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I3IPJIEYHIIJIEP/ PABPABOTUUKHW// DEVELOPERS:

Kankxab6aea Aiinaryns EpexenoBHa — 5KOHOMUKA FBUIBIMIAPBIHBIH MAaTUCTP1, OyXTaJlTepIIiK ecer
&KoHe 0ackapy KadenpachbiHbIH ara OKbITYILIBICHI.

Kankxabaesa Aiinaryns EpexenoBHa — cT.nmpenojaBarenb Kadeapbl Oyxraarepckor yuera u
yIIpaBJICHUs, MAaTUCTP IKOHOMHUYECKUX HayK

Kalkabayeva Ainagul Yerezhepovna — Senior Lecturer, Accounting and Management Department,
Master of Economics Sciences

KaskenoBa Anuca AzamaToBHa — cTyAeHKa 3 Kypca cnenuanbHocTi OIT 6B04102 MenemxMeHT
KaskenoBa Anuca AzamaroBHa - 6B04102 Muemxment Ob-HbIH 3 Kypc CTyaeHTi
Kazkenova Anisa Azamatovna — 3rd year student of the specialty OP 6B04102 Management

YCBIHBLJI/IbI/ PEKOMEHJTOBAHO/ RECOMMENDED:

Byxranrepinik y4er soHe 6ackapy kadeapacsl OTHIPBICBIHAA KapacThIpbuiasl, 2022 x. 31 HaypbI3
Ne 3 xarrama

Paccmotpena Ha 3acenanuu kadeapsl byxranrepckoro yueta u ynpasieHusi, mpotokon Ne 3 ot 31
mapta 2022 1.

Considered at a meeting of the department Accounting and management, protocol No. 3 dated 31
march 2022 y.

[1.1 YyxnHOB aThIHAaFbl DKOHOMHUKA KOHE KYKBIK HHCTHTYTTBIH 9/IiCTEMEIIK KOMUCCHSCHIHA
tanke1angel, 2022 k. 20.04. Ne 7 xarrama

OOcyxeHa Ha 3aceaHuU METOAMYECKON KOMUCCUN WHCTUTYTa DKOHOMHUKH U MPaBa UMEHH
I1.1.Yyxunoa npotokon Ne 7 ot 20.04. 2022 .

Discussed at a meeting of the methodological commissions of the P.I. Chuzhinov Institute of
Economics and Law ,protocol No.7 dated 20.04. 2022 .

Oky omicTeMenik KeHecCiHiH memiMiMeH yeblHblibl, 2022 k. 29.04. Ne 3 xatrama
PexomenoBana pernienneM Y 4e0HO-METOAMYECKOTO coBeTa, MpoTokoin Ne 3 ot 29.04.2022 .
Recommended by the decision of the Educational and Methodological Council,

Protocol No.3 dated 29.04. 2022y.

Keaeci KyxkaTTap Herisinge ’xacajabl:

- binim GepyniH 6apibIK JE€HreiHIH MEMJIEKETTIK JKallblFa MIHJIETTI OuUTiM Oepy cTaHIapTTapsbl,
Kazakcran PecnyonukacbiHblH bimim xkoHe FputbiM MUHHCTIpiHIH 2018 xbinFbl 31 kazangarbr Ne
604 oyiipeirsl ( 05.05.2020 k. e3repTyiiep MEH TOJBIKTHIPYJIAp HETI131H/IE);

- OIeyMEeTTIK OpINTECTIK MEH oJeYMETTIK JXOHE eHOEK KAaThIHACTAphlH peTTey >KOHIHJEri
pecryOMUKaNIBIK YII KaKThl KOMUCCHUSHBIH 2016 kpuiFbl 16 Haypbiaarbl OCKITIITEH YITTHIK
OUTIKTLIIK meHOepi;

- Cayna >xoHe MHTerparus MUHUCTPIIriHIH Caya jKoHe IIaFbIH JKOHE OpTa OM3HEeC callachIHAaFbl
QJIEYMETTIK OPINTECTIK MEH QJIEYMETTIK KOHE €HOEK KaThIHACTApbIH PETTey >KOHIHAET! CalalbIK
komuccuscel 2019 sxputrbl "28" kpipkyiiekteri Nel8-1/12 xarramachiMeH OEKITKEH CasialibK
OUTIKTLIIK meHOepi

Pa3paGorana Ha OCHOBAHMM CJIEAYIOLIMX JOKYMEHTOB:
- T'OCO Bcex ypoBHei 00pa3oBaHUs, YTBEP)KIEHO MpHKa3oM MuHHCTpa 00pa30BaHUS M HAyKH

Pecriy6muku Kazaxcran ot 31 oktsiopst 2018 roma Ne 604 (¢ u3MEHEHHUSIMH U JOTOJHEHUSMUA OT
05.05.2020r.);



- HarmmonanbHast pamka kBanudukaiui, yrBepkaeHHas MpoTokojoM ot 16 maprta 2016 rona Pec-
MyOIMKAaHCKON TPEXCTOPOHHEH KOMHUCCHEH MO COIMATBHOMY MApTHEPCTBY U PETYIUPOBAHHIO CO-
LHUATBHBIX U TPYJIOBBIX OTHOILICHUI;

- OtpacneBasi paMka KBaTH(PUKAIUH, yTBEpKAcHHAs nMpoTokosoM Nel8-1/12 ot «28» ceHTs0ps
2019r. oTpacneBoi komuccueit MuHHUCTEPCTBA TOPTOBIN U UHTETPALIMH 110 COLMATBLHOMY MapTHEP-
CTBY U PETYJIMPOBAHUIO COLIUATIBHBIX U TPYIOBBIX OTHOIIEHHI B cpepe TOProBIU U MAJIOTO U Cpe-
Hero 6usHeca

Developed on the basis of the following documents:

- SES of all levels of education, approved by order of the Minister of Education and Science of the
Republic of Kazakhstan dated October 31, 2018 No. 604;

- National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;

-The sectoral qualifications framework approved by the Protocol No. 18-1/12 dated September 28,
2019 by the Sectoral Commission of the Ministry of Trade and Integration on social partnership and
regulation of social and labor relations in the field of trade and small and medium-sized businesses

KEJICLULI/COTIACOBAHO:
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TOO «Nice WAY» 'T - Vs
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Binim Oepy 0arnapiaMachbIHbIH NACHOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

BBB koabl skoHe aTaybl/
Koa v nazBanue OI1
OP code and name

6B04106 Mapketunr/ Mapkerunr / Marketing

Bisim Oepy cajiachIHBIH KOAbI
JKOHe KikTeuyi /

Kon u kinaccupuxanus
o0JacTu odpa3oBanus/

Code and classification

the field of education

6B04 busnec, 6ackapy xoHe Kykbik/busHec, ynpasieHue u

mpaBo / Business, Administration and Law

[Jasipjiay 0aFbITBIHBIH KOAbI
MeH KikTeyi/

Koa u knaccugukanus
HamnpaBJICHUSA HOHFOTOBKI/I/
Code and classification
areas of training

6B041 busnec xone 6ackapy/ busnec u ymnpasnenue/ Business
and administration

Binim Gepy 0arnapiaamanapbl
TOOBI /I'pynna
00pa3oBaTeIbHbIX POrPaMM
/ Group of educational
programs

B047 MapketuHtr xoHe xapHama / Mapkerunr u pexinama / Marketing
and advertizing

Binim BB Typi/ Bun OIl/ EP
type

Konnansicrarsl/[leiictByromas/Acting;

BBEXC/K OoiipiHIIA JeHreii/
Yposenb mo MCKO/ ISCED
level

BBEXCII /MCKO/ ISCED 6

YBII OoiibiHmIa
neHreiii/Yposenn no HPK/
NQF level

YBIII /HPK/ NQF 6

CBII ooiinIHIIA TeHreii/
Yposenb o OPK/ ORK level

CBIII /OPK// ORK 6 (6.1)

OKbITY HBICAHBI/
®dopma odyuenus/
Form of study

Ky#nnaisri/Ognoe /Full time

Oky mep3imi/Cpok o0yueHust/
Training period

4 b1/ 4 ronald years

OkpITy Tini/SI3pIK 00yuenus/
Language of instruction

Ka3ak jkKoHe opbic/ka3zaxckuit u pycckuii / kazakh and russian

Kpennt xkenemi/
Oobem kpeautos/ Loan vol-
ume

AxaneMusiibIK Kpenut/ Akagemudeckux kpeauton 240/ Aca-
demic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Bisim 6epy 6armapaamacbhiHbIH MakcaThl/ Iless o0pa3oBarebHoii mporpammsl/ The purpose of
the educational program

Op TypJii KbI3MET callajlapbIHaFbl YHbIMIAP/Ia, MCHIIIIK HBICAHBI MEH KapKbUIAHJIBIPY TYpiHE Kapama-
CTaH OapibIK YHBIMIBIK-KYKBIKTHIK HBICAH/IAFbl SKOHOMHKAJIBIK CyOBEKTLIEpAe MapKETHHITIH Kasipri
3aMaHFbl QMICTEPl MEH KYpalJapblH CHII3yre >KOoHE MalgajlaHyFa KaOUIeTTI MapKETHHT calachIHIa
OLTIKTI MAMaHAP/IbI Jaspiay.

[ToxroroBka KBaIM(HIMPOBAHHBIX CHELHAINCTOB B cepe MapKETHHTA, CHOCOOHBIX BHEAPATH M HC-
M0JTb30BaTh COBPEMEHHBIE METO/IbI 1 HHCTPYMEHTHI MAPKETHUHIa B OPraHU3AMAX PA3IMYHBIX cep aes-
TEJBHOCTH, B 9KOHOMHYECKHX CYObEKTaX BCEX OPraHU3aIMOHHO-TIPABOBBIX ()OPM, BHE 3aBHCHMOCTH OT
(opMBI COOCTBEHHOCTH U THITA (PUHAHCHPOBAHUSL.

Training of qualified marketing specialists who are able to implement and use modern marketing
methods and tools in organizations of various fields of activity, in economic entities of all organizational
and legal forms, regardless of the form of ownership and type of financing.

Bepinerin mopexe/llpucyxiaemas crenenn/ Awarded degree

«6B04106 Mapketunr» 6i1iM Oepy 6armapiamacel 60ibIHIIIA OHM3HEC jKoHE OacKapy OaKalaBphbl

bakayaBp OuzHeca u ynpaBiieHHs 110 00pazoBaresibHOM porpamme «6B04106 MapkeTrsr

Bachelor of Business and Management in the educational program «6B04106 Marketingy

Mawman nayasbiMaapbinbin Tizoeci/ Ilepedens noszxnocteii mo OIN/ List of positions on OP

MapKeTHHT JKoHE CBIPTKBI OaiyaHbIcTap OeliMiHIH OacuIbIChl, OpeH] MEHEDKEp], OHIM OOMBIHIIA Me-
HeJDKep, Na0IMK puileiiH3 OOoMbIHILIA MEHEDKEp, XKapHaMa OOMbIHIIIA MaMaH, ©TKi3y OOMBIHIIIA MEHe-
JUKEp, cay/la areHTi, MapKeTOoJIOT — TajlJIayllibl, MApKETOJIOTr-KEHECII, KOJUIEIXK OKBITYIIBICHI

PykoBoauTens oTena MapkeTHHra U BHEIITHUX CBSI3€H, MEHeKep OpeH/ia, MEHEIXKep IO MPOAYKTY, Me-
HE/DKEp 1o MAOJIUK PUIICHIIH3, CICHUAIMCT T0 peKJiaMe, MEHeIKep Mo COBITY, MepUeHai3ep, MeHe-
JDKEp HeWMHHTa, MeHeKep Mo paboTe ¢ KIMEHTaMH, MAapKeTONOr — AaHAUTHUK, MapKeToJIor-
KOHCYJIbTaHT, UHTEPHET-MapKeTOJIOT, TIPETo/IaBaTellb KOJJIE/DKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager, market-
ing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3MeT 00bekTisiepi/ O6bekThI npodeccuonanbLHOI aeaTeabHocT/ Objects of
professional activity

- HapbIK (Tayap, KOp, aknapaTThIK, KanuTai, eHOeK *koHe T. 0.);

- MEMJIEKETTIK MeKeMelep; KOFaMIbIK YHbIM/Iap; casicl yibIMaap;

- KbI3MET KOPCETY KOCIMOPBIHAAPHI (KOHAK YiIep, KOFaMIBIK TAMaKTaHy KOCIMOPBIHIAPHI, TYPUCTIK
¢bupmanap, SKCKypcHsUIbIK 010po);

- OHIPICTIK JKOHE JIETAAIABIK KOCIMOPBIHIAP, IIaFbIH KOHE OpTa OM3HEC KOCIIOPBIHIAPHI

- XaJpIKapaJiblK cay/ia majaTajapsl; cayaa yiepi;

- KOJIiK, KYpbUIbIC, KOWMa MIapyalIblIbIFbl dKOHE KOMMYHHUKAIUS;

- OLrimM Oepy MekemMerepi.

- PBIHKU (TOBapHbIe, (POHI0BBIE, MH()OPMAIIMOHHBIE, KallUTalIa, TPYAA U T.11.);

- FOCYAApCTBCHHBIC YUPCIKIACHUSA, O6HI€CTBGHHI)I€ opraHn3aluvu; MOJIUTHYCCKUC O6p2130BaHI/I$I;

- IPENPUATHS YCIYT (TOCTUHHIIBI, TPEANPUATHS O0IIIECTBEHHOT'O MUTAHUS, TYPUCTCKUE (PUPMBI,
9KC-KYpCHOHHOE 010pPO);

- IPOU3BOICTBEHHBIE M TOCPETHUUECKUE MPEANPUATHUS, MPEIIPUATHS MAIOT0 U CpeJHEro On3Heca
- MEKIYHApPOAHBIE TOPTOBBIE MTAIAThl; TOPTOBBIE IOMA;

- TPAHCHOPT, CTPOUTEIHCTBO, CKIAJICKOE XO3SIMCTBO U KOMMYHUKAIINH;

- 00pa3oBaTeIIbHBIC YUPEKICHHS.

- markets (commodity, stock, information, capital, labor, etc.);
- state institutions; public organizations; political entities;




- service companies (hotels, catering establishments, travel agencies, ex-exchange offices);
- production and intermediary enterprises, small and medium-sized businesses

- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;

- educational institutions.

Kacion kpi3mer TypJiepi/ Buabl mpogeccuonannnoii nesteibHocTr/ Professional activities

- OHJIIPICTIK-TEXHOJIOTHSUIBIK;

- OKCIIEPUMEHTTIK-3epPTTEY;

- CepBUCTIK-TIAl1aany;

- YUBIMIIACTHIPYIIBIIBIK-0aCKAPYIIBLTBIK KbI3MET;
- €CENTIK-)KOO0ABIK;

- Oimim Oepy;

- cayJa-)KapHaMallbIK;

- KOHCAJITUHITIK;

- CBIPTKBI cay/a.

- IPOU3BO/ICTBEHHO-TEXHOJIOTMUECKas;
- SKCHEPUMEHTAIbHO-HCCIIEI0BATENIbCKAS;
- CEPBUCHO - 3KCIUIyaTallUOHHA;

- OpraHM3alMOHHO-YIIpaBJIEHYECKas;

- pacueTHO-IIPOEKTHAs;

- oOpa3oBarenbHas;

- TOProBO- peKJIaMHas;

- KOHCAQJITUHIOBas;

- BHELLIHETOPTOBasl.

- production and technological;

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kacion kpi3Merinin ¢pyHkuusuiapbl/ @ynkmuu npodgeccuonaibHoil AesteabnocTu/ Functions of
professional activity

- 9p Typii OarbITTap OOMBIHIIIA MAPKETUHITIK 3epTTEyyiep (HapbIKThI, Tayapiap/bl/ KbI3METTEpi,
TYTHIHYIIBIIAPBI, AeNAaiiapibl, OoceKenecTepai, MapKETHHITIK OpPTaHbl KOHE MAapKETUHI Ke-
LIEHIHIH 3JIEMEHTTEPIH 3€PTTEY);

-HapBIKThl CETMEHTTEY, MAaKCATThl CETMEHTTEP Il TaH Ay, [IapyaIIbUIbIK KYPIi3ylli CyObeKTiIepAiH
TayapiapblH/ KbI3METTEpiH NMo3unusiay (KaidTa mo3uuusiiay), KOpIopaTUBTIK jKOHE acManThIK CTpa-
Te-THsUIapJbl 93ipJiey cajachblHIAFbl IIAPYalIbUIBIK JKYPri3ylli CyOBEKTUIEpIiH WHHOBAIMSUIIBIK
Oackapy menrmaepid d31pJey )KoHe iICKe achIpy;

- UHTEpHET XyHeciHe kapHaMallblK HayKaHaap.el a3ipiey xoHe xyprizy (Google Adwords, Sn-
nekc Jupext, DoubleClick, Facebook mnardopmanapsinga xapHaMaiblK HayKaHAApAbI KYPY KoHE
KYprizy, OHTalIaHABIPY;

—KapHaMaJbIK HayKaHIapIblH MOHUTOPHHII JXOHE Tajjaybl, OpeHJKe aJaIbIKThl apTTHIPy
MakcaTbiHia SMM-ne KpeaTHBTI MOCTBUIAp KYPY, KOMIAHMSHBIH CATBUIBIMBIH apTTHIPY,
KoMmmaHussHbIH OH UMHUJIKIH KQITBIITACTBIPY ).

- MApPKETUHTOBBIE UCCIIEIOBAHMS IO PA3IMYHBIM HAIIPABJICHUSM (UCCIIEOBAaHUE PHIHKA, TOBAPOB/
yCIIyT, IOTpeduTesel, MOCPETHNKOB, KOHKYPEHTOB, MAPKETHHIOBOM CPEbI U 2JIEMEHTOB KOMILJIEK-
ca MapKETUHIa);

- pa3paboTKa M peann3alyisi MHHOBALMOHHBIX YIPABISHYECKHX PELICHUH X035 HCTBYIOIIUMU CYO'h-




€KTaMH B 00JIACTH CErMEHTAIIMH PBIHKA, BEIOOpA IIETIEBBIX CErMEHTOB, TIO3UIIMOHUPOBAHUS (TIepe-
MTO3UIIMOHUPOBAHHMSI) TOBAPOB/ YCIYT XO3SMCTBYIONINX CYOBEKTOB, pa3pab0TKH KOPIIOPATHUBHBIX U
WHCTPYMEHTAIBHBIX CTPATETUH;

- pa3paboTKa U BeICHHE PEKJIAMHBIX KaMIIaHU B CHCTEME WHTEpHETA (CO3/]aHUe U BEJICHUE, ONTH-
MHU3aIs peKJIaMHbIX KamnaHui Ha iatrgopmax Google Adwords, Sunekc Jupext, DoubleClick,
Facebook.

— MOHHUTOPUHT U aHAJMTHUKA PEKJIAMHBIX KaMIIaHHI, CO3/JaHHE KPEaTUBHBIX MOCTOB B SMM c 1ienpro
MOBBIIICHUS JIOSUTBHOCTH K OpeH Ty, YBEIHUEHUE TIPOIaK KOMIaHUH, (DOPMHUPOBAHHSI IIO3UTUBHOTO
UMUJIKA KOMIIAaHHH).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kamnbl kadaerrepi/ Oomme kommerenimn/ General competences

Oky O0arnapjaMachbIH COTTi assKTAaFAHHAH KeiliH OLTiM anymbl Ka0JerTi 00J1aabl:

KK 1 maTpuoT meH a3aMatThiH OeJICeH Il MO3UIMACHI 0ap Ka3ipri sxahaHgaHy KOFaMbIHIIA OOJIBII
KaTKaH JKafFaaiaappl 00beKTUBTI Oaramnay YIIiH Tapuxu OUTiMIl KOJIAaHYFa;

KK 2 tapuxu dakrinep/i OUTyai KOJIAaHa OTBIPBII, HAKTHI QJICYMETTIK, CasiCH, MOJICHH MAceelepIi
HIeUIyAl XKocTapiay YIIiH;

KK 3 dunocodusiiabik OUTIMII TYCIHAIPEIl *OHE OHBIH HETI31HJE€ AYHUETaHBIM MEH JTHUKAJIBIK
MO3UIUSHBI KAJIBIMTACTHIPAIbI;

KK 4 talbIcThI )a30aria KoHe aybI3ilia COMIecy YIIH TUIIH CTHIMCTHKAIBIK KYpalaapbliH TyphIC
KOJIIaHaIbl;

KK 'S yur tinai opraza KapbIM-KaTbIHAC IIEH TAHBIM MACEJIeNEpiH IIenel;

KK 6 undpablk KOpraHbIC kKoHE KayiNCi3AiK KypaiaapblH KOJIaHAIbl;

XK 7 emip 601l AKT Typassl OumimMAl )KaKcapTyFa;

KK 8 kocinTik cama MacenenepiHiH (WIOCOQUSIBIK Ma3MyHBIH aHBIKTAy YIIIH MaHBbI3/IbI
(bun0coPUAIBIK TYKbIpbIMIaManap/bl CbIHUA TYpPFbIJaH Oarajayra;

KK 9 Ttynraapanblk, ONEyMETTIK »oHE KOciOM KapbIM-KaThIHACTBIH OpPTYPJi calalapblHIaFbl
JKaF a1 Oaranayra;

KK 10 oneymerrany, casgcaTTaHy, MOJICHUETTaHY kKOHE IICUXOJOTUS cabaKTapblH CHHTE3EHIi;

KK 11 xa3ipri KOFamMHBIH ©3€KTI MOcCeJeNiepiHe KaThICThl ©31HIH MOPAIbABIK MO3UIIUSICHIH
TYKBIPBIMIANIBI KOHE CayaTThl TYp/Ie AONeN IS Ii;

KK 12 neHe WIBIHBIKTBIPY SIICTEPl MEH Kypaiaapbl apKbUIbl eMip OOWbI jKeKe TYJIFaHbIH JaMy
TPAEKTOPHSCHIH KYPaJIbl;

KK 13 azamarThIK >KayanKepUIUTIKTI, KeIIOaCIIbUIBIKTHI, KociOM Macemnenepal Ienryae THIMII
YKBIMBIK KYMBICTBI KOPCETE/I;

KK 14 o3 KaxKeTTUTIKTepl MEH ce0enTepiH MaFbUIbICThIPaIbL.

