOM
MPEINPHUSITHH.

Konueniuy MapkeTuHra B yrpasJieHUH
pEKIaMHBIM NpennpusaTreM. [ lnanupoBanue
JEeSATEbHOCTH PEKIaMHOI0 PEIIPUSTHS.
AHanm3 IeATeNnbHOCTH PEKIAMHOTO MPEAN PUSITHUS.

This discipline is focuses on the developing
competence knowledge of various aspects of organizing
and managing an advertising company in modern
market conditions, planning the commercial activities
of an advertising company, and implementing
advertising services

Documenting work with a client in the framework of
quality management in an advertising company.
Marketing concepts in the management of an
advertising company. Planning the activities of an
advertising company.

Analysis of the activities of the advertising company.

bazoapnama scemexuiici / Pykoeodumens npozpammel/ Programme manager

CeiiroBa I'.T. — 5.F.k., mpodeccop

CeiiroBa I'.T. — k.9.H., Tpoceccop

Seitova G. T candidate of Economic Sciences,
Professor

CrparerusjbiK MeHemxMeHT / CTparernyeckuii MeHem:kMeHT / Strategic Management

OKy maxcamol / Yueonasa yenw/ Purpose

OlmiM  anmymbulapAblH  YWBIMABL  CTpaTerusulblK  Oackapy | yriyOnenue — Teopermueckux — 3Hanuid  u | deepening of theoretical knowledge and

CaJIaChIH/IaFbl TCOPUSUIBIK OUTIMI MEH MPAaKTUKAIBIK TAaF[bUIAPbIH | MPAKTHYECKAX HaBBIKOB oOydarommxcs B | practical skills of students in the field of

TEPeHIETY obsactu CTPaTETHYECKOro ynpasnenus | Strategic management of the organization
opraHu3anueit

OKbimy Hamuiceci

/ Pe3ynomamul o0yuenusn / Learning outcomes

KypcTsi coTTi asikraranHaH Keifin oimiManymbiiap

- OlJTy: CTpaTerusyIbIK MEHEIDKMEHTTIH 9]1i CHAMAaJIBIK HETi31Iepi;
CrparerusuiblKk MEHEeIKMEHT Ky pajllapbIHbIH €peKIIeTiKTepi; -
- MEHTepyi KepeK: YIUBIMHBIH 09CeKeeCTiK JKaFqaiiblH aHBIKTaY

ol0yuaromuecst OyxyT

3HATh: METOJOJOIHYCCKHEC

IMocJie ycnenHoro 3apepiieHust Kypca

CTPaTerniICeCKOro MEHCIKMEHTA, 0COOEHHOCTHU

After successful completion of the course,
students will be

- know: methodological foundations of
strategic management; features of strategic

OCHOBBI

KOHE OICEKENIECTIKTI TYPAKTaHIBIPY KOHE KAKCAPTY IapajapblH | HHCTPYMEHTapHs cTparernueckoro | management tools;
93ipIeyOHTTHIK MO3HUIUSIIAP; YHBIMHBIH CTPATET UsITBIK MEHEKMEHTA,; - be able to: determine the competitive
JKaF JaWbIHBIH MOZEIIH KaJIBIITACTHIPY; - yMeTh: ompeneNaTh  KOHKypeHTHoe | position of the organization and develop
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- bacKapyIIbUIBIK HIenriMIep KaObuyiay yIiH mopTQenbaik Tanaay
JIaFIbUTAPBIH; CTPATETHSUIBIK Oanamanap/ sl TaHIayIbl MEHTepyi
THIC;

- KY3BIPETTI OOy: CTpaTeTHSIIBIK OacKapy oiCTepiH KOJIIaHy1a;
cTparerusuiap/sl Oarajaya

IMMOJIOKCHUEC OpraHu3alui Hu pa3p363TBIBaTL

Mepbl 1O cTaluiM3auuu | YJIy4LICHUIO
KOHKYPEOHTHBIX  TMO3WIMK;  QOpMHUpPOBATh
MOJIeNTb CTPaTeru4ecKoro COCTOSTHUS
OpraHu3allvy;

- BJIQZIETh: HABBIKAMHU MOPT(HEIHLHOrO aHaIn3a
JUIsl TIPUHSTHS ~ YIPABICHUYECKUX PEIICHH;
BBIOOpA CTPAaTErMYECKUX aJIbTEPHATHB;

- OBITb KOMIICTEHTHBIMH: B HPUMEHEHUH
METOZOB CTPaTeruuecKoro YIpaBJIE€HUs, B
OILIEHKE CTPATErHi

measures to stabilize and improve the
competitive positions; form a model of the
strategic state of the organization;

- possess: skills of portfolio analysis for
making management decisions; selection of
strategic alternatives;

- be competent: in the application of
strategic management methods; in the
evaluation of strategies

Ipepexeusummepi / [pepexeuszumot / Prerequisites

ToxipuOesnik MapKETHHT \

[TpakTryecKuii MApKETUHT \

Practical marketing

Kypcmuiy Kpickawa mazm

Hwt / Kpamxkoe codepacanue kypca/ Course summary

Ilon OimiM amymbUIAPABIH YHBIMIBI CTPATETHSUIBIK —OacKapy
calachlHAarbl OUTIMI MEH JaFIbUIapblH  TEPEHICTYre JKOHE
CTpPaTerusUIbIK  YWBIMIACTBIPY-0ackapy KbI3METi CallaChIHIAFbl
MaMaHHBIH KOCIOMJIITT MEH Ky3BIPETTUIITNH KaMTamachl3 eTyre
apHayFa. [IoHII OKy MeHemKepiiep/ie YHBIMHBIH CTPaTErHsUIbIK
JKaFIafibIHBIH MOJIENIH KaJIbIITACThIPy aFAbLIAPBIH JIaMBITYFa;
Oackapy miemiMaepidn KaObupiay YimiH moprdenbaik Tanaay
KYPri3yre; CTpaTerusUIbIK Oackapy oficTepiH KOJJIaHyFa >KoHe
CTparerusuap/abl Oaraayra bIKIaI eTe.

JlMciMIiMHa TpU3BaHa YIUIyOWUTh 3HAHUS H
HaBBIKH 00 y4arOIINXCS B obnactu
CTPATEerMyecKoro ynpaBJIeHUsl OpraHu3alued u
obecrevynTh npodeCCHOoHATN3M u
KOMIIETEGHTHOCTh ~ CHEIMaiucTa B 00JIaCTH
CTpaTeruaecKoi OpraHM3allHOHHO-
YIIPABJICHYECKOH  JesTenbHOCTH.  M3yueHue
JUCIUIUIMHBI  CIIOCOOCTBYET — Pa3BUTHIO Yy
MEHE/KEPOB HABBIKOB (DOPMHUPOBAHUST MOJIEIN
CTPAaTErM4YECKOr0  COCTOSIHHSL ~ OpraHU3aLlH;
npoBeAeHUS TNOPT(HETbHOr0 aHaim3a Ul
HPUHATUS YIIPABJICHYECKUX pelIeHuit;
NPUMEHEHUS ~ METOJOB  CTPaTerH4ecKoro
YIIPABJICHUSI I OLICHKU CTPATETHIl.

The discipline is designed to deepen the
knowledge and skills of students in the field
of strategic management of the organization
and to ensure the professionalism and
competence of a specialist in the field of
strategic organizational and managerial
activities. The study of the discipline
contributes to the development of managers '
skills in forming a model of the strategic
state of the organization; conducting
portfolio analysis for making management
decisions; applying methods of strategic
management and evaluating strategies.

Ilonniny epexwenikme,

i / Ocobennocmu oucyunaunwt/ Course features

Kadenpa dunmammapeiaga cabakrap eTKi3y, MpaKTHK-
MaMaHJapAbl aKbIpy, On3Hec, MeMIIeKeTTiK KbI3MET OKiIepiMeH
ICKepIIK Ke37[ecyiep oTKi3y KoHe T. 0.

[IpoBenenue 3ansaTuii Ha Quiananax Kadeapsl,
MpUTJIALICHHE CIENACTOB-TIPAKTUKOB,
IpOBEICHNE JIEJIOBBIX BCTpeY c
MpeICTaBUTENSIMA OW3HEca, TOCyIapCTBEHHOU
cyxObI 1 Ap.

Conducting classes at the branches of the
department, inviting practitioners, holding
business meetings with representatives of
business, public service, etc.

Bazoapnama scemexuiici / Pyxkoeooumenw npozpammut/ Programme manager
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Toosu1oB K.T. ».F.K.1011€HT

Toosu1oB K.T. K.3.H. 1OLEHT

Tobylov K. T. candidate of economic sciences,
assistant professor

Bpana-menemxment/ bpana-menenxkmenT /Brand Management

Oky maxcamol / Yuebnas yenw/ Purpose

OimiM  anmympUIApABIH ~ Kasipri  Ke3eHjeri OpoaHj-
MEHE/DKMEHT CaJIaChIHJIAFbl TEOPHUSUIBIK OLTIMI MEH
MPAKTUKAJIBIK JIaF bUIAPBIH KATBIITACTHIPY

¢dbopMHpoBaHKEe Y O0YJArONINXCSI TEOPETHIECKUX
3HaHWI W MPAaKTUYECKUX HAaBBIKOB B 00JacTH
OpPHJI-MEHEKMEHTA Ha COBPEMEHHOM dTare

formation of students ' theoretical knowledge and
practical skills in the field of brand management at
the present stage

Oxbimy Hamuiceci / Pezynomamot 00yuenusn / Learning outcomes

Kypersr  corTi Kellin  Oinim
aTymbLIap

Olmyre THic: OpeHITEPl 931piiey MEH JKbIIKBITY/IBIH
O/liCHAMAJIBIK ~ HETI3/epi, OKBITBUIATBIH KYPCTHIH

HETI3T1 CaHATTapbl; OPIH/I - MEHEDKMEHT TIPOIIECiHIH

asgAKTaraHHaH

Ke3eHepi; Op3HI - MEHEDKMEHT TOopTQeriH
OackapyablH EPEKILETIKTEDI; OpaHII-
KOMMYHUKAIUSIAPALI  KAJBINTACTBIPYABIH  YKaJIITBI
MPUHIMINTEPI; OPIHI-MEHEIKMEHTTIH  KYKBIKTBIK
acIeKTiepi;

MeEHTrepyi KepeK: OpaH/I - MEHEIPKMEHT MaceeliepiHe
KaTBICTBI MAapKETHHITIK MJceNesiep MEH HaKThI
HaApPBIKTHIK JKaFjaiiyiapra Tanjgay Xyprizy; OpoHi-
MEHE/KMEHT CaJlaChlH/Ia TYPJIi ic-Iapanapibl eTKi3y
MYMKIHIIKTepiH Oaranay;

MEHrepyi THic: OpeHATep KOPXKBIHBIH 0Oackapy
MIPOIIECIHJIE OPTYPIl SJiCTEP i KOIAaHY JlaF IbLIapHhI,
OpeHI-KOMMYHHUKALMSUTAp/IbI TTaii1ajaHy.

KY3bIpeTTi 0oiy: OpoHA-MEHEKMEHTTIH apHaubl
TEPMHHOJIOTUACHI MEH JIEKCHKACBIH  KOJIIAHY/a;
OpPHJI-MEHEKMEHT CalachIHJaFbl MAPKETHHITIK ic-
HIapajgap/pl YHbIMIACTBIPY/Ia KOHE OTKI3Y/Ie.

IMocJie ycnemmoro 3aBepuieHusi Kypca
ol0yuyaromuecst OyayT

3HATh: METOIOJIOTUYECKHE OCHOBBI pa3pabOTKH H
NPOJBIDKCHUSI OpAHIIOB, OCHOBHBIC KaTErOpHH
U3y4aeMoro Kypca; JTambl Mporecca OpIHI-
MEHE/KMEHTA, 0COOCHHOCTH yIIpaBJICHHSI
noptdeieM  OpIHIOB;  OOUIUE  TIPHHIUIIBI
(bopMuUpOBaHHs OPIH/T - KOMMYHHKAIHIA; METOIBI
KaluTajau3alud  OpdIHJA; IPaBOBbIC ACIEKTHI
OpdH/I - MCHEKMEHTA,;

YMETh: IIPOBOJIUTH aHaJIu3 MAapKETUHIT'OBBIX
npoOjeM M KOHKPETHBIX PBIHOYHBIX CHUTYAIlHH,
KacCaloIIMXCsl BOIPOCOB OpPA3HI - MEHEIKMEHTa;
OIICHUBATh BO3MOYKHOCTH MIPOBECHUS Pa3IMIHBIX

BUAOB MEpPONpUATHA B obOjmactd OpoHg -
MEHEKMEHTA;
BIIQJICTh: HABBIKAMU TMPUMEHEHHS pa3IHMYHBIX

METOJIOB B IIpOIECCe€ YHpaBlieHHs mopTdenem
OpPHII0B; UCIONB30BAHUS OPAH/I-KOMMYHUKAIIH.
ObITb ~ KOMIIETEHTHBIMM: B I[IPUMEHEHUH
CTELMaNbHON TEPMUHOJIOTHH W JIEKCHKH OpIH[-
MEHE)KMEHTA; B OpraHu3alid W MPOBEACHUU
MapKETHHIOBBIX MEPONpPUATHI B 00iacTu OpIH.-
MEHEKMEHTA.

After successful completion of the course, students
will be

know: methodological foundations of brand
development and promotion, the main categories of
the course being studied; stages of the brand
management process; features of brand portfolio
management;  general  principles of  brand
communication formation; methods of brand
capitalization; legal aspects of brand management;

be able to: analyze marketing problems and specific
market situations related to brand management issues;
evaluate the possibilities of conducting various types
of events in the field of brand management;

possess: the skills of applying various methods in the
process of brand portfolio management; the use of
brand communications.

be competent: in the application of special
terminology and vocabulary of brand management; in
the organization and conduct of marketing activities
in the field of brand management.
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Tlpepexeuzsummepi / Ilpepexeuszumot / Prerequisites

Kaszipri MCHEIKMEHT,

| CoBpeMeHHbIH MEHEKMEHT, |

Modern management,

Kypcmuiy kvickawa mazmynst / Kpamkoe cooepicanue Kypca/ Course summary

Kasipri xarmaiina Openmunr. Dupma imriHjgeri
backapy JKyHeciHaeri BpeHi-MeHe IKMEHT.
CTparerusibiK bpena-meneKMeEHT. bpenn
noprdeni Oackapy. bipikripinren OpeHn
Oalimanbichl. bpeHATi KanurammaHaelpy. bpeHn
MEHEKMEHTIHIH KYKBIKTBIK aCTICKTiJIepi.

BpsHIMHT B COBpEeMEHHBIX YyCIOBUAX. BpoHn -
MCHCIKMEHT B CHCTEME BHYTpI/I(bI/IpMeHHOFO
YIIpaBJIEHHUS. Crpaternueckuit OpaHI
MEHE)KMEHT. YTIpaBlieHne mnoptdenemM Op3HIOB.
WuTterpupoBanHble  OpoHIT KOMMYHHKALIHU.
Kannrammzaums Opsnaa. IlpaBoBeie  acnekTs
OpPHJI - MEHEKMEHTA.

Branding in modern conditions. Brand management
in the internal management system. Strategic brand
management.  Brand  portfolio  management.
Integrated brand communications. Brand
capitalization. Legal aspects of brand management.

