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I3IPJIEYIIIJIEP/ PASBPABOTUYUKUA// DEVELOPERS:

KankabaeBa A.E.

BExb xadenpacbHbIH aFa OKbITYIIBICHI, MATUCTp / CT.NPENoAaBatesb Kadeapsl
bYuVY, maructp /Senior Lecturer of the Department of A and M , Master 's
degree

Jlaganenko E. U.

BExb xkadenpaceinbiy acc.mpodeccopsl M.a., 3.F.k/ H.0. acc.mpodeccopa
kadenpel BYuY, x.3.1./ acting. ass.professor of the Department of A and M, c.e.s.

TooOsutoB K. T.

BExb xadenpaceiabiH KaybiMI.mpodeccopsl M.a., 3.F.K.; U.0. acc.mpodeccopa
bYuV, k.5.H/ acting. ass.professor of the Department of A and M, c.¢.s.

CetitoBa . T.

BE:xb kadeapacsinbie mpodeccopsl M.a., 3.7.k./ 1.0. mpodeccopa bYuV, k.5.1./
acting. ass.professor of the Department of A and M, c.e.s.

Vrebaena JK. A.

BExb xadeapaceiubi KaybIMa.Impodeccopsl, 3.F.K.;/ acc.mpodeccop bYuV,
k.3.H./ ass.professor of the Department of A and M, c.e.s.

XKycynbexona I'. E.

BExb kadenpacbiHbIH aFa OKBITYIIBICHI, MATUCTP/ CT. MpenojaBaTelb Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Kunkaiinaposa A. A

BExb kadenpacbiHbIH aFa OKBITYIIBICHI, MarucTp/ CT. MpenojaaBarelib Kadeapbl
bYuY, maructp;/ Senior Lecturer of the Department of A and M , Master 's
degree

JlocmakoBa A. E

BExbB kadenpacbiHbIH aFa OKBITYIIBICHI, MarkucTp/ CT. MpenoaaBareib Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Monpgaranuera H. /]

BExb kadenpacelHbIH OKBITYIIBICH, MarucTp/ npenogaBareiab kadeapst bYuV,
maructp/ Lecturer of the Department of A and M , Master 's degree

bankuu P. U.

«Kocranaii 00bIchl OKiMAIriHIH OimiM Oackapmackly MM 0ac mamanbl/ T
cnemanict 'Y «Ynpasienue oOpa3oBanus akumara Kocranaickoi oomactuy»/
Chief specialist of the State Institution «Department of Education of the Akimat
of Kostanay region»

bacanpira 1. A

«Cromeny XKIIC mepconanabl 6ackapy KeHiHAErT MeHekepi/ MEHeKep o
yrpagsienuio nepconaiom TOO «Cromen»/ HR Manager of «Stomedy LLP

Aiirenos P. A. «AKMOJIaCBA3bMOHTAX» XKIIC JIHUPEKTOpPHI/ JUPEKTOP TOO
«AxmornacszpMonTaxk»/ Director of «Akmolasvyaz Montazhy LLP

Ocnanosa A. C. Kazakcran PecnyOnukacslHblH MeMIIeKeTTIK KbI3MET ICTepl areHTTIriHIH
Kocranaii  0o0nbickl  OOifbIHINIA  JEMApTAMEHTIHIH  MEMJIEKETTIK  KbI3MET

OackapMachIHbIH Oaciibicel/  PyKOBOAWTENb YIpaBICHUs TOCYIapCTBEHHON
CIIy’KObl JlerapTaMeHTa areHTCTBa IO JielaM TOCYAapCTBEHHOM CIy»Obl IO
Kocranaiickoii oomactu/ Head of the Civil Service Department of the Agency for
Civil Service Affairs in Kostanay region

By3ypranosa A. 3.

6B04103 Ecen xoHe ayaut OiiM OaFianaMachlHbIH 3 KypC CTYIEHTi/ CTyAeHTKa
3 kypca OIT 6B04103-Yuer u ayaut/ 3rd year student OP 6B04103-Accounting
and audit

Kunpanep K. C.

6B04105 MemnekeTTik koHe keprumikti Oackapy bb 3 kypc crymenri/
crynentka 3 kypca OIT 6B04105-T'ocynapcTBeHHOE 1 MecTHOE ynpasieHue/3rd
year student OP 6B04105—State and Local Government

Jlommrckas B. C.

6B04106 Mapkerunr bb 3 kypc cryzmenti/ crymentka 3 kypca OIT 6B04106—
Mapxkertunr/ 3rd year student OP 6B04106—Marketing

baitmynbnuna K. A.

6B04102 MeHnemxMeHT OutiM OarqanamMacklHbIH 3 Kype CTyIeHTi/ cTyneHTka 3
kypca OIT 6B04102-Menemkment/ 3rd year student OP 6B04102-Management




YCBIHbLJIbl/ PEKOMEHIOBAHO/ RECOMMENDED:

ByxranTepimik yueT xoHe 6ackapy Kadenpackl OThIPhICHIHAA KapacThIpeliabl, 2023 x. 31 Haypsi3
Ne 3 xarrama

PaccmoTtpena Ha 3acenanuu kadeapsl byxranrepckoro yuera u ynpasieHus, mpotokoi Ne 3 ot 31
mapta 2023 r.

Considered at a meeting of the department Accounting and management, protocol No. 3 dated 31
march 2023 y.

I[1.1 YyxuHOB aThIHAAFbl JDKOHOMHUKA YKOHE KYKBIK MHCTUTYTTBIH OAICTEMEINIK KOMHUCCHSCHIHIA
Tankeutagael, 2023 k. 13.04. Ne 4 xarrama

OO6cyxaeHa Ha 3aceJaHUi METOAMYECKONH KOMUCCUI MHCTUTYTa DKOHOMUKHU U TpaBa UMEHHU
[T1.1N.Yyxunosa nmpotokoia Ne 4 ot 13.04. 2023 1.

Discussed at a meeting of the methodological commissions of the P.I. Chuzhinov Institute of
Economics and Law, protocol No.4 dated 13.04. 2023 y.

Oky omicremernik KeHeciHiH memiMiMeH YehHbIIIBL, 2023 . 03.05. Ne 5 xaTTama
PexomennoBana pernieHueM Y4eOHO-METOAMYECKOTO coBeTa, MpoTokos Ne 5 ot 03.05.2023r.
Recommended by the decision of the Educational and Methodological Council,

Protocol No.5 dated 03.05. 2023y.

Keuaeci kyxkaTTap Herizinae kacajajabl:

—Xoraper  OimiM  OepyniH  MEMJIEKETTIK  JKalmblFa  MIHAETTI  cTaHaapTsl, Kazakcran
PecniyOnukachiHbiH FhulbIM KoHE KOFaphl OU1iM MUHUCTpiHIH 2022 xbputrbl 20 uriigeneri Ne 2
OyiipbireiMeH Oekitiires (20.02.2023 k. e3repicTep MEH TOJBIKTHIPYJIApPMEH);

—OJIEYMETTIK OpINTECTIK MEeH oJEYMETTIK OoHEe €eHOEK KaThblHACTapblH peTTey JK3HIHJETI
pecnyOIUKaNbIK YII KaKThl KOMHUCCHSHBIH 2016 XblmFbl 16 Haypbi3narbl OeKITUITEH YITTHIK
OUTIKTLITIK mIeHOepi;

—Cayna >xoHe WHTerpaius MUHUCTpIIriHiH Cayaa jkKoHe MIaFbIH KoHEe OopTa OM3HEC CalachbIHAAFbI
QJIEYMETTIK JPINTECTIK NEH QJIEYMETTIK JKOHE €HOEK KAaThIHACTAPBIH PEeTTey XKSHIHAET! CalalblK
komuccusicel 2019 sxpuiebr "28" kpIpkyilekteri Nel8-1/12 xarramacbiMeH OEKITKEH CallajbIK
OUTIKTLTIK meHO0epi

Pa3paGorana Ha OCHOBaAHMU CJIeAYIOIIUX JOKYMEHTOB:
- T'ocynapcTBeHHbIi 00111€0053aTENbHBIN CTaHAAPT BHICIIET0 00pa30BaHUs, YTBEPKAECH MPUKA30M
Munuctpa Hayku U Beicuiero oopaszoBanusi Pecriyonuku Kazaxcran ot 20 utons 2022 roma Ne 2 (¢
M3MEHEHUsMH U JonojHeHusMu oT 20.02.2023 1.);
-HaunonanbHas pamka kBanu@ukanui, yrBepkJIeHHas mpoTokosoM ot 16 mapta 2016 roga Pec-
MyOJINKAHCKOM TPEXCTOPOHHEH KOMHUCCHEN MO COIMabHOMY MapTHEPCTBY M PEryJIMPOBAHUIO CO-
LUATbHBIX U TPYAOBBIX OTHOIIEHHIA;
-OtpacneBast paMmka KBalu(uUKalui, yrBepkaeHHas mpoTokosoM Nel8-1/12 ot «28» ceHTs0ps
2019r. oTpacieBoit komuccrueidr MUHHCTEPCTBA TOPTOBJIM U MHTETPALIMM IO COLMAIIBHOMY MapTHEP-
CTBY M PEryJIMPOBAaHUIO COLMAIBHBIX M TPYAOBBIX OTHOLIECHHUH B c(hepe TOPTOBIU U MAJIOTO U CPE.I-
Hero Ou3Heca

Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of
Science and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with
amendments and additions dated 20.02.2023);



-National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;

-The sectoral qualifications framework approved by the Protocol No. 18-1/12 dated September 28,
2019 by the Sectoral Commission of the Ministry of Trade and Integration on social partnership and
regulation of social and labor relations in the field of trade and small and medium-sized businesses

KEJICLIAI/ COIJIACOBAHO:

6ofipIHIIa GHTH ecHyItakANBuC \MemekeTTik  Mekemeci /  Pecmy6mukan-ckoe
rOCyJapCTBEHHOE Y fJe e g h‘ AT7aArenTrcrBa Pecnybnuku Kasaxcran mo menam
rOCYNapCTBEHHOH CIYKOE N IKGCTAHTHOKS deru" / Republican State Institution "Department

3 S ¢
of the Agency of the Rep@all fé‘ ' kiistan for Public Service in Kostanay Region"

Canbik6aeB E.A./ Salykbaev E.A.

Jupekrop/ Director

© A.baliTypChIHOB aThIHIAFbl
Kocranaii eHipiik yHUBEpCUTET]



Binim Oepy 0arnapiaMachbIHBIH NACIOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

bbb koabI skoHe aTaybl/
Kon n Hazsanue OI1
OP code and name

6B04106 Mapkerunr/ Mapkerunr / Marketing

Bisim Oepy cajiacbIHBIH KOABI
JKIHe JKiKTeyi /

Ko u knaccudguxanus
o0JsiacTu odpa3oBanus/

Code and classification

the field of education

6B04 busnec, backapy »xoHe KyKbik/busHec, ynpasienue unpaso /
Business, Administration and Law

Jasipjiay 0aFbITBIHBIH KOAbI
MeH KiKTexyl/

Kon n kaaccupukanus
HANpaBJICHUs MOATOTOBKH/
Code and classification
areas of training

6B041 busnec xone O6ackapy/ busnec u ympasnenue/ Business
and administration

Binim O6epy 0arnapaamanapbl
TOOBI /I'pynna
o0pa3oBaTeIbHBIX IPOrpaMm
/ Group of educational
programs

B047 MapkeTtuHr xoHe xapHama / MapkeTuHr u pexiama /
Marketingand advertizing

binim BB Typi/ Bux OIl/ EP
type

Konnansicrarsl/[leficTByromas/Acting;

BBEXC/K OoHbIHIIA JeHreui/
Yposens no MCKO/ ISCED
level

BBEXCI /MCKO/ ISCED 6

YBII GoiibiHma
nenreiii/yYposens mo HPK/
NQF level

YBIII /HPK/ NQF 6

CBI11I ooiibIHINA AeHreiii/
Yposenn no OPK/ ORK level

CBILI /OPK/ ORK 6 (6.1)

bbb aiipbikina epekiestikrepi/
OTanunTeIbHbIE 0COOCHHOCTH
OI1 / EP distinctive features

MyrenexTiri 0ap axamaap yuiH
bbb xdne EBK icke acbipy
apTTapsl /

Ycaosus peanuzauuu OII nus
Jui ¢ HHBaJIuIHOCTRIO 1 OOII /
Conditions for the
implementation of EP for
students with disabilities and
special educational needs

Myrenekriri 6ap OuriM anymsliapAblH OuliM Oepy MpoleciH
KaMTaMachl3 €Ty YIIiH YHUBEPCUTETTIH aKaJeMHSIIBIK CascaThHA|
coiikec moHAepAiH ( OapiblK MOAYIBICPAIH), MPaKTUKAJIApIbIH|
’KOHE KOPBITBIHJBI aTTecTaTTay pacIMIEpiHIH TIPTIOI TOJBIK
CaKTaapl.
"MyrezaexTiri 6ap OUIIM amylIblIapIbIH MOHJI UTEPYIHIH apHabl
mapTrapbl’ OoMbIHIIIA MYTeleKTiri 6ap agampap yuriH skoHe EBB
oeitimaey Bb aphanran KocekiMia 0eJliMiH €HTi3y apKbUIbI OKY]|
KYMBIC OaFaapiiaManapbid (cuiutadycTapibl) o3ipiiey apKbUIbI iCKe|
achbIPbUIAbI.
st obecriedenust 00pa3oBaTEIBHOTO Tpollecca 00ydaromuxcs ¢
nHBaIUAHOCTEIO W OOIIl coxpaHseTrcss TOJHBIA JUCHUILINH]

(Monynei), TpakTUK M MPOLEAYpbl HMTOTOBOM aTTEeCTallUM B




COOTBETCBUU C AKaJIeMUYECKOW MOJIUTUKOM yHUBepcuteTa. [l
mun ¢ uaBauAHOCTEI0 U OOII apantaunonnast OIl peanuzyercs
gyepe3 pa3paboTky Paboumx ydeOHBIX mporpamMm (CHLIa0ycOB)
IMyTEM BKJIIOYCHUA JOIIOJIHUTCIIBHOTO pa3acia ((CHGI_II/IaHBHBIe
yCJ10BUA OCBOCHUA JUCHUITIITMHBI O6yLIaI-OI_I_[I/IMI/IC}I C
uHBaUIHOCTHIO 1 OOID»).