ITocne ycnemmsoro 3aBepuieHus 3TOH NMPOrpaMMbl 00y4aronuiics Oyaer crocoOeH:

OK 1 npuMeHsITh UCTOPUYECKOE 3HAHHE /TSI OOBEKTUBHOM OIIEHKHU MPOUCXOISAIINX B COBPEMEHHOM
TI100aTU3UPYIONIEMCs OOIIECTBE C aKTUBHOM MO3HIIMEH MAaTPUOTa U TPaXTaHUHA;

OK 2 mnnaHupoBaTh pelleHne KOHKPETHBIX COLUAIbHBIX, MOJUTUUYECKUX, KYJIbTYPHBIX MPOOJeM ¢
UII0JIb30BAHUEM 3HAHUS UCTOPUIECKUX (DAKTOB;

OK 3 unrepnperupoBath punocopckre 3HaHUS U BbICTpAaUBaTh HA UX OCHOBAaHUU MHPOBO3PEHUE-
CKYIO U 3TUYECKYIO MO3UIIHIO;

OK 4 KOppeKTHO HCIOJb30BaTh CTUJIMCTUYEKUE CPEJCTBA S3bIKA JJIA YCHEITHON MUCHMEHHOW M




YCTHOW KOMMYHUKAIWH;

OK 5 pemarts 3a1a4u KOMMYHHUKALMU U [I03HAHUS B YCIOBUSX TPEXA3BIUbS;

OK 6 mpumeHsTh cpeacTBa MUGPOBOM 3aTUTHI 1 OE30IIaCHOCTH;

OK 7 cosepuienctBoBath 3Hanust KT B TeueHun Bce xKU3HU;

OK 8 kputnuecku orieHuBaTh Ppriiocockre KOHLENIUU aKTyalbHbIe ISl BhIABIEHUS (HriIocodcko-
TO CoJIepKaHus mpoodsieM mpodhecCuOHATLHOM 001acTH;

OK 9 naBaTh OIICHKY CUTYallud B Pa3IUYHbIX cepax MEKINYHOCTHOM, COMANbHOMN U mpodeccro-
HAJIBHOW KOMMYHUKALIHH;

OK 10 cuHTe3upOoBaTh 3HAHUS COLIMOIOTHH, TOJUTOJIOTUH, KYJIbTYPOJIOTUU U IICUXOJIOTUH;

OK 11 ¢popmynupoBaTh U TpaMOTHO apryMEHTHPOBATh COOCTBEHHYIO HPABCTBEHHYIO MO3HMIIMIO O
OTHOIICHHUIO K aKTYyaJbHBIM IpobJieMaM COBPEMEHHOTO OOIIECTBa;

OK 12 BbICTpauBaTh TPAEKTOPHUIO JIMYHOCTHOTO Pa3BUTHS Ha MPOTSHKEHUU BCEH JKM3HHU IOCPE-
CTBOM METOJIOB U CPEACTB (PU3NYECKOU KYIbTYPHI;

OK 13 neMOHCTpHpPOBATh TPAXKAAHCKYIO OTBETCTBEHHOCTb, JHIEPCTBO, 3(h(eKTuBHYI0 padboTy B
KOMaH/ie MpH pelieHnH npodeccnoHanbHbIX 331a4;

OK 14 peduiekcupoBath CBOM MOTPEOHOCTH U MOTHUBHI.

GC 1 to apply historical knowledge for an objective assessment of what is happening in a modern
globalizing society with an active position of a patriot and a citizen;

GC 2 plan the solution of specific social, political, cultural problems using the knowledge of
historical facts;

GC 3 interpret philosophical knowledge and build on its basis a worldview and ethical position;

GC 4 correctly use the stylistic means of the language for successful written and oral
communication;

GC 5 to solve the problems of communication and cognition in a trilingual environment;

GC 6 apply digital protection and security means;

GC 7 improve ICT knowledge throughout life;

GC 8 critically evaluate philosophical concepts that are relevant for identifying the philosophical
content of the problems of the professional field,;

GC 9 assess the situation in various areas of interpersonal, social and professional communication;
GC 10 synthesize classes in sociology, political science, cultural studies and psychology;

GC 11 to formulate and competently argue their own moral position in relation to the urgent prob-
lems of modern society;

GC 12 to build a trajectory of personal development throughout life through the methods and means
of physical culture;

GC 13 demonstrate civic responsibility, leadership, effective teamwork in solving professional
problems;

GC 14 reflect on your needs and motives.

bbb Goiibinma oKy HaTHIKejIepi/ Pe3yabTarhl 06yuennst mo OIN/ EP learning outcomes

Oky 0arpap/1aMachbIH COTTI aAKTaFaHHAH KeiliH 0iniM aaymbl KadlierTi:

ON 1 KociOu KpI3MeTiHAEe apHaiibl TEPMUHOJIOTHS MEH JIEKCHKAHBI KOJIJaHAbl, Ka3aK, OPBIC KOHE
mieT TUIAEpiHJE aybI3lIa J>KoHe jka30amia Typae OalimaHbicka Tyceai; KociOu TepMHHIEpAi
naiiananaapl, FEUTBIMA JiepekTep 0a3zachlHIa aKmapar i37ey AaFabIChl 0ap, aKaIeMHUsIIBIK XaTThIH
TYpJIi ’KaHpJIApbIMEH KyMbIc icTeyre Ky3bIperTi;

ON 2 Kocibu KpI3MeTIH KYKBIKTBIK OWJIay JKOHE KYKBIKTBIK MOJICHHET HETI31HJE )KYy3ere achlpajibl,
HIBIFAPMAIIBUIBIK  JKOHE KEJICHIeKTI OMIalfbl, KOciOM KbI3METIMEH OalIaHBICThl KYKBIKTBIK
oneOueTneH XYMbIC ICTeH anajbl, SKOJOTHSUIBIK oOiyiay Kalineri Oap, KayilTi »KoHE TOTEHIe
KaFJaiiapaplH alIblH aTyFa KabOineTTi;

ON3 KynnenmikTi »armaijapaa OHIIPICTIK ecenTepil MIeNly YIIiH MaTeMaTHKAIbIK OWJIay bl
KOJIJIaHyFa, ©31HIH KOCIOM KBI3METIH/IE CTATUCTHKAIBIK JKOHE MAaTeMAaTUKAIBIK dICTep/Ii KOJIAaHyFa
KaOlJIeTTI;

ON4 DkoHOMUKAJBIK MOceNeNnepiai 3epTreyre OKyHelik Tocll  JaFabUIapblH  MEHTepy,
MaKpOIKOHOMHUKAJIBIK HapBIKTapJaFrbl HET13T1 MAaKpPOIKOHOMHUKAJBIK CYOBEKTIIEPIiH JKaFJaibl MEH




MiHE3-KYJIKbIH TaJljjay OOWBIHIIA OMIayIbIH SKOHOMUKAIBIK OCHHECIH KaIBIIITACThIPY;

ON 5 Y¥iibIMHBIH Kap:KbUIBIK >KaFJaiibIH Oarajiay jKOHE €CelKe ally YIIiH KapyKbl KypajaapblH
nalaganyFa, Kap)KbUIBIK JCPEKTEPJIH JMOJIIrT MEH TYTACTHIFBIH JKOHE YHBIM aKTHBTEPiHIH
CaKTaJyblH KAMTaMachI3 €TETiH TY)KbIpbIMIamMalap/sl KOJAaHyFa KabijieTTi

ON6 MapKeTHHITIH CTpaTerusyIblK MaKcaTTapbl MEH MIHACTTEPIH MEHEIDKMEHT OIICTepl MeEH
MPOLIECTEPI  KOHE MAPKETUHT KYpaiJapbl HETi3IHAEC KOMIAHUSHBIH Kbl  MaKCaTThI
OarbITTapbIMEH ©3apa OaillaHbICTa HETI3CHIl, MAPKETUHITIK CHUIATTAaFbl KOMMYHHKAIMSUIBIK iC-
rapanap eTKi3ei.

ON 7 OneyMeTTiK-5KOHOMHUKAJIBIK, MPOIECTEp MEH KYOBUIBICTap Typajbl MAPKETHHITIK JEPEKTEpi
cayaTThl TAIJIANIBI )KOHE TYCIHIIPEIi;

ON 8 KomMeprusiablK YHbIMAAP KbI3METIHIH 9JICYMETTIK-DKOHOMUKAJIBIK KOPCETKIIITEPIHIH 63repy
YpIICTEPiH aHBIKTAIBI.

ON 9 HapbIKThl oHE HAPBIKTHIK KOHBIOHKTYPAHBI Tajjay, TYTHIHYIIBUIAPBIH MiHE3-KYJIKBIH
3epTTey (cedenTep, apTHIKIIBUIBIK) JKOHEe O9CeKeIeCTepAiH KbI3METIHE TalIay JKYPri3y, CYpaHBICTHI,
HapbIK CHIMBIMIBIIBIFBIH, 09CEKeNecTepre KaThICThl KOCIMOPBIHHBIH YIECiH, OJCEKeNecTiK Kypec
TOYEKeIiH Oarajnay xoHe OoJnKay.

ON 10 KembacuiblablK KacHeTTepl MEH KOCIMKepiiK KaOlleTTepiH, MepcoHaNabl Oackapy
JaFIbUIAPBIH KOPCeTe i, THIMII KaphIM-KAThIHAC TICH KOFaMFa aJaMIepIIUIiK KaThIHACKIH KOPCETE/I],
09ceKeNnecTik opTaza KOCIMKEePIiK KbI3METTI YibIMAAcThIpyFa Ky3bIpeTTi, HHKIIO3UBTI Oi1iM Oepy
KoHE KociOu opTaZa TYBIHIANTHIH TYJIFaapaliblK ©3apa iC-KUMBLIT MOCeIeNIepiH HIelIe anaibl.

ON 11 AnpiHFaH SKCIEPUMEHTAIABI MOJIIMETTEP/Il KUHAKTAY YKOHE Tajjay, OJIapJbl TaHBICTHIPY,
ayauTopHsUIapra xabapiay, KOpIOpaTUBTIK MOJICHHUETTI JKOHE YUBIM Typaiibl OH KOFaMBIK MiKip.i
(MMIJDKTI) KQITBITACTRIPY CalachlHAA KY3BIPETTI.

Ilocne ycmemHoro 3aBepuieHusi 3TOi NporpaMMbl o0y4darommiicsa Oyaer:

PO 1 Hcnonwsyet B npodeCCHOHATBHON EATENBHOCTH CIEeNUaIbHYI0 TEPMUHOIOTHIO U JIEKCUKY,
BCTyNaeT B KOMMYHHUKAIIMIO B YCTHOM M NHChbMEHHON (opMax Ha Ka3axCKOM, PYCCKOM U
WHOCTPAaHHOM $I3BIKAX; HCIIOJIb3yeT MpOQeCcCHOHANbHbBIE TEPMHUHBI, HMMEET HABBIKM IOUCKA
nHpopMaluid B HAy4HbIX 0a3ax JaHHBIX, KOMIETEHTEH B paldoTe C pa3IUYHBIMH >KaHpaMu
aKaJIEeMUYECKOT0 MUChMa.

PO 2 OcymectBasier mpodecCHOHANBHYIO AESTEIPHOCTh Ha OCHOBE IMPABOBOTO MBIIUICHUS W
MPaBOBOM KYJNbTYphl, TBOPYECKH M TEPCHEKTUBHO MBICIHUT, yMeeT paboTaTh C MPaBOBOM
JTUTEPaTypOu, CBA3aHHOM C MPO(HECCUOHATBLHON ACITENHHOCThIO, UMEET SKO3AIUTHOE MBIIIICHHE,
CHOCOOEH MpeIyNnpexaaTh OMAcHbIE U Ype3BbIUaiiHbIC CUTYAIUH.

PO 3 Cnocoben mpuMeHSTh MATEMAaTHUYECKOE MBIIIJICHUE TSI PEIICHUs TIPOU3BOJICTBEHHBIX 3a/1a4
B MIOBCEJHEBHBIX CUTYaIUsX, UCIOIb30BATh CTATUCTUYECKUE W MATEMaTUYECKHE METObl B CBOEH
npodeccroHaNbHOM IeSATENbHOCTH;

PO 4 Bnageer HaBBIKAMH CHCTEMHOTO TIOJXO0/la K HCCICOBAHUIO SKOHOMHYECKHX IMPOOIIEM,
(dbopMUpyeT SKOHOMHUYECKHI 00pa3 MBINUICHHUS 0 aHAU3y COCTOSHUS U TOBEICHUS OCHOBHBIX
MaKpOIKOHOMUYECKHUX CyOBEKTOB HA MAKPOIKOHOMHUUYECKUX PHIHKAX;

PO 5 Cnocoben ucnosnp30BaTh (PMHAHCOBBIH HHCTPYMEHTApPHiA 7Sl OIICHKU U ydeTa (pMHaHCOBOTO
COCTOSIHMSI OpTaHMU3aIliH, MPUMEHATHh KOHIICTIIIMH, OOECIEUMBAIOIINX TOYHOCTh M IIEIOCTHOCTH
(bMHAHCOBBIX JJAHHBIX U COXPAHHOCTU aKTUBOB OPTaHHU3AIINH,

PO 6 OO0ocHOBBIBaET CTpaTeTHUYECKUE IENH W 3aJladyd MAapKETHHTa BO B3aMMOCBS3H C OOIIUMU
LEJIEBBIMU OPUEHTHpPAMU KOMIIAHMM Ha OCHOBE METOJOB M IMPOIECCOB MEHEIKMEHTa U
WHCTPYMEHTOB MAapKETHUHTA, TPOBOJAUT KOMMYHHUKAIIMOHHBIE MEpPONPHUATHS MapKETHHTOBOTO
XapaKkTepa,

PO7 KoMneTreHTHO MPOBOIUT aHAIM3 M MHTEPIPETUPYET MAPKETUHIOBBIE JAHHBIE O COLMAJIBHO-
SKOHOMHUYECKHX MPOLIECCAX U SBJICHUSAX;

PO 8 BrigBnger TEHACHIIMM U3MEHEHUS COLHAIBLHO-DPKOHOMUYECKUX MOKA3aTelIed AeATEILHOCTH
KOMMEPYECKUX OpPraHU3aui.

PO 9 Amnanu3upyer pBIHOK M DPHIHOYHYIO KOHBIOHKTYpY, HM3y4aeT TMOBEJICHHE MOTpeduTeneit
(MOTHUBBI, NPEANOYTEHHS)) U TPOBOJUT AaHAIN3 JIEATEIHbHOCTH KOHKYPEHTOB, OILICHHBAET U




MIPOTHO3HUPYET CIPOC, EMKOCTh PBIHKA, JOJI0 MPEINPHUSITHS MO OTHOIIEHUIO K KOHKYPEHTaM, PUCK
KOHKYPEHTHOU O0pHOBI;

PO 10 IlposBnser nmaepckue KadyecTBa, JIEMOHCTPUPYET 3(PGEKTUBHbIE KOMMYHHKAIUM W
ryMaHHOEC OTHOIICHHE K OOMIeCTBY, KOMIIETEHTEH B OpraHW3allidl MPEeANPUHIMATEIHCKON
NEeSITeIbHOCTH B KOHKYPEHTHOW cpelie, yMeeT pellaTh 3aJla4l MEeKIMYHOCTHOTO B3aUMOJEHCTBUS
BO3HUKAIOIINX B MHKJIFO3UBHON 00pa30BaTeIbHOM U IPO(HECCUOHATLHOM Cpe/ie.

PO 11 OO6o6maer u aHAIU3UPYET TMOJYYCHHBIC AIKCIIEPUMEHTAJIbHBIC NaHHBIE, CIIOCOOCH HX
MPE3EHTOBATh U COOOIIATh ayJTUTOPUHU, KOMIIETCHTEH B 00JIacTH (DOPMHUPOBAHHS KOPIIOPATUBHOMN
KYJIbTYpPbI ¥ IO3UTUBHOTO OOIIECTBEHHOTO MHEHMs (MMUIKa) 00 OopraHu3aIuu.

Upon successful completion of this program, the student will:

ON 1 Uses special terminology and vocabulary in professional activity, enters into communication
in oral and written forms in Kazakh, Russian and foreign languages; uses professional terms, has the
skills to search for information in scientific databases, is competent in working with various genres
of academic writing.

ON 2 Carries out professional activity on the basis of legal thinking and legal culture, thinks
creatively and prospectively, is able to work with legal literature related to professional activity, has
eco-protective thinking, is able to prevent dangerous and emergency situations;

ON 3 Is able to apply mathematical thinking to solve production problems in everyday situations,
use statistical and mathematical methods in their professional activities;

ON 4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

ON 5 Is able to use financial tools to assess and account for the financial condition of the
organization, apply concepts that ensure the accuracy and integrity of financial data and the safety
of the organization's assets;

ON 6 To justify the strategic goals and objectives of marketing in relation to the general targets of
the company; on the basis of management methods and processes and marketing tools, to conduct
communication activities of a marketing nature;

ON 7 Competently analyze and interpret marketing data on socio-economic processes and
phenomena;

ON 8 Identify trends in the socio-economic performance indicators of commercial organizations.
ON 9 Analyze the market and market conditions, study consumer behavior (motives, preferences)
and analyze the activities of competitors, evaluate and predict demand, market capacity, the
company's share in relation to competitors, the risk of competition

ON 10 He shows leadership qualities and entrepreneurial abilities, personnel management skills,
demonstrates effective communication and humane attitude to society, is competent in organizing
business activities in a competitive environment, is able to solve interpersonal interaction problems
arising in an inclusive educational and professional environment.

ON 11 Generalize and analyze the experimental data obtained, present them, and communicate them
to the audience, is competent in the field of forming a corporate culture and a positive public
opinion (image) about the organization




Binim 0epy 6arnapiaaceinbiH Ma3MyHbl/Coep:kanne oopasoBaTeabHoii mporpammbl/ Content of the educational program

Monynbaig Monyib 6oiibramnra OH/ Kowmmo- | Ilomgep [TonHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpe- Ce- Kaupl-
araysl/ Ha3a- | PO no moxysro/ Module learning HEHT KOJIBI /TaXIpHOEHIH Kparkoe onucanue auciuruinasl / Brief QUTTEP | MeCT | TmTaca-
HH1e MoLyJst/ outcomes UK /Kox aTaysl/ description of the discipline caHbl/ p/ TBIH
Module name Mukn, | aucuu- Haumenosanue Kon-Bo | Seme | xomre-

KOMITO- | TUTHHBI/ JCTIUTUTAHBI Kpenu- | Ster | TeHmms-
HeHT / The /mpakTuku/ ToB/ nap
Cycle, code Name Number (koarTa-
compon | disciplin disciplines/ of Ta-
ent es practices credits pb1)/Do
pmMHpy-
eMble
KOMIIe-
TEHIIUN
(xompr)/
Formed
compete
ncies
(codes)
Tapuxu- Monynbi coTTi asKTaFaHHAH JKBIT KKZT Ka3zakcraHHBIH Ilon xazipri KazakcTan TapuXBIHBIH HeETi3Ti | 5 1 KK 1;
¢dunocodu- KeliH OiiM amynisl KabieTTi: MK 101 Ka3ipri 3amaH Ta- Ke3eHepl Typajibl OOBEKTHBTI Tapuxu Oimim Oe- KK 2
SUTBIK O1ITIM KK 1, KK 2, KK 3, KK 6, KK PpUXBI peai; CTYASHTTEP/IiH Ha3apblH MEMIICKETTLTIK ITeH
Oepy xoHe 8, KK 9,2KK 10, KK 11, KK 13, TapPUXU-MOJICHH TPOIECTEPAiH KaJbIITacybl MEH
pyXaHu KK 14, ON2, ON4, ON10 JlaMybl MaceJieliepiHe OaFbITTak JIbl.
xaHrpipy Mo- | / [locne ycmenrHoro 3aBepiuenust | QO] SIK CoBpemeHHas JucnunnuHa gaeT OOBEKTHBHBIE HCTOPHUYECKHE
nyni/  Mo- Moy oOydaronuiicst OyaeT: OK 101 HCTOpHUS 3HaHUsI 00 OCHOBHBIX ATalax UCTOPHUHU COBPEMEH-
JIyJIb UCTOPHU- OK 1,0K 2, 0K3, OK 6, OK 8, Kazaxcrtana Horo Ka3axcraHa; HanpaBisieT BHUMAHUE CTYACH-
KO- OK9, 0K 10,0K 11, 0K 13, OK TOB Ha MPOOJIEMbI CTAHOBJICHUS U Pa3BUTHUS I'OCY-
¢mnocodpekux | 14, ON2, ON4, ON10 JTAPCTBEHHOCTH Y MCTOPUKO-KYJIBTYPHBIX ITPOIEC-
3HAHUU U - COB.
XOBHOM MO- / Upon successful completion of | GED MHK Modern History of | The discipline provides objective historical
nepumsanuu/ | the module, the student will: GC | EC 101 Kazakhstan knowledge about the main stages of the history of
Module of his- | 1, GC 2, GC 3, GC 6, GC 8,GC 9, modern Kazakhstan; directs the attention of stu-
torical and GC 10,GC 11, GC 13 GC 14, dents to the problems of the formation and devel-
philosophical | ON2, ON4, ON10 opment of statehood and historical and cultural
knowledge and processes.
spiritual mod- KBII Fil 102 | ®unocodus [lon crymenTrepme Oomnamak KociOM ic-apeker | 5 2 KK 3;
ernization MK KOHTEKCTiHAe (uiocodust Typaibl, OHBIH HEri3ri KK 8
OemiMIepi, Mocelenepi JKOHE OJlapApl 3epTTey




ozicTepi Typaibl TYCIHIKTEpIl KaJbIITaCTBIPAIBL.
Ilon asdceiHma crynedtrrep  GMIOCODUIHBIH
KOFaMJIBIK CaHaHbl JKaHFBIPTYAAFbl POIIiH TYCIHY
JKOHE Kaszipri 3aMaHHBIH kahaHIIBIK MOCEJICIIePiH
ety KOHTEKCTIiH/IE (hrmocoHsITBIK-
JNYHUCTAHBIMAIBIK JKOHE OJiCHAMAIIBIK MOJICHU-
€TTiH HEeTi3AepiH 3epTTeHIi.

001
OK

Fil 102

Ounocodus

Hucuunnuna GopMUpPYET y CTYAEHTOB LEIOCTHOE
npeacTarienne o pmrocodun kak ocodoit Gopme
MO3HAHUSA MHUpa, 00 OCHOBHBIX €€ pasjernax, mpo-
OnemMax M MeToJax MX W3y4eHHs B KOHTEKcTe Oy-
oymeid mpodeccnoHanbHONH AedaTelhbHOCTH. B
paMKax JUCHUIUIMHBI CTYACHTHI M3y4aT OCHOBBI
($rI0coPCKO-MHUPOBO33PEHUYECKO M METOJ0JI0-
THYECKON KYJBbTYPbl B KOHTCKCTC ITIOHUMAaHUsA PO-
mi unocodun B MOIEpHHU3AIMH OOIIIECTBEHHOTO
CO3HaHUsI W pEIICHUH III00alIbHBIX 3a/a4 COBpe-
MEHHOCTH.

GED
EC

Phi 102

Philosophy

The discipline forms students' holistic understand-
ing of philosophy as a special form of understand-
ing the world, its main sections, problems and
methods of studying them in the context of future
professional activities. As part of the discipline,
students will study the basics of philosophical,
worldview and methodological culture in the con-
text of understanding the role of philosophy in
modernizing public consciousness and solving
global problems of our time.

KBII
MK

ASM
106

OJIeyMETTaHy,
Casdcarrany,
Manenuerrany

Mopnynbs nmonaepi «bonamakka ke3kapac: KOFaM-
IBIK CaHaHbI JKAaHFBIPTY» MEMIICKETTIK Oarnmapia-
MachblH/Ia  AHBIKTAIFAaH  KOFaMJIBIK  CaHaHbI
JKAHFBIPTY MIHJIETTEPIH eIy KOHTEKCiHIe OlmiM
TYIIBUIAPABIH 9JI€YMETTIK-TyMaHUTAPIIBIK, TyHHU-
€TaHBIMBIH KaJIBINTACTHIPa b

00/
OK

SPC
106

Comuororusi,
[Tonutomnorus,
Kynsryponorus

JlucummiuHel Moyt (DOPMUPYIOT COILMAIBHO-
TYMaHUTAPHOE MHUPOBO33PEHHUE OOYUAIONIUXCS B
KOHTEKCTE pelIeHUs 33]a4 MOJCPHU3AIH 001IIe-
CTBEHHOT'O CO3HAaHHUA, OMNpENEICHHBIX TIOoCcyaap-
CTBEHHOU Tporpammoit «B3risan B Oymymiee: Mo-
JICpHU3AIMs O0IIECTBEHHOTO CO3HAHHMSDY

KK 9,
KK 10,
KK 14




GED
EC

SPC
106

Sociology,
Political science,
Culturology

The disciplines of the module form the social and
humanitarian outlook of students in the context of
solving the problems of modernization of public
consciousness, determined by the state program
"Looking into the future: modernization of public
consciousness”

KBII
MK

Psi 107

IIcuxomorus

[ToH CTYneHTTEpHAiH SJICYMETTIK —TyMaHUTAPIIBIK
KO3KapacChlH KAJBINITACTHIpyFa OarbITTasFaH, «bo-
JAMaKKaKe3Kapac: KOFaMJIbIKCaHAHBDKAHFBIPTY)
MEMJICKETTIK OarmapiamMachIMEH OaiJIaHBICTHL.
[ToH TyJIFa TICHXOJIOTHSACHI, ©31H-031 PETTey IICH-
XOJIOTHSCHI, OMIpIiH MOHI MeH KociOm e3iH-e3i
AHBIKTAY MCUXOJIOTHSICHI, COHA-aKTYJIFa apaiblK
KapbIM-KaThIHAC  TICHUXOJIOTHUSACHIHJAFBI  HETI3Ti
TYCIHIKTEP/i KAMTHIBI

00]1
OK

Psi107

IIcuxomorus

Jucuunnuna HampasieHa Ha (opMupoBaHUE CO-
LUATbHO-TYMAaHUTAPHOTO MHPOBO33PEHUSI  CTY-
JIEHTOB, CBSI3aHa C TOCYIAapCTBEHHON NIPOrpaMMOi
«Barmsan B Oymymee: MoJlepHA3ANUs OOIIECTBEH-
HOTO CO3HaHWs». JMCUMIUIMHA BKJIIOYAeT B ceOs
OCHOBHBIC IIOHATHA IIO IICHXOJIOTHH JIMYHOCTH,
IMCUXOJIOTUH CaMOPETYJISIINU, IICUXOJIOTUN CMbIC-
Ja XKU3HU U IpO(ecCHOHATBHOIO caMOoIpeese-
HUSI, & TaKKe MCUXOJOTHH MEXINYHOCTHOTO 00-
ICHUS

GED
EC

Psy107

Psychology

The discipline is aimed at the formation of the
social and humanitarian outlook of students, is
associated with the state program "Looking into
the future: modernization of public conscious-
ness." The discipline includes basic concepts in
personality psychology, psychology of self-
regulation, psychology of the meaning of life and
professional self-determination, as well as the
psychology of interpersonal communication

KK 9,
KK 10,
KK 14

KBIT
TK

KSZhK
MN
109

KyKBIK 7KoHE ChI-
Oaitmac xeMKop-
JIBIKKA KapChl
MOJICHHET Heri3lepi

[ToHzi oKy 3aHHAMAaJIBIK HOpMaJiap bIH Pl Typa-
JIBI JKAIBI TYCiHIK OepeTiH KYKBIKTHIH HETi3Ti ca-
JaNlapbIHBIH MOceleNiepiH Kapayra OaFbITTaliFaH,
COHJaii-ak  OimiM  amymbUIapAblH  ChIOaiiiac
JKEMKOPJIBIKKA  Kapchl  JYHHETaHBIMBI ~ MEH
KYKBIKTHIK MOJICHUETIH KAIBINTACTHIPY/IBI 3ep/e-

KK 11,
KK 13,
ON2




neyl Ke3aen i

KK 6,
ON2

010 OPAK OCHOBHI TIpaBa U W3yveHnre MUCIUIIIMHBI HAPaBICHO HA PAcCCMOT-
KB 109 AHTHKOPPYIIHMOH- | PEHHE BOMPOCOB OCHOBHBIX OTpaciell mpasa, Ko-
HOU KyJBbTYpHI TOpBIE AIOT O0lIee MPEICTaBICHUE O POJIH 3aKO-
HOJATETbHBIX HOPM, a TaKKe MpeaycMaTphBacT
n3yueHne (HOPMHUPOBAHUS AHTUKOPPYMIIUOHHOTO
MHUPOBO33pEHHS W TPABOBOH KyNbTypBl 00ydaro-
LIUXCS
GED BLACC | Basics of Law and | The study of the discipline is aimed at considering
EC 109 Anti-Corruption the issues of the main branches of law, which give
Culture a general idea of the role of legislative norms, and
also provides for the study of the formation of
anti-corruption worldview and legal culture of
students
KBIT ETK DKOJI0T s KIHE [ToH DSKOJIOTHSIBIK OWIAyABl JKOHE TaOWUFH
TK 109 TIPIILTIK JKOXKYHeNIep MeH TexHocepamapIblH KYMbBICHIH-
Kayinci3miri Jla KayinTi, TOTEHIIE XaFJaiIaplIblH ajablH aly
KaOUJICTiH KaIbINTACTHIPA/IbI.
ool EBZh Okonorus u 6e3- Jucuunnuna GopMUpYeT 5KO3aIIUTHOE MBIIIIe-
KB 109 OTIACHOCTb XKHU3HE- | HHUE M CIMOCOOHOCTH MPEIYIPEKICHHS OIMACHBIX H
JIeSITeTIbHOCTH Ype3BbIYAHBIX CUTYyalluil B ()YHKIIMOHUPOBAHHUU
PUPOIHBIX YKOCHCTEM U TEXHOC]EpHI.
GED ELS Ecology and life The discipline forms eco-protective thinking and
EC 109 safety the ability to prevent dangerous and emergency
situations in the functioning of natural ecosystems
and the technosphere.
KBII EKN OKOHOMHUKA JKOHE [ToH 3KOHOMMKANBIK OJIay TOCuUIiH, O9CEKeNecTiK
TK 109 KOCIMKePITiK OpTajia KaCIMOPBIHAAPABIH TaOBICTHI KOCIIKEPIIiK
Heri3aepi KbI3METIH YUBIMIACTBIPY/ABIH TEOPHSIBIK KOHE
NpaKTUKAJIBIK Jar AbLJIAPpbIH KaJIbIIITACThIPAIabI.
ool OEP OcHoBbl 3k0HOMHU- | JucuunimHa gopMupyer 3KoHOMHUYECKHH 00pa3
KB 109 KU U NIPEeNIPUHA- MBIIUIEHUS, TEOPETHYECKHE U IPAKTUYECKHE
MaTeIbCTBA HaBBIKM OPraHM3allid YCHEIIHOH MpeAnpHHUMA-
TEJILCKOW NIESITETIbHOCTU MPEANPHUITUHA B KOHKY-
pEHTHOM cpefie.
GED BEB Basics of econom- | The discipline forms an economic way of think-
EC 109 ics and business ing, theoretical and practical skills in organizing

successful entrepreneurial activities of enterprises
in a competitive environment

KK 11,
ON 4,
ON 10




KBII
TK

KN 109

Kerm6acubIabIK
Heri3nepi

Byn moHmi oky kesiHzme OumiM amymbliap Keml-
0aCIIBUIBIK, KACHETTEP i, CTIIIbACPi, KOCITTOPHIH,
aiiMaK JKOHE TYTacTail el JeHrediHAe ocep eTy
oiCTepiH KOJJIaHa OTHIPHIN, ajaMIap/blH MiHE3-
KYJIKBI MEH e3apa 9peKeTiH THiMAlI OacKapyIbIH
omicTeMeci MEH IPAaKTUKACKIH HTepei

001
KB

OL 109

OCHOBBI JIMACpPCTBa

[Ipu mM3ydeHnn NaHHOW AUCHIUILUIMHBI 00yYaroIu-
€Csl OBJAJICIOT METOJOJIOTUEH M TPAKTHKOW 3(¢-
(heKTUBHOTO YIIpaBIIEHUS TOBEIEHUEM M B3aNMO-
JIEHCTBHUEM JIIOJIEH MyTEM HMCHOJIb30BaHUS JIUAEP-
CKHX Ka4dcCTB, CTI/IJICfI, MCTOAOB BJIMAHUA Ha
YPOBHE NPEANPUATHS, PETHOHA U CTPAHBI B LIEJIOM

GED
EC

LF 109

Basics of
Leadership

When studying this discipline, students will mas-
ter the methodology and practice of effective
management of behavior and interaction of people
through the use of leadership qualities, styles,
methods of influence at the level of the enterprise,
region and country as a whole

KK 13,
ON 10

KBII
TK

IOAE
109

WNukio3uBTi ©3apa
OpEKeTTeCy ITHKA-
Chbl

[ToH MYMKIHIITT TIEKTEYJI aJaMJapMeH KapbIM-
KaTbIHAC )Kacay MpPOIECIHIE CTyIEeHTTEPAiH KOM-
MYHUKATHBTI XOHE 9JICYMETTIK JaFIbUIaphbiH Ja-
MBITYJIBI, €peKIIe JCHCAYIBIK MYMKIHIIKTEepl Oap
aIaMJaplblH  OJCYMETTIK, OMOIMOHAIIBI HKOHE
MiHE3-KYJIBIK KUBIHJBIKTAPBIHBIH E€PEeKIIelNiri Ty-
pasbl OUTIMII KaJbINTACThIPY bl KAMTHJIbI, COHBI-
MEH KaTap WHKIIIO3MBTI OiniM Oepy >koHe Kociom
opTaja TybIHIANUTBIH TYJIFaapajblK e3apa dpeKeT-
TEeCy MaceleNiepiH IIemyre KeMEKTecyre ap-
HaJraH.

oo/,
KB

EIV 109

OTHKA UHKIIO3UB-
HOT'0 B3aNMOIEN-
CTBUSI

JucuunnuHa npeanosiaraeT pasBUTHE Yy CTYJCH-
TOB KOMMYHHMKATUBHBIX U COLIMAJIbHBIX HABBIKOB B
MpolLiecce B3aMMOIEHWCTBUS C JIOABMH C OTpaHU-
YEHHBIMH BO3MOKHOCTSMHU 3JI0pOBbA, (popMupo-
BaHHUE 3HAHUI O CBOEOOpPa3UU COLHAIBHBIX, IMO-
ITUOHAJIBHBIX U ITOBCACHYCCKUX TPYJIHOCTCI\/’I JIa1 €
0COOBIMH  BO3MOKHOCTSIMHU 300pOBbsA, a TaKKe
NIpU3BaHa IMOMOYb B PEUICHUHM 33]a4 MEXJINY-
HOCTHOTO B3aMMOJICHCTBHUS BO3HMKAIOIIUX B WH-
KITIO3UBHOW 00pa3oBaTeNnbHON U MPodecCHOHATb-
HOMU cpee.

KK 9,
KK 12
KK 14
ON 10




GED EII109 | Ethics of inclusive | The discipline develops communication and social
EC interaction skills in the process of interaction with people
with disabilities. It forms knowledge about char-
acteristics of social, emotional and behavioral dif-
ficulties of people with disabilities. Also it helps
to solve the tasks of interpersonal interaction in
inclusive education and professional field.
Tin momymi/ Monynb/i coTTi assKTaraHHaH KBII K(O)T | Ka3ak (opbic) Tii [lon ka3ak TuTiH meT Timi petiHage cryaentrepre | 10 1,2 KK 4,
SI3BIKOBOI KeWiH OLTIM amymIsl KabmeTTi: MK 104 TI/I1 KOJIaHyABIH OapIbIK JeHrefHiHae KOMMYHH- KK 5
moxayis/ lan- XK 4, KK 5,0N 1 1,2 KaTHBTIK KY3BIPETTUTIKTI KaJbIITACTBIPY APKbLIbI
guage module QNICYMETTIK, MOJICHHUETApalbIK, KICiIOM KapbiM-
/ TlocIe ycrenrHoro 3aBepIIeHusI KaTblHAC KYpalbl DETiHAE Ka3ak TUTiH camalbl
Moy oOyJaronuiicst OyaeT: MEHIepy/li KaMTaMachl3 eTell
OK 4, OK 5, ON1 oo/ K(R)Ya | Kazaxckwuii (pyc- Jucuunnuna o0ecrieunBaeT Ka4eCTBEHHOE YCBO-
OK 104 CKHI) SI3BIK €HHe Ka3aXxCKOro A3bIKa KaK CPEACTBA COLUAIbHO-
/ Upon successful completion of (1,2) ro, MEXKYJIbTYPHOTO, MpO(eCCHOHAILHOTO 00-
the module, the student will: nieHus 4epe3 GopMHUPOBaHHE KOMMYHHKATHBHBIX
GC4,GC5,0N1 KOMIIETEHIIMH BCEX YPOBHEH HCIIOIB30BAHUS
SI3bIKA JUTSA M3YYarOIINX Ka3aXCKHUU S3bIK KaK MHO-
CTpaHHBIH.
GED K(R)La | Kazakh (Russian) The discipline provides high-quality mastering of
MC 104 language the Kazakh language as a means of social, inter-
1,2 cultural, professional communication through the
formation of communicative competencies at all
levels of language use for students of Kazakh as a
foreign language.
JKBIT ShT 103 | leren Timi ITon CTYIEHTTEPiH MozeHueTapanbik- | 10 1,2 KK 4,
MK (1,2) KOMMYHHKATUBTIK KY3BIPETTUIITIH [IETEN TiTiHJE KK 5
OiniM Oepy OapbICBIHIA JKETKITIKTI JACHIei e
KaJIBINITACTBIPA/IBL.
ool IYA WNnoctpanHsIit Jucuunnmna ¢dbopmupyet MEXKYJIbTYPHO-
OK 103 SI3BIK KOMMYHUKATUBHYIO KOMIIETCHIIUIO CTYJAEHTOB B
(1,2 mporiecce WHOS3BIYHOTO 00pa3oBaHMs Ha JOCTa-
TOYHOM YPOBHE.
GED FL 103 | Foreign language The discipline forms the intercultural and com-
MC (1,2 municative competence of students in the process
of foreign language education at a sufficient level.
BIT AlZH AKazeMusIIbIK Byn non 6inimM amymbuiapra FBUIBIMU JE€PEKKOD- | 3 3 KK 4,
JKOOK | 203 ICKepJIiK XaT JapJaH akmaparrap i3eyre, MOTIHACpl Taiuay KK S,




MeH pedeparTayra, akaIeMHUSUIBIK »Ka30anapIblH
op TYpTi ’KaHpJapbIMeH (aHHOTAIHS, dCCe, MIOIY-
Jap, aHATUTUKANBIK [IONyNap, Makama) MKYMBIC
xKacayra OalIaHBICTBI KociOM  ic-opekeTTepai
JKY3€re achIpyFa MYMKIHIK Oepe/i.

B/l BK

ADP
203

AKkagemMudeckoe
JIEIT0BOE TTHCHEMO

WzyueHnne naHHOTO Kypca TO3BOJIUT OO0y4Yaro-
LIMMCSl OCYIIECTBIATh MPO(ECCHOHATIBHYIO esi-
TEJILHOCTh, CBA3aHHYIO C TIOUCKOM HMH(OpMaIuy B
HaydJHBIX 0a3ax NaHHBIX, aHATU30M U pedepupo-
BaHUEM TEKCTOB, PabOTON C Pa3IHYHBIMH KaHPa-
MU (aHHOTAIIUH, 3CCE, OT3BIB, PEICH3MU, aHAJIH-
TUYECKHUI 0030p, CTaTbH) OCOOCHHOCTSMHU aKaje-
MHYECKOr0 MUCHMA.

BD UC

ABL
203

Academic business
letter

The study of this course will allow students to
carry out professional activities related to the
search for information in scientific databases,
analysis and abstracting of texts, work with differ-
ent genres (abstracts, essays, reviews, analytical
review, articles) features of academic writing.

ON1

BIT
KOOK

KK(O)T
208

Koci0m kazak
(opsic) Timi

[Tongai oky OappIChIHAA KociOM KhI3METTE KOJIa-
HBUTATBIH YFBIMIAP MEH FBUIBIMUA KO3KapacTap/bl
TEpeH 3epTTeyre, KociOm TEepMUHJIEPAIH MaFblHa-
CBIH TYCiHyTe, KOCiOW JIEKCHKaHbI KeHIHEeH KOJIa-
HyFa, 63 OMBIH HAKTHI XKeTKize OuTyre Oaca Hazap
ayJapbiiaisl

BJI BK

PK(R)Y
a208

IIpodeccuonannb-
HBIN Ka3aXCKHH
(pycckwuit) A3bIK

IIpu n3y4eHnr NUCIUIIIIMHBI OCHOBHOE BHUMAaHHE
yaensieTcsl TIyOOKOMY H3YUYEHHIO HCIOIB3YEMBIX
B NMPO(EeCCHOHATBHON NEATEILHOCTH TOHATHH U
Hay4YHBIX TOYEK 3PEHUM, MOHMMAHUIO 3HAYEHUU
poecCHoHaIbHBIX TEPMUHOB, OOIIMPHOMY HC-
TI0JIb30BaHUI0 TIPOPECCHOHATLHOM JIEKCUKH, YMe-
HHIO SICHO JIOHECTH CBOIO MBICIID.

BP UC

PK(R)L
208

Professional
Kazakh (Russian)
language

The discipline focuses on an in-depth study of
concepts and scientific viewpoints used in profes-
sional activities, an understanding of the meaning
of pedagogical terms, extensive use of profession-
al vocabulary, and the ability to communicate
clearly.

ON1,

KapaTbuibl-
CTaHy-

Motyibi CoTTI asiKTaFaHHaH
KeiiH O1TiM aTymisl KabJeTTi:

XKBIT/
MK

AKT
105

AKnapaTThIK-
KOMMYHHUKAITFSUTBIK

[on mporecTepi, akmaparThl i3JIey, CaKTay *KoHE
OHJICY OJICTEePiH, CAHIBIK TEXHOJIOTHSIIAD APKBLIBI

KK 6,
KK 7




FBEUIBIMH MO-
nymi/ Ecte-
CTBCHHO-
HAay4HBII MO-
ayns/ Natural
Science and
Mathematics
module

KK 6, KK 7,

ON3, ON 4, ON5, ON6, ON7

/ Tlocie yCrienrHoTo 3aBepIIeHIS
MOJIyJIsE 00yJaroIuiics OyaeT:
OK 6, OK 7, ON3, ON 4, ONS5,
ONG6, ON7

/' Upon successful completion of
the module, the student will:

GC 6, GC 7, ON3, ON 4, ONS5,
ONG6, ON7

TEXHOJIOTHLIIAp
(aFBUTIIBIH TUTIHIE)

aKnmapaTThl XHHAY JKOHE Oepy TOCULAEpiH CBbIH
TYPFBICBIHAH Oarajay J>XoHe Taijay KaOijeTiH
KanmpmrTacTeipanel. CTyaeHTTep KOMITBIOTEPIIiK
KYHelep apXUTEKTypachIHBIH TY KbIPhIMIaMANbIK
HETI3mepiH,  ONepalMsUIBIK  JKyHelep  MeH
JKETUTep Al 3epTTEH I, KENUTIK KoHEe BeO KOCBHIM-
mianapApl 93ipiiey KOHLENIHUSIAPHI, aKMapaTThIK
Kayilci3miKTi KaMTaMachl3 €Ty Kypailapbl Typa-
eI OiTiM anmajel; Ka3ipri 3aMaHFbl aKIapaTThIK-
KOMMYHHKAIMSUTBIK TEXHOJIOTHSIIapAbl Maiaana-
HY JaFJIblIapbl KAJIBINTACA bl

ool IKT 105 | Uadopmarmonno- | Hucnumimaa QOpMHPYET CIIOCOOHOCTh HCIONb-
OK KOMMYHUKAIIOH- 30BaTh U PEIICHUS] aHATUTHYECKAX M HCCIeNOo-
HBIC TEXHOJIOTUU BaTEJIbCKMX 3a/Ja4 COBPEMCHHBIC TEXHUYCCKUC
(Ha aHTJI. S3BIKE) cpeiacTBa W HMH(DOPMAIMOHHBIC TEXHOJOTHH U
yMeHne pabotarh ¢ HH(OpMAaIei B TII00aIbHBIX
KOMITBIOTEPHBIX CETSIX.
GED IKT 105 | Information and The discipline forms the ability to use modern
MC Communication technical means and information technologies to
Technologies (in solve analytical and research problems and the
English) ability to work with information in global com-
puter networks.
BbII EM 202 | DxoHOMHKAAFbI [Ton GimiM amymbUIap/IbIH 9KOHOMHKAIBIK ecell- ONS3,
JKOOK MaTeMaTHKa Tepli KOCHIMIIAMEH Tallfiay KOHE IIeNry, KakeT
0OJIFaH KaFjaia KOMITBIOTEPIIK TEeXHUKaHbBI
KOJI/IaHa OTBIPBIT, AKOHOMHUKAJAFbl, OW3HECTETi
0acKapymIbUIBIK €CeNTepaAl Taljay Ke3iHie maTe-
MaTHKAJIbIK  MOJENIBICY OMICTEpIH  KOJJIaHY
KaOlJIeTIH KaJIbIITaCThIPAIbl
B BK | ME 202 | MaremaTnka B Hucuunnuna ¢opmMupyeT y oOydaromuxcsi CIio-
SKOHOMUKE COOHOCTh AaHAJIM3MPOBATH U pelIaTh SKOHOMUYE-
CKHE 3a/layd C NMPUIOKEHHEM, B Cllydyae HE00Xo-
JIUMOCTH C UCTIOIh30BAHUEM KOMITBIOTEPHON TEX-
HUKH, TIPUMEHSATh METOJbl MATEMAaTUIECKOTO MO-
JICIUPOBAHUS MPHU aHAIM3€ YIPaBICHYSCKUX 3a-
Jlad B 9KOHOMUKE, O13Hece
BD UC | ME 202 | Mathematics in The discipline forms students' ability to analyze

Economics

and solve economic problems with the applica-
tion, if necessary using computer technology, to
apply methods of mathematical modeling in the




analysis of management problems in economics,
business

BII
XKOOK

ESA
206

DKOHOMHUKAIAFEI
CTaTUCTUKAJIBIK
axicrep

IToH KOWBUTFaH MIHICTTEPre COMKec AepeKTepii
JKUHAY, Taljay »XOHE OHJCY, €CelTey HOTHKe-
JIEpiHEe TaJJIay JKacal bl )KOHE KOPHITHIHIBLIAPIBI
HeTi3mel i, COHmal-aK SKOHOMHKAJBIK KOpCeT-
KIIITep IiH CeHIMTUTITI YIITiH TOJIBIK JKayarn Oepei

BJl BK

SME
206

CTaTHCTUYCCKHE
MCTOJbI B ODKOHO-
MHKC

Jucuumnuna GopMUpyeT HaBBIKK 10 cOOpy, aHa-
M3y U 00paboTKe MAaHHBIX COTJIACHO ITOCTaBIICH-
HOM 3a71auu, IPOBOINTH aHAIH3 PE3yIbTATOB pac-
yera u O6OCHOB3TB BBIBOJIbI @ TaK K€ HECTHU II0JI-
HYI0 OTBETCTBEHHOCTH 3a JOCTOBEPHOCTH 3KOHO-
MHYECKHUX MOKa3aTeIICH.

BD UC

SME
206

Statistical methods
in economy

The discipline forms the skills to collect, analyze
and process data according to the task, to analyze
the results of calculations and justify the conclu-
sions, as well as to bear full responsibility for the
reliability of economic indicators.

ON3
ON5

BII TK

BO 214

bara opHary

[on GiniM amymipuIapaa HETi3ri FHUIBIMU TEOPHSI-
nap MeH Oara Oenriney canachlHAAFbl YHBIMAAP-
IBIH  TOXKIpHOECl Typanbl TEOPHUSUIBIK Oimimi
KaJbIITacThipaapl. bara OenrijneyniH — Herisri
omicTepiMeH, MapKETHUHITIK KYpaJlJapbIMeH, CTpa-
TETHSICBIMEH KOHE TaKTHKACBIMEH TaHBICTHIPAIIBI
JKOHEe OUTIM alylibuIapiAblH Oara Oenriiey caja-
ChIHAAFbl 0a3aNblK MPAaKTUKAIBIK JaFIblUIapbiH
JAMBITa]IbI.

B/ KB

Cen 214

IlenoobOpazoBaHue

Hucuunnuna GopMupyer y oOydaromuxcs: Teope-
THUYECKHE 3HAHUSI 00 OCHOBHBIX HAYYHBIX TEOPHUSIX
1 OIBITE OPraHu3alMi B cepe LeHO00pa30BaHus;
3HAKOMHUT C OCHOBHBIMH METOJIaMHU, MapKETUHIO-
BBIMH WHCTPYMEHTaMHM, CTPATETMEHd U TaKTUKON
[EHOOOPa30BaHMs; pPa3BUBACT y OOyUYarOIUXCS
0a30BbIe PAKTUUECKHE HABBIKM B 00JAaCTH LIEHO-
00pazoBaHwsI.

BD OC

Pri 214

Pricing

The discipline forms students theoretical
knowledge of the main scientific theories and ex-
perience of organizations in the field of pricing.
Introduces students to the basic methods, market-
ing tools, pricing strategy and tactics, and devel-

ON3
ON5
ON7




ops basic practical skills in the field of pricing.

BII TK

SZh 214

CTpaTerusuibIK xo-
crniapnay

[ToH cTpaTerusplK KocTapiayablH SIiCHAMACHI
MEH JIOTHKachl Typaisl Oimim Oepeni. Ctpareru-
SUTBIK, JKOHE Oocekeni Tannmay Kyprisyii; OuszHec-
Kocrnapiay MeH OM3HECTI PeMHKMHUPHUHTTI JKY3e-
re acelpynsl yiiperemi. JXocmapiay mpoIeciHig
KaJaMJIbIK TEXHOJOTHSICHl NaFIbUIapbIH, CTpaTe-
rusiapAbl o3ipiey oaictepid; CTpaTeTHsUIBIK KO-
crap KyKaTTapblH KYPBUIBIMZAY KOHE peciMuaey
JaFbUIApPbIH  TaMBITaJbl. ¥HBIMHBIH CTpaTerH-
SUTBIK, YKOCTIAPBIH 931pJiey KOHE OHBIH iICKE achIpbl-
TybIH Oackapy OOMBIHINIA KY3BIPETTEP/l KaJIbIITa-
CTBIPYFa BIKIAM ETeI.

BJl KB

SP 214

Crparernueckoe
IIJIAaHUPOBAHUEC

JucuunnuHa faer 3HaHUA O METOAOJIOTMH U JIO-
THUKE CTPATECTUYCCKOI'o IJIaHUPOBAHUA. Yuur Ipo-
BOJUTh CTPATErMYECKUI M KOHKYPEHTHBIA aHa-
JU3; OCYIIECTBIIAITH OM3HEC-TNIAHUPOBAaHHUE U pe-
WHXWHUPUHT 61/13Heca. Pa3BuBaeT HaBBLIKU ITOMIA-
rOBOM TEXHOJIOTMHM Ipoliecca IJIaHUPOBaHMSA, Me-
TOJIOB Pa3pabOTKH CTPATETHil; HABBIKOB CTPYKTY-
pUpoBaHusi U OQOPMIICHUS JOKYMEHTOB CTpaTe-
rudeckoro miana. Croco0CcTByeT (hOPMUPOBAHUIO
KOMIIETEHIIMH MO pa3padOTKe CTPaTErHuecKOro
IUIaHAa OpraHv3allid U B YIPaBJICHUU €ro peaju-
3anuei.

BD OC

SP 214

Strategic planning

The discipline provides knowledge about the
methodology and logic of strategic planning.
Teaches to conduct strategic and competitive
analysis; to carry out business planning and busi-
ness reengineering. Develops skills of step-by-
step technology of the planning process, methods
of strategy development; skills of structuring and
execution of strategic plan documents. Contrib-
utes to the formation of competencies for the de-
velopment of the strategic plan of the organization
and in the management of its implementation.

ON5
ONG6




BIT ET 201 | DKOHOMHKAIBIK [lon OimiM amymbiIapFra SKOHOMHUKAHBI JKyiie ON4

JKOOK TeOpHs peTiHfe, HeTi3ri YFRIMAap, KaTeropusuiap, 3aniaap
JKOHE KOFaM MEH KOMIIAHHUSHBIH OIICYMETTIK-
SKOHOMUKAJIBIK JIaMYBIHBIH 3aHJBLIBIKTAPHI Typa-
Bl TYCIHIK Oepefi, SKOHOMHKAIBIK OMIIayIbI
KaJIBITITACTBIPATBI.

BJABK | ET 201 | DxoHomuueckas JlucuumnuHa naet o0ydaronuMcst IpeCTaBIeHUES

TEOpHs 00 PKOHOMUKE KaK CHUCTEME, OCHOBHBIX TIOHATHUSIX,
KaTeropusxX, 3aKOHaX U 3aKOHOMEPHOCTSIX COIH-
AITbHO-3KOHOMHUYECKOT0 pa3BUTHs oOliecTBa U
¢bupmel, GopMupyer SKOHOMHYECKHH 00Opa3
MBIIUICHHSL.

BD UC | ET 201 | Economic theory The discipline gives students an idea of econom-
ics as a system, the basic concepts, categories,
laws and patterns of socio-economic development
of society and the firm, forms the economic way
of thinking.

OKOHOMHMKa- Monynb/ii coTTi assKTaraHHaH BIT Mik- Muxpo- [loH MHKpO >KOHE MaKpOJCHIeHIepAeri TYXKbI- ON4
HBIH Ipredi KEHiH OLTIM aTyIibl KaOJeTTi: KOOK | Mak MaKpOIKOHOMHKA phIMIAMAJIBIK ammapaT Typajbl JKYHed TYCiHIK ON7
Herizaepi/ KKS5, 204 Oepeni; HEri3ri MaKpOSKOHOMHUKAJIBIK YFBIMIAP-
dyHIaMeH- ON 1,0N2, ON 4, ON 5, ONS, JIbl, CaHATTap MEH KOPCETKIIITEePAl CHUIIATTaiIbl.
TaJbHBIE OC- ON 7, ON10,0N 11 I'padukrepni Kypy oJicTepiMEH KOHE OJap.bl
HOBBI 9KOHO- TaNjay KYpPri3yMeH TaHBICTHIPAbl. MakpoIKo-
mukn/ Funda- | / TTocie ycreniHoro 3aBepiieHust HOMUKAJIBIK HapbIKTaparbl HETi3ri MakpO3KOHO-
mentals of the | momxysst oOyuarommiicst 6yaer: MUKAITBIK CYOBEKTUIEPIIH JKaFraaibl MEH MiHe3-
economy OK5, KYJIKBIH JKOHE OJapiblH e3apa OalIaHBICBIH Tall-
ON 1,0N2, ON 4, ON 5, ONS6, nay OOHWBIHINIA SKOHOMHUKAJBIK OiJlay CaJThIH
ON 7, ON10,0ON 11 KaJIBIIITACTBIPY OOMBIHINA JaFablIapibl JdaMbITa-
/ Upon successful completion of ol JlepekTepai JKWHAKTayda KOHE OJIAp.IbI
the module, the student will: TYCIHIIpYJe KY3bIPETTi O0JyFa yipeTei.
GGS5, B BK | Mik- Mukpo- HucuurinHa JaeT CUCTeMHOE MNPEJCTaBICHUE O
ON 1,0N2, ON 4, ON 5, ONS®, Mak MaKpO3IKOHOMHKA MMOHATUMHOM arapare Ha MHKPO U MaKpOypOB-
ON 7, ON10,0N 11 204 HAX; XapaKTepHu3yeT OCHOBHBIE MaKpOIKOHOMHYE-

CKHE TOHATHS, KaTerOpUM M MOKa3aTeau. 3HAKO-
MHUT C METOAAMH TIOCTPOEHHE TPapUKOB U MPOBE-
JeHneM X aHanu3a. Pa3BuBaer HaBBIKK 1O ¢op-
MHUPOBAHUIO SKOHOMHYECKOTO 00pa3a MBILUICHHS,
[0 aHAIM3Y COCTOSHUS U IOBEACHUS OCHOBHBIX
MaKpO3IKOHOMHYECKHUX CyOBEKTOB Ha MaKpOIKO-
HOMUYECKUX PBIHKAX, U MX B3aUMOCBSI3€H. YUuT




OBITh KOMIIETEHTHBIM B 0000IIIEHNN TaHHBIX U UX
HHTEPIIPETALINH.

BD UC

Mik-
Mac204

Micro-
Macroeconomics

The discipline gives a systematic view of the con-
ceptual apparatus at the micro and macro levels;
characterizes the basic macroeconomic concepts,
categories and indicators. Introduces the methods
of constructing graphs and conducting their analy-
sis. Develops skills to form an economic way of
thinking, to analyze the state and behavior of ma-
jor macroeconomic actors in macroeconomic
markets, and their interrelations. Teaches to be
competent in summarizing data and their interpre-
tation.

BIlT
KOOK

KKK
203

Kocibu kp13merke
Kipicre

«Mapkeruar» Oinmim  Oepy OarmapiaMachiHBIH
Ma3MyHBl Typalbl, Hecuelik OimiM Oepy Kyii-
€CiHIH OKY MpOIIECi Typaibl TYCIHIK KaJIbIITACThI-
panpl. lllprrapMammbiielK JKoHE OONAIIAKTHI OW-
JayFa, eMIpIiK MakcaTTapMeH YINTAcThIpa OTHI-
PBII OKy MaKcaTTapblH >KOCIapay IaFIbUIapbIH
KAIBIITACTBIPYFa KOHE KOCciOM TyHiHOEMe Ka-
cayra yi#pereni. binmiM anmynisiiapra e3iHiH OUTiM
Oepy KbI3MeTiH (e3iH-e31 Oackapy) Oackapyabl
YHBIMIACTBIpYJa JKOHE YHUBEPCHUTETTET] TOpTill
epexesiepiHe KOWBUIATHIH TajanTapAbl KajbllTa-
CTBIPAJbI.

B/l BK

VPD
203

Begnenue B npo-
(heccroHaNbHYIO
ESITENHHOCTE

dopmMupyeT npencTaBiIeHUE 0 CoAepKaHuM o0pa-
30BaTeJbHON mporpamMmbl  «MapkeTuHr», 00
yueOHOM TIpoliecce KPeIUTHON CHCTEMBI 00yde-
HUsI. YUUT TBOPUYECKH W MEPCIEKTUBHO MBICIIHTS,
BbIpabaThIBaTh YMEHHS B IUIAHUPOBAHUH IIeJIeH
0o0y4YeHHs BO B3aUMOJICHCTBHU CO CBOUMH JKHU3-
HEHHBIMH I[EJIIMH, COCTaBIISITh MPO(HEeCCHOHATh-
Hoe pestome. DopmupyeT TpeboBaHUSI K 00y4aro-
LIMMCSl B OpTaHU3alMK YIPaBJICHUS! COOCTBEHHON
y4eOHON AeSITeTHHOCTHIO (CAaMOMEHEKMEHT) H K
MIpaBMJIaM TIOBEJICHUS B BYy3e€.

BD UC

IPA
203

Introduction to
professional
activity

Forms an idea about the content of the educational
program “Marketing"”, about the educational pro-
cess of the credit education system. Teaches you
to think creatively and forward-looking, develop

ONG6




skills in planning learning goals in conjunction
with your life goals, and draw up a professional
resume. Forms requirements for students in the
organization of management of their own educa-
tional activities (self-management) and for the
rules of conduct at the university

BIT
KOOK

BUA
207

Byxranteprnik ecen
JKOHE ayAUT

Byn mon OiniM anmymsuiapia akmapaTTbl eHJIEY,
OCBI aKMapaTThl TalAay Ke3iHJe, KOCIMOPHIH IIOT-
TapbIHBIH JKYMBIC JKOCHApPBIH 33ipiey Ke3iHTe,
COHJIali-aK OHBIH HETi3iHAe OyXranrepiik ecer
HIOTTaPBIHBIH JKOCIIAPBIH KYpY Ke3iHze, Oyxrai-
TEPIiK ecell MIOTTAPBIHA KOCIMOPBIHHBIH IIapy-
amIpUTBIK ~ KBI3METIHIH  HOTHIKENIEPiH KOpCETY
Ke3iHJe, COHJai-aK OyXTaJTepJIiK ecel HbICaHa-
PBIH Kacay Ke3iHAe KaKETTi MaFablaapibl Kajbl-
ITACTHIPaJIBL.

BJl BK

BUA
207

Byxrantepckuit
YUCT U ayJuT

Jannas nucruruinHa GOPMUPYET y 00yJaroIInX-
cs HaBBIKM HEOOXOIuUMBbIE MpH 00padOTKE HH-
(dhopmarnu, mpu aHanwW3e JAHHOW WH(OpPMAIHH,
mpu paspaboTke pabodero IIaHa CYETOB Mpe-
OpUSTHA, a TaKkKe (GOPMHUPOBAHUH HA €r0 OCHOBE
JAHHOTO TITaHA CYETOB OYXTalITepPCKUX MPOBOJIOK,
[IPHU OTPAKEHHH HA CUeTax OyXrajaTepcKoro ydera
pe3yJIbTaTOB  XO3AMCTBEHHOW  JIESITEJIbHOCTH
OPEANPUITHS, a TaKKe MPH COCTABICHUU (HOpM
OyXrajaTepcKod OTYETHOCTH.

BD UC

AS 207

Accounting and
Audit

This discipline forms students" skills necessary
for processing information, analyzing this infor-
mation, developing a working chart of accounts of
an enterprise, as well as forming accounting en-
tries based on this chart of accounts, when reflect-
ing the results of economic activity of an enter-
prise on accounting accounts, as well as when
compiling accounting forms.

ON5

BIIT
JKOOK

Men
208

MeneKkMeHT

[ToH cTymeHTTEepiH MEHEIKMEHT CajlaChIHIaFbl
FBLIBIMUIPreTiTeOPUsIIBIKOLTIMIEPIH KaJIBIIITa-
CTBIPAJIbl, CTYJEHTTEPAiH MEHEIKMEHTTIH HeTi3ri
(byHKIUSIIAPBIH OpBIHIAYA KYHENK MpaKTHKa-
JIBIK JIaFIbUIap/Ibl UTEPYiHE BIKIAN eTel; 0ackapy
oflicTepiH Wrepyre MYMKiHAIK Oepeni; CTyIeHT-

ONG6
ON10
ON11




TepAl IIemiM KaObuIJay MEXaHU3MIMEH IKoHE
ONIApIBIH THIMILIITIH OarajaybIMeH TaHBICTBIpa-
IIbI; TIEPCOHAJIBI OacKapy omiCTepiH, JKaHKaaap-
bl IIeNly  OiCTepiH  yhperemi, Oackapy
KBI3METIHIH THIMIUTTH Oaranay Ky3bIpeTTepiH
JIAMBITAIBI.

BJl BK

Men
208

MeneKkMeHT

Hucuunnuna GopMupyeT y CTYyJEHTOB HaydHbIE
(dyHIaMeHTaIbHbIE TEOPETHUECKUE 3HAHHSA B 00-
JacTH MEHEKMEHTA;CIIOCOOCTBYET MpHoOpeTe-
HUIO CTyIEHTAaMH CHCTEMHBIX MPAKTHYECKUX
HAaBBIKOB BBITIOJIHEHHUSI OCHOBHBIX (YHKIUH Me-
HEPKMEHTA; JaeT BO3MOXKHOCTH OBJAJETh METO-
JaMH MEHEDKMEHTA; 3HAKOMHT CTYACHTOB C Me-
XaHU3MOM TIPUHATHUS PEUICHUI U OLIEHKOW HX (-
(hEeKTUBHOCTH; YUUT METO/aM YIIPaBICHHS TIEPCO-
HaJIOM, crioco0am paspemieHus] KOH(QINKTOB, pa3-
BHBAET KOMIICTCHIIMH TI0 OIIEHKE 3(P(EKTUBHOCTH
YIpaBIEHYECKOH NesITeIbHOCTH.

BD UC

Man
208

Management

The discipline forms students scientific funda-
mental theoretical knowledge in the field of man-
agement; promotes the acquisition by students of
systemic practical skills in performing the basic
functions of management; makes it possible to
master the methods of management; acquaints
students with the decision- making mechanism
and the assessment of their effectiveness; teaches
personnel management methods, methods of con-
flict resolution, develops competencies for as-
sessing the effectiveness of management activi-
ties.

BIIT
JKOOK

Mar 210

MapkeTuHr

[ToH MapKeTHHITIH TEOPHSIIBIK HETi3aepi MeH Ka-
TETOPHUSUTBIK-TYKBIPBIMJIAMATIBIK arapaThiH 3ep-
Jeneyre, COHAal-aK YHBIMAApIBIH KbI3METiHAE
MapKETUHITIH 3JEMEHTTEePl MEH NPUHLUHUNTEPiH
KOJIJJaHy OOWBIHINA TPAKTUKAIBIK JIAFIbUIAP B
urepyre OarbITTaliFaH. Byl moH jkanmbl Mapke-
TUHT MEHEIKMEHTI KOHTEKCTIHJE MAapKETHHITIK
KBI3METTI YHBIMIACTBIPY/ABI OUTYIli KamTaMachi3
eTefl.

BJ] BK

Mar 210

MapxkeTHsr

I[I/IC]_[I/IHJ'II/IHa HallpaBJICHA HAa N3Y4YCHUC TCOPCTU-

ONG6




YECKUX OCHOB M KaTerOpUaJbHO-MOHATUHHOTO
ammapaTta MapKeTHHTa, a Tak)Ke OBJAJICHUE TpaK-
TUYECKIMH HABBIKAMH TI0 MPUMEHEHHUIO DIIEMEH-
TOB U NIPUHIIMIIOB MapKETUHra B JCSTEIBHOCTU
opranu3anuid. JlaHHas DUCOHILIHHA OOecIeunBa-
€T 3HaHWEe OpraHW3ald{d MapKeTHMHIOBOW mes-
TEIBHOCTH B KOHTEKCTE MAPKETUHT-MEHEKMEHTA
B LIEJIOM.

BD UC

Mar 210

Marketing

The discipline is aimed at studying the theoretical
foundations and categorical and conceptual appa-
ratus of marketing, as well as mastering practical
skills in the application of elements and principles
of marketing in the activities of organizations.
This discipline provides knowledge of the organi-
zation of marketing activities in the context of
marketing management in general.

BIT
XKOOK

Kar 209

Kapxst

[Ton OimiM amymsmapaa KapKbUIBIK KaTeropHs-
Jap, TEPMUHOJIOTHS JKOHE SKOHOMHKAIIBIK MPOIe-
CTeTi Kap>KbIHBIH MAaHBI3IBUIBIFBI TYPaJbl OiTiM
JKYHWECIH KaJBIMTaCThIpansl. bimiM  amymsimmap
Kap>Kbl CAaHATBHIHBIH HETI3ri OarbITTaphbl CalachiH-
Ja, IapyambUIbIK KYPri3ymn CyObeKTiIepaiH
OpTYpJi canamapsl cajachlHAarbl KapiKbl TETiri
KO3FaJIBICHIHBIH POJIi TypaJibl OiTiM aajbl

BJI BK

Fin 209

dunaHCBI

Huctunnuna dopmupyer y oOydaromuxcs CH-
CTeMy 3HaHUH O (PUHAHCOBBIX KaTErOPHsX, TEP-
MUHOJIOTUH U 3HAYMMOCTH (PUHAHCOB B SKOHOMH-
yeckoM Tporiecce. OOydarommuecss MpUOOPETarOT
3HaHUs B cepe OCHOBHBIX HalpaBJieHWH (puHaH-
COBBIX KaTEropHii, 0 poJin ABMKEHUS (PUHAHCOBO-
ro MexaHu3Ma B 00JIaCTH Pa3InYHbIX cdep X03s1ii-
CTBYIOIINX CyOBEKTOB.

BD
ucC

Fin 209

Finance

The discipline forms students" system of
knowledge about financial categories, terminolo-
gy and the importance of finance in the economic
process. Students acquire knowledge in the field
of the main directions of financial categories,
about the role of the movement of the financial
mechanism in the field of various spheres of eco-
nomic entities

ON5




BIT
KOOK

OP 205

OKy MMPAKTHUKACHI

On OacTankel KociOU JMaFabpLIap/bl, aFaH TCOPH-
SUTBIK,  OlmiMzepiH OekiTy MeH TepeHIeTyl,
TaHJaaraH MaMaHJbIK OOMBIHIIA KaXKETTI JaFbl-
Jap MEH JaFApUIapAbl UTepyidi, Ooyamiak Kociou
ic-opeKeT Typanbl WAesIapAsl KeHEWUTyII Kallbl-
MITaCTHIPAILl, ©3MIK JKYMBICTHI OoJKamMaimbl,
KepicCiHIIe OoNamaK MaMaHIBIFBIMEH TaHBICTBIPY
JKOHE aJIFalliKbl FBUIBIMH-3€PTTEY JIaFIbLIAPIbI
KaJIbIITACTHIPA/IBL.

B/l BK

UP 205

YueOHas mpaKkTHKa

dopMupyeT TEPBUYHBIX  MPOPECCHOHATBHBIX
YMEHHUI U HABBIKOB, 3aKpeIJICHHE U YIayOlieHue
MOJTYYCHHBIX TEOPETUUCCKUX 3HAHWH, OBIaJicHHUE
HEOOXOMUMBIMYM HaBBIKAMH W YMCHHUSAMH TI0 W3-
OpaHHOM CHENHATBFHOCTH, pACIIUPEHHE Tpej-
CTaBJICHUH 0 Oyaymied nmpodheCCHOHANBHON aes-
TEJILHOCTH, TPEANONAracT HE CaMOCTOSATEIBHYIO
paboTty, a o3HakOMJIeHUE ¢ Oyayiei npodeccueit
1 TOJYUYCHHUE INCPBLIX HABBIKOB HMCCJICA0OBATCIIb-
CKOU JeSITEIbHOCTH.

BD UC

TP 205

Training practice

It forms primary professional skills, consolidation
and deepening of the theoretical knowledge
gained, mastering the necessary skills and abilities
in the chosen specialty, expanding ideas about
future professional activities, does not presuppose
independent work, but acquaintance with the fu-
ture profession and obtaining the first skills of
research activity.

OK4
OK5
ON1
ON2

Cayna xxoHe
HaPBIKTHIK
Tannay
HeTri3AepiHiy
Moy / Mo-
JyJIb OCHOB
TOPTOBJIU U
PBIHOYHOM
aHanutuxu/M
odule of fun-
damentals of
trading and

Motynib/i COTTI asKTaFaHHaH
KeliH OiiM amynisl KabieTTi:
ON 1,0N2, ON 4, ON 5, ONG,
ON 8, ON9,ON 10

/ Tlocie ycnenrHoro 3aBepiieHus
MOyl oOyuaromuiics Oyaer:
ON 1,0N2, ON 4, ON 5, ONG,
ON8,ON9

/ Upon successful completion of
the module, the student will:
ON 1,0N2, ON 4, ON 5, ONS6,
ON8,ON9

BII TK

KBC
211

Ketepme-beniek
cayna

[Mon 6inimM aymBUIAPBIH KEKe cayAa KocilopHbI
JICHTeHIHE Jie, KaJIIbl OHIPICTE JIe cay/a KoHe
TEXHOJIOTHSJIBIK TIPOLIECTEPi YHABIMIACTBIPY Ca-
JachIHAaFel OUTIMZIEPIH, KaOljaeTTepi MEH Jarbl-
JIApbIH KaJIBINTACTHIPaIbl. BeIIeK jxoHe KoTepMe
cayJa KoCIMOPBIHIAPHIHIAFEI cayla MPOLECTePiH
YUBIMIACTRIPYABIH ~3aMaHayu ojicTepi caia-
CBHIHJIaFbl KYPCTBIH TCOPHUSUIBIK HEri3jgepiMeH Ta-
HBICTBIpajbl. CaTy JKoHE TYThIHYIIbLIAPFa KbI3MET
KOPCETY/i YHBIMIACTBIPY MEH TEXHOJIOTHUSIIAPhIH
3epTTey; O6JIIIeK cayna >KOHE Tayapiapibl Xa-
JIBIKKA CaTy epexernepi.

ONBS,
ON9




market analyt-
ics

51 KB

ORT
211

OnToBO-po3HUYHASA
TOPTOBJIS

Hucuunnuna dopmupyeT y oOydaromuxcsl 3Ha-
HUS, YMEHHUS ¥ HaBBIKM B 00JAaCTH OpraHU3alvu
TOPTOBO-TEXHOJIOTHYECKUX IPOLECCOB, Kak Ha
YpOBHE OTJIENBHOTO TOPTOBOTO MPENNPUITHS, TaK
U B OTPacid B LEJOM. 3HAaKOMHUT C TE€OpETHYE-
CKUMH OCHOBAaMH Kypca B 00JIaCTH COBPEMEHHBIX
METOJIOB OpraHM3allUHd TOPTOBBIX IPOLECCOB B
PO3HHYHBIX U ONTOBBIX MpeAnpusATHsX. M3yuaer
OpraHU3alMu U TEXHOJOTHHU MIPOAAX U TOPrOBOTO
00CITy>)KUBaHMS TIOKyTNaTeNe; MpaBuil pO3HUYHON
TOPTOBJIM U MPOJaKK TOBAPOB HACEJICHUIO.

BD OC

WRT
211

Wholesale and
retail trade

The discipline forms students knowledge, abilities
and skills in the field of organizing trade and
technological processes, both at the level of an
individual trade enterprise, and in the industry as a
whole. Acquaints with the theoretical foundations
of the course in the field of modern methods of
organizing trade processes in retail and wholesale
enterprises. Studying the organization and tech-
nologies of sales and trade customer service; rules
of retail trade and sale of goods to the public.

BII TK

AEN
211

ArpoOusHecTiH
9KOHOMHKAJIBIK
Heri3aepi

[Mon AOK-nie xocinkepiik KBI3METTI JKy3ere achl-
PYIIBIH HETi3T1 arpodKOHOMHUKAIBIK YPAICTEPI MEH
KYOBUTBICTAaphl, 3aHABUIBIKTAPBI, TPUHIKAOTEPI
MeH ¢opMasiapbl Typasibl OLTiM JKYHECiH Kallbl-
NITACTHIPAbl. ATPOOHEPKACINTIK KEIIeHAeTi KO-
HOMHUKAJIBIK KYOBUTBICTAp/IBI TaJay/Aa JKOHE KO-
HOMHUKAJIBIK €CENTepli JKy3ere achlpylia >KoHe
OJIApJIBIH THUIMIUIITIH Oaranayna JaFapuiapbl MEH
KY3bIPETTEPiH 1aMBITAJIBL.

BJ1 KB

EOA
211

DKOHOMUYECKHE
OCHOBBI arpooms-
Heca

Juctmnnmaa Qopmupyer cucreMy 3HaHHWNA 00
OCHOBHBIX arpO3KOHOMHYECKHX MPOIEccax U SB-
JICHUSX, 3aKOHOMEPHOCTSIX, MPUHLHUIAX 1 (opMax
OCYIIIECTBJIEHHS MPENITPUHUMATENBCKON EATENb-
Hoctu B AIIK. Pa3BuBaeT HaBBIKM M KOMIIETEH-
nuu OyIymIuX MapKeTOJOTOB B aHAJIM3€ 3KOHO-
MUYECKUX SIBICHHH B arpoNpOMBIIIEHHOM KOM-
IJIEKCE U B OCYIIECTBIEHUH YKOHOMHUYECKHX pac-
YeTOB C MEeJbl0 MOBBIIEHAA 3(()EeKTHBHOCTH
podecCHOHANBHON AESTETLHOCTH.

ON4,
ON7




BD OC

EBA
211

Economic bases of
agribusiness

The discipline forms a system of knowledge about
the main agroeconomic processes and phenomena,
patterns, principles and forms of entrepreneurial
activity in the agro-industrial complex. Develops
skills and competencies in the analysis of eco-
nomic phenomena in the agro-industrial complex
and in the implementation of economic calcula-
tions and assessment of their effectiveness.

BII TK

Mer 215

Mepuenaazunar

[lon Om3HEC XYPri3yAiH MOPaIbIbIK-3THUKAIBIK
HOpMaJlapblH E€CKEPE OTBIPBIN, «TYTHIHYIIBIHBIH
MiHE3-KYJIKBI» JKOHE «cayJa ajlaHbIHA KEJYIIiHiH
MiHE3-KWJIKBD» Typaibl OuTiMaepiHe cyiieHe OTHI-
PBIT, 3aMaHayd cayaa-CaTThIK TEXHOJIOTHSIIAPhIH
eHri3y OoMbIHIIA OiiM, OUTIK JKOHE JaFabLIapiibl
KaJIBIIITACTHIPA/IBI.

51 KB

Mer 215

MepueHnai3uar

Hucuunnuna ¢opMupyeT 3HaHUS, YMEHHS U
HaBBIKM paOOThl MO BHEOPEHHUIO COBPEMEHHBIX
TEXHOJIOTMA MEpYEHJal31Hra, ONMpasch Ha 3HA-
HUHM «IIOBEIEHHSI MOTPEOHTENss» U «IOBEIACHUS
ITOCETHUTENST TOPTOBOTO 3aJ1a», ¢ YIETOM MOpalb-
HO-3THHUYECKUX HOPM BeJICHHsI OM3Heca.

BD OC

Mer 215

Merchandising

The discipline forms the knowledge, skills and
abilities of work on the implementation of modern
merchandising technologies, relying on the
knowledge of "consumer behavior" and "behavior
of a visitor to the trading floor", taking into ac-
count the moral and ethnic norms of doing busi-
ness.

BII TK

ZhZh
215

YKocnapmay xyieci

IToH yiBIMHBIH CTPAaTETUMIIBIK KOHE TAKTHUKAJBIK
JKOCTIapJIapbIH KYPY TPOIECIHAE KOJJaHBUIATHIH
MaHBI3/Ibl TIPUHIUOTEP MEH OMICTEPIiH HEri3iHze
YTBIM/IBI Oackapy IIeHIiMaepiH KaObulgay JKoHE
OM3HeCTI THIMII XYPrizy Typajbl OiliM >KyHeciH
KaJIBITACThIpaabl. [[oHMI OKYy asichIHIA CTYyIEHT-
Tep MEHEPKMEHT (DYHKIIMSCHI PETiHJIE JKocmapiay
olicHaMachl MEH IIPaKTHKAachl MacejeepiMeH
TaHBICAJbI, KOCHApiay *oHe OaKpuiay TpPOIECiH
YUBIMIACTBIPY, OacTamkpl akKmaparThl KHHAY,
KACIIMOPbIHIAa OMU3HEC-)KOCTap MEH OIOJKETTI Ka-
cay JaFJbpUTapbIH MEHIEpEe/I.

ONG6
ON11
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51 KB

SP 215

Cucrema IIJIaHUPO-
BaHUA

JucuumnHa GopMHUPYET CHCTEMY 3HAHHIA O MPH-
HATHH PallHOHAIBHBIX YIPABICHUSCKUX PEIICHUH
u 3(pQPEeKTHBHOM BeIEeHWH OW3HECAa Ha OCHOBE
BROXHEHININX MPHUHIIMIIOB ¥ METOJIOB, HCIOJb3Yye-
MBIX B TIPOIIECCE COCTABJICHHS CTPATETHICCKUX U
TaKTHYECKUX IUTAHOB OpraHuzanud. B pamkax
M3YYCHUS JUCHUIUIMHBI CTYIACHTHI MO3HAKOMSITCS
C BOTIPOCAMH METOJIOJIOTUU U MPAKTUKH TLIAHUPO-
BaHUS Kak (YHKIUK MEHEKMEHTa, OBIAJICIOT
HaBBIKAMU OPTraHU3alMU MPOIECcca MIaHUPOBAHUS
U KOHTpOJIsI, cOopa MepBUYHON MH(POPMAaLIUH, CO-
CTaBJICHWs1 OW3Hec-TUIaHa W OrOpKeTa Ha Tpe-
MIPHUSATUH.

BD OC

PS 215

Planning system

The discipline forms a system of knowledge about
making rational management decisions and effec-
tive business on the basis of the most important
principles and methods used in the process of
making strategic and tactical plans of the organi-
zation. As part of the discipline students will learn
the methodology and practice of planning as a
function of management, master the skills of or-
ganizing the process of planning and control, col-
lecting primary information, compiling a business
plan and budget in the enterprise.

BII TK

BCT
212

Bencenni caty Tex-
HHUKACHI

[Mon KpI3MeTTEpAl caTy oHe OLTIM amymibuIap-
IBIH Ipreni TeopusUIblK OlmiMi MeH Kacirlo-
pBIHIAFBl caTy KbI3METIH JKOCHapiay, yHbIMIa-
CTBIpY oHe Oackapy OOHMBIHIIA NPAKTUKAIBIK
JAFIbIIApbl KATBIITACTEIPY Typasibl OiimM Ky#H-
eci 6ap MaMaHIapAbl AaWbIHAAWIB]; CTYACHTTEPre
OHIMJII OTKi3y TEXHOJOTHSICHIHBIH MEXaHU3MI,
CaThINl Ay TOPTIOIHIH epeKIeNiKTepi, KOMIaHuU -
HBIH THIMII JKYMBIC ICTEHWTiH cary OeiiMiHiH
KYMBICBIH YHBIMAACTBIPY KOHE OCBI KBI3METTI
OakpuIay TYpaTbl aKkmapat oepy.

B/l KB

TAP
212

TexHnka akTUBHBIX
poaax

JucuunivHa — MOATOTABIIMBACT — CIIEI[HAJIMCTOB,
BJIJICIOIINX CUCTEMOW 3HaHUH O MPOJaXKax YCIIyT
u ¢opMmupoBaHHe y oOydaromuxcs QyHIaMeH-
TAJILHBIX TEOPETHYECKUX 3HAHUN U MPAKTUIECKUX
HABBIKOB TJIAHUPOBAHMSI, OPraHU3alUU M YIPaB-

ONBG,
ON8




JIeHUsI COBITOBOM JESITETHbHOCTHIO MPESATIPUITHS, &
Takke MH(PpOPMHUPOBaHME OOYYAIOIIMXCS O MeXa-
HU3ME TEXHOJIOTUH MPOJIaX MPOAYKTa, OCOOCHHO-
CTSX MOKYIMATEIbCKOTO MOBEICHUS, 00 OpraHu3a-
ouu paboTel 3¢ (GEeKTUBHOTO IEHCTBYIOMIETO OT-
Jena mpoJiak (GUPMBI B KOHTPOJIE HAJ 3TOU Jes-
TEIBHOCTBIO.

BD OC

AST
212

Active sales
technique

The discipline prepares specialists who have a
system of knowledge about sales of services and
the formation of students' fundamental theoretical
knowledge and practical skills in planning, organ-
izing and managing the sales activities of an en-
terprise; as well as informing students about the
mechanism of product sales technologies, the pe-
culiarities of purchasing behavior, about the or-
ganization of the work of an effective operating
sales department of the company and control over
this activity.

BII TK

KM 212

Kommepuusiiabik
MEHEHKMEHT

[IoH KOMMEpIUSIIBIK ~MEHEDKMEHTTIH MoHI,
MarbIHACHI JKOHE EpPEeKIIeNIKTepi Typallbl TEOpH-
SUTBIK OUTIMIII KaJIbITacThIpabl. KOMMEPIUSIIBIK
KOCIIOPBIHIBI OacKapyAarbl MEHEIXKMEHTTIH 3a-
MaHayH onictepiMeH TaHbICcTBIpaabl. SWOT -
TaJIJay/ibl HAaKThl KOCIIOPBIH YJTiCiHAE XKYpri3y-
re; cayjga - TEXHOJIOTHSUIBIK TPOLECTi YHbIMIa-
CTBIpYFa; O9CEKEINEeCTIK Taujay Kyprizyre yupe-
teni. Cayna kacimopeiHAapsiH 0ackapyna Jlarmbr-
Jlap MEH KY3BIPETTep/li 1aMbITaJIbL.

B/l KB

KM 212

Kommepueckuit
MEHEIKMEHT

JuctuninuHa GOpMHUPYET TEOPETHUECKHE 3HAHUS
0 CYIIHOCTH, 3HAYE€HHH M OCOOCHHOCTSX KOMMED-
YECKOro MEHE/DKMEHTAa. 3HaKOMHT C COBPEMEH-
HBIMH METOJIaMH MEHEJDKMEHTa B YIPaBICHUH
KOMMEPUYECKUM NPEeNNpUITHEM. YUYHUT MPOBOJUTH
SWOT- ananu3 Ha npuMepe KOHKPETHOTO IMpej-
MPHATHSI, OPTaHU30BBIBATH TOPTrOBO- TEXHOJOTH-
YECKMH IpoLece; MPOBOJUTh KOHKYPEHTHBIN aHa-
nu3. Pa3BuBaeT HaBBIKM M KOMIIETEHIIMH B YIIPaB-
JICHUU TOPTOBBIM TIPEPUSTHIMH.

ONG,
ON8




BD OC

CM 212

Commercial
Management

The discipline forms theoretical knowledge about
the essence, meaning and features of commercial
management. Introduces the modern methods of
management in the management of a commercial
enterprise. It teaches you to conduct SWOT anal-
ysis on the example of a specific enterprise; to
organize the trade and technological process; to
conduct competitive analysis. Develops skills and
competencies in the management of commercial
enterprises.

KII
KOOK

MZ 301

MapKeTHHITiK
3eprTeynep

[on GiniM amympUIAPABIH MapKETUHITIK 3€pTTe-
yJep Typaibl, OJApAbIH IMPOLECi Typajbl TEOpH-
SUTHIK, OLTIMIIEPiH KaNBIITACTHIPAIbl; MapKETHHT-
TiK 3epTTEyNiep JXYPridy oJicTeMeciH YHpeTeni;
MapKETHUHTTIK 3epTTEyJepAiH Heri3ri TYCiHiK-
TepiH, KaFWJANapblH, KypalJapblH, TYpJepiMeH
TaHBICTHIPA/Ibl; MAPKETHHITIK aKmaparTapbl Ku-
Hay JKOHE TayJay JaFJbUIapblH JaMbITaabl, Map-
KETHHITIK 3epTTeyjep HOTHXKEIepiH MapKEeTHHT-
TiK KEIICH I HeTi3/Iey XoHe OacKapy MIeIMIepin
KaObuIJay YIIIH TalfanaHy  KY3bIPETTiiriH
KaJIBINITACTHIPA/IBL.

TIJ1 BK

MI 301

MapKeTPIHFOBBIe
Hucciaca0oBaHuA

Hucuunnuna GopMupyer y oOydaromuxcs: Teope-
TUYECKHE 3HAHHS O MPOBEEHUS MapKETHHIOBBIX
UCCIeIOBaHui, 00 MX Mpolecce; YYUT METOJUKE
MPOBEICHUS] MAapPKETHHIOBOIO  HCCIIEIOBAHUS;
3HAKOMHUT C OCHOBHBIMH IOHSATHSMH, C HNPHUHIH-
namMl, WHCTPYMEHTaMH, BHJAMH MPOBEACHUS
MapKETUHIOBBIX MCCJICAOBAaHUHN; pa3BUBACT HABBI-
KM 10 cOOpy M aHaJIM3y MapKeTWHTOBOH MHQOP-
Manyu, GOpMHPYET KOMIETEHIIMH HCIIOJIb30BaTh
pe3ynbTaThl MapKETHHTOBBIX HCCIIEAOBAHUN IS
00OCHOBaHUSI M TPUHATHSA YNPaBICHYECKUX pe-
LIEHUH M0 KOMIUIEKCY MapKeTHHTa.

PD UC

MR
301

Marketing research

The discipline forms students theoretical
knowledge about marketing research, about their
process; teaches the methodology of conducting
marketing research; introduces the basic concepts,
principles, tools, types of marketing research; de-
velops skills in collecting and analyzing market-

ON7
ON8
ON9
ON11




ing information, forms the competence to use the
results of marketing research to substantiate and
make management decisions on the marketing
complex.

ITpakTukansik
JKOHE UHCTPY-
MCHTAJIAbI
MapKCTUHT
moyii/ Mo-
AyJIb IPAKTHU-
YECKOI'o U UH-
CTPYMEHTAJb-
HOTO MapKe-
tuara/Module
of instrumental
and practical
marketing

Moynb/i CoTTi asKTaFaHHaH
KeWiH OLTIM amymIbl KabmeTTi:

ON 1,0N2, ON 4, ON 5, ONG,
ON 7, ON 8, ON 9,0N 10, ON 11
/ Tlocie ycrienrHoro 3aBepIieHs
Moy oOydaronuiicst OyaeT:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7, ON 8, ON 9,0N 10, ON 11
/ Upon successful completion of
the module, the student will:

ON 1,0N2, ON 4, ON 5, ONG,
ON 7, ON 8, ON 9,0N 10, ON 11

BII TK

BU 216

buznecri yitbimma-
CTBIPY

[lon busHecTiH TeopHsUIBIK Heri3aepi OoMbIHIIA
OLTIMII  KaJBIITACTHIPAIBI, OoJIamiaK — KoCiOH
KBI3MET cajachlHa Ou3HecTi OacKapyablH TYpIi
TOCiIAEpl MeH KypalfapblH KOJNIaHy AafAbuiaphl-
Ha yipere/i.

B KB

OB 216

Opraam3arus 0n3-
Heca

Hucnunnuna ¢opMHupyeT 3HaHUS IO TEOpeTHYe-
CKMM OCHOBaM Om3Heca, 00y4yaeT HaBBIKaM IpH-
MEHEHHMsI pa3IM4HbIX NMPUEMOB U CPENICTB YIpaB-
nenusi OuzHecoMm B cepe Oymymieit mpodeccro-
HAJILHOU JIEITEIbHOCTH.

BD OC

BO 216

Business
Organization

The discipline forms knowledge on the theoretical
foundations of business, teaches skills of applying
various techniques and tools of business manage-
ment in the field of future professional activity.

ONS5,
ONG6
ON10,

BII TK

BShzh
216

backapymblIbIK
memimMIep/i Jkacay

[Ton OackapylIBLIBIK IICHIIMHIH MOHI, Ma3MYHBI,
TYpJepi, 0acKapyIIBUIBIK MIeTTiMAEPIl S31pieyain
OpTYpIi  aNropuUTMIEpi  Typaiubl  TEOPHUSIIBIK
OlTiM/II KaTBINITACTRIPaABl. Op TYPJIl JKarmainap-
na PPK »xy3ere acelpynblH €H YThIMIbI YHBIMAA-
CTBIPYIIBUIBIK (popMaapbiMeH, 3aMaHay! KeIiTiK
TEXHOJIOTHSJIADMEH TaHBICTBIPaJbl. backapylibl-
JIBIK, IICUTIMAEP/ 93ipJiey jKoHe KaObUIaay TEXHO-
JOTHSUIapbIHAA ~ OaCKapyIIBUIBIK — HISTIiMAEpi
KaObLIIay YIINIH CaHMBIK JKOHE CalalblK Tajjay
JKYPIi3y JaFJbUIapbiH JaMbITA/IbL.

B KB

RUR
216

Pazpabotka ynpas-
JICHYECKHX pelle-
HUN

Hucuunnuna GopMHUPYET TEOPETHYECKHE 3HAHMS
O CYUIHOCTH, COJEpXaHW{, BHJAX YIpaBlICHYE-
CKOTO pEIIEHHs, Pa3INYHBIX aNrOpuTMax pas3pa-
OOTKM YTIpaBIEHYECKNX pEHIeHHHA. 3HAKOMHT C
HanOosiee palMOHAJIBHBIMA OpPTraHWU3aLMOHHBIMU
dopmamu ocyuiectieHuss PYP B pasmuuHbIX
YCIIOBHSIX, C COBPEMEHHBIMU CETEBBIMU TEXHOJIO-
rusiMi. Pa3BUBaeT HABBIKM B NPOBEIEHUM KOJIU-
YECTBEHHOTO M KaUECTBEHHOI'0 aHajIM3a JUlsl MpH-
HATHUS yNPABICHYECKUX PEIICHUI B TEXHOJOTHUSIX
pa3pabOTKU W MPHUHATHS YNPaBICHUECKUX pelle-

ONBG,
ON10




HUM.

BD OC | DMD Development of The discipline forms theoretical knowledge about
216 managerial the essence, content, types of management deci-
decisions sions, various algorithms for developing manage-
ment decisions. It introduces the most rational
organizational forms of the implementation of the
RUHR in various conditions, with modern net-
work technologies. Develops skills in conducting
guantitative and qualitative analysis for manage-
ment decision-making in development technolo-
gies and management decision-making.
BII TK IOKM NHHOBaNMSUIBIK By moH cisre MHHOBAIWSUIBIK ©HIMJI HApBIKKA ONG,
217 eHIMIIep MEH KBUDKBITYIBIH FBUIBIMU-TIPAKTUKAIBIK JIaFbLIa- ON8
KBIBMETTEP MapKe- PBIH JaMbITyra, HHHOBAIIUAJIBIK QHCyCTTi JUar"Ho-
THHTI1 CTUKajayfa, YUbIMJIAFbl MHHOBALUSIIBIK YI[epiCKe,
COHJIali-aK WHHOBAIIMSAJIBIK HAPBIKTaFbl CYOb-
eKTiHIH MiHe3-KYJIBIK EpeKIIeNKTEepiH KapacThl-
pyFa MYMKIHJIK 6epefi.
bJI KB MIPU Mapketunr uHHO- | JlaHHas JAWCHMIUIMHA TIO3BOJUT  BBIPAOOTATh
217 BalIMOHHOM mpo- HAyYHO-IIPAKTUYECKUE HABBIKM  IIPOJABIIKECHHUS
JYKIUA U yCIyT MHHOBAIIMOHHOI'O MPOJYKTa Ha PBLIHOK, IIPOBECTH
JAUAarHoCTUKY MHHOBAIIMOHHOI'O IIOTCHI[MAJIa, WH-
HOBAIIMOHHOT'O IIpOLECcCa B OpraHru3alnu, a TaKKe
paccMoTpeHre 0COOEHHOCTEH TTOBEIeHUsS CyOBeK-
Ta Ha PbIHKE NHHOBALIMM.
BD OC | MIPS Marketing of inno- | This discipline will allow you to develop scien-
217 vative products and | tific and practical skills for promoting an innova-
services tive product to the market, diagnose the innova-
tive potential, the innovation process in the organ-
ization, as well as consider the characteristics of
the subject's behavior in the innovation market.
BII TK IM 217 | HHOBALUAIIBIK Ilon wWHHOBAIMSNBIK KBI3MET >KOHE HWHHOBAIIUS- ON6
MEHE/DKMEHT Japabl 6ackapy MEXaHH3Mi Typallbl TYCIHIK KaJIbl- ON11

NTACTHIPaJbl, HMHHOBALMSIIBIK MEHEIXKMEHTTIH
YHUBIMIBIK-9KOHOMUKAJIBIK MOJENIMEH TaHBICTbI-
pazapl. HHOBanMsIapAbpIH THIMALIITIH Oaraiay/a,
BEHUYPJIIK jKoHE OM3HEC-TIEPIlITe Kap>KbUIaHIBIPY
polecTepid  YHBIMAACTHIPYIa JaFIbplIapAbl Ja-




MBITAJIbl. YaKbIT IMICHOEPIMEH HAKThI IICKTEITCH
OHIM peTiHIe WHHOBAIUSJIAPIBIH epEKIICITIKTEPiH
Oaramayra kemektecemi. OmapIblH THIMIUTITIH
Oaranay HETI3IHIAC WHHOBAIUSIAPIbI  CHII3Y
OOMBIHIIIA KY3BIPETTEP Il KATBIIITACTHIPA B

B KB

IM 217

aHOBaIIMOHHBIH
MEHEIKMEHT

Juctmmnaa hopMupyeT mpeacTaBieHue 00 WH-
HOBALIMOHHOW  JEATENILHOCTH W MeXaHH3Me
yhpaBieHHS WHHOBALMSMH, 3HAKOMUT C OpPraHH-
3aI[HOHHO-3KOHOMUYECKOH MOJIETIbI0 MHHOBAIIH-
OHHOTO MEHE[DKMEeHTa. Pa3BHUBaeT HABBIKH B
otieHKe 3((EKTUBHOCTH MHHOBAIUI, B OpraHu3a-
UM TPOLECCOB  BEHYYpHOrO W  OusHec-
aHrenbckoro ¢uHaHcupoBaHusa. CrocoOCTByeT
OLIEHKE 0COOCHHOCTEW MHHOBAIUH KaK MPOIYKTa,
YEeTKO OTPaHUYEHHOTO pamMKamu BpemeHH. Dop-
MHUpYET KOMIETEHIMH IO BHEAPEHUIO WHHOBA-
1111, HA OCHOBE OIICHKHU MX 3()(PEKTHBHOCTH.

BD OC

IM 217

Innovation
management

The discipline forms an idea of innovative activity
and mechanism of innovation management, intro-
duces the organizational and economic model of
innovation management. Develops skills in as-
sessing the effectiveness of innovation, in the or-
ganization of processes of venture and business
angel financing. Facilitates the assessment of the
characteristics of innovation as a product, clearly
limited by time. Builds competencies to imple-
ment innovations, based on the assessment of their
effectiveness.

BII TK

Bre 220

Bpenaunr

[lon HapwikTa OpIHATEPAlI KYPY, KAWFACTBIPY
YKOHE JIaMBITy CaJlaChIHIAFhI KeTeKuli (upmanap-
JIBIH HETi3ri FBUIBIMH TEOpHUSUIapbl MEH TXKIpH-
Oeci Typaibl TEOPHSIIBIK OLTIMII KalbIITacThIpa-
Ibl; OpAH] ayAWTIH XKYPri3yliH HETi3ri sgicreme-
JepiMeH,  SKOHOMHUKAJIBIK  OoipKay — KoHE
OpaHATEPIH KYyHBIH Oarajiay ojicTepiMeH TaHbI-
CTBIPaJIbl; OPIHIUHT CANACHIH/IAFBI MAPKETHHITIK
ic-Imapanapasl  YHbIMIACTBIPYAa >KOHE OTKi3yne
OuTiM anylibuiapa MNPaKTUKAIBIK JAaFdbUIaphiH
JIAMBITA]IBI.

ON11




51 KB

Bre 220

Bpenaunr

JucuumnuHa GopMUPYET TEOPETHUSCKUE 3HAHHS
00 OCHOBHBIX Hay4YHBIX TCOPHUSAX W OMBITE BEIY-
mux GupM B cepe coszmaHus, MO3HUITHOHHPOBA-
HUS U pa3BUTHUS OPAH/IOB Ha PBIHKE, 3HAKOMMT C
OCHOBHBIMH METOJMKAaMHU TPOBEJCHUS ayJHuTa
OpAHJIIOB, METOJJAMH DKOHOMHUYECKOTO MPOTHO3HU-
POBaHHMS ¥ OLICHKH CTOMMOCTH OpPAHJIOB; pa3BUBa-
€T y 00YyYaroIInuXCsl MPAaKTUYCCKUE HABBIKU B Op-
TaHU3alU U TIPOBEJCHUU MapKETUHTOBBIX MEpO-
MPUSITHIA B 001aCTH OPIHIMHTA.

BD OC

Bre 220

Branding

The discipline forms theoretical knowledge about
the main scientific theories and experience of
leading firms in the field of creation, positioning
and development of brands in the market; intro-
duces the basic methods of auditing brands, meth-
ods of economic forecasting and valuation of
brands; develops students™ practical skills in or-
ganizing and conducting marketing activities in
the field of branding.

BII TK

PB 220

[lepconanasl
backapy

Ilon mepconanmpl Oackapy omicTepi, YHBIMHBIH
KaJpJIbIK KYPaMbIH KaJBIITACTHIPY TPOIIEC] JKOHE
T.0. Typasibl KYHENl TYCIHIK KaJIbINITACTHIPAJIbI.
JXKymbIC  OpHBIH  YHBIMIACTBIPY, IEpCOHAIFa
KaXETTUIIKTI JKocmapiay, NepCOHAN/bl bIHTAIaH-
JBIPY TETIKTEPiH MaijaiaHy JaFablIapblH JaMbl-
tagpl. Ke3MeTkeprnepai ipikrey, ipikTey KoHE
Kajuay, KaJIpIiblK MoceNeNepl HIery oHe mep-
COHAIIFA KKETTUTIKTI aHBIKTay OOMBIHIIA KY3bI-
peTTepi amyFa BIKIAT eTeI.

B KB

UP 220

VYnpasnenue nep-
COHAJIOM

Hucuunnuna ¢GopMUpyeT CHCTEMHOE INpEICTaB-
JIeHHE O METOJax YNpPaBJCHUs MEPCOHAJIOM, IpO-
necce (OPMUPOBAHHS KaJpOBOTO COCTaBa Opra-
HU3AlMH, U T.1. 3HAKOMUT C METOJaMH Pa3BUTHUS
1 oOyueHHs IepcoHalla U ero MoTHBauuu. Pa3su-
BAa€T HABBIKM B OpraHuU3aluu pa6oqero MecTa,
IUTAHUPOBAHUSL TIOTPEOHOCTH B IEpCOHANe, WC-
MOJIb30BAHUN MEXAaHU3MOB CTUMYJUPOBAHUS TIEP-
coHasna. CriocoOCTBY€eT MOIy4EeHUIO0 KOMIIETEHIINN
1o orbopy, Moa0Opy W HalMy IEepCOHaa, pemie-
HUIO KaJPOBBIX NPOOJIEM M OMNpPEICNICHHIO I10-

ONG6
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TpeOHOCTH B IEpPCOHAJIE.

BD OC

PM 220

Personnel
management

The discipline forms a systematic view of the
methods of personnel management, the process of
formation of the personnel composition of the or-
ganization, etc. Acquaints with the methods of
development and training of staff and its motiva-
tion. Develops skills in the organization of the
workplace, planning the need for personnel, the
use of mechanisms for stimulating staff. Contrib-
utes to the acquisition of competencies in the se-
lection, selec-tion and recruitment of personnel,
solving personnel problems and determining the
need for personnel.

KII
XKOOK

MK 302

MapKeTHHI TiK
KOMMYHHKAIUSIIAP

ITon MapKETHHITIK KOMMYHHUKAIHASIAPIbIH
TUIMUIITIH aHBIKTAUTBIH JKapHAMaJbIK KEIICH,
3aMaHayd KOMMYHHKAIUSUIBIK —TEXHOIOTHsLIIAp
JKoHe (aKkTopiap Typasbl TEOPHSUIBIK Oimimi
KaJIBIIITACTHIPA/Ibl; MAPKETUHITIK KOMMYHHKAIIH-
syIap JKYHECIH JaMbITyIaFbl IPAKTUKANBIK JTaF/Ibl-
JapJbel TaMBITYFa JKOHE OeKiTyre jKoHE JKYpri3ii-
IreH KOMMYHHKAIMSJIBIK MAPKETUHITIK KbI3METTIH
TUIMJIUIITIH aHBIKTayFa bIKIAJ €TE]II.

TIJ1 BK

MK 302

MapKeTPIHFOBBIe
KOMMYHUKAIIMA

JucturuHa GOpMHUPYET TEOPETHUECKHE 3HAHUS
0 KOMILJIEKCE MPOJBHKEHHS, COBPEMEHHBIX KOM-
MYHUKAIIMOHHBIX ~TEXHOJOTMSIX U (hakTopax,
onpeaensonux 3hHEeKTUBHOCTh MapKETUHTOBBIX
KOMMYHHKAIIUH; CIIOCOOCTBYET BBHIPAOOTKE M 3a-
KPEIUICHUIO0 TPAaKTHUYECKUX HABBIKOB IO pa3pa-
0O0TKE CHUCTEMbl MApKETHHI'OBBIX KOMMYHHUKAIIUH
u ompeneineHud 3PPEKTUBHOCTH MPOBEICHHBIX
KOMMYHHKAIIMOHHBIX MEPONPUATHH MapKETHUHTO-
BOI'0 XapakTepa

PD UC

MC 302

Marketing
Communications

The discipline forms theoretical knowledge about
the promotion complex, modern communication
technologies and factors that determine the effec-
tiveness of marketing communications; contrib-
utes to the development and consolidation of prac-
tical skills in the development of a marketing

ONG,
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communications system and to determine the ef-
fectiveness of the conducted communications
marketing activities.

KII
XKOOK

MB 303

MapkeTHHrTi
Oackapy

[lon mapkeTHHITI OacKapyIblH MOHI, Ma3MYHBI,
(GyHKUMSIIapel MEH NPUHIMNTEP] Typanbl OLmiMaIl
KaJbINTacTepaapl. Tayap, Oara, TapaTy »XKoHe
KOMMYHHKATUBTIK casicaT cajachlHAa KENiCiNreH,
capalaHfaH IIeIiMAepi 93ipiey *KoHe iCKe achl-
py OoWbIHIIA AaFABUTApABI NaMBITAABl. Mapke-
TUHTTIK KBI3METTI OakpuIay >KoHE (HUPMaHBIH
MapKETHUHTTIK  KYHI-KITEpiHIH  HOTHKENLIIriH
Oaramay OOWBIHINA KY3BIPETTLTIKTI KaJIBIITACTHI-
pyFa BIKITAJ eTe]li.

]l BK

UM 303

Yupasnenue mMap-
KETUHI'OM

Hucuunnuna ¢GopMHUpyeT 3HaHUS O CYI[HOCTH,
coJiepkaHuM, (QYHKUUSX W TPHHIUIAX YIpaBlie-
HUSl MapKeTHHIOM. Pa3BuBaeT HaBBIKM 1O paspa-
00TKE W peajM3alud COIJIACOBAHHBIX, B3BELICH-
HBIX pEUICHW B 00JacTH TOBapHOH, ILEHOBOH,
pacrpenenuTenbHol 1 KOMMYHUKATUBHOM TOJIH-
tukd. Crioco6cTByeT (OPMUPOBAHUIO KOMITETEH-
UM TI0 KOHTPOJII0 MapKETUHTOBOH JIeSITETbHOCTH
U OIICHKE pe3yJbTaATUBHOCTH MAapKETHHIOBBIX
YCHITUH QUPMBL.

PD UC

MM
303

Marketing
Management

The discipline forms the knowledge of the es-
sence, content, functions and principles of market-
ing management. Develops skills for the devel-
opment and implementation of coordinated, bal-
anced decisions in the field of product, pricing,
distribution and communication policy. Promotes
the formation of competence in the control of
marketing activities and assessment of the effec-
tiveness of marketing efforts of the firm.

ONG6
ON7,

KII TK

MT 307

MapKeTHHITIK Tal-
aay

[ToH nypeIC MapKETHHITIK MIEMIMIepai KaObLI-
JayFa MYMKIHZIIK jkacayFa OarbITTajfaH MapKe-
TUHITIK TajJayablH HBICAHIAPBI, IICTEPl XKOHE
OarbITTaphl Typajbl TCOPHUSIIBIK OLTIMJII KajblTa-
CTBIPAJIbl, HAPBIKTHIK JKaFaaiiapaa MapKeTHHTTIK
Tanmaynbl JKY3€re achIpylblH IMPAKTUKAJBIK
JAFIBUTAPBIH  KAJBIITACTRIpYFa JKOHE OeKiTyre
BIKIIAJ €TEM1.

ON?7,
ONG9,




]I KB

MA 307

MapKkeTHHTOBBIN
aHaIu3

Jucuunnuna GopMHUPYET TEOPETHUECKHE 3HAHMS
o ¢opmax, MEeTo/jaX ¥ HAMPABICHUSIX TPOBEACHUS
MapKeTHHTOBOTO aHaJM3a, HAIPaBJICHHBIX Ha CO-
3/1aHUE BO3MOKHOCTHU JUIS IPUHATHS MPABUIBHBIX
MapKeTHHTOBBIX PEIIeHUH; CIIOCOOCTBYET BBIpa-
00TKE M 3aKpEIUICHHI0 TPAKTHYECKUX HAaBBIKOB
OCYIIECTBICHUS MapKETHMHIOBOI'O aHAW3a B PhI-
HOYHBIX YCIOBHSX.

PD OC

MA 307

Marketing analysis

The discipline forms theoretical knowledge about
the forms, methods and directions of marketing
analysis, aimed at creating opportunities for mak-
ing the right marketing decisions; contributes to
the development and consolidation of practical
skills in the implementation of marketing analysis
in market conditions..

KII TK

BT 307

BackapymbUibik
Tangay

[Tor HapbIK >KargalblHAA Ke3-KeNTeH KYKBIKTBIK
HBICAHAFbl YHBIMIAp/a CTPATETHSIIBIK )KOHE TaK-
TUKAJIBIK Oackapy HIelnMaepiH KaOblimay Makca-
THIHJIA SKOHOMHUKAJIBIK Tallfay 9IiCTEMECi Typallbl
OiTiM KemIeHIH KaNbINTAaCTHIPaAbl, OacKapyIIbl-
JBIK TalJayabl akmapaTThIK KaMTamachl3 €Ty Ty-
payibl OiMiM KeIeHiH KaJbIITaCThIPaabl, YHbIM
KBI3METIHIH THIMAUITIH apTTBIPy pe3epBTEPiH
aHBIKTAy JKOHE €CeNTey >KOHE OHBl OaKbLIay
OOMBIHIIIA MPAKTHKAJIBIK JIaFIbIIAPAbl JaMbITAJIbL.

T]1 KB

UA 307

VYnpasneHueckuit
aHaIn3

Jucuumnmaa (GopMUpyeT KOMIDIEKC 3HAHHUA O
METOJINKE MPOBEIEHUS YKOHOMHUYECKOTO aHaIH3a
C IENBI0 MPUHSATUS CTPATETHUYECKUX M TaKTH4e-
CKHX YIPaBIICHYECKHUX PEIICHUN B OPTaHHM3AIUIX
mo00H TMpaBoBOH (OPMBI B YCIOBUSX PBIHKA,
dhopMUpyeT KOMIUIEKC 3HaHUN 00 MH()OPMAILIUOH-
HOM OO€ecCTeYeHNH YIPABICHYECKOTO aHaJn3a,
BBIPa0aTHIBAET MPAKTUYCCKIEC HABBIKH BBISBICHHS
U TOJICYeTa PEe3epBOB MOBBIMICHUS 3 (HEKTUBHO-
CTH NESTEILHOCTH OPTaHW3alMk W KOHTPOJS 3a
HEH.

PD OC

MA 307

Managerial analysis

The discipline forms a set of knowledge about the
methodology of economic analysis in order to
make strategic and tactical management decisions
in organizations of any legal form in market con-

ONG,
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ditions, forms a set of knowledge about the infor-
mation support of management analysis, develops
practical skills to identify and calculate reserves to
improve the efficiency of the organization and
control over it.

KII TK

Log 308

Jloructnka

[ToH NOTHCTHKAHBIH MOHI, OHBIH YFBIMIAphl MEH
OPUHOUNTEP] Typajbl OUTIMAI KaJbINTACTHIPAIbI;
MaTepHaAbIK aFbIHAAPAbIH, JOTHCTHKAIBIK OIle-
panysapabl  JKOHE KYHMeNepAiH —epeKIIemik-
TepiMEH TaHBICTHIPAAbL. BapIbIK JIOTHCTHKAIBIK
NPOLECTi YHUBIMIACTHIPY AaFAbUIAPBIH 1AMBITAIBL.
JIOTUCTHKAJIBIK CAasCaTThl JKOHE IYPHIC KbI3MET
KOpCeTy/i o3ipieyne Ky3bIPeTTUTIKTEpi MeHTe-
pyre BIKIaj eTeli.

]l KB

Log 308

Jlorucrtuka

JucuunnuHa (GoOpMUPYET 3HAaHUS O CYIIHOCTH
JIOTUCTUKH, €€ KOHLEMNLUUYA U IMPHUHIMIAX; 3HAKO-
MHUT C OCOOEHHOCTSMH MaTepHaIbHBIX MOTOKOB,
JIOTUCTUYECKUX ONepauuid M cuctem. Pa3BuBaer
HaBBIKM B OPraHU3alld BCETO JIOTUCTUYECKOTO
mportecca. CriocoOCTBYyeT B TMONyYEeHHUH KOMIIe-
TEHIUI 10 pa3pabOTKe JOTUCTHYSCKON MOTUTHKH
Y HaJIJIEKAIIEr0 CEpBUCA.

PD OC

Log 308

Logistics

The discipline forms knowledge about the essence
of logistics, its concepts and principles; introduces
the features of material flows, logistics operations
and systems. Develops skills in organizing the
entire logistics process. Contributes to the acquisi-
tion of competence in the development of logistics
policy and proper service.

ON4
ONG6

KII TK

SMN
308

CrTpaTerusuiblK Me-
HEHKMEHTTIH,
HeTi3epi

[loH cTpaTerusblk MEHEIKMEHTTIH TYKBIPBIM-
JaMajblK Heri3lepi, Hpoueci XoHe Kypaidapsl
Typajibl TEOPHSIIBIK OUTIMAI KallbIITACTHIPAIBL,
OacKapyLIbUIBIK MIemiMaep Kabbliaay YIIiH cTpa-
TETUSUIBIK ~ Tajiay O KYPri3yAiH MPaKTHKAaJIbIK
JaFJBUIAPBIH JIAMBITAJIbI; OJIAPIBIH e3apa Oaiina-
HBICBIHJIAFbl CTPATETUSUIBIK JKOHE JKeIel MaKcaT-
Tap/bl aHBIKTAY; YUBIMHBIH CTPATETHSICHIH 93ipiey
JKOHE iCKE achIpy.

ONG,
ON7




]I KB

OSM
308

OCHOBEI CTpaTeru-
YEeCKOr0 MEHEIIK-
MEHTa

Jucuunnuna GopMHUPYET TEOPETHUECKHE 3HAHMS
0 KOHIIETITyaJbHBIX OCHOBaX, MpoOIlecce W WH-
CTPYMEHTaX CTPAaTEerHYeCcKOT0 MEHEeIKMEHTa,
pa3BUBacT MPAKTUYECKUE HABBIKM MPOBEICHHUS
CTPaTEerMYecKOro aHaNW3a ISl TPUHSATHS YIpPaB-
JICHYECKHUX PEIIeHU; OmNpeaeNeHus] CTpaTernde-
CKUX W OMNEpPaTHBHBIX IIeJied B MX B3aUMOCBSI3H;
pa3paboTKu M peanu3alliyd CTPaTeruu OpraHu3a-
017078

PD OC

FSM
308

Basics of Strategic
Management

The discipline forms theoretical knowledge of the
conceptual foundations, process and tools of stra-
tegic management, develops practical skills of
strategic analysis for management decision-
making; definition of strategic and operational
objectives in their relationship; development and
implementation of organizational strategy.

BIT
KOOK

OP 213

OHIpICTIK TIpaK-
THUKAaChI

Ic xy3iHAe cTyIleHT MapKeTHHT UK TOHIEPiHEeH
aFaH TEOPUSIIBIK OlTiMIepiH OeKiTedl JKoHe Te-
peraereni. Toxiprbe MapKEeTHHITIK TalayablH
op TYpI SmicTepiH KOJAaHy apKbUIBl YHBIMHBIH
MaKpo JK9HE MUKPO OPTACBIHBIH JKal-KYHi Typasbl
aKnapaTThl TaHAAy MEH KOPBITYFa BIKHAN eTe[li;
KOpularaH  opTta  (DakTopiapblHbIH  YHBIM
KBI3METIHE 9Cep €Ty JOPEKECIH aHBIKTay; MapKe-
TUHTTI Oackapy TpOLECTEpiH Taijay; YHbIM
KBI3METIHIH HOTIDKENEpiH 3epTTey, Talay *KoHe
KaJIIBLIAY.

BJI BK

PP 213

IIpousBoncTBeHHAS
MpaKTHKa

Ha npakTunke CTyIEHT 3aKperuisieT U yriryomseT
IMMOJTYYCHHBIE TCOPECTUYCCKUE 3HAHUA IO AUCIHH-
IUTMHAM MapKeTHHTOBOro ukia. [IpakTuka cro-
coOcTByeT moabopy ¥ 0000IICHHIO HHPOPMALIUN
0 COCTOSIHMM MAKpO U MUKPO CpE€Jibl OpraHru3aluu
MIOCPEACTBOM TIPUMEHEHHH DPA3JIMYHBIX METOJIOB
MapKETHHTOBOTO aHAJIM3a; OINPE/ICICHUE CTEICHH
BIUsHUS (DaKTOPOB BHEITHEH Cpeinl Ha JCATEINb-
HOCTh OpraHM3alliy; MPOBEJCHUE aHAIW3a Mpo-
[IECCOB YIPaBJICHUS MapKETUHTOBOW JIEATENbHO-
CTBIO; U3yUCHHE, aHAITU3 B 0000IIEHHE pe3ybTa-
TOB ACATCIbHOCTU OpraHru3alu.




BD UC

SP 213

Specialized practice

In practice, the student consolidates and deepens
the theoretical knowledge gained in the disciplines
of the marketing cycle. Practice contributes to the
selection and generalization of information about
the state of the macro and micro environment of
the organization through the use of various meth-
ods of marketing analysis; determination of the
degree of influence of environmental factors on
the activities of the organization; analysis of mar-
keting management processes; study, analysis and
generalization of the results of the organization's
activities.

Ke3mer cana-
JIapbIHAAT bl
MapKeTHHT/
MapkeTuHr B
chepax nmes-
TEJIBHOCTH/
Marketing in
the fields of
activity

Monynbai coTTi asKTaFaHHAH
KeliH OiniM amymsl KabieTTi:
ON 1,0N2, ON 4, ON 5, ONS6,
ON 7,0N 8, ON 9,0N 10

/ Tlocne ycnenrHoro 3aBepiieHus
MOJIYJIs 00yUaroLuiics OyaeT:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7,0N 8, ON 9,0N 10

/ Upon successful completion of
the module, the student will:
ON 1,0N2, ON 4, ON 5, ONG,
ON 7,0N 8, ON 9,0N 10

BII TK

KKCM
223

Ke3meT kepcety
CaJlachIHBIH MapKe-
THHT1

IToH KpI3MET KOpCeTy calachblHIa MapKEeTHHITIK
casicaTThl KYPY/bIH FBUIBIMH HETI3JICPiH YChIHAIBL.
KpI3MeT eHIMI peTiHAErl epeKIIeTIKTEePiH eCKepe
OTBIPBITl, MApPKETHHITIK KBI3METTEPIIH epeK-
HICTIKTEepl Typaibl OiMMII  KaJbITaCcThIPAIBL.
KpI3MeT kepceTy cajlachlHIa HETi3JeNreH MapKe-
TUHTTIK MIenriMaep KaObuiaay JarapuIapbliH yipe-
TeJIi.

B/l KB

MCU
223

MapkeTHHr cheps
ycIyr

JucuunnuHa 3HAKOMHUT C HAyYHBIMH OCHOBAMH
pa3paboOTKH MapKEeTHHIOBOH MONUTHKU B cepe
yeayr. @opmupyer 3HaHUS cneuu(UKH Mapke-
TUHIa yCIYT ¢ y4€TOM OCOOEHHOCTEH yCIyru Kak
ToBapa. IlpuBHBaeT HaBBIKM NPUHATHS OOOCHO-
BaHHBIX MAapKETHHIOBBIX pelIeHuii B cdepe

YCIIYT.

BD OC

SSM
223

Service sector
marketing

The discipline introduces the scientific founda-
tions of developing a marketing policy in the ser-
vice sector. Forms knowledge of the specifics of
marketing services, taking into account the char-
acteristics of the service as a product. Teaches the
skills of making informed marketing decisions in
the service sector.

BII TK

BKB
223

Bocekere kabier-
TLIIKTI OacKapy

ITon GocekenecTik, 0acekere KaOiIeTTIIiK, 0ace-
KEJIECTIK apThIKIIBUIBIKTAP TeOpHusIaphl, Ooceke-
JIECTIKTIH HETI3r1 CTpaTerusiaphl Typajbl TYCIHIK
KanbeImTacTeipanel. Caja  epekIIeliriH - eckepe
OTBIPBIN, OHIMHIH 0Oacekere  KaOLJICTTLIIriH
Oarayiay oJiCTEMECiH KOJIJJaHyFa, callaJiarbl TaObI-

ONG,
ON9

ONBG,
ON8
ON9




CTBIH HETI3ri (aKTOpiapblH JKoHE O9CEKEeNecTiK
apTHIKIIBUTBIKTAP/IBIH KO3JIEpiH aHbIKTayFa yhpe-
temi. KocimophIHHBIH 0oCeKeNIeCcTiK OpTachiH IHa-
THOCTHKAJay J>KoHEe OoceKelecTepAiH KbI3METiH
Tannay >KoHe T. 0. JaFabUIapbIH JaMbITaabl. OHIM
MEH KOCIMOPBIHHBIH  Oocekere  KaOIJIeTTLTK
JICHTreliH 0OacKapy JKOoHE aHBIKTay OOWBIHIIA
KY3BIPETTUTIKKE KOJI )KE€TKi3yTe BIKIA eTe/l.

B KB

UK 223

YnpaBieHue KoH-
KYPEHTOCTIOCOOHO-
CTBIO

Hucnunnuna (GopMupyeT HpeAcCTaBIEHHE O TEO-
pUSIX KOHKYPEHLMH, KOHKYPEHTOCIIOCOOHOCTH,
KOHKYPEHTHBIX IMPEUMYIIECTB, 0a30BbIE CTpare-
IUSIX KOHKYPCHLIUH. YUUT NPUMEHSTh METOAUKU
OLICHKM KOHKYPEHTOCIIOCOOHOCTH MPOAYKLHH C
y4eToM crHenu(UKd OTpaciu, BBIBISTH KIIIOYE-
Bble (DAKTOPHI yCIexa B OTpacid M WCTOYHUKH
KOHKYPEHTHBIX NpeuMyliecTB. Pa3BuBaeT HaBBIKK
JIMarHOCTHKU KOHKYPEHTHON Cpelbl IPEIIPUATUS
U aHanM3a JAESITEeIbHOCTH KOHKYpEeHTOB M T.IL
CrocoOCTByeT TMONYYeHHI0 KOMIIETEHIMH TI0
YIPaBICHUIO M ONPEAETICHUIO YPOBHS KOHKYPEH-
TOCITOCOOHOCTH TOBapa W MPEIIPHUSITHSL.

BD OC

MC 223

Management of
competitiveness

The discipline forms an idea of the theories of
competition, competitiveness, competitive ad-
vantages, basic strategies of competition. Teaches
to apply methods of assessing the competitiveness
of products, taking into account the specifics of
the industry, to identify key success factors in the
industry and sources of competitive advantages.
Develops skills in diagnosing the competitive en-
vironment of the enterprise and analyzing the ac-
tivities of com-petitors, etc. Promotes the acquisi-
tion of competencies in managing and determin-
ing the level of competitiveness of goods and en-
terprises.

BII TK

IM 224

WNHuTepHeT-
MapKEeTHHT

[MoH MapKeTHHITIK MIHICTTEp/l IIelly YIIiH
KOCIMOPBIHAAPAbIH SKOHOMHUKAJBIK KbI3METI Oa-
PBICBIH/A KOJIIaHBIIaThIH WHTEPHET-
MapKEeTHUHTTIH Ka3ipri 3aMaHfbl TYKBIPhIMAMACHI
Typayibl JKYHen Ke3KapacThl KalbIITACTHIPAJIBL.
CTyIOeHTTep HMHTEPHET-MapKEeTHHI KypaslgapblH

ON2
ON3
ON9




KociOM KBI3METTE MaljaliaHy cajacblHaa OimiM
MEH JarJpiFa ue OONajabl OHE CAThIN ANYIIbI-
Japra eHIMJII HeMece KhI3METTI caTy >KoHe oJap-
MEH KapbIM-KaThIHACTHI 0acKapy MaKCaThIHIA WH-
TEePHETTET] AOCTYPJIi MApKETHHITIH OapiblK ac-
MIEeKTUJIEPiH Maliianany ToXIpuOeCiH amaipl.

B/l KB

IM 224

WNuTepHeT-
MapKETUHT

Jucuumnuaa (GopMUPYET CUCTEMHOE IPEICTaB-
JICHUE O COBPEMEHHOW KOHIICTIIMM HWHTEPHET-
MAapKETHHIa, HUCHOJIb3YEMOM B XOJI€ XO35HUCTBEH-
HOW JEATEeNbHOCTH MPEANPUATHNA B LIENAX pellle-
HUsI MAPKETHHTOBBIX 3aia4. OOydJaromuiicss npu-
o0peTyT 3HaHUS W HaBBIKM B O0JIACTH HCIIOIB30-
BaHWS HMHCTPYMEHTOB HWHTEPHET-MapKETHHTa B
po(eCCUOHAIBHON JEATEILHOCTH M IOJIydYar
IMPAKTUKY HCIIOJIB30BaHUA BCEX ACIICKTOB Tpaau-
MOHHOTO MapKeTHHra B IHTepHeTe, ¢ IIeNbIo
NPOJaXH MPOAYKTAa WIH YCIYyTW IOKYNaTelsaM U
YHpaBJICHUA B3aUMOOTHOIICHUAMU C HUMHU.

BD OC

IM 224

Internet Marketing

The discipline forms a systematic understanding
of the modern concept of Internet marketing used
in the course of business activities of enterprises
in order to solve marketing tasks. Students will
acquire knowledge and skills in the field of using
Internet marketing tools in their professional ac-
tivities and will get the practice of using all as-
pects of traditional marketing on the Internet, in
order to sell a product or service to customers and
manage relationships with them.

BIT TK

MAZh
M 224

MapkeTuHrTeri
aKMapaTThIK
Kyienep xoHe Mo-
JeNbaey

[ToH 5KOHOMUKAHBIH TYpJIi cajlanapbl YIIiH 3ama-
Hayu akKMapaTThIK TEXHOJOTHsIapAbl NaiganaHy
MYMKIHJIIKTEpi Typallbl JKyHWenl TYCiHIK Oepei.
1C:0yxrantepusiabl  Konpanyael yipereni; CO-
HO-ra canplk ecentiniri HbICAHAAPBIH TONTHIPY
xoHe Xkibepy; Project Expert-te KapKbUIBIK Taj-
mayael  93ipiey.  MapkeTuHrTe  AKNapaTThIK
KYHenepi TNpakTHKAIBIK KOJJIaHy callachlHIa
KOCBIMILIANAP/IBl TaNJay KOHE TecTijey, KapiKbl-
JBIK Taljay YIniH OarjapiamMaiapiabl Oanray
OOWBbIHIIIA JaFAbUIap MEH KY3BIPETTLIIKTEpIl aa-
MBITAIbI.

ON2
ON3




B KB

ISMM
224

WuadopmanmoHHble
CHCTEMBI 1 MOJIe-
JMPOBaHUE B Map-
KETHHTe

JucuunnnHa AaeT CHUCTEMHOE NpEACTaBICHHUE O
BO3MO)KHOCTSIX ~ HCIIOJIb30BaHMsI COBPEMEHHBIX
NHGOPMALIMOHHBIX TEXHOJIOTHH UISl pa3IMYHbIX
oTpaciieil 3KOHOMHUKH. Y4MT Hcnosb3oBats 1C:
Byxrantepuio; 3amONHATE U OTHPABIATH (HOPMBI
HajoroBoii ordyetHocTH B COHO; pa3pabareiBaTh
¢unancoBblil aHanu3 B Project Expert. Pa3suBaet
HaBBIKM U KOMIIETEHIIUU 110 HACTPOWKE MPOrpaMMm
Ui GMHAHCOBOTO aHAIN3a, TECTUPOBAHUS U aHa-
Ju3a MPUIOKEHUH B 00NAaCTH MPaKTUYECKOTO UC-
NO0Jb30BaHUsI MH(POPMAIIMOHHBIX CHUCTEM B Map-
KETHHTE.

BD OC

ISSM
224

Information sys-
tems and simula-
tion in marketing

The discipline provides a systematic understand-
ing of the possibilities of using modern infor-
mation technologies for various sectors of the
economy. Teaches you to use 1C:Accounting; fill
out and submit tax reporting forms to SONO; de-
velop financial analysis in Project Expert. Devel-
ops skills and competencies in setting up pro-
grams for financial analysis, testing and analysis
of applications in the field of practical use of in-
formation systems in marketing.

KII TK

TM™M 309

Tpeiin -MapKeTUHT

[loH Tpein-MapKeTHHITIH Ma3MyHBbI, MaKcaTTapbl
MEH epeKILIeNiKTepi Typaibl KyHeni TYCIHIK
KaJBINTACTBIPaAbl. MapKETHHTTIK 3epTTeyNepliH
op TYpii omicTepiH KOJNJaHyFa, MPOOIeMaibIK-
OarbITTaJIFaH aKNapaTThl )KUHAYFa JKOHE OCHI Jie-
peKkTepai  TyciHaipyre yHpereai. MapKeTHHT
KBbI3METIH JiepOec YUBIMAACTBIPY JKOHE KYPri3y
JIaF IbIIapbIH JaMbITaIbI-cayaa icinmeri
JKaHAJIBIKTap. AyMakTHIK YHABIMAapa KOWBUIFaH
MIHZETTEp/I HIeNly YIIH KaXeTTi JepeKTepii
KUHAYIBI, TAIAAYABl )KOHE OHACYII KY3ere achbl-
pyda Ky3BIPETTUIIKTI KaJbINTACTBIPYFa BIKIAI
eTefi.

1 KB

TM 309

Tpeiia -MmapKeTUHT

JucnunmuHa (GopMUpYeT CHCTEMHOE IpPE/ICTaB-
JICHHE O COAEP)KaHHM, LEISIX M OCOOEHHOCTSIX
Tpeia - MApKETHHra. YUuT NPUMEHATH Pa3jIvy-
HbIE METOJIbl MapKETHHTOBBIX MCCIIEIOBaHUH, CO-
Oupath TpoOIEMHO-OPUEHTHPOBAHHYIO HHDOP-

ON8
ON9




MaIMIO0 ¥ UHTEPIIPETUPOBATh 3TH JaHHbIC. Pa3Bu-
BacT HABBIKH B CAMOCTOSTEILHOW OpraHH3alud U
MPOBEICHUM MApPKETHHIOBOW JICATENILHOCTH B
ToproBoM Jene. CrocoOcTByeT (HOpMHUPOBAHUIO
KOMIIETEHIINH B OCYIIECTBICHUU cOOpa, aHaIM3a
n 00pabOTKM MAaHHBIX, HEOOXOIUMBIX IS PeIlle-
HUS TOCTABJICHHBIX 3a/1ad B TOPIOBBIX OpraHu3a-
USX.

PD OC

T™ 309

Treid -marketing

Discipline forms a systematic representation of
the content, goals and features of trade marketing.
It teaches to apply different methods of marketing
research, collect problem-oriented information
and interpret these data.lt teaches to apply differ-
ent methods of marketing research, collect prob-
lem-oriented information and interpret these data.
Contributes to the formation of competencies in
the collection, analysis and processing of data
necessary for the solution of tasks in trade organi-
zations.

KII TK

EM 309

Event-mapkeTtunr

[ToH MapKeTHHITIK KOMMYHHKAIUSHBIH SJIEMEHTI
peTiHIe OKUFa Typalibl KaciOW YFBIMIAp/Ibl Kajlbl-
NTACThIPAJIbl, OKUFAHBI TalIalaHy MaKCaTTapbIH,
OKHFaJIap/bl 33ipJiey MPOLECiH, OKUFAHBI YHBIM-
JACTBIPY KOHE Oackapy oJiCTepiH, COHIai-ak
OKUFAaHBIH  THUIMJIUIH  Oarajay  QICTEpiH
KapacTeIpajpl. bidiM amylibuiapra MCHXOJIOTH-
SUTBIK  JKOHE OMOIMOHAIABI  CHIATTAMaJIapbIHA
ColiKeC caThIll ajay Typalibl IICIIM KaObLIaayra
0alaHBICTBI  OKUFANApPFa  KATHICYIIBLIAPIBIH
MiHE3-KYWIKBIH (TONTHIK MiHE3-KYJIBIK) 3€pTTeyre
MYMKIHJIK Oepei.

1 KB

EM 309

Event-mapketnnr

Huctunnuaa  dpopmupyeT mpodecCHOHANbHbIC
MOHATHUSL O COOBITUM KaK 3JIEMEHTE MapKETHHIO-
BbIX KOMMYHHUKAaIlMi, paccMaTpuBaeT LEIH HC-
TIOJTH30BAHUS COOBITHS, TIPOIIECC Pa3pabOTKU CO-
OBITHI, METO/IBI K OpPraHW3allid W YIPaBJICHHIO
cOOBITHEM, a TaKKe CIOCOOBI OneHKU A(h(HEeKTHB-
HOCTH OT MIPOBEACHHOTO CcOObITH. J[aeT BO3MOXK-
HOCTh O0YYalOIIMMCSl U3yYHTh TIOBEJICHUE y4acT-
HUKOB COOBITHH (TPYyNIIOBOE MOBEACHHE), CBSI3aH-

ON7
ON9




HOC C IPUHATHUCM PCIICHUSA O IMOKYIIKE B COOTBCT-
CTBHH C HUX IICHUXOJIOTUYCCKMMH M OMOIIMOHAJIb-
HBIMH XapaKTCPUCTUKAMMU.

PD OC

EM 309

Event-marketing

The discipline forms professional concepts about
the event as an element of marketing communica-
tions, considers the purpose of using the event, the
process of event development, methods for organ-
izing and managing the event, as well as ways to
evaluate the effectiveness of the event. Gives stu-
dents the opportunity to study the behavior of
event participants (group behavior) related to
making a purchase decision in accordance with
their psychological and emotional characteristics.

KII TK

SM 310

CrpaTerusuibik
MapKETHHT

[ToH cTpaTerusulblK MapKETHHITIH oJiCHAMAJIBIK
Herizaepin, CTpaTerusulblK MapKeTUHT Kypajija-
PBIHBIH CepPEKIICTIKTepiH OKbITaabl. DHPMaHBIH
camajarsl oKarfgafblHa JKOHE OHBIH aIgbIHIA
TypraH mnpoOiemanapra Tajajay Xyprizyre, ¢up-
MaHbIH aFbIMJIaFbl JKaFJalblHA Taujay >XYprizy
KOHIENIFSUIApEl MEH 9MiCTEMENIepiH KOJIaHyFa,
TaHJJIFaH CTPATErHSHbI TYXXBIPbIMIAYyFa YHPETY.
Bipuemnie OanmamaniapiaH CTpaTeTUSHBI TaHJIAY
Ke3iH/Ie IIenrM KaObulay JaFabUIapblH JaMbITa-
Jel. CTpaTerusiiblK JKOHE JKEAEN MaKcaTTap/Ibl
oJIapJIbIH ©3apa OalIaHbICHIH/IA aHBIKTay OOWBIH-
1a Ky3bIPETTEP/ KATBIITACTHIPAIBI.

Tl KB

SM 310

CrpaTernueckuit
MapKETHHT

JlucuuninmHa u3y4aeT METOJOJIOTHYECKHE OCHOBEI
CTPaTETHYECKOr0 MapKETHHIa, OCOOCHHOCTH HH-
CTPYMEHTapusi  CTPATETMYECKOr0  MAapKETHHTa.
Y4uT NpOBOAWTH aHAIU3 IOJIOKEHHS (UPMBI B
OTpaciii M CTOALINX Tepesa Hell mpobiem, mpumMe-
HATH KOHIENINHA U METOUKH MTPOBEICHUS aHAIH-
3a TEKYILEro COCTOSHHS (UPMBI, 0OOCHOBHIBATH
BbIOpaHHYIO cTpaTeruio. Pa3BuBaer HaBBIKM B
MPHHSATAA PENICHUI NMpH BBIOOpPE CTpATETHH W3
HECKOJIbKUX anbTepHaTuB. DOpMHpYyeT KoMIle-
TEHIMH 0 ONPEAEICHUIO CTPATErMUECKUX U OIe-
pPaTUBHBIX II€JeH B X B3aMMOCBSI3H.

ONG6
ON9




PD OC

SM 310

Strategic Marketing

The discipline studies the methodological founda-
tions of strategic marketing, features of strategic
marketing tools. It teaches to analyze the position
of the company in the industry and the problems it
faces, to apply concepts and methods of analyzing
the current state of the company, to justify the
chosen strategy. Develops skills in decision mak-
ing when choosing a strategy from several alterna-
tives. Forms competence to define strategic and
opera-tional goals in their relationship.

KII TK

Agr 310

ArpoMapKeTHHr

[Ion arpoMapKeTHHITIH MOHI MEH Ma3MYHHI,
oublH AOK Oackapynmarbl pelli MEH MakcaTTaphl
Typaibl OUTIMAI KaJIBIITACTBIPABl; arpapIibIK
OHIM (KbI3MET) HapBIFBIHA TANAAY KYPTi3yre jKoHe
Tayap/AblH HApBIKTa MO3WIMSUIAHYBIHA YHpeTeni;
MapKeTHHTTIK OarmapiaManapisl KypacThIpya,
HaKTBl HapBIKTHIK JKaFJaiapra apHaJFaH MapKe-
TUHTTIK ic-IIapamap  KUBIHTBIFBIH TaHIayda
JaFIbUIapabl AaMBITAIIbl, arpapiiblK cajaga Map-
KETUHT OTIMIH MPaKTUKAIBIK KOJJaHy OeJiriH/e
KY3BIPETTUTIKTI KAJBITACTHIPAIBL.

Tl KB

Agr 310

ArpoMapKeTHHr

Hucuunnuna GopMHUPYET 3HaHHUS O CYLIHOCTH U
coJiep>KaHUM arpOMapKeTHHIa, €ro POJId U LT B
ynpasieauu AlIK; y9ut npoBoauTh aHAINU3 PHIH-
Ka arpapHoil mpoaykuuu (YCJyr) ¥ MO3ULMOHM-
pOBaHUs TOBapa Ha PBHIHKE; Pa3BUBAET HABBIKU B
COCTaBJICHMM MAapKETHHTOBBIX MpPOTpamMM, B BHI-
06ope HabOpa MapKETHHIOBBIX MEPOIPUATHH IS
KOHKPETHBIX PBIHOYHBIX YCIIOBHH, (hopMHUpyeT
KOMITETEHIINA B YaCTH MPAKTUYECKOTO MpHUMeHe-
HUS 3HAaHUI MapKeTHHTa B arpapHoii cdepe.

PD OC

Agr 310

Agromarketing

The discipline forms knowledge about the essence
and content of agromarketing, its role and goals in
the management of the agro-industrial complex;
teaches to analyze the market of agricultural
products (services) and positioning of goods on
the market; develops skills in the preparation of
marketing programs, in the selection of a set of
marketing activities for specific market condi-

ONG6
ON9




tions, forms competencies in the practical applica-
tion of marketing knowledge in the agricultural
sector.

KII TK

OM 311

OHepKaCINTIK Map-
KETHUHT

[lon eHepkocinTik ©HIMAEP MEH OHEPKACIITIK
KBI3METTEp MAapKETHHI cajlachlHaa OuTiM, OUTIK
JKOHE JTaFabUIap/Abl KaJbIITacThIpaabl. OHEepKacin
CallaCBIHAAFbl  MAapKEeTUHITIH  epeKIIeNiKTepiH
yipereni. MapKeTHHITIK Kypangapabl eckepe
OTBIPBII, OHTIPICTIK MPOIECTI YTHIMABI VABIMIA-
CTBIpyFa yHperenmi. OHepKaCiNTIK eHaipicTeri
MapKETHUHTTIK KbI3MET CaJIACBIHAAFBl Macele-
Jepi Tangay KoHe IIeNry KaOilneTTepiH JambITa-
JIBL.

1 KB

PM 311

IIpoMbInUIEHHBII
MapKETUHT

Hucuunnuna QopMupyeT 3HaHUS, yMEHHUS U
HaBBIKA B 00JIACTH MapKETHHTa MPOMBIIUICHHON
MPOAYKLMH U MPOMBILUICHHBIX YCIYT. YYHUT 0CO-
OCHHOCTSIM MapKeTHHIa B OTPACIISIX IIPOMBIIIJICH-
HocTH. OOyd4aeT palHOHaIbHO OPraHU30BaTh
MIPOU3BOJCTBEHHBI TPOLIECC C YYETOM MapKe-
THUHIOBBIX MHCTPYMEHTOB. Pa3BuBaer crmocoOHO-
CTH K aHalM3y W pelIeHHI0 TpodiieM B cdepe
MapKETHHIOBOM JESTENFHOCTH B MPOMBIIIIIEHHOM
IIPOM3BOJICTBE.

PD OC

IM 311

Industrial Marketer

The discipline forms knowledge, skills and abili-
ties in the field of marketing of industrial products
and industrial services. Teaches the specifics of
marketing in industries. Teaches how to rationally
organize the production process taking into ac-
count marketing tools. Develops the ability to ana-
lyze and solve problems in the field of marketing
activities in industrial production.

KII TK

OM 311

OHnuipicTik Me-
HEKMEHT

[ToH eHAIpiCTIK MEHEPKMEHTTIH MOHI, MaFrbIHACHI
KOHE EpEeKILEINiKTepl Typallbl TEOPHUSUIBIK OimiMII
KaJIBIITACTBIPaAbl. OHEPKACINTIK KSCIHOPBIHIBI
OackapyIarsl MEHEDKMEHTTIH 3aMaHayu
o/licTepiMEH TaHBICTHIpaJbl. OHIIPICTIK YHBIM-
JapAblH KbI3METI Typalibl Tajliay MaTepuailapblH
JalblHIayAa NaFabuiap MEH Ky3bIpeTTep.i Kabl-
NI TACTHIPAJIBL.

ONG6
ON9

ONG6
ON11




] KB

PM 311

IIponsBoacTBeH-
HBIM MEHEKMEHT

Jucuunnuna GopMupyeT TeopeTHYECKHe 3HAHUS
O CYLIHOCTH, 3HAQUYE€HHUH U OCOOEHHOCTSAX IPOU3-
BOJICTBEHHOT'O MEHEPKMEHTAa. 3HAKOMHT C COBpe-
MEHHBIMH METOJIaMU MEHEJKMEHTa B YIpaBie-
HUM HPOMBIIUIEHHBIM IpeanpustueM. Passusaer
HaBBIKM U KOMIIETEHIIUU B IOATOTOBKE aHAIUTH-
YECKUX MaTepHalloB O NESITEIbHOCTH IMPOU3BOJ-
CTBEHHBIX OpraHH3aIui.

PD OC

PM 311

Production
management

The discipline forms theoretical knowledge about
the essence, meaning and features of production
management. Introduces modern management
methods in the management of an industrial en-
terprise. Develops skills and competencies in the
preparation of analytical materials on the activities
of production organizations.

KII
KOOK

OP 304

OHIpICTIK TIpaK-
THKACHI

Kocibn Ky3bIpeTTUTIKTI TIOFBIPIAHABIPYFa, TPaK-
TUKAJIBIK JaFAbUIap MeH KociOu ToxKipuOeHi anyra
BIKNAJT eTedi. KocimOpbIHHBIH MapKETHHITIK
KBI3MET TYPJIEPIMEH TaHBICTHIpaIbl. MapKeTHHT-
TIK 3epTTEyNIep MEH MapKETUHITIK Talay JaFIbl-
JIapbIH JaMbITaabl. THIMAI MAPKETHHITIK IICITiM-
JIep KaObLIay KY3BIPETTUIITIH KA TACThIPAIbI.

TJl BK

PP 304

HpOI/I3BOI[CTBeHHa$I
IMMPpAaKTHKa

CriocoOCTBYeT 3aKpeIuIeHUI0 podeccHoHanIbHON
KOMIIETEHIIUH, NPHUOOPETEHHIO  MPaKTHYECKHX
HaBBIKOB U OIBITA MPOQECCUOHAIBLHON JIesTeNb-
HOCTH. 3HAaKOMHT C BHJAaMHU MapKETHHIOBOM Jie-
SITENBHOCTU NPEANPUATUATHS. Pa3BUBaeT HaBBIKH
IIPOBEJICHUS] MAPKETHHIOBBIX HCCIIEIOBAHUN U
MapKeTHHroBoro a"anusa. dopMmupyeT Komiie-
TEHIMU 10 NPUHATHIO 3()(HEKTUBHBIX MapKETHH-
TOBBIX PELICHUN.

PD UC

SP 304

Specialized practice

Promotes the consolidation of professional com-
petence, the acquisition of practical skills and pro-
fessional experience. Introduces the types of mar-
keting activities of the enterprise. Develops skills
in marketing research and marketing analysis.
Forms competence for making effective
marketing decisions.

2,13

6,8




KII
KOOK

DAP
4306

Jurom anapt
MIPAKTHKACHI

[Monaepaiy Oykin 1ukil OOWBIHINA aJFaH TEOPH-
SUTBIK ~ OUTIMIEpiH  IMOFBIpJaHABIpanbl. Ickepu
KapbhIM-KaThIHAC TI€H KapbIM-KaThIHAC MaFablia-
pPBIH TepeHIETeli. AKNapaTThl KHHAY, SKOHOMU-
KaJIBIK KOPCETKIMTepi ecenTey, dKOHOMHUKAIBIK
CyOBeKTiIepIiH MaMaHIaHABIPBUTFAH KYPBUTBIM-
JAapbIHBIH KBI3METIH Talfay »>KoHE TYCIHAIpY
JIAFIbIIAPBIH JAMBITAJIbl; TUTUIOMJIBIK KYMBICTHIH
AHATUTUKAIBIK OOJiMi YIIH MOJTiMETTEp Oa3achiH
KaJIBIITACTHIPY.

]l BK

PP 4306

[Ipennunnomuas
MpaKkTHUKa

3akpemsieT IPUOOPETCHHBIC  TCOPETUYCCKUXE
3HAHUS 110 BCEMY IMKITy TUCIMIUTHH. Y TIyOssieT
HABBIKH JICJIOBOI'O OOIICHUS W KOMMYHHWKAIIHA.
Pa3BuBaeT HaBbIkU cOopa MH(pOpPMAIIUHU, pacueTa
9KOHOMHMYECKHX IOKa3aTejeld, aHainu3a U WHTep-
MpeTaly JeSITeTbHOCTH NPO(GHUIBHBIX CTPYKTYP
XO3SIMCTBYIONIMX CYyOBEKTOB; (popMmupoBaHue Oa-
3bl JIAHHBIX JUISI aHAJTUTUYCCKOW YacTH JUILIOM-
HOM paboTHL

PD UC

PP 4306

Pregraduation
practice

Consolidates the acquired theoretical knowledge
across the entire cycle of disciplines. Deepens
business communication and communication
skills. Develops the skills of collecting infor-
mation, calculating economic indicators, analyz-
ing and interpreting the activities of specialized
structures of economic entities; formation of a
database for the analytical part of the thesis.

Koceimiia 6imim

Oepy Oarnapiamanapsl (Minor)/[lononHuTensHbie 00pa3oBaTesbHble MporpaMMbi(Minor)/

BII/TK/ | 218 [Ton 1/ Iucuuriu-
BJI/KB Ha 1

BD/OC

BII/TK 218 [on 2/ Incuunrau-
BJI/KB Ha 2

BD/OC

BII/TK 218 [Ton 3/ Iucuurmiu-
BJI/KB Ha 3

BD/OC

BII/TK 218 [Ton 4/ Incuuriiu-

BJUKB

Ha 4




BD/OC

Jene mibl- Monynbai coTTi asKTaFraHHAH JKBIT DSh Jlene mibiHBIKTEIpY | [ToH KociOM KbpI3METKe NalblHaany YIIiH JeHcay- | 8 1-4 KK 12
HBIKTBIpY/ @u- | KeiiH OLTiM amymibl KabmeTTi: MK 1108 (1- JBIKTHl CaKTay, HBIFAWTYIbl KaMTaMmachl3 EeTeTiH
3U4ecKas KK 12 2) JeHe IIBIHBIKTRIPY Kypaigapbl MEH oJIicTepiH
KyJIbTypa/ 2108 (3- MakcaTThl TYpAe KOJIaHyFa yipereni; Qusmka-
Physical / TIociie yCIenHoro 3aBepIieHUs 4) JBIK JKYKTEMEHI, KYHKe-IICUXUKANBIK CTPECCTi
Culture MOJTyJIsE 00yYaroIuiics OyaeT: JkoHe Oouamak eHOEK OpeKeTIHIErl KOoJaiChI3
OK 12 (baxTopriapabl TYPaKThl TYpIE aybICTHIPYFa bIHTa-
JIAHBIPA]TBI
/ Upon successful completion of 00/ FK dusnyeckas Kyiab- | JIMCIMIUIMHA YYHUT IEICHAPABICHHO HMCIOJIB30-
the module, the student will: OK 1108 (1- | Typa BaTh CPEICTBA M METObI (PU3NUCCKOIl KyIbTYpHI,
GC 12 KXBII MK 2) 00eCIeunBaloIUe COXpaHEHUE, YKPEIUICHUE 3]10-
2108 (3- POBBSI 7Sl TIOATOTOBKH K MPO(eCCHOHATBHOH Jie-
4) SITEILHOCTH; K CTOHKOMY TepeHECeHHI0 (hu3mue-
CKUX Harpy3oK, HEpBHO-TICHXMYECKHX HampsiKe-
HUW W HEOIaronpwusTHHIX (DakTOpoB B Oymymien
TPYIOBOM JIEATSIHLHOCTH.
GED PhC Physical Culture The discipline teaches to purposefully use the
MC 1108 (1- means and methods of physical culture, ensuring
2) the preservation, strengthening of health in order
2108 (3- to prepare for professional activity; to persistent
4) transfer of physical exertion, neuropsychic stress
and adverse factors in future labor activity.
KopbITeiHIBI KA JIATIITOMIBIK 12 8
arrecranus/ / JKYMBICTBEI HEMECE
Urorosas ar- JUTLTOMJIBIK 5k00a-
TecTaIus HBI Ka3y JKOHe
Final certifica- KOpFay HeMece Ke-
tion LIEH/I EMTUXaH
TaTChIpy
A Hanucanue u 3a-
[IUTa JUTUIOMHOM
paboTHI WIH JH-
TUIOMHOTO IIPOEKTa
WIN TOATOTOBKA M
caya KOMILIeKC-
HOT'O 3K3aMeHa
FA Writing and De-

fense of the Diplo-




ma Work end Di-
ploma Project or
Preparation and
Delivery of the
Comprehensive
Exam

Bapneirsl/ Utoro/Total

240