Ilonnin e

pexuenixmepi / Ocodennocmu oucyunaunvl/ Course features

Kadenpa dbumiannapeiaga cabakrap eTKizy, OpIHI -
MEHE/DKMEHT MoceJieliepiHe KaThICThl MapKETHHTTIK
Moceselep MEH HAaKThl HAapBIKTBIK KaFqaiiiapra
TaNgay KYprizy; OpIHI - MEHEIDKMEHT callachlHa
TYPJI ic-mapayiap eTKi3y MYMKIHJITH Oaranay

[IpoBenenne 3amsThii Ha Quinanax kKadeapsl,
IPOBEJCHNE aHaAIN3a MapKETHHIOBBIX MPOOIeM U
KOHKPETHBIX PBIHOYHBIX CUTYaIlMH, KacaroUUXcs
BOIPOCOB OpdIHI - MEHEIXMEHTa; OLICHHBAHUE
BO3MOXKHOCTH IIPOBEIECHHUS pa3IMUYHBIX BHAOB
MEPONPHSITHH B 007aCTH OpIH] - MEHEPKMEHTa

Conducting classes at the branches of the department,
analyzing marketing problems and specific market
situations related to brand management issues;
evaluating the possibility of conducting various types
of events in the field of brand management

bazoaprama

arcemexuici / Pykoeooumens npozpammet/ Programme manager

CeiiroBa I'.T. — 5.F.k., mpodeccop

CeiiroBa I'.T. — k.9.H., Tpocheccop

Seitova G. T candidate of Economic Sciences,
Professor

Jlorucrukaabik MeHeqkMeHT / Jlorucrnyecknii MeHegxMeHT / Logistic management

OKy maxcamol / Yueonasa yenw/ Purpose

MAaTepUaNIbIK  JKOHE  OJapMEH 0alJIaHBICTBI
aKMmaparThlK  JKOHE  KAPXKBUIBIK  aFbIHAApPABIH
KO3FAJIBICHIH JIOTHCTUKANBIK 0ACKaPy IbIH TEOPUSIIBIK
JKOHE MPaKTUKAJIBIK HET13/IepiH 3epeiiey

HU3YUCHHC TCOPCTUUYCCKUX U MPAKTUYCCKUX OCHOB
JIOTUCTHYECCKOI'O yHpaBJICHUSA JBHXCHHUEM
MaTepuajbHOIO )41 CBs3aHHBIC C HHUMHU
I/IH(l)OpMaIII/IOHHI)IX n (l)I/IHaHCOBI)IX ITOTOKOB

study of the theoretical and practical foundations of
logistics management of material movement and related
information and financial flows

Oxvimy Hamuiceci / Pezynomamot 06yuenus / Learning outcomes

Kypcersl  ¢oTTi  asikraraHHaH  KeMiH  Oiixim
aJyumbLiap

- Oimyre THIC: JIOTMCTUKAJIBIK  MEHEIKMEHT
VFBIMBIHBIH MOHI, OHBIH TY)KBIPbIMIaMachl MeEH
MPUHIMIITEDI; MaTepHaIIBIK arbIHIAP/IBIH,
JIOTHCTUKAIBIK ~ OMEpanusuiap MEH IKyHelepiH

IocJie ycnemHoro 3apepuieHusi Kypca
oO0yuaronruecs: Oyayr

3HaTh: CYHIHOCTh MOHSATHS JIOTHCTHYECKOrO
MEHE/DKMEHTa, €ro KOHICTIHIO ¥ IPUHIIUIIGI,
XapakTepHble ~ OCOOEHHOCTH  MaTepHaJbHBIX
MOTOKOB, JIOTUCTUYECKUX OIEpalUil U CHCTEM;

After successful completion of the course, students
will be

know: the essence of the concept of logistics
management, its concept and principles; characteristic
features of material flows, logistics operations and
systems; rational forms of freight forwarding services
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CHIIATTAMAJIBIK EPEKIICIKTepi; JKYK aylbUiapFa | paluoHaIbHbIC bopmbI TpancmoptHo- | for cargo recipients;
KOMIKTIK-9KCIICUIMSUIBIK ~ KBI3MET — KOPCETY/IH | SKCIEIUIIMOHHOr0 o0CTy)KuBaHus moiydareseii | be able to: determine the economic effect of the use of

YTBIMIbI HBICAHAPHI, IpY30B; logistics; improve the efficiency of the logistics
icTeyli  KepeK:  JIOTUCTHKAHbl  TaijaJaHylaH | yMETb: OMpenensaTh sKkoHomuueckuit sddexr or | approach in the management of material flows in
DKOHOMHKAIIBIK ~ 9CEpJi  aHBIKTay, OHAIPICTEri | MCIONb30BAHMS JIOTUCTHUKU; noBeimatk | production; conduct logistics analysis; determine the

MaTepUaNIbIK aFbIHAAP/IbI OacKapy/ia JIOTUCTHKAIBIK | 3Q(GEKTUBHOCTh TMpUMeHeHHs Joructudeckoro | optimal number of warehouses in the distribution
TOCUIAl  KOMJAHYABIH  TUIMAUITNIH — apTThIpy; | IOAXO0Aa B YOPaBICHHH  MaTepHalbHBIMHU | System.
JIOTUCTUKAJIBIK TaJJay JKYPridy; TapaTy KyWeciHIeri | MoToKaMH  Ha  MPOM3BOACTBE;  mpoBomuTh | POssess: skills in developing the company's strategy and

KOWMaJIap/IbIH OHTAIJIbl CAHBIH aHBIKTAY. JIOTUCTUICCKHHA aHaJN3; onpenemuts | policy for managing the logistics process.

MEHIepyl THIC: JIOTUCTHKAJIBIK YAEpICTi Oackapy | onTUMajibHOE KOJIMYECTBO CKJIaJIOB B | be competent: in the field of determining priority sales
OoitbiHmIa ~ KOMIAaHUSHBIH —~ CTparervsicbl  MEH | pacHpelesMTebHON CHCTEME. channels, in the development of distribution policy, in
casicaThIH d3ipJiey JaFIbUIaphbL. BJIaAeTh. HaBblkamu pa3paborku crparerun u | the system of regular management of the appropriate
KY3bIpeTTi 0Ooiy: eTKi3yAiH OacblM apHajlapblH | MOJIUTHUKA KOMIIaHUH o YIpaBICHHUIO | SErvice

aHBIKTAy CalachlH/A, TapaTy CascaThblH d3ipJieye, | JIOTHCTUYECKUM IPOLIECCOM.

THICT1 CEPBUCTI TYPAKTHI Oackapy xKyiecinue OBITh KOMIICTEHTHBIMH: B O0JACTH ONpeseIcHuUs

MPUOPUTETHBIX KaHAIOB cOBITa, B pa3zpaboTke
pacrpenesMTeNbHOW  MOJUTHKH, B  CHUCTEME
PEryJISIpHOTO yIIpaBIICHHSI HaJUTeKAIIIM
CEpPBUCOM

Kypcmuiy kpickama mazmynnt / Kpamkoe codepacanue kypca/ Course summary

Maructpanrrap KOJIiK Kypasigapbl MeH | MarucTtpaHThl u3yyar NpuHIUINGI ruianupoanus | Undergraduates study the principles of planning
MapIIpyTTapasl Kocrapiay MNPUHIMITEPiH, KOoWMa | TPaHCIOPTHBIX  cpeAcTB M MapupyTos, | Vehicles and routes, the economic basis of warehouse

KBI3METIHIH 3KOHOMHUKANBIK HETI3JepiH, KOWMa | SKOHOMHYCCKHE OCHOBBI ckiazckoii | activities, the classification of types of warehouses, the
TYPJICpiHIH XKIKTETyiH, KoMa YHbIMIaphl YChIHATHIH | ESATEIbHOCTH, KiacCH(HMKAIMIO BUIOB CKiamoB, | characteristics of services provided by warehouse
KbI3METTEPIiH CHIIaTTaMaJIaPbIH 3ePTTCH/II. XapaKTEPUCTUKY  YCIOyr,  MPeAoCTaBiIsieMbIX | Organizations.

CKIIAACKMMU OpIraHU3alusIMU.

bazoapnama scemexuiici / Pykoeooumenn npozpammpr/ Programme manager

CeiitoBa I.T. — 3.F.X., Tpodeccop CeiitoBa I.T. — k.3.H., mpodeccop Seitova G. T candidate of Economic Sciences,
Professor
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I sirpiaaapasl 6ackapy/ YnpasJenue sarparamu / Cost management

OKy maxcamul / Yuebnas yenw/ Purpose

MaruCTpaHTTap/bl IIBIFBIHAAP/BIH TCOPHSIIBIK JKOHE
MPAKTUKAJIBIK aCHEeKTiJIepiIMEH TaHBICTBIPY — 9PTYPIi
9KOHOMHUKAJIBIK KaTeropusuiap, eH/IIpic
HIBIFBIHJIAPBIH KAJIBINTACTBIPY JKOHE IIBIFBIHIAAPIBIH
naiiza Oomy opblHAApbl OOWBIHIIA [a, OHIMHIH
opTypii Typiepi OOWBIHIIA Aa >KYMBIC iCTEY >KOHE
OCHI HETi3Jle MEHepKepre )Kocmapiay, 0ackapy JKoHe
Oakputay OOWBIHINIA IIEHTIMIEP KaObUIAAy Ke3iHIe
KaXXETTI aKmaparThl Kypy Iporeci

O3HAKOMUTHb MArvuCTpaHTOB C TCOPETUYCCKUMHU U

MPaKkTUYECKUMU acmeKTaMHU 3arpar -
Pa3HOIUIAHOBOM  DSKOHOMHYECKOHM  KaTerOpHH,
IIPOLIECCOM (hopMmupoBaHUS U3JEPIKEK

IIpon3BOACTBA H 06pa1ueHI/15{ KaKk II0 MeECTaM
06p330BaHI/I$I 3aTpaT, TaKk U 110 Pa3JIMYHbIM BUJIaM

HPOAYKLIMM U CO3JaHMs Ha O3TOH OCHOBE
uHpOpMalUK, HEOOXOIUMOH MEHEeIXepy MpHu
INPUHATUA ~ PelleHWd [0  IUIAHUPOBAHHUIO,

YHOPaBJICHUIO U KOHTPOJIHO

to acquaint undergraduates with the theoretical and
practical aspects of costs — a diverse economic
category, the process of forming production costs and
circulation both at the places of cost formation and for
various types of products, and to create on this basis
the information necessary for the manager when
making decisions on planning, management and
control

Okbimy namuceci / Pesynomamot 0o6yuenus / Learning outcomes

Kypcersr  carTi Keilin  Olaim
aJymbLIap

Oiyyre THiC: TYpJli YHBIMIIBIK-KYKBIKTHIK HBICAHIaPhI
0ap KocimopbIHIApAa ©3iHAIK KYHABl eCeNnTeyIiH
MIPUHIIAIITEPI MEH 9JICTEPl; IIBFBHIAPIAB Oackapy
JKOHE MICIIM KaObLIIay MPOIECiHIH MOHI.

MEHrepyl  Kepek:  OacKapyWbUIBIK  LIEHIIMJIEp
KaObLIAAy YIIiH IIBIFBIHAAPABI KaJbIITACTRIPY JKOHE
OHIMHIH (GKYMBICTApABIH, KBI3METTEPIiH) ©31HIIK
KYHBIH KaJIbKYJISIIIHsIIAY;

MeHrepyl  Tic: ydbIMIa  YThHIMABI  Oackapy
mennMIepiH  KaOblIiay MakcaThblHAa IIBEFBIHIAD
TypaJibl 3KOHOMHUKAJIBIK aKMapaTThl KaBIITACTBIPY
JIaF]IBICHL,

KY3BIpETTi 0ONy: TaHJajdFaH MaMaHJbIK asChIHIA
IIBIFBIHAAPABl  Oackapy JkoHe Oara Oenruieymiy
MIBIFBIHBI  OICTEpl Typaibl OUTIMII ic XKy3iHje
KoNjaHy OeJriHjae KbhI3METTI Oackapy Typajbl
OimiMmi FaHa eMec, COHBIMEH KaTrap OChI CallaJlaFbl
TaKTUKAIBIK JKOHE CTPATETHSIIBIK MIHACTTEPIl IIeIe

oiny

asgsKTaraHHaH

IMocJie ycnemHoro 3aBepuieHus Kypca
odyuaronuecst Oyayr

3HATh. MMPUHIUTIIBI n MCTOABI

pacuera

ce0eCcTOMMOCTH Ha MPEeANpUsITHAX C PA3IMYHBIMU

OpraHUu3alluOHHO-TIPaABOBbIMHU

hopmamu;

CYIIHOCTh TMpoliecca YIpPaBJEHUS 3aTpaTaMu U

MPUHATHSI PELLICHUIA.

yMeTh: (DOPMUPOBATH 3aTPAThl M KaJIbKYJIUPOBATh
ce0ecTONMOCTh TPOAYKIHU (paboT, ycmyr) ais

IIPUHSATHS YIIPABJIEHUECKUX PEIICHUN;
BIIAJIETh: HaBBIKAMHU

(hopmupoBaHus

SKOHOMHMYECKOH HH(pOpMaluK O 3aTpaTax c

OCJIBIO MIPUHATUA
YHOpaBJICHYCCKUX peHIeHI/Iﬁ B OpraHu3saluyu.

paliOHaJIBHBIX

ObITh KOMIIETEHTHBIMU: B YacTH MPAKTHYECKOI'O
MpUMEHEHUs 3HAaHUK 00 yNpaBJIeHUH 3aTpaTamMH U
3aTPaTHBIX METOJOB LIEHOOOPA30BaHUS B paMKax
BBIOPaHHOW CHENUAILHOCTH, 00J1a1aTh HE TOJBKO
3HaHUSAMU 00 YNPaBJIEHUH IEATENBHOCTBIO, HO U
YMETb pelarb TAaKTHUECKHE U CTPAaTerHuecKue

3aa4d B ATOU 001aCTH.

After successful completion of the course, students
will be

know: the principles and methods of cost calculation
in enterprises with different organizational and legal
forms; the essence of the cost management and
decision-making process.

be able to: generate costs and calculate the cost of
products (works, services) for making management
decisions;

possess: the skills of forming economic information
about costs in order to make rational management
decisions in the organization.

be competent: in terms of the practical application of
knowledge about cost management and cost pricing
methods within the chosen specialty, have not only
knowledge about business management, but also be
able to solve tactical and strategic tasks in this area
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Ipepexeusummepi / Ilpepexeuszumot / Prerequisites

Kasipri MapKeTuHITIK Tajiay | CoBpeMeHHbII MapKETHHIOBBII aHAIN3 | Modern marketing analysis

Kypcmoiry kvickawa mazmynst / Kpamkoe cooeparcanue kypca/ Course summary

ITon mieHOepiHAe MAarucTpaHTTap IIBIFBIHIAPABIH | B pamkax aucuumimeel Maructpantel usydat | Within - the  framework  of  the  discipline,
OKOHOMHKAIIBIK ~TaOMFATBIH KOHE O31HAIK KYH | SKOHOMHYECKYI0 TpPHUPOAY 3aTpaT W CTpykTypy | undergraduates will study the economic nature of
KYPBUIBIMBIH 3€pIEIICH/Ii; IBFBIHIAP/IBI JKOCTIapay | ceOeCTOMMOCTH; MOydaT HaBbIKM IJIaHUpoBaHus | COStS and the structure of costs; gain skills in planning
(Cromxkerrey); OHIMHIH ©31H/IIK KyHbIH | (Oro[pKeTHpOBaHUs) 3aTpar; BeaeHus pacueros 1o | (budgeting) costs; conducting calculations  for
KaJIbKYJISIUsIIay OOMBIHINIA €CenTep JKYPridy; KbICKa | KaJbKyJIUpoBaHHIO cebecroumoctu mpoaykimu; | calculating the cost of production; analyzing costs
Mep3iMIi  GacKapylIbUIbIK —IICHIiMAep KaObUIgay | aHailk3a 3aTpaT Mpu NPUHATHH KparkocpouHbix | when making short-term management decisions; costs
Ke3iHJIeTl MIBIFBIHAAPbI Tajaay, WHBECTHUIMSJIBIK | YIIPABICHUYECKUX PEIICHU; 3aTpar u pe3yabraToB | and results when making decisions on investment
canbIMap OOMBIHINA MIeITiMIep KaObulaay Ke3iHIeri | Mpu MPHHSITHA pELICHHH M0 WHBECTHIMOHHBIM | investments

IIBIFBIH/IAD MEH HOTIDKEJIEpl Taljiay JaF/buiapblHa | BIOXKCHHSIM
ue 6onajpl

bazoapnama scemexuiici / Pykoeooumeins npozpammpl/ Programme manager

Vre6aesa XK.O. 3.5.K. JOLEHT VrebaeBaXX.A. K.3.H. TOLEHT Utebaeva Zh. A. candidate of economic sciences.
assistant professor

Kovmmynunkanusabsik MeHeT:kMeHT / Kommynukanuonnsiii MeHemxMenT/ Communications management

OKy maxcamol / Yueonasa yenw/ Purpose

MaruCTpaHTTapIpl  JKOCmapiay, Oackapy JKOHE | O3HAKOMUTh MarkcTpaHToB ¢ Teopermueckumu u | to familiarize undergraduates with the theoretical and
Oakpuiay OOWbIHINA IIEMIiM KaObUImay Ke3iHIe | MPaKTHYECKUMH aclieKTaMi KOMMYHHUKaIlMoHHoro | practical aspects of communication management

MEHEeKepre KaXKeTTi KOMMYHHKAIMSUIBIK | MEHEPKMEHTa HEOOXOAMMBIMH MeHe kepy mpu | necessary for a manager when making decisions on
MEHEDKMEHTTIH TCOPHSUIBIK JKOHE MPAaKTHKAJbIK | MPUHATAM  pelIeHWi 1Mo  muiaHupoBaHwmio, | planning, management and control
ACTIEKT1JIEPIMEH TaHBICTBIPY YIIPaBJICHUIO U KOHTPOJIIO

Oxbimy Hamuxceci / Pesynomamot 06yuenus / Learning outcomes
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Kypcersl  ¢3TTi  asikraraHHaH  Keilin  Olaim
aJymbLIap

- Olmy: y#WBIMAArbl THIMII KOMMYHHKAIIHSUIBIK
MPOIECTI YHABIMIAACTHIPY MPUHITUITEP]; KOFaMMEH
OaifJlaHBIC TIPOLIECIHIH MOHI MEH TEXHOJIOTHSCHI;
KOMMYHUKAIUSUIBIK MEHEIKMEHTTIH, HET13r1
(YHKISUITAPHL

MEHrepyl  Kepek:  YHBIMAarbl  KOMMYHHKAIIWS
MIPOIIECiH YIUBIMIACTHIPY JKoHE Oackapy.

MEHrepyl THIC: KbI3METTIH TYpii canajapblHaa
THIMII ~ KOMMYHUKAUUSIIApABl  XKYy3ere  achIpy
JaFIbIIapPkI.

KY3BIPETTi oomy: KOPITOPATHBTIK
KOMMYHHKAIASIIAP,IbI 0acKapy bl YUBIMIACTRIPY /I

IocJie ycnemHoro 3apepuieHusi Kypca
o0yuaronruecsi Oyayr

- 3HATh: NPUHLUIBI OpraHu3au 3PpQeKTHBHOrO
KOMMYHHUKAIIMOHHOTO TIpOIiecCa B OpraHU3allniy;
CYUTHOCTh M TEXHOJIOTHIO TIpoliecca CBsi3el ¢
00I11eCTBEHHOCTHIO; OCHOBHbIE GbyHKIMH
KOMMYHUKAIIMOHHOTO MEHE)KMEHTA.

yYMETb: OpraHM30BaTh M YIPABISTH IHPOLECCOM
KOMMYHUKAIIMIA B OpraHH3aLl1H.

BIIAJICTh: HaBBIKAMU OCYIIECTBIICHHS
9 (PEKTUBHBIX KOMMYHUKAIlMd B  Pa3IHYHBIX
cepax AesITeTbHOCTH.

ObITh ~ KOMIICTGHTHBIMH: B OpraHU3allld
YIIPaBIICHHS KOPIIOPATUBHBIMH KOMMYHHKAIHSMH

After successful completion of the course, students
will be

- know: the principles of organizing an effective
communication process in the organization; the essence
and technology of the public relations process; the main
functions of communication management.

be able to: organize and manage the communication
process in the organization.

possess: the skills of effective communication in
various fields of activity.

be competent: in the organization of corporate
communications management

Kypcmuiy kpickawa mazmynst / Kpamkoe cooepicanue kypca/ Course summary

Kypc marmcrpanTTaps! xocnapiay, 6ackapy *oHe
Oakputay OOWBIHINA IHemiM KaOpuImay Ke3iH[e
MeHeKepre KaXeTTi KOMM YHHKAIHSLITBIK
MEHE/DKMEHTTIH TECOPHSUIBIK JKOHE MPAKTUKAJIBIK
aCIIeKTUIepIMEH  TaHBICTBIpanbl. [loH yHBIMAAFHI
THIMJII KOMMYHUKAITUSUTBIK TIPOIIECTI YHBIMIIACTHIPY
NPUHIMIITEPIH; KOFAaMMEH OailaHbIC MPOLECiHIH
MOHI MEH TEXHOJOTHACHIH, KOMMYHHKALMSIIBIK
MEHE/DKMEHTTIH HETI3r (QYHKIUSIAPBIH 3epTTEyTe
MYMKIiHJIIK Oeperi.

Kypce O3HaKOMHUT MarucTpaHToB c
TEOPETUYECKUMH W TPAKTUYECKAMH aCIEKTaMHU
KOMMYHHUKAIIMOHHOT'O MEHEIKMEHTa

HEOOXOIUMBIMH  MEHE/KEpy TNpH  HPUHSITHU
pelmeHnii 1O IUIAHUPOBAHUIO, YIPABICHUIO W
KOHTpOJt0. JlMCUMIIIMHA T103BOJISIET M3YYUTh
TIPUHLHIIBI OpraHHu3aLxn 3¢ PEeKTUBHOrO
KOMMYHHUKALIMOHHOI'O IIpOLEcca B OpPraHU3aluiy;
CYIIHOCTh M TEXHOJOTHIO TIpoIlecca CBs3ell ¢
00I11€CTBEHHOCTBIO; OCHOBHbIE GbyHKIMN
KOMMYHHKAIIMOHHOT'O MEHEKMEHTA.

The course introduces undergraduates to the theoretical
and practical aspects of communication management
necessary for a manager when making decisions on
planning, management and control. The discipline
allows you to study the principles of organizing an
effective communication process in an organization; the
essence and technology of the public relations process;
the main functions of the communication manager.

bazoapnama scemexuiici / Pykoeodumenn npozpammel/ Programme manager

CeiiroBa I'.T. — 5.F.k., mpodeccop

CeiiroBa I'.T. — k.3.H., Tpocheccop

Seitova G. T candidate of Economic Sciences,
Professor
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Humennexkmyanovt 0apuiiobl Ginim anyuivliapovlyy 0amybln dackapy/ Ynpaeienue pazgumuem uHmMe1eKmyaibHo ooapennslx ooyuarowuxcsa/ Managing the

Development of Intellectually Gifted Learners

OKy maxcamul / Yueonaa yenw/ Purpose

HMHTEIUICKTYaJIbl JaPbIHIBI OKYIIBUIAPABIH JaMYbIH
Oackapy/a TEOPHSIIBIK JKOHE MPAKTHKAIIBIK
JIANBIHJBIFBIH KAJIBIITACTHIPY;

(hopMHpOBaHHE TEOPETUUYECKOM M MPAKTHIECKON
TOTOBHOCTH K  YOpaBICHHIO  pa3BUTHEM
WHTEIUIEKTYaJbHO OJIAPEHHBIX 00YJaIOIIXCS

formation of theoretical and practical readiness to
manage the development of intellectually gifted
students

Oxbimy nomuceci / Pesynemamut 06yuenus / Learning outcomes

Kyperbl  ¢oTTi  asiKraraHHaH  KeiliH  Oimim
aTymbLiap
- UHTGJUIEKTYaJAbl  JapbIHABl  OKYIIbUIAPIBI

aHBIKTay MEH JaMBITY/BIH 3aMaHayHd oJiCTEepiH,
TEXHOJIOTHSUIAPBIH OiTy;
- WHTEJUICKTYaJbl JapbIHABUIBIKTBI TaJgai Oy,

aJIeKBATThI IICUXOAUArHOCTUKAJIBIK omicrepi
KOJIJIaHy;
- HMHTEJUICKTYyalAbl  JAPBIHABI  OKYIIBLIAPIBIH

JaMybIH TICHXOJIOTHSUIBIK-TIEIarOTHKAJBIK ~ KOJIJay
OarapiamachiH Kypa Oiy;

- JTapBIH/IBI OKYIIBUIaP/IBI KOJIIay/IbIH
WHHOBAIMSUTBIK )OPMATTapbl MEH TEXHOJIOTHSUIAPBIH
MpaKkTUKaaa KoijaHa oimy;

- MHTEIUICKTYaJIbl TapbIH/IBI OKYyIIbLIaApFa apHaJFaH
OKY OpBIHJAPBIHAAFbl  MEIaroTHKajblK  YpPHIiCTi
MOJICTIBIICY JKOHE YHBIMIACTBIPY IaFAblIapblHA He
oomy;

- Op TYphi OKacTarel TONTApAbH JAPbIHIBI
OKYIIBUIAPBIMEH KOHE OJIapIblH aTa-aHaJapbIMeH
QNICYMETTIK-TICHXOJIOTHSUTBIK ~ ©3apa  OpPEKeTTecy
JIaFIbUIapbIH MEHI€PY;

- JKaHa WIesUIapbl IIbIFapa OTHIPHIM, TONTA JKYMBIC
iCTey JAaFablIapblH MEHTEPY.

Ilocie  ycmemHoro
o0yuarouuecst OyayT
- 3HaTh COBPEMEHHBIE METOIbI, MPUEMBI H
TEXHOJIOTHH BBISIBJICHHSI u pa3BHTHS
MHTEJJIEKTYaIbHO O1apEHHBIX 00YJaIOIIUXCS;

- yMeTh aHaJM3UpPOBaTh HHTEIUICKTyaJbHYIO
OJIApEHHOCTb, UCIIOJIb30BATh aJIeKBaTHBIE
MICHXOINarHOCTUYECKUE METOANKH;

- YMETh pa3padareiBaTh MPOrpaMMy MCHUXOJOTO-
NEearoruIeckoro  COMPOBOXKICHUS  Pa3BUTHUS
WHTEIUIEKTYaJbHO OJIAPEHHBIX 00YJaIOLINXCS;

- YMETh IPUMEHSTH Ha MPAKTHKE HHHOBAIIMOHHEIE
dbopMaThl W TEXHOJIOTHH  COIPOBOXKIICHUS
OJIapEHHBIX 00YYArOIINXCS;

3aBeplIeHHs1  Kypca

- BJaJCThb HAaBBIKAMH  MOJCJIHMPOBAaHHUS U
OpraHu3alliyd IIeJaroruyeckoro Iporecca B
OpraHH3alMsIX o0pa3oBaHUs JUISL
MHTEJJIEKTYaIbHO OIapEHHBIX 00YJaIOIIUXCS;

- BIIAJETH HaBBIKaMH COLIMAIIBHO-
IICUXOJIOTMYECKOT O B3aUMOJEHCTBUS c
0JlapeHHBIMH 00yJaroImuMHucs Pa3IMYHBIX

BO3PACTHBIX I'PYIIT U UX POAUTCIIAMU,
- BJIaACTb HaBbIKAMH paGOTBI B KOMAaHJIE,
MpoAyuUpOBaHUA HOBBIC UCU.

After successful completion of the course, students
will be

- know modern methods, techniques and technologies
for identifying and developing intellectually gifted
students;

- be able to analyze intellectual giftedness, use adequate
psychodiagnostic techniques;

- be able to develop a program of psychological and
pedagogical support for the development of
intellectually gifted students;

- be able to apply in practice innovative formats and
technologies for supporting gifted students;

- possess the skills of modeling and organizing the
pedagogical process in educational institutions for
intellectually gifted students;

- possess the skills of social and psychological
interaction with gifted students of different age groups
and their parents;

- possess the skills of working in a team, producing new
ideas.

Ipepexseusummepi / [Ipepexsuzumut / Prerequisites

JKorapbl MekTenTiH neparorukacel. backapy

Ilemaroruka Beicuieil mKoiel. Ilcuxommorus

| Pedagogy of higher education. Psychology of
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TICUXOJIOTUSACHI

| YIpaBJICHUS

| management

Kypcmuiy kpickawa mazmynnt / Kpamkoe codepacanue kypca/ Course summary

Byt moH maphIHIBI OKYIIBUIAPABIH JaMYBIH OacKapy
CaJachIHIaFbl MeAaror-rMcUXoJI0r ThIH Kocioun
KY3bIPETTIIKTEpiH JaMbITyFa OarbITTanFad. bynna
JapbIHABl OKyIIbLIapra OuTiM Oepy cajachIHaarbl
3aMaHayd TEHICHLMUIAp, 3USTKEPIIK JapbIHIIBI
OKYIIBUIAPBIH JaMybIH OacKapyAblH Ma3MyHbI MEH
acrmarnThiK acrekTinepi, OCHI MporiecTi
TICHXOJIOT HSTBIK-TI€Iar OT MKAJIBIK KOJ1ay
OarmapramMachH 93ipIiey TEXHOJIOTUSIIAPHI KIHE OHBI
JKY3ere achIpyJblH HWHHOBAIMSIBIK (OpMaTTapbl
KOPCETLITEH.

JlaHHast ~ OUCIMIUIAHA ~ HAIlEJieHa  Ha
pasBuTHe  TPO(ECCHOHATBHBIX  KOMIICTEHIIHH
nejarora-nmcuxojiora B 00JacTH  YIPaBICHUS
pa3BHTHEM OJapeHHBIX OOydJaromuxcs. B Hem
HAIUTH OTPa)KCHHUE COBPEMEHHBIC TCHICHIIUM B
cthepe oOpa3oBaHUS OMAPCHHBIX OOYYAFOIIUXCS,
COZICpIKaTEeIIbHBIC U MHCTPYMEHTAJIBHBIC aCIEKThI

VOpaBIIGHHS  Pa3BUTHEM  WHTEIUICKTYaJIbHOMN
OJlapeHHBIX o0yyJarommxcs, TEXHOJIOTHH
pa3paboTku MpOrpamMMbl IICUXOJIOrO-
MEAaroru4eckoro  COMPOBOXAEHUA  JAHHOTO
mpolecca W HWHHOBAIWIOHHBIC (OpMaThl €€
peanuzanuu.

This discipline is aimed at developing the professional
competencies of a teacher-psychologist in the field of
managing the development of gifted students. It reflects
modern trends in the field of education for gifted
students, content and instrumental aspects of managing
the development of intellectual gifted students,
technologies for developing a program of psychological
and pedagogical support for this process and innovative
formats for its implementation.

Ilocmpexsuzummepi / Ilocmpexeuzumet/ Postrequisites

[legarorukanslk mpakTHKa. 3epTTEy MPAKTHUKACHI.
MarwucTepiik 1uccepTalusHbl OpbIHIAYIbI KOCa
€cCenTereH1eri MaruCTPaHTThIH FRIIBIMU-3€PTTEY
KYMBICHI.

Ilenarormyeckas mnpakruka. MccnenoBaTenbekas
npakTuka. HaydHo-mccnenoBarenbckas pabota
MarmcTpaHTa, BKJIIOYast BBIIIOJTHEHHE
MArUCTEPCKOM IMCCEPTALMH.

Pedagogical  practice.  Pedagogical =~ Acmeology.
Research practice. Scientific-research work of master
student, including the implementatijn of master's work.

Ilonnin epexwenixmepi / Ocodennocmu oucyununst/ Cou

rse features

«Kocranaii napeiael» PecnyOimKanbIK FhIIBIMU-
IIPaKTUKaJbIK OpTaibirbl MeH KocTaHali KanachlHbIH
H3M 6a3ackiHzia cabakTap/sl OTKi3y,
MHHOBALMSUIBIK TUIITETi OKY OpbIHIapbIHAH
TOXIprOei MaMaHIap/ibl MAKbIPY KOPCETUITEH.

OtpaxaeTcsi NMpoBeACHUE 3aHATHI Ha Ha Oaze
PHIIIl «Kocranait gapemey u  HHUII 1.
Kocranas, MIpUTJIAILICHNE CIIEUAJIUCTOB-
NPaKTHUKOB W3 00pa30BaTeNbHBIX YUPEXKICHUM
MHHOBAIIMOHHOT'O THIIA.

Conducting classes on the basis of the Republican
Scientific and Practical Center "Kostanay daryny" and
NIS of Kostanay, inviting practitioners from
educational institutions of an innovative type are
reflected.

bazoapnama scemexuiici / Pykosodumenn npozpammepr/ Programme manager

Cmarmuii T.W. - .r.k.
AomupkenoBa A.K. - PhD nokrop

CMmarmuit T.U. — k.11L.H.,
Aomupkenosa A.K. - PhD nmokrop

Smagly T.- Candidate of pedagogical ciences
Abdirkenova A. K- Dr. PhD
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OKy ic-apexemiHiy UHHOBAUUANBIK (hopmanapvinbll, d20icmemeci / Memo0ono2us uHHOCAUUOHHBIX (opM YUeOHOUl OeamelbHoCmuU /
Methodology of Innovative Forms of Educational Activity

OKy maxcamul / Yueonaa yenw/ Purpose

Ka3ipri Ou1iM Oepy/ie OOJIBI KATKaH MHHOBAITUSIIBIK
YPIICTEp CaNachIHIAFhl MATHCTPAHTTAP/IBIH KoC10H
KY3IpeTTiTiH KaJbIITacThIpy, OiniM Oepy ic-
OpEKeTiHIH MHHOBALMSJIBIK TYPJEPiH KONJaHyFa

AW BIHABIFEL.

(dhopmupoBaHue poheCCHOHATBHBIX
KOMIIETeHIIMA B OOJIACTH ~ WHHOBAIMOHHBIX
MPOIIECCOB, MPOUCXOMSMMX B  COBPEMEHHOM

00pa3oBaHUM, TOTOBHOCTH K HCIOJIb30BAHUIO
WHHOBALIMOHHBIX ()OPM y4eOHOH e TeTbHOCTH.

Purpose: the formation of graduate professional
competencies in the field of innovative processes
occurring in modern education, readiness to use
innovative forms of educational activity.

Oxvimy namuoiceci / Pesyiomamot 06yuenus / Learning

outcomes

Kypcrsi CITTI KeliH
oimiMaymbLIap

- WHHOBAIUSUIBIK OKBITY 9JliCHAMAachiH, O11iM Oepy
iCc-opeKeTiHIH MHHOBAIWSUIBIK (HOpMaslapbIHBIH MOH1
MEH TICHXOJOTHSUIBIK-TIEIArOTUKAIBIK ~ HETi3/IepiH
Oineni xkoHe TyCiHE 1

- OKy iC-OpEKeTiHIH JOCTYPIi oHE WHHOBAIIHSIIBIK
TYpJIEpiHEe CANBICTHIPMAIIBI TAIAAY Ky prize/;

- OKBITYIbIH opTypai WHHOBAIUSJIBIK,
(dopManapelHbIH ~ EpEKLICNKTepiH, J>KaHAPTbUFaH
OimiM Oepy Ma3MyHBI MEH THIMIIJIT KaFnaiibiHaa
oJIap/Ibl KOJIaHy MYMKIHAIKTEPiH TaIayabl Oinemi;

- OKY YpHICIH WHHOBAIMSIIBIK OKBITYJBIH TYTac
JKylieci TypiHze xobanara Kabineri;

- OKy IC-OpEeKeTiHIH WHHOBAIUSUIBIK TYPJIEPiH
TaHJaI, YTHIMBI KOJIIaHa bl

- OKy IC-opeKeTiHiH HMHHOBAaLMSUIBIK TYpJepiH
KOJIZIaHa OTBIPBIN, Jp TYpJli OKy cabakrapbiH
Jko0asay sKoHe eTKi3y JaFplIapbiHa Ue,

- CBIHABIK Oaramay, peQIeKCHs TEeXHOJIOTHSICHIH
KOJIZIaHa OTBIPBIT, OKY 1C-OpEKETiHIH HOTHIKEJIEpiH
Kanai Oaranay KepeKTiriH Oireni;

- VHHOBAIWSUIBIK OKBITY Macelernepi

assKTaraHHaH

OolBIHIIA

Ilocie  ycmemHoro 3aBeplieHHsl  Kypca
ol0yuyaromuecsi OyayT

- 3HaTh METOOOJIOTHIO HMHHOBAIITMOHHOI'O
00yueHus, CYIIHOCTb u IICUXOJIOT O-

Nearorndeckie OCHOBBI MHHOBALMOHHBIX (hopM
y4eOHOM eSITeTbHOCTH;

— TPOBOIUTH CPABHUTEIBHBIA aHAIN3
TpaaulI¥OHHBIX u MHHOBAIIMOHHBIX
y4eOHOM eI TCIbHOCTH;

- aHAIM3UPOBAaTh OCOOEGHHOCTH  Pa3MYHBIX
WHHOBAIIMOHHBIX bopm o0y4eHus,
BOSMOXKHOCTH HMX NPUMEHEHUS B  YCJIOBHAX
OOHOBIICHHOTO  COJIEp)KaHUs  00pa3oBaHUS U
3¢ (EeKTUBHOCTE;

—IeMOHCTPUPUPOBATH YMEHHE IPOEKTUPOBATH
00pa3oBaTeNbHbI MpoIecC B BHIE IEIOCTHON
CHCTEMbI HHHOBAIIMOHHOT'O O0yYCHHS;

— or0mparh W PpalHMOHAIBHO HCIIOJIB30BATh
WHHOBAIIMOHHBIE OpM yueOHOI IesTeTbHOCTH;
—TIpOEKTHPOBATH M TPOBEIWUTH  Pa3HbIE THUITHI

bopm

y4eOHBIX 3aHATHI c HCIIOJIb30BaHUEM
WHHOBALMOHHBIX bopm yaeOHOIt
JIeATENBHOCTH;

will be

pedagogical foundations of
educational activity;

and innovative forms of educational activity;

effectiveness;

education;

educational activity;

educational activity;

activities,
assessment, reflection;
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After successful completion of the course, students
— knows and understands the methodology of
innovative learning, the essence and psychological and
innovative forms of
— able to conduct a comparative analysis of traditional
— able to analyze the features of various innovative
forms of training, the possibilities of their application in
the conditions of the updated educational content and

— demonstrates the ability to design the educational
process in the form of a holistic system of innovative

— able to select and rationally use innovative forms of

— owns the skills of designing and conducting various
types of training sessions using innovative forms of

— knows how to evaluate the results of educational
using the technology of criteria-based




FBUIBIMU-3€PTTEY O KYMBICTAPBIH KYpri3e anaibl,
OimiM  Oepyneri WHHOBALMSHBIH pPONl  Typalbl
QJICYMETTIK KYHIBI OLTIM KaJbINTACTHIPAIbI, OHBI
YCBIHA anajpl, OChl Maceje OOWBIHINA ©3 TMIKipiH
JIYPBIC JKETKI3e anajbl.

—OLICHMUBATb PE3YJIbTAThI y‘I66H0ﬁ JACATCIIBHOCTH,

UCITONB3YS TEXHOJIOTHIO KPUTEPHATBHOIO
OIICHUBaHMUSI, PEIICKCHIO;
—OCYIIECTBIISATh HCCJIEIOBATEILCKYIO

JACATCIIBHOCTD I10 HpO6HeMaM MHHOBAITMOHHOI'O
00y4yeHHsI, TeHEpUPOBaTh OOIIECTBEHHO LIEHHOE
3HaHWE O pOJM HWHHOBAaMK B 00pa3oBaHUH,
IPE3eHTOBAaTh €ro, KOPPEKTHO BbIpaXkaTb |
apryMEHTHPOBAaHHO  OTCTaWBaTh COOCTBEHHOE
MHEHHE 110 JTaHHOMY BOIIPOCY

— It is capable of carrying out research activities on the
problems of innovative learning, generating socially
valuable knowledge about the role of innovation in
education, presenting it, correctly expressing and
arguing for one’s own opinion on this issue.

Ipepexeusummepi / [lpepexeuszumot / Prerequisites

JKoraper  MekTenTiH
TICUXOJIOTUSICBI

neparorukacel.  backapy

Ilegarornka  BhICIIEH IIcuxonorus

yIpaBJIEHUS]

IIKOJIBI.

Pedagogy of higher education. of

management

Psychology

Kypcmuiy koickawa mazmynst / Kpamkoe cooeparcanue kypca/ Course summary

MHHOBaMSUTBIK OKBITY opicTeMeci. bimim Oepymeri
WHHOBAIMsSI ~ HETi3i  peTiHAe  IeIaroruKaHbIH
omicHamanelK Tocinmuepi. Kasipri Oimim  Gepyneri
muddepeHnuanys KOHE HMHTErpanusi ypahicTepi.
MyraniMHiH >KaHabUl MoneHueTi. OKy ic-opekeTi,
OHBIH  KYPBUIBIMBI, iCKE€ KOCBUTYy IIapTTaphl,
THIMIITITT MeH keTicTikrepi. OKy ic-opeKeTiHiH
WHHOBAIMSUIBIK ~ (hopMarapel.  besceHai  OKpITY:
TYCIHIr1, epeKIIeNiKTepi, MPUHIIMIITEDI,
texnonorwsapel.  lemimuepni  Bu3yanuzanusuiay
’KOHE  KYPBUIBIMJBIK JIOTHKAJBIK  CXEMaJapiblH
Kypbutbichl. OKBITYABIH OWbIH (hopmanapsl. YKoba
OHJIIPICTIK KBI3METTIH asKTaJFaH IUKIbI pETiHJE.
3amaHayn OimiM Oepy NpaKTHKACHIHAAFBl FHUIBIMU
seprreynep. OKy  iC-OpeKeTiHIH  HOTHKEJEpiH
OaranayqplH 3amMaHayd Kypangapsl. bimim OGepyneri
OKYy 1C-OpeKeTiHIH HWHHOBAIUSIBIK (opMmanapbiH
KOJJIaHYIBIH THIMILUTITIH Talay.

Meromonorusi ~ MHHOBAIMOHHOTO  OOy4YeHHS.
Merononoruueckiue MOAXOAbl MENArOTHKH Kak
OCHOBa WHHOBaNWH B oOpa3zoBanuu. [Iporecch
nudepeHnuanui 1 UHTETPalid B COBPEMEHHOM
00pa3oBaHMH. WHHOBannoHHast KyJIbTYpa
nenarora. YueOHasi IesiTeIbHOCTD, €€ CTPYKTYDa,
YCIOBHUS  aKTUBHM3alMH, od(pdexruBHOCTH N
ycHemHocTd. VHHoBalmoHHbIe (HOPMBI y4eOHOM
JIEeSTeNbHOCTH. AKTHBHOE OOy4YeHHE: TOHATHE,
0COOEHHOCTH, IIPUHIIMIIBL, TEXHOJIOIHH.
Busyammsanuss ~ pemieHMA M IIOCTPOEHHUE
CTPYKTYPHO-JIOTHYeCKUuX cxeM. UrpoBeie (hopmbl
oOyuenus. IIpoekT Kak 3aBEpIICHHBIA ITHKI
MPOLYKTUBHOM JIEATENBHOCTH.
HccrnenoBarensckoe 0O0ydYeHHWE B COBPEMEHHOMN
oOpa3zoBarenbHOM ~ mpakThke.  CoBpeMeHHbIE
CpeACTBAa OICHUBAHUS PE3yJIbTATOB y4eOHOI
JIESTETHHOCTH. Ananmms 3¢ PEKTHBHOCTH
WCIONBb30BaHMs] MHHOBAIIMOHHBIX (popMm y4ueOHOMH
JESITEIbHOCTH B O0Pa30BaHMUH.

Methodology of innovative learning. Methodological
approaches of pedagogy as the basis of innovation in
education. The processes of differentiation and
integration in modern education. The innovative culture
of the teacher. Educational activity, its structure,
conditions for activation, effectiveness and success.
Innovative forms of educational activity. Active
learning: concept, features, principles, technologies.
Visualization of solutions and the construction of
structural logic circuits. Game forms of training. The
project as a completed cycle of productive activity.
Research training in modern educational practice.
Modern means of assessing the results of educational
activities. Analysis of the effectiveness of the use of
innovative forms of educational activity in education.

ITocmpexeuzummepi / [locmpexeuzumot/ Postrequisites
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[lemarorukanblk MpakTUKa. 3€pTTEy IPaKTHUKACHL
MarucTepiik  TUCCEpTaIMsIHBI  OPBIHIAYBl  KOca
€CeNTereHeri MAarMCTPAHTTBIH  FHUIBIMH-3EPTTCY
JKYMBICHI.

Ilemarorndeckass npaktuka. Mccienosarenbckas
npaktuka. HayuHo-uccnenoBarenbckass pabora
MarucTpaHra, BKJTIOYas BBITNIOJIHEHUE
MArMCTEPCKOMN TMCCEPTALIHH.

Pedagogical practice. Research practice. Scientific-
research work of master student, including the
implementatijn of master's work.

Ilouniy epexwenikmepi / Ocobennocmu ducyunaunst/ Cou

rse features

«Kocrtanaii nmapeiHbl» PecrmyONMKanblK — FHITBIMHU-
MPaKTUKAJIBIK OpTaJIbFEl MeH KocTaHail KanachlHBIH
H3M OasacbhlHIa cabakrap/sl OTKi3y,
WHHOBAILMSUIBIK ~ TUOTErl  OKy  OpBIHJApbIHaH
ToXiprOeni MaMaHAap/Abl AKbIPY KOPCETUITEH.

OtpaxaeTcsi TpOBeACHUE 3aHATHH Ha Ha 0Oaze
PHIIL «Kocramaii papsmer»y u  HUII 1.
Kocranas, MIpUTIaleHAE CHENNAITUCTOB-
NPAaKTUKOB W3 00pa30BaTeNbHBIX YUPEXKICHUMH
WHHOBALIMOHHOIO THIIA.

Conducting classes on the basis of the Republican
Scientific and Practical Center "Kostanay daryny" and
NIS of Kostanay, inviting practitioners from
educational institutions of an innovative type are
reflected.

Bazoapnama scemexuici / Pyxoeooumens npozpammet/ Programme manager

OterenoBa b.M - 1.r.k., mpodeccop
A6aupkenoBa A K. - PhD nokrop

VYrerenosa b.M. — k.IL.H., mpodeccop
A6mupkenora A K. - PhD mokrop

Utegenova B. M.- Candidate of pedagogical ciences,
Professor
Abdirkenova A. K.— Dr. PhD

Binim depyoi scexenendipy |Ilepconanusayus oopaszosanus/Personalization of education

OKy maxcamol / Yuebnas yenw/ Purpose

Hepbectenaipinren o6inim Oepy MoJieltiH xo0anay
YKOHE EHTI3y JaFIbUIapblH KAJBIITACTBIPY

q)OpMI/IpOBaHI/IC HaBBIKOB IIPOCKTHUPOBAHUA U
peaym3aliii  MEePCOHATU3UPOBAHHON  MOJEIH
o0Opa3oBaHms

Formation of skills in the design and implementation of
a personalized education model

Okbimy nomuiceci / Pesynemamut 06yuenus / Learning outcomes

KypcTbl coTTi asskTaFraHHaH KeiiH O171iM aymbuiap

- OimiM OepymiH AepOECTEHIIPINTEH MOJETiHIH
MOHIH, OHBI JKY3€re¢ achIpyIblH MAaKCcaTTapbl MeH
KE3eHJIepiH Oiy;

- Oimim OepymiH nepOec Mopen IIeHOEpiHAC
OKYIIBUIAPMEH XKYMBIC ICTEY IIH THIMI 9IicTepi MEH
TOCIJIEPiH UTEPY;

— nepbecteHumipireH  OutiM  Oepy  MaHBI3IBI
Ma3MyYHBIH jko0alay JaF/AbIIapbIH HE;

- CTYICHTTEPAIH JIaMybI YIUIiH JKEKE
TpaeKTOpHsIIapAbl Kypa Oiy;

- 3aMaHayd KOMMYHUKaIHsl (OHBIH 1MIiHJEe THUQPIIBIK)

Ilocnie  ycmemHoro 3aBepuieHHsI  Kypca
o0yuarouuecst OyayT

-3HaTh CYLIHOCTb MEPCOHAIM3UPOBAHHOW MOIEIH
O6pa3OBaHI/I$I, LCJIN U 3TAIlbl €€ BHCAPCHMU A,
-BJIaACThb S(b(beI(TI/IBHBIMI/I MCTOAaMU U MTpUueMaMu
paboTsI C Y4aIIUMUCS B paMKax
HIepCOHATM3UPOBAHHOI MOJIeNI 00pa30BaHHUS;

- BJIaACTh HaBbIKaMH IIPOCKTUPOBAHHUA
COACPIKATECIIBHOT'O KOHTCHTA
HePCOHATM3UPOBAHHOTO 00Pa30BaAHMS;

- yMeTb pa3pabareiBaTh  WHAWBHIYaJTbHBIC
TPAECKTOPUH Pa3BUTHS yUaIIUXCS,

After successful completion of the course, students
will be

- know the essence of a personalized model of
education, the goals and stages of its implementation;
-to master effective methods and techniques of working
with students in the framework of a personalized model
of education;

— possess the skills of designing meaningful content for
personalized education;

- be able to develop individual trajectories for the
development of students;

- possess the skills of modern communications
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JIaFIbUIAPBIH HEJIeHY;
- Oinim Oepy
KaTBICYIIIbLIAPBIHBIH
yHBIMTacThIpa Oimy.

MIPOIIECiHIH
e3apa  THIMI

0apIbIK
OpeKeTiH

- BIIA/IETh HaBBIKAMH COBPEMEHHBIX
KOMMYHHKAIMd (B TOM YHCIIE M IH(PPOBHIX); -
yMETb OpraHN30BHIBATH a¢dexTUBHOE
B3aMO/ICHCTBHE BCEX YYaCTHUKOB

00pa30BaTenBpHOrO Mporecca.

(including digital);
- be able to organize effective interaction of all
participants in the educational process.

Ipepexsusummepi / Ilpepexeuszumot / Prerequisites

JKorapbl MeKTENTIH nefarorukacel. backapy
MICHXOJIOTUSACHI.

Ilenaroruka Bricier mkonbl. Ilcuxonorus

Pedagogy of higher education. Psychology of
management

Kypcmuiy Kvickawa mazmynst / Kpamrkoe codepicanue Kypca/ Course summary

Binim Oepyneri Kasipri TEeHICHIIUSLIAp:
JapanaHiplpy, UUQpIaHbIpy, ONApAbIH  e3apa
Oatinanpicel. Jlapanay gaxropnapsl: jxo0anay >koHe
3epTTey KbI3METi, KpUTEpUalibl Oaranay, apanac
OKBITY, Xeke kecte. Jlapananran OutiM Oepy Momedi.
JHepOec OKbITYIbIH MpUHIMNTEpI. JKeke TpaeKTopus
- OyJ1 OKYIIBIHBIH EKe ONeyeTiH ICKE aChIPY/bIH
Keke Tocim. JlepOectenaipinren OimiM  Oepyneri
KapbIM-KaThIHAC €PEKIIEIIKTEPI.

yIIpaBJICHUS.

CoBpemeHHbIE  TpeHARI B 00pa30BaHMU:
NePCOHAIN3ALMS, udpoBu3anus, ux
B3aUMOCBSI3b. DaxTopsl [IepCOHAM3AL N
MPOCKTHAS M HCCIICIOBATENbCKAs e TEbHOCTD,
KPUTEPHUATIBHOE OLICHUBAHHE, CMELLIaHHOe
o0yueHue, UHIUBHUTyaJbHOE pacrucanue.
Ilepconamm3upoBaHHass MoJeNb 00pa30BaHUA.
[lpuHIUIBI  MEPCOHANM3UPOBAHHOTO  YUCHHS.

WNunuBunyanbHas TPAGKTOPHUSI — MEPCOHATbHBIN
NyTh pealu3allid JMYHOCTHOTO IOTEHLHAaa
oOyuatomerocst. OcCOOEHHHOCTH KOMMYHHKAIIUU B
NEPCOHAIN3UPOBAHHOM 00Pa30BaHMH.

Modern trends in  education:  personalization,
digitalization, their relationship. Personalization factors:

design and research  activities, criteria-based
assessment, blended learning, individual schedule.
Personalized  education model.  Principles  of

Personalized Teaching. An individual trajectory is a
personal way of realizing a student's personal potential.
Features of communication in personalized education.

ITocmpexsuzummepi / llocmpexsuzumot/ Postrequisites

[Tenarorukasblk IpakTHKa. 3epTTeY MPAKTUKACH.
MarucTepIiik uccepTauusHbl OpbIHAAYABl Koca
€CEeNTEreH1eri MaruCTPaHTThIH FhIIBIMU-3EPTTEY
YKYMBICHI.

Ilemarornyeckass mpakruka. FccienoBarenbekas
npakTuka. HaydHo-mccnenoBarensckas pabota
MarucTpanra, BKJIFOYast BBIIOJIHEHHE
MarucTepcKon AUCCepTaliu.

Pedagogical practice. Research practice. Scientific-
research work of master student, including the
implementatijn of master's work.

Ilouniy epexwenikmepi / Ocobennocmu ducyunaunsy/ Cou

rse features

O MHHOBAIMSIIBIK THTITET] OiTiM Oepy
YHBIMIaPbIHBIH MYFaJIiIMACPIH AKbIpa OTHIPHII,
Koctanaii kamaceinmarsl H3M Herisinzae cadbax
OTKI3y/ll KO3JeH/Ii.

[Ipenmonaraer mpoBeleHWE 3aHATHNA Ha 0aze
HUI r. Kocranas, mpuriamieHue y4utene us3
00pa3oBaTeNbHBIX YUPEKICHUH HHHOBAI[MOHHOTO
THIA.

It involves conducting classes on the basis of the NIS in
Kostanay, inviting teachers from educational
institutions of an innovative type.

bazoapnama scemexwiici / Pykogodumens npozpammsl/ Programme manager

Cwmarmain T.W. - n.r.k.
A6mupkernoBa A.K. - PhD mokrop

CMmarmuii T.U. — k.11.H.,
A6mmpkenoBa A K. - PhD mokrop

Smagly T.- Candidate of pedagogical ciences
Abdirkenova A. K— Dr. PhD
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HNurtepHer Texnosoruu / Murepuer texnosorusiiapel / Internet technology

OKy maxcamol / Yuebnas yenw/ Purpose

WHTEpHETTI YHBIMIACTRIPY JKOHE KBI3MET €Ty
TEXHOJIOTHSUIAPBIH, IPUHIUNITEPIH MEHIepY,
WuTepHeT opTrackiHAa KOJIAaHy YIUiH
KOChIMINIAJIapIbl ko0anay oficTepine yipery.

OcBoeHre TeXHOIIOTHH, TPUHITUIIOB OPTaHU3AINN
u (QynkiuonupoBanus HWHTepHeTa, o00y4eHUE
METOAAaM IPOCKTUPOBAHUSA MPUIIOKEHUN IS
HCII0JIb30BaHus B cpenie MIHTepHer.

Mastering the technologies, principles of the
organization and functioning of the Internet, training in
the methods of designing applications for use in the
Internet environment.

Oxbimy nomuceci / Pesynemamut 06yuenus / Learning outcomes

Kypcrsi CITTI asiKTaFraHHaH KeliH
olaiMasymibLIap

-FajlaMToOp/ia KOJJIAHBUIATBIH ~aKHapaTThl eHJEY
TEXHOJIOTHSICHI, YHBIMIACTHIPY TIPHHIHIITEPI;
-Kazipri  3aMaHfbl  WHTEPHET  TEXHOJOTHSIIAp
Heri3inae OarapiaMabIK KOCBIMIIIAJIAP b
KYpacThIpapbl;

-3aMaHayd WHTEPHET TEeXHOJOTHSIIAapMEH THIMJI
JKYMBIC JKacaubl.

ITocJie ycnemHoro 3aBpepieHus Kypca
o0yuarouuecst OyayT

-3HaTh IPUHLUITBI OpraHNu3alny,
¢dyHkmonnpoBanus IHTEpHET U TEXHOJIOTUH
00paboTku HGOpMAaINH, TPUMEHSIEMbIC B
WnTtepHuer;

-CO31aBaTh INPOrPaMMHBIE  TPHUJIOKEHHS  Ha
OCHOBE COBPEMEHHBIX HHTEPHET TEXHOJIOTHIA;

- YCHEIHO paboTaTh ¢ COBPEMEHHBIMH MHTEPHET
TEXHOJIOTHSIMH.

After successful completion of the course, students
will be

-Know the principles of organization, functioning of the
Internet and information processing technologies used
on the Internet;

-create software applications based on modern Internet
technologies;

- successfully work with modern Internet technologies.

Kypcmuiy kpickawa mazmynst / Kpamkoe cooepicanue kypca/ Course summary

HNutepuer TEXHOJIOTHSUTAPBIHBIH Herizzaepi.
WUHTepHeT ~ KOMMYHHUKALUMSCBIHBIH ~ MOJEINBAEPI.
[Natinananymsiiapasi VHTEpHETKE KOJI KETKI3Yi.
WnTepHer keyiciHe KaThlHAY TEXHOJOTHSIIAPEL.
Wnrepuerreri WEB-cepsepiiep. WEB-pecypcrapst
ainy TEXHOJIOIUsUIapHI. Wnrepuerre i31ey
TEXHOJIOTHSICHI. WNutepuer Cepaucrepi.
Onextpoupik nomrta. Mateprer Cepsucrepi. daiin
anMacy. aTepHerTeri aknapartsl Kopray. HTepHeT
naiananynbUIapelH  colikecTeHnipy. MHTepHeTKe
apHajJFaH KOCBIMINAJIAPABl KYpYy TEXHOJOTHIIAPHL
WHTepHeT  KIMEHTTIK  KOCBHIMIIAJAPBIH  KYPY
TEXHOJOTHSIIAPHI. HaTepueTTin cepBepITiK
KOCBIMINIAJIAPbIH KYpy TeXHoJorusmapsl. MHTepHET
TEXHOJIOTHSUIAP/IBIH IaMy OoJalaFsbl.

OCHOBBI ~ MHTEPHET  TEXHOJIOTHH. Monenu
KOMMYHUKALUH WnTepnera. Hoctyn
nonb3oBarened B MurepHer.  TexHonorum
nocryna k ceth MuTepHer. WEB - cepBepsl B
Nurteprere. Texnomorun mnonyueHuss WEB-
pecypcoB. Texnosornn mnoucka B HHTEpHETE.
CepBucsl HMHTepHeTa. NEKTpOHHAs MOYTa.
CepBuchl Mutepnera. O0men (aitnamu. 3amiura
unpopmanun B HHrepuere. Wnentuduranus
nonb3oBarened B MHrepHera. TexHonoruu
co3maHus — mpwiokeHud — ans MHTepHera.
TexHOoNMOrnn COo3AaHus KIMEHTCKUX IPUIOKESHUN
NutepHera. TexHOnoruu co3naHusi CEPBEPHBIX
npuitoxkeHui! Miutepuera. [lepcriekTuBsl pa3BUTHS
WHTEPHET TEXHOJIOTHH.

Fundamentals of Internet technologies. Internet
communication models. User access to the Internet.
Internet access technologies. WEB servers on the
Internet. Technologies for obtaining WEB resources.
Internet search technologies. Internet services. Email.
Internet services. File sharing. Protection of information
on the Internet. Identification of users on the Internet.
Technologies for creating applications for the Internet.
Technologies for creating Internet client applications.
Technologies for creating Internet server applications.
Prospects for the development of Internet technologies.

ITonnin epexwenikmepi / Ocobennocmu oucyunaunwt/ Course features

45




Tuicti Oarmapramanblk JKacaKTaMaHbl TMaijanaHa
OTBIPBIIL, YHUBEPCUTETTIH KOMITBIOTEPITIK
CBHIHBINITAPBIHAA cabaKTap OTKi3y.

HpOBeI{eHI/Ie 3aHSTHI B KOMIIBIOTCPHBIX KJIaCCaxX
YHUBEPCUTETA, C HCIIOJIb30BAaHUCM
COOTBCTCTBYIOUICTO ITPOTrPAMMHOIO obecreuenus..

Conducting classes in computer classes of the
university, using the appropriate software.

bazoapnama scemexwiici / Pykogodumens npozpammsr/ Programme manager

Hcemanios A. O.

| Wicmanios A. O.

| Memanios A. O.

CoBpeMeHHbBIE TEXHOJIOTHM ynpaBJjeHus npoexktamu / Kodanapabl 6ackapyabin Kasipri Texnosoruschbl / Modern technologies of project management

OKy maxcamol / Yueonan uenv/ Purpose

XanplKapajblK JKOHE YITTHIK TalanTapra CoWKec
JKoOamapAblH KociOM MEHEKEpNEPIH KOOaJBbIK
KBI3METTIH  Ka3ipri 3aMaHFbl  ypJaicTepi  MeH
TEXHOJIOTHSUIAPBIH Oackapy OOMBIHIIIA MaMaHaPIbIH
KY3bIpETiHE ABIHIAY.

(I)OpMI/IpOBaHI/IG HAaBBIKOB HCO6XOHI/IMBIX JJIsA
HpO(bCCCI/IOHaJ'H)HI)IX MCHCIKCPOB YB YIIPABJIICHUN
IMPOCKTaMU B COOTBETCTBUU C MCKIAYHAPOAHBIMU
u HallMOHAJIbHBIMH Tp€6OBaHI/Iﬂl\/II/I K
KOMIICTCHIIMN CIHEHUAIMCTOB I10 YIIPABJICHHUIO
MMPOCKTaM MW COBPECMCHHBIMU TCHACHUUAMHU U
TCXHOJIOTMAMU HpOCKTHOI;'I JACATCIIBHOCTH.

Prepare professional project managers in accordance
with international and national requirements for the
competence of project management specialists and
modern trends and technologies of project activity.

Oxvimy namuiceci / Pesyniomamot o0yuenus / Learning outcomes
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Kypcrsi CITTI asIKTaFaHHAH KeliH
oimiMmanymsLIap

- K00aJbIK KBI3METTIH HETi3ri MPUHIMITEPiH,
KoOamapbl Oackapy YFBIMIAPBI MEH

TePMHUHJICPIH,KO0AIBIK ~ 0ackapy  cajachIHIAFbl
3aMaHayH TEXHOJIOTHsUIapp! 011y;;

--  KoOaJbIK ULHMKIAIH OpTYpJ  Ke3eHIepiHne
KoOanapapl 6ackapy TEXHOIOTHSUIAPBIH KOJJIaHy
KKETTUIITIH TaJjiay;

- 3aMaHayd OSKoHOMMKAa MeH [T caymacelHIarsl
KOOAIBIK MEHE/DKMEHT TEXHOJOTHSIIAPBIHBIH OpPHBI
MEH peliH Oaranay;

- IT-tre X00aJIbIK MEHEIXKMEHT TEXHOJIOTHSICHIH
KOJIIaHyFa SKOHOMHKAJIBIK, Oaranay xKyprisys;

- op Typni Oarmapramanap MeH KOChIMINATapMeH
YKYMBIC KACAHBI3.

IocJie ycnenmHoro 3apepuieHusi Kypca
o0yuaronruecsi Oyayr

-3HaTh OCHOBHBIE PUHIIUIIBI TPOEKTHON
JESTEbHOCTH, TIOHATHUS ¥ TEPMHHBI yIIPaBICHUS
MPOEKTaMH,COBPEMEHHBIE TEXHOIOTHU B 00TIaCTH
MIPOEKTHOTO YIPABJICHNUS;

-aHAJM3UPOBAaTh HEOOXOJUMOCTb IPUMEHEHHUS
TEXHOJIOTHM YIIPaBJICHUM NPOEKTaMH Ha Pa3HBIX
JTanax NpoeKTHOIO IIUKIIA;

- OLCHUBATh MECTO M POJIM TEXHOJIOTUH
MPOCKTHOTO MEHEIKMEHTA B Pa3iMUYHBIX cepax
coBpeMmeHHoM 3koHOMEKH U IT chepe;

- NIPOBOJUTH SKOHOMHUYECKYIO  OIICHKY
MIPUMEHEHUS TEXHOJIOTHH MIPOEKTHOTO
MeHemkMenTa B IT;

- paboTarh C pa3TUUHBIMH TpPOrpaMMaMH U
MPUIIOKEHUSIMH.

After successful completion of the course, students
will be

-to know the basic principles of project activities,
concepts and terms of project management, modern
technologies in the field of project management;
-analyze the need to apply project management
technologies at different stages of the project cycle;

- to evaluate the place and role of project management
technologies in different spheres of modern economics
and IT sphere;

- conduct an economic assessment of the application of
project management technology in IT;

- work with various programs and applications.

Kypcmuiy kpickawa mazmynnt / Kpamroe codepacanue kypca/ Course summary

’Kobanapnel Gackapyabl aHbIKTay (arbulll. project
management) - AKIII ykimerrepi men Eypoomak
ennepi kaoeuimaran ISO 21500 xamnbIkapaibik
CTaH/IApTHIHBIH aHbIKTaMachlHa caiikec. JKoOara
omicTepmi,  Kypamiapipl, TEXHHUKalapIbl JKOHE
KY3BIPETTIKTI KOJIZIaHy. ANSI YIITTBIK
CTaHAapThiHA  Colikec  JkoOamapael  Oackapy.
Xocnapmpl aHbBIKTay, TOyeKeIAEp MEH IKochapaaH
aybITKYJapabl a3aiTy, e3repicTepi THIMII Oackapy
(Ynepicrik, (hyHKIIMOHAIBIK OackapyzaH,
KBI3METTEp JICHTeliH 0ackapyaaH alblpMaIllbUIBIFI).
KobanblH  KociOM  canmanmapbelHAarbl  KobOanapIisl

OmnpeneneHue ynpaBieHUs MPOEKTaMu (AHTIL
project management) - B COOTBETCTBHH C
OIpeIeNIEHNEM MeXTyHapogHoro ctangapra ISO
21500, npunstoro mnpaButenbctBamu CIIA u
ctpaHnamu EBpocorosza. [lpuMeHeHne MeTonoB,
MHCTPYMEHTOB, TEXHUK W KOMIIETCHIMEH K
MNPOCKTY.  YTpaBJieHHE  IPOCKTaMH B
COOTBETCTBHU C OIpENeNICHNEM HAIMOHAIBHBIM
craunaptom  ANSIL  Ompenenenve — miaHa,
MUHHUMH3AIMA PUCKOB M OTKJIOHEHWH OT IJiaHa,
3p(PEKTUBHOTO YIpPaBICHUS HM3MECHEHUSIMHU (B
OTJIMYUE OT TIPOLECCHOTO, (YHKIMOHAILHOIO

Definition of project management - in accordance with
the definition of the international standard I1ISO 21500,
adopted by the governments of the United States and
the European Union. Applying methods, tools,
techniques, and competencies to a project. Project
management in accordance with the definition of the
national ANSI standard. Definition of the plan,
minimization of risks and deviations from the plan,
effective change management (as opposed to process,
functional management, service level management).
Project management in the professional areas of the
project. Creating a project product that effectively
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Oackapy. TexHuKaJblK XoHE Oackapy oficTepiH
THIMJTI YHTIECTIPETIH K00a 6HIMIH KYpy.

yIOpaBJieHHs, YOpPaBIECHUS YPOBHEM  YCIYT).
VYnpaBneHne NpoekTamMu B MPoQeccCHOHAIBHBIX
ctepax mpoekra. Co3naHue TPOIYKTa MPOEKTa,
3p(eKTUBHO  COYETAIOmEr0 TEXHUYECKHe |
yIpaBJIeHUYECKUE METOJIBI.

combines technical and managerial methods.