To ensure the educational process of students with disabilities and
special educational needs all courses (modules), practices and
procedures of the final certification in accordance with the
Academic Policy of the University. The adaptation of the EP is
implemented for persons with disabilities and special educational
needs through the development of working curricula (syllabuses)
by including an additional section "Special conditions for
mastering the course by students with disabilities and special
educational needs").

OKBbITY HBICAHBI/
®opma o0yuenus/
Form of study

Ky#nnaisri/Ognoe /Full time

Oky mep3imi/Cpoxk 00y4eHus/
Training period

4 xwin/ 4 rona/4 years

OxpITy Tini/SA3bIK 00yueHus/
Language of instruction

Ka3ak yoHe opbIc/Ka3zaxckuil u pycckwuii / kazakh and russian

Kpenur k3nemi/
O6bem kpeautos/ Loan vol-
ume

AxaneMusIbIK KpeauT/ Akagemudeckux kpeautos 240/ Aca-
demic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Bijim 0epy 6armapiamaceinbin MaKcaThl/ Lleans o6pazoBarenbHoii mporpammel/ The purpose of
the educational program

Op TYpii KbI3MET CalalapblHIAFbl YHBIMIAp/a, MEHINIK HBICAHBI MEH Kap)KbUIAHABIPY TYpiHE
KapamacTaH OapIIbIK YHBIMIBIK-KYKBIKTHIK HBICAHIAFbl SKOHOMHKAIBIK CYOBEKTUIEpIC MapKETHHITIH
Ka3ipri 3aMaHFbl OMICTepi MEH KYpalJapblH CHTI3yre >KOoHE MaiiianaHyra KaOUIeTTI MapKeTHHT
caJylachIH/1a OUTIKTI MaMaHIappl 1aspiay.

[ToaroToBka KBaIM(UIIMPOBAHHBIX CIICIUMATMCTOB B cepe MapKETHUHTra, CIIOCOOHBIX BHEIPSATH M
UCIIOJIb30BATh COBPEMEHHBIE METO/BI U MHCTPYMEHTHI MapKETHHIa B OpPraHHM3alMsaX pasiIM4HbIX chep
JEATENbHOCTH, B SKOHOMUYECKUX CYOBEKTaX BCEX OPraHW3alMOHHO-TIPABOBBIX ()OPM, BHE 3aBUCHMOCTH
oT (opMBbI COOCTBEHHOCTH ¥ TUTA ((MHAHCUPOBAHMUSI.

Training of qualified marketing specialists who are able to implement and use modern marketing
methods and tools in organizations of various fields of activity, in economic entities of all organizational
and legal forms, regardless of the form of ownership and type of financing.

Bbepiserin napexe/llpucy:xnaemas crenenb/ Awarded degree

«6B04106 Mapketuar 6iiM Oepy Oarapiamachkl OOBIHINIA OU3HEC )KoHE OacKapy OaKaIaBphI

bakanaBp OuzHeca u ynpasieHus 1o o0pazoBarenbHoi nporpamme «6B04106 MapkeTrHr»

Bachelor of Business and Management in the educational program «6B04106 Marketingy

Mawman nayassiMaapbinbiH Tizoeci/ Ilepeyens nosmxnocteii mo OI/ List of positions on OP

MapkeTuHr >koHE CBIPTKBI OaimaHbicTap OeiiMiHIH OacHIbIChl, OpeHa MEHeKepi, oHIM OOMBIHIIA
MEHeIDKep, MalJIMK priIeHIIH3 OOWBIHIIA MEHEKEp, KapHama OOHBIHIIIA MaMmaH, ©TKi3y OOHbIHIIA
MEHEDKEp, cay/la areHTi, MapKeTOoJIOT — TalJayIlibl, MAPKETOJIOr-KeHECII, KOJUIEK OKBITYIIBICHI

PykoBogurens oTnena MapkeTHHIa M BHELIHUX CBsI3€l, MEHepKep OpeHsa, MEHEIKep MO MPOIYyKTY,
MEHEJDKEp M0 MabiMK pUIEHIH3, CHEMHAINCT [0 peKiame, MEHEKep Mo cOBITY, MepueHaiisep,
MEHEKEp HelMUHra, MEHemKep Mo padoTe ¢ KIMEHTAMH, MapKeTOJOI — aHAJIUTUK, MapKeToJIor-
KOHCYJIBTaHT, IHTEPHET-MapKETOJIOT, IPENOAABATENb KOJUIEIKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager,
marketing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3mer 00bexTiiepi/ O0bekThI podeccuonaibHoi AesrersHocTn/ Objects of
professional activity

- HaphIK (Tayap, KOp, aKnaparThIK, KanmuTai, eHOeK JKoHe T. 0.);

- MEMJIEKETTIK MEKeMeJiep; KOFaMIbIK YHbIM/Iap; casicl yibImaap;

- KbI3MET KepCeTy KCIOpBhIHAaphl (KOHAK Yilsiep, KOFaMJIbIK TaMaKTaHy KOCIOPBIHAAPHI, TYPUCTIK
dbupmamnap, SKCKypCHsIIBIK 010pO);

- OHJIIPICTIK YKOHE JENAAIIbIK KOCIIOPBIHAAD, IIAFBIH JKOHE OpTa OM3HEC KACIMOPBIHIAPhI

- XaIIBIKapaJIbIK cayjia TmajaTajapsel; cayaa yiepi;

- KOJIIK, KYpbUIbIC, KOMMa IIapyalllbUTbIFbl )KOHE KOMMYHUKAIIUS;

- OuTiM Gepy MeKkemenepi.

- PBIHKH (TOBapHbIe, (HOoHA0BbIE, NH()OPMALIMOHHBIE, KaTUTalla, Tpya U T.11.);

- TOCYJapCTBEHHBIE YUPEKICHHUS; 00IIEeCTBEHHbIE OpPraHU3alliy; MOJIUTHYECKUE 00pa30BaHMs;

- IPENPHUATHS YCIYT (TOCTUHHIIBI, TPEIIPUSATHS 00IIECTBEHHOTO TUTAHUS, TYPUCTCKHAE (DUPMBI,
9KC-KypCHOHHOE 010po);

- POU3BOICTBEHHBIE M TIOCPETHIUYUECKUE MPETPHUATHS, TPEIIPUATHS MAIOTO H CPETHETo OM3Heca
- MEX/IyHapOHbIE TOPrOBbIE MAJIAThI; TOPTOBBIE IOMA;

- TPAHCHOPT, CTPOUTENBCTBO, CKIAJICKOE X03IHCTBO U KOMMYHHUKALIUY;

- 00pa30BaTEIbHBIC YUPEKACHUSI.

- markets (commodity, stock, information, capital, labor, etc.);
- state institutions; public organizations; political entities;
- service companies (hotels, catering establishments, travel agencies, ex-exchange offices);




- production and intermediary enterprises, small and medium-sized businesses
- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;

- educational institutions.

Kaciou kpi3mer Typaepi/ Buanl npodeccnonanbHoii gesireabnocru/ Professional activities

- OHIIPICTIK-TEXHOJIOTUSUIBIK;

- OKCIIEPUMEHTTIK-3€PTTEY;

- CepBUCTIK-TIalJaNIaHy;

- YHUBIMJIACTBIPYIIBLIBIK-0aCKAP yIIBLIBIK KbI3MET;
- €CEMNTIK-K00aIbIK;

- Ouim Gepy;

- cay/ia-)KapHaMaJbIK;

- KOHCAJITHHITIK;

- CBIPTKBI cayJa.

- IPOM3BOICTBEHHO-TEX HOJIOTHYECKas;
- DKCIIEPUMEHTAIbHO-UCCIIC0BATEIIbCKAS;
- CEPBHUCHO - IKCILTyaTallMOHHAS,

- OpraHU3alMOHHO-yIIPABICHYCCKAs;

- Pac4eTHO-MPOCKTHAS;

- oOpasoBaTebHas;

- TOProBO- pPeKJIaMHas;

- KOHCAJITUHI'OBAad,

- BHCIITHETOProBasl.

- production and technological;

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kaciou kpi3MeriniH pynxkuusiiapsl/ @ynknun npodeccnoHanbHOil xesireibHocTn/ Functions of
professional activity

- op TYpii OarbITTap OOMBIHIIA MApKETHHITIK 3epTTeynep (HapbIKTbI, Tayapiaapabl/ KbI3METTepAl,
TYTBIHYIIBUIAPBI, JeNJaNIapaAbl, OocekenecTeplli, MAapKETHHITIK OpTaHbl JKOHE MAapKETHHT
KEIICHIHIH 3JIEMEHTTEPIH 3epTTeY);

-HApBIKThI CETMEHTTEY, MAaKCATThl CErMEHTTEP I TaHJ1ay, IapyalblIbIK KYPri3ylli CyObeKTiIepAiH
TayapiapblH/ KbI3METTEpiH MO3MLMsIay (KaiTa MO3UIUsIIAY), KOPHOPATUBTIK OHE ACHAaIThIK
CTpaTe-TUusIap/bl 31piiey callaChlHAFbl MIapyallblIbIK KYPri3ylli CyObEKTIIEPAiH NHHOBALIUSIIBIK
Oackapy IIeIIM/IEePiH 931pJey jKoHE iCKe achIpy;

- WHTEpPHET J>XYHeCIHJIe >KapHaMaJblK HayKaHAapabl d3ipiey xkoHe xyprizy (Google Adwords,
Sunexc /upekt, DoubleClick, Facebook mmatdopmanapeina kapHamaiblK HayKaHAApAbl KYpy
’KOHE KYPri3y, OHTalIaHABIPY;

—KapHaMalbIK HayKaHIapJblH MOHUTOPHMHI1 MQHE Tajjaybl, OpeHAKe aJalJbIKThl apTThIpy
MakcaTbiHna SMM-me KpeaTHBTI TOCThUIAP KYPY, KOMIIAHHUSHBIH CATBUTBIMBIH  apTTHIPY,
KomnaHusHBIH OH UMHJUKIH KQJIBIITACTHIPY).

- MapKETUHTOBBIE MCCIICJIOBAHUS MO Pa3IMYHBIM HAIPABICHHUSM (HMCCIICIOBAaHUE PHIHKA, TOBApPOB/
yCIIyT, MOTpeOuTeNneldl, MOCPEIHUKOB, KOHKYPEHTOB, MAapKETHHTOBOW CpEObl M DJIEMEHTOB
KOMILJIEKCa MapKETHHTA);

- pa3paboTka W peainu3alus WHHOBAIMOHHBIX YIPABICHYECKHX PEUICHUH XO3SHCTBYIOUIMMHU
CyObeKTaMH B O0JIACTH CETMEHTAIlMU PBIHKA, BHIOOpA IEJIEBBIX CErMEHTOB, MO3HUITMOHUPOBAHHS




(MEepemo3uITMOHNPOBAHNS)  TOBApOB/  YCIAYr  XO3AWCTBYIOIIUX  CYOBEKTOB,  pa3pabOTKu
KOPIOPATHBHBIX U WHCTPYMEHTAIBHBIX CTPATETHIA;

- pa3paboTka M BEJCHHUE PEKIAMHBIX KaMIIaHUN B CHUCTEME HHTEepHEeTa (Co3/laHue U BeJcHHE,
ONTUMH3AIMA pEKJIaMHBIX Kammanuii Ha tuatpopmax Google Adwords, fAunnexc Jupexr,
DoubleClick, Facebook.

— MOHUTOPUHT U aHAMTHUKA PEKJIAMHBIX KaMTIaHWH, CO3JJaHiE KPEaTUBHBIX TOCTOB B SMM ¢ 11eibio
MOBBILICHUS JIOSUIBHOCTH K OpeHy, YBETMYEHHUE MPOJak KOMIAaHUH, (GOPMUPOBAHUS TO3UTUBHOTO
UMHKa KOMITAaHUH ).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kaanel Kadaerrepi/ O6mme kommerenun/ General competences

XK1 Foubivu xoHe GrtocoUsIIBIK TaHBIM 9IICTEPIMEH TAOMFH YKOHE QIEYMETTIK QeMJIi FhUIBIMU
VFBIHY MEH 3epleNeyll KamTamachl3 eTeTiH Quiocodust Heri3iepiH OUTyMEeH KalbITacKaH
JTYHAETAHBIMIBIK YCTaHBIM/IAP HETi31HAe KopIIaraH OOJIMBICTHI Oarasiaiipr;

KK2 Mu¢onorusibk, JiHU JKOHE FHUIBIMU JTYHHETAHBIMHBIH Ma3MYHbI MEH ©31HJIIK €pEKIICTIKTepiH
TYCIHAIPE/L;

KK3 OneymerTik koHe OHIPICTIK caanap/a OOJIbII jKaTKaH OapIIbIK JKaFJailiapra 3 6arachiH Oepe/i;
KK4 KazakcTaHHBIH Tapuxul JaMybIHBIH HETI3r KEe3EHJEPiH, 3aHIbUIBIKTAPBIH JKOHE O31HJIK
EpEKIIIEeINITiH TepeH TYCIHY *oHe FhUIBIMU TaJ[ay HETi31H/Ie a3aMaTThIK YCTAaHBIMBIH TaHBITA/IBI;

KKS Kazakcran Tapuxbl OKHMFaJapblHBIH ceOenTepl MEH caljapiapblH Tajgay YIIIH Tapuxu
CHIATTayAbIH O/IICTEPi MEH TOCUIAEPIH MaianaHapr,

KK6 Oneymerrany, casicaTTaHy, MOJICHUETTaHY >KOHE TICUXOJIOTHSIHBIH HET13T1 OUTIMIH €CKepe OTBIPHIII,
TYJIFaapasblK, ONEYMETTIK JKOHE KOCiOM KapbhIM-KATBIHACTBIH OPTYPIIl calanapbHIaFbl JKaFaaiaap/ibl
Oarajaiijpr;

JKK7 UHTerpatuBTi mporecTep/iH 3aMaHayy OHIMi peTiHe OChI FhUIBIMIAPAbIH OLTIMIH CHHTE3/ICHI1;
KK8 Hakrbl FbUIbIMIBI, COHAAN-aK OYKUI QJIEYMETTIK-CasiCH KJIacTepAl 3epTTEYIiH FhUIBIMU SIicTepl
MEH TOCUTIEPIH KOIaHaIbl;

KK9 e3iHiH agaMrepiiiiik >koHe a3aMaTThIK YCTaHBIMBIH JaMBITA]IbI;

JKK10 Kazakcranablk KOFaMHBIH KOFAMIBIK, ICKEpIiK, MOJAEHHM, KYKBIKTHIK MKOHE OJTHKAJIBIK
HOpMaJIapbIMEH KYMBIC ICTEH1;

JKK11 XKexke xone kociOu Oocekere KaOiIeTTUTIrH KOPCeTe/i;

KK12 Onemzme TaHBUFaH KOFaMIBIK-TYMAHUTAPJIBIK FRUIBIMAAP CaJlaChIHAAFBI OUTIMI MPaKTHUKaIa
KOJIIaHA/IbI;

KK13 OnicHama MeH Tangayabl TaHIay/Ibl )Ky3ere achIpaibl,

KK 14 3eprrey HOTHXXENEPIH KOPBITHIH/IBLIAMNIBL;

KK15 Kana OumiMal CHHTE3ACH I JKOHE OHBI TYMAHHMTApJIbIK KOFaMIBIK MaHBI3BI Oap ©HIM TYpiHZE
YCBHIHAJIBI,

KK16 Tysraapaliblk, MoICHUETAPAIBIK KoHE OHIPICTIK (KICIMNTIK) KapbIM-KaTbIHAC MIHJETTEPIH LIEUTy
YILIiH Ka3aK, OPBIC JKOHE IIET TUIIEPIH/IE aybI3Iia kKoHe kKa30allia HbICaHJa KOMMYHUKAIIUSFA TYCE/l;
KK17 I'pammatukaibIk OUTIM JKyiecl HeTi31H/1e TUIK JKOHE COMIey KypalIaphiH MaiiTanany/ bl KYy3ere
achIpy; KapbIM-KaThIHAC JKaFJalibIHA COMKEC aKIapaTThl TAI/IAY;,

KK18 KommyHHKaImsFa KaTbICYIITBITIAP/IBIH 1C-OPEKETTEPl MEH 1C-0pEeKeTTEPIH Oarasai ibr;

KK19 JKeke KbpBMETIHIE aKMapaTThIK-KOMMYHUKAIMSIIBIK TEXHOJIOTHSUIAPABIH OPTYPIi TYPJIEpiH:
HWHTEPHET-PECypCTapbl, aKMapaTThl 137Iey, CaKTay, OHJICY, KOPFay KOHE TapaTy KOHIHJIET OVJITTHI )KOHE




MOOMJIB/TI CepBUCTEP/Il Al TaJIaHA IbI;

KK20 O3iH-631 AaMBITY *KoHE MAHCAINTHIK 6CY YIIIH eMip 00ibI jxeke O11iM Oepy TPaeKTOPHSIChIH KYpY,
JICHE MIBIHBIKTHIPY 9MIICTEPl MEH Kypasiiapbl apKbLIbI TOJBIKKAHIIBI JIEYMETTIK JKOHE KOCINTIK KbI3BMETTI
KaMTaMachI3 €Ty YIIIiH calayaTThl OMip CaIThIHA OaFIapIIaHa b,

JKK21 KazakctaH TapuxXbIHBIH HETI3T1  3aHIBUIBIKTApbIH, (QHIOCOPHSIBIK, QJCYMETTIK-CasICH,
HKOHOMHKAITBIK, OHE KYKBIKTHIK OUTIM HEri3[epiH, Ka3ak, OpbIC KOHE IIET TULIEPIHACTI ayb3lia XKoHE
»a30aIa HbICaH1aFbl KOMMYHUKAITUSUIAPIbI O11eT1 )KOHE TYCIHEI];

JKK22 Urepinren OumiMal 3repil >kaTKaH QJICyMETTIK-MOJICHN >KaFiaiapaa THIMII JICyMETTEeHIIpY
YKoHe OeimyIey YIIiH KOJIIaHa Ik,

KK23 OneymerTik KyOBUIBICTapIbl, MPOLECTEP MEH MpolieManapibl CaHIBIK JKOHE CallaliblK Taliay
JIaFIbUIAPBIH MEHIepE]Ii.

OK1 OuenuBaeT OKpYKalIIyl0 JI€UCTBUTEIBHOCTh HAa OCHOBE MHPOBO33PEHUECKUX MO3UIUH,
C(OPMHUPOBAHHBIX 3HAHUEM OCHOB (PHIOCO(PHH, KOTOpble 00ECIEUNBAIOT HAyYHOE OCMBICICHUE U
M3ydeHHEe MPUPOTHOTO M COLMATBHOTO MUPa METOAAMU HAYYHOTO U (MIIOCO(CKOTO MMO3HAHMS,

OK2  HHrepnperupyeT colepkaHHe U cHenuduueckue O0COOEHHOCTH MH(OIOrHYECKOro,
PEJIUTHO3HOTO U HAYYHOI'O MUPOBO33PEHHUS;

OK3 ApryMmeHTHpyeT COOCTBEHHYIO OLIEHKY BCEMY NpPOHMCXOJAIIEMY B COLMAIbHOM U
MIPOM3BOJICTBEHHOMU chepax;

OK4 IlposiBnsieT rpa’kAaHCKYI0 MO3MIIMI0O Ha OCHOBE IIyOOKOTO IMOHMMAaHMS M HAayyHOI'O aHaJlu3a
OCHOBHBIX 3TaIlOB, 3aKOHOMEPHOCTEN U CBOE0Opa3us ucropuyeckoro pazsurusa Kasaxcrana;

OKS Hcnonp3yer METOABI U IPUEMBI HCTOPUYECKOTO ONMCAHUS IS aHAIM3a IPUYMH U CIEICTBUN
coObITH nctopnu Kazaxcrana;

OK6 OnenuBaer cuUTyalud B pa3iMYHbIX cdepax MEKIMYHOCTHOW, COLMAIbHOM U
npoeCCHOHATbHON KOMMYHHUKAIMM C Y4YeTOM O0a30BOTO 3HAHUS COIMOJIOTHUH, MOJUTOJIOTHH,
KYJIBbTYPOJIOTH Y IICUXOJIOTUH;

OK7 CuHTe3upyeT 3HaHUS JaHHBIX HAyK KaK COBPEMEHHOT0 MPOYKTa MHTETPATUBHBIX MTPOLIECCOB;
OKS8 Hcnonp3yeT HaydHbIe METOJBI M IPUEMBI UCCIIEOBAHMS KOHKPETHON HAyKH, a TaKXkKe BCETO
COLIMAJIbHO-TIOJINTUYECKOTO KJIacTepa;

OKO9 BripabateiBaeT COOCTBEHHYIO HPAaBCTBEHHYIO U TPAKIAAHCKYIO MO3ULIUIO;

OK10 Onmnepupyer o0O0IIECTBEHHBIMH, JAEJIOBBIMU, KYJIbTYPHBIMH, IPABOBBIMU M AITHYECKHUMHU
HOpMaMHM Ka3axCTaHCKOTo OOIIecTBa,;

OK11 JlemoHCTpUpYyET TUYHOCTHYIO U TPOGECCHOHATHHYIO KOHKYPEHTOCTIOCOOHOCTD;

OK12 IIpumeHsieT Ha NMpaKTUKe 3HAHHUS B 00JIACTH OOIIECTBEHHO-TYMaHUTApHBIX HayK, UMEIOLIETo
MHUPOBOE MPU3HAHUE;

OK13 OcymecTBisieT BBIOOP METOI0JIOTMH U aHAJIN3a;

OK14 OGo011aer pe3yapTaThl HCCIIEOBAHUS;

OK15 CunHTe3upyeT HOBOE 3HAaHHE W IPE3EHTOBATh €ro B BHJAE T'YMaHUTAPHOW OOIIECTBEHHO
3HAYUMOM MPOIYKIINH;

OK16 Bcerymaer B KOMMYHHKAIMIO B YCTHOW M NMHCbMEHHOM (opmax Ha Ka3aXCKOM, PYCCKOM U
MHOCTPAaHHOM  s3bIKax JUI  pEIIeHHs  3aJad  MEXJIMYHOCTHOTO, MEXKYJIbTYPHOTO U
MIPOM3BOICTBEHHOTO (TIPO(EeCCHOHATBLHOT0) OOIIEHNS;

OK17 OcymecTBiaseT HCHOJb30BAHNUE SA3BIKOBBIX M PEYEBBIX CPEICTB HA OCHOBE CHUCTEMBI
rpaMMaTHYECKOr0 3HAHMS; aHAJIM3UPOBATh HH(GOPMAIIUIO B COOTBETCTBUU C CUTYyallMel OOLIEHUS;
OK18 OnenuBaer 1eiCTBUSA U MOCTYNKH Y4aCTHUKOB KOMMYHMKAIUH.

OK19 Hcnonmp3yer B  JHYHOM  JAESITENBHOCTH  pazflU4Hble  BHJbI  MH(OPMALMOHHO-
KOMMYHHUKAIIMOHHBIX TEXHOJOTHH: WHTEpHET-pecypchl, OO0JauHble W MOOWJIBHBIE CEPBUCHI 10
MOKCKY, XpaHEHHIO, 00paboTKe, 3allUTe U pacpOoCTpaHEHUIO HHPOpMaIUY;

OK20 BeicTpanBaer JHUHYI0O 0O0pa30oBaTEIbHYIO TPACKTOPHUIO B TEUEHHE BCEH KHU3HM IS
CaMOpPa3BUTUS M KapbepHOI'O pOCTa, OPUEHTUPOBATHCS Ha 3/0pOBBIM 00pa3 JKU3HU JUIA
oOecrieyeHrsl TOJHOIICHHOW COIMaNbHOW M MPO(hecCHOHAIBHOW AEATENIbHOCTH IOCPEICTBOM
METOZIOB U CPENCTB (PU3NUECKON KYJIbTYpPHI;

OK21 3HaeT ¥ mOHMMaEeT OCHOBHBIE 3aKOHOMEpHOCTH UcTopun Kazaxcrana, oCHOBBI (hrocoekux,




COIMATBHO-TIOIMTHYECKUX, IKOHOMHUYECKUX W TIPABOBBIX 3HAHUNW, KOMMYHHUKAIIMM B YCTHOU M
MUCEMEHHOM (hopMax Ha Ka3aXCKOM, PYCCKOM M HHOCTPAHHOM SI3bIKaX;

OK22 Ilpumensier ocBOeHHbIE 3HaHHUS I J(P(EKTUBHON COIMANM3allMd M aJalTalid B
M3MEHSIOIIUXCS COIIMOKYJIbTYPHBIX YCIOBUSX;

OK23 Bnameer HaBhIKaMH KOJHYECTBEHHOIO M KAayeCTBEHHOI'O aHaJW3a COLMAJIBHBIX SBJICHHH,
MIPOIIECCOB M MTPOOIIEM.

GC1 Evaluate the surrounding reality on the basis of worldview positions formed by the knowledge
of the philosophy fundamentals, which provides scientific comprehension, natural and social world
study by the methods of scientific and philosophical cognition;

GC2 linterpret the content and specific features of mythological, religious and scientific
worldviews;

GC 3 Argue one's own evaluation on what happens in social and industrial spheres;

GC 4 Show civic position on the basis of deep understanding and scientific analysis of the main
stages, regularities and originality of historical development of Kazakhstan;

GC 5 Use methods and techniques of historical description to analyze the causes and consequences
of the historical events in Kazakhstan;

GC 6 Evaluate situations in various spheres of interpersonal, social and professional communication
with regard to basic knowledge of sociology, political science, cultural studies and psychology;

GC 7 Synthesize knowledge of the sciences as a modern product of integrative processes;

GC 8 Use scientific research methods and techniques of a particular science as well as of the whole
socio-political cluster;

GC 9 Develop one's own moral and civic position;

GC 10 Operate with social, business, cultural, legal and ethical norms of the Kazakh society;

GC 11 Demonstrate personal and professional competitiveness;

GC 12 Employ the knowledge in the field of social and human sciences of world-wide recognition;
GC 13 Make a choice of methodology and analysis;

GC 14 Summarize research results;

GC 15 Synthesize new knowledge and present it in the form of humanitarian socially significant
products;

GC 16 Start oral and written communication in Kazakh, Russian and foreign languages to solve
problems of interpersonal, intercultural and industrial (professional) communication;

GC 17 Use linguistic and speech skills on the basis of grammatical system; analyze information in
accordance with the situation of communication;

GC 18 Evaluate the actions and deeds of participants in communication;

GC 19 Use different types of information and communication technologies in personal activity:
Internet resources, cloud and mobile services for search, storage, processing, protection and
dissemination of information;

GC 20 Build a personal lifelong educational program for self-development and career growth, focus
on a healthy lifestyle to ensure full social and professional activity through the methods and means
of physical education;

GC 21 Know and understand the basic patterns of the Kazakh history, philosophical, socio-political,
economic and legal knowledge, communication in oral and written forms in Kazakh, Russian and
foreign languages;

GC 22 Employ mastered knowledge for effective socialization and adaptation in changing socio-
cultural conditions;

GC 23 Possess skills of quantitative and qualitative analysis of social phenomena, processes and
problems.

bbb Goiibina oKy HoTHKeaepi/ Pesyabrarsl 00ydyennsi mo OIl/ EP learning outcomes

Oky O0argapjaMachbIH COTTi asiKTaFaHHAH KeiiiH OLTiM aaymbl KaduierTi:

ON1 Kocibu KpI3METIH/E apHABl TEPMUHOJIOTHS MEH JICKCUKAHBI KOJIaHAbl, Ka3aK, OPBIC KoHE
IeT TUIAEpiHJE aybI3lIa J>KoHe jkaz0ama Typae OaiimaHbicKa Tycenl; KociOum TepMuHAEpAi
naiagaHaapl, FRUIBIMU JIepeKkTep 0a3achlHIa aKmapatr i3/ey JaFabIChl 0ap, akaJIeMUsUIBIK XaTThIH




TYPJIi )KaHpJIapbIMeH XyMbIC icTeyre Ky3niperTi;

ON2 Kocibu KpI3METiH KYKBIKTHIK OiJiay ’KOHE KYKBIKTBHIK MOJICHHET HETi3iH/e *KY3ere achlpasbl,
IIBIFAPMAIIBUIBIK  JKOHE KEJICIIEKT1 OMIaiapl, KOCiOM KbhI3METIMEH OalIaHBICTBl KYKBIKTHIK
oneOMeTneH KYMBIC iCTEH amajpl, SKOJIOTUSUIBIK Oiiay KaOineri Oap, KayinTi »oHE TOTCHIIE
YKaFTalyIapabplH aJlIbIH anyFa KaOliaeTTi;

ON3 KynzenikTi jkarmaiiapia OHIIPICTIK €cenTepAl IMIemly VIIH MaTeMaTHUKaJbIK OHIay bl
KOJIZIaHyFa, ©31HIH KOCI0M KhI3METIH/Ie CTATHUCTHKAJIBIK KOHE MAaTEMaTHUKAIIBIK SICTEP/Il KOJIAaHyFa
KaOlJIeTTI;

ON4 DKOHOMHUKAIBIK MOCelelepAl 3epTTeyre OKYHeNmK TOcUl  JaF[bUIaphlH  MEHIeEpY,
MaKpO’KOHOMHKAJIBIK HApBIKTAPJIaFbl HETi3Tr MaKpOAIKOHOMHKAIIBIK CYOBEKTIICpAiH JKaFrJaibl MeH
MiHE3-KYJIKbIH Tajlfay OOMbIHINA OMIayIbIH YKOHOMHKAJIBIK OCHHECIH KaJbIITaCThIPY;

ONS ¥iibIMHBIH Kap)KbUIBIK JKarlaiiblH Oarajay »OHE €CelKe aly YILIH KapXKbl KypajaapblH
naiifananyra, KapXKbUIBIK JEPEKTEpAIH JOJIJIIT MEH TYTAcThIFbIH JOHE YHBIM aKTHBTEPIHIH
CaKTaJyblH KAMTaMachI3 €TETiH TY)KbIpbIMIamMaapsl KOJAaHyFa KabiaeTTi

ONG6 MapKeTHHITIH CTpPaTerHsUIbIK MaKcaTTapbl MEH MIHJIETTEpPiH MEHEKMEHT OJICTepl MEH
mporecTepi  KOHE MAapKeTHHI KYpajlAapbl HETI3IHAEC KOMITAHUSHBIH JKAJIIbl  MaKCATThI
OarpITTapbIMEH ©3apa OaillaHbICTa HETI3/IEHl, MAPKETUHITIK CHUIATTaFbl KOMMYHHKAIUSUIBIK iC-
rapanap eTKi3eni.

ON7 OneyMeTTiK-9KOHOMHKAJIBIK TPOIECTep MEH KYOBLIBICTAp TYpajbl MAPKETHHITIK ACPEKTEepAi
cayaTThl TaJIaiabl )KOHE TYCIHIIpe;

ON8 KomMepuusiblK yibIMIap KBI3METIHIH JI€YMETTIK-9KOHOMHUKAIBIK KOPCETKIITEPiHIH 63repy
YPAICTEepiH aHBIKTANIbI.

ON9 HapbIKThl XoHE HApBIKTHIK KOHBIOHKTYPAHBI Tajjay, TYTBIHYIIBUIAPABIH MiHE3-KYJIKbIH
3epTTey (cedentep, apTHIKIIBUIBIK) KOHE OdceKeNlecTep IiH KbI3METIHE Tajaay KYpPri3y, CYpaHbICTHI,
HapbIK CHIMBIM/IBUIBIFBIH, OJCEeKeNlecTepre KaThICThI KOCIOPBIHHBIH YIIECiH, OJCEKENeCTiK Kypec
TOyeKeNiH Oaranay KoHe OoJrKay.

ONI10 Kembacmbiblk KacHeTTEpi MeEH KOCIMKEpIiK KaOuIeTTepiH, NepCOHANAB Oackapy
JaFAbUIapbIH KOpceTell, TUIMAL KapbIM-KaThIHAC TIEH KOFaMFa aJaMIepIIifliKk KaThIHAChIH KepceTel,
09ceKeNecTik opTa/ia KOCIIKEpIK KbI3METT! yibIMaacTeipyFa Ky3bIpeTTi, HHKIIO3UBTI OuTiM Oepy
KOHE KOciOM opTajJia TYBIHAAUTHIH TYJIFaapaliblK ©3apa iC-KUMBLI MOCeJIeNIepiH 1Iele ana/bl.

ON11 AnbiHFaH SKCHEPUMEHTAIIBI MAJTIMETTEpP/l KMHAKTAy *KOHE Talgay, OJapAbl TaHBICTHIPY,
ayauTopusiapra xabapiay, KOPIOpaTHUBTIK MOJICHHETT] JKOHE YHBIM Typajibl OH KOFaMBIK MiKip/i
(MMMJIK 1) KaJIBIITACThIPY calachlHAA KY3bIPETTI.

Ilocie ycmemHoro 3aBepiieHusi 3TOil MporpaMMsbl o0y4daroumuiics Oyaer:

PO1 HUcnonb3yer B mnpodeccrnoHalbHON NESTENBHOCTH CHEIHATbHYI0 TEPMHUHOJIOTHIO U JIEKCHKY,
BCTyMaeT B KOMMYHHKAIIMIO B YCTHOW M MHCBMEHHON (QopMax Ha Ka3axCKOM, PYCCKOM H
WHOCTPAHHOM SI3BIKaX; HMCIOJB3yeT NPO(PEeCcCCHOHATbHBIE TEPMHUHBI, HMEET HABBIKM ITOWCKA
nH(popMaluM B HAay4HbIX 0a3aX MJaHHBIX, KOMIIETEHTEH B paboTe ¢ pa3IuYHBIMU JKaHpPaMH
aKaJeMHYeCcKOro muchbma.

PO2 OcymectBiser mpodeccCHoHANbHYIO ACSITeNIbHOCTh Ha OCHOBE IPABOBOTO MBIIUICHHUS U
MPaBOBOM KYJIBTYphl, TBOPUYECKH M TEPCIEKTUBHO MBICIUT, yMeeT padoTaTh C MPaBOBOMH
TUTEPaTypOd, CBSI3aHHOW ¢ Mpo(decCHoHANBbHOMN NeATeIbHOCTHI0, UMEET IKO3AIIUTHOE MBIIUICHNUE,
CHOCOOEH MpenyNnpexaaTh OMacHbIe U Ype3BbIUaiiHbIe CUTYAIUH.

PO3 CrnocobeH mnpuMeHSATh MaTEMaTHUYECKOE MBIIIICHUE I PELICHHUS TPOU3BOJICTBEHHBIX 3a/1a4
B TIOBCEHEBHBIX CHUTYAITUSIX, UCIIOIB30BAaTh CTATUCTUYCCKUE W MAaTEMaTUYECKUE METOJbI B CBOCH
npodeccnoHaNbHOM eSATENbHOCTH;

PO4 Brnaneer HaBbIKaMH CHCTEMHOTO TMOAXOJa K WCCJICIOBAHMIO JIKOHOMHYECKHX MPOOIIEeM,
dbopMUpyeT SKOHOMHYECKH 00pa3 MBIIUICHHUS TI0 aHAU3Y COCTOSHUS U TIOBEICHUS OCHOBHBIX
MaKpO3KOHOMHUYECKHX CYOBEKTOB HA MAKPOIKOHOMUYECKHUX PHIHKAX;

POS5 Criocoben ucnonb30BaTh (PUHAHCOBBIM WHCTPYMEHTApHUil /Ui OLEHKH U ydeTa (PUHAHCOBOTO
COCTOSIHUSI OpraHU3alii, NPUMEHATh KOHIIEMUHU, O00ECIeYMBAIOIIMX TOYHOCTh U LEJIOCTHOCTH
(MHAHCOBBIX JAHHBIX ¥ COXPAHHOCTH aKTHBOB OPTaHU3AIINH,




PO6 OO6ocHOBBIBaeT cTpaTermuecKkue IeNM M 3aJlayd MapKeTHHTa BO B3aWMOCBSI3U C OOIIMMHU
LIEJIEBBIMU OPUEHTHpPAMU KOMIIAaHMM HAa OCHOBE METOJOB M IIPOLIECCOB MEHEIKMEHTAa U
WHCTPYMEHTOB MApKETUHIA, IPOBOJAUT KOMMYHUKAIMOHHBIE MEPONPHUATHUS MapPKETUHTOBOIO
XapakTepa;

PO7 KoMIeTeHTHO NPOBOJUT aHAIM3 M MHTEPHIPETUPYET MAPKETUHIOBBIE JAHHBIE O COLIMAJIBHO-
SKOHOMUYECKUX MPOLIECCAX U SBJICHUSAX;

PO8 BpisiBisieT TEHACHIMM HW3MEHEHUs COLMATbHO-3KOHOMMUYECKUX MOKa3aTened AesTeIbHOCTH
KOMMEPYECKMX OpraHu3alui.

PO9 AmnanusupyeT pbIHOK M PHIHOYHYIO KOHBIOHKTYPY, H3ydaeT IOBeIeHHE MoTpedureneit
(MOTHBBI, MPEINOYTEHHsS]) U MPOBOAUT AaHAIMU3 JIEATEIbHOCTH KOHKYPEHTOB, OIIEHHUBACT U
MIPOTHO3UPYET CHPOC, EMKOCTh PBIHKA, JOJIF0 MPEANPUATHS MO OTHOIICHHIO K KOHKYPEHTaM, PUCK
KOHKYPEHTHOU OOpHOBI;

PO10 IlposBiser nuaepcKue KadecTBa,  JIEMOHCTPUPYET 3(PGEKTUBHbIE KOMMYHHKAIUU U
TYMaHHOE OTHOIIEHHE K OOIIeCTBY, KOMIIETEHTEH B OpraHU3allUM MNPEIIPUHIMATEIHCKOMI
JESATEIbHOCTH B KOHKYPEHTHOM Cpelie, yMEeT pellaTh 3aJa4l MEXJIMYHOCTHOIO B3aUMOJICUCTBUS
BO3HHUKAIOIIMX B UHKJIFO3UBHOM 00pa30oBaTeIbHOM U MpodecCHuoHaIbHOM cpejie.

PO11 OO6obmaer wu aHaTUM3UpPyeT MOIYYCHHbIE SKCIIEPUMEHTANbHBIE JaHHBIC, CIIOCOOEH HX
MIPE3CHTOBATh U COOOIIATh AyIUTOPHH, KOMIETEHTEH B 00JIACTH (POPMHUPOBAHUS KOPIIOPATHBHOM
KYJIBTYPBI ¥ IO3UTHBHOTO OOIIECTBEHHOT0 MHEHHUs (MMHUIPKA) 00 OpraHu3allvH.

Upon successful completion of this program, the student will:

ONL1 Uses special terminology and vocabulary in professional activity, enters into communication in
oral and written forms in Kazakh, Russian and foreign languages; uses professional terms, has the
skills to search for information in scientific databases, is competent in working with various genres
of academic writing.

ON2 Carries out professional activity on the basis of legal thinking and legal culture, thinks
creatively and prospectively, is able to work with legal literature related to professional activity, has
eco-protective thinking, is able to prevent dangerous and emergency situations;

ONB3 Is able to apply mathematical thinking to solve production problems in everyday situations,
use statistical and mathematical methods in their professional activities;

ON4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

ONS5 Is able to use financial tools to assess and account for the financial condition of the
organization, apply concepts that ensure the accuracy and integrity of financial data and the safety
of the organization's assets;

ONG6 To justify the strategic goals and objectives of marketing in relation to the general targets of
the company; on the basis of management methods and processes and marketing tools, to conduct
communication activities of a marketing nature;

ON7 Competently analyze and interpret marketing data on socio-economic processes and
phenomena;

ON 8 Identify trends in the socio-economic performance indicators of commercial organizations.
ON9 Analyze the market and market conditions, study consumer behavior (motives, preferences)
and analyze the activities of competitors, evaluate and predict demand, market capacity, the
company's share in relation to competitors, the risk of competition

ON10 He shows leadership qualities and entrepreneurial abilities, personnel management skills,
demonstrates effective communication and humane attitude to society, is competent in organizing
business activities in a competitive environment, is able to solve interpersonal interaction problems
arising in an inclusive educational and professional environment.

ON11 Generalize and analyze the experimental data obtained, present them, and communicate them
to the audience, is competent in the field of forming a corporate culture and a positive public
opinion (image) about the organization




Binim Oepy 0arnapaacbinbiH MasMyHbl/Coaep:xanne o0pa3oBaresnbHoil nporpammbl/ Content of the educational program

Monynbaig Monye 6otisiaIa OH/ Kowmrmon [Toumep ITonHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpemn | Ceme | Kansimr
aTaysl/ PO no moxymo/ Module learning eHT KOZIBI /ToxipuOeHiy aTaybl/ Kparkoe onucanue quciuruinsbl / Brief TTEP cTp/ | acaTbiH
HasBauue outcomes UKL /Kon Hanmenosauue description of the discipline caupl/ | Seme | xomrere
MOTy st/ /Ilukin, | TACTUILIAH JUCTTUTLTUHBI Kon- ster | Himsap
Module komioH | BI/ The code /TIpaKTHKH/ BO (xoarTa
name eHT / disciplines Name Kpeau pu1)/Dop
Cycle, disciplines/ practices TOB/ MHUpYEeM
compon Numb 3 (S
ent er of KOMIIETe
credits HIIUU
(xomp1)/
Formed
compete
ncies
(codes)
Tapuxu- Moayabai cOTTi asKTaFaHHAH KBbII KT 101 Kazakcran Tapuxsl ITon KazakcraH Tapuxbpl 1aMybBIHBIH HETi3Ti 5 2 KK 4,
dunocodpusin | Keitin 6i1iM anymbl KadiaerTi: MK Ke3CHJIEpiH Olly MEH TYCIHYJI Kepceryre, KK S,
BIK O1TiM KK 1, KK 2, )KK 3, )KK 4, )KK 5, ajiamM3aT KOFaMbIHBIH JIyHHEKY3UTIK-TapuXxu KK 21
Oepy xoHe KK 6, KK 7, KK 8, KK 9,KK JaMyBIHBIH ~ JKalllbl  HapaJurMacbIMEH
pyxaHu 10, KK 11, KK 12, )KK 13, KK Tapuxu OTKEH OKUFajap MEH
XKAHFBIPY 14, KK 15, KK 20, KK 21, KK KYOBUTBICTap/Ibl OaiiNIaHBICTBIPYFa, Kazipri
Mo/ 22, KK 23 KazakcranHplH Tapuxu yaAepicTepi MeH
Moyns ON2, ON4, ON 8, ON10 KYOBUIBICTAPBIH 3€pPTTEY/AE aAHAIUTHUKAIBIK
HCTOPHUKO- JKOHE  aKCHOJNIOTHSUIBIK — Tajjay  kacay
¢mnocodcku | Iocsie ycnmeurHoro 3aBepuieHust JIaF IbIIapbIH MEHrepyre, Kazakcran
X 3HaHHUU U MO/YJIsI 00y4aIONIUIics OyaeT: TApPUXBIHBIH TapUXU KYOBUIBICTAPBI MEH
JTyXOBHOM OK 1,0K 2, OK3, OK 4, OK 5, TporecTepine CHIHU Oara Oepyre
mozaepam3ar; | OK 6, OK 7, OK 8, OK 9, OK 10, MYMKIHJIK Oepei.
nn/ OK 11,0K 12, OK 13, OK 14, 00/ IK 101 Ucrtopus Hucuuriza mo3BojsieT IEMOHCTPUPOBAThH
Module of OK 15, 0K 20, OK 21, OK 22, OK Kazaxcrana 3HaHHWE W IIOHHMaHHE OCHOBHEIX 93TallOB
historical and | OK 23 pa3BUTHSI HUCTOPHU Kazaxcrana,
philosophical | ON2, ON4, ON 8, ON10 COOTHOCHTD SBJIEHUA H  COOBITHSA
knowledge HACTOPUYECKOTO  TPOILIOro ¢ oOImien
and spiritual | Upon successful completion of napajurmoi BCEMHUPHO-HCTOPUYECKOTO




modernizatio
n

the module, the student will:
GC1,GC2 GC3, GC4 GCHh,
GC6,GC7,GC8,GCHY GC
10,GC 11, GC 12, GC 13, GC 14,
GC 15, GC 20, GC 21, GC 22,
GC 23

ONZ2, ON4, ON 8, ON10

pa3BuTUs YEJI0BEYECKOTO o011ecTBa,
BIIANIETh HABBIKAMHM aAHAIUTHYECKOTO W
AKCUOJIOTUYECKOTO aHaju3a MPH U3yYCHUU
HACTOPUYECKHX TMPOIECCOB U  SIBJICHUU
COBPEMEHHOT0 Kazaxcrana, aBaTh
KPUTHYECKYI0  OIICHKY  HCTOPHYECKHM
SIBJICHUSAM u mporeccam HCTOpUU
Kazaxcrana.

GED
EC

HK 101

History of
Kazakhstan

The discipline allows students to
demonstrate knowledge and understanding
of the main stages of the development of
history of Kazakhstan, to correlate
phenomena and events of the historical past
with the general paradigm of world-
historical development of human society, to
possess analytical and axiological analysis
skills when studying historical processes
and phenomena of modern Kazakhstan, to
give a critical assessment of historical
phenomena and processes of history of
Kazakhstan.

KBII
MK

Fil 102

dunocodus

Ilon crynentrepae Oonamak Kocibu ic-
OpeKeT KOHTEKCTiHAe (HUIocous Typabl,
OHBIH HETi3ri OesiMIepi, Macenenepi xoHe
onmapApl  3epTTey  oJicTepi  Typaibl
TYCIHIKTEpAl  KaJBITACTHIPAJIBL. [Ton
asAChIHAA  CTYACHTTEp  (MIOCOPUIHBIH
KOFaMJIBIK CaHaHBl JKAHFBIPTYAAFbl POJIiH
TYCIHY JKOHE Ka3ipri 3aMaHHbIH ahaHIbIK
MaceeNepin nienry KOHTEKCTiH/Ie
(UITOCODUSITBIK-TYHHE TAHBIMJIBIK JKOHE
oMiCHaMaJIbIK  MOJCHHMETTIH  HerisaepiH
3epTTEHI.

00J
OK

Fil 102

dunocodus

Hucuunnuna ¢GopMupYeT y CTYAEHTOB
LEJIOCTHOE TpPEACTaBIeHUEe O (uIocopuu
Kak ocoboi (dopme mo3HaHHMS MHpa, 00

KK 1,
KK 2,

KK 12,
KK 21




OCHOBHBIX €€ paslenax, npodiemMax Hu
METOAaX WX M3YYCHUs B KOHTEKCTE
Oymymeit npodeccnoramsHON
JCATEBHOCTH. B paMKax JAHMCIMIUIMHBI
CTYACHTBl HW3y4aT OCHOBBI (hrocodcKo-
MHUPOBO33PEHUYECKON U METO0JIOTHYECKOU
KyJbTypbl B KOHTEKCTEC MOHHMAHHS POJIH
¢bunocopun B MOJICpHU3AINN
OOLIECTBEHHOTO CO3HAHHS W PEUICHHU
rJ100aJIbHBIX 32124 COBPEMEHHOCTH.

GED Phi 102 Philosophy The discipline forms students’ holistic
EC understanding of philosophy as a special
form of understanding the world, its main
sections, problems and methods of studying
them in the context of future professional
activities. As part of the discipline, students
will study the basics of philosophical,
worldview and methodological culture in
the context of understanding the role of
philosophy  in  modernizing  public
consciousness and solving global problems
of our time.
KBII ASM 106 OJIeyMETTaHy, Monyne moHAepi «bonammakka Ke3kapac: KK 2,
MK Cascarrany, KOFaMJIBIK CaHaHbI SKaHFBIPTY» KK 3,
MonenueTTany MEMJIEKETTIK OarapiaMachiHia XK 6,
AHBIKTAIFaH KOFAMIBIK CaHAHBI >KAHFBIPTY KK 7,
MiHAETTEpiH IIemy KOHTeKCiHae OiriM KK 8§,
ATyIIBUTAPABIH  9JIEYMETTIK-TYMaHUTAPIIBIK KK 9,
JIYHUETaHBIMBIH KQJIBIITACTHIPAIbI KK 10,
ool SPC 106 Commornorus, JucuuniaHbl MOy bopmupyIoT KK 12,
OK [Honutonorus, COLMAJIbHO-TYMAHUTAPHOE MHUPOBO33PEHUE KK 15,
Kyneryponorus 00ydaronmxcs B KOHTEKCTE PEHIeHHs 3a/1a4 KK 21,
MOJIEpHHU3AIK OOIIECTBEHHOTO CO3HAHMSA, KK 22,
OIIPEEICHHBIX TOCy/1apCTBEHHON KK 23

nporpamMmoii  «B3rmsim B Oymymee:
MOJIepHU3a1Ms 00IECTBEHHOI'O CO3HAHUS»




GED
EC

SPC 106

Sociology,
Political science,
Culturology

The disciplines of the module form the
social and humanitarian outlook of students
in the context of solving the problems of
modernization of public consciousness,
determined by the state program "Looking
into the future: modernization of public
consciousness”

KBII
MK

Psi 107

Ilcuxomorus

[lon  cTydaeHTTEpHmiH  QJIEYMETTIK  —
T'YMaHHUTaPIBIK KO3KapachlH
KaJIBINITaCTHIPyFa OarbITTaJIFaH,
«bonamrakka ke3 kKapac: KOFaMJIbIK CaHaHBI
KaHFBIPTY» MEMJICKETTIK
OarmapnamackiMeH — OaimaspicTel.  [loH
TYJIFA TICUXOJIOTHSACHI, ©31H-631 peTTey
TICUXOJIOTHUSACHI, OMIP/IH MOHI MEH KociOu
©31H-631 aHBIKTAy IICUXOJOTHSCHI, COHIAMN-
aKTyJIFa apaJIbIK KapbIM-KaTbIHAC
MICUXOJIOTHACBIHAAFBl HET13T1 TYCIHIKTEpi
KaMTHIbI

oo
OK

Psi107

IIcuxonorus

Hucnunnnnaa HarnpasJieHa Ha
(dhopMHpOBaHUE COIMATBHO-TYMaHUTAPHOTO
MHUPOBO33pPEHHsI CTYJEHTOB, CBs3aHa C
rocyJapcTBEHHOU mporpammont «Birmsia B
Oyaymiee: MOJEpHHU3ALM OOILECTBEHHOIO
CO3HaHUSA». JIMCIUIIMHA BKIIFOYAET B ceOs
OCHOBHBIE  MOHATHS 10  ICHUXOJOTHH
JUYHOCTH, TICUXOJIOTUM CaMOPETYJISALNH,
TICUXOJIOTHH CMBICTIa KUZHU u
PO ECCHOHANBEHOTO CaMOOTIPEJICIICHHs, a
TaKK€  ITCHXOJOTMH  MEXJINYHOCTHOTO
oO1eHns

GED
EC

Psy107

Psychology

The discipline is aimed at the formation of
the social and humanitarian outlook of
students, is associated with the state
program "Looking into the future:
modernization of public consciousness."

KK 11,
KK 21




The discipline includes basic concepts in
personality psychology, psychology of self-
regulation, psychology of the meaning of
life and professional self-determination, as
well as the psychology of interpersonal
communication

KK 8,
KK 13,
KK 14,
KK 21,
ON?2

JKBIT KSZhKMN | KyKbIK KoHE [TonAi oKy 3aHHAMANBIK HOPMaIApAbIH Peii
TK 109 chlbaiinac TypaJibl KaJIbl TYCiHIK OepeTiH KYKBIKTHIH
YKEMKOPJIIBIKKA KapChl | HETI3Ti canajapblHBIH MoceleNepiH Kapayra
MOJICHHET Heri3nepi | OarpITTanFaH, COHJIali-aK oiim
IyIIBUIAPABIH  ChIOAMIac YKEMKOPJBIKKA
KapcChI AYHHUCTAHBIMBI MCH KYKBIKTBIK
MOJICHHETIH KaJBIITACTRIPYABI 3epAeneyai
Ko3meial
ool OPAK 109 | OcHoBrl paBa u W3ydyeHrne AMCUMIUIMHBI HalpaBlIeHO Ha
KB AHTUKOPPYILUUOHHON | paCCMOTPEHHE BOIIPOCOB OCHOBHBIX
KYJIBTYPBI oTpacieil mpaBa, KOTOpble [HAarOT oOriee
NpECTABICHUE O POJIM 3aKOHOJATEIBHBIX
HOPM, a TaKXe MpelycMaTprBaeT N3yueHHe
¢ opmupoBaHus AQHTHKOPPYILHOHHOTO
MHUPOBO33PEHUSI W TPABOBOW KYJIBTYPHI
00yYaronmxcs
GED BLACC Basics of Law and The study of the discipline is aimed at
EC 109 Anti-Corruption considering the issues of the main branches
Culture of law, which give a general idea of the role
of legislative norms, and also provides for
the study of the formation of anti-
corruption worldview and legal culture of
students
KBII ETK OKOJIOTHUS KOHE [ToH 3KONOTHANBIK OWIAYABI KOHE TaOUFU
TK 109 TIPLIUTIK KAYINCi3Airi | sKoxyienep MeH  TexHocdepasapablH
JKYMBICBIHIIA KayinTi, TOTEHIIIE
JKargalnapablH — ajaablH - ajdy  KaOuleTiH
KaJIBIITACTHIPAIbI.
ool EBZh 109 OkoJsorus u Hucuunnuna QopMupyeT 3KO3aLIUTHOE
KB 6e30MmacHOCTh MBIIIJICHHE U CIIOCOOHOCTH

KK 8,
KK 13,
KK 14,
KK 21,
ON2




KHU3HCOCATCIbHOCTHU

MIpeLynpexKISHUS OITACHBIX u
Ype3BbIYANHBIX CUTyaLHi B
(yHKIMOHUPOBAHNU IPUPOAHBIX

9KOCHCTEM U TEXHOCHEPHI.

KK 8,
KK13,
KK14,
KK21,
ON4,
ON8

GED ELS 109 Ecology and life The discipline  forms  eco-protective
EC safety thinking and the ability to prevent
dangerous and emergency situations in the
functioning of natural ecosystems and the
technosphere.
JKBII EKN 109 DKOHOMHKA KOHE [IoH SKOHOMHWKANBIK  OWIAy  TOCLITIH,
TK KOCITTKEPITiK 0oceKkeNnecTiKk opTafa KoCIMOPBIHAAPIIBIH
Heri3aepi TaOBICTBI KOCIIKEPITiK KbI3METIH
YUBIMAACTBIPYIBIH ~ TEOPUSUIBIK  JKOHE
MIPAKTHUKAJIBIK JaFabUIapbIH
KaJIBIITACTHIPAIbI.
oo OEP 109 OcHOBBI 5KOHOMUKHK | ucuuminnaa GopMUpyeT SKOHOMHYECKHI
KB u o0pa3 MBINUICHUS, TEOPETHYECKHUEe U
NPEeINPUHUMATENHCT | MPAKTHYECKHE  HABBIKM  OpraHM3alluu
Ba YCIEIIHON NpEAIPUHAMATEIBCKON
JeSITETbHOCTH MPEeaNPHUITUR B
KOHKYPEHTHOH cpefie.
GED BEB Basics of economics | The discipline forms an economic way of
EC 109 and business thinking, theoretical and practical skills in
organizing  successful  entrepreneurial
activities of enterprises in a competitive
environment
JKBII KN 109 Kembacmbuibik Byn moHnmi oky kesiHae OinimM amymibuiap
TK Heri3aepi KOIIOACIIBUIBIK KACHUETTEP/li, CTUIbACPII,
KOCITIOpPBIH, aliMaK »oHEe TyTacTtail el
JICHTeHiHAe acep €Ty OAICTEepiH KoJiaaHa
OTBIPBIN, aJaMAAPIBIH MiHE3-KYJIKbl MEH
e3apa OpeKeTiH THIMII  OacKapyIbiH
ojlicTeMeci MEH IPaKTUKAChIH Urepei
ool OL 109 OcHoBbl muaepctBa | [Ipy  u3yyeHMM JaHHOW  JUCIMILIMHBI
KB oOyJaromiecst OBIaJICIOT METOAOJOTHEH U

npakTukoil d¢ddexkTuBHOrO YyrpapneHus

KK 8,
KK13,
KK14,
KK21,
ON 10




MHOBEACHHUEM M B3aMMOJICHCTBUEM JIIOJCH
IIYTEM HCIIOJIB30BaHUA JIUACPCKUX KAa4CCTB,
CTPIJ'IGFI, METOHAOB BJIMAHHA Ha YPOBHE
OpeaAnpuATrd, pCruoHa U CTPAHbI B LICJIOM

GED
EC

LF 109

Basics of Leadership

When studying this discipline, students will
master the methodology and practice of
effective management of behavior and
interaction of people through the use of
leadership qualities, styles, methods of
influence at the level of the enterprise,
region and country as a whole

KBII
TK

IOAE 109

NHukim03uBTI 63apa
OpPEKETTECy ITUKACHI

[Ton MyMKIiHAIrT MIEKTEYJl aaaMJIapMeH
KapbIM-KaTbIHAC xKacay npouecinae
CTYNEHTTEpAiH KOMMYHUKATHUBTI  JKOHE
QJIEyMETTIK  JaFAbUIApPbIH  JaMBITYIIBI,
epeKIle JeHCAyNbIK MYMKIHIIKTepi Oap
azamIapAblH  QNIEYMETTIK, 3SMOIMOHAJIIEI
KOHE  MIHE3-KYIBIK  KHBIHJBIKTAPbIHBIH
epeKIIeiri Typaisl oimimai
KaJIBINTACTHIPYAbl  KaMTHABI, COHBIMEH
KaTap MHKIIO3UBTI OiniM Oepy jkoHe Kacion
opTajga TYBIHAAUTBHIH TYJIFaapajblK e3apa
opekerTecy Macenenepin IIenryre
KOMEKTeCyre apHaJFaH.

00J
KB

EIV 109

OTHKa
WHKJIFO3UBHOT'O
B3aUMOJEUCTBUA

JucnumimHa TpeanoiiaraeT pa3BUTHE Y

CTYACHTOB KOMMYHUKAaTHUBHBIX u
COIMANILHBIX ~ HABBIKOB B Mpolecce
BSaHMO)IefICTBHH C JIIOABMU C
OrpaHUYCHHBIMU BO3MOXHOCTAMHA
3M0pOBbs,  (OPMHPOBAHHE 3HAHUH O
CBOCOOpazuu COIMAIbHBIX,
OMOIOUOHAJIBHBIX )51 IIOBCACHYCCKUX
TpyAHOCTEH JIVIL c 0CO0OBIMHU

BO3MOXXHOCTSIMHU 310pOBbA, a TaKXE
npu3BaHa IIOMOYb B PCIICHUU 3ajayd
MECKIIMYHOCTHOT'O BSaHMOHeﬁCTBHH

KK 8,
KK13,
KK14,
KK21,
ON10




BO3HHUKAIOIIUX B WHKJTIO3UBHOHN
obOpazoBaTenbHON ®  MPOGECCHOHATBEHOM
cpere.

GED
EC

EIN109

Ethics of inclusive
interaction

The discipline develops communication and
social skills in the process of interaction
with people with disabilities. It forms
knowledge about characteristics of social,
emotional and behavioral difficulties of
people with disabilities. Also it helps to
solve the tasks of interpersonal interaction
in inclusive education and professional
field.

JKBII
TK

EIl1109

Frueimu
3epTTeyNepAiH
HeTi31Iepi )KoHe
aKaJEeMUSUIBIK XaT

[ToH OKBITBIIATBIH  CANANAFbl  FBHUIBIMH
3epTTeyNep oJicTepi MEH aKaJIeMUSIIBIK
XaTTel 3epTTeyre OarbITTairaH. bimim
aTyIIbIap TYKBIPBIMIAMAIIBIK amIapaTIieH
JKOHE  3epTTey  IKYMBICBIHBIH  HETi3Ti
KE3CHJICPIMEH, OMICTEP/IiH JKIKTEIyIMEH,
oJapbl KOJJIaHy cajalapbIMEH TaHbBICAMIbI.
biniMm amymemap FUIBIMH - 3€pTTEYIEPIi
CaHJIBIK JKOHE camnaJsblK Tanaay
JarfpUlapblH ~ WTepyre  JKOHE  OHBIH
HOTWDKEJIEPIH aKaJIeMHSUIBIK OpTaJia MaKajia
MeH OasHamanmap TYpiHIE  YCHIHyFa
yiipeHei.

KK 8,
KK13,
KK14,
KK21,
ON1
ON 4

00
KB

EII109

OCHOBBI HaYYHBIX
WCCIIEIOBAHNUN U
aKaJIeMUYECKOe
MTUCHMO

HvcuuiuinHa HampaBjieHa Ha UW3y4YeHUe
METOJIOB  HAYYHBIX  HCCIICJIOBAaHHNA U
aKaJeMHU4YCCKOro IiMmcbMa B I/I3yqaeM0171
obmactu. OOydarommecss O03HAKOMSATCS C
MOHSATUAHBIM ~aliapaTtoM W OCHOBHBIMH

JTaraMu HCCIIeJ0BATEIbCKOMN
JESATSIbHOCTH, KJIACCHU(PHUKAIIMEH METO0B,
o01acTIMH 1704 MIPUMEHEHUSL.
OO0yuaromuecs Hay4arcs BJIAAETh
HaBBIKAMU KOJNYECTBEHHOTO 51

Ka4C€CTBCHHOT'O aHaJIu3a Hay4YHBIX




HCCIICAOBAHUM U TIPEICTABIATh PE3YIbTAThI
B BHIE IyONWKalWid ¥ BBICTYIUICHHH B
aKaJIeMHUYECKOU cpefie.

GED
EC

EIN109

Basics of Law and
Anti-Corruption
Culture

The study of the discipline is aimed at
considering the issues of the main branches
of law, which give a general idea of the role
of legislative norms, and also provides for
the study of the formation of anti-
corruption worldview and legal culture of
students

Tin momymi/
SI3pIKOBOI
MO/
language
module

Mopayabai coTTi asgKTaFaHHAH
Keiiin Ou1iM anymbl KadiierTi:
KK 16, KK 17, KK 18

Ilocue ycnenmHoro 3apepuieHus
MO/YJIsl 00y4aronuiics Oyaer:
OK 16,0K 17, 0K 18

Upon successful completion of
the module, the student will:
GC 16, GC 17,GC 18

KBII
MK

K(O)T 103
(1,2)

Kaszax (opsic) Timi

[lon Kka3ak TUTIH IIET TUTL peTiHIE
CTYICHTTEpPre TUIMI KOJAAHYABIH OapiibiK
JNeHTerinae KOMMYHUKATHBTIK
KY3BIPETTUTIKTI  KaJBIITACTEIPY  apKBLIBI
QNICYMETTIK,  MOJICHHMETApajblK,  KoCiOM
KapbhIM-KaThIHAC KYpalbl pETiHAE Ka3ak
TIJTIH camnaybl MeHrepy/li KaMTaMachl3 eTel

00
OK

K(R)Ya
103 (1,2)

Kazaxckwii
(pycckwuit) A3bIK

Juctunnuaa obecrieunBaeT KayeCTBEHHOE
YCBOCHHE Ka3aXCKOTO sI3blKa KaK CpelcTBa
COLIMAJIBHOTO, MEXKKYJIBTYPHOTIO,
npodecCHOHANBHOTO  OOLIEHHsT — 4epes
(dbopmupoBaHue KOMMYHHUKaTUBHBIX
KOMIIETCHLIUM BCEX YpOBHEM
WCIIONIB30BAaHUS  S3bIKA JUISI HM3y4arolIuX
KA3aXCKUH SI3bIK KAK UHOCTPAHHBIN.

GED
MC

K(R)La 103
1,2)

Kazakh (Russian)
language

The discipline provides high-quality
mastering of the Kazakh language as a
means of social, intercultural, professional
communication through the formation of
communicative competencies at all levels
of language use for students of Kazakh as a
foreign language.

10

1,2

KK16,
KK17,
KK18

KBII
MK

ShT 104
(1.2)

[leren T

[Mon crynmeHTTEpaiH  MOJCHHETAPAIIBIK-
KOMMYHHMKATUBTIK KY3BIPETTLIIrH MIeTeN
Timiage OiniM Gepy OapbIChIHIA JKETKUTIKTI
JICHIeiJ1e KaJIbITACTHIPAIbI.

10

1,2

KK16,
KK17,
KK18




ool IYA 104 Wnoctpansslii s3pik | JucuumimHa GopMHpYET MEKKYIBTYPHO-
OK 1,2 KOMMYHHUKATHBHYIO KOMITCTEHITUFO
CTyIICHTOB B IIPOLECCE HHOS3BIYHOTO
00pa3oBaHMsl Ha JOCTATOYHOM YPOBHE.
GED FL 104 Foreign language The discipline forms the intercultural and
MC 1,2 communicative competence of students in
the process of foreign language education at
a sufficient level.
XKapatpuisicT | MoayJbai COTTi asiKTaraHHaH JKBIT/ AKT 105 AKnaparThIK- [Ton mpornecTep i, akmaparThl i31ey, caKkTay JKK19
aHy- Keifin O0l1imM anmymsl Kabierri: | MK KOMMYHHKALIMAIBIK | JKOHE OHJIEY omictepiH, CaH/IBIK
FBUTBIMH KK 19 TEXHOJIOTHSLIIap TEXHOJIOTHSJIAP apKbUIbl aKMapaTThl )KUHAY
Mo yi/ ON1, ON2, ON3, ON 4, ONS, (aFpUIIIBIH TUTIHAC) JKoHEe Oepy TocLuepiH ChbIH TYPFBICHIHAH
EctectBenno | ON9 Oaramay JKOHE Tanuay KaOineTin
- Hay4YHbIA KaJIBIIITACTBIPA/IbI. CryneHTrep
MOy B/ IHocie ycnemHoro 3apepuieHus KOMIIBIOTEPITIK JKyHenep
Natural MOYJIs1 O0yJaroImuiics Oyaer: APXUTEKTYPAChIHBIH  TYKBIPhIMIAMAbIK
Science and | OK 19 HETI3IePiH, ONEePalMsUIbIK JKyHenep MeH
Mathematics | ON1, ON2, ON3, ON 4, ONG6, JKENIepai 3epTTeii; JKeliTik oHe Bed
module ON9 KOCBIMINIAJIAP/BI 33ipJiey KOHIETIHSIAPhI,
Upon successful completion of aKMapaTThIK KayiNcCi3liKTi KaMTaMachl3 eTy
the module, the student will: Kypajijapsl Typaibl OuTiM anajpl; Kasipri
GC19 3aMaHfbl  aKIAPaTTHIK-KOMMYHUKAIUSIIBIK
ON1, ON2, ON3, ON 4, ONS, TEXHOJIOTHSIIAP/Ibl TMalJalIaHy JaFabLIaphl
ON9 KaJIBIITACAIBI.
ool IKT 105 NudpopmanmonHo- Huctunnuna  Qopmupyer  cmocoOHOCTH
OK KOMMYHUKAIIUOHHBIE | UCIIOJIb30BATh JUTSL peLeHus
TEXHOJIOTHH (Ha AQHAJIUTUYECKUX W HMCCIEOBATEIBCKUX
AHIJL. S3bIKE) 3a]]a4 COBPEMEHHBIE TEXHUUECKUE CPEJICTBA
1 MHPOPMAIOHHBIE TEXHOJIOTHH U YMEHHE
paborats ¢ umHpOpPMaUMEH B TIOOAIBHBIX
KOMIIBIOTEPHBIX CETSIX.
GED IKT 105 Information and The discipline forms the ability to use
MC Communication modern technical means and information

Technologies (in
English)

technologies to solve analytical and
research problems and the ability to work
with information in global computer




networks.

BII
KOOK

ET 201

DKOHOMHUKAJIBIK
TEOPHS

Ilon OimiM amympUTapFa  3KOHOMHKAHBI
Kyite peTiHze, HeT13r1 YFBIMIIAP,
KaTeropusiap, 3aHfjap >OHE KOFaM MEH
KOMITaHUSHBIH ~QJICyMETTiK-9KOHOMUKAJIBIK
JIAMYBIHBIH 3aHIBUIBIKTAPBI Typajibl TYCIHIK
Oepeni, SKOHOMHUKAJIBIK OMITay TBI
KaJIBINTACThIPpAAbI.

B/l BK

ET 201

DKOHOMHYECKAS
TEOpHs

Jucuurina JIaeT oOyJaronumcs
npejacTaBiIeHHe 00  OKOHOMHKE — Kak
CHUCTEMC, OCHOBHBIX TIOHATHSAX,
KaTeropHsX, 3aKOHaX M 3aKOHOMEPHOCTSIX
COIHATBbHO-YKOHOMUYECKOT O Pa3BUTHSA
obmectBa wu  Qupmb,  dopMupyer
9KOHOMHYECKHI 00pa3 MBIIUICHUSI.

BD UC

ET 201

Economic Theory

The discipline gives students an idea of
economics as a system, the basic concepts,
categories, laws and patterns of socio-
economic development of society and the
firm, forms the economic way of thinking.

ON4

BII
KOOK

EM 202

BKOHOMI/IKaHaFBI
MaTreéMaTukKa

[Ton OimiM amymsUIapbIH YKOHOMHUKAIBIK
ecenTepal KOCBIMIIIAMEH Talijay JKoHE
renty, KaxeT Oonran XKarmanaa
KOMIBIOTEPIIIK TEXHHUKAHEI KOJIIaHa
OTBIPBIT,  SKOHOMHKAJaFbl,  OWU3HECTErl
0acKapylUIbUIBIK ecenTep/i Tanaay Ke3iHjae
MaTEeMaTHKAIIBIK ~ MOJIENBJEY  OJICTEpiH
KOJIJIaHy KaO1JIeTiH KaJIbIITaCThIPAIIbI

B/l BK

ME 202

Marematuka B
3KOHOMUKE

Jucturnnuaa GopMHpYET y 00ydaromuxcs
CIIOCOOHOCTh aHAM3WPOBATH M pemaTh
SKOHOMHMYECKHE 33/1a4H C MPHUIIOKEHUEM, B
cilydae HEOOXOJMMOCTH C UCTOIB30BaHHEM
KOMHBIOTepHOﬁ TCXHHKH, IIPUMCHATH
METOABl MaTEMaTHYECKOI'0 MOJICIIMPOBAHHUS
IpU aHaju3e YNPaBICHYECKUX 3a1ady B
JKOHOMMKE, OM3HECE

ON3




BD UC

ME 202

Mathematics in
Economics

The discipline forms students' ability to
analyze and solve economic problems with
the application, if necessary using computer
technology, to apply methods of
mathematical modeling in the analysis of
management problems in  economics,
business

BII
KOOK

ESA 206

DKOHOMHUKAIaFbl
CTATHCTUKAJIBIK
omicrep

[lon  ko#bUIFAaH  MIHIETTEPre  ColKec
JepEKTepAl KHUHAY, Taljiay >XOHE OHJEY,
€CeNTey HOTHKENIEPIHe Tajmay >Kacaubl
JKOHE KOPBITBHIHABLIAPTBI Heri3aeini,
coHJIal-aK SKOHOMHUKAIBIK
KOPCETKIMTEP/IH CEHIMILIITI YIIH TOIBIK
JKayar oepei

B/l BK

SME 206

CraTtucTuueckKue
METOJIBI B
SKOHOMHUKE

Hucuunnuna ¢GopMHPYET HABBIKH IO
coopy, aHamm3zy u 00pabOTKe IaHHBIX
COIJIACHO MOCTaBJICHHOM 3aJ1a4u,
NPOBOJMTH aHAIIN3 Pe3yJIbTAaTOB pacyera U
06OCHOBaTb BbIBOJIbBI a TaK XK€ HECTU
MIOJTHYIO OTBETCTBEHHOCTb 3a
JIOCTOBEPHOCTH HKOHOMHYECKHX
II0Ka3areJen.

BD UC

SME 206

Statistical methods in
economy

The discipline forms the skills to collect,
analyze and process data according to the
task, to analyze the results of calculations
and justify the conclusions, as well as to
bear full responsibility for the reliability of
economic indicators.

ON3

BII TK

BO 216

bara opHary

[Mon OimimM amymbUIapia HETI3Ti FBUIBIMA
Teopusiiap MEH Oara oenriney
caJlaChIHIAFbl  YHBIMIApAbIH  TaxkipuoOeci
Typabl TEOPHSITBIK oMl
KaJIbINITACTHIPA/IBI. Bara Oenriiey i
Heri3ri ozicTepiMeH, MapKETUHITIK
KypajJlapbIMEH, CTpaTeTHsAChIMEH JKOHE
TAKTHUKACHIMEH TAHBICTHIPAJIbl JKOHE OiIiM

ON3
ONG6




ayIIbUIapAbIH OaFa OCNTiIey calachIHIaFbl
0a3abIK IIPAKTHKAJIBIK JlaF IbLIapbIH
JIaMBITaIbI.

B/l KB

Cen 216

LlenooOpa3oBanue

Hucuunnuna ¢opMmupyeT y oOydaromuxcs
TEOPETHYECKUE 3HaHHA 00 OCHOBHBIX
HAYYHBIX TEOPHAX U OIBITE OPTaHHW3AINi B
chepe 1eHOOOpA30OBaHUS; 3HAKOMHT C
OCHOBHBIMU METOAaMHU, MAPKETHUHIOBBIMH
WHCTPYMEHTAMHM, CTpaTerued U TaKTUKOU
[IEHO00pa30BaHus; pa3BUBaeT y
oOyyaromuxcsi 0a30Bble  MPaKTHYECKHE
HABBIKU B 00JIACTH [IEHOOOpa30BaHMSI.

BD EC

Pri 216

Pricing

The discipline forms students " theoretical
knowledge of the main scientific theories
and experience of organizations in the field
of pricing. Introduces students to the basic
methods, marketing tools, pricing strategy
and tactics, and develops basic practical
skills in the field of pricing.

BII TK

Szh 216

CrpaTerusuibiK
)Kocrapiay

E): CTPATETUSITBIK JKocTapiay Il
oficHaMachl MEH JIOTHKAChl Typajibl Oiiim
Oepeni. CrpaTerusuiblk oHe Oacekei
Tanuay >Kyprizyai; OusHec-)xocmapiay MeH
Om3HeCTi PEUMHKUHUPUHT T Kysere
aChIPYIbI yipereni. XKocnapnay
NPOIECIHIH ~ KagaMJbIK  TEXHOJIOTHSCHI
JaFrdbUIapblH, CTpaTerusuiapAbl  d3ipiiey
azicTepi; CrpaTerusuibik JKocTap
KY)KaTTapblH KYPBUIBIMIAY XKOHE pecimIey
JaFIbUIapblH  JJAMBITaJIbI. Y iibIMHBIH
CTPATETHSUIBIK KOCTIApbIH J3ipyey KoHE
OHBIH iCK€ aChIPBUTYBIH Oackapy OOMBIHIIA
KY3bIpeTTepi  KaJbINTACTBIPYFa  BIKHAJ
eTe/i.

B/l KB

SP 216

Crparerudeckoe
IIJIAHUPOBAHUEC

HI/ICHI/IHHI/IHa JAa€T 3HAaHUA O METOOOJIOIMH
" JIOTUKE CTPATCrHYCCKOro jiaHrupOBaHUs.

ONG6
ON9




Y4yuT OpoBOAMTH  CTpaTeTHMYECKU U
KOHKYPEHTHBI ~ aHaln3; OCYIIECTBIATH
OM3HEeC-TUTAHUPOBaHWE W PEUHXUHUPHHT
OusHeca. Pa3BuBaeT HaBBIKM IOIIArOBOMN
TEXHOJIOTUM  MpoIlecca  IUIAaHUPOBAHUS,
METOJIOB Pa3pabOTKH CTpaTeruii; HaBHIKOB

CTPYKTYpUPOBaHUS u odopmieHus
JOKYMEHTOB  CTpPaTermyeckoro  IUIaHa.
Crioco6cTBYeT (hopMUpOBaHUIO
KOMITETeHITH I o paspaboTke

CTpaTernyeckoro IiaHa OpraHM3allud U B
YOPABJICHUH €r0 peanu3anuceii.

BD UC

SP 216

Strategic planning

The discipline provides knowledge about
the methodology and logic of strategic
planning. Teaches to conduct strategic and
competitive analysis; to carry out business
planning and business reengineering.
Develops skills of step-by-step technology
of the planning process, methods of strategy
development; skills of structuring and
execution of strategic plan documents.
Contributes to the  formation  of
competencies for the development of the
strategic plan of the organization and in the
management of its implementation.

BIT
AKOOK

EUEKA
207

DIEKTPOHABIK
YKIMET XoHe
AIEKTPOHIBIK KYy)KaT
alfHaJIBIMBI

Ion mporiecTepi ABTOMATTAH/IBIPY
KypajJapblH Maiianany, SJICKTPOHIBIK
KY)KaTTap/bl jKacay >XKoHE CHTI3y, oJap.bl
OHJIEY, CaKTay, 1371y *KoHe Oepy, CoHman-aK
KY>KaT aifHaJIbIMbI MEH OM3HEC TpOIIeCcTeP/Ii
JKocmapiay — TpoIecTepi,  OpPBIHIATYbIH
OakplIay, Talgay >KOHE KETUIAIPY apKbLIbI
Karas3chbl3 Oackapy TEXHOJIOTHSICHIHA
Kelryre OaiyIaHBICTBI MIHACTTEPAl LIelry
VIIH KaXeTTi OUNIMII KajbIITacThIpyFa
OarpITTasIFaH. As3amarrtapra, OmW3HeECKe,

ON1
ON2




MEMJICKETTIK OWJTIKTIH Oacka na
TapMaKTapbIHa KOHE MEMIIEKETTIK
mIeHeyHIKTepre  akmapar Oepy  JKoHE
KaJbIITACKAaH MEMJICKETTIK  KbI3METTep
KUBIHTBIFBIH ~ KOpCeTy  Tociimi,  OHAa
MEMJICKET TIeH OTIiHIm OepyIr apachbiHAarsl
KeKe e3apa 1C-KMMBIIT OapbIHILA
a3alTBIIBIN, AKMApaTTHIK TEXHOJOTHUSIAp
OaphIHIIA MalJaIaHBITYbl MYMKIH.

B/ BK

EPED 207

OIEKTPOHHOE
MMpaBUTCIILCTBO U
3JIEKTPOHHBIN
JIOKYMEHTO000POT

Jucuuruimaa HarpaBjeHa Ha
(hopMupoBaHUEe HEOOXOAMMBIX 3HAHMM IS
pelICHuA 3a4a4, CBA3aHHBIX C IICPEXOA0OM K
0e30yMa)KHON TEXHOJIOTHUHM  YIPaBIICHUS
IIyTEM HCII0JIb30BaHUA CpcacTB
aBTOMAaTH3aIMH NIPOLIECCOB, COCTABIEHHS U
BBOJA OJEKTPOHHBIX JIOKYMEHTOB, X
00paboTKH, XpaHEeHHUs, ITOMCKA U TepeIadH,
a TaKKe MPOLECCOB  IUIAHUPOBAHMSA
JOKyMEHTO000pOTa M OHM3HEC IPOIECCOB,
KOHTPOJISI ~ WCIIONHEHWs,  aHalh3a |
COBEpILICHCTBOBAHUS. Croco6
MPEI0CTaBICHUS UHPOPMAIIUKA U OKa3aHHUs
yKe c(hopMHUPOBaBIIETOCS Habopa
TOCYNApCTBEHHBIX  YCIyr  TpaXKJaHaM,
Ou3HEeCy, APYruM BETBSM TOCYAapCTBEHHON
BJIACTH W TOCYIapCTBEHHBIM YHHOBHHKAM,
IpH KOTOPOM JIMYHOE B3aUMOJACHCTBHE
MEXAY TOCYZapCTBOM U  3aABUTEIEM
MHUHUMH3UPOBAHO u MaKCHMaJIbHO
BO3MOXHO UCTIONIB3YIOTCS
WHPOPMAITMOHHBIE TEXHOJIOTHH.

BD UC

EGEDM
207

Eelectronic
government and
electronic document
management

The discipline is aimed at developing the
necessary knowledge to solve problems
related to the transition to paperless
management  technology by  using
automation tools for processes, compiling




and entering electronic  documents,
processing,  storing,  searching  and
transmitting them, as well as document
flow planning and business processes,
execution control, analysis and
improvement. A method of providing
information and providing an already
formed set of public services to citizens,
businesses, other branches of government
and government officials, in which personal
interaction between the state and the
applicant is minimized and information
technologies are used as much as possible.

ODKOHOMUKAH
BIH ipremni
Herizaepi/
dyHaMeHTa
JIbHBIC
OCHOBEI
3KOHOMUKH/
Fundamental
s of the
economy

Mopayabai coTTi asgKTaFaHHAH
Keifin 0l1iM amymsl Ka0ijeTTi:
ON1, ON2, ON4, ON5, ONBS,
ON7, ON8, ON10, ON11

Ilocne ycnenmHoro 3apepuieHus
MoayJsi o0yuaroumuiics Oyner:
ON 1, ON2, ON4, ONS5, ONG,
ON7, ON§, ON10, ON11

Upon successful completion of
the module, the student will:
ON1, ON2, ON4, ONS5, ONS,
ON7, ON8, ON10, ON11

BII
KOOK

KKK
203

Koacibu KpI3MeTKe
Kipicme

«MapKeTHH oimim oepy
OarjapiamMachlHBIH ~ Ma3MYHBI  Typabl,
Hecuemk OumiM Oepy JKyHeciHiH OKy
MIPOLIECi TYPaJbl TYCIHIK KaJIBIITACTHIPAIBL.
[IsirapMalbuIbIK JKoHE OoJtamaKkThl
oiinayra, OMIpIIIK MakKcaTTapMeH
YIITAaCTBIpa OTHIPBIT OKY MaKcaTTapblH
KOcHapJay JaFAblUIapblH KalbIITACTBIPYFa
JKOHE KociOu TyHiHAeMe xacayra yHpeTei.
binim anymputapra  e3iHiH Oimim  Oepy
KbI3METIH (©3iH-631 Oackapy) Oackapyabl
YUBIMAACTRIpY/Ia KOHE YHHBEPCUTETTETi
TOPTII epexenepine KOWBIIATHIH
TaJIaNTap bl KAJIBIITACTHIPAIbI.

B/l BK

VPD 203

Bgenenue B
pohecCUOHATBHY IO
JIESTEILHOCTh

dopMHpyeT TIPEACTABICHNE O COACPKAHUU
o0pa3oBaTeIbHOMN MIPOTPaMMBI
«MapkeTuar», 00 y4eOHOM mporiecce
KpPEeIUTHON CHCTeMBbl OOyYeHHs. YUUT
TBOPYECKH W TIEPCIICKTHBHO MBICIUTH,
BBIpa0aThIBaTh YMEHHS B IUIAHHPOBAHUU
neneid oOydeHuss BO B3aWMOJCWCTBUU CO
CBOMMH >KM3HEHHBIMH LIE€JIIMHU, COCTaBJISATh
npodeccuonanbHoe pestome. Dopmupyer

ON10,
ON11




TpeboBaHus K o0yyaromumcst B
OpraHM3alliy  YIPaBICHUS COOCTBEHHOM
yaeOHOH JIeSITEIbHOCTHIO
(caMOMEHEeKMEHT) W K  [paBUIaM
MOBEJICHHUS B BY3€.

BD UC

IPA
203

Introduction to
professional activity

Forms an idea about the content of the
educational program "Marketing", about the
educational process of the credit education
system. Teaches you to think creatively and
forward-looking, develop skills in planning
learning goals in conjunction with your life
goals, and draw up a professional resume.
Forms requirements for students in the
organization of management of their own
educational activities (self-management)
and for the rules of conduct at the
university

BII
JKOOK

Mik-Mak
204

Muxkpo-
MAaKpO3KOHOMUKA

[lon MUKpPO >KoHE MaKpojAeHrennepIeri
TYKBIPBIMJIAMATIBIK ~ anmapar  Typajibl
Kyreni TYCIHIK Oepeni; Heri3ri
MaKpPO3KOHOMHUKAIIBIK YFBIMIAp/bI,
caHarTap MeH KOPCETKIIITeP/Ii
CUTIATTAN]IBI. I'padukrepmi KYpY
omicTepiMeH  JKOHE  ONlapabl  Talaay
KYprizymMeH TaHBICTHIPA/IbI.
Makpo3KOHOMHKAIIBIK HapBIKTap/1aF bl
HeTi3ri MaKpO3KOHOMHUKAIIBIK
CyOBEKTIIep/iH JKarmaiibl MEH MiHe3-
KYJIKBIH JKOHE OJIapJIbIH 63apa 0aliaHbIChIH
Tangay OOMBIHIIA SKOHOMHKAJBIK Oinay
CaIIThIH KaJIBIITACTHIPY OolibIHIIA
Jarapuiapasl  Jambitansl.  JlepexTepi
KUHAKTayla >KOHE oJapAbl TYCiHIipyzae
KY3bIpeTTi Ooyra yiperei.

B/l BK

Mik-Mak
204

Muxkpo-
MaKpPO3KOHOMUKA

Hucuunimna JlaeT CHCTEMHOE
npeaACTaBJIICHUE O MOHATHHHOM armapare

ON4
ON8




Ha MUKPO U MakpOYPOBHSX; XapaKTepU3yeT
OCHOBHBIE MaKpPOIKOHOMUYECKHE MOHSTHSA,
KaTeropuy ¥ TIOKa3aTelld. 3HAaKOMHUT C
METOJIaMH  TOCTPOSHUE  TpaduKOB U
MpOBEACHUEM HX aHamu3a. Pa3BuBaeT
HaBBIKH o (hOopMHIPOBAHUIO
SKOHOMHUYECKOr0 00pa3a MBIIUICHUS, I10
aHaIM3y  COCTOSHUS W TOBEACHHS
OCHOBHBIX MaKpOIKOHOMHYECKUX
CyOBEKTOB  Ha  MaKPOIKOHOMHYECKHX
pPBIHKaX, U MX B3aWMOCBs3eH. YUUT OBITH
KOMIIETEHTHBIM B 000OIIEHUN JAaHHBIX U UX
WHTEPIIPETaINH.

BD UC

Mik-
Mac204

Micro-
Macroeconomics

The discipline gives a systematic view of
the conceptual apparatus at the micro and
macro levels; characterizes the basic
macroeconomic concepts, categories and
indicators. Introduces the methods of
constructing graphs and conducting their
analysis. Develops skills to form an
economic way of thinking, to analyze the
state and behavior of major macroeconomic
actors in macroeconomic markets, and their
interrelations. Teaches to be competent in
summarizing data and their interpretation.

BII
AKOOK

BE 208

Byxrantepiik ecemn

bynr mon OinmiM anmymbuiapia aKmapaTThl
OHJICy, OCHI aKMapaTThl Tainay KesiHue,
KACIITOPBIH HIOTTapbIHBIH JKYMBIC
JKOCTIApPbIH  d3ipJiey Ke3iHIe, COHAal-aK
OHBIH  HEri3iHAe  OyXraiTepiik  ecen
HIOTTAPbIHBIH JKOCHAPbIH KYypy Ke3iHje,
OyxrajTepiik ecern MIOTTAPBIHIIA
KOCIITOPBIHHBIH, IAPYaIlbUIBIK KhI3METiHIH
HOTHXKEIIEpIH KOpCeTy Ke3iHae, COHAal-ak
OyXxrajTepyiik ecelm HbICAHJIAPbIH jKacay
Ke3lHJe KaXeTTl JIaF IBLTAP BT

ON5




KaJIbINITACTBIPAABbI.

B/ BK

BU 208

Byxranrepckuil yuér

Hannas  muctmmmHa — QopMupyeT Y
00yJaronmxcs HaBBIKH HEOOXOAMMEIE TPHU
o0paboTke uWHGpOpPMAIUKM, TIPU aAHAIHU3C
JMaHHOW WHGpOpMAIK, TpPH pPa3paboOTKe
pabouero ImiaHa CYETOB TPEATPUATHSA, a
Takke QOPMHPOBAaHMM Ha €ro OCHOBE
JAHHOTO IJJaHa CYETOB OyXTraJTepCKUX
MPOBOAIOK, TIPU OTPAