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I3IPJIEYHIIJIEP/ PABPABOTUMKHN/ DEVELOPERS:

Mycraduna banaxxan CepreeBHa — ara OKBITYIIBI, JJIEYMETTIK FBUIBIMIAP MarucTpi

Mycraduna banaxxan CepreeBHa — cTapIInii penoiaBaTesb, MarucTp COLMANBHBIX HAyK

Mustafina Balazhan - Senior Lecturer, Master of Social Sciences

Kycynosa Anmarait Mepren6aeBHa — mpodeccop, GUI0IOTHS FRUTBIMAAP KaHIAAATHI

XKycynosa Anmataii MeprenbaeBHa — mpodeccop, KaHAuAAT GHUIOTOTHUECKIX HAyK

Zhussupova Almatay - Professor, Ph.D. in Philology

Hnoeprenos Epdon Kyansimiesna — 00bIcTHIK "QOSTANAI" TeneapHachbIHBIH AUPEKTOPHI
Nn6eprenos Ep6on Kyansimesua — mupekrop odnactHoro tenekanana «QOSTANAL

Ipbergenov Erbol — «QOSTANAI» TV news directors

Yeuerkuna Amta CepreeBHa - 5KOJ aKTUBTEPi CalachIHBIH ¥ JITTHIK OPTaIbIFBIHBIH KOFAMMEH OailTaHbIC
OeJIMIHIH XoHe 0acrace3 KbI3METIHIH MaMaHbl

Yeyetknna Asna CepreeBHa — CIIEIMATKCT OTIIENA CBSI3H C OOIECTBEHHOCTHIO U Mpecc-ciyk0a
HarmonanpHOTO IIEHTpa Ka4ecTBa TOPOKHBIX aKTUBOB

Chechetkina Alla - Specialist of Public Relations and Press Service of the National Center for Road Asset
Quality

Camnap0bexoBa Hypait MypatbekoBHa — «Kypuamuctuka» bbb 4 xypc crynenTi

Camap0OexoBa Hypait MyparOekoBHa - ctynerTka 4 kypca OIl «Kypuanmuctuka»

Saparbekova Nurai - 4th year student in the "Journalism" Educational program

YCBIHbLIAbl/ PEKOMEH/IOBAHO/ RECOMMENDED:

XKypnanucruka xxone KM kadenpa oteipbichiHaa KapacTelpbuiapl,2022 k. 14.04. Ne 4 xarrama
Paccmotpena Ha 3acemanuu kadeaps! xypHamTucTuku u KM, mpotokoin Ne 4 ot 14.04. 2022 r.
Considered at a meeting of the Department of Journalism and CM, protocol No. 4 dated 14.04 2022y.

I[LU YyxuHOB aThIHIAFbl OKOHOMHKA KOHE KYKBIK HWHCTHTYTTHIH OJIICTEMENIIK KOMHCCHSCHIH]IA
tankeutauael, 2022 x. 20.04. Ne 7 xarrama

OOcyxeHa Ha 3acelaHud METOIUYECKOM KOMUCCHUIL WHCTUTYTa OKOHOMHKHA W TIpaBa WMEHHU
[1..Yyxunosa npotokoin Ne 7 ot 20.04. 2022 1.

Discussed at a meeting of the methodological commissions of the P.l. Chuzhinov Institute of Economics and
Law ,protocol No.7 dated 20.04. 2022 .

Oky omicTreMenik KeHeciHiH menriMiMeH yYeolHbULIbL, 2022 . 29.04. Ne 3 xaTTama

PexomenoBana perieHreM Y4eOHO-METOAUYECKOTO coBeTa, MpoTokosn Ne 3 ot 29.04.2022 r.
Recommended by the decision of the Educational and Methodological Council, Protocol No.3 dated 29.04.
2022y.

Keneci Ky:kaTTap Heri3inae skacaaabl:

- binim Oepyain OapibIK qeHreHiHIH MEMIICKETTIK JKaJllbiFa MiHAETTI OimiM Oepy crangapTTapsl, Kazakcran
PecnyOnukaceinbiy BiniM sxoHe FhuTbIM MuHHCTIpiHIH 2018 xbputFel 31 Kazanmarsl Ne 604 OyHpbIFsl (
05.05.2020 . e3repTyJiep MEH TONBIKTBIPYIapHETi31HAC);

- OJIEYMETTIK SPINTECTIK MEH 9JIEYMETTIK JKoHE €HOEK KaThIHACTaphIH PeTTey KOHIHIEr! pecryOIrKalIbIK
YIDKaKThl KOMUCCHSIHBIH 2016 KbIIFbI 16 HayphI3aarsl OSKITUITeH ¥JITTHIK OLTIKTLTIK meHOepi;

- bykapaJbIK akmapat Kypajaapbl cajJachblHAAFb! calaiblK OUTIKTLTIK meHoepi. 2019 sxputrbl "12" TaMbI3aFbl
Ne 01-06/36 xarramachiMeH aKmapar callaChIHJAFbl QJICYMETTIK OPINTECTIK JKOHE JJICYMETTIK jKoHE eHOEK
KaTbIHACTAPBIH PETTEY JKOHIHJIET calajbIKk KOMUCCUSIMEH OEKITIIreH;

- 24.12.2019 x. Ne 259 «"azer mbirapy» «KypHanmap MeH Mep3iMai OacbUTbIMAAp LIBIFAPY» KociOn

CTaHIAPTBHI.

- 24.12.2019 x. Ne 259 «TeneBu3usuIbIK OarmapiamMaliapibl XKacay JKOHE TPaHCIAIUSIIAY KbI3METI»

KociOM CTaHOapThHI

-24.12.2019 x. Ne 259 «bykapanblk aKnapat KypangapblHaa )kapHama Oepy» KociOu cTaHaapThI



Pa3paﬁoTaHa Ha OCHOBAHHUH CJICAYIOIIUX JOKYMEHTOB:

- 'OCO Bcex ypoBHei 00pa3oBaHusi, YTBEPKICHO MPHKa3oM MuHUCTpa 00pa3oBaHus 1 Hayku PecryOiauku
Kazaxcran ot 31 okts16ps 2018 roma Ne 604(c nsmenenusMu u gonoiarenussmu ot 05.05.2020r.);

- HammonampHast pamka KBanH(UKaNWiA, yTBEpXKIEHHas NpoTokosoM oT 16 wmapra 2016 roma
PecrryOnukaHCKOWM TPEXCTOPOHHEH KOMHCCHEW II0 COIUAIBHOMY TAapTHEPCTBY W PETyIHPOBAHUIO
COLMANTBHBIX U TPYAOBBIX OTHOLICHUH;

- OtpacnieBas pamka KBaupuKaimii B chepe cpeicTB MacCOBOW MHPOPMAIMH. Y TBEPIKICHA TPOTOKOIOM OT
«12» aBrycra 2019 roma Ne 01-06/36 OtpacneBoli KOMHCCHEH [0 COIMAIbHOMY WapTHEPCTBY H
PETyINPOBAHUIO COIIMATBHBIX U TPYAOBBIX OTHOIICHUH OTpacin HHPOPMALIH;

- [Ipodecnonanpueiii crannapt «M3mganue razer» «M3nanue xypHajoB ¥ MEPUOAMYECKHUX MTyONHUKALUD» OT
24.12.2019r. Ne 259.

- [IpodecronanbHelil cTannapt «JlesaTenbHOCTh 0 CO3JaHUI0 U TPAHCISIIMN TeICBU3HOHHBIX IPOTPaMM» OT
24.12.2019r. Ne 259

- IIpodecuonansubiii crangapt «lIperncraBneHue pekjgaMbl B CpeACTBaX MaccoBOW HH(opmamum» oOT
24.12.2019r. Ne 259

Developed on the basis of the following documents:

SI:S of all levels of education. approved by order of the Minister of Education and Science of the Republic
of Kazakhstan dated October 31, 2018 No. 604:

National qualifications framework approved by the protocol of March 16, 2016 by the Republican tripartite
vommission on social partnership and regulation of social and labor relations:

Industry qualifications framework in the field of mass media, Approved by the Minutes of "12" August
2019 .NZ ()I-Qb/}b Industry Commission on social partnership and regulation of social and labor relations of
the mformation industry .

- Professional standard «Publication of newspapers» «Publication of magazines and periodicalsy dated

12/24/2019 No. 259

- Professional standard «Activities for the creation and broadcasting of television programs» dated

1272472019 Nao. 259

- Professional standard «Presentation nl'mlvﬁﬁi-iiﬁp.-in Mites median dated December 24, 2019 No. 259
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Binim Oepy 0arnapiaMachbIHbIH NACHOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

BBB koawl :kone ataynl/ Koa u
nassanue OI1/ OP code and name

6B03201 XXypuaimctrka / Journalism

Bisim Oepy casiachbIHBIH KOAbI KIHE
skikrenyi / Kox n kinaccupuxanus
o0JsiacTu 00pazoBaHus/

Code and classification the field of
education

6B03 OneymeTTiK FRUIBIMIAP, KYPHATUCTUKA KOHE
aKmapar

6B03 CounanbHble HAYKH, )KYPHAITUCTUKA U
uHpopManus

6B03 Social Sciences, Journalism and Information

Jasipiay 6aFbITHIHBIH KOJABI MEH
xkikrTenyi/ Koa u kiaaccupuxanust
HanpasJienus noaroropku/ Code
and classification areas of training

6B032 XypHanucruka xoHe aKknapar
6B032 XypHanuctuka 1 HHGOpPMAIIHs
6B032 Journalism and Information

Binim Oepy 0arpapiaamanapsl TOObI
/T'pynmna od6pa3oBaTe/ibHBIX
nporpamm / Group of educational
programs

B042 XXypHanucTrka x)oHe pernopTep ici
B042 XypHanuctuka u pernopTepckoe 1e10
B042 Journalism and Reporting studies

Bigim BB Typi/ Bux OIl/ EP type

Konnansicrarsl/lelicTByromas/Acting

BBXCIK OoiipIHIIA AeHTeiii/
Yposenb no MCKO/ ISCED level

BBEXCIII /MCKO/ ISCED 6

YBI GoiibiHma geHreiii/yY poBeHb
no HPK/ NQF level

YBIII /HPK/ NQF 6

CBI11I boiibIHIIA AeHreili/ YpoBeHb
nmo OPK/ ORK level

CBIII /OPK// ORK 6 (6.1)

OKbITY HbICaHbl/ @opma 00yueHus/
Form of study

Ky#nnaisri/Ognoe /Full time

Oky mep3imi/ Cpox odyueHust/
Training period

4 xwin/ 4 ronal4d years

OKBITY TiJTi/SI3bIK 06yUeHus/
Language of instruction

Ka3aK jKoHe opblc/Ka3axckuil u pycckuil / kazakh and
russian

Kpeaur kosnemi/ O6bem kpeanTos/
Loan volume

AxaeMusIIBIK KpeauT/ AkageMudeckux Kpeautos 240/
Academic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Binim Oepy 0araapiamacbinbIH MaKcaThbl/ Lleqb o0pa3oBaTebHOI MporpamMmbl/
The purpose of the educational program

Ennmin, aliMakThIH MOACHM KYHIBUIBIKTApbIH, MIHIETTEPI MEH EpEKIICTIKTEepPiH ecKepe
OTBIPBIT, KOFAMHBIH T€3 ©3TepeTiH Melaua XOHE KOMMYHMKATHBTI KEHICTITl jKarnaiibiHaa eHOeK
HapBIFBIHBIH TaJIallTapblHA COMKeC >KypHaluMcTHKa oHe PR camaceiHma Oocekere KaOuIeTTi
MaMaHJIapAsl Jaspiay.

HOI[FOTOBKa KOHKypeHTOCHOCO6HBIX ClIIequaJIuCToB B o0iacTu KYPHAJIUCTUKU H PR B
COOTBETCTBUHM C TPeOOBaHMSAMHU DPHIHKA TpyJa B YCIOBUSAX OBICTPO MEHSIOIIETOCS MEIUHHOIO U
KOMMYHHUKATHUBHOI'O IIPOCTPAHCTBA O6H.I€CTBa C Y4YCTOM KYIJIbTYPHBIX HeHHOCTeI;’I, 3aga4d U
0CcOOEHHOCTEH CTpaHbI, pErHoHA.

Training of competitive specialists in journalism and PR in accordance with the requirements
of the labor market in a rapidly changing media and communication space of society, taking into
account the cultural values, objectives and characteristics of the country and the region.

Bepinerin nopexe/ Ilpucyxnaemas crenenb/ Awarded degree

«6B03201 Xypnanuctuka» Oinim Oepy OaraapiaMachl OOWBIHINA QIEYMETTIK Ol1iM GakanaBpbl
BbakanaBp conmanbHbIX 3HaHUH 0 00pazoBaTenbHO porpamme «6B03201 XKypranuctuka
Bachelor of Social Knowledge in the educational program «6B03201 Journalism»

Maman Jaya3siMaapbinbiH Tizoeci/ Ilepeuens nosuknocreit mo OIN/ List of positions on OP

U_[OJ'IYH_IBI, 6acna, ras3eTt IICH KYpHaJl pcaaKuusJIapblHbIH TiJ'II_I_IiCi, ra3eT MIOJYHIBICHI, I'a3€T
pernopTepi, Tenemuaap / paano KaHAIBIKTAp PENopTepi, MEMJICKETTIK OpraHaapMeH OailjlaHbIC
KOHIHJET1 YHIECTIpyIl, CLIEHAPUCT, XaJIbIKapaJIbIK )KYPHAIUCT, OaFiapiama KyprizyIici, JUKTOp,
CTaJIMOH JUKTOPbI, KOMMEHTATOp, MYJbTUMEIUSIIBIK >KYMBICTADMEH >KYMBIC ICT€Y >KOHIHJET]
KGHCCH_Ii, oneparop, capaluibl-MapKETOJIOT, 6peHI[-MeHeI[)I(ep, JKapHama )KGHiH)IeFi MaMaH,
KOFaMMeH OaliyIaHBIC KOHIHAErT MaMaH.

O603peBaTeJ'IL, KOPPECIIOHACHT HM3AATCIbCTBA, PCAAKOHUHN Ta3€T W KYPHAJIOB, ra3eTHBIN
0003peBarelb, Ta3eTHBIA PErnopTep, PEHOPTEP TEICBU3HMOHHBIX/ PAMOHOBOCTEHN, KOOPIUHATOP TO
CBA3AM C TOCYHAapCTBCHHBIMH OpraHaMH, CIHCHAPHUCT, KYPHAIUCT-MCKAYHAPOIHUK, Be):[ynmﬁ
IIpOrpaMMBbI, JIUKTOpP, IHUKTOp II0 CTaJuoHY, KOMMEHTATOp, KOHCYJIbTaHT IO pabore ¢
MynLTPIMeI[PIﬁHBIMH HU3JJaHUSAMHU, OIICPpaTOp, AHAJIUTUK-MAPKETOJIOT, 6peHL[-MeHe,u>Kep, CrieuajaucT
110 pEeKJIaME, CIICHUAIIMCT I1O CBA3SAM C 06HIGCTB€HHOCTBIO.

Observer, publishing correspondent, newspaper and magazine correspondent, newspaper
columnist, newspaper reporter, television/radio news reporter, government relations coordinator,
screenwriter, international journalist, program host, announcer, stadium announcer, commentator,
multimedia consultant, cameraman, marketing analyst, brand manager, advertising specialist, public
relations specialist.

Kaciou kbi3meT 00bekTiiepi/ O0beKTHI NPo(hecCHOHAILHOI 1esATeJIbHOCTH/
Objects of professional activity

- OyKapasbIK aKmapaT KypaJJapbIHbIH KoHE KOFaMMeH OaiJlaHbIC KbI3METIHIH peaKIisIIaphl;
- Obackapy oprasjiapsl, JemnapTaMeHTTep;

- CcasiCH, 9JIEYMETTIK JKOHE MapKETHHITIK 3epTTEY KOHE KOHCAITUHITIK KYPbUIBIMAAP;

- )KapHaMa areHTTiKTepi.

- PEAaKINK CPEACTB MACCOBOM MH(OPMAIIUU U CITY>KOBI IO CBSI3SM C OOIIECTBEHHOCTBIO;

- OpraHsbl yrnpaBJieHus, 1eNapTaMeHThI;

- TOJINTUYECKHE, COLMOJIOTUYECKUE M MAPKETUHIOBBIE HMCCIIEIOBATEIbCKHE U KOHCAJITHHTOBBIC
CTPYKTYpBHI;

- pEKJIaMHbBIE areHTCTBA.




- editorial media and public relations services;

- governance bodies, departments;

- political, sociological and marketing research and consulting structures;
- advertising agencies.

Kacion kp13mer TypJepi/ Buabl npodeccnonanbnoii nesareabHocT/ Professional activities

- aKMapaTTHIK-IIbIFAPMAIIbLIBIK;
- aKnapaTThIK-aHATUTUKAIBIK;

- KOPKEM-TTyOJIUIIMCTUKAIIBIK;

- YHBIMIACTBIPYIIBUIBIK-0aCKap yITBLUIBIK KbI3MET;
- KOHCYJIbTallUsUIbIK-CapanTaMabIK;

- 3epTTEYIII.

- UH(OPMAIIMOHHO-TBOPYECKAS;

- H(POPMAIIMOHHO-aHATTUTUIECKAs;

- XyJI0’K€CTBEHHO-ITYOIUINCTUYECKAs;
- OpraHu3alMOHHO-YIIPaBICHYECKas;

- KOHCYJIbTallUOHHO-3KCIIEPTHAS;

- pacciie1oBaTeIbCKasl.

- information and creative;

- information and analytical;

- artistic and publicistic;

- organizational and managerial;
- consulting and expert;

- investigative.

Kacion kpi3meTinin pyHkuusaapsl/ @yHknuu npogecCHOHATbHON AeATeIbHOCTH/
Functions of professional activity

- aKMapaTThIK XKaFgalaapabl Kajarainay skoHe KbI3METTI jKocmapiay;

- KBI3METTIH OEKITUIreH OarbITTapbl (IKOHOMHUKAJBIK, CasiCH, QJICYMETTIK, MOJCHH >XKOoHE T. 0.),
00BEKTIEp HeMece eHipyiep OOWbIHIIA ©3€KTiI aKMapaTThIK MaTepualjapibl 131ey, Tajjay >KoHe
JalbIH]IAY;

-KapacThIPbUIBIIT OTBHIPFaH Macese OOMbIHIIA ©3 MiKIpiH OiIlipe OTBIPBIN, OTaHJBIK JKOHE JIEMIIK
JEPEKKO3Aep/IIH MaTepuaigapbl OOMBIHINA KYKAaTTapbsl MaijaliaHa OTHIPHIN, OCKITIITeH Mocele
OolibIHIIIA TaAaMalbIK, JKalIblIama, II0JIy MaTepUaJIapblH XKapusay;

- TaKBIPBINITHI MIBIFAPMAIIBUIBIK TYPFBICBIHAH 13/1€Yy, TYPIIi JKaHPJAAFbl CTYIUSUIBIK JKOHE CTYIUsIaH
TBIC TEJIEBU3USIIBIK (pasino, MHTEPHET) OaraapiaaManapabl JailbiHaay, xKasy;

- 3epTTey, HApBIK, TPEHA TajjAayJapblH, MAapKEeTTHHT KypajJapblH TMaijagaHa OTBIPHIT
MapKETUHITIK 3epTTeyJep KYprizy;

- UHHOBALMSUIBIK TayapiapAbl (KbI3METTEp/ll) 33ipiey, TECTiIey KOHE €Hri3y, MaTepHalIIbIK eMec
aKTUBTepAl (OpeHaTep/Ii) Kypy *oHe ojap/sl YilbiMaa Oackapy;

- OHIMJI HeMece KbI3METTI JKbUDKBITY VIIIH MapKeTHHITIK OargapiamMayiapibl, *XapHaMalblK
CTpaTeTHsIHbI, )KapHaMaJIbIK HayKaHJ1ap/Ibl )KOCIapIiay *oHe iCKe achIpy;

- MEMJIEKETTIK OpraHjap, KociOW KOFaMJIaCThIK, ICKEpPH CEpiKTecTep, capamniibliap, KeHeCcHIiiep,
YIBIMHBIH 0acKa J1a KYpbhUIBIMABIK OeliMIIesepiMeH e3apa ic-KUMbLUIJIBI KAMTaMachI3 €Ty.

- OTCJIe)KMBaHUE WH(POPMALIMOHHBIX TTOBO/IOB M IUTAHUPOBAHHE JEATEIbHOCTH;

- TIOHUCK, aHAJU3 M TOJTrOTOBKA aKTyaJlbHBIX MH()OPMAIMOHHBIX MAaTEpPHAJIOB MO 3aKPEIJICHHBIM
HaIpaBJIEHUSAM JIEATEILHOCTH (IKOHOMUYECKOM, MOJUTUYECKOM, COLIMAIbHON, KYIbTYPHOU U TIp.),
00BEKTaM WJIH pErHOHAM;

- nyOnMKauus aHATUTHYECKHX, O0000maromux, O0030pHBIX MaTepuajoB IO 3aKpEIUICHHOH
npo0JieMaTUKe C TPUBICYEHHEM JIOKYMEHTOB [0 MaTepHuajaM OTEYECTBEHHBIX U MHPOBBIX




UCTOYHUKOB C 00s3aTeIbHBIM BBIPAKEHHMEM COOCTBEHHOTO MHEHHs II0 PaccMaTpUBAEMOMY
BOIIPOCY;

- TBOPUYECKHUI MOUCK TEMATHUKH, IOJrOTOBKA, 3aMIUCh CTYAMWHBIX U BHECTYAUUHBIX TEIEBU3UOHHBIX
(paauo, MHTEPHET) Nepeiad pa3IudHbIX BUJIOB U )KaHPOB;

- NPOBEJCHHE MAPKETHHIOBBIX MCCIIEJOBAHUN C HCIOJIb30BAHUEM HHCTPYMEHTOB KOMILIEKCA
MapKeTHHIa, aHaJIU3 UCCIIEI0BaHU, phIHKA, TPEH I0B;

- pa3paboTKa, TECTUPOBAaHHWE U BHEJPEHUE WHHOBALMOHHBIX TOBAapOB (YCIYr), CO3JlaHHE
HeMaTepHaIbHBIX aKTUBOB (OPEH/IOB) M YIIPABJICHUE UMH B OpraHU3aIUH;

- IUJJAHUPOBAHUE U pealu3alys CTpAaTeruu MPOJBUXKEHUS, MAPKETUHIOBBIX IPOTrPaMM, peKJIaMHOM
CTpaTEruy, peKJIaMHbIX KaMITAHUN U1 IPOJBUKEHUS IPOLYKTa WU YCIYTH;

- obecrieyeHue B3aUMOJCHCTBHUA € TOCYJapCTBEHHBIMH OpraHami, Ipo¢ecCHOHAIbHbIMU
cooOmiecTBaMy, JEIOBBIMU MAapTHEPAMH, SKCIEPTaMH, KOHCYJIbTaHTAMU, APYTUMHU CTPYKTYPHBIMH
M0JIpa3/IeIeHUsIMU OpraHU3aluy.

- tracking newsworthiness and planning activities;

- search, analysis and preparation of relevant information materials on the assigned activities
(economic, political, social, cultural, etc.), objects or regions;

- publication of analytical, summarizing, review materials on the assigned problem-area with the
involvement of documents on the materials of domestic and world sources with the obligatory
expression of own opinion on the considered issue;

- creative search of themes, preparation, recording of studio and out-of-studio television (radio,
internet) programs of different types and genres;

- marketing research using the tools of the marketing complex, analysis of research, market, trends;
- development, testing and implementation of innovative products (services), creation of intangible
assets (brands) and their management in the organization;

- planning and implementation of promotion strategy, marketing programs, advertising strategy,
advertising campaigns to promote a product or service;

- ensuring interaction with government agencies, professional communities, business partners,
experts, consultants, other structural subdivisions of the organization.

Kannsl Kabaerrepi/ Oomme xkomnerenunu/ General competences

KK 1 xazipri >xahannmany »xargailblHOarbl KOoFamza OOIBIN JKaTKaH e3repicTepli OOBEKTHBTI
Oaranay yuiiH 06ap OUTIMIH KOJIJIaHy;

XK 2 narpuot xoHe Gencenii azamar 601y, Typ:i STHOMOACHUETTEP MEH JlIHAepre Te3iMIi Ooiy;
KK 3 Oackamapmen Oipiecili HAKThl QJIEYMETTIK, CasiCH, MOJCHH MOCENeNep/IiH MIeIIMIepiH
a3ipJiey JKoHe OJapAbl iCKe achIpyFa KaThICy;

KK 4 TingiH CTUIMCTHKANBIK KYpaJJAapblH AYPHIC TMalJalaHy »oHE Ka3akK, OpbIC JKOHE IIEeT
TUIEpIHE aybI3IIa )KoHE jka30allia HpICaH1a KOMMYHHKAIIUsAFa TaObICTHI Kipicy;

KK 5 TtynraapanblK, oJ€yMETTIK >XKOHE KociOM KapbIM-KaThIHACTBIH OPTYpPl calajapbIHAaFbl
KaFaanuasl Oaranay;

KK 6 emip 6oitel AKT 6u11MiH XKeTUIIIPY KOHE OJIap/bl KOCIOM KbI3METTE Naiiianany;

KK 7 cannplk Kopray ’KoHe Kayilci3liK KypajaaapbiH KOJIaHy;

KK 8 camayaTTbl emip CanThIH YCTaHY KOHE JIEHE IIBIHBIKTHIPY O/IiCTEPi MEH Kypajaapbl apKbLIbl
eMip OOMBI JKEKe JKOHE KAciON 1aMy TPaeKTOPHSCHIH KYPY;

KK 9 kasipri KoFaMHBIH ©3€KTI MacelejepiHe KaTbhICTbl ©31HJIK MOpPaJIbIBIK YCTaHBIMIBI
TYKBIPBIM/IAY JKOHE CayaTThl JAQJIEIIEY;

KK 10 xocibu MiHIeTTepAl WIelly Ke3lHIEe a3aMaTThIK >KayanKepUIUTIKTI, KeIIOacIIbUIBIKTHI,
KOMaH/1a/1a THIM/I1 )KYMBICTBI KOPCETY;

KK 11 simbIpara kene 011y, 63 MiKipiH YKBIMHBIH MIKIpIMEH OaiaHbICTBIpa OLTy;

KK 12 e3iH-631 JaMBITY %OHE MaHCANTHIK OCY YIIIiH oMip 00ibI )KeKe O171iM TPAeKTOPHUSCHIH KYPY.

OK 1 npumeHsSTh MMEIOLIUECS 3HAHHUS JJI1 OOBEKTHUBHOM OIICHKH TPOHMCXOMASIINX B COBPEMEHHOM
TII00AM3UPYIOIIEMCST OOTIIECTBE N3MEHEHHIA;
OK 2 ObITh MaTpUOTOM M AKTUBHBIM TPAKIAHHUHOM, TOJIEPAHTHBIM K pa3HbIM ATHOKYJIBTYpaM H




peUTUsAM;

OK 3 coBMecTHO ¢ JApyruMH BbIpaOaThIBaTh PEIICHUS KOHKPETHBIX COLMAIBHBIX, MOJIUTHYECKHX,
KYJbTYPHBIX IPOOJIEM U y4acTBOBATh B MX pealn3alliu;

OK 4 KOppeKTHO HCHONb30BaTh CTWIMCTUYECKUE CPEICTBA S3bIKa M YCIEIIHO BCTYNAaTh B
KOMMYHHUKAIIHIO B YCTHOM U TMCbMEHHOM (popMax Ha Ka3aXxCKOM, PYCCKOM U MHOCTPAaHHOM SI3bIKaX;

OK 5 pjaBath OIEGHKY CHUTyallud B pa3IMUHBIX cdepax MENKIIMIHOCTHOW, COIMATBHOU H
podecCHOHAIbHON KOMMYHHKALIUHY,

OK 6 cosepmenctBoBare 3Hauuss MKT B TeyeHuum Bcel JKM3HU M HCHONB30BaTh HUX B
poQeCCHOHATBHON IS TENbHOCTH;

OK 7 npumeHsATh cpencTBa HU(ppOBO 3aLIUTHI U 0E30M1aCHOCTH;

OK 8 opueHTHpOBaThCs Ha 3I0pPOBBIA 00pa3 >KM3HU U BBICTPAUBATH TPACKTOPHIO JIMYHOCTHOTO U
po(heCCHOHATBFHOTO pa3BUTHS Ha TMPOTSHKEHHU BCEH KM3HH IIOCPEACTBOM METOJIOB U CPENCTB
(bu3NUECKOl KyIbTYpBI;

OK 9 ¢opmynupoBaTh ¥ TPaMOTHO apryMEHTHpPOBaTh COOCTBEHHYIO HPABCTBEHHYIO MO3HUIIMIO MO
OTHOIICHHIO K aKTyaJIbHbIM IPOOJIEMaM COBPEMEHHOTO O0IIIECTBa;

OK 10 neMoHCTpUpOBaTh TPAXKIAHCKYIO OTBETCTBEHHOCTB, JHIECPCTBO, S(PQEKTHBHYIO paboTy B
KOMaH/Ie MPH pelIeHnH MPoheCCHOHATTBHBIX 3a/1ay;

OK 11 ymers Hax0UTh KOMIPOMHUCCHI, COOTHOCUTBH CBO€ MHEHHE C MHEHUEM KOJUIEKTUBA;

OK 12 BbICTpanBaTh JIMYHYIO 00pa30BATEIbHYIO TPACKTOPHUIO B TEUCHHUE BCEW KHU3HH JIsI CAMOPA3BUTHS
1 KapbEePHOT'0 POCTA.

GC 1 apply existing knowledge to objectively assess the changes taking place in today’s globalizing
society;

GC 2 be a patriot and active citizen, tolerant of different ethnic cultures and religions;

GC 3 work out solutions for specific social, political, cultural problems together with others and take part
in their realization;

GC 4 correctly use the stylistic means of language and successfully communicate in oral and written
forms in Kazakh, Russian and foreign languages;

GC 5 assess the situation in different spheres of interpersonal, social and professional communication;
GC 6 improve the knowledge of ICT throughout life and use them in professional activities;

GC 7 apply digital safety and security tools;

GC 8 be oriented to a healthy lifestyle and develop a lifelong trajectory of personal and professional
development through the methods and means of physical education;

GC 9 formulate and competently argue his/her own moral position in relation to current problems of
modern society;

GC 10 demonstrate civic responsibility, leadership, effective teamwork when solving professional
problems;

GC 11 be able to find compromises and relate his/her opinion to that of the colleagues;

GC 12 to build a personal educational trajectory throughout life for self-development and career growth.

bbb GoiibiHma oKy HaTHKeIepi/ PesyabTarel 00ydyenus no OIl/ EP learning outcomes

OKy GarnapiaMachIH CITTI asIKTaFAHHAH KeiiiH 0i1iM anmymbl KadsaerTi 601aab1:

ON 1 Omneymerrik-casicd, SKOHOMHUKAIBIK, TYMaHHTapJIbIK FBUIBIMIAP, ICKEPIK >KOHE OyKapabiK
KOMMYHHUKAIMSI TEOPUSICbI MEH THKIPHUOECIHIH HEFYPJbIM O3bIK OUTIMJAEPIHIH 3JIEMEHTTEpIH Koca
anFaH/Ia, )KypHAIMCTHUKA, skKapHaMa xkoHe PR canmaceiHgars! OutiMaep MEH TYCIHIKTEPIi KOpCeTy;

ON 2 TeopusitbIK OLTiM MEH MPAKTUKAIBIK, JaFIbLIapIbl KOCION JEeHTel e KOIIaHy, )KYPHAIHCTIK )KoHE
PR kp3MerTeri Macenenep MEH MIHACTTEp/ Ty YILIiH AJIENAep TYKbIPbIM/AY;

ON 3 Omemmuix ypmicrepai, OipJleCKeH >XypHATHCTHKa MeH PR-marbl VITTBIK KOHE aMaKTBIK
epeKIIeTIKTep Il Taaay *KoHe e3repicrepai 6omkay ke3iHae (akTiiepl, KyObUIbICTap/ibl, TEOPUsIIAp/IbI
YKOHE OJIapIbIH apaChIHIAFbI KYPeIi TOYSIUTIKTEep Il OLTy MEH TYCIHY/II KOJIIaHy;,

ON 4 Xypnanuctuka xoHe PR canacbiHIa Tanan eTiIeTiH aKnapaTThl )KUHAY, OHCY JKOHE Tapary YIIiH
apHaiibl TEOPUSIIBIK YKOHE MPAKTUKAJIBIK JaFAbUIap KeIIeHIH naiiianany, oHblH imriHae bAK »xone PR
MIPAKTUKAIBIK KbI3METIH/IEC TAPUXTHI, TEOPUSHBI, KAHPIBIK SPEKINEIIKTeP i, 3aHAap MEH HOPMATHBTIK-
KYKBIKTBIK aKTUIepi OuTy;




ON 5 Amna >xoHe mier TuTAEpiH OLTY, FRUIBIMH 3€pTTEYJIEp MEH aKaJIeMUSUTBIK JKa3zy OICTEpiH OuTy,
oJappl KYPHAIUCTIK, YXKapHaAMalbIK koHe PR marepmanmapnpl skacay jkoHE pemakuusuiay Ke3iHe
KOJIJaHy ;

ON 6 JlepexrepaiH YJKEH KeJIeMiH KOHBEPICHIMS YKOHE OHJIEY JKarJailblHIa JKypHAUCTIK skoHe PR
KbI3METTE Ka3ipri 3aMaHFbl aKHapaTTHIK-KOMMYHHKAIMSUIBIK —TEXHOJOTHSIAP/ABl  MaiiaaHy IbIH
MPAKTUKAIBIK JTaFIbLUIapbIH KOJIIaHY;

ON 7 Macc-memua penakiysiapbl, skapHama oHe PR-areHTTiKTep YKbIMIApbIHIIA, COHBIH IIIHJIE
Openarepni Oackapy CalachIHIAarbl YHBIMHBIH OH3HEC-YEpICIH JKaKcapTy MAaKCaThIHIA >KYMBICTBI
)KocrapIay *KoHe YHbIMIACThIPY;

ON 8 AkaneMUsUIBIK aaIbIK KaFUAAaTTapbl MEH MOJICHUETIHIH MaHBI3AbUIBIFBIH TYCIHE OTBIPBIIL,
OyKapaJbIKk KOMMYHHKAIWS Kypalaapsl apKbUIbI O/1aH pi TapaTy YIIiH HeMece KypHAINCTHKA,
apHama xoHe PR canmaceiniarsl kociOu Jarapuiapabl OAaH 9pi OKBITY MEH KETULAIPY/Il JKaIFacThIpy
YIIiH aKmaparThl CHIHH TAIAY KOHE TEKCepy.

[Tocite ycnenrHoro 3aBepIiieHust 3T MPOrpaMMbI 00YJAIOIIHCS OyIeT:

ON 1 JlemoHCTpHUpOBaTh 3HaHUS U MOHUMAHHE B 00JIACTH JKYPHAIUCTUKH, pexiambl U PR, Bkimtouas
AJIEMEHTHl HauOoyiee TEPEAOBBbIX 3HAHMA TEOPUM M IPAKTUKU  COLMAIBHO-TIOJIMTUYECKUX,
9KOHOMHUYECKUX, T'YMaHUTApHBIX HAYK, IEJI0OBOM U MaCCOBON KOMMYHUKALIUH;

ON 2 TIpuMeHATh TEOPETHYECKHE 3HAHWUS W MPAKTHYECKUE HABBIKM Ha MPO(ECCHOHAILHOM YPOBHE,
(bopMypoBaTh apryMeHTHI ISl PeLlieHus po0JieM U 3a1a4 B )KypHaaucTckol u PR nestensHOCTH;

ON 3 IIpumeHsATh 3HaHUS ¥ IOHUMaHue (PaKTOB, SBICHUM, TEOPUN U CIIOKHBIX 3aBUCUMOCTEH MEXKITY
HUMU 0pH aHAJIM3€ MUPOBBIX TEHJICHLMH, HAIMOHAIBHBIX M PErHOHATBHBIX OCOOEHHOCTEH B
COBPEMEHHOM )KypHAIIMCTHKE U PR 1 porao3npoBanny n3MeHeHNH;

ON 4 Hcronb30BaTh KOMILIEKC CHELHUATBHBIX TEOPETUUECKUX M MPAKTUYECKMX HABBIKOB I cOopa,
nepepaboTKU U pactpocTpaHeHus: BocTpeOoBaHHOM MH(popMamu B 001acTu KypHaMcTHKA U PR, B
TOM YHCJI€ 3HAHUS WCTOPHUHM, TEOPHH, >KAHPOBBIX OCOOEHHOCTEHM, 3aKOHOB M HOPMAaTHBHO-TIPABOBBIX
aKTOB B IMpakTtuyeckoit nesrensnoctu CMU u PR.;

ON 5 JleMOHCTpHpOBaTh BIAAECHUE POIHBIM U MHOCTPAHHBIMU SI3bIKAMM, 3HAHUE METOJIOB HAYYHBIX
UCCIIEJOBAaHUH W aKaJIeMMYECKOTrOo IMCbMa, NPUMEHSATh WX MPH CO3AaHMM U PEJAKTUPOBAHUU
KYPHAJIMCTCKUX, peKiIaMHbIX 1 PR mMatepuanos. ;

ON 6 IlpuMmeHATh MpPaKTUUECKHE HABBIKM HCIIOJIb30BAaHUS COBPEMEHHBIX HH(OpMAalMOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJIOTHH B JKypHAIUCTCKOM M PR nedTenbHOCTH B yCIOBUSAX KOHBEPIEHLIUH U
00paboTKH OOJBIIOr0 00BEMa TaHHBIX.;

ON 7 IlnanupoBaTh U OpPraHU30BbIBaTh PAOOTY B KOJUIEKTUBAX PEIAKIMHA Macc-Meua, PEKIaMHBIX U
PR-areHTcTB B T.4. C II€IbIO YIy4dllIeHUS OM3HEC-TIPOLIECCOB OpraHu3aluu B cdepe yrnpaBieHUs
OpeHnamuy;

ON 8 TlomBepraTh KpUTHYECKOMY aHAIM3y M MpoBepke HHPOPMALMIO Ul JalbHEHIIero
pacnpocTpaHeHusl 4epe3 CpelcTBa MacCOBOM KOMMYHHUKAIIMM WM JUIS MPOJODKEHUS JTAbHENIIEro
00yuYeHHS ¥ COBEPIIEHCTBOBAHUS MPOPECCHOHAIBHBIX HaBBIKOB B 00JIACTH >KYPHATUCTHKHU, PEKJIaMbl U
PR, moHnmast mpu TOM 3Hau€HHE MPUHIUIIOB M KYJIbTYPhI AKaJIEMUYECKON YECTHOCTH.

Upon successful completion of this program, the learner will:

ON 1 Demonstrate knowledge and understanding of journalism, advertising, and PR, including elements
of the most advanced knowledge of the theory and practice of socio-political, economic, humanities,
business, and mass communication;

ON 2 Apply theoretical knowledge and practical skills on a professional level and formulate arguments
to solve problems and problems in journalistic and PR activities;

ON 3 Apply knowledge and understanding of facts, phenomena, theories and the complex dependencies
between them in analyzing global trends, national and regional particularities in contemporary journalism
and PR and forecasting changes;

ON 4 Use a set of specialized theoretical and practical skills to gather, process and disseminate in-
demand information in journalism and PR, including knowledge of history, theory, genre features, laws
and regulations in media and PR practice;

ON 5 Demonstrate proficiency in native and foreign languages, knowledge of scientific research methods




and academic writing, and apply them to the creation and editing of journalistic, advertising, and PR
materials;

ON 6 Apply practical skills of using modern information and communication technologies in journalistic
and PR activities under conditions of convergence and processing of large amounts of data;

ON 7 Plan and organize work in editorial teams of mass media, advertising and PR agencies, including
for the purpose of improving the business processes of the organization in the field of brand
management;

ON 8 Critically analyze and verify information for further dissemination through the media or for further
training and professional development in journalism, advertising, and PR, while recognizing the
importance of principles and a culture of academic integrity.




CooTHeceHue pe3yIbTATOB 00y4eHHUs M0 00pa3oBaTeiLHON nmporpamme «6B03201 ‘Kypuaauncruka»
¢ [IpodeccnonanbubiM ctanaaprom «M3nanue razer» / «M3nanue ;KypHaI0B U NEPUOAUYECKHX MyOIMKANNIDY, «/[eAITeIbHOCTD N0 CO31aAHUI0
U TPAHCJSUMU TeJIeBU3MOHHBIX Mporpammy», «IlpeacraBiieHne pexkjiaMbl B cpeIcTBaX MaccoBOii HH(pOpMaATUID)

«6B03201 Kypnaaucruka» 0ijim 0epy 0armapjaMachl 00MbIHIIA OKBITY HITHKeJIEPiH «['azeT mbIFapy» / «2KypHaa meH Mep3imai
JKAPUSUIAHBIMAAP MWIBIFAPY», « TesleBU3MAIBIK OaFaap/iaMmajiap kacay sKoHe TPAHCJAAUMIIAY JKOHIHIeri KbI3MeT», « bykapaJibIk aknapart

KYPaJIapbIH/A KapHaMa 0epy» KICi0OU CTaHAapThIMEH COMKeCTeHAIpy

KAPTOYKA NPO®ECCHUMN: «KoppecnnoHIeHT U31aTeJIbCTBA, PelaKI[UM I'a3eT U KypPHAJI0B», «['a3eTHbIH 0003peBaTeliby», «"a3eTHbII

penoprep», «KoopamHaTop mo cBsI3sIM € rocy1apcTBeHHbBIMH OpraHamMmw», «Bexymmuii nporpammeny, «Pennoprep TejieBU3HOHHBIX /
paauoHoBocTeii», «0603peBarTesnb», «Oneparop», «KoHcyabTaHT M0 padoTe ¢ MyIbTUMEAUHHBIMYU H3JAHUAMMY, KAHAJTUTHK-MaPKeETOJI0D» 6
ypoBenb OPK — BakasaBpuar

K9CIBU KAPTA: «bacna, raser neH ;kypHaJj peJaKuusiCbIHbIH Tinmich», «I'azeT moaymsicbl», «['azetr penmoprepi», «MeMiekeTTik
opranaapMeH OaiJiaHbIC KOHiHAeri yilslecTipymi», « Barnapaama xyprizyuwici», « Tesenuaap / paanoskaHaabIKTapbIHBIH TLTLIIC,
«oaymsbi», «Oneparop», «MyJabTHMeAUSJIBIK 0acbLIbIMAAPMEH KYMBbIC *KOHiHAeri KeHecl», «Capanmbi-MmapkeToaor», CBII 6 nenreii —

Bbakanaspuar
ON/ PO KC enbex Hxempinik, narasriap/ Binimpaep/3uanus Kexke x/e
byHxmusa Ymenusn, nasvixu KaCciou
aps1/ KY3bIPeTTiJIi
Tpyaossbie krep (KC)
byHxunu [JInaHOCTH
IC U mpod.
komuet(I1C)
ON/PO1 - Enbex 1 MakcaTTbl ayAWTOPHSAHBIH >KOHE pelakuusuielk | 1 Op Typi canajgapIarsl mikip | OK 1
ON 1 Oneymerrtik-cascH, | QyHKIUACHI/ | cascaTThlH OpPBIHIBI, KaXETTUIriH, TpeHarepi MeH | kemOacubuiapein / JlugepoB wmuenus B | OK2
SKOHOMHUKAJIBIK, Tpynosas MYJISNIEpiH eCKepe OTBIPbIN, KOFAMHBIH OpTYpJi | pasdnuuHbix obiactsax / Opinion leaders in | OK 3
TYMaHUTApJIbIK FBUIBIMIAp, | GyHKIHMsA | | cajmajmapelHoa — KaxerTi  akmapar — aimy  ymiH | various fields OK'5
ICKepJIIK JKoHE OyKapasbIK MEMJIEKETTIK OpraHjap, KocinopelHiap koHe menua | 2 Emmeri sxoHe omemueri eH MaHbizael | OK9
KOMMYHHKAIIUS  TEOPHUSCHI MaMaHJapbIMeH OaiyiaHbIC OpHATA/bI. / FBUIBIMH, MOJICHH, OKOHOMHUKAJBIK KOHE
MEH TOXKipHOeCiHiH VYcraHaBIMBaeT KOHTAKTHI C FOCYJapCTBEHHBIMH | KOFaMJBIK-CAsICH  OKUFaJIapAbl,  COHJIAi-aK
HEFYPIBIM 03BIK OpraHamu, NPEINpPUSITHSIMA U MEAUNAHBIMHU JIMIIAMH | TapuXu MayimerTepai. /
OUTIMJIEpiHIH dJIEMEHTTEepiH JUISL  TIONMyYeHusi HeoOxoanmoil wuHpopMammu B Baxueiiue Hay4HBIE, KYJIbTYpHBIE,
Koca aJFaHza, pasIMYHBIX  OTpacisix  oOmecTBa C  y4eTOM | SKOHOMHYECKHE u 00I11eCTBEHHO-
KYPHAINCTHKA,  XapHama 11eJ1ec000pPa3HOCTH,  MOTPEOHOCTEH, TPEHNIOB W | MOJUTHYECKHE COOBITHS B CTpaHe M MHpE, a




)kone PR canaceiHparbl
OluTiMaep MEH TYCIHIKTEpAl
Kepcery/

JleMoHCTpUpOBaTh 3HAHUA U
IIOHUMaHWe B 00JIacTH
KYPHAIUCTUKHU, PEKIAMbl H
PR, Bkiouas 3IEMEHTHI
Haumboee TIEPEIOBBIX
3HaHUW TEOPHH W TPAKTHKH
COIMAJIbHO-TIOMTUTHYECKUX,

SKOHOMUYECKHX,
TYMaHUTApHBIX HayK,
JIeJIOBOM U MacCoBOM
KOMMYHHKaIuu/

Demonstrate knowledge and
understanding of journalism,
advertising, and PR,
including elements of the
most advanced knowledge of
the theory and practice of
socio-political, economic,
humanities, business, and
mass communication;

HHTCPCCOB ueneBoﬁ aAyauToOpun M peﬂaKHHOHHOﬁ
MTOJIUTUKH./

Establishes contacts with government agencies,
businesses and media persons to obtain the necessary
information in various sectors of society, taking into
account the expediency, needs, trends and interests of
the target audience and editorial policy
2 MakcarThl ayJUTOPHSHBI, OHBIH KaXKETTUIIKTEpI
MEH ©3repy YAEpiCiH aHbIKTai 15! /

Onpegenser LIEJIEBYIO ayJIUTOPHIO, ee
MOTPEOHOCTH U TCHICHIIMH WX U3MECHEHUS/

Identifies the target audience, its needs and trends
3 AnBIHFaH MapKETHHITIK 3€pTT€y MOIIMETTepiH
MaTEeMaTHKAJIBIK CTAaTUCTHKA OJNICTEPiH KOJJIaHa
OTBIPBIT eHAeH . /

OO0pabartbeIBaeT MONTyYeHHBIE JTAaHHBIE
MAapKCTUHI'OBBIX I/ICCJ’IeI[OBaHI/Iﬁ C IIOMOIIIBIO
METOJIOB MAaTEMAaTUYECKOU CTATUCTUKU./

Processes the data obtained marketing research

using the methods of mathematical statistics.
4 BocekenecTik OpPTaHbl, HAPBIK ChIABIM/IBLIBIFBIH,
TYTBIHYIIBLUIAPIBIH CYpaHbICTaphl MEH
MYMKIHAIKTepiH Tanjay Heri3iHge Oara casicaThlH
Oarasaii/ipl )KoHe d3ipIeii./

OrneHuBaeT U pa3padaThiBacT [IEHOBYIO MOIUTHKY
Ha OCHOBE€ aHaJinu3a KOHKypeHTHOﬁ Cpe€Aabl, EMKOCTH
PBIHKA, 3aIIPOCOB M BO3MOXXHOCTEH MOTpeOuTeNei./

Evaluates and develops pricing policy based on the
analysis of the competitive environment, market
capacity, consumer demands and opportunities.

TAKXC UCTOPUICCKUEC CBCILGHI/IH./

The most important scientific, cultural,
economic and socio-political events in the
country and the world, as well as historical
information.

3 HapbIkThIK HKOHOMHKAHBIH Jamy
3aHAbUIBIKTapbl MEH epeKHIeniKTepi./

3aKOHOMEPHOCTH U OCOOCHHOCTH Pa3BUTHS
PBIHOYHOM SKOHOMUKH./

Regularities and peculiarities of the
development of a market economy.

4 OmHiMzmep MeH KbI3METTEepHiH IIIKi KOHE
CBIPTKBl HapbIFbIHBIH  KOHBIOHKTYPACBIHBIH
epekuenikrepi. /

OCOOCHHOCTH KOHBIOHKTYPHI BHYTPEHHETO
Y BHEIITHETO PBIHKA IMPOIYKTOB U YCIIyT./

Features of the conjuncture of the domestic
and foreign market of products and services.

5 BpeH-MeHePKMEHT KypasiiapbL./

WHcTpyMeHThI OpeHI-MeHeKMeHTa. /

Brand management tools.

6 bara Oenriney Toptili, cepikTecTepli TapTy
CTpaTerusiiapbl KOHC aaaJIabIK
Oarnapnamanapsr./

IMopsinok  11eHOOOpa30BaHus, CTpaTerui
IIPUBJICUYCHHUA n nporpamMmm JJOAJIBHOCTH
napTHEpOB/

The order of pricing, attraction strategies and
partner loyalty programs.

7 DOKOHOMHKa, KOCINKEpIiK, cascaTTaHy,

QIleyMeTTany, [ICUXOJIOTHs, MapKETHHT,
MEHEDKMEHT Herizzaepi. /

OCHOBBI DKOHOMHUKH,
peANPHHIMATEBCTBA, [IOJINTOJIOTUH,
COLIMOJIOTHH,  TICHXOJOTHH,  MAapKETHHTa,

MEHEHKMEHTA./




Fundamentals of economics,
political ~ science, sociology,
marketing, management.

business,
psychology,

Enoex 1 Herocmelikepiiep / okura Kathicylnbuiapbl, | 1 Akmapar ke3aepiMeH e3apa opekerrecy | OK 3
(GyHKUUMSCH/ | Kyoarepiep, ©3eKTi aKInaparThlH e3re ne | amicrepi / OK 6
TpynoBas NepeKke3aepiMeH OallaHbIC, BIHTHIMAKTACTBIK, ©3apa | MeToasl B3amMOACHCTBUSA ¢ wucTtouHmKamu | OK 7
byHKIMsA 2 | ic-KUMBUT OpHATAIbI/ uadopmarun / Methods of interaction with

VYcraHaBiaMBaeT — KOHTaKkThl,  COTpyAHHYecTBO, | information sources
B3aMMOJICHCTBHE C HBIOCMEWKepaMy / yJaCTHHKAMH | 2 OJEYMETTIK XKellijep KEeHICTITiHIeri >KyMBbIC
COOBITHIA, CBHIETENSIMH, WHBIMH HWCTOYHMKAMH | KaFUIATTaphl JKOHE ojapia Miemyre OONaThiH
aKTyainbHOW nH(popMarmn/ MiH/IETTEepl TYCiHY./

Establishes contacts, cooperation, interaction with [Mpunnuner  paboThl B MPOCTPAHCTBE
newsmakers / participants in events, witnesses, other | coruanpHBIX ceTeli ¥ IMOHMMaHHME 3ajad,
sources of relevant information KOTOpBIC MOXKHO peIaTh B HUX./

2 Koramaslk MaMaHAapAslH Oenriai  eKiimaepiH Principles of working in the space of social
(casicaTTaHyIIbUIap, dJeyMeTTaHymibuIap, raiaeiMaap | networks and understanding the tasks that can
*oHe 0acka J1a Ky3bIpeTTi TysiFaiap/sl) Oarmapiamara | be solved in them.

KaTbICyFa TapTaJibl./

[IpuBrnekaeTr K yd4acTHIO B Tiepefade H3BECTHBIX
MpeIcTaBuTeNei My OTMYHBIX npodeccuit
(TIOJIMTOJIOTOB,  COLIMOJIOTOB,  YYEHBIX M  HMHBIX
KOMITETEHTHBIX JIHII)./

Involves well-known members of the public
profession (political scientists, sociologists, scientists,
and other competent persons) in the program.

3 SMM Ttpenarepin OakbUTalifipl XKOHE OJIAPABI 63
JKYMBICBIH/A Maiinananasy/

OtcnexxuBaer SMM TpeHIBI W UCIONB3YyEeT WX B
cBoeii padote/

Tracks SMM trends and uses them in his work

ON/PO2- Enoex 1 Koram emipiHzeri e3ekTi okuramap MeH oyiapra | 1  LllprFapMamibiiblk — KASUIABL  TAMBITY OK'1
Teopusuiblk ~ OUTiM ~ MeH | (yHKIHMACH/ | JeTeH jKaHa Ke3KapacTapibl Kajarajaai/pl, aKlapaTThl | TECOPHSICHI, aaicrepi, hicsY) oinay OK 3
MpaKkTUKAIBIK  JaFapuiapasl | TpynoBas OHJICH Il JKOHE TapaTajibl/ TEXHOJIOTHICHI / OK 5
KociOm JeHreine konpany, | GpyHkmus 1 OTCliexKMBAaeT aKTyallbHbIe COOBITHS B  JKHU3HU Teopusi, METOABI Pa3BUTHS TBOPYECKOTO

KypHanucTik  koHe PR
KBI3METTET1 Moceyenep MeH

O6IlIeCTBa u HOBBIC TOYKH 3pCHUA Ha HHUX
nepepabaThIBaeT M PacIpoCTpaHseT HH(opMarmo/

2

BOOOpaKEHUS,
MBILUIEHUST/

TCXHOJIOTUA TOYHOTO




MiHACTTepAl IIelly YIIiH
TQTeTep TYKbIpbIMaay/

[TpuMeHsTH TeopeTHYEeCKUEe
3HAHWS W  TPAKTHYECKHUE
HaBBIKH Ha
npodecCHOHANEHOM YPOBHE,
(hopMyJTUPOBaTh APTryMEHTHI
JUIS pelIeHus TnpodieM
3ala4 B JKYPHAJIUCTCKOU U
PR nesrensHOCTH/

Apply theoretical knowledge
and practical skills on a
professional level and
formulate arguments to solve
problems and problems in
journalistic and PR activities

Tracks current events in society and new points of
view on them, processes and disseminates information
2 Maocenenepai  aHBIKTaWOpl JKOHE  3epTTEy
MaKCcaTTapblH TYXKBIPBIMIOAWIBI, 3€pTIEYy KYPrizy
KypaJIapblH aHBIKTaH b1/

BoisiBsier  mpobneMbl |
HUCCICO0BaHMsI, OIpeaAcisaeT
NpOBeICHUS UcCiIeaoBanus/

Identifies problems and formulates research goals,
and identifies research tools
3 MapkeTHHTTIK 3epTTeyiep Kyprizeai /

[IpoBOIUT MapKETUHT OBBIE nccnegoBanus/

Conducts market research

Lenn
JUIS

thopmymupyet
WHCTPYMEHTHI

Theory, methods of developing creative
imagination, technology of precise thinking
2 JKapuamaibIK HayKaHIapAbl SKYprizy
dopmanapsl MeH dictepi/

qDOpMI;I U METOAbI BCACHUA PCKIIaMHBIX
KaMIaHu#/

Forms and methods of advertising

campaigns

3 PR-mplH  KBUDKBITY omicTepi MeH
TEXHOJIOTHsIIapbI/

MeTtoabl u TEXHOJIOTUHU PR
MIPOJBIKEHNS/

Methods and technologies of PR
promotion

Enbex
(byHKIISCH/
TpynoBas
byHKIMS 2

1 Marepuangply Heri3i 0OJaTbIH  OKUFAJIAp/IbI,
KYOBUTBICTapABI, PakTisiepi o3 OeTiHIe i3aeiimi/

CaMOCTOSTENEHO HUIIET COOBITHS, SIBIEHUS, (DaKThI
KaK OCHOBY MaTepuaa/

Independently searches for events, phenomena, facts
as the basis of material
2 AKMDapaTThIK JKOHE J>KapHaMalblK KbI3METTep
HapBIFBIHBIH Tapally MYMKIHAIKTEPiH, TeHICHIUSIIAPbI
MEH IMHAMUKACBIH TaJIJai Ib1./

Amnanmusupyer BO3MOXHOCTHU pacrpeeneHus,
TEHJCHIIMHA ¥ JUHAMUKU PbIHKA HH(OPMAIMOHHBIX U
PEKIaMHBIX yCIYT.

Analyzes the distribution, trends and dynamics of
the information and advertising services market.

3  Marepuannblk emec aktuBTepui (OpeHITEpI)
KYpazpl )KoHE oJlapAbl HAPbIKKA SHI13e1i/

Coznmaer HemarepwaibHbIE aKTHBBI (OpeHHABI) H
BHEJPSICT UX HA PHIHOK/

Creates intangible assets (brands) and introduces
them to the market

1 Akmapar KesJepiMeH JKYMBIC iCTey
KaFUAaTTapbl JKOHE OHBI KUHAY OJiCTepl
(cyxbar, Oaiikay, KOHTEHTIIEH XYMBIC,
MOTIHIIK, TpaduKalblK, OelHe, ayano
HBICaHap/a)./

[MpuHOMIBl  paboOTBl €  HMCTOYHUKAMH
WHpOpPMAlUK ®W  METOABl ee  cOopa
(uHTEpBBIO, HaAOmIOAeHMA, pabota C
KOHTEHTOM, B TEKCTOBOW, TIpaHyecKO,
BUJICO, ayauo opmax)./

Principles of working with information
sources and methods of gathering
information (interviews, observations, work
with content, in text, graphic, video, audio

forms).
2 MapKCTI/IHF CajlaCbIHAArbl  Kypamzaac
WHHOBaLMsUIap, WHHOBAILMAIBIK Tayapiap

(kpI3METTED), MaTEPHAJIIBIK EMEC aKTUBTEP
(6bpenaTep) Typalibl YFBIMABIK anmapart)/

[lonsaTHiiHpId  ammapaT B o0nacTH
MapKETHHTOBBIX COCTaBJISIOIIIX
WHHOBALIMH, WHHOBALIMOHHBIX  TOBapoOB

OK 1
OK9




(ycmyr), aKTHUBOB
(6pennoB)/

Conceptual apparatus in the field of
marketing components of innovation,
innovative goods (services), intangible

assets (brands)

HEMaTCPpUAIIbHBIX

ON/PO3 -

ONeMAIK ypaicTep/i,
OipJecKeH KypHAIMCTHKA
MeH PR-nafFpl YITTHIK XKoHE
aliMaKTBIK epeK-IIeTIKTep/l
Tajiay JXoHe e3repicTep/ai
Oormkay ke3inzae dakrinepi,
KYOBUTBICTapbI,
TeopHsUIap bl KOHE
OJIap.IbIH apachIHIAFbI
KYpHeni ToyeImaiTikTep i
Ol1y MeH TYCiHYII KoJiTaHy/

[IpumensTh 3HaHUA U
MOHUMaHue (PakToB,
SIBJICHU, TEOPUN U
CJIO’KHBIX 3aBUCHUMOCTEN
MEX]ly HUIMU TIPH aHAIIN3e
MUPOBBIX TEHJICHIIUH,
HaIMOHAJbHBIX U
PETHOHAIBHBIX
0COOCHHOCTEN B
COBPEMEHHOU
KypHanuctuke u PR u
MIPOTHO3UPOBAHUN
W3MEHEHUH/

Apply knowledge and
understanding of facts,
phenomena, theories and the

Enbex
¢dyHKIUSACH/
TpynoBas
¢bysaxmms 1

1 TenebGarmapnamanap YIIiH CIeHapHiliep oa3ipieye
OTaH/IBIK JKOHE JICMJIIK O3bIK TXKIPHOEHI KOJIaHabl/

[IpumeHsieT mepeaoBOil OTEUECTBEHHBI U MUPOBOU
OIIBIT B Pa3pabOTKe CIIEHAPHEB IS TeIenporpamMm/

Applies advanced domestic and international
experience in developing scripts for television
programs
2 JKapuamaislk HayKaHIapabIH OarbITHIH AHBIKTANABL./

Ompenensiet HaNpaBJICHNUE PEKIAMHbBIX KaMITaHuil./

Determines the direction of advertising campaigns.

3 Typni eHiMzaep MEH KbI3METTEp TOITapbIHA, COHBIH
1IIiHge Meaua eHIMIep MEH KbI3METTEPre CYPaHbICThIH
TyBIHAAybIHA  TYPTKiHI  capamnTam,, CYPaHBICTHIH
apTyblHa  JKapHaMallblK  HayKaHAapAblH  9CepiH
Tanaanabl./

AHaJII/I3I/IpyeT MOTHBallUIO CIIpOoCa Ha Ppa3IMYHBIC
TPYyIILI IPOAYKTOB U YCIIYT, B T.4. MEAHA IPOAYKTOB U
yCiyr, BIUAHUEC PEKIIaMHBIX KaMIaHui Ha YBCJIMYCHUC
crpoca./

Analyzes the motivation for demand for various
groups of products and services, including media
products and services, the impact of advertising
campaigns to increase demand.

1 KorammeH OaitnaHbIC cajachbIHIAFEI
Ka3ipri TCHICHIMSUIAD JKOHE IIETENIIK
ToxipnuOe/

CoBpeMeHHBIC TEHJICHIINN u
3apyOCKHBIH OIBIT B OOJIACTH CBs3CU C
0O0IIECTBEHHOCTHIO/

Current trends and foreign experience
in public relations

OK'5
OK 12

Enbex
byHKIUSACH/
Tpynosas
byHKIHS 2

1 AxknapaTThl MAaKCaTTHI AyJAUTOPHUS YIIIH KOJKETIMII
TYpAe — OOBEKTHBTI Typle, OypMaiaychl3 KoHE
OeTaNBICTBUIBIKCHI3 TYCIHIIpE 1./

Huteprnperupyer MHGOPMAIMIO B JAOCTYITHOW ISt
neneBoi ayauropun (Gopme — OOBEKTHBHO, 0Oe3
MCKa)KEHUH W TEHIECHIIMO3HOCTH/

Interprets information in a form accessible to the

1 AKHapaTTLIH KOFaMHbIH CaHaCbl MCH
MiHE3-KYJIKbIHA 9Cep €Ty d/icTepi/

Mertoapl Bo3nercTBHS HWH(POPMAIUHA Ha
CO3HAaHHC U ITOBCACHUC O6IJ_ICCTBa

Methods of influencing the
consciousness and behavior of society

OK'5
OK 9
OK 10




complex dependencies
between them in analyzing
global trends, national and
regional particularities in
contemporary journalism
and PR and forecasting

target audience - objectively, without distortion or bias
2  AxmaparTelK  yaepictep  MeH  OyKapajbIK
KOMMYHUKAIIHS CANAaChIHBIH JTAMYbIH OOJKai b /
[Ipornosupyer pasButue “H(OPMAITMOHHBIX
MPOIIECCOB U C(hephbl MACCOBBIX KOMMYHUKAIHH /
Predicts the development of information processes

changes; and mass communications

ON/PO4 - Enoex 1 AxmnaparTsl i37€y oHe AaibiHmay kesinnme kasipri | 1 XKypnamuctiy omen  koxekci, KP OK 1
Kypnanuctuka xone PR (YHKIMSIC | )KYPHAJIMCTUKAHBIH EPEKIIeTIKTepiH €cKepe OTHIPHI, | KOHCTUTYIHSACH JKOHE Oacka Ja OK 3
caJlachIHJIa Tajam eTiJIeTiH 1374 KP Heri3ri 3aHHaMambIK )KOHE HOPMATHUBTIK-KYKBIKTBHIK | 3aHHAMAJBIK aKTitep / OK 6
aKMapaTThl )KUHAY, OHACY TpynoBas aKTIICpiH OaCIIBIIBIKKA alaibl/ OTHYeCKUit KOJIEKC KypHAIUCTa, OK 7
KOHE Tapary YILUiH apHaibl ¢dbynknus 1 IIpy momcke w  momaroroBke  wuHpopMmanuu | KoHcTUTyIHIO PK u Ipyrue
TEOPHSUIBIK, KOHE PYKOBOJCTBYETCSI OCHOBHBIMM 3aKOHOJATEIbHBIMU U | 3aKOHOJATEJIbHBIEC aKThl/

MPaKTHKAIBIK JaFblIap HOPMAaTHUBHO-TIPaBOBBIMU ~ aktamu PK,  yuuTbiBas Journalists' Code of Ethics, the

KEILICHIH Mmalijaiany, OHbIH
iminge BAK >xone PR
NPaKTHKAIBIK KbI3METIH/IE
TapUXTHI, TEOPUSHBI,
KAHPJIIBIK EPEKIIETIKTeP/Ii,
3aH/1ap MEH HOP-MaTHUBTIK-
KYKBIKTBIK aKTinepi 0imy/

Hcronp30BaTh KOMILIEKC
CHeHATbHBIX
TEOPETUIECKUX U
MPaKTHYECKUX HABBIKOB IS
cbopa, mepepaboTKu U
pacnpocTpaHeHus
BOCTPE0OOBaHHOM
nHpOpMaLUH B 00JI1aCTH
KypHanucTuku u PR, B Tom
qrciie 3HAaHUS UCTOPUH,
TEOPHH, >KAHPOBBIX
0COOEHHOCTEH, 3aKOHOB U
HOPMAaTHBHO-TIPABOBBIX
aKTOB B PaKTHYECKON

0COOCHHOCTH COBPEMEHHOM JKyPHATUCTUKH/

When searching and preparing information, it is
guided by the main legislative and regulatory acts of
the Republic of Kazakhstan, taking into account the
peculiarities of modern journalism
2 Kocnapnanran JKaHpbIHA
Marepuaigapabl JlaiiblH1ay YmiH
JKMHAWbI, Tangaibl )KOHE KYPbUIbIMAANAbI

CoOupaer, aHamM3UpyeT U  CTPYKTypHpPYET
I/IH(bOpMaHI/IIO JUISL IIOArOTOBKH MaTcpuajioB B
3aBUCHMOCTH OT IJIAHUPYEMOTO JKaHpa Iy OIMKaIiK

Gathers, analyzes and structures information for the
preparation of materials depending on the planned
genre of publication
3 MukpodoHHBIH aABIHAA, Kaapaa KYMBIC icTei i/

PaboTaer B kaape, nepea MUKpOGOHOM/

Working in the frame, in front of the microphone
4 MapKeTI/IHFTiK aKImaparTTel JKMHAY, CakKray »JKoHE
OHJICY JIICTEPiH KOJIaHabl/

[Ipumensier mMeToapl cOopa, CpeAcTBa XpaHEHUS U
00pabOTKN MapKETHHTOBON MH(OpMaIun/

Applies methods of collection, storage and

0OailIaHBICTHI
aKIapaTThl

Constitution of the Republic of Kazakhstan,
and other legislative acts

2 XKypHanucrik MaTepuaiiapbl xKacayIblH
MIHJCTTEpI MEH OJIiCTepi, TEXHOJIOTHUSCHI
MCH TCXHHKACHI, OJIapAblH Ma3MYHJbIK

KOHE KYPBUIBIMIBIK-KOMITO3HLIUSUTBIK
epekienikrepi/

33[{3‘-11/1 n  MCTOJABI, TCXHOJIOTHKO H
TEXHUKY CO3/IaHUSl  IKYPHAIUCTCKHX

nyONMKanuii, WX COAEPKATENbHYIO |
CTPYKTYPHO-KOMIIO3UIIMOHHYIO
crieruuky/

Tasks and methods, technology and
techniques  of  creating  journalistic
publications, their content and structural-
compositional specificity
3 OpTypiIi 3epTTeyiepAiH Heri3ri amicTepi
(MapKeTI/IHF, COIIMOJIOTHAJIBIK, MEIHA >KOHE

1.0.)/
OCHOBHBIE =~ METOIBI  HCCJICAOBAHHI
pa3IMYHBIX  BHIOB  (MAapKETHHTOBBIE,

COIMOJIOTHYECKUE, Meia U JIp.)/




nesrensHocTd CMU u PR/

Use a set of specialized
theoretical and practical
skills to gather, process and

processing of marketing information

Basic research methods of various types
(marketing, sociological, media, etc.)
4 Kyitenik Tangay npuHIUITEPi/
[TpuHOMITEI CHCTEMHOTO aHaNn3a/
Principles of systems analysis

disseminate in-demand Enbex 1 ABTOpJBIK KYKBIKTHI JkoHe Oarmapiama periaMenTin | 1Temenumapmarsn KOHE panuoaarsl OK 3
information in journalism dbynkumsic | 6y30ait MaTepuanapsl ipikreii/ KAHAIBIKTAp MEH pPOJMKTEpIiH Oepiry OK 6
and PR, including 137, [TogOupaer MaTepuaybl, HE Hapylias aBTOpPCcKoe | (opmarsl./
knowledge of history, TpymoBast | mpaBo U periiaMeHT MPOrpaMMalL./ @opmaTel, B  KOTOPHIX  IOJAIOTCS
theory, genre features, laws | ¢pynkmms 2 Selects materials without violating copyright and | HOBocTH WM CHHMAIOTCS PEKJIAMHBIC
and regulations in media and program rules. POJIMKH, COOBITUSI Ha TENCBUACHUH U JIH
PR practice panuo./

Formats in which news or commercials,

television and radio events are presented.

ON/POS - Enoex 1 Axmapar TacylIbIHBIH TUTiHAE cyx0aTka apHanraH | 1 JXypHaluMCTHMKaHBIH HETI3ri >KaHPIIApBHI, OK 4
AHa XoHE TIeT TUTIepiH (yHKIMSIC | cypakTap MeH cayaTHamMallapIbl JailbIHAAH b / OJIapJIbIH CTHIIMCTUKANBIK €peKIIeTiKTepi/ OK 9
Oiy, FRUTBIMH 3epTTEYJIep bI/ T'OTOBUT BOMPOCHI U AHKETHI Il HHTEPBBIO Ha S3bIKE OCHOBHBIE KaHPBI KYPHAIUCTHKH, HX OK 11
MEH aKaJIeMIUTBIK Ka3y Tpynosas HocuTess nHdopmanuu/ CTHJINCTUYECKUE 0COOCHHOCTHU OK 12
oicTepiH Oity, onap-/isl byskrms 1 Prepares interview questions and questionnaires in The main genres of journalism and their

KYPHATUCTIK, )KapHAMAIIBIK
*oHe PR marepuannapast
JKacay JKoHE pelaKIusiay
Ke3iHje Koyjaany /

JeMoHCTpUpOBaTh BiIaJICHUE
POIHBIM U MHOCTPaHHBIMU
SI3IKAMH, 3HAaHUE METOJI0B
HayYHBIX HCCIIEIOBAHUN U
aKaJeMHYECKOTO NMHChMa,
MPUMEHSTh UX NPU
CO3/IaHWH U
peAaKTHPOBAHUU
KYPHAITHUCTCKUX,
pexnamubeix 1 PR
MaTepHuanos/

the language of the medium

2 'pammaTHKa JKOHE eMJIe epexesIepiH KOJIAaHa b1/
[Tpumensier npaBuiia rpaMMaTUKA U TPABOTIHCAHUS/
Applies the rules of grammar and spelling

3 Onebu Tingi MeHrepren/
Brnaneer nurepaTypHBIM SI3IKOM/
Proficient in literary language

4 Ickepiik Kenmicce3aep omicTepiH MeHrepren/
Bnaneer TeXHUKaMH IEIOBBIX HepeI‘OBOpOB/
Knows business negotiation techniques

stylistic features
2 Ton ayjpIHIa COMICHUTIH CO3/1 NalbIHIAY
MIPUHIMIITEPI MEH TEXHOIOTHACH/
TTpUHIKITBI ¥ TEXHOJOTUH MOJITOTOBKU K
MyOJIMYHBIM BBICTYIUICHUSIM./
Principles and techniques of preparation
for public speaking.

3 MemiiekeTTik, pecMH, IIeT TUIISPiHIH

ophorpadusAIBIK, MYHKTyalUsIIbIK —JKHE
CTHJINCTUKAJIBIK HOpMajIapsl MEH
Karuaanapol/

Opdorpadudeckre, MyHKTyallMOHHBIE U
CTUIIMCTUYCCKUC HOPMBbI u ImpaBuiia
rocyaapCTB€HHOTO, O(I)I/ILII/IaJ'IBHOF o,
HWHOCTPAHHBIX SI3BIKOB/

Spelling, punctuation, and stylistic norms
and rules of state, official, and foreign




Demonstrate proficiency in languages
native and foreign Enbex 1 OxpIpMaHaapabIH 63 miKipiH KamsinracTeipyfra ocep | 1 Ceiliey TexHHKachl, (OHUKA IKOHE OK 4
languages, knowledge of GbyHKIMAC | eTeTiH TYpIi KYPHATHCTIK KAHPJIAPIBIH | aKyCTHKa/ OK 5
scientific research methods bI/ CTHJIMUCTUKACHIH MEHIepPreH./ TexHuka peun, poHUKa U aKyCTHKA./ OK 6
and academic writing, and Tpynosas BrageeT CTMIMCTUKON Pa3IMYHBIX KYPHATHCTCKUX Speech  Techniques, Phonics and
apply them to the creation GbyHKIWMA 2 | KAHPOB, noOyXKIaroIeii  uuTarenci nenath | Acoustics
and editing of journalistic, CcOOCTBEHHBIE BHIBOJIBL./ 2 Putopuka jxoHe MIeHIeHIIK oHep/
advertising, and PR Has mastered the stylistics of various journalistic PuToprka U 0paTOpPCKOE HCKYCCTBO/
materials. genres, encouraging readers to draw their own Rhetoric and oratory

conclusions.

2 XKapuamaneik xoHe PR-motinmep, BAK ymin

ClieHapHiiep xa3ambl/

[Mumer pexnamuabie u PR-TekcThl, cueHapum s
CMU/
Writes advertising and PR texts, scripts for the media

ON/POG6 - Enbex 1 Kepek canmaHpl faHa KaMmMTUTBIH MaTepuangapnasl | 1 Moringik, rpadukanslk, OeiiHe, ayauo, OK 6
JlepexTepiH YJIKeH KoJleMiH | QYHKIHAC | yKacaiasl/ HBICaHJaparbl KOHTEHTIICH >KYMBIC icTey OK 7
KOHBEPIEHIUS )KOHE OHIEY bI/ Co3nmaer marepuajibl ¢ y4eTOM OIpPaHUYCHHH MO | mpHHIMITEPi/ OK 8
JKaraaibIHAa KYPHATUCTIK TpynoBas OTBOJAMMOM TSI HUX IUIOLIAau/ [Ipunmuner paboTel ¢ KOHTEHTOM B
xoHe PR Kpi3merTe Kazipri byukmms 1 Creates materials, taking into account the | TekcToBOW, rpaduyeckoii, BHICO, ay.IHO,

3aMaHFbI aKIapaTThIK-
KOMMYHUKAIUASIBIK
TEXHOJIOTHSIIAP IBI
naijananyablH
MPaKTUKAIBIK JaF IbUIaphIH
Kouiany/

[TpuMeHsITh TpaKTHYECKHE
HaBBIKH UCIIOIb30BAHUS
COBPEMEHHBIX
WH(GOPMAITMOHHO-
KOMMYHHKAIMOHHBIX
TEXHOJIOTHH B
KypHanucTcko u PR
JESTEbHOCTH B YCIIOBHAX
KOHBEPreHIUH 1 00pabOTKH

limitations of the space allocated to them

2 Kazipri 3amanfbl aKmapaTThIK-KOMMYHUKAIUSIIBIK
TEXHOJIOTHSLIAP IBIH OapibIK MYMKIHIIKTepiH
naianaHa OTBIPBIN, ToNTaMalap/bl, CyxOaTTap/sl,
eCKepTIesepIi, TYCIHIKTeMeNep i, KapusTaHbIMIaP Ibl

KypacThipaibL./

CocraBnsser TOMOOPKH, HMHTEPBBIO,  3aMETKH,
KOMMEHTapuH, Iy OJTMKaIHH, HCIIOJIb3YS BCE
BO3MOXKHOCTHU COBPEMCHHBIX I/IH(i)OpMaHI/IOHHO-
KOMMYHUKAIIMOHHBIX TEXHOJIOTHI1./

Compiles  compilations, interviews,  notes,

comments, publications, using all the possibilities of
modern information and communication technologies.
3 Op Typai mikipiaepAdl KuHaKTaI OyorTap >Kyprisent,
QIIeyMETTIK JKeITiIepaeri mKipaepai oHaenmi/

Bemer Onorm co cOOpoM pa3iIWYHBIX MHCHHIA,

dopmax
Principles of working with content in
text, graphics, video, audio, forms
2 ®oto xoHe OeitHeTycipiimiM omicTepi,
Tacinaepi/
Mertozbl, ciocoObl POTO U BUAEOCHEMOK
Methods, ways of taking photos and
videos
3 dorto ewuey xkoHe OeiiHe oOpHaTY
Oarnapiamanapsl/
IIporpammel
MOHTaXa BUJIE0/
Photo processing and video editing
software
4 beiine J)KOHE ZIBIOBIC JKa3yIbl
OarpapiaMasblK-alapaTTblK  KaMTaMachl3

o0pabotkun  goto u




00JbII0T0 00BEMA JaHHBIX/

Apply practical skills of
using modern information
and communication
technologies in journalistic
and PR activities under
conditions of convergence
and processing of large
amounts of data.

00pabaThiBaeT KOMMEHTAPUU B COLIUABHBIX CETSIX/

Maintains blogs with the collection of various
opinions, handles comments on social networks
4 TycipimiM TeXHUKAchbIMEH, apblK TEXHHKACHIMEH
JKOHE OITUKAIBIK aKCeCCyapiapMeH >KYMBIC ICTEH,
Kaap KOMITO3UIIMSACHIHBIH OIICTEPIH JKOHE KapBIK
mrenriMid naiganasaasl/

PaboTaeT co cheMOUYHON TEXHUKOM, CBETOTEXHHUKOM
Y ONTHYECKUMH aKCeCCyapaMu, MOJIB3YyeTCs IPUEeMaMHu
KOMIIO3UIIMH KaJjpa U CBETOBBIM PEIIEHUEM

Works with filming equipment, lighting equipment

and optical accessories, uses the methods of
composition and lighting solutions
5 TycipimiM  anaHplHAa  PEXKHUCCEPNIK  HeMece
JKYPHAIUCTIK OB OIIEpPaTOPJIIBIK Kypai-
»abIbIKTapMEH icKe achipasbl/

PeannsyeT cpeacTtBamMu OnepaTopCKoro

000pYyIOBaHUST PEIKUCCEPCKOTO WA IKYPHAIUCTCKOTO
3aMBbICiIa Ha ChEMOYHOM nnomaz[Ke/

Realizes by means of cameraman's equipment the
director's or journalist's idea on the set
6 3amanayn TeXHMKAaJbIK OaiylaHbIC Kypajjapbl MEH
KOMHL}OTepHiK TCXHOJOIuAJIapAbl KOJIJTaHAa OTBIPHIII,
MapKETHUHTTIK aKImapaTTsl oHaeimi./

OO0pabaTbiBaeT MapKETHHIOBYIO HH(MOpMAIHIO C
MNPUMCHCHUCM COBPCMCHHBIX TCXHHUYCCKUX CPCACTB
CBs3U U KOMIIBIOTCPHBIX TEXHOJIOTHL./

Processes marketing information using modern
technical means of communication and computer
technology.

eTyliH QyHKIMOHAIIBIK CHIIaTTaMaiapbl/
DOyHKINOHAIbHBIE XapaKTEPUCTUKA
MIPOTpaMMHO-aIIIIapaTHOTO  0OECTICUCHUS
BUCO- U 3BYKO3aIIUCH
Functional characteristics of video and
audio recording software and hardware

5 CraTHCTHKaNBIK ecenTepi OpbIHAAY
YILIiH KOJIIaHOATIbI oductik
Oarmapiamanap/

[Ipuxmagasie oUCHBIE TPOTPAMMBI ISt
BBITIOJTHEHUA CTATUCTUYCCKUX paC‘ICTOB/

Applied office programs for performing
statistical calculations

Enbex
(byHKIHSC
bl/
Tpynosas
dbyaxms 2

1 Aynuo (Geitne) ka0 pIKTApMEH KYMBIC iCTEH 1/
PaboraeT ¢ ayauo (Bumeo) odbopymoBaHuem/
Works with audio (video) equipment
2 DNeKTpOHIBIK KypalJapAblH, I1aTdopMaiapAblH
KOHE OJICYMETTIK JKEeNJIEpPAiH OPTYpPi TYpJiepiHiy
apTHIKIIBUIBIKTAPEl  MEH TayeKeJepiH Oaranaiapl

1 Kommosumuss xoHeE SKCIIOHOMETPHUA
HeTi3nepi
OCHOBBEI KOMITIO3HIIUH 1 BKCHOHOMeTpI/II/I/
Basics of Composition and

Expositometry

OK 6
OK 7
OK 8




JKOHE ayAUTOPHsIFA €H KOJIalibl TYpJepiH TaHJai b1/

OrneHnBaeT MPEeNMYyIIeCTBAa M PUCKHA PA3ITAIHBIX
THTIOB 3JIEKTPOHHBIX HMHCTPYMEHTOB, IUaThopM H
COLIMAJIbHBIX ceren U BBIOHMpaET HauboJee
MOIXOJISIINE JIUIS Ay AUTOpUn/

Assesses the benefits and risks of different types of
electronic tools, platforms, and social media and
chooses the most appropriate ones for the audience
3 JKapwus jxoHE KOPIOPATUBIMILUTIK aKmapar Ke3AepiH
tanaay/

AHanmu3 TyONWYHBIX U
WMCTOYHUKOB HH(DOpMaInu/

Analysis of public and internal corporate sources of
information

BHYTPUKOPIIOPATUBHBIX

2 JIpIObIC TEXHUKACHI JKOHE IBIOBIC Ka3y
Herizmepi./
OcHOBEI
3ByKa./
The basics of sound engineering and
sound recording.
3 OmepaTopIIbIK KYMBICTHIH OTaHABIK JKOHE
HIETENIK O3bIK TOXKiprbeci/
[lepenoBoit OTEUYECTBEHHBIN u
3apyOeKHBIH OIBIT OMEPaTOPCKON pabOTHY/
Best domestic and foreign experience of
operator's work

3BYKOPEKUCCYPbl M 3aIIUCH

4 I3mey OKyHWeNepiHiH KYMBIC icTey
epekienikTepi/
OcobenHoctu (yHKIMOHUPOBAHUS

MOUCKOBBIX cHCTeM/
Features of the functioning of search
engines
5  AkmaparThlH  YJIKCH
AHAJIMTHKAJIBIK JKYMBIC dicTepi/
MeToapl  aHATUTHYECKOW pPaboOThl  C
OonpIIMMU 00BeMaMu UHPOpMAITAN/
Methods of analytical work with large
volumes of information

KoJIEMIMEH

ON/PO7 -

Macc-menma peakuysiapbl,
*apHaMa >koHe PR-
areHTTIKTEpP YKbIMIAPbIH A,
COHBIH imiHae OpeHaTepai
Oackapy caiachIHIarbl
YHBIMHBIH OM3HEC-Y/IepiciH
’KaKcapTy MaKcaTbhIH/a
’KYMBICTBI JKOCTIapiiay JKoHE
yibIMaacTeIpy/

[1nanupoBats n

Enbex
(byHKIHSAC
bl/
Tpynosas
bysaxms 1

1 blkTuman Toyekenuepi aepoec Oaraianapl/
CaMoCTOSITENLHO OLICHHUBACT BO3MOXKHBIC pPICKPI/
Independently assesses possible risks

2 Ty3ery opekeTTepiH kakcapTy Hemece KaObuiaay

YH_IIH CTPATCTUAJIBIK MEIna-xXocCrapJiayablH

TUIMALTIriH Oaranay / MOHUTOPUHT./

MoOHUTOPUHT / OILICHKa 3¢ dHeKTUBHOCTH
CTPATETUYECCKOro MEaUaIlJIaHUPOBAHUA JUISL
YAyYIIEHUST  WIM  IPHHATHA  KOPPEKTHPYIOLIMX
JeHCTBUI./

Monitor/evaluate the effectiveness of strategic
media planning to improve or take corrective action.

1 Toyekennepai Oackapy  Heriszepi,
JaFIapbIC-MeHEPKMEHT/

OCHOBBI YIPABICHUS PUCKAMH, KPH3HC-
MEHEDKMEHT/
Basics of

management

risk management, crisis

OK 10
OK 11
OK 12




OpTaHN30BbIBaTh pabOTY B Enbex 1 JKyMmbIicThl yakKbITBIHOA OpBIHAAWABI, OenrinenreH | 1 Menna HapbIKThl Oiyre HeTi3leNreH OK 1
KOJUICKTUBAX peIaKIInid GbyHKIISIC | Mep3iMzie JKapusiay YIIiH MaTepHaNIbl TalChIPaIbl/ ’K0OaHbBI TaMBITY dicTepi./ OK2
Macc-Meana, peKJIaMHbBIX U bI/ Breimonasier paboTy BOBpeMs, cOaeT Marepuai Uit Mertombt pa3BUTHS MIPOCKTA, OK 3
PR-arentcTs B T.u. c ienbto | TpynoBas | myOiMKanuu B Ha3HAUYCHHbBIE CPOKH/ OCHOBaHHBIE Ha 3HAHUM  MEIUIHOTO
yay4IiieHus Ou3Hec- ¢dbyHKUHS 2 Completes work on time, submits material for | pbraka./
MIPOIIECCOB OpraHU3aIMU B publication on time Project development methods based on
cdepe ynpasieHuUs 2  AxmapaTThlK, KapHaMajbK, KoHcanTHHITIK | Knowledge of the media market.
Openaamu/ arcHTTIKTEPMEH, KOFaMMEH OaiaHbic JkeHiHzmeri | 2  HapbiKThl, JK€Ke  OHMBIHIIBUIAP/BI,
areHTTIKTEPMEH, OacnanmapMeH, backa Ja | ONapiAbIH CTPATETHSIIBIK KOHE TAKTHKAIBIK
Plan and organize work in KOCIMOpBIHAAp ~ MEH  VHBIMAAPMEH,  KOFAMIBIK | MYIJIENepiH, casasbIK aaHIapIbl,
editorial teams of mass KYPBUIBIMAAPMEH JKOHE KOFAMHBIH TYPJIi TONTapbIMEH | KOFaMIIBIK miKip KemI0acIbUIapbIH
media, advertising and PR OailIaHBICTBI YIABIMIACTBIPAIbI XKIHE KOJIAiIbI./ yibIMIacThIpy./
agencies, including for the Opranm3yer ¥  MONICPKHBACT  KOHTAKTBHI ¢ Opranusaiiss ~ pblHKA,  OTAEIbHBIX
purpose of improving the UHGOPMAITUOHHBIMH, PEKJIaMHBIMH, | UTPOKOB, ux CTPaTETUYCCKHUX u
business processes of the KOHCQJITUHTOBBIMH ~ areHTCTBAMU, AareHTCTBAMHM 1O | TAKTUYECKHX  HHTEPECOB,  OTPACIEBBIX
organization in the field of CBS3SIM C  OOIIECTBEHHOCTHIO,  HM3IATEIbLCTBAMH, | IUIOMIAIOK,  JIUACPOB  OOIIECTBEHHOTO
brand management JPYTUMH  TIPEINPUSATHSAMH ¥ OpraHu3alusIM{, | MHEHHS./
OOIIIECTBEHHBIMH ~ CTPYKTypaMHd ¥ Pa3JIUYHBIMH Organization of the market, individual
rpyInamu oOIEeCTBEHHOCTH./ players, their strategic and tactical interests,
Organizes and maintains contacts with information, | industry platforms, opinion leaders.
advertising, consulting agencies, public relations
agencies, publishers,  other  businesses  and
organizations, public structures and various groups of
the public.
ON/POS8 -AxageMHUsIIBIK Enoex 1 @akTuekWHr KypaagapblH KOJJaHa OTBIpHII, | 1  AnjpIHFAaH aKmaparThlH —AYPBICTHIFBIH OK 5
aNaJIblK KaFuaaTTapbl MeH | QYHKIMAC | YCHIHBUIFAH aKIMapaTThIH TYPBICTBIFBIH TEKCEpEIi/ TeKcepy daictepi/ OK 6
MOJICHUETIHIH bl/ IIpoepsieT JIOCTOBEPHOCTH MIpEJICTaBICHHON Metonel  TPOBEPKH  JOCTOBEPHOCTH OK 8
MAaHbBI3/IbUIBIFBIH TYCIHE TpynoBas | nH(OpMAIHMU, HCIIONB3YSl HHCTPYMEHTHI (PaKTYEKHHTa/ | TIONYyYeHHON WHpOpMAaIuu/ OK 12
OTBIPHII, OYKapaJIbIK ¢ynkuus 1 Checks the validity of the provided information, Methods to verify the validity of the

KOMMYHHKAaIHU Kypajaapbl
apKBUILI OJIaH 9pi TapaTy
YILIH HEMece
XKYPHAIHUCTHKA, )KapHaMa
skoHe PR camaceiHgarsl
KociOu Jarapuiap/ibl O1aH
opi OKBITY MEH JKeTiaipy i

using fact-checking tools
2 Marepuanmapabl  OHICHII, COHBIH  IIIIHIC
KEJITIPUITeH JoMeKCo3Aep/IiH, aTayiap/IblH, CaHIapIbIH
JKoHe Oacka Ja HaKThl JCPEKTEPAiIH IYPBICTHIFbIH
KaMTaMachi3 eTe/i./

OO6pabarpiBaeT  Marepuanbl, B  TOM  YHUCIE
00eCreyrBaeT MPAaBUIBHOCTh TMPHBOAWMBIX IUTAT,

information obtained




KaIFacThIpy YILIiH
aKMapaTThl CHIHM Ty
XKoHe TeKcepy/

[logseprate KpUTHUECKOMY
aHaJIM3Y U [IPOBEPKE
WHPOPMALUIO IS
NaJIbHEHNIIEro
pacnpocTpaHeHus yepes
CpencTBa MacCcoBOM
KOMMYHHUKAIIUW WK JJIS
NPOIOJKEHUS JalbHEHIIEro
o0Oy4deHUs 1
COBEpIIICHCTBOBAHMUS
po(dhecCUOHATBHBIX
HaBBIKOB B 00J1aCTH
KYPHAJIMCTUKH, pEKIaMbl U
PR, nonnmas npu 3ToM
3HA4YEHHUE MPUHLHIIOB U
KYJIBTYPBI aKaJIeMHUYEeCKOI
4eCTHOCTH/

Critically analyze and verify
information for further
dissemination through the
media or for further training
and professional
development in journalism,
advertising, and PR, while
recognizing the importance
of principles and a culture of
academic integrity.

uMeH, TGP U ApYrux (GpakTHUeCKuX AaHHBIX./

Processes materials, including ensuring that
citations, names, figures, and other factual data are
correct.

Enbex
(byHKIHISC
137,
Tpynosas
byHKIIS 2

1 Makana uIesIChIH
Ha3apblH ayJapTaabl./
AKIICHTHPYET BHUMaHUE YUTATENICH HA OCMBICIICHHN
Y TIOCTH)KCHUH UIed myOyMKamuu./
Focuses readers' attention on comprehending and
comprehending the ideas of the publication.
2 Oky »oHe KociOu KbI3MET OaphIChIHIA aTalijIbIK,
AIIBIKTHIK, OOBEKTHBTITIK KaFUIATTaPbIH yCTaHa b1/

TYC iHyre OKbIpMaHAapAbIH

Ha MIPOTSKEHUH Bcel y4aeOHOI "
NpoeCCHOHANLHON  ACATENFHOCTH TPUACPIKUBACTCS
NIPUHLIUIIOB YECTHOCTH, MIPO3PaYHOCTH,
00BEKTUBHOCTH/

Throughout her educational and professional

activities, she adheres to the principles of honesty,
transparency, objectivity

3 O3iHiH OiNIMIH, ICKEPIITiH, HaFABUIAPBIH eMip OOUBI
TaHanran 0areITTa KeTiUTIipemi/

COBepIHeHCTByeT CBOMU 3HaHHA, YMCHH, HABBIKU B
BI)I6paHHOM HaIllpaBJICHWUU Ha HNPOTAXKCHUUN BceH
SKU3HN/

Improves his knowledge, skills, and abilities in his
chosen direction throughout his life.

1 Tannay omicTepi MeH Kypanaapbl/
MeToap1 1 THCTPYMEHTHI aHaTN3a/
Analysis methods and tools

2 O3niriHeH OiiM anmy npuHIUNTEpi/
[MpunIUIe camoobpazoBanus/
Principles of self-education

3 AkaIeMUsIIBIK aIaIBIK TPUHITUITEP1/
[TpuHIHITEI aKaIEMUYECKOH YECTHOCTH/
Principles of Academic Integrity.

OK 9
OK 10
OK 12




Bisim 6epy 0armapaaceinbin Ma3myHbl/ Conep:kanne oopa3oBartesibHOi nporpammbl/ Content of the educational program

Monynbaig Monyib Kowmmon | [Tonme | IloHHIH [ToHHIH KpICKAIIa Ma3MYHBI/ Kp | Ce | Kampm
atayel/ HasBanwme | Gotiprama OH/ SHT p /Toxipubeniy ataybl/ | Kparkoe onucanme qucumminasl /Brief description of the discipline | enn | mec | Tacart.
moysst/Module PO o moxynro/ UKL KOJIbI Hanmenosauue T. ™/ | Komme
name Module learning (MK, /Koxn Bi07 (805 000)0%050500 can | Se | T-map
outcomes KOO qucuy | /mpaktuku/ bl/ me | (xkom)/
TK) / Hbel | Name Ko | ster | ®opm.
[Muxo, /The disciplines/ practices - KOMITE
KOMIIOH | code BO T.(KOx)
eHT discipl Kpe /Form
(OK, ines JIAT ed
BK, os/ compe
KB)/ Nu tencies
Cycle, mb (cod)
compon er
ent (OK, of
VK, cre
KV) dits
Tapuxu- Monyasai corti | XKBII KKZT | KazakcraHHbIH IMon kazipri KaszakcTaH TapuXbIHBIH HETI3r Ke3eHIEpi Typajibl | 5 1 | XKK1
¢bunocopusITBIK asiKTaraHHaH MK 101 Ka3ipri 3amaH 00BEeKTHBTI Tapuxu OimiM Oepexi; CTYIOEHTTEpAIH Ha3apblH KK 2
OiniM Oepy xkoHe Keliin 0imiM TapuXbI MEMJICKCTTUIIK TeH TapUXU-MOJICHH IMPOLECTEPAIH KabIITaCyhl
PYXaHU JXKaHFBIPY | aJyIlIbl MEH JJaMybl Maceesepine OarbITTalIbl.
moyi/ Ka0J1eTTi: (010 SIK CoBpeMeHHas JuctumnmHa 1aeT OOBEKTHBHBIE HCTOPUYECKHE 3HaHUS 00
KK 1 OK 101 HCTOpHUS OCHOBHBIX  JTamax MCTOpUM  coBpeMeHHoro  KazaxcraHa;
Monyib KK 2 Kazaxcrana HafpaBJisieT BHUMaHUE CTYACHTOB Ha TPOOJIEMBbI CTAHOBJICHHUS H
HUCTOPUKO- KK 3 pa3BUTHSL rocyAapCTBEHHOCTH u HACTOPUKO-KYJIbTYPHBIX
¢dunocodpcrux KK'5 MTPOLIECCOB.
3HAHUH U KK 8 GED MHK | Modern The discipline provides objective historical knowledge about the
JyXOBHOM XK 9 MC 101 History main stages of the history of modern Kazakhstan; directs the
MoJepHHU3aIun/ KK 10 Of Kazakhstan attention of students to the problems of the formation and
KK 11 development of statehood and historical and cultural processes.
Module of KK 12/ XKBIT Fil 102 | ®unocodus [lon crygentrepae Oonmamak Kocibm ic-opekeT KOHTeKCTiHae | 5 2 | KK3
historical and ON MK (unocodus Typanmbl, OHBIH HeTi3ri Oemimuepi, Mocenenepi *koHe KK 5
philosophical ON 2 onappl 3epTTey SAiCTepi Typasibl TYCIHIKTEpAl KalbIITaCTHIPAIbI.
knowledge and ON7

ITon asACblHAa CTYIACHTTCP (bHJ'IOCO(l)I/ISIHBIH KOoraMJIbIK CaHaHbI




spiritual
modernization

IMocae
yCHenHoro
3aBepUICHUS
MoayJsl
odyuawuuiics
Oymer:

OK 1

OK 2

OK3

OK 5

OK 8

OK 9

OK 10

OK 11

OK 12/

ON 1

ON 2

ON7

Upon successful
completion of the
module, the
student will:
GC1

GC2

GC3

GC5

GC38

GC9

GC 10
GC11

GC 12

ON1

ON 2

ON7

JKaHFBIPTYJIaFbl PONIIH TYCIHY OHE Ka3ipri 3aMaHHBIH jKahaHJBIK
MoceJenepin ey KOHTEKCTIiH/IE humocopHsITBIK-
IYHUCTAHBIMIBIK JKOHE OMICHAMAIIBIK MOJICHHETTIH HETI3IepiH
3epPTTEH/I.

00
OK

Fil 102

Ounocodus

JucruruinHa GopMUPYET y CTYACHTOB LEIOCTHOE MPECTABICHHUE O
¢dunocodhun kKak ocobol GopMe MO3HAHHS MHUpPa, 00 OCHOBHBIX €€
pazziernax, mpoOleMax ¥ METOJax HMX U3y4YeHUS B KOHTEKCTE
Oyayuieii npodeccCHOHATbHOW — JeSTEILHOCTH. B pamkax
JUCIUIUTMHBL ~ CTYNEHTHI ~ M3ydaT  OCHOBBI  (HIOCO(CKO-
MUPOBO33PEHUYECKON U METOJIOJIOTHUYECKON KYIbTYphl B KOHTEKCTE
MOHUMaHUsl poiiu Quiaocoduu B MOAEPHU3AIUH OOIIECTBEHHOTO
CO3HAHU U pCHICHUHU FHO6aﬂbHBIX 3aJa4 COBPEMCHHOCTH.

GED
MC

Phi
102

Philosophy

The discipline forms students' holistic understanding of philosophy
as a special form of understanding the world, its main sections,
problems and methods of studying them in the context of future
professional activities. As part of the discipline, students will study
the basics of philosophical, worldview and methodological culture
in the context of understanding the role of philosophy in
modernizing public consciousness and solving global problems of
our time.

KBII
MK

ASM
106

OJEeyMETTaHy,
Cascarrany,
MaonenueTTany

Monyns mnonzmepi «bomamrakka Ke3kapac: KOFaMIBIK CaHaHEI
KAHFBIPTY» MEMJIEKETTIK OaraapiaMachiHia AHBIKTAJIFaH
KOFaM/IBIK CaHaHbl JKaHFBIPTY MIHICTTEPIH MIENly KOHTEKCiHJe
OUTIM ayIIBUTAPABIH QJIEYMETTIK-TYMaHUTAPIIBIK JAYHUETAHBIMBIH
KaJIBIITACTHIPAJIBI.

00J
OK

SPK
106

Comuororus,
[lonuromnorus,
Kynsryposnorus

JucuummuHel - MoAyns  (GOPMHUPYIOT — COLMATBLHO-TYMaHUTapHOE
MHUPOBO33pEHHE OOydalomMXcs B KOHTEKCTE pELICHUs 3ajad
MOJEpHHU3alMd  OOIIECTBEHHOTO  CO3HAHMSA,  ONpEIeTeHHBIX
rocyJapCcTBEHHOU MIPOrpaMMON «Barmsn B Oynyiee:
MOJIEpHHU3aIMsl OOIIECTBEHHOTO CO3HAHMSD).

GED
MC

SPSC
106

Sociology,
Political science,
Culturology

The disciplines of the module form the social and humanitarian
outlook of students in the context of solving the problems of
modernization of public consciousness, determined by the state
program “Looking into the future: modernization of public
consciousness".

KK 1
KK 2
KK 3
KK 5
KK 10

JKBII

Psi 107

Icuxomorus

IloH cCTyneHTTepHiH ONEyMEeTTIK -TYMaHHWTApIbIK KO3KapachlH

KK'1




MK

KaJIBINITACTHIPYFa OarbITTaNFaH, «bomamrakka Ke3Kapac: KOFaMJIbIK
CaHaHbBI )KAaHFBIPTY» MEMIICKETTIK OarIapiaMachiMeH OailIaHBICTHI.
[1oH TyJIFa ICUXOJIOTHSACHL, ©31H-031 PETTEy IICUXOJIOTHSICH, OMIP/iH
MOHI MEH KoCiOM ©3iH-631 aHBIKTay IICUXOJOTHSICH], COHAai-aK
TYJIFAaapablK  KapbIM-KAaThIHAC  IICUXOJIOTHSICHIHIAFBl  HETi3Ti
TYCIHIKTEPI KAMTHIBI

00
OK

Psi 107

Ilcuxomorus

JucuumiyHa  HampaBJeHAa  Ha
TYMaHUTapHOTO  MHUPOBO33PEHUS
rocyJapCTBEHHOU pOrpaMMon «Barmsn B Oymymiee:
MoJepHHU3alMs  OOIIECTBEHHOIO  CO3HaHWs».  [lucuumuiuHa
BKJIFOYACT B 06651 OCHOBHBIC IIOHATHUA IIO IICHXOJIOTHUH JIMYHOCTH,
MCUXOJIOTUHU CaMOpPCTyJIAIKU, IICUXOJIOrMHU CMBICIIAa JKHU3HU U
npo¢)eCCHOHANBHOIO CaMOOIPEICICHNs, a TaKXe ICUXOJOTHH
MEKINYHOCTHOTO OOIIEHHS

dhopmupoBaHue
CTYJICHTOB,

comraabHO-
CBsI3aHa C

GED
MC

Psy 107

Psychology

The discipline is aimed at the formation of the social and
humanitarian outlook of students, is associated with the state
program "Looking into the future: modernization of public
consciousness.” The discipline includes basic concepts in
personality psychology, psychology of self-regulation, psychology
of the meaning of life and professional self-determination, as well
as the psychology of interpersonal communication

KK 2
KK 3
KK'5
KK 10

KBII
TK

KSZh
KMN
109

KyKpIK sxoHE
celOaitnac
JKEMKOPITBIKKA KapChI
MOJICHHMET Heri3lepi

[Monni OKy 3aHHAMAIIBIK, HOPMAAP/IBIH POJIi TYpajbl KAkl TYCIHIK
OepeTiH KYKBIKTHIH HETi3Ti cajalapblHBIH MOceJellepiH Kapayra
OarbITTajFaH, COHJAN-aK OKBITYIIBIHBIH ChIOAiiac JKEMKOPIIBIKKA
KapChl JYHUETaHBIMBI MeH KYKBIKTBIK MOJICHUETIH
KaJIBIITACTBIPYBI 3epJIeNey il Ko3eHIi.

00J
KB

OPAK
109

OcHOBEHI IpaBa "
AHTHKOPPYILMOHHOM
KYJIETYPBI

N3ydeHne AMCHMIUIMHBI HAlpaBlIeHO Ha PAacCMOTPEHHE BOIPOCOB
OCHOBHBIX OTpaciell mpaBa, KOTOpbIe Jar0T olliee IpeacTaBlIieHHE
0 pONMM 3aKOHOJATENBHBIX HOPM, a TaKXKe IMperycMaTpHBaeT
n3y4yeHrne popMUpOBaHUS aHTUKOPPYILIMOHHOTO MHUPOBO33PEHUS U
MPaBOBOM KYJIBTYphl 00YUarOLINXCSl.

GED
oC

BLACC
109

Basics of Law and
Anti-Corruption
Culture

The study of the discipline is aimed at considering the issues of the
main branches of law, which give a general idea of the role of
legislative norms, and also provides for the study of the formation
of anti-corruption worldview and legal culture of students.

JKBII

ETK

DKOJIOT U KIHE

[ToH SKOJNOTHUSIBIK OIIayAbl JKOHE TaOWUFW DJKOXXYHelIep MEH

KK 9
KK 10
ON1
ON 2

KK 8




XK 9
ON1

KK 1
KK 3
ON1
ON 2

TK 109 TIPIIUTIK KAyINCci3airi | TexHocdepanapAblH )KYMBICBIHIA KayiNTi, TOTEHILE KaFaaiIapIsH
AJIJIBTH Ty KaOileTiH KaJIbINTacThIPaIbl
00/] EBZh | Dxonorus u JuctummuHa hopMUpPYeT IK03aIMUTHOE MBIIUIEHHE U CITOCOOHOCTD
KB 109 0e30macHOCTh OpeoynpeKIeHUs ONAacHbIX W  YpPE3BBIUAHHBIX CHTyallMid B
JKU3HENSSTEIBHOCTH | (PYHKIMOHHPOBAHUH MPUPOAHBIX SKOCHCTEM U TEXHOCHEPHI
GED ELS Ecology and life The discipline forms eco-protective thinking and the ability to
0oC 109 safety prevent dangerous and emergency situations in the functioning of
natural ecosystems and the technosphere
JKBIT EKN DKOHOMHUKA JKIHE [lon »SKOHOMHUKAJBIK OWjay ToCiLIiH, OdcekenecTik opTajaa
TK 109 KOCIMKEPITiK KOCIITOPBIHIAPIBIH TaOBICTHI KOCIIKePIIiK KBI3METIH
Heri3aepi YUBIMJIACTBIPY/IBIH TEOPHUSJIBIK MOHE MPAKTUKAIBIK JAaFIbLIAPbIH
KaJIBITNITACTBIPAAbI
ool OEP OcHoBbl 5kOHOMUKHN | JluctummuHa ¢GopMHUpyeT SKOHOMHYECKH 00pa3 MBIILICHUS,
KB 109 " TEOPETUYECKHE M TMPAKTHYECKWE HABBIKM OPTaHWU3alU YCIEITHON
MPEANPUHUMATEILCT | NPEAIPUHUMATEIIbCKON JEeSTEIbHOCTH HpeANpUATUN B
B2 KOHKYPEHTHOM cpene
GED BEB Basics of Economics | The discipline forms an economic way of thinking, theoretical and
oC 109 and business practical skills in organizing successful entrepreneurial activities of
enterprises in a competitive environment
JKBIT KN KembacuisuibIK By moHAi OKy Ke3iHAe CTYIEHTTEp KOIIOacCIIbUIBIK KaCHETTepi,
TK 109 Heri3aepi CTHIIBJIEP/Ii, KSCIMTOPBIH, alMaK JKOHE TYTACTall eIl IeHrerliHae acep
€Ty OMICTepiH KOJJIaHa OTHIPBIN, agaMIapiblH MiHE3-KYJIKbl MEH
e3apa 9peKeTiH THIMI 0aCKapyIbIH 9JICTEMECI MEH NMPaKTUKACHIH
urepei
(010 oL OCHOBBI TUAEPCTBA [Ipy wu3yyeHMHW JaHHOW AUCHUIUIMHBI CTYACHTBI OBJIAJCIOT
KB 109 METOAOJIOTHEH W MPaKTHKOH  A(PGEKTUBHOTO  yIpaBICHHS
IIOBCACHHUEM U BSaHMOHeﬁCTBHeM HI—OJICI\/II IIyTEM HUCIIOJIB30BaAHUA
JUIEPCKUX KadyecTB, CTHJEH, METONOB BJIMAHUS HA YpPOBHE
NPEAIPUATHS, PETHOHA U CTPAHBI B IIEJIOM
GED BL Basics of Leadership | When studying this discipline, students will master the
OoC 109 methodology and practice of effective management of behavior and
interaction of people through the use of leadership qualities, styles,
methods of influence at the level of the enterprise, region and
country as a whole
KBIT IOAE | Mukiio3uBTI ©3apa [ToH MyMKIHZITT TWIEKTEYJl aJaaMJaapMeH KapbIM-KaTbIHAC
TK 109 OpEKETTECY ITHKACHI

Kacay IMpOECIHJE CTYAEHTTEpPAIH KOMMYHHMKATHBTI >KOHE

KK 10
KK 11
KK 12
ON1
ON 7

KK 1
KK 2




QJICYMETTIK JIaFJIbUIAPBIH JIAMBITYBI, €PEKIIe JCHCAYIIBIK
MYMKIHIIKTEpl 06ap amaMIapIblH OJIECyMETTIK, SMOIMOHAIIBI
OHE MIHE3-KYWIBIK KUBIHIBIKTAPBIHBIH CPEKIIENIri Typabl
OUTIMII  KaJBINTACTHIPYABl  KAMTHIBI, COHBIMEH Karap
WHKJIFO3UBTI OUTiM Oepy »KoHe KociOM opTama TybIHIAWTHIH
TYJIFaapaiblK  ©3apa OpPEeKeTTeCY MoceleNiepiH  IIenryre
KOMEKTECYre apHaJIFaH.

001
KB

EIV
109

OTHKa
HHKJIIO3UBHOI'O
B3aUMOJICUCTBUS

HAucuunnmna [pearojiaracT pa3sBUTUE Yy  CTYAEHTOB
KOMMYHHKATHBHBIX W COIMAIBHBIX HAaBBIKOB B IPOIECCE
B3aI/IMOIIeI>'ICTBPI$I C JJIYOAbMHU C OrpaHUYCHHBIMUA
BO3MOXKHOCTSIMH ~ 3JIOPOBbSI, ~(OPMHPOBAHWUE 3HAHUH O
CBO@O6pa3I/II/I COLIMaJIbHBIX, OMOLOUOHAJIBHBIX u
MOBEJICHUECKUX TPYAHOCTEH JIUI C 0COOBIMUA BO3MOXKHOCTSIMH
300pOBbiA, a TaKXKC IpuU3BaHa IIOMOYb B PCHICHUU 3ajayd
MEXKJIMYHOCTHOTO  B3aMMOJICHCTBHS  BO3HHMKAKOIIUX B
WHKJIIO3UBHOW  00Opa3zoBartenbHOM ©  TpodecCHOHATBbHON

cpene.

GED
oC

Ell
109

Ethics of inclusive
interaction

The discipline develops communication and social skills in the
process of interaction with people with disabilities. It forms
knowledge about characteristics of social, emotional and behavioral
difficulties of people with disabilities. Also it helps to solve the
tasks of interpersonal interaction in inclusive education and
professional field.

KK 3
KK 5
KK 8
KK 9
ON1
ON 2

Tin moaymi/
SI3BIKOBOI
moxyis/ language
module

Mopayanbai caTTi
asKTaraHHAH
Keiiin 0iim
anyuIbl
Ka0J1eTTi:

KK 4

KK 5

ON5

ITocae
YCIEeHOr 0
3aBepUICHUS

KBII
MK

K(O)T
104
(1,2)

Kaszak (opsbic) Timi

ITon Ka3ak TUTIH IIET T PETIHAE CTYACHTTEPre TUII KOJIaHYIbIH
0apIbIK JeHreinae KOMMYHHMKaTHUBTIK KY3BIPETTLTIKTI
KaJIBINITACTBIPY apPKBUIBI QJIEYMETTIK, MOJIEHUETApAbIK, KociOn
KapbIM-KaThIHAC KYpaJibl PETiHJE Ka3aK TUIIH camajlbl MEHIrepy/Ii
KaMTaMachl3 eTel

00J
OK

KR)Y

104(1,

Kazaxckuii
(pyccKmit) S3bIK

HucuuniuHa obecrieynBaeT KaueCTBEHHOE YCBOCHHE Ka3aXxCKOro
SI3bIKA KaK cpeacTsa COIIMAJIBHOT O, MECXKKYJIBTYPHOTO,
npo¢ecCHOHANTBEHOTO o0IIeHNs yepes (hopmupoBanue
KOMMYHHMKAaTUBHBIX KOMIIETCHIMH BCEX YPOBHEW HCIIOJIb30BaHHUS
A3BIKA JIJIsl H3YYaIOIIMX Ka3aXCKHUHU SI3bIK KAaK MHOCTPAHHBIN

GED
MC

K(R)L
104(1,

Kazakh (Russian)
language

The discipline provides high-quality mastering of the Kazakh
language as a means of social, intercultural, professional

10

1,2

KK 4
KK 5
ONS5




MOy
o0yyaromuiics
Oymer:

OK 4

OK'5

ON 5

Upon successful
completion of the
module, the
student will:
GC4

GC5

ON5

2)

communication through the formation of communicative
competencies at all levels of language use for students of Kazakh as
a foreign language

JKBIT ShT leren Timi ITon CTYJCHTTEPIIH MoJICHHETapalbIK-KoMMyHuKkatuBTik | 10 | 1,2 | KK 4
MK 103 KY3BIPETTUNIMH 1eTen TimiHae OixiM Oepy OapbIChIHAA JKETKUTIKTI KK 5
(1,2) JIEHreii/ie KaabIITacTRIPaIbl. ON5
ool IYa Wnoctpannsnii s3pik | JuctummuHaa opMupyeT  MEXKKYIbTYPHO-KOMMYHHKATHBHYIO
OK 103 KOMIIETEHIIMIO CTYJICHTOB B TPOILIECCE MHOS3BIYHOTO 00pa3oBaHHS
1,2 Ha JIOCTATOYHOM YPOBHE.
GED FL Foreign language The discipline forms the intercultural and communicative
MC 103 competence of students in the process of foreign language education
1, 2) at a sufficient level.
BIT KK(O) | Kocibu ka3ax (opbic) | [ToHmi oKy OapbichiHIA KOCIOM KbI3METTE KOJIAHBUIATHIH YFbIMIap | 4 4 | KK4
JKOOK T 211 Til MEH FBUIBLIMM  Ke3KapacTapJbl TEpeH 3epTTeyre, Kociou KK 5
TePMHUHJIEP/IIH MaFbIHACHIH TYCIHyTe€, KociOM JIEKCHKaHBI KeHiHEH ON S
KOJJlaHyFa, ©3 OWBIH HaKThl JKETKi3e Ouryre Oaca Hazap
ayJapbliaisl
BA PK(R) | Ipodeccronanbupiii | [Ipy wW3yd4eHWH JUCHHMIUIMHBI OCHOBHOE BHHUMAHHUE YEISETCS
BK Ya Ka3aXCKHHU (PycCKuii) | TIIyOOKOMY H3YYEHHIO HCIIONB3YEMBIX B  TPOGECCHOHAIBHOM
211 SI3BIK JESTEIBbHOCTH TIOHSATHH W HAayYHBIX TOUYEK 3PCHUH, MOHUMAaHHIO
3HAYCHUH npo¢ecCHOHATEHBIX TEPMHUHOB, o0HIMpHOMY
WCTIOJIb30BaHHUI0 NPO(ECCUOHAIBHON JIEKCUKH, YMEHHIO SICHO
JIOHECTH CBOIO MBICIIb
BD UC |PK(R)L | Professional Kazakh | The discipline focuses on an in-depth study of concepts and
211 (Russian) language scientific viewpoints used in professional activities, an
understanding of the meaning of professional terms, extensive use
of professional vocabulary, and the ability to communicate clearly
BIT KBShT | Kociou 6arbirramran |[IoH CTymeHTTEpaiH TaHAaraH OarbIThIHA COMKec >oHe Kociom | 4 3 | XKK4
JKOOK (207 nrerest Tt TarChIpMalIapbl HICHTy YIIiH MPAKTUKAIBIK KbI3METTI Y3€re achlpy KK 5
VIIH KKETTI JKAIMbl MOJCHH, KOCINTIK OHE JMHTBUCTHUKAIBIK ONS5
KY3bIPETTEPIi KAJIBIITACTHIPAIbI KOHE KETUIIIpeI
B/l POlYa | [Ipodeccuonanbro- |[uctmiuimHa  GOPMHPYET W pa3BHBAaeT  OOIIEKYJIbTYpPHBIE,
BK 207 OpUEHTUPOBAHHBIA  |MpO(EeCCHOHANBHBIE M  JIMHTBUCTHYECKHE  KOMIIETEHIIMM B
WHOCTPAHHBIN 3K  |COOTBETCTBUM C  BBIOpaHHBIM  HAIpPaBJICHUEM CTYJIEHTOB H

HEOOXOAMMBIE JUTsI OCYIIECTBIICHUS MPAKTHICCKON NIEATEITFHOCTH 110
pENICHUIO TPOPECCHOHABFHBIX 3a/1a4.




BD UC | POFL | Professionally The discipline forms and develops general cultural, professional and
207 oriented foreign linguistic competencies in accordance with the chosen direction of
language students and necessary for the implementation of practical activities
to solve professional problems.
BIIT AlH AKaeMusIIbIK By mon Ginmimanymbuiapra FRUIBIMU JEPEKKOpJIaplaH aKnaparrap KK 4
JKOOK | 206 ICKepIIiK XaT i3neyre, MOTIHAEpHI Tanmay MeH pedeparrayra, akaJleMHSIIBIK KK 5
Kaz0aapaelH 9P TYPIIi KaHpIaphIMEH (aHHOTAIHS, 3CCe, MOTyap, ONS5
AHATUTHKAJIBIK IIOTYJIap, Makaia) >KYMBIC Kacayra OaiaHbICTBI
KOCiOM iC-opeKeTTep i XKy3ere achpyra MYMKIHIIK Oeperi.
BJIBK | ADP AkaneMuieckoe Nzydenne maHHOTO Kypca MO3BOIUT OOYYAIOIIUMCS OCYIIECTBISATh
206 JICIIOBOE MHUCHMO Mpo(heCCHOHAIBHYIO  JICATEIBHOCTh, CBS3aHHYID C IOMCKOM
WHpOpPMaMK B  Hay4yHbIX 0a3ax JaHHBIX, aHaJu30M U
pedepupoBaHreM TEKCTOB, pPabOTOH C pa3sTUYHBIMH >KaHpPaMH
(amHOTAIMU, 3cce, OT3BIB, pEIEH3WH, AHATUTUYECKHA 0030p,
CTaThHM) OCOOCHHOCTSMHU aKaJeMHUYECKOTO MUChMa.
BD UC | ABL Academic Business | The study of this course will allow students to carry out
206 Letter professional activities related to the search for information in
scientific databases, analysis and abstracting of texts, work with
different genres (abstracts, essays, reviews, analytical review,
articles) features of academic writing.
Kypnanucrtukaga | Mogyasai coTTi KBbII AKT AKnapaTTbIK- [lon 1WMQpABIK KOMMYHHUKANWSIBIK TEXHOJOTHSIAD  apPKBLIBI KK 6,
FBI aKIAPATTHIK- asiKTaraHHaH MK 105 KOMMYHUKAIUSIBIK | aKHapaTThl 13/Iey,caKTay, OHIey kKoHe Oepy MpoleCTepiH, 9icTepin KK 7
KOMMYHUKAIUSIT Keliin 0iiM TEXHOJIOTHSIIap ChIHM Oarajay JKoHe Tajjiay KaOiJeTiH KaJbIITaCThIPa bl
BIK AJTYIIBI (arBUIIIBIH TITiH/IE)
TexHosorusIap/ Ka0J1eTTi: ool IKT WNudopmarmonHo- HucuunnuHa GopMUpyeT CIOCOOHOCTh KPUTUYECKH OLEHHMBATH M
Wudopmanmonno | KK 1, OK 105 KOMMYHUKAIIMOHHBIE | aHAJIU3UPOBATh MPOIIECCHI, METOIbI MIOUCKA, XpaHeHUs, 00pabOTKH
- KK 2, TEXHOJIOTHH (Ha u nepeaayn WHPOPMALH, MOCPEICTBOM IU(pPOBBIX
koMMyHuKannoHH | XK 3, AHTJ1. S3bIKE) KOMMYHUKAIIMOHHBIX TEXHOJIOTUI
pie Texuosorum B | JKK 4,
xypHamuctuke /| KK S, GED ICT Information and The discipline forms the ability to critically evaluate and analyze
Information and XK 6, MC 105 Communication the processes, methods of searching, storing, processing and
communication KK7, Technologies (in transmitting  information  through  digital communication
technologies in KK 9, English) technologies
journalism KK 10, KK 11, BI1 Tel Tenepanuoxypuanuc | Ilon snektporasl BAK-Ta akmapaTTel )HHAY, OHIEY KOHE TapaTy KK 1
KK 12 KOOK | 210 THKa YIIiH TOXipuOemiK AaraplapAbl KauslnracTeipaasl. Ochl caalarsl KK 3
ON 1 aKMapaTThIK-TEXHOJOTSUIBIK, JKYPHAINCTIK, KYKBIKTBIK JKOHE KK 4




ON 2
ON 3
ON 4
ON 5
ON 6
ON 7
ON 8

Iocae
YCHELIHOro
3aBeplleHust
MOayJIsl
o0yyaronuics
Oyner:

OK 1

OK 2

OK 3

OK 4

OK 5

OK 6

OK 7

OK 9

OK 10

OK 11

OK 12
ON1

ON 2

ON 3

ON4

ON5

ON 6

ON7

ON 8

Upon successful
completion of the

yiibIMaacTelpy OarbITTapbiH  3epTTeimi. CrynmeHTTep opTYpAi KK 5
JKaHpPAArbl — TEJNCBU3WSIIBIK  CIOKETTep MEH  pamuoddupiep KK 6
Kacaier,xabap TapaTy TOPBIH KYpHhIII, ayAUTOPMEH Kepi OaitnaHbic KK 10
JKacaiipl. ON1
BABK | Tel TenepaanoxypHanuc | JucuunnuHa QopMHpyeT MNpakTHYeCKHe HaBBIKM Ui cOopa, ON 2
210 THKa nepepaboTKH M paclpoCTpaHeHUs HH(OPMAILUH B 3JIEKTPOHHBIX ON 3
CMU. Uzyuaer HH(OPMAITHOHHO-TEXHOJIOIHYECKOE, ON14
JKYPHAJIUCTCKOE, MPAaBOBOC W OPraHU3allMOHHOE HAIpPaBJICHUS B ON 6
JTAHHOU cepe. CryneHTsI CaMOCTOATEIBHO  CO3JAIOT ON 8
TEJICBU3UOHHBIE CIOKETHI W Pamuod(Upbl B Pa3NUYHBIX JKaHPaX,
CTpOSIT CETKY BELIaHUsl M BEAYT 0OpPaTHYIO CBSI3b C ayTUTOPHUEH.
BD UC | TRJ Television and Radio | The discipline familiarizes students with the specifics of working on
210 Journalism materials for Internet projects, emphasizes the activities of online
media, imparts skills of practical work in online publications,
teaches future journalists to create texts adapted to search engines,
emphasizes the use of new information technologies in editorial
activities.
BIT ZMM | 3amanayun macc- [ToH 371€KTPOHABIK Macc-Me/I1a OHIMIH KYPY/IbIH TEXHUKAIBIK KOHE KK 6
JKOOK | OR Me/IaHbl OH/IIPY YUBIMIACTBIPYIIBUIBIK ~ MOCeJleNiepi  cajlachlHAa  KY3bIpeTTep/i KK 7
212 JKOHE pacimiey KaJNBIITacThIpaapl. Kazipri 3aMaHfbl Teneauaap MeH pajrOHBIH KK9
OpHAaJacy »JKOHE IIBIFAPBULY OMiCTEPi MEH TEeXHOJOTHSIIAPBIH ON1
seprreiini. CTyneHTTep ayAUTOPHSIHBL, ayMakThl JXKOHE MOJCHH ON 3
(OHIBI 3epTTEyTe HETI3JENTeH PEeNaKTOPIBIK KXYMBIC TOKIpHOECiH ON 4
anasel. ON 6
B BK | OPSM | Odopmienue u JuctuuniuHa GopMHPYET KOMIIETEHIIMH B cepe TEXHHUYECKOTO H ON 8
M 212 | npou3BOACTBO OpPraHU3aIlMOHHOTO BOTIPOCOB CO3JIaHHsI AJIEKTPOHHOTO MPOIYKTa
COBpPEMEHHBIX Macc- | Macc-Meaua. M3ydaeT MeTOJUKHN U TEXHOJIOTHH BEPCTKH M BBIITyCKa
Menua COBPEMEHHOI'0 TeJIEBUACHUS U paano. CTyIEHTHI MOJIyYaloT OIBIT
penakTOpcKod paboThl, OCHOBAHHONH Ha H3YYCHUH ayJUTOPHH,
TEPPUTOPHUH U KYJIBTYPHOTO (OHa.
BD UC | DPM | Design and The discipline develops competencies in the technical and
MM production of organizational issues of creating an electronic media product. It
212 modern mass media | explores the techniques and technologies of layout and production

of modern television and radio. Students gain experience in
editorial work based on audience, territory, and cultural
background.




module, the
student will:
GC1
GC2
GC3
GC4
GC5
GC6
GC7
GC9
GC 10
GC 11
GC 12
ON1
ON 2
ON 3
ON 4
ON5
ON 6
ON7
ON 8

KII TK

Fot
309

doTomyOonurcTuKa

Ilon  ¢ororpadus, doronydbnuuuctuka, ¢GoTto ici  KoHe
(OTOXKYypHAIMCTHKA CaNachlHAa ipreni OiLTiM amyFa KeMeKTeceli.
OzexTi (oToakmapaTTel aly, JKHHAY, OHJIEY JKOHE CaKTayIblH
Ka3ipri 3aMaHfbl TEXHUKAJApbIH MalJanany JarabulapblH OeKiTeni,
OHBI 0acra, 3JeKTPOHABIK koHe nHTepHeT BAK-Ta xapusnay yuiin
nmaiieiHnayra, bAK-xa apHamran ¢oro-xoOamapapl, >kKapHaMalbIK
JKOHE MEAHMapecypcTaplibl jKacay MEH iCKe achIpYAbIH aKIapaTThIK
TEXHOJIOTHSUIAPBIH MEHTepyre YHpeTei.

I KB

Fot
309

DoTonyOIUIUCTHKA

JucuunnuHa momoraet npuoOperaTtsh QyHIaMEHTaJIbHbIE 3HAHUS B
obnactm  dortorpadun, GOTOMYONUIUCTHKH, ¢doTomeNa U
(OTOKYPHATUCTUKH.,  3aKpeIUIICT  HAaBBIKM  HCIIOJb30BaHUS
COBPEMEHHBIX TEXHHK TOIyuYeHHs, cOopa, oOpabOTKU U XpaHEHHUs
aKTyasbHOW  (OTOMH(OpPMAIINY, YYAT TOATOTOBKE €€ s
nyONMKanuu B TMEYaTHBIX, OJJEKTPOHHBIX u uHTepHeT CMU;
OBJIAICHUIO I/IH(bOpMa]_[I/IOHHI)IMI/I TEXHOJOIussMM CO3JaHUA U
peammzanun  orto-npoexktoB  ams CMU, peximamMHBIX U
MEINapECypCoB.

CD OC

Ph 309

Photopublicism

The discipline helps to acquire fundamental knowledge in the field
of photography, photopublishing, photo-making and
photojournalism. It consolidates the skills of using modern
techniques of obtaining, collecting, processing and storing actual
photo information, teaches to prepare it for publication in print,
electronic and Internet media; to master information technologies of
creating and implementing photo projects for the media, advertising
and media resources.

KK 1
XK 6
KK 7
ON 2
ON 4
ON 6

KII TK

GZhS
hM
309

l"azer, xxypHan
LIBIFAPY KOHE
Meauaan3any

[Ton mBIFApMaIIBUIBIK YOKBIMJA, TYPJl Macc-Meaua TypJepiHiae
JKYMBICTBI x)ocrmapiay KOHE YUBIMIACTBIPY Oltirin
KaJIBIITACTBIPYFa OarpITTANIFaH. Bbacma Meua OHIMIH
OpHANIACTHIPYJIBIH 3aMaHAayH TEXHOJOTUSIIAPHI, OHBIH BU3YaJJIbI
IU3aifHbI, BH3yaJibl KOMIIOHEHT apKbUIBI aKmapartel Oepy
Kypangapel 3eprrenyne. bacma eHiMzaepiH MIbIFapy >KOCHapbIH
KypyFa ayJIuTOPHSHBIH, ayMaKThIH JXOHE MOJCHH (DOHHBIH dcepi
3epTTenye.

]I KB

VGZh
M 309

Beimyck raser,
KYPHAJIOB
Meauaan3any

JucuuniuHa HanpasjieHa Ha GOPMHUPOBAaHHE YMEHHUI IIIaHUPOBATh
W OpPraHM30BHIBaTh PabOTy B TBOPUECKOM KOJIJIEKTHBE, B PA3HBIX
BUAX Macc-Meaua. M3ydaroTcst coBpeMEeHHbIE TEXHOJIOTUHM BEPCTKU

XK 6
KK 7
XK 9
ON1
ON 3
ON 4
ON 6
ON 8




MEYaTHOTO TPOAYKTa Menua, €ro BH3yalbHOro odopmieHus,
MHCTPYMEHTHl —Ieperaud HMHGOpMAlM{M  4Yepe3  BHU3YAJIbHYIO
cocraBisitolyto. Mccnenyercs Bompoc BIMSHUSL  ayAMTOPHH,
TEPPUTOPUH M KYJIBTYPHOTO ()OHA HA MOCTPOCHUE IJIaHa BBHIMyCKa
MeYaTHOM MPOAYKIIHH.

CbhboOC

PNM
MD
309

Publishing of
newspapers,
magazines and media
design

The discipline is aimed at forming skills to plan and organize work
in a creative team, in different types of mass media. Modern
technologies of the layout of the printed media product, its visual
design, tools for transmitting information through the visual
component are studied. The question of the influence of the
audience, territory and cultural background on the construction of
the plan of print production is investigated.

KII
KOOK

MZh
303

MynbTHME IHATIBIK
JKypHAITACTHKA

ITon cTymeHTTepae OHIANH KEHICTIKTE MHTEPHET TEXHOJOTHUSIIAp
MEH KOHTEHTTEpJi MPaKTHKAIBIK MaianaHy YIIiH KaKeTTi OuTiM
MEH JaFablIap KeIIeHIH KaJbIITaCThIPaabl, BEO-KypHAIUCTUKA
CaJIaChIH/IAa MIBIFAPMAIIBUTBIK OWIAybl JTAMBITAIBLKA3IPTi TAPUXH
keseHne Kazakcran mHTepHeT BAK KbI3METiHIH mimriHAepi MeH
amicTepiH MEHrepyre, MYJIbTUMEIAATIBIK KypPHATUCTHKA
JIAFIbUTIAPBIH MEHI'€PYTe BIKIA €Te/l.

I1J1 BK

MZh
303

MynbTumMenuiinas
JKYPHAIIACTHKA

Juctmiuimaa  (GopMHpYeT Yy CTYISHTOB KOMIUIGKC 3HAHUH U
HaBBIKOB, HEOOXOAMMBIX JUIS NPAKTHYECKOTO HCIOJIB30BAHUS
I/IHTepHeT-TeXHOHOFI/Iﬁ M KOHTEHTOB B OHJAHH IMPOCTPaHCTBE,
pa3BHBaeT TBOPYECKOE MBIIUIEHHE B cdepe BeO-KypHATHCTHKH,
CIIOCOOCTBYET YCBOSHHIO ()OPM M METOJIOB JESTEIILHOCTH HHTEPHET
CMMU Kazaxcrana, MiUpa Ha COBPEMEHHOM MCTOPHUYECKOM JTarle,
OBJIAJICHUIO HaBbIKaMHN My.]]bTHMe):[HfIHOFO KypHaJIUCTA.

PD UC

MJ
303

Multimedia
journalism

The discipline forms in students a set of knowledge and skills
necessary for the practical use of Internet technologies and content
in the online space, develops creative thinking in the field of web
journalism, contributes to the assimilation of forms and methods of
Internet media in Kazakhstan, the world at the present historical
stage, mastering the skills of a multimedia journalist.

KK 1
KK 6
KK 7
ON1
ON 2
ON 4
ON 6

KII
KOOK

DFzh
304

Hepekti hunsmaepai
Kacay

[Ton TB yuriH Marepuan/ipl )KUHAY JKOHE KalTa OHJCY epeKIIeNirti,
AKIMapaTThIK-KOMMYHHUKALMSIIBIK TEXHOJOTHATIAPAbI, TYCIpY *OHE
MOHTXXJay ’Ka0bIKTapbIH, TEJIEBU3USUIIBIK alllapaTypaHbl KOJAaHy
Typalibl  OUTIMZII JKYHeNeli; TeleKaHpiapAa JKYMBIC iCTEy

KK 2
KK 3
KK 4
KK 6




JaFrapUIapblH OeKiTe[i; NepeKTi CUeHapHii Kypy Typajibl TYCiHIK
KaJIBIITACTBIPAIBI, CTYAEHTTEPAl AepeKkTi (GHIbMHIH TapUXbIMEH,
TeneuIbMIl, JAepekTi (QuIbMAI  KYpPYABIH  TEXHOJIOTHSIIBIK,
O/IiICTEPIMEH TaHBICTHIPAJIBI.

I1J1 BK

SDF
304

Co3nmanue
JIOKYMEHTAIIbHBIX
bUIHEMOB

JucuuminHa cHUCTEMaTU3UpyeT 3HaHUS O TBOPUYECKOM IIpoliecce,
crienndrke coopa u nmepepadbotku Marepmwia s TB, mpuMeHeHHus
WHPOPMAITMOHHO-KOMMYHHUKAIIMOHHBIX TEXHOJIOTUH, ChEMOYHOTO H
MOHT2)XXHOTO  OOOpYIOBaHHUS, TEJIEBU3UOHHOH  ammaparypsl;
3aKpeIUIsieT HaBBIKM  PabOTBI B TelekaHpaX; (OpMHpYeT
NpEJCTaBICHUE O CO3JaHUU  JIOKYMEHTAJIbHOTO  CIICHAPHS,
3HAaKOMUT CTYJACHTOB C I/ICTOpI/ICI\/'I JOKYMCHTAJIbHOI'O (I)I/IHBMa, C
TEXHOJIOTHYECKUMHU METOIaMHU CO3JIaHHS TenedubMa,
JIOKYMEHTAJIBHOTO (hUITbMA.

PD UC

CDF
304

Creating
documentary films

The discipline systematizes knowledge about the creative process,
the specifics of collecting and processing material for TV, the use
of information and communication technologies, shooting and
editing equipment, television equipment; consolidates the skills of
working in TV genres; forms the idea of creating a documentary
script; introduces students to the history of documentary film, with
the technological methods of creating a TV film, documentary film.

ON1
ON3
ON 6

BII TK

SMM
M 218

SMM-MmeHneKMEHT

ITon SMM crpaterusapelH  33ipyiey, akmapaTThIK apHAIapIbl
naijjanany >KoHE BHUPYCTBIK Ma3MyHFa apHalfaH WJesap/bl
KaJBINTACTHIPY  JAFABUIAPBIH  KANBINTACTRIPabl.  CTyneHTTEp
QNIeyMETTIK Menuana KOMMYHHKAIUSUTBIK CTpaTeTHSHBI
KaJIBIITACTBIPY epeKIIeTiKTepiH, QJIEYMETTIK  JKeniJiepye
aKKayHTTapbl JKYPri3y OHE KbUDKBITY MACEJCICPiH 3ePTTEH .
Omnap cananbsl MOTIHACPAI Kajlai ’Ka3yAbl )KoHE IOCTTapFa apHaJIFaH
uiesyiapapl  KalWgaH —anyFa OOJIATBIHIABIFBIH  Oijemi, Ma3MyH
JKOCTIApbIH KYpY Typajibl OUTIMII Hrepemi, TaHbIManl MOOWIIBII
KochIMINanapna Qorocyperrep MeH OeliHenepai KociOum eHueyi
yiipeHeni.

B/l KB

SMM
M 218

SMM-MeHeHKMEHT

JuctumuHa GhopMupyeT HaBbIKM B pazpaboTke SMM-crpareruii,
WCTIONIb30BaHUM HMH(OMOBOJOB M TEHEPUPOBAHWUM WACH JUIs
BUpPYCHOrO  KOHTeHTa.  CTymeHTbl  u3yyaT  0COOEHHOCTH
(dbopMHpOBaHUsT KOMMYHHKAITMOHHON cTpaTeruu B social media,
BONPOCHl BEACHHS W TPOJBMKCHHS AKKAYHTOB B COIIHAIBHBIX

KK 1
KK 6
KK 7
ON1
ON 2
ON 4
ON 6




ceTsX. Y3HAKT, Kak MUCATh KAYeCTBEHHBIC TEKCTHI U TrIe Oparh
WJIeu JUIsl TOCTOB, OBJAJICIOT 3HAHHUSAMH 0 COCTABJICHUIO KOHTEHT-
TUIaHa, HaydaTcs mpodeccnoHaIbHO TPOBOIUTE 00paboTKy GoTo 1
BUJICO B TIOMYJIIPHBIX MOOMJIHHBIX MTPHIIOKECHUSX.

BD OC

SMM
M 218

SMM Management

The discipline builds skills in developing SMM strategies, using
infotainment and generating ideas for viral content. Students will
study the peculiarities of the formation of communication strategy
in social media, issues of maintenance and promotion of accounts in
social networks. They will learn how to write high-quality texts and
where to get ideas for posts, master the knowledge of creating a
content plan, and learn how to professionally process photos and
videos in popular mobile applications.

BII TK

ZhPR
MZhT
218

Kapnama xone PR
MOTIH/IEpIH XKacay
TCEXHOJIOI'UsChI

Ilon >xapHamanblk >koHe PR-MoTiHIEp canachlHIArbl OKaJIbl
TEOPHUSUIIBIK, HETi37epAl KapacThIpaabl; OacTamnKel KoHe KaiTamama
PR-motiHmepnin OenrinepiH KikTeiai; >kapHamaiblK xoHe PR-
MOTIHAEPAIH KaH-KAKThl CHUNATTaMachlH, ©31HIIK EepeKIIeTiriH
JKOHE HETI3ZIepiH aHBIKTalAbl; OpPTYPJi >KaHPAAFbl JKIKTeMeIeri
KapHaMaJIbIK JkoHe PR-MoTiHIEp/iH KYPBUIBICBIH KOHE OJapibl
Tajayra yuperes.

B/l KB

TSRP
RT
218

TexHomornu
CO3JTaHUS
pexinamMHubIx 1 PR
TEKCTOB

HducuumimHa paccMaTpuBaeT OOIIETEOPETUUYECKHE OCHOBBI B
oOmactn pexsnamHbix U PR-TekcToB; kiaccuuuupyeT NpHU3HAKA
MEPBUYHBIX W BTOPUYHBIX PR-TEKCTOB; BBIABISET >KaHPOBYIO
XapaKTEPUCTUKY, cBOeoOpasnue U 0COOEHHOCTH pekiIaMHbIX U PR-
TEKCTOB; YYHUT CO3JIaHHMIO pekiaMHbIX U IIP-TekcToB pasnu4Hoii
YKaHPOBOW KJIaCCU(PHKAIINU U UX aHAJIH3Y.

BD OC

TCAP
RT
218

Technologies for
creating advertising
and PR texts

The discipline considers the general theoretical foundations in the
field of advertising and PR-texts; classifies the features of primary
and secondary PR-texts; reveals the genre characteristics,
originality and features of advertising and PR-texts; teaches the
creation of advertising and PR-texts of different genre classification
and their analysis.

KK 4
KK 5
ON 4
ON5

MamaHaBIKKa
Kipicre /
Beenenne B
CIIELUAIBHOCTD/
Introduction to

Mopnyabai caTTi
asiKTaFaHHAH
Keiiin 0iiM
AJTYIIBI
Ka0JerTi:

BII
JKOOK

ZhK
201

Kypnanucrukara
Kipicre

Ilon crTyneHTTepAe  KypHAJIUCTHKA  TEOPUSCHIHBIH  HETi3ri
YFBIMJIApPBIH "myOnummctuka”, "akmapar", 'KypHaJHUCTHKA
KpI3MeTi", ">KypHaJHCTHUKa NpUHOUNTEpi" >XoHe T.0. Olnimaepin
KaJbnTacTeipanpl. CTyoeHTTep JKypHAJIMCTTIK MaMaHIBIKTBIH
HETI3T  KaTeropusulapbl MEH TEPMHHJIEPIH  OKBII-YHpEHen,

KK 9
ON1
ON 3
ON 4
ON 8




the profession

KK 1
KK 2
KK 5
KK 9
KK 12
ON1
ON 2
ON 3
ON 4
ONS5
ON 8

Iocae
YCHELHOro
3aBepuIeHUs!
MOIYJIsl
odyuyaroumuiics
Ooyner:

OK 1

OK 2

OK 5

OK9

OK 12

ON1

ON 2

ON 3

ON 4

ON 5

ON 8

Upon successful
completion of the
module, the
student will:
GC1

GC2

aKmapaTTbl JKMHAY, OHJEY JKOHEe Tapary OOHBIHIIA TKipHOeINiK
JaFiblIap MEH TEXHOJOTHSUIApAbl MEHrepeni, >KypHaINCTHKA
TCOPUSCHIHBIH YITTHIK JKOHE XaJIBIKAPAIBIK KOHIETIHSIapPbIHBIH
JUHAMHUKACHIH KOHE aKnapaTThIK-KOMMYHHUKAIHSIIBIK
TEXHOJIOTHsIIApAbI KOJNJJaHa OTHIPBIN CaHATTap bl 3epTTEH .

B/ BK

VZh
201

Bsenenne B
KYPHAITUCTHKY

JucuumnuHa GopMUPYET y CTYACHTOB 3HAHHS OCHOBHBIX MOHSTHIMA
TEOPUH IKYPHUIUCTHKH — «IyOJMIUCTHKAY», «UHPOPMAIUIY,
«QYyHKIMH KYPHATHCTUKU», «IIPUHIUIBI KYPHAIUCTUKH» H JIp.
CTYZ[GHTI)I H3y4aroT OCHOBHBIC KaTCropumn u TCPMUHBIL
JKYPHAJIMCTCKOW ~ MPO(EecCHH,  OBNAJCBAIOT  MPAKTUYCCKUMHU
HaBbIKAMHM M  TEXHOJOTHSIMH 1O  cOopy, o00paboTke u
pacmpocTpaHeHuI0  WHPOPMAIUH, UCCIICAYIOT  JUHAMHKY
HAIlMOHAJBHBIX M MEXKIYHApOJHBIX  KOHICHIMHA  TEOpHUH
JKYPHAJIMCTUKU U KATErOpHid ¢ MPUMEHEHHEM WH()OPMAIOHHO-
KOMMYHUKAIIMOHHBIX TEeXHOJIOTUH.

BD UC

1J 201

Introduction to
journalism

The discipline develops students' knowledge of the basic concepts
of journalism theory: "publicism", "information"”, "functions of
journalism", "principles of journalism", etc. Students study the basic
categories and terms of the journalistic profession, acquire practical
skills and technologies for collecting, processing, and disseminating
information, explore the dynamics of national and international
concepts of journalism theory and categories using information and

communication technologies.

BIT
KOOK

Shzh
203

leten
JKYPHAITACTUKACHI

ITon mrer ennepae BAK-ThIH naiina 60mybl, KYpbUTYBI MEH JaMybIHA
TapUXH PETPONEPCIEKTUBAHbBI CUIIATTAlIbl, IETeNAIK Oacna, pagnuo
JKOHE TEJICBUJICHUE YJTUICPIHIH THIIOJOTUSIBIK KYPBUIBIMBIHBIH
epeKIIeNiTiH KapacThIpajbl, KETEKII myOJIMCTTEPIIH,
MEIMAUHIYCTpUsl OJIOTEpIIEPiHiH IIBIFapMAIIbUIBIFBIH, QJEMIIK
aKmapaTThIK ~ cascaTKa ocep  eTeTiH  ipl  XalbIKapaJbIK
0achUTBIMIAP IBIH, KOHIIEPHIEPIiH KbI3METIH 3epTe/Ii.

B/l BK

ZZh
203

3apyoOexxHast
KYPHAIACTUKA

JucnunnuHa ~ ONMMCHIBAa€T — MCTOPUYECKYIO  PETPOCHEKTHUBY
BO3HMKHOBEHHMs, co3naHus u pazButuss CMU B 3apyOexHbBIX
CTpaHaxX, pacCMaTpUBAaeT CHEUU(PHUKY THUIOIOTHYECKUX CTPYKTYpP
3apyOeXKHBIX MOJIENEH TMeYaTH, PaJAuo M TEIEeBHJEHUS, UCCIETyeT
TBOPYECTBO BEAYLIMX MyOJMIMCTOB, OJOTEpPOB MEAMAUHIYCTPUH,
JISATEIbHOCTh KPYMHBIX MEXAYHApOJHBIX HW3JaHWH, KOHIIEPHOB,

KK 1
KK 2
KK 5
ON1
ON 3
ON 4




GC5
GC9
GC 12
ON1
ON2
ON 3
ON 4
ON 5
ON 8

OKa3bIBaOIIIUX BIIMAHUC Ha MHPOBYIO I/IH(I)OpMaHI/IOHHyIO
TIIOJIUTUKY.

BD UC

FJ 203

Foreign journalism

The discipline describes the historical retrospective of the
emergence, creation and development of the media in foreign
countries, examines the specificity of typological structures of
foreign models of the press, radio and television, studies the work
of leading publicists, bloggers media industry, the activities of
major international publications, concerns that influence the world
information policy.

BIT
KOOK

KZhT
203

Kazak
KYPHAIHUCTUKACBIHBI
H TapUXbl

Ilon crynmenTTepae YATTBHIK Oacrace3miH Taima Oolybl MeH
KaJIBINTaCybl Typallbl YCHIHBIC KaJbImTacTeipanbl. CTyneHTTep
KazakcTan >XypHaJIMCTUKACBIHBIH HETI3Ti TapuxXW Ke3CeHICpi MEH
JaMmy TEeHICHUMSUIApbIH 3epTreimi. Kaszak >KypHamucTUKACBIHBIH
3eprTeyiepi  OOMBIHINA  FBUIBIMH, MYparaT JKOHE  TapUXH
KYKaTTapMEH JKYMBIC iCTey JTaFbUIaphIH YHpETE/i.

BJI BK

IKZH
203

Hcropust kazaxckoin
JKYPHAITUCTHKH

HucuunnuHa ¢GopMHpPYeT y  CTYACHTOB MpEACTaBICHHE O
3apoKJIeHHH U (OPMHUPOBAHUH HAIIMOHAIBHOM mpecchl. CTYJICHTHI
M3y4aroT OCHOBHBIE MCTOPHYECKUE STalbl M TEHACHLUUHU Pa3BUTHUS
Ka3aXxCTAaHCKOW KYpPHaIUCTHKH. [lomy4aroT HaBBIKM pPabOTHl ¢
Hay4YHBIMH, apXUBHBIMM M HCTOPUYECKMMM JOKYMEHTAMM IIO
HCCJIEJOBAHMSAM Ka3aXCKOM KYPHAIUCTHKH.

BD UC

HKJ
203

History of the
Kazakh journalism

The discipline provides students with an understanding of the
emergence and formation of the national press. Students study the
main historical stages and trends in the development of Kazakh
journalism. Students acquire skills in working with scientific,
archival, and historical documents on the study of Kazakh
journalism.

KK 1
KK 2
KK 9
ON1
ON 3
ON 4

BIIT
KOOK

KZhzh
TK 204

Kasipri
JKYpPHAITUCTUKaHBIH
KaHPIBIK TYpJiepi
MEH KBI3METI

[Ton cTyneHTTEp/e >KYpHATUCTUKAHBIH 3aMaHa-yH MiHAETTEpiHIH
aKmapaTTbl JKHHAyFa, OHJEYre O»OHE TapaTyFa ocepi Typajbl
TYCIHIK, 9PTYPJIi aKMapaTThIK TEXHOJIOTHSIIAPbI KOJJIaHa OTHIPHII,
aKmapar OepyniH Typiiepli MeH »aHpjiapbelH TaHjaay. CTyaeHTTep
JKYPHAJIMCTIK  JKaHPJapAblH KIKTENMyiH 3epTTelal, Marepual
MaKcaTbIHbIH (OpMaHBl TaHJAAyFa dCepiH 3epTTelai, Macc-
MEJMaHbIH TYPJl TypJepiHe apHajFaH aKIapaTThIK JKYpPHAIHUCTIK
MOTIHIEP/Ii KaCAU/IBI.

KK 5
KK 9
ON1
ON 3
ON 4




BJl BK

ZhFFS
Zh 204

JKanposbie hopMEbI 1
GbyHKIIIH
COBpPEMEHHOM
KYPHAITUCTUKU

JuctummuHa GopMUpPYET y CTYJICHTOB MPEACTABICHUE O BIUSHUH
COBPEMEHHBIX 3a/1ad JKypHAINCTHUKKA Ha cOOp, mepepaboTky u
pactpocTpaHeHre WH(OpPMaNuK, BRIOOP GOpM M KaHPOB TOIAYH
nHPOpMAIUK C TPUMEHEHHUEM pa3INYHBIX HH()OPMAIMOHHBIX
TexHonoruid. CTyJIeHThl U3y4aroT KIacCU(UKAIUU KYPHATUCTCKAX
’KaHPOB, UCCIICYIOT BIHMSHUE e MaTepHaia Ha BhIOOP (OPMBEI,
CO37a0T MH(OPMAIIMOHHBIC XYPHATUCTCKUE TEKCTHI IJI Pa3HBIX
BUJIOB Macc-MeHa.

BD UC

GFFMJ
204

Genre forms and
functions of modern
journalism

The discipline develops students' understanding of the influence of
modern journalism tasks on the collection, processing, and
dissemination of information, and the choice of forms and genres of
information presentation using various information technologies.
Students study classifications of journalistic genres, examine the
influence of the purpose of the material on the choice of form, and
create informational journalistic texts for different types of media.

BII
KOOK

OP 205

OKy IpakTUKachl

Oky Toxipubeci OyKapalblK akKmapar Kypaiaapbl KYMBICHIHBIH
epeKIIeNriMeH TaHBICYFa, OKBITY MPOIIECIH/IC abIHFAH TEOPHSLIIBIK
OutiMIi OekiTy J>KoHE TEepEeHAETyY apKbUIbl OacTamkbel KociOu
KY3BIPETTUTIKTEpAl alyFa MYMKIHAIK Oepenai. MaTinaepai xa3yIbiH
AJFAIKbl JIAFJ(BUTAPBIH, Ta3eT KOHE PAJMOHOBOCTAp HOMIpJIEPiH
HIBIFApy MPOIECiHAe Ka3ipri 3aMaHFbl TEXHOJOTHsIIApAbl KOJJaHa
OUTy1H KQJIBINITACTHIPAIBI.

BJIl BK

UP
205

VYueOHas npaKTHKa

VYuebHasi MpakTHKa JaeT BO3MOXKHOCTb O3HAKOMHTBECS  CO
crieruduKoil paboThl CPeACTB MACCOBOM MH(pOpMAaIiH, TprodpecTr
NEepBUYHbIE NPOQECcCHOHATBHBIE KOMIETEHIIMH  ITOCPEACTBOM
3aKperieHUs ¥ YIITyOJIeHNs] TEOPETHYECKUX 3HAHUH, IOTYYCHHbBIX B
npornecce obyuenus. DopmupyeT nepBUYHbIE HABBIKM HalKCaHHS
TEKCTOB, YMEHHS HCIOJNB30BaTh COBPEMEHHBIE TEXHOJOTHU B
mpolecce BhIITyCKa HOMEpa ra3eThl U PaJOHOBOCTEA.

BD UC

TP
205

Traning practice

Educational practice gives the opportunity to get acquainted with
the specifics of the media, to acquire primary professional
competencies by consolidating and deepening the theoretical
knowledge gained during the training. Forms the primary skills of
writing texts, the ability to use modern technology in the process of
producing a newspaper issue and radio news.

KK 1
KK 12
ON 2
ON 4
ON5
ON 8




BAK-TBIH
CTHIINCTHKAIBIK
JKOHE
KOMMYHUKAIIHSIT
BIK acrekTici/
CTUIINCTHYSCKUH
u
KOMMyHI/IKaHI/IOHH
bii1 acnektr CMU/
Stylistic and
communication
aspects of mass
media

Moayabai coTTi
asiKTaraHHaH
Keifin 0l1imM
AJTYIIBI
Ka0J1eTTi:

KK 1

KK 2

KK 3

KK 4

KK'5

ON1

ON 4

ON5

ON 8

ocae ycnem-
HOT0 3aBeplie-
HUS MOAYJIS
odyuarouuiics
Oynet:

OK 1

OK2

OK 3

OK 4

OK 5

ON1

ON 4

ON5

ON 8

Upon successful
completion of the
module, the
student will:
GC1

GC2

GC3

GC4

BIIT
KOOK

BKTS
208

bykapanbix
KOMMYHUKALASTHBIH
TiJIi MEH CTHIIL

Ilon  OykapanblK  KOMMYHHKAIMS  TUTI  3BOJIOIMSICHIHBIH
CTHINCTUKAIBIK  ACHEKTICIHIH  epeKIIelNiriH, oOacma, paauo,
TeNeUIap, WHTEPHET-pecypcTap, akKmaparthl eHJeY  YIIH
QJIEYMETTIK MeJua TUIIHIH TOHIIK J>KOHE OeWHeN KbIpJiapblH
Tycingipeni. bacma ce3iMeH XyMbIC icTey HaFaplIapblHa >KOHE
ceitney monenuerine; CMIK Typiepi MeH MOTIHAIK OuTiM OepyiH
EpeKIlle  EePeKINETKTepiH  TYCIHyre,  IKypHAJIUCTUKA  KOHE
QJICYMETTIK MEJua >KaHpJapblHIa aKIapaTThl KaObLIAay-MOTiHII
o6epyni merrepyre, CMXX MoTiHAepiHIH KYPBUIBIMBIH TYCIHYTE
yiperemi.

B/l BK

YaSM
K 208

SI3BIK ¥ CTUIIL
MAacCOBBIX
KOMMYHUKALIHIA

JuctumiuHa OOBSICHAET CHEIU(PHUKY CTUIMCTUYCCKHX aCICKTOB
SBOJIIOIIMU  SI3bIKA MAacCOBOM KOMMYHHKAIIUH, TPEIMETHYIO U
obpasznyro chepy sA3bIKa MEeYaTH, Pagnuo, TEIEBUICHHA, UHTEPHET-
PECYPCOB, COLMANBHBIX MeEaua Ul TepepadOTKH WHGOPMAIUH.
Yuur HaBblkaM pabOTHl C TNEYATHBIM CJIOBOM U KYJIBTYpPE PEuU;
nmoHnMaHuio cnenudraeckux otauunid BuaoB CMK u TexcToBBIX
o0pa3oBaHMii, OBJAJEHUIO TIPUEMaMH  TEKCTOBOM  TOJadd
nHGOpPMAIIMK B JKaHPax J>KYPHAIMCTUKA W COLMAIBHBIX MeEIHa,
MTOHMMaHUIO CTPYKTYypsl TekcTOB CMK.

BD UC

LSMC
208

Language and style
of mass
communication

The discipline explains the specifics of the stylistic aspects of the
evolution of the language of mass communication, the subject and
figurative sphere of the language of print, radio, television, Internet
resources, and social media for processing information. Teaches the
skills of working with the printed word and the culture of speech;
understanding the specific differences between types of mass media
and textual formations, mastering the techniques of textual
presentation of information in the genres of journalism and social
media, and understanding the structure of mass media texts.

XK 4
KK 5
ON1
ON 4
ON S5
ON 8

BII TK

ZhMR
S 215

Kypuanucrik
MOTIHAEPAI
penaKknusay
crienu(uKacer

[ToH S>KYpPHAJIMCTIK MOTIHHIH TEOPHSUIBIK JKOHE MPAKTHKAIBIK
MoceJieNiepiH  TYCIHZAIpeni J>KoHe opTypii OyKapaiblK axmapar
KYpaJlIapbIHBIH ~ MOTIHICPIH ©OHJAEY JaF[bUIapblH  MEHIepyre
TOKIpHOENiK KOMEK KopceTe/li. Op TYpJi TY3eTy TYpiepiH KOJIany
apKbUIBl  MOTIHJAI  pemaKkuusulayFa  OailJlaHBICTBI  CypakTap
KepceTiiesi.

B/l KB

SRzZh
T 215

Crieruduka
PEIAKTUPOBAHUS

JucrurimHa 0OBACHSIET TEOPETHUSCKUE U MPAKTUICCKHAE BOTIPOCH
CO3/1aHMUs KYPHAIUCTCKOTO TEKCTAa M OKAa3bIBACT IPAKTHYECKYIO

XK 4
KK 5
ON1
ON 4
ONS5
ON 8




GC5
ON1
ON 4
ON 5
ON 8

JKYpPHAIUCTCKUX
TEKCTOB

MOMOIIb B OBJIAJICHUM HABHIKAMH OOpPAOOTKU TEKCTOB Pa3IMYHBIX
cpenacTB  MaccoBod  mHpopManuu.  OCBEMAloTCS  BOIMPOCHI,
CBSI3aHHBIC C PEIAKTHPOBAHUEM TEKCTA MOCPEICTBOM MPUMCHEHHUS
Pa3IMYHBIX BUJIOB TPABKH.

BD OC

SEJT
215

Specificity of editing
journalistic texts

Explains the theoretical and practical issues involved in creating a
journalistic text and provides practical assistance in mastering the
word processing skills of various media. Covers issues related to
text editing through the application of various types of edits.

BIT TK

ZhMZ
hBP
215

Kypnanucrik
MOTIHAEP/I XKa3y
OolibIHIIIA
MPaKTUKyM

Kypc KypHamucTiK MOTIHACPAIH  EpeKIIeNiriH  3epTTeHTiH
MIOHIEPAIH JOTUKAIBIK XKalFackl O0mbIn Tadsmanbl. Kype asceiama
JKYPHAJIMCTIK MOTIHII KYpY OHE OHBIH XYMBIC icTey Macelenepi
seprreneni. Kypc kazak (opbic), IIET TUIAEPIHIH epekeepiH
KOJIJIaHa OTBIPHIN, dp TYpPJi KaHpaarbl xoHe BAK-TBIH Oapibik
TYpJepiHe KYPHAIHUCTIK MITIHACPAl a3y NaFIbUIapbIH JaMBITYIbI
KaMTHBI.

B/l KB

PNZzh
T 215

IIpakTuky™M 11O
HaIMCAHHIO
JKYPHAUIUCTCKUX
TEKCTOB

Kypc sBnsercs  nOrMyYecKMM  TPOJODKEHHEM  TUCHHUIUINH,
U3YYaIoMInX CHeNU(HKY KYpPHAUTUCTCKUX TEKCTOB. B pamkax Kypca
W3y4yaroTcs  MpoOJieMBl  CO3JaHusi W (DYHKIMOHHUPOBAHHUS
KypHaIUcTcKoro Tekcra. Kype mpeamnonaraer oTpaboTKy HaBBIKOB
10 HAIMCAHUIO KYPHAINCTCKUX TEKCTOB PA3JIMYHBIX JKAHPOB U JIJIS
Bcex BupoB CMMU, mpumeHss mnpaBuiia Ka3axcKoro (pycckoro),
WHOCTPAHHOTO SI3BIKOB.

BD OC

WWJ
T 215

Workshop on writing
journalistic texts

The course is a logical continuation of the disciplines that study the
specifics of journalistic texts. The course examines the problems of
creating and operating a journalistic text. The course involves
developing skills in writing journalistic texts of various genres and
for all types of media, applying the rules of Kazakh (Russian) and
foreign languages.

KK 4
KK 5
ON1
ON 4
ON5
ON 8

BAK 3annamachl
KoHe backapy /
3aKOHO/IATENBCTB
0 U yIpaBJICHUE
cMmu/
Legislation and
media
management

Moayabai caTTi
afgKTaraHHAH
Keiiin 0iiM
aTyuIbl
Ka0J1eTTi:

KK 1, KK 2, )KK
3, KK 5, KK 6,
KK 7, KK 9, )KK

BII
JKOOK

EBAK
Z 209

Otnka, BAK
3aHHAMAacChI

[Ton KazakcTtan PecryOnmKkachIHBIH aKmapaTThIK 3aHHaMackiH, BAK
KBI3METIH KYKBIKTBIK pETTey cajachlH, OYKapasbIK-aKIapaTThIK
KYKBIK CalachlH, Ka3aKCTaHMBIK XYPHAIUCT KOCIOM KBI3METiHIH
ITHKAJIBIK MeXaHU3MJIEPiH KapacThIPaJIbl; KYKBIKBITBIK
KYPHAIMCTUKACHIHBIH HETI3T1 )KaHpIapblH TaHBIN Oiyre yHperei;
KP BAK typainsl 3aHHaMachIHBIH TajanTapblHa COMKEC aKmapaTThl
JKUHAyFa JKOHE OHJeyre; KOFAMHBIH KYKBIKTBIK MOICHHETIH
»korapnatatbld BAK maTtepuaniapbin xacay.

KK 1
KK 2
KK 3
KK 5
KK 7
KK 9
KK 10
ON1




10, KK 12

ON 1, ON 2, ON
3, ON 4, ON 6,
ON7,0N8
IMocae yenem-
HOI0 3aBeplue-
HHUSA MOTYJIA
odyuyarmuiics
Ooyner:

OK 1, OK 2, OK
3, 0K 5, 0K 6,
OK 7, 0K 9, OK
10, OK 12

ON 1, ON 2, ON
3, ON 4, ON 6,
ON7,0N8

Upon successful
completion of the
module, the
student will:
GC1,GC2 GC
3,GC5,GC 6,
GC 7,GC9,GC
10, GC 12

ON 1, ON 2, ON
3, ON 4, ON 6,
ON7,0N8

BJl BK

EZSM
I 209

OTHKa,
3aKOHO/IaTEILCTBO B
CMHA1

JuctummHa  u3ydaeT  MHGOPMAIMOHHOE  3aKOHOJIATEIILCTBO
Peciyommkm  Kaszaxcran, cdepy mOpaBOBOTO  peryIHpOBaHUS
nestensHocTH CMMU, 001acTh MaccoBO-MH(POPMAITMOHHOTO TIpaBa,
ATUYECKUC MEXaHU3MBI peryyisnun po(ecCUOHATBHOMN
JIEATEIILHOCTA Ka3aXCTAaHCKOTO JKypHAIMCTA; YYUT pa3OupaThcs B
OCHOBHBIX JKaHpaX TPaBOBOW JKYPHAIUCTHKH; COOHMpaTh H
nepepadaTeiBaTh MHPOPMALIMIO B COOTBETCTBHH C TPEOOBAHUSIMU
3akoHomatenbcTBa PK o CMWU; co3maBate Matepuansl CMU,
MOBBINIAIOIIKE MMPABOBYIO KYIbTYpYy 00IeCTBa.

BD UC

EML
209

Ethics, media
legislation

The discipline studies the information legislation of the Republic of
Kazakhstan, the sphere of legal regulation of the media, the field of
mass information law, ethical mechanisms of regulation of
professional activity of a Kazakhstani journalist; teaches to
understand the basic genres of legal journalism; to collect and
process information in accordance with the requirements of the
legislation of the RK on the media; create media materials that
increase the legal culture of society.

ON 2
ON3
ON 4
ON 8

KII TK

BAK
MMK
310

BAK-Fb1
MEHEPKMEHT KOHE
MapKEeTHHTTIK
KOMMYHHKAIIUS

Ilon Oackapy >XoHE MApPKETHUHITIK KbI3METT€ WHHOBAIUSIIBIK-
KOMMYHUKAIASJIBIK ~TEXHOJOTHSUIAP/AbI  NainaiaHyra yHpeTei.
backapy cTpaTeruschiH, MapKETHHITIK aMaiapibl KOCHapJiay bl
KypacTelpyFa. backapynblH Kyieci MEH HOpMajapblH THIMII
naiiganany. Meaua YIIiH JaFgapbic Ke3iHAEri MapKETHHI TICH
MEHE/DKMEHT  MociienepiH ThiMai memry. Menuabu3HecTi
JKocmapiay. MeanaeHIipic KhI3METIH KOcIapiiay, ToyeKeaepi
HazapJa ycray.

]I KB

MMK
SMI
310

MenuaMeHEeDKMEHT
Y MapKETHUHIOBbIE
KOMMYHUKAIINH B
CMHU

JucnumimHa o0yuaeT HUCIIOIb30BaTh MHHOBAIIMOHHO-
KOMMYHUKAIIUOHHBIE ~ TEXHOJOTMUM B  YIOPaBJICHUECKOW U
MapKETHUHITOBOH  JIEATEJIbHOCTH.  Pa3pabarhiBaTh  CTpaTeruu
yIIpaBJIeHUs], TJIAHUPOBATh MApPKETUHIOBbIE XOJbl. [IpoiyKTUBHO
WCIIONBb30BaTh CUCTEMBI W HOPMBI ympaBieHud. PanuoHaabHO
pemats npoOiIeMbl MAPKETHHTa M MEHEPKMEHTa B KPU3UCHBIX IS
Menua cutyanusax. [lmanupoBaTs MeamaduzHec. [IporHo3upoBath
JIESITENBHOCTh MEUANIPEIIIPUATHS, IPEyCMAaTPUBATh PUCKH.

CDOC

MMC

310

Management and
marketing
communications in

The discipline teaches how to use innovative and communication
technologies in management and marketing activities. Develop
management strategies, plan marketing moves. Productive use of

KK 1
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KK 5
KK 6
KK 12
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the media

systems and norms of management. Rationally solve the problems
of marketing and management in crisis situations for the media.
Plan the media business. Forecast media enterprise activities and
anticipate risks.

KII TK

BAKR
uB
310

BAK penakmusiceia
YHBIMIACTBIPY JKOHE
Oackapy

ITon OykapaiblK aKmapaT KypalJapblHbIH KOCIOPBIH peTiHJeri
epeKIIeNiKTepi, OHAIpIC MpolecTepiH Oackapy JKoHE Kamman
aKmapaTrTblK OHIMJII Tapary Typaibl TYCIHIK KaJBIITACTHIPAIBL.
Kazipri »karmaiina pemaakiMsSHBIH KYMBICBIH YHBIMIACTBIPY/IbIH
HETi3ri Ke3eHIepi, PeNaKIUsSHBIH OapiblK OyBIHAAPBHIHBIH PO,
HAPBIKTHIK 09CEKENEeCTIK TeH KapKbUIBIK TOYENCI3/iK KaFaaibIHIa
penakuus — KYMBICBIH  YHBIMIACTBIpY MEH  JKOcHapJayJblH
MaHBI3IBUIBIFBI TYpalibl HAKThI TYCIHIKKE BIKHAJN eteii. bomamak
JKypHAIHCTIH OacKapyIIbLIBIK KacHeTTepiH apTTHIpyFa
OarpITTaIFaH OM3HEC-KYPHAIMCTHKA CAJIACBIHIAFBl KY3BIPETTUIIKTI
KaJIBINITACThIPAAbI.

I1 KB

OURS
Ml
310

Opranuszanus u
yIpaBlieHHE
penakuueir CMU

Huctummuaa  opMupyeT TpeiacTaBieHHe 00 0COOEHHOCTSX
nesitenbHocTH CMU Kak mpeAnpusaTusi, yIpaBJIeHHs MPOLECCaMU
HPOU3BOJCTBA U PACHPOCTPAHEHUS MAcCCOBOTO MH(POPMALMOHHOTO
npoaykra. CriocoOCTBYyeT 4eTKOMY NPECTaBICHUI0 00 OCHOBHBIX
dTamax OpraHu3alyy paboThl pelaKIIMU B COBPEMEHHBIX YCIOBUSIX,
0 pONM BceX 3BEHBEB pEIAKIMH, O 3HAYCHUM OpPraHW3alld U
TUTAHUPOBAHUST Pa0OTBl  PENAaKIMH B  YCJIOBHSX PBHIHOYHOM
KOHKYPEHIIMH ¥ (UHAHCOBOH CaMOCTOSTEIbHOCTH. DopMupyer
KOMITETEHIINU B obmactu OM3HEC-)KypHAINCTUKH,
OPUCHTUPOBAHHBIX Ha ITIOBBIIICHHEC MCHCIKECPCKUX KadyeCTB
OyIyIIero XypHaJucra.

CD OC

OMM
E 310

Organization and
Management of a
Media Editorial
Board

The discipline forms an idea of the peculiarities of the media as an
enterprise, the management of the processes of production and
distribution of mass information product. Promotes a clear
understanding of the basic stages of organizing the work of an
editorial office in modern conditions, the role of all links in an
editorial office, and the importance of organizing and planning the
work of an editorial office in conditions of market competition and
financial autonomy. Forms competencies in the field of business
journalism aimed at increasing the managerial qualities of the future
journalist.

KK 1
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BAK >xone PR
MaMaHaany/
Crietmanuzanuu
CMMU u PR/
Media and PR
specializations

Moayabai coTTi
asIKTaraHHAaH
KeMin 0i1im
AJTYIIBI
Ka0J1eTTi:
KK 1

KK 2

KK 3

KK 4

KK 5

KK 6

KK 7

KK 9

KK 10

KK 11

KK 12
ON1

ON 2

ON 3

ON 4

ONS5

ON 6

ON 7

ON 8

Iocae ycnem-
HOT'0 3aBeplie-
HHSI MOYJIAA
odyvyawmuiics
Oynet:

OK 1

OK?2

OK 3

OK 4

OK 5

OK 6

XK 3
KK 5
KK 12
ON1
ON 2
ON 3

BIITK | BKN BipikTipinren [Ton Kazipri MmeauadM3HeC MEH HAPBIKTHIK KaThlHACTAD KaFAalbIHAA
216 KOMMYHHKAIIHAS YUBIMHBIH JTaMYbIHIAFbl MHTETPAAsTIaHFaH KOMMYHHUKAIUSITAPIBIH
Heri3nepi peri Typaisl TeopwsuTbIK Oinim Oepexi. [1oH asceiHma crymeHTTEp
WHTETpAlMsJIaHFaH ~ KOMMYHUKAlMsl ~ TEOPHSACHIHBIH  HETI3Ti
Mmocenenepid, TK MapkeTHHITIK yzaepicTeri OpHBIH JKOHE
WHTETpalMsJIaHFaH aK[mapaTThl MaKCaTThl ayJUTOPHSIFA JKETKi3y
MPOIIECIHIH HETi3T1 KOJIaHbICTAFbl JIEMEHTTEPIH 3ePTTCHII.
B KB | OIK OCHOBBI JucuurmiamHa ~ JaeT  TEOpeTHYECKWe  3HAHUA O PO
216 WHTETPUPOBAHHBIX WHTETPUPOBAHHBIX KOMMYHHKAIIMA B COBPEMEHHOM Meanabu3Hece
KOMMYHUKAIAN Y Pa3BUTHH OPTaHM3AIMH B yCIOBHSX PHIHOYHBIX OTHOIICHWH. B
paMKax AMCHUIUIMHBI CTYJEHTHl M3YYalOT OCHOBHBIE BOMPOCHI
TEOpUU WHTETPUPOBAHHBIX KOMMyHHKaruii, wmecta HWK B
MapKETHHTOBOM TIPOIIECCE ¥ TIIABHBIX ACWCTBYIOMIMX 3JEMEHTOB
mpoliecca JTOBEACHUS WHTSTPUPOBAHHON MH(OpPMAIMU JI0 [EJICBOH
ayJJUTOPHUH.
BD OC | BIC Basics of integrated | The discipline provides theoretical knowledge about the role of
216 communications integrated communications in the modern media business and the
development of the organization under market conditions. Within
the framework of the discipline students study the main issues of
the theory of integrated communications, the place of IR in the
marketing process and the main operating elements of the process
of delivering integrated information to the target audience.
BII TK KBTA | Korammen [Ion crymenTTepAe  HApBIKTBIK  KaThIHACTAp  KarJadbIHIA
216 0aiinaHBICTHIH aMEepUKaHIBIK, E€YPOIIaibIK, XaIBIKAPANBIK KOHE Ka3aKCTaHIBIK
TEOPUSCHI MCH MEKTCNTEP/IH JKaHa MKETICTIKTePiH 3epTTey Heri3iHie MnadauK
omicremeci pHIIeHIITH3 KBI3METIHIH Herizaepi Typaibl TYCIHIK
KajeinracTeipaabl. [lon asceiana crynentrep 1P kanemracy Tapu-
XbIH, MapKeTUHrTiK yzaepicreri [P peni MeH OpHBIH, ickepiik
KOMMYHHKAIIUSHBI YHPEHeII.
BA KB | TPSO | Teopus u npaktuka | ducuuminnHa GOpMUpPYET Y CTYIEHTOB IIpeAcTaBiIeHne 00 OCHOBaX
216 CBA3EH ¢ JIesITeIbHOCTH NabiMK  pWIEHIIH3 B YCJIOBHSX  PBIHOYHBIX

00II1ECTBEHHOCTRIO

OTHOIIEHWH Ha 0a3e W3y4eHHWs] HOBEUIIMX JOCTH)XKCHHUH
AMEpPUKAHCKOM, €BpPONEUCKOM, MEXAYHAPOIHOM M Ka3aXCTAHCKOU
mkon [IP. B paMkax AUCHMIUIMHBI CTYJEHTHI HM3y4arOT HCTOPUIO
cranosyieaust [1P, pons u mecto IIP B MapkeTHHroBOM MpOIIECCE,
JIeNI0BOY KOMMYHHKAIIHAN.
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OK 7
OK 9
OK 10
OK 11
OK 12
ON1
ON 2
ON3
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ON7
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Upon successful
completion of the
module, the
student will:
GC1

GC2

GC3

GC4

GC5

GC6

GC7

GC9

GC 10
GC11

GC 12
ON1

ON 2

ON 3

ON 4

ON5

ON 6

BD OC | TMPR | Theory and Methods | The discipline forms the students' idea of the basics of public
216 of Public Relations relations in market conditions on the basis of the study of the latest
achievements of American, European, international and Kazakhstan
schools of PR. As part of the discipline students study the history of
the formation of PR, the role and place of PR in the marketing
process, business communication.
BI1 OP OHIIpiCTIK OHAipicTIK TOKIpUOE CTyIEHTTEPTe aKIapaTThl KUHAY, OHICY )KOHE KK 3
JKOOK | 213 MpaKTUKachl 1 TapaTy OOHbIHIIA apHaiibl OimiMIepi MEH AarIbplIapblH OeKiTyre KK 4
MYMKIHAIK Oepexi. OHIipicTIK TokipuOe OapbIChIHAA CTyIEHTTEP KK 5
razeT TEH TEJIeBU3WSUIBIK MOTIHAEpPAI Jkazy KaOimerTepiH KK 6
JIaMBITaJbl, 0acrace3, TCJICBUIAAHUE MCH PalllONaFrbl KYPHAIUCT KK 9
JKYMBICHIHBIH €peKIIeTIKTepiH KapacThlpasl, Oacnara JICHiHT1 )koHe KK 10
ra3eTTi Oacell  mbIFapy  OapbICBIMEH  TaHBICAABl, KociOM KK 11
TEJCBU3USUIBIK  JKOHE  pafuoxaOJbpIKTapia JKYMBIC >KacayJbIH KK 12
aKIMapaTThIK-TEXHOJOTHSUIBIK KaOlJIeTTepiHe ve 00abl. ON1
BJI BK | PP 213 | Ilpom3BoacTBeHHass | IIpom3BoacTBEHHAas MpakTHKAa ITO3BOJIIET CTYACHTAM 3aKpENUTh ON 2
mpakTuka 1 CrielalibHbIe 3HAHWS W HaBBIKH 1O cOOpy, mepepadoTke u ON 4
pacnpocTtpaHeHuo HHPOpManud. Bo Bpems MpOW3BOJACTBEHHOM ON 6
MPAKTUKU CTYAEHTHl PAa3BUBAIOT HABBIKM HANMCAHUS Ta3eTHBIX U ON 7
TEJCBU3UOHHBIX TEKCTOB, M3y4al0T OCOOEHHOCTH pPabOTHI ON 8
XKypHaJIUCTa B I€4YaTH, B TCJICBUJACHUU W paguoO, 3HAKOMATCA C
JOII€YaTHbIM H MeYaTHBIM IIPOUECCOM TIa3€Thl, HpHOGpeTaIOT
MH(POPMALMOHHO-TEXHOJIOTHUECKHUE HaBBIKH paboThI c
npodecCHOHAIBHBIM TEJIEBU3MOHHBIM M Pagr0000PYAOBAHHUEM.
BD UC | SP 213 | Specialized practice | Internships enable students to consolidate special knowledge and
1 skills in gathering, processing, and disseminating information.
During internships, students develop skills in writing newspaper
and television texts, learn the specifics of working as a journalist in
print, television and radio, become familiar with the prepress and
printing process of a newspaper, and acquire information and
technological skills of working with professional television and
radio equipment.
BII Med Menuacayarteutblk | [ToH Mequa KOHTEHTIH JTYPBIC TYCIHYTe KoHE TYCIHIIpyre yipeTe. KK 1
KOOK | 214 CryneHTTepAiH 63 MOTiIHIH OWJacTeIpy MeH Oepyneri 3eprreiini KK 5
MPUHIMAIITEPI MEJUATYTHIHY TPUHIMNTEP] MEHMeraxadapiapIbiH KK 7
MarbplHACHIH TaJjayFa MYMKIHIIK Oepemi. MaHUITYJISIHASITBIK ON1




ON7
ON 8

TEXHOJOTHsUIApFa, aKHapaTThIK COFBICTApFa  Kapchl  TYpyFa
KOMEKTECE/].

B/ BK

Med
214

MeaunarpamMOTHOCTD

JucuunnuHa HaydYdT [PaBWIbHO I[OHMMAaTh H  TPaKTOBaTh
MEIUIHBIN KOHTEHT. CryneHTs u3yyaT TPUHIHIIBL
MeAManoTpeOIeHNsI M aHAIM3a CMbICTIa MEANAacO0OIIeH, KOTOphIe
NO3BONMAT ObITH OoONiee BIYMYMBBIMM W B3BELICHHBIMU IIPU
CO3JaHMM M 1Heperade CcOOCTBEHHBIX TeKCTOB. llomoxer
MIPOTHUBOCTOSITh MaHUIYJISITUBHBIM TEXHOJIOTHSIM,
MH(POPMALIMOHHBIM BOIHAM.

BD UC

ML
214

Media literacy

The discipline will teach how to properly understand and interpret
media content. Students will learn the principles of media
consumption and analysis of the meaning of media messages, which
will allow them to be more thoughtful and balanced when creating
and transmitting their own texts. It will help them resist
manipulative technologies and information wars.

ON 4
ON 8

BII TK

K
217

Ickepmik xoHe
UMUK
KOMMYHHKAIIUSUIAPHI

[Ton uMuIKACY KOHE ICKEPIIIK KOMMYHHUKAWISIHBI KY3€re achlpy
MPUHIAIITEPI MEH OMiCTepi Typaibl OiMiMAI KaJTBIITACTHIPAIIBI.
CryneHTTep KONTEreH FBUIBIMIAPABIH (9THKA, TICHXOJIOTHS,
olleyMeTTaHy) KoHe OUTiM cajalapblHbIH (MapKETHHT, KOMIIUIiK
KOMMYHHUKaHIHSITIaP IbIH TEOPUSICHI MEH HPaKTHKACHI)
acmeKTiIepiHe HEeTI3JeNTeH KOPIOPATHBTIK JKOHE JKeKe WMHJDKII
KaJIBIIITACTBIPY, JKOCMAPJIay KOHE KOJIAyAbIH HETI3ri YFbIMIaphl
Typasbl TYCIHIK aajbl.

Bl KB

DIK
217

JlenoBeie u
HMHKEBbIC
KOMMYHUKAITH

HuctummuHa  GopMmupyeT 3HAHUS O TNPUHIUIAX M METOIax
OCYILIECTBIICHUSI WMUIDKHPOBAHHUS M JICJIOBOH KOMMYHHUKAIHH.
CTyleHThl TOJIy4aloT MPEJCTaBICHHE 00 OCHOBHBIX IOHATHSIX
(hopMHUpOBaHUsl, TUIAHUPOBAHUS U TOAJIEPKAHNS KOPIIOPATUBHOTO U
NEPCOHANBHOIO MUMHUJIKA, OCHOBAHHOTO HA acleKTaX MHOTHX HayK
(3TMKa, TICHXOJIOTHS, COIMOJNOTHS) ¥  OTpacield  3HaHUM
(MapKeTHHTa, TEOPHH U NMPAKTUKH MaCCOBBIX KOMMYHHUKAIIHI).

BD OC

BIC
217

Business and image
comunications

The discipline forms the knowledge of the principles and methods
of image-making and business communication. Students gain an
understanding of the basic concepts of forming, planning and
maintaining a corporate and personal image, based on aspects of
many sciences (ethics, psychology, sociology) and branches of
knowledge (marketing, theory and practice of mass

KK 3
KK'5
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communication).

BIITK | ZhB JKapnama 6m3Heci By moH xapHamMaHBIH MOHIH, OHBIH KYPBUTBIMBIH, (DYHKITUSITAPBIH KK1
217 aHBIKTayFa OalaHpICTBI KociOM  OLTiM  MeH  JaFapuIapisl KK 3
KaJBIITACTBIPAAbl, >KapHAMAHBIH TYPJIEPiH, OJIEYMETTiK-MoJCHH KK 4
KaThIHACTAp JKYHECIiHIEeri JkapHaMaHBIH KOpIiHICI TaimaHasbl. KK 5
Kapramanelk ~ xabapmamansl  Kypy, KapHamMaHbl KaObuiIay KK 6
epeKLIeNikTepi Typaisl TYCiHiK Oepineni. CTyAeHTTep KapHaMaJIbIK KK 7
OHIMJII 93ipJeyi, KapHaMaHbl TapaTy apHAChIH JIYPbIC TaHAAY/bI, KK 10
COHBIMEH KaTap Ka3ipri HapbIKTHIK JKarmaija JKapHaMaJbIK KK 11
KOCINOPBIHJIBI OacKapyibl YHPEHES]. KK 12
BAKB | RB Pexnamupiii Ouznec | [lanHas aucuuruinHa (GopMHUpyeT NpoQecCHOHANbHBIE 3HAHUS H ON1
217 YMEHHsSI, CBS3aHHBIE C OIpPEIEICHUEM CYIIHOCTH pEKIIaMBI, e ON 2
CTPYKTYpBI, (DYHKITUH, aHATM3UPYIOTCS THIBI U BUABI PEKIIAMBI, ON 4
0COOECHHOCTH TPOSIBICHUS PEKIaMbl B CHCTEME COLIMOKYJIBTYPHBIX ON 6
otHomeHui. [laercss mpencTaBieHWe O CHEUU(PHUKE MOCTPOCHHUS ON 7
PEKIAMHOTO COOOIIEHHsI, 00 OCOOSHHOCTSIX BOCIPHATHS PEKIAMBI. ON 8
CryneHTsl ydaTcsi pa3palarblBaTh PEKIAMHBIA TMPOIYKT, BEPHO
BHIOMpATh KaHAll paclpOCTPAHEHUS] PEKIIAMbl, a TaKXKe YIpPaBiIsTh
PEKIIAMHBIM MPEATIPUATHEM B COBPEMEHHBIX PHIHOYHBIX YCIIOBHSIX.
BDOC | AB Advertising business | This discipline forms professional knowledge and skills associated
217 with the definition of the essence of advertising, its structure,
functions, analyzes the types and types of advertising, the features
of advertising in the system of socio-cultural relations. The students
get an idea of the specifics of constructing an advertising message,
the peculiarities of the perception of advertising. Students learn to
develop an advertising product, choose the right channel of
advertising distribution, as well as manage an advertising enterprise
in modern market conditions.
BII TK EZh DKOHOMUKAJIBIK Ilon enmiH SKOHOMHUKANBIK JaMybl CajlaChIHAAFbl  HETI3ri KK 1
219 JKYpHAJINCTHKA npobjeManap MEH BIKTUMall IIEHIMIEp >KOHE MeIua Typajbl KK 2
TY)KBIPbIMIAMANIBIK OLTIM/II, SKOHOMHKAHBI JIAMBITY MACEJCIIEPiH KK 3
Kapuslayra — Kelepri  KeNnTipeTiH — KeMIIUTKTepIi — Tajjuay KK 5
JaFIbUIapbIH KaIbIITACTBIPAAbl, KOJAaHOAbl 3epTTeyJIepre >KoHe KK 7
0acka /Ja KeH 9JICyMETTIK-FhUIBIMH XKYMBICTApFa CBHIHM Ke3Kapac KK 9
YIIIiH aHAJIUTHKAJIBIK KaOlIeTTep 1l HhIFalTa bl KK 10
BAKB | EZh DKOHOMHYCCKAS HucrumiuHa (GopMHUPYET KOHIIENTYajabHbIC 3HAHUS O KJIHOYEBBIX ON1




219 JKYypHAJINCTHKA npobjeMax ¥ BO3MOXKHBIX PELICHUSX B OONACTH 3KOHOMHYECKOTO ON 2
pa3BUTHA CTpaHbl W MeJMa, HAaBBIKM AaHAIW3a HEJOCTATKOB, ON 3
NPEMATCTBYIONIMX OCBEIICHUIO BOMPOCOB PA3BUTHSA 3KOHOMHKH, ON 4
VKpeIUIIeT aHaJUTUYeCKUE CIIOCOOHOCTH Il  KPUTUYECKOTO ON 6
Noaxona K TPUKIagHBIM HCCIENOBAaHUSIM W JApYruM OoJjee ON 8
MIMPOKHM COIMAIbHO-HAYYHBIM padoTaM.
BD OC | EJ219 | Economic The discipline builds conceptual knowledge of key problems and
Journalism possible solutions in national economic development and the media,
skills to analyze shortcomings that impede coverage of economic
development issues, and strengthens analytical skills for a critical
approach to applied research and other broader social science work.
BIITK | AZh AHaIUTHKAIBIK [loH aHaNMMTHKANBIK KYPHAIMCTHKAHBIH EpPEKIIeNiri Typajbl KK 1
219 JKypHAITACTHKA TYCIHIK  KaJbIITACTHIPAAbI, JKyPHAIHCTUKAHBIH  OQJIEYMETTIK KK 2
MaHBI3/IbI TIPOOIIEMANTBIK Opici Typaibl HASSHB KeHEHTe i, KaXKeTTi KK 3
aKIapaTThl )KWHAY NMPUHIUOTEP] MEH dAicTepi, OHBIH (DaKTYECKUHTI KK 4
MEH Taljgaybl Typaimbsl OuUTIMII OKyHemleimi, aHaIUTUKAIBIK KK 5
Marepuaniapapl Kypy, OJapIblH JIOTHKAJIBIK KYPBUIBIMBIH KYpY, XK 6
TYKBIPBIM Kacay JarIbUIAPBIH 1aMbITa/Ibl. KK 7
BAKB | Azh AHanutnyeckas JucuumimHa ~ GopMUpyeT — MpeJCcTaBIeHHEe O  CIeHU(UKe KK 9
219 JKYpHaJIUCTUKA AHAJIUTUYECKON >KYPHAIMCTUKH, pPACIIUPSET TMPEACTABICHUE O KK 10
COIIMAIBHO-3HAYMMOM  TNPOOJEMHOM  TOJie  KYPHAJIHCTHKH, ON1
CHUCTeMaTH3MpyeT 3HaHHWA O TpHUHIOMWIAX U [pueMax cbopa ON 2
HeoOxomuMon wHpopMaruu, ee (aKTUYESKWHTa ¥ aHaln3a, ON 3
NPUBHBACT HABBIKM CO3/IaHHMS AHAJIMTHYECKUX MaTepualios, ON 4
MOCTPOCHUSI HX JIOTUYECKOW CTPYKTYpbI, (HOpMYJIHMpOBaHHS ONS5
BBEIBOJIOB. ON 6
BDEC | AJ219 | Analytical The discipline develops an understanding of the specifics of ON 8
journalism analytical journalism, expands understanding of the socially
significant problem field of journalism, systematizes knowledge of
the principles and techniques of gathering necessary information, its
fact-checking and analysis, imparts skills for creating analytical
materials, building their logical structure, and formulating
conclusions.
KIITK | DZhM | [lepektep ITon CTYIEHTTEpIE aKIapaTThIK-KOMMYHHKALMSIIBIK KK 6
311 JKYPHAIHCTHKACHI TEXHOJIOTHSIIApAbl, CaHAapAbl NaiJalaHyMeH akliapaTTbl >KUHAY, KK 7
YKOHE MEIMA3epTTey | OHJEY, Talaay, JKYprizy Typaiabl TYTac TYCIHIK KaJIBIITACTHIPAJIbI. ON 2




Kypnanucrik MarepuangapAarsl JIepeKTepAl BU3yaIH3auusiay
Tociumepin OekiTexi, iCKe achlpy KOMITAHWSICBIH JKOCHapiay KoHe
BAK «kp3MeTiH 3epTTey Ke3iHAe KOJAAHBUIATBIH  HeTi3Ti
YFBIMIApAbI, TEPMHUHOJIOTHUS MEH KOpCeTUTMIepAl KyHeneimi,
MaKCaTThl ayTUTOPUSHBI AYphIC Oaranayra yipeTei, Meana3epIrey
HoTkenepi 6oibiHIIa BAK >XyMBICBIH O0KayFa KOMEKTeCe]Ii.

TIJ1 KB

ZhdM
311

Kypnanucruka
JaHHBbIX 1
MeInancciIeJ0BaHUS

JuctummuHa popMupYeT y CTYIEHTOB IEIOCTHOE MPEAICTABICHHE O
MpoBeJicHUH cOOpa, mepepadoTku, aHanu3a uHopmanuu, nudp ¢
HCIIOJIb30BAaHUEM WH(POPMAITTOHHO-KOMMYHHKAIIMOHHBIX
TEXHOJIOTMM. 3aKpelisieT MpUEMbl BHU3Yyalu3allUd JAaHHBIX B
JKYPHINCTCKUX ~ MaTepuajaX, CHCTEeMaTH3HpyeT  OCHOBHBIE
MOHATHUS, TEPMHUHOJOTHI0O U TOKa3aTeNM, MPUMEHSIEMbIC TMIpU
IJIAHUPOBAHUU PEKIAMHOM KOMIAHUM U WU3YUYEHUS JEATEIbHOCTU
CMU, yuuT npaBUILHO OIEHUBATH LIETEBYIO ayIUTOPUIO, TIOMOTAET
B mporHo3upoBanun  paborsi CMUW  mo  pesymbraram
MEJManCCieI0BaHUN.

PD EC

DzhM
R 311

Data journalism and
media research

The discipline provides students with a comprehensive
understanding of how to collect, process, analyze information and
figures using information and communication technology. It
reinforces the techniques of data visualization in journalistic
materials, systematizes basic concepts, terminology and indicators
used in planning advertising campaigns and media studies, teaches
how to properly assess the target audience, and helps in forecasting
media performance based on the results of media research.

ON 4
ON 6

KII TK

BAKV
T 311

BAK-Tarsl BU3yanast
TEXHOJIOTUsLIap

[Ton 3amaHayn BuU3yalIbl KOMMYHHKAIUS CajlaChIHIAFbl JKaHa
ypaicrepni yiipeHyre OarbITTanFan, MenuaansaiiH >ko0amapbiH
KYpy JarAbUlapblH, COHBIMEH KaTap KOJJAaHbBICTAFbl KOOAaJBIK
nrennMaepal  tangayael  yhperemi. Kypc ascelHma cTyneHTTEp
BU3YyaJJIbl aKIapaTThl KA0bUIJIAY, TYTHIHY )KOHE OHJICYIIH 3aMaHayn
ozicTepiH, rpadUKabIK XKoHe OelfHeMaTepHal bl YChIHYABIH HET13r1
¢dopmarTapelH 3epTTeiiii, MYJIbTUMEAUSUIBIK OU3aiH >KoOalapblH
’Kacaipl.

]I KB

VTSM
311

BusyanbHbie
TexHogoruu 8 CMU

JuciuminHa HampaBiieHa Ha W3yYeHHWE HOBBIX TCHACHIMMA B
00NacTH COBPEMEHHBIX BH3YyalbHBIX KOMMYHUKAIMH, MPHBHBAET
HaBBIKH CO3JaHUS TIPOEKTOB MEIMaJn3aiiHa, a TaKXkKe aHaau3a
CYIIECTBYIONIUX MPOEKTHBIX pemieHnid. CTyIeHTH B paMKax Kypca

XK 5
XK 6
KK 7
ON1
ON 2
ON 3
ON 4
ON 6
ON 8




W3y4aloT COBPEMCHHBIE METOJBI BOCHPHATHS, IOTPEOJICHUS W
nepepaboTKu  BU3yallbHOW WH(GOpPMAIMHM, OCHOBHBIE (HOpMATHI
MpEeACTaBICHNS TpadUIecKOTO W BUAcOMaTepraia, pa3padaTeIBaloT
MYJBTUMEINA JTU3AHH-TIPOCKTHI.

PD EC

VTM
311

Visual technology in
the media

The discipline is aimed at studying new trends in modern visual
communications, imparting skills in creating media design projects
as well as analyzing existing design solutions. Students study
modern methods of perception, consumption and processing of
visual information, basic formats of representation of graphic and
video material, develop multimedia design projects.

KII
KOOK

SZhP
R 306

Cascu

JKYypHAJIMCTHKA JKOHE
PR

ITon OykapaJibIk aknapat Kypaiaapbl MeH [IP KpI3MeTTepiHiH cascu
YAepicTeri peili MEH KbI3METTEpl, CIFCri JKOHE JJIeMJIEri casicH
KBI3METTI  XKapwslalTteiH  opTypini  BAK-tapra  apranran
MaTepUaIbIH KAHPJBIK JKOHE TUIMIK epekmienikrepi, cascu [IP-
IOBIH ~ epeKmerniktepi Typanbsl OimiMm  Oepeni. Ilon  asichiHga
CTYACHTTEp CasiCH >XypHanucTuka MeH [TP-IbIH KYKBIKTBIK JKOHE
STUKAJIBIK aCTIEKTUIEPiH XKoHe T.0. 3epTTeHIi.

I1J1 BK

PZhP
R 306

IHomutmueckas
)KypHanmucTuka u PR

JuctumiuHa naeT 3HaHUsS O PONM U QYHKIUSIX CPEJCTB MacCOBOM
nHpopmarun u ciayx06 [1P B monmrudeckoM mporecce, o coope u
nepepadoTKe, >KaHPOBBIX M SI3BIKOBBIX OCOOCHHOCTSIX MaTe-pHaia
uid  pasnuuHblX  BuaoB CMMU, ocBemamomux MHOJIUTHYECKYIO
JeSTEeIBHOCTh B CTPaHE M MHUpE, 00 0COOEHHOCTSX MOIUTUYECKOTO
I[IP. B paMkax AWCHOUIUIMHBI CTYIEHTBl TakKXKe H3Yy4aroT
IOPUIMYECKUE U ITUYECKUE aCIIEKThl OIUTHYECKON )KypHATUCTUKN
u I1P.

PD UC

PJPR
306

Political journalism
and PR

The discipline provides knowledge of the role and functions of
mass media and PR services in the political process, the collection
and processing, genre and language features of material for
different types of media covering political activities in the country
and the world, and the characteristics of political PR. Students also
study the legal and ethical aspects of political journalism and PR as
part of the discipline.

KK 1
KK 2
KK 3
KK'5
KK 9
ON1
ON 2
ON 3
ON 4
ON 8

BII TK

BKHK
220

Bykapansix
KOMMYHUKAIIHS )KIHE
XaJIBIKapajbIK
KATBIHACTap

IMon OumiM anymeiapAa KYPHAIMCTHKAIAFbl  XalbIKAPaJIbIK
KaThIHACTAPIBIH ©3apa iC-KUMBUI YPAICIHIH >KyHemi, KemeHai
KOpiHiCiH, OepiireH TakbIpbIll OOWBIHIIA MaTepHalAaplbl >KUHAY,
TapaTy JKOHE  KYpY  CPEKIIeTKTEepiH  KaJbIITACTHIPAJIbI.

KK 1
KK 3
KK 9
ON1




XanblkapaiblK KaThIHACTAP MEH OYKapallblK KOMMYHHKAIIVSIIAP
cajacheIHIA OOJIBIN KaTKaH IMpobjemManap MEH YIAepicTepaiH MoHIH
TyciHyre bIKnan eteni.Ka3akCTaHHBIH CHIPTKBI CasCaTBIHBIH HETi3Ti
OarbITTapel MEH MIHACTTEpi, OHBIH TYXKBIPHIMIAMAaJIbIK HEri3aepi,
3aHHAMaJIBIK 0a3achl Typasbl HaKThl TYCiHIK Oepeni.)Kerekmri
XaNBIKAPANBIK ~ YUBIMIAp MEH  KOIDKAKThl ~ HHCTHTYTTap/bIH
KBbI3METIH Oarajaipbl.

B/l KB

MKM
0 220

MaccoBsle
KOMMYHUKAIIUA U
MeXTyHapOIHbIE
OTHOUICHUS

HucumnnmuHa  gopmupyer y  oOyyarommxcs — CHCTEMHOE,
KOMIUIEKCHOE BUJICHHE mporiecca B3aMMOJCHCTBUS
MEXIYHAPOIHBIX OTHOIIEHWH B JXYPHAIHCTHUKE, OCOOCHHOCTSIX
cOopa, pacmpoCTpaHEHUS M CO3/IaHHUs MaTepHalioB MO 3aJaHHOW
Teme. CrocoOCTByeT MOHMMAaHHMIO CYHIHOCTH TIpoOieM |
MPOIIECCOB, TPOUCXOASIINX B MEXIYHAPOJHBIX OTHONICHUSX U
chepe MaccoBbIX KOMMYyHHKaluid. J[aeT yeTkoe mpeacraBicHue 00
OCHOBHBIX HaIpaBJICHUAX )41 3agadax BHEIIHEH IIOJIMTUKHU
Kazaxctana, o ee KOHLENTyaJbHbIX OCHOBAaX, 3aKOHOJATEIbHOU
0aze. OmeHnBaeT JEATENHHOCTh BEAYIIMX MEXIYHAPOIHBIX
OpFaHI/ISaHI/Iﬁ 1 MHOI'OCTOPOHHHMX MHCTUTYTOB.

BD EC

MCIR
220

Mass communication
and International
relations

The discipline develops in students a systematic, comprehensive
view of the process of interaction of international relations in
journalism, the peculiarities of collecting, distributing, and creating
materials on a given topic. Promotes understanding of the essence
of the problems and processes occurring in international relations
and the sphere of mass communications. Gives a clear idea of the
main directions and tasks of Kazakhstan's foreign policy, its
conceptual foundations and legislative framework. Assesses the
activities of leading international organizations and multilateral
institutions.

BII TK

HKKB
220

XanblKapayiblK
KaTbIHACTAPAaFbl
KOFaMMe€eH OaiiyIaHbIC

[Mon KypHAIMCTHKAIAFbl XAIBIKAPAIIBIK KaTBIHACTAPBIH 63apa ic-
KUMBII YACPICIHIH KOHE OJapAblH JaMy YpAICIHIH KemeHi
napIMIayblH — Kacalapl.  XalblKapaJblK  KaTblHACTap  MEH
KYpPHAJIMCTHKAAa OOJBIN KaTKaH MOCENIEIEePAiH MOHIH TYCIHyTe
yiipeteni. Marepuannappl KxuHay, OHJIEY, jKacay >KOHE OJapblH
BAK-ta Tapaiy epekuienikTepiMeH apTypIi enaepae CHIPTKBI casicu
Hacuxar jkoHe PR jkyleciHiH Kamblnracy jKoHE JlaMy TapUXbIMEH
TaHBICThIpaAbl. XaJbIKapajblK apeHaja MEMJICKETTIH MMHIPKIMEH

ON 3

KK 1
KK 3
KK 9
ON1
ON 3




TYPaKTHI )KYMBIC iCTE€y KaXKETTIiTiH AoJemIeimi.

B KB | SOM Ces13u ¢ JucrnmimHaa BeIpaOaThIBaeT KOMIDIEKCHOE BHIICHHE IpoIiecca
0 220 | oOmIECTBEHHOCTHIO B | B3aUMOJICHCTBHS MEXKAYHAPOHBIX OTHONICHUH B KYPHAIUCTHKE U
MEXKYHApOTHBIX WX WCTOPHIO Pa3BUTHA. YUHUT MOHMMAHHIO CYIIHOCTH MPOOIieM,
OTHOIICHHUSAX MPOUCXOSIIUX B MEKAYHAPOIHBIX OTHOILEHHUAX U KYPHAIUCTHKE.
3HaKOMUT cO crnenudukoil cOopa, mepepabOTKH, CO3MaHUS
MaTepuaioB W uX pacmpoctpaHeHus B CMU, c¢ wucropueit
CTaHOBJICHU )41 pa3BUTUA CHUCTEMbI BHEIIHEHOIUTHYECKOMN
npomaraifipl 1 PR B pa3nuuHblX cTpaHaX. ApryMEHTHPYET
HEOOXOUMOCTh MOCTOSHHON pabOTHl HaJ MMHUKEM TOCyIapcTBa
Ha MEXAYHApOJHOH apeHe.
BD EC | PRIR | Public relations in The discipline develops a comprehensive view of the interaction of
220 international international relations in journalism and its history of development.
relations Teaches an understanding of the essence of the problems occurring
in international relations and journalism. Acquaints students with
the specifics of gathering, processing, creating materials and their
distribution in mass media, with the history of the formation and
development of the system of foreign policy propaganda and PR in
various countries. Argues the necessity of constant work on the
state image in the international arena.
KII OP OHuipicTik OHuipicTik TOKipuOe 2 CTyJEHTTEpre KociOM YKbIMIA TEOPHSIIBIK KK 3
JKOOK | 305 MpaKTHKa 2 OuTiMIepiH TaxipuOene MIbIHAayFa MYMKIHJIIK Oepeai. OHAipicTiK KK 4
ToxipuOe  OapbhICBIHIA  CTYAGHTTEp  ©3lIepi  TEeIEBU3HSIIBIK, KK 5
OarmapiaMaiap YIIiH CleHapuiiep jka3alibl, JKOCIap KypacThIPHII KK 6
razerke NpoONeMallbIK MaTephai JKa3ajibl, pPaJHOKaHAIBIKTap KK 9
JKYPri3ymriHiH KkociOm kabimerTepiH MeHrepeni. JKanpra coiikec KK 10
aKMapaTTbl KYpBUIBIMAAYIbl, THICTI TiI MEH SCepi >KypHaJIHCTIK KK 11
MINTH/ aki1agala OThIPKII, aKIapaTThl YChIHA ajlajibl. KK 12
I BK | PP 305 | IlpousBoxacteennas | [Ipon3BojcTBEHHAS MPaKTHKA 2 MO3BOJSET CTYAEHTAM YIITyOUThCS ON1
NpaKkTuKa 2 B IIPOLIECC pealM3alud TEOPETHYECKUX 3HAHMHA Ha MPAKTHKE B ON 2
npodecCHOHAILHOM KOJJIGKTHBE. BO Bpemsi TPOW3BOJICTBEHHOM ON 3
MPAaKTUKU CTYJAEHTbl CAMOCTOSITEJIBHO IHUIYT CLEHApUu I ON 4
TEJIEBU3MOHHBIX MPOrpaMM, pa3padaTbIBAIOT IUIAH M IHILIYT ONS5
poOIeMHBIN MaTepuanl JUISL ra3eThl, OCBaMBaIOT ON 6
npodecCHOHANBHBIE HABBIKM BEAYIEro PaJldOHOBOCTEH. YMEHOT ON 7
CTPYKTYpUpOBaTh HMH(OPMALMI0O B COOTBETCTBHH C KAHPOM, ON 8




M3NaraloT  MH(OPMAIIUIO, HCIOJB3Ysl COOTBETCTBYIOINIUN SI3BIK U
3¢ (HEeKTUBHYIO JKYPHAIHUCTCKYIO (OpMY.

PD UC | SP 305 | Specialized practice | Internship 2 allows students to deepen the process of implementing
2 theoretical knowledge in practice in a professional team. During the

internship students independently write scripts for television
programs, develop a plan and write problem material for the
newspaper, master the professional skills of a radio news presenter.
They are able to structure information in accordance with the genre,
present information using appropriate language and effective
journalistic form.

KII OP OHuipicTik Onpipicrikroxipube 3eTy HoOTIKeciHIe OiniM amymsl Keneci | 13 KK 3

JKOOK | 307 npakTuka 3 KociOM AaFapuiapipl, akblUl-0i MEeH KociOM KY3BIpeTTeplli MeHrepyi KK 4
THIC: KYPHAJIUCTIK MOTIHAEpAlI [alblHAAY Ke3iHIe KaXeTTi KK 5
capanTtaMalblK JKYMBIC JaFfbplIapblH MeHrepy. CTymeHT Ta3erTi KK 6
OeTTeyre KarbiCalbl JKOHE ©31HIH TEJICBU3USIBIK CIOKETTCPIH KK 9
KYpacThIpaibl, Tikenel »(hupae KYMBIC iCTey epeKIIeTiKTepiH KK 10
urepei JkoHe raszerrep MeH TB yimiH apHaifbl penopTaxkiaap KK 11
naieipainer. Typni BAK-tap skyMBICBIH Jxocmapiaynabl, KociOu KK 12
MiHICTTEep/i ey i YHpeHei. ON1

I BK | PP 307 | [IpousBoacTeenHass | B pesymbraTe MpOXOXIEHUS TPOU3BOJICTBEHHONW  TNPAKTHKH 3 ON 2

MpaKkThKa 3 oOyJatomuiics JOTDKEH IproOpecTH CIIeTyFOIINe ON 3

npodecCHOHANbHBIE HAaBBIKM, YMEHUS U MNpo)ecCHOHANbHBIC ON 4
KOMIIETCHIIU: OBJAJIeTh  HAaBBIKAMU aHAJIUTHYECKOW pPalOTHI, ONS
HEOOXOJUMBIMU TIPH  TIOATOTOBKE JKYPHAJIMCTCKHX TEKCTOB. ON 6
CTyneHT NMpUHMMAaeT YydJacThe B BEPCTKE ra3eThl U MOHTHPYET ON 7
COOCTBEHHBIE TEICBU3HOHHBIE CIOXKETBI, OCBAUBAET OCOOEHHOCTH ON 8
paboThI B mpsIMOM 3(HpE U TOTOBUT CIIELHATIBHBIC PENOPTAXKH IS
razer u TB. Yuutcs mmanupoBaTh paboTy B pasIMUHBIX BHJIAX
CMU, pemats npodeccHoHaIbHbIC 3a1a4H.

PD UC | SP 307 | Specialized practice | As a result of the production practice 3 the student must acquire the

3

following  professional  skills, abilities and professional
competencies: master the skills of analytical work necessary in the
preparation of journalistic texts. Students will participate in
newspaper layout and editing their own television stories, learn to
work on live broadcasts, and prepare special reports for newspapers
and TV. You learn to plan your work in different types of media




and solve professional problems.

Kypnanucrig
IIBIFAPMAIITBLTBIK
nrebepxanachl/
TBopueckas
MacTepcKas
KypHanuicra/
Creative
workshop of a
journalist

Moayabai coTTi
asiKTaraHHaH
Keiiin OutimM
ATy bl
Ka0J1eTTi:

KK 1

KK 2

KK 3

KK 4

KK 6

KK 9

KK 10

KK 11

KK 12

ON1

ON 2

ON 3

ON 4

ON 8

ocae ycnem-
HOT0 3aBeplie-
HHUS MOTYJIA
odyuawouuiics
Ooyner:

OK 1

OK 2

OK 3

OK 4

OK 6

OK 9

OK 10

OK 11

OK 12

ON1

ON 2

BII TK |ZhKK | Xypuanuctin kociou | [ToH omeMmik KepkeM oneOHeT TapUXblH, JKCKEJIECreH KOpPKEM
AA 221 | xp13MmeTiHzeri MIBIFapMaIapIsl, YKa3yIIBLTAPIBIH ITBIFAPMAITBIIBIK
QNeMJIK 97e0ueT npobjeManapblH  FBUIBIMH  TYPFBIIAH  YFBIHY  KaOijlerTiH,
KYPHAIMCTHKA JaMybIMEH Karap KalbINTacTeIpaabl. Tapuxu
JIOYIpIepAiH XPOHOJOTHSCHIH, ONEMIIK oAeOHEeTTIH JaMyBIHBIH
HET13T1 UACSIIBIK-ICTCTUKAIBIK MPUHIUNTEPIH TaJaiabl. Oneouer
TEOPHUsICBl MEH TapUXbIHBIH HETI3r1 YFBIMIAPBIH, OJapAbIH
JKYPHAIACTIK KBI3METTE MaiifanaHy epeKIIelNiriH KyHeneimi.
BAKB |MLPD | MupoBas HuctummuHa  ¢GopMuUpyeT CIIOCOOHOCTh HAyYHOTO OCMBICIICHUS
Zh 221 | nurepatypa B HUCTOPUM MHUPOBOM XYIOKECTBEHHOW JUTEpaTyphl, OTJEIbHBIX
mpo(heCCHOHANBHON | Xy0’KECTBEHHBIX MPOU3BENECHUH, TPOOIEM TBOPUYECTBA THCATENeH
JIeSITEIIbHOCTH MapajuieIbHO C  pPa3BUTHEM O KyPHAINCTUKA.  AHANH3HPYeT
JKypHaIUCTa XPOHOJIOTMI0 ~ MCTOPMYECKMX  3I0X, OCHOBHBIE  MJEHHO-
JCTETUYECKUE IPUHLMUIBLI Pa3BUTUS MHUPOBOM  JIMTEpATYpHI.
Cucrematu3upyer 0a30Bble TOHATHS TEOPUM W  HCTOPHUHU
JUTEPATyphl, CHENU(PUKY WX HCIONB30BAaHHS B JKYyPHAIUCTCKOM
JIeSITEJIbHOCTH.
BD EC |WLPAJ | World literature in The discipline forms the ability to scientifically comprehend the
221 professional aktiviby | history of world fiction, individual works of fiction, the problems of
of journalist writers' creativity in parallel with the development of journalism.
Analyzes chronology of historical epochs, basic ideological and
aesthetic principles of world literature development. Systematizes
basic concepts of the theory and history of literature and the
specifics of their use in journalistic activities.
BIITK |KKP Kazipri Ilon KazakcraHHBIH Kazipri MyOJWUIIUCTHKACH], OHBIH HETi3Ti
221 KazakcTanubig TYpJiepi, GYHKUUSIIAPbl MEH YKaHPJIBIKTYPIEP] TypalbITYCiHIKTepAi
TyOTUITACTUKACHI KaJIBINITACTBIPaIbl. TapuXu AaMyIblH HET13T1 Ke3eHAEpiH, 3aMaHayn

OarpITTap/IbIH epeKIIeNiTiH amaasl. KoFaMIIBIK JTaMyIbIH opTYpIii
Ke3eHzepinue Ka3aKCTaH/IbIK Ny OJIMICTHKAHBIH Iamy
3aHJIBUIBIKTApPBIH  TaAaiapl. Kazipri  KypHalIHCTIK — MpakTHKA
dakTiaepiH JKMHAY, OHICY, Tajjay »JKoHe Oarajgay Ke3iH[e
NPaKTHKAJIBIK Ja¥ IbLIAPIbI KOJIJaHyFa y#pereni.
[TyOnmuuucTUKaIBIK ~ MOTIHASpAl  Ka3yFa  YHpEHeTiH  Kasipri
KazakcTaHHBIH ~ KOPHEKTI  MyOJIMIMCTEPIHIH  KYMBICTAPBIMEH
TaHbBICTBIPAIbI.

KK 4
XK 9
KK 12
ON1
ON 2
ON 8

KK 4
KK 9
KK 12
ON1
ON 2
ON 8




ON3

ON 4

ON 8

Upon successful
completion of the
module, the
student will:
GC1

GC2

GC3

GC4

GC6

GC9

GC 10
GC11

GC 12
ON1

ON 2

ON3

ON 4

ON 8

BJI KB

CPK
221

CoBpeMeHHas
MyOMMIHCTHKA
Kazaxcrana

Huctumuaa  opMHpYeT  MPEICTaBJICHUS O  COBPEMEHHOM
myonmmmuctuke KaszaxcraHa, e€ OCHOBHBIX BHAaX, (QYHKIHSIX W
XKAHPOBBIX (opMax. PacKkpriBaeT OCHOBHBIE ATAIlbl HCTOPUIECKOTO
pa3BUTHS, CBOCOOPA3UE COBPEMCHHBIX HANPABIICHUH. AHAIH3UPYET
3aKOHOMEPHOCTH Pa3BUTHUS Ka3aXCTAaHCKOW IyOJMIIMCTUKU Ha
pa3sHBIX JTamax OOIIECTBEHHOTO pa3BUTHS. YYHT NPUMEHSTH
MPaKTUYECKUE HABBIKK MPU cOOpe, nepepaboTKe, aHaIu3e U OLICHKE
(aKTOB COBPEMECHHOM JKYypHAJIIMCTCKOW MPAKTUKH. 3HAKOMHT C
paboTamu BHIHBIX MyONHMIIMCTOB coBpeMeHHOro KazaxcraHa, Ha
npumepe KOTOPBIX oOyJatoruecs ydarcs C03J1aBaTh
My OJIMIIMCTUIECKIE TEKCTHI.

BD EC

MIK
221

Modern journalism
of Kazakhstan

The discipline forms ideas about modern journalism of Kazakhstan,
its main types, functions and genre forms. Reveals the main stages
of historical development, the originality of modern trends.
Analyzes the regularities of the development of Kazakhstan
journalism at different stages of social development. Teaches to
apply practical skills in collecting, processing, analyzing and
evaluating the facts of modern journalistic practice. Introduces the
works of prominent publicists of modern Kazakhstan, on the
example of which students learn to create publicist texts.

KII
KOOK

KShP
301 (1)

Kocion
HIBIFAPMAIIBLTBIK
npakTukyM (1)

IMon kasipri okarmaiina BAK-TBI NpakTHUKalbIK — KbI3METiIHE
Oeitimaeriai.  [azer, JkypHan,  akmapaTThIK  areHTTIKTep,
TENEBHJCHUE MEH pajauno, keniunik BAK, aknmapaTThIK-KapHaMabIK
KbI3METTEepAe, MaldIuK PUICHIIH3 KYPbUIbIMIApbIHIA KICIOM jKoHE
HIBIFAPMAIIBUTBIK JKYMBICTAPbI KaOileTTepi JAeHTreliH KorapiaTyFa
BIKIAJI €Te/l. AKINapaTThIK KbI3MET CalachlHIAa MaMaHFa KaXKeTTi
OumiKTUTIKTEpAl  KajbIOTacThipaibl.  Teopusulblk  Oinmimaepin
OekiTeni; KociOM meOepiiKTepi MeEH JaF[bUIapblH  JIaMbITYFa
KOMEKTECE/Ii; KaCiOM Y)KbIMIa KOCiOM MaMaH/aHy.

T/l BK

PTP
301 (1)

ITpodeccnonanbHo-
TBOPUYECKUHN
npakTukyM (1)

JucnunnuHa afanTupyeT K MpakTuueckoil nearenbHoctd B CMU B
COBpPEMEHHBIX YCIOBHUsX. CHOCOOCTBYeT TMOBBIIIEHUIO YPOBHS
HaBBIKOB MPOECCHOHAILHOW W TBOPYECKOW pabOThl B raszerax,
JKypHajax, HWH(GOPMALMOHHBIX AareHTCTBAaX, HA TEJEBUIACHUU MU
panuo, B cereBbix CMU, nHMOpMaMOHHO-PEKIAMHBIX CITy:K0ax,
CTPYKTypax malOnmuK pwiedmH3. @opMHpPYeT KOMIIETEHIIUH,
HEOOXOJUMBIC  CIEHHAINCTY B  00JacT  HMHGOPMAIMOHHOM

KK 1
KK 3
KK 4
KK 6
KK 9
KK 10
KK 11
KK 12
ON1
ON 2
ON 4
ON 8




NIEATSIIBHOCTH. 3aKpeIUIsieT TEOPSTHUYSCKUE 3HAHUS; IOMOTAacT
pHOOPECTH poQeCCHOHATTHLHBIC YMEHHS u HaBBIKH;
NpoPEeCCHOHANBHYI0  CHEIHANN3AIUI0  HEMOCPEACTBEHHO B
POo(heCCHOHATBHOM KOJUICKTHBE.

PD UC

PCPW
301 (1)

Professional-creative
praktical work (1)

The discipline adapts to practical work in the media in modern
conditions. Helps increase the level of skills of professional and
creative work in newspapers, magazines, news agencies, on
television and radio, in the network media, information and
advertising services, structures of public relations. Forms the
competencies necessary for a specialist in the field of information
activity. Consolidates theoretical knowledge; helps to acquire
professional abilities and skills; professional specialization directly
in the professional team.

KII
KOOK

KShP
302 (2)

Kacibn
HIBIFAPMAIIIBLTHIK
paKTUKyM (2)

[Ton "KociOu-mpiFrapMambuIblK MPaKTAKYM 1"TIOHIHIH JTOTHKAIBIK
JKanFacel Oonbin TaObuagsl. OHBI 3eplieniey Ke3iHAe CTYACHTTEp
oprypni  BAK-TBIH pemakiusuiblK  TONTapBIHAQ, AaKMapaTThIK-
JKapHaMaiblK ~ KbI3METTepie, Oacmace3 KeMmerrepinme, PR-
Oemimuepie CeKUIl KociOM opTaga ayraH KociOu Oijiri MeH
narnpuiapbiH Oekiteni. [loH Oonmamiak MamaHIaHYJbl aHBIKTayFa
MYMKIHJIK Oepei.

I1J1 BK

PTP
302 (2)

[Ipodeccuonanpro-
TBOPYECKUI
paKTUKyM (2)

JlucuMIuiiHa SBISETCS JIOTHYECKUM TPOAOJDKEHHEM JHCIUIUTHHBI
«[IpodeccnonanbHO-TBOpUECKUI TpakTHKyM 1». [Ipu ee nzyuenun
o0ydaromuecs 3aKperuisTioT MpoecCHOHAIBHBIE YMEHHS U HaBBIKH,
HOJyYeHHBIE HEMOCPE/JICTBEHHO B TNPO(PECCHOHAIBHON Cpene: B
peNakIMOHHBIX KOJIeKTHBaX pa3dnnyHbix CMU, nHpopMaimoHHo-
peKIIaMHBIX CiIyk0ax, mpecc-ciyx0ax, PR-otaenax. JucuuminHa
TI03BOJISIET ONPENISNUTHCS ¢ OyIyIeH crenuranu3auei.

PD UC

PCPW
302 (2)

Professional-creative
praktical work (2)

The discipline is a logical continuation of the discipline
"Professional and Creative Workshop 1". When studying it,
students consolidate the professional abilities and skills acquired
directly in the professional environment: in the editorial teams of
various media, information and advertising services, press services,
PR-departments. The discipline allows you to determine the future
specialization.
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MOJTyJIb/ b1 KB Juctumuna 1
BapuatusHbrit BD EC |223 ITon 2/ 5
moayis/ Variable Jucrymiuna 2
module 224 ITon 3/ 6
Jucuunnuna 3
225 IMon 4/ 6
Jucoumimnaa 4
Hene Monyasai corti | XKBII DSh JleHe MIBIHBIKTRIPY ITon KociOM KbI3METKE NalbIHAANy YIIiH JIEHCAYJIBIKTHI CaKTay, 1-4 | )KK 8
IIBIHBIKTHIPY/ asiKTaraHHaH MK 108 HBIFAUTYbl KAMTaMacChl3 €TETIH JCHE MIBIHBIKTHIPY KYPaJaaphl MCH
duznueckast KeifiH 0l1imM omicTepiH MakcaTThl Typle KoJZaHyFa yiHperendi; (Qu3MKaIbIK
KyJbTypa/ AJTyIIBI JKYKTEMEHI, XKYHWKE-TICUXUKAJBIK CTPECCTi >koHe Oonamak eHOeK
Physical Culture | xa6Jerri: OpeKEeTIHJETI KOJIaHChI3 (DakTopiap/sl TYPAKThI TYPHE aybICThIpYyFa
KK &/ BIHTAJIAH IBIPA/IBI
ITocae ool FK duzngeckas JlucuMniInHa y4YuT LEJIEHANPaBICHHO HCIOIb30BaTh CPENCTBA U
yCHenIHoro OK 108 KYJIbTYypa METOABl (PU3NYECKOW KYyJbTYyphl, 0OCCHCUUBAIOIIUE COXpaHEHUE,
3aBepuIeHUst VKpeIUICHHE 3J0pOBbsl Ui TOATOTOBKH K TNPO(eCCHOHATBHOM
MOy JESITeTIbHOCTH; K CTOMKOMY TEPEHECEHHI0 (DU3NYECKUX HArpy3oK,
o0yuarommiics HEPBHO-TICUXMYECKUX HANPSKCHUI U HeOJNAronpusITHeIX (HaKTOPOB
Ooyner: B OyIyIe# TPyA0BO# JIEATSIILHOCTH.
OK 8/ GED PhC Physical Culture The discipline teaches to purposefully use the means and methods
Upon successful | MC 108 of physical culture, ensuring the preservation, strengthening of
completion of the health in order to prepare for professional activity; to persistent
module, the transfer of physical exertion, neuropsychic stress and adverse
student will: factors in future labor activity.
GC8
KopbITeIH B KII DP JuriomMansl JluruioM  anablHAarbl  NpakTUKAa — MICHOEPIHJE CTYISHT 63 8
MOJYJIb/ JKOOK | 308 MIPAKTHKACHI 3epTTeyJIepiHiH MPAaKTUKANBIK O6JiriH JaiblHAayFa MYMKIHAIr Oap.
Hrorossii Tikene#t BAK pemakumsimapbiHna, >kapHaMasblk koHe PR-
MOJTyJIb/ areHTTIKTEPAE AKCIECPUMEHTTEP KYPri3im, SpTypiii 3epTTeyepaiH
Final module KalTajgaMa JEepPeKTEpiH JKUHAI, JKYMBIC JKa3y JaFribUIapbiH
JKUHAKTaU bl
A BK | PP 308 | IlpenaunnomHas B pamkax npeaauIuioMHON NpakTHKH CTYJIEHT UMEET BO3MOKHOCTh
MpaKkTHKa MOJITOTOBUTh  MPAKTHYECKYI0 4YacTh CBOET0  HCCIEOBaHUS.

Henocpeacteenno B pemakuusx CMU, pexiamueix u  PR-
areHTCTBaX MPOBECTH HKCIIEPUMEHTHI, cCOOpPAaTh BTOPUYHBIE JaHHBIC
Pa3IMYHBIX MCCIICIOBAHNUMN, @ TAKXKE MOIYYUTh M 3aKPEIHUTh HABBIKU




HaIlTMCaHUsA pa6OTI>I.

PD UC

PP 308

Pregraduation
practice

As part of the pre-degree internship, the student has the opportunity
to prepare the practical part of his or her research. Directly in media
editorial offices, advertising and PR-agencies to conduct
experiments, collect secondary data from various studies, as well as
to obtain and consolidate the skills of writing a paper.
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FA

Writing and Defense
of the Diploma Work
end Diploma Project
or Preparation and
Delivery of the
Comprehensive
Exam
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