ITouniy epexwenixmepi / Ocobennocmu ducyunaunst/ Cou

rse features

Tuicti OarmapiaManblk >kacaKTaMaHBI TaiajiaHa
OTBIPBIII, YHUBEPCUTETTIH KOMITBIOTEPITIK
CBHIHBINITAPBIHIA cabaKTap OTKi3y.

IIpoBeneHue 3aHATUI B KOMIIBIOTEPHBIX Kiaccax
YHUBEPCUTETA, c HUCIOJB30BAaHUEM
COOTBETCTBYIOIIETO MPOIPAMMHOT0 00eCIIeYeHUsI.

Conducting classes in computer classes of the
university, using the appropriate software.

bazoapnama scemexuici / Pykosooumens npozpammsr/ Programme manager

HUcmaunos A. O.

| Hcmannos A. O.

| Hcmannos A. O.

Hcnoub3oBanue 00Ja9HbIX TexXHOJT0rHl / ByarTsl TexnoJorusisiapasl nainaiany / The use of cloud computing

Oky maxcamol / Yueonan uenwv/ Purpose

OYJITTBI TEXHOJIOTHSIIAP CANACHIHIIAFI O11iM MEeH
JIAFBLIBUIBIKTBI KAJIBIITACTHIPY.

®dopMHupoBaHUE 3HAHWI W HABBHIKOB B O0JACTH
00JTaYHBIX TEXHOJIOTHH.

To form undergraduates ' knowledge in the field of
cloud technologies.

Oxbimy nomurceci / Pesynemamut 06yuenus / Learning outcomes

Kypcrsi coTTi Keilin
olaiMasymibLIap

-oyir, Oyiarrer Texuomorwmsimap, Cloud Computing
OarbITTapBIH Olei;

-Kacion KBI3MET 00BEKTINIEpiH
9/liCHaMAaChIH TaHIa bl JKoHE Oaraliaii/ipl;
-031HIH TMOHJIK CallaCBIHBIH HETI3r MocelelNepiH
TYCIHY JKOHE KaJIBINTaCThIPY;

-KYHIETIKTI KBI3METTE "oyrrTHl" KOJIIaHy
MYMKIHJITIH VHBIMIACTBIPY YIOIH KOCITIOPBIHHBIH
UH(PaKypHUIBIMBIH jK00aj1ay;

asgKTaraHHaH

JKoOaJan

Iocse ycneniHOro 3aBepiieHns Kypca
o0yuarouuecst OyayT

-3HATh O6J'Ia'—IHI)Ie TCXHOJIOTUU H HanpaBneHHe
Cloud Computing;

-OI[CHMBATh 51 BBIOMPATH METOIOIOT U0
MPOEKTUPOBAHUS OOBEKTOB TMPOQPECCHOHATHLHON
EITENBHOCTH,

-popMyIHpOBaTh OCHOBHBIE MPOOJIEMBI CBOEH
MpeIMETHON 00J1acTH;

-IIPOEKTHUPOBATh WHPPACTPYKTYPY TPEATIPHSITHS,
JUIsL OpraHMW3allid BO3MOXKHOCTH TMPUMEHEHUS
"obnaka" B MOBCEIHEBHOM IESTEILHOCTH.

After successful completion of the course, students
will be

-know cloud technologies and the direction of Cloud
Computing;

-Evaluate and choose the methodology of designing
objects of professional activity;

-formulate the main problems of their subject area;

-To design the infrastructure of the enterprise, to
organize the possibility of applying the "cloud" in daily
activities.

Kypcmuiy kpickawa mazmynst / Kpamkoe cooepicanue kypca/ Course summary

BynTTel TEXHONOTHSIAD JKOHE ONapAbl KYMBICTa
naiifjanany acnekTiyiepi. byarTel Ky:kaT aliHaIBIMBL
Google Kyxatrapsl.SkyDrive (office.com).

OOnauHple  TEXHOJOTMM W acHeKThl  HX
WCIOJIb30BaHUs B pabore. OG6auHsIit

nokymenToobopot. Jlokymentsl Google.SkyDrive

Cloud technologies and aspects of their use in work.
Cloud-based  document  management.  Google

Docs.SkyDrive (office.com). Tools for joint activities.

48




OipreckeH KBI3METKE apHaiFa’ Kypayaap.
WHTEepakTHBTI OHIAWH-TaKTa. bBYITTBI JAepexTep
koiimacel Dnevnik.ru sxoHe Dropbox, Sunekc. [uck.
Microsoft, Amazon, Google JKETEKIII
BEH/IOPJIApBIHBIH IIEeMiMIEpiH mony. Bupryanist
ceibm  ElearningApps.org. 0Ky KypcTapbelH Kypy.
Bynrra okeiTy mpoueciH  Oackapy.  bynrTe
CepBUCTEPIIH Mocelenepi. Byirrter
TEXHOJIOTHSIIAPAbI O/1aH 9pi JaMBITY.

(office.com). MHCTpyMEHTBI IJII COBMECTHOM
JeITeNIbHOCTH. VIHTepaKTUBHAs OHJIAHH-AOCKA.
OO0JayHble  XpaHWJIUINA JaHHBIX Dnevnik.ru u
DropBox, Aunpmexc. Huck. OO030p pemeHuit
BeylIuX BeHaopoB Microsoft, Amazon, Google.
BupryansHbrii KJ1acc ElearningApps.org.
CozgaHne  yueOHBIX  KypcoB.  YIIpaBJeHHE
nporeccoM o0y4deHuss B obOmake. [IpoGiembl
oOmauHbIX cepBUCOB. JlajpHeifiee pasBuTHE
00JTaYHBIX TEXHOJIOTHIA.

Interactive online whiteboard. Cloud Data Storage
Dnevnik.ru and DropBox, Yandex. The disk. Review of
solutions from leading vendors Microsoft, Amazon,
Google.  Virtual  Classroom  ElearningApps.org.
Creating training courses. Manage the learning process
in the cloud. Problems with cloud services. Further
development of cloud technologies.

Ilonniy epexwenikmepi / Ocobennocmu oucyuniunst/ Cou

rse features

Tuicti OarmapnaManblk >kacaKTaMaHbl TanaiaHa
OTBIPBII, YHUBEPCUTETTIH KOMITBIOTEPITIK
CBHIHBINITAPBIHIA ca0aKTap OTKi3Yy.

HpOBe):[eHI/Ie 3aHSTHI B KOMIIBIOTCPHBIX KJIaCCaX
YHUBEPCUTETA, C HCIIOJIb30BAHNEM
COOTBCTCTBYIOLICTO ITPOIr'paMMHOI'O obecrieyeHus.

Conducting classes in computer classes of the
university, using the appropriate software.

bazoapnama scemexuiici / Pykoeooumenn npozpammel/ Programme manager

HUBanosa U.B.

| HBanosa H.B.

| WBanosa 11.B.

IT-cepBuc menemxment/ | T-cepBuc menemkmenri / I T-service management

Oky maxcamol / Yuebnas uyenw/ Purpose

IT Service Management ar Oackapy Tocim peTiHzae
TYCIHIrH KamsmTacTeipy, ITIL kiTanmxaHachHBIH
Service  Support  xoHe  Service  Delivery
OemiMJIepiHiH Ma3MyHBIMEH TaHBICY, YABIMJIAFbl aTr
Oackapy mpouectepi Typaisl Oumimzi sxyheney, IT
Service Management Heri3ri TYCiHIKTepiH Oepy,

dopmupoBanne  moHmmanuu  IT  Service
Management xak moaxoma k ympasienuto UT,
O3HAKOMJICHHE C COJCpIKaHHEM pa3/esioB Service
Support u Service Delivery oubmiorexu ITIL,
CHUCTEMAaTU3UpPOBaThb  3HAHUA O  IIpoIeccax
ynpasinenus UT B opraHusanuu, 1aTh KIIOYEBBIE

To form an understanding of IT Service Management as
an approach to IT management, to get acquainted with
the content of the Service Support and Service Delivery
sections of the ITIL library, to systematize knowledge
about IT management processes in the organization, to
give the key concepts of IT Service Management, and a

JKOHE  CEPBHUCTIK  JKOHE  YAEpIiCTIK  TOCUIre | MOHSTHS IT Service Management, wu | comparative analysis of the service and process
CaJTBICTBIPMAJTBHI TAJIZIAY JKacay. CPaBHUTEJBHBIA  aHAM3  CEPBUCHOIO u | approach.
IPOLIECCHOTO MOAXO/A.
Oxvimy namuoiceci / Pesyniomamot 06yuenusn / Learning outcomes
KypcTtbl coTTI asiKTaraHHaH keiiin | [ocsie ycnemHoro 3aBepuieHnst Kypca After successful completion of the course, students
oiTiMasymbLIap odyJarouuecst oyayT will be

-ICKepJIIK aKmapartieH >KYMBIC ICTeYIiH HeTisri
TYCIHIKTEpI MEH Kasipri MNpUHIMITEPIH Oiyenl,

-3HaTb: OCHOBHBIE IIOHSATUS M COBPEMECHHBIE
MPUHIMIBL paboThl ¢ JIeNoBOM MH(opMmanueid, a

-know basic concepts and modern principles of working
with business information, as well as have an
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COHJIai-aK KOPIIOPATUBTIK aKMapaTThIK >Kyhesep
MeH JiepekTep 0azanapbl Typasbl TYCIHIKKE ve 00Iy;
-OMITUPUKAJIBIK KOHE AKCTIEPUMEHTAJIIbI
MOJIIMETTepAl eHeY, O0acKapyIIbUIBIK MiHAETTEPIl
miemy — yIIiH — aKnaparThlK — TEXHOJIOTHSIIAPIIbI
KOJIZIaHy.

TaK)Ke MMETh MPEACTAaBICHHE O KOPIMOPAaTUBHBIX
WH(OPMAIMOHHBIX CUCTeMaX 1 0a3ax TaHHbIX;
-00pabaThIBaTh AMIUPHYECKHE "
OKCIIEPIMEHTAIbHBIE  JTAHHBIC; MIPUMEHSTh
WH(POPMAIIMOHHBIE TEXHOJIOTHH JIJIsl  PEIICHHUS
yIIPaBJIEHYECKUX 3a/1a4.

understanding of corporate information systems and
databases;

-process empirical and experimental data; apply
information technology to solve management problems.

Kypcmuiry koickawa masmynst / Kpamkoe codeparcanue kypca/ Course summary

ITSM (IT ServiceManagement, ar-Keimerrepmi
6ackapy) - OW3HECTIH KaXKETTUTKTEpiH
KaHaraTTaHAbIpyFa OarbITTaiFaH at - Kpismerrepmi
Oackapy oHe YHUBIMIACTBIPY TOCUT. AnamiapblH,
YZAEpICTepIiH KoHE aKIapaTThIK TEXHOJIOTHSIIAPIbIH
OHTallBl  yiyleciMiH mailiganany apkpuel AT
KBI3METTEpIH KETKI3YIIIEpPMEH 1CKE achIpbUIATHIH
AT xpi3Mertepin Oackapy. ITIL KykxaTTapbHBIH
cepuschiH maiananateiH AT KpI3MeTTepiH Oackapy
TocimiH  icke  acwelpy. |ITSM  mpunnunrepi:
UHIMJIGHTTEpAI  0ackapy,  KOH(UIypanusuiapsl
Oackapy, Kayinci3mikTi Oackapy »xoHe T. 0. AT
Oemirinne  HapblK  CYOBEKTICIH  KypbhUIBIMAAY
MOJIeJIbIepi. MHCOPCUHT-AT-KBI3METTEpIH KOpCeTy
YIIIH iMKI MaMaHAaHABIPBUIFaH aT-0emiMIleIepin
naiiJjajgany, ayTCOPCUHT - aT-(QyHKIMSIIAPBIH HapbIK
CyOBEKTICiHE KaTBICTHI CHIPTKBI MaMaHIaHJILIPBIIFaH
CEepBHCTIK YibIMFa OpbIHAAyFa Oepy; apajiac MOJEIb
(bipkatap  cepBHCTep  HapblK  CyOBEKTICIHIH
CEepBHUCTIK OeutiMIiieci (MHCOPCHUHT) YChIHAIBI, Oacka
CepPBHCTEPIIi CHIPTKBI CEPBUCTIK YHBIM (2yTCOPCHHT)
YCBHIHAJIBI.

ITSM (IT ServiceManagement, yrnpasienue UT-

yciayramu) - [OAXOA K  YNpaBJICHUIO U
opranmzaiun = UUT- yciyr, HampaBieHHBIM Ha
VIIOBJICTBOPEHHE NMoTpeOHOCTEH OuzHeca.
VYpasnenue UT-ycmyramu peanmsyeMsble

nocraBmpkamu UT-yciyr mytém ucnonb3oBaHUs
ONTUMAJIBHOTO COYETaHMsI JIFOJEH, IIPOLIECCOB H
WH(POPMAIMOHHBIX ~ TEXHONorud.  Peanmzarmu
noaxona K YIIPaBJICHUIO UT-ycmyr
ucnojp3yromas  cepuro  gokymentos  ITIL.
[pusnuner ITSM: ympaieHne WHIUACHTAMH,
yhpaBiieHHe  KOH(MUTYpalusMH,  yIpaBJieHHE
0€30MacCHOCTBIO u T. . Monenu
CTPYKTYpHpOBaHUSI CYOBEKTa pBIHKA B YacCTH
WT: MHCOpCHMHT — HCHOJB30BaHUE BHYTPEHHUX
crnenuam3upoBanueix UT- moapasmenenuil amst
okazanuss UT- yciyr; ayrcopcuHr — nepenaya
UT- ¢yHkumii Ha UCIOIHEHHWE BO BHELIHIONO
o OTHOILEHUIO K cyObeKTa pBIHKA

CHEeLUAIN3HPOBAHHYIO CepBucHy0
Opranuzanuio;  cMmemaHHas — Monenb  (psan
CEpPBUCOB IIPEI0CTaBIIACTCS CEpBUCHBIM

nojipasieicHieM CyObeKTa pbIHKa (MHCOPCHHT),
JpYTHe CEepPBHCHI TPENOCTABISIIOTCS — BHEIIHEH
CEpPBUCHOM opraHuzanueil (ayTCOpCHHT).

ITSM  (IT  ServiceManagement, IT  service
management) is an approach to the management and
organization of IT services, aimed at meeting the needs
of the business. IT service management implemented by
IT service providers through the use of an optimal
combination of people, processes, and information
technology. Implement an IT service management
approach using the ITIL document series. ITSM
principles: incident management, configuration
management, security management, etc. Models of
structuring a market entity in terms of IT: insourcing —
the use of internal specialized IT departments to provide
IT services; outsourcing — the transfer of IT functions to
a specialized Service Organization external to the
market entity; a mixed model (a number of services are
provided by the service division of the market entity
(insourcing), other services are provided by an external
service organization (outsourcing).

Ilonnin epexwenikxmepi / Ocobennocmu oucyununst/ Cou

rse features

Tuicti OarmapiaManblk >kacaKTaMaHBI TIaiajiaHa
OTBIPHIT, YHUBEPCUTETTIH KOMITBIOTEPITiK

IIpoBeneHue 3aHATUI B KOMIIBIOTEPHBIX KJaccax
YHUBEPCUTETA, c UCIIOJIb30BaHUEM

Conducting classes in computer classes of the
university, using the appropriate software.
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CBHIHBINITAPBIHAA cabaKTap OTKi3y.

| COOTBCTCTBYIOLICTO ITPOI'paMMHOI'O obOecreycHHS. |

bazoapnama scemexuiici / Pykosodumens npozpammsr/ Programme manager

HMBanosa 1.B.

| MBanosa I1.B.

| NBanosa U.B.

KoHCTpPYKTHBTI KapbIM-KaTbIHAC NCHX0J10THsichl/ IIcCMX0/10rusi KOHCTPYKTHBHOTO 001IeHus1/

Psychology of constructive communication

OKy maxcamol / Yueonasa uyenw/ Purpose

- KoHCTpYKTHBTI KaphIM-KaThIHACTHIH HET131 OOJIBITT
TaOBUIATHIH KAphIM-KAThIHAC KYPaJIAPBIH MEHTEPY,
THIMJII KapbIM-KaThIHAC KYpaJIapblH TaJIIay
Mocelesepi OOMBIHINA TEOPHSUIBIK KIHE
MIPAKTUKAJIBIK OUTIM MEH JTaFIbLIapbl

®opMHpOBaHHE TEOPETHUYESCKUX M TPAKTUICCKHX
3HAQHWH ¥ HaBBIKOB IO BOIPOCAM OCBOCHHS
CPeICTB KOMMYHMKAallUM, aHajJM3a CpEJCTB
3pPEKTUBHOH KOMMYHHKAIIUM  COCTABJISIONIHX
OCHOBY KOHCTPYKTHBHOT'O OOIICHHS

-Formation of theoretical and practical knowledge and
skills on the issues of mastering the means of
communication, analysis of the means of effective
communication, which is the basis of constructive
communication

KaJIBITITACTBIPY
Oxvimy namuiceci / Pesyniomamot o0yuenus / Learning outcomes

KypcTtbl coTTI asiKTaraHHaH keiiin | [locsie ycnemHoro 3aBepuienust Kypca After successful completion of the course, students

oimiMaymbLIap o0yuaronruecst Oyayr will be

- KOMMYHHKAIUS IAFIBUIAPBIH MEHT €PY
- KOMMYHUKAIUSHBIH THIMJII CTPATETUACHIH KOMIaHy
- YKaHXKaJIbl JKaF/[aiiap/Ibl COTTI MIeNTy

- BJIaJIeTh HaBBIKAMU KOMMYHHU KLU
- IPUMEHSTh YQPEKTUBHBIE CTPATETHUS
KOMMYHUKAIIUH

- YCIICIIHO periaTh KOHQIMKTHBIE CUTYALHU

- possess communication skills
- apply effective communication strategy
- successfully resolve conflict situations

Kypcmuiy koickawa mazmynst / Kpamkoe codeprcanue kypca/ Course summary

KOHCTPYKTHBTI KapbIM-KaThIHAC IICHXOJOTHSICHIHA
kipicme. KapeiM KaTbiHac KypbUIbIMBL. KapbiM-
KaTBIHACTBIH ~KOMMYHHKATHBTI  Karbl. KapbiM-
KAaTBIHACTBIH ~ TIEPIENTHBTI  JKafbl.  KapbiM-
KaTBIHACTBIH HMHTEPAKTUBTI JKarbl. [yJIFaapajbik
KaTeiHacTap.  KapbIM-KaTblHACTa  MPaKTUKAJBIK
Oarmapnany. Ecty xoHe ThIHIay. TyJFaapanbik
KOH(QIIMKT >KOHE OHBI WIeNIyaiH Tociimepi. KapbmM-
KATBIHAC CTHJIBJIEPI.

BBC):[CHI/IG B TCUXOJOIMKO KOHCTPYKTHUBHOI'O

oOmIeHMSI. Crpykrypa OTHOIIICHUH.
KoMmyHHKaTHBHAS CTOpOHA OOIIICHUSI.
[MepuienTuBHAasS CTOpOHA OOILCHUSL.
WHTepakTuBHAs CTOpOHA OOTICHUSI.

MexnuyHocTHRIE  OTHOmeHMs. —[IpakTudeckas
opueHranys B oOmieHud. Crpluarh W CIIyIIaTh.
MeXIMYHOCTHBI KOH(JIMKT W CHOCOOBI €ro
pazpemieHus. CTHIIN OOILCHMSL.

Introduction to the psychology of constructive
communication. Relationship structure. The
communicative side of communication. The perceptual
side of communication. The interactive side of
communication. Interpersonal relationships. Practical
orientation in communication. Hear and listen.
Interpersonal conflict and ways to resolve it
Communication styles.
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Bazoapnama scemexuiici / Pyxoeooumenw npozpammet/ Programme manager

VYpnabaepa Jlazat EpransicoBHa

| Ypnabaepa Jlazat EpransicoBHa

| Urdabayeva Lazat Yerganysovna

Puropuka. Ickepaik KapeiM-KarbiHac / Putopuka. /leaoBoe odmenue / Rhetoric. Business Communication

OKy maxcamol / Yueonasa yenw/ Purpose

Ownpipicreri, MEMJICKETTIK KOHE Oacka
KYpBUIBIMJApIaFl  MaMaH KbI3METIHIE Ceijey
MOJICHUETI MEH 1CKepH KapbIM-KaThIHAC JaFIbLIAPHIH

urepy

OBnazieHne HaBbIKaMH KYJBTYPHl PEYEBOr0 U
JIEJIOBOTO OOIIEHHS B JCSITEIbHOCTH CIELUANICTa
Ha IIPOU3BOACTBE, IOCYNAPCTBEHHBIX M HHBIX

CTPYKTYpax

Mastering the skills of culture of speech and business
communication in the activities of a specialist in
manufacturing, government and other agencies

Oxvimy namuoiceci / Pesyiomamot 06yuenus / Learning outcomes

Kypcerst CITTI asiKTaraHHaH KeliH
oimiMaymbLIap
- KOMMEPIUSIBIK ~ CEKTOpAa,  MEMJIEKETTIK

KYPBUIBIMJAp/ia, OHJIPICTIK, KOFAMHBIH KOFaM/IbIK-
casicu, MoJeHU-OimiM Oepy canajapbIHIa iCKepIiK
PUTOPUKAHBIH HEri3ri MPUHIMITEPI MEH 9IiCTepiH
KOJIJIaHy;

- Jaynacy, TaJKblIay, OONENAepal TaHnay, CEHAIpy
9miciH urepys;

- ickepw KeJiccesnep, Ipe3eHTalusIap Ke3iHie
ayIUTOPUSMEH,  ICKepH  CEpIKTeCIieH  e3apa
opekerTecy Tociiepin Tady;

- Op TYpIi TIpecc-peNM3Iep NaibIHAAY.

IMocsie ycnenHoro 3aBepuieHusi Kypca
ol0yuyaronuecsi OyayT

- MCIOJIb30BaTh OCHOBHBIC TPUHIIUITBI U METOJIBI
JICJIOBOH PUTOPHKH B KOMMEPYECKOM CEKTOpe,
rOCY/IapCTBEHHBIX CTPYKTYpax, Ha MPOHU3BOJICTBE,
OOIIECTBEHHO-TIONIMTUIECKOH,  KYJIbTYPHOH W
oOpa3oBaresibHOM Chepax KU3HU O0IIeCTRA;

- BJIaJIeTh METOAMKON BEJICHUS CIIOpa, TUCKYCCHH,
moa0opa apryMeHTOR, YOCIKICHHMS,

-  TPUMEHATh CHOCOOBI  B3aUMOJICHCTBHS  C
ayIATOpHEN, C JENOBBIM NAapTHEPOM IIpH
IIPOBEIEHUH JIEJIOBBIX IIEPErOBOPOB,
MpEe3EHTALHN;

- F'OTOBUTH PAa3JIMIHBIC BUABI ITPECC-PEIIM30B.

After successful completion of the course, students
will be

-use the basic principles and methods of business
rhetoric in the commercial sector, government agencies,
production, socio-political, cultural and educational
spheres of society;

- to master the methods of argument, discussion,
selection of arguments, and persuasion;

- apply methods of interaction with the audience, with a
business partner during business negotiations,
presentations;

- prepare various types of press releases.

Ipepexsusummepi / [lpepexeuszumot / Prerequisites

Backapy ncuxosioruscsl

IIcuxomnorust ynpasieHus

| Psychology of management

Kypcmuiy koickawa mazmynst / Kpamkoe codepacanue kypca/ Course summary

MamaHHBIH KoCiOM 1C-OpEKETIHIIETI PHUTOPUKAIBIK
monenueT. Ceiliey MOIEHHUETI JKOHE OHBIH ICKEpH
KoMMYyHHKauusiaarsl peni. Ceiiney atukeri. Ceiiney
KOMMYHHKAIIMSCHIHBIH TICUXOJOTHSIIBIK aCTIEKTiIepi.
Puropukaneik  Kypsuirbiap.  CeieyaiH  aybl3iia

Putopudeckast KynbTypa B TpOQecCHOHATLHOM
JleATeNbHOCTY cnernuanucTa. Kymnprypa peun u ee
poidb B JNI€TOBOM OOIEHWU. PedeBod OTHKET.
Ilcuxonornyeckue acnekThl PeUeBOro OOIICHMUS.
Putopruueckue npuembl. CIIOBECHOE BBIPAKEHHE

Rhetorical culture in the professional activity of a
specialist.  Speech culture and its role in business
communication. Speech etiquette. Psychological aspects
of speech communication. Rhetorical devices. Verbal
expression of speech. Mastery of persuasion, business
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kepiHici. CeHaipy HaFIbIChl, iICKEpH SHTIME, I9JIe.
Jonenney Typrepi jkoHE IanenaemMenep KypbUIbIMBL
AybB3Ia eMec KapbIM-KaTbhiHAc. Ickepw jkazOaria
ceilney.

peun. MacTepcTBO yOCKICHUS, BEACHUS JEIOBOM
Oecenpl, cmopa. Bunmbl aprymeHtamyu W
CTPYKTypa  J0Ka3aTeJIbCTB. Hesepbanbhbie
cpenctBa obeHus. J{enoBasi TUCbMEHHAS Peyb.

conversation, argument. Types of argumentation and
the structure of evidence. Non-verbal means of
communication. Business written speech

Ilouniy epexwenikmepi / Ocobennocmu ducyunaunst/ Cou

rse features

[IpakTuKanbIK cabakTap/Isl TPEHUHT HETi3iHe OTKi3y

[IpoBeneHne MpakTUYECKUX 3aHATHH B (opme

TPEHUHT OB

Conducting practical classes in the form of training
sessions

bazoapnama scemexuiici / Pykosooumens npozpammsr/ Programme manager

ITpodeccop Kynrypora O.T.

| Hpodeccop Kyrryposa O.T.

| Mpodeccop Kyrryposa O.T.

Ickepnix pumopuxa / /lenosas pumopuxal Business rhetoric

Oky makcamol / Yueonan uenv/ Purpose

Puropuka Typasibl TEOPHSUIBIK OHE NPAKTHKAIBIK

DopMUpOBaHUE MPEACTABICHUN O TEOPETUYECKUX

Formation of ideas about theoretical and practical

MoIMETTep Typajbl O KaJbIITACTBIPY, MieOep | ¥ MpaKTHYeCKUX 3HaHWsX puropuku, oBnaxenue | knowledge of rhetoric, mastering speech skills and
coiyiey  JaFdpulapblH  JKOHE ~ PHUTOPUKAJBIK | peYeBBIMH  HaBblkamMu ®  putopudeckumu | rhetorical technologies.
TEXHOJIOTHSUIAP/IbI MEHIEPY. TEXHOJIOTHSIMH.

Oxkvitmy namuiceci / Pesynomamot o0yuenus / Learning outcomes
KypcTtbl coTTI asiKTaraHHaH keiiin | Ilocsie ycnemHoro 3aBepuieHust Kypca After successful completion of the course, students
oiTimaymsLiap obyyarouuecst OyayT will be
-pUTOPHKaHBIH  OJIEeMIIK  JWaliorbiHa  OaFaap | - OpHEHTUPYETCsl B MUPOBOM Jiiasiore putopuku; | - 1S guided in the world dialogue of rhetoric; conducts

JKacaipl; CaJbICTBIPMAIIBl Tajay >KYMBICHI MeEH
CaNbICTBIPMAJIBI TaJJIAY JKYPri3ei;

- Konga Oap FBUIBIMU aKnapar Heri3iHIe pUTOpUKa
CaJaChIH/IAFbI IYFBUT 3ePTTEY MICENEIIePiH MIeIIe/i;
- pUTOpPHKAa MYMKIHIIKTepiH KYHIENIKTI emipae
JKOHE TOXKipruOeIe KoIaHa b,

-PUTOPHKAHBIH KB KOJITAHBICTAaFbI
3aHJBUTBIKTAPbIH, KOMMYHHUKATHBTI ©3apa 9pEeKeT eTy
NPUHLIUITEPIH TaIAANIBL.

MIPOBOJIUT CPAaBHUTEIIbHO-aHAJTUTHIECKYIO paboTy
1 COIOCTAaBUTEIILHBIM aHAIH3;

- pelIaeT akTyaJbHBIC NCCIIeIOBATEIILCKUE 3a1a9H
B 00JIACTH PUTOPUKH C OTIOPOH Ha UMEIOIIYIOCS
HAy4YHYIO HH()OpMAIHIO;

- HCTIOJIL3YET BO3MOKHOCTH PUTOPUKHU B
MTOBCETHEBHOM JKI3HU U HA MIPAKTUKE;

- aHAJM3UPYET JCHCTBYIONINE 3aKOHBI OOIICH
PUTOPHUKH, TPHHIUIIEI KOMMYHUKATHBHOTO
B3aNMOJCHCTBHU.

comparative analytical work and comparative analysis;

- solves urgent research problems in the field of rhetoric
based on the available scientific information;

- uses the possibilities of rhetoric in everyday life and in
practice;

- analyzes the current laws of general rhetoric, the
principles of communicative interaction.

Kypcmuin kpickawa mazmynwt / Kpamkoe cooepacanue Kypca/ Course summary

Putropuka  eHepiHiH KaJIBIIITACYHI, JaMYBL.
PurtopukanbiH Typiaepi. OHAbIH JKOHE COMIICYIIH

CraHOBJIEHHE U PAa3BUTHUE UCKYCCTBA PUTOPUKH.
Bunsl puropuku. PasBuTHe MbBICIM M peym.

Formation and development of the art of rhetoric. Types
of rhetoric. Development of thought and speech. Folk
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nmamybl. Tin Typanel XadblK JaHanmbiFbl. Kasipri
MIENIEHACPAIH COMIIey MOIEHHETIHe KOWBLIATHIH
mraprrap MeH Tananrtap. Ce3 JyphICTHIFBI 9p CO3/iH,
9p CeMJIEeMHIH IYPHIC KYMCATybIHAH KOPIHETIHIIT1.
Kasipri memreH ce3fepiHiH Tl Ta3ajbiFbl, CO3
Iomiri, ce3 ocepimiri, omebi >keHiHIE. AybI3mIa
cedneyal  JadblHAAy — Ke3EHJAEpi:  TaKbIPbIOHI,
Makcarbl, Typi JXoHE ceiyiey Typi. MoHomor XoHe
MUAJIOT  COWJICYJiH  HETi3ri Typiepi  peTiHe.
PuTopuka Typrepi jkoHe pUTOpUKA TYpJIepi: JKallbl
JkoHe keke puropuka. Ceineymi  Kyieney.
TakpIppINTHl  KEHITYAIH MaFbIHAJBIK — HICSUIaphl.
Tyrac MOTIHHIH JIOTHKQJIBIK Te3UCi (Ma3MYHBI,
KYPBUIBIMBI, MOTIHIIK KOMBUIBIM). MOTIHAI chmarTay
JKOHE  TalKpUiay. ApPryMeHT Typallbl — TYCIHIK,
apryMeHTTep Typliepi (JIOTHKANBIK, apryMeHT-(haKT,
KOPKEM TYpIEri apryMeHT), apryMeHTTepIi YCBHIHY
TOCINAEpi; apryMeHTTep JKOHE KOHTPapryMeHTTEp.
MoTiH KYpBUIBIMBI KOMMYHUKATUBTIK CTPATETHSHBIH
KepiHici periHae. MOoTiHHIH THOTEpi: KapamnaibM
xkoHe Kypaeni. Ceiliey Jk0HE OHBIH MAaKCaThl
OOHBIHIIIA  JOUANOrTAapAblH ~ >KydeneHyi. Jwmamor
PUTOPUKACHI - Tikeme#  ceiiiey  KapbIM-
KaTBIHACBIHIAFBl OJIENTI MIHE3-KYJIBIK epeKesepi.
Jlaynbl 1uanor ’koHe OHBIH Kbl EPEeKIICTiKTepi.
[loneMuKa xKaHpIapsl: TUCKYCCHSI.

Hapomnass myapocTe o  s3plke. YCJIOBUSL U
TpeOOBaHUS K PEUYEBOM KYyJIbTYPE COBPEMEHHBIX
opatopoB. [IpaBHIBHOCTH CJOB OTpa)kaeTcsi B
NPaBHJIBHOM  yIOTPEOJEHHH KaKIOTro CIIOBA,
Kaxnoro mnpemioxkeHus. O dYHUCTOTE S3bIKA,
TOYHOCTH  peuH, spdexTuBHOCTH  peud,
CJIOBECHOCTH COBPEMEHHOH OpaTOpPCKOW pedn.
Ortanbl [IOAIOTOBKU K YCTHOH pedu: TeMa, LieJlb,
BUA M TUN peud. MOHOJIOr M JMaJor Kak
OCHOBHBIE (POpMBI peur. Busbl puTOpUKN U BUIBI
PUTOpPUKHU: 00IIas U MHAWBUAYaJIbHAs] PUTOPHKA.
Cucremaruzamus peun. ConepikaTeNnbHble HACU
JUTS pacIIMpeHust TeMbl. JIoruueckuii Te3uc Bcero
TekcTa  (comepkaHue,  CTPYKTypa,  TEKCT).
Onucanne u oOcyxnenune TekcTta. [loHsTHe
apryMeHTa, THIBI apryMEHTOB (JIOTMYECKHH,
aprymMeHT-(akT, XyJOKeCTBEHHBIH apryMeHT),
CIOCOOBI MpeCTaBICHUS apryMeHTOB;
apryMeHTbl M  KOHTpapryMeHTsl. CTpyKTypa
TEKCTa KaK IPOSBJIEHUE KOMMYHUKATUBHOMN
cTpareruy. TUIBI TEKCTa: MPOCTOM M CIOKHBIN.
Cucremaruzanys JUaJOroB IO PEYHM U €€ LENH.
[uanorosas puropuka - 3TO IpaBUja 3TUKETA B
npsMoM pedeBoM oOmmeHnu. CropHBI auaior u
ero obmue yeprsl. ClIOpHBIE JKaHPbI: JUCKYCCHSL

wisdom about language. Conditions and requirements
for the speech culture of modern speakers. The
correctness of words is reflected in the correct use of
each word, each sentence. On the purity of language,
accuracy of speech, efficiency of speech, literature of
modern oratorical speech. Stages of preparation for
speaking: topic, purpose, type and type of speech.
Monologue and dialogue as the main forms of speech.
Types of rhetoric and types of rhetoric: general and
individual rhetoric.  Systematization of speech.
Substantial ideas for expanding the theme. The logical
thesis of the entire text (content, structure, text).
Description and discussion of the text. The concept of
an argument, types of arguments (logical, fact-
argument, artistic argument), ways of presenting
arguments; arguments and counterarguments. The
structure of the text as a manifestation of the
communication strategy. Types of text: simple and
complex. Systematization of dialogues by speech and
its purpose. Dialogue rhetoric is the rules of etiquette in
direct speech communication. Controversial dialogue
and its common features. Controversial genres:
discussion.

Ilonnin epexwenikmepi / Ocodennocmu oucyunaunwt/ Course features

Kadenpans pumangapeiaga cabak eTkizy,
TOXKIprOei MaMaHIap bl IIAKBIPY, OHEP, MOJICHUET
OKUIIIepIMEH 1CKepH Ke3/iecyslep OTKi3y koHe T.0.
CHIIATTAJIA/IBL.

[MpoBenenne 3amsaThii Ha Quiananax kadeapsl,
NpUTJIalIcHHEe CTICIMAJTUCTOB-TIPAKTHKOB,
HPOBEICHHUE JIETIOBBIX BCTPEY C MPEICTABUTEISIMH
UCKYCCTBA, KYJBTYPBI U JIp.

Conducting classes at the branches of the department,
inviting practitioners, holding business meetings with
representatives of art, culture, etc. is reflected.

bazoapnama scemexwiici / Pykogodumens npozpammsl/ Programme manager

JocoBa A.T.

| HocoBa A.T.

| Dossova A.T.
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Ickepnix Kazax mini / Jlenosoit kazaxcxui azvik /Business Kazakh language

OKy maxcamol / Yueonasa yenw/ Purpose

Kocibn  ic-opekerTiH  opTypii  camamapbelHIa
JIMHTBUCTHUKAJIBIK, QJIeyMETTiK-MO/ICHH,
MOJIEHUAPAJIBIK, 1CKEpIIiK OaiIaHbICTBl KAaMTaMachl3
€Ty YUIH IiCKepliK KapbIM-KaThblHAC  Ke3iHJe
JUHTBUCTUKAJBIK ~ OlmiM  JkyHeciHae — Kociou
KY3BIPETTIIKTI KAJIBIITACTBIPY.

dopMupoBaHue npoeccnoHaIbHBIX
KOMIIETEHIIMA B CHCT€ME€ JIMHIBHUCTHUYECKHX
3HaHWA B JIETIOBBIX  OTHOIIEGHUAX  JUIA
oOecriedeHusi  SI3BIKOBOM,  COIMOKYJIBTYPHOH,
MEXKKYJIbTYPHOM, JAENOBOM KOMMYHHUKAllUd B
Ppa3IMYHBIX cepax npodeccuoHaIbHON
JIESTEIbHOCTH.

Formation of professional competencies in the system
of linguistic knowledge in business relations to ensure
linguistic,  socio-cultural, intercultural, business
communication in various areas of professional activity.

Oxvimy namuoiceci / Pesyniomamot 06yuenusn / Learning outcomes

Kypctsi CITTI asAKTaraHHaH KeHiH
oimiManymbLIap

- ceiliecy KOMMYHHKAIIUSACHI MPAaKTHKACHIHAA Ka3ak
oneOu TIiHIH HEri3ri OpQOdMHSIBIK, JICKCHKAIBIK,
rpaMMaTHKAaJIbIK HOpMaJIApbIH KOJTaHAIbI;

- ajFaH OUTiIMI MEH JaFIbUIapbhlH TIXKIpUOEne kKoHe
KYHIENKTI eMip/ie maiigananasr;

- TUImIK OIpiKTepAi KOJNJAAHYABIH JYPHICTHIFHIL,
JIQJIIITI, OPBIHBUTBIFBI TYPFBICBIHAH TN IbI;

- Kazipri cascH, SKOHOMUKAJBIK >KOHE MOJICHU
opraza Kasak TiiHIH kaz0amia >KoHEe aybl3iia

HET131H MEHIrepy JeHIeliH KepceTei.

IHocse ycnemHoro 3aBepuieHus1 Kypca
ol0yuaronuecsi Oyayr

- IPUMEHSTH B IPAKTHKE PEYEBOI KOMMYHHKALIUH
OCHOBHBIE Op(OIITHIECKHE, JTEKCHUECKHE,
rpaMMaTu4ecKue HOpMbl Ka3aXCKOro
JUTEPATYPHOTO SA3bIKA;

- NCMOJIb30BaTh NPUOOPETEHHBIE 3HAHUS U
YMEHHUS B MPAKTUYECKOH JESITEIbHOCTH U
ITOBCETHCBHOM KM3HHU;

- AHAJIM3HUPOBATH A3BIKOBBIC €IMHHUIBI C TOUKH
3pEeHHS TPAaBUIIbHOCTH, TOYHOCTH, YMECTHOCTH
ynoTpeOIeHU .

- IEMOHCTPUPOBAaTh YPOBEHbD BJIAJICHUS
MUCHbMEHHBIMH M YCTHBIMH OCOBaMH Ka3aXCKOI'0
SI3bIKA B COBPEMEHHOM NOJIMTUYECKOM,
SKOHOMMYECKOW M KYJIBTYPHOU Cpefie.

After successful completion of the course, students
will be

- applies in the practice of speech communication the
basic orthoepic, lexical, grammatical norms of the
Kazakh literary language;

- uses the acquired knowledge and skills in practice and
everyday life;

- analyzes linguistic units from the point of view of
correctness, accuracy, appropriateness of use.

- demonstrates the level of proficiency in written and
oral wasps of the Kazakh language in the modern
political, economic and cultural environment.

Kypcmuiy kpickama mazmynnt / Kpamkoe codeparcanue kypca/ Course summary

YATTHIK Kaapiap - MeMICKeTTiH Herisi. JKyMbic
KYHIH jxocnapJiay. JKyMbic anTacelH xocnapnay. Tin
MOJICHUETIH JaMbITy OarbiTTapbl. JKorapbl Oimimi
MaMaHHBIH ceiliey Mozenueri. Comemuecy - ce3
Oacel. Ickep amamubIH ceiiniey cruii. Iccamapna.
Kemiccesnep. Pecmu cTumnbiH jKammmbl CUIIATTaMAacChL.
PecMu cruipliH  KaJelTacybl. PecMu  CTHIBIIH

HammonaneHbele Kafpel - OCHOBa TOCYAapCTBa.
[InanupoBanue pabouero mHsA. I[lmaHwpoBaHHe

paboueir Hemexm. HampaBneHust — pa3BUTHS
SI3BIKOBOM KYJBTYPBIL. KyneTypa peun
CHeLMaNUCTa €  BBICIIUM  OOpa30BaHUEM.

[IpusercTBue - 310 rnaBHOE cioBO. CTUIb pedn
JIEJI0OBOrO YeJIOBEKa. B KOMaHIUPOBKE.

National cadres are the foundation of the state. Planning
a working day. Planning the work week. Directions for
the development of language culture. Speech culture of
a specialist with higher education. Greeting is the main
word. Business man speech style. On business trip.
Conversation. General description of the official style.
Formation of the official style. Linguistic features of the
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TUIIK epeKIIeTiKTepi. ICKepiik KaThIHACTapIIbIH
typnepi. Kazakcram PecmyOmmkaceHIarsl pecMu

MepeKenep. Kazakcran PecriyOnmkachIHBIH
MEMJICKETTIK ~ KbI3MeTi. MEMIIEKETTIK  KbhI3MET
npuHipnTepi. Ke3mertik  xarrap.  Ke3merTik

XaTTapabplH Ma3MyHbl MEH MakcaTbl. MeMIIeKeTTiK
Tingeri pecmm KaObUimaymap. Pecmm kesmecysep.
Pecmu xe3mecy »ocmapel. PecMu kesnecynepmeri
KyKaTTapael paciMaey. JlummoMaTusiblK KaTbIHAC.
3aH aKTinepiH MEMJIEKeTTIK Tijjge  KOJjIaHy.
Kazakcran Pecriy0nmkacbiapiy KOHCTUTYITHSCHL

[leperoBopsl. OOIee omnucanue OQPUIMATEHOIO
ctunsi.  @opmupoBaHue O(UIMATBHOTO  CTHIIL.

JluarBuctuueckre  QyHKOMHA — OQUIMAIBEHOTO
CTHJIL. Tunsr EIOBBIX OTHOLIIEHUHN.
OdwunmanbHple  npasaHdkd B PecnyOmmke
Kazaxcran. I'ocynapcTBeHHas ciyx0a
PecrryOmiku KazaxcraH. IIpuHne

rocyJqapcTBeHHON ciy0bl. Ciry:keOHbIE MUCHMA.
ConmepkaHne ¥ ILeJNb  CIY)KEOHBIX  ITHCEM.
OdunmanbHple TpUEMbl HAa TOCYAAPCTBEHHOM
SI3BIKE. OdumanbHbie BCTPEYH. [Tnan
ounmansHON BCTPEYH. Odopmienue
JOKyMEHTOB ~ Ha  O(QUWIMANBHBIX  BCTpedax.
JurioMarndyeckie  OTHOLICHWsS.  [IpuMmeHeHue
3aKOHOJATENbHBIX AKTOB HAa TOCYJapCTBEHHOM
s3pike. Koncrurynms Pecnyomiku Kazaxcran.

official style. Types of business relationships. Official
holidays in the Republic of Kazakhstan. State service of
the Republic of Kazakhstan. Civil Service Principles.
Service letters. Content and purpose of service letters.
Official receptions in the state language. Official
meetings. Official meeting plan. Registration of
documents at official meetings. Diplomatic relations.
Application of legislative acts in the state language.
Constitution of the Republic of Kazakhstan.

ITonnin epexwenikmepi / Ocobennocmu oucyunaunst/ Cou

rse features

Kadenpansy pumaniapeiaaa cadak eTKizy,
TOXKiprOeni MaMaHIap/bl aKeIpy, OU3HEC,
MEMJIEKETTIK KbI3MET OK1JIZIepIMEH iCKepH
Ke3IeCyJiep OTKi3y jKoHe T.0. cumarTanaibl.

[IpoBenenne 3ansTHii Ha Quiananax kadeapsl,
IIPUTJIAIICHNUE CIICUAIMCTOB-TIPAKTUKOB,
MMPOBEACHUEC ACJIOBBIX BCTPEY C NPEACTABUTCIIAMU
Ou3Heca, rocyJapCTBEHHON CIIy OBl U JIp.

Conducting classes at the branches of the department,
inviting practitioners, holding business meetings with
representatives of business, public service, etc. is
reflected.

bazoapnama scemexuiici / Pykosooumens npozpammsr/ Programme manager

JocoBa A.T.

| locoBa A.T.

| Dossova A.T.
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Apnaitel maxcammap ywiin wiem mini / Hnocmpannwtil a3vik 014 cneyuanwvuwix yeneil/ Foreign language for specific purposes

OKy maxcamol / Yuebnas yenw/ Purpose

Korapsr oKy OpHBIHAH KeiiHT1 O1miM Oepy
Oarmapiamachl meHOepiH/Ie IIeT TiUTIH MEHIepY
JIaFIBUTAPBIH OJIaH 91 KaJIbIITACTHIPY.

Hanpreiimee  dopmupoBaHme HABBIKOB
BJIQZICHUS WHOCTPAHHBIM SI3BIKOM B paMKax
n3ydaeMoi o0pazoBareIbHON IIPOrpaMMBbl

IIOCJIEBY30BCKOI'0 00yUeHusl.

Further development of foreign language proficiency
skills on the studied Master educational program.

Oxbimy nomuceci / Pesynemamut 06yuenus / Learning outcomes

Kypcrsi CITTI KeliH
olaiMasymibLIap

-apHaiibl oIeOueTTepli OKY, TAN/AY, T TUTIHIETI
apHaiibl MOTIHIIEP/Ii ayAapy JaFIbUIapbiH MEHIEPY;
- apHaibl KOCiOM JIEKCHKa MEH TEPMUHOIOTUSHBI
oiny;

- IIeT TUTIHJIE YKa3y, COHBIH 1MIHJIE aKaJIeMHUSITBIK
a3y JaFAblUIapbIH MEHTEpY;

- KociOM OaFbITTaFbl CypaKTapFa aybi3iia XKoHe
azbara xayar oepy;;

- JKaJIITBI KOCIMTIK CUTIATTaFbl MOTIHAEPI THIHIAY
JIaFIbLTapbIH MEHTepY.

asggIKTaraHHaH

Iocse ycnenHoro 3aBepuieHust Kypca
o0yuarouuecst OyayT

-BJIaIeTh HaBBIKAMH YTCHUSI CIICLUAIbHOM
JHUTEPaTypBl, aHAJIN3a, IEPEBO/Ia HHOS3BIYHBIX
CIICITEKCTOB;

-3HaTh CIICIMATBHYIO MPO(ECCHOHAIBHYIO
JIEKCUKY U TePMUHOJIOTHIO;

-BJIaJIeTh HaBBIKAMH WHOS3BIYHOTO THCHMa, B TOM
YHCJIE aKaJIEMUYECKOr0 MMChMa,;

- YCTHO M TIMCBMEHHO OTBEYATh Ha BOIPOCHI
npo¢ecCHOHAIBHON HANPaBJICHHOCTH;
-BJIaJICTh HABBIKAMHU ay/IMPOBAaHHS TEKCTOB
o0nrenpodeccnoHaNBHOTO XapakTepa.

After successful completion of the course, students
will

master reading skills of special literature, analysis,
translation of professional texts;

know special professional lexis and terminology;
master writing skills in a foreign language, as well as
academic writing;

orally and in writing answer the questions on
professional themes;

master listening skills on the general professional texts.

Ipepexsusummepi / Ipepexeuszumot / Prerequisites

[ler iy (kocibu)

WuocTtpanHblil s13bIK (TpodeccroHaIbHBIN)

| Foreign language (professional)

Kypcmuiy kpickama mazmynnt / Kpamroe codepacanue kypca/ Course summary

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional
themes, general topics etc.

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional
themes, general topics etc.

Professional terminology. Reading special texts.
Academic writing (articles, essay, resume etc).
Scientific style. Reading and translating scientific
articles. Listening and speaking on professional themes,
general topics etc.

Ilonnin epexwenikmepi / Ocobennocmu oucuyunaunst/ Course features

- Bys1 moHzi OKy MarucTpaHTTapAbIH 631H/IiK
JKYMBICHIHBIH €/19yip KeJIeMiH, OHBIH ilIiHAE Couey,
TBIH/IAY JKOHE OKY JaFIbUIapbIH TaMbITyFa apHaJFaH
KOCBIMIIIA OHJIAHH-pecypcTapibl KAMTH/IBL.

N3yuyeHne naHHOW IUCUMIUIMHBI IPEAIONAracT
3HAYUTENBHBIA 00BEM CaMOCTOATENLHON PabOThI
MarucTpaHTOB, B TOM YHCJIE C JOMOJHUTEIbHBIMU
OH-TIAMiH pecypcaMH JUid pa3BUTHS HAaBBIKOB
TOBOPEHHS, ayAMPOBAHUS M YTCHUS.

The given course presupposes a great amount of the
learners’ independent work with additional on-line
resources for the development of speaking, listening
and reading skills.
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Bazoapnama scemexuiici / Pyxoeooumenw npozpammet/ Programme manager

C.C.KabaeBa, mieten Quuonorus KadenpachbHbIH
JIOTIeHTI

C.C.XabaeBa, noueHT kadeapsl HHOCTPaHHON

¢butonoruu

S.S.Zhabayeva, associate professor of Foreign
Philology Chair.
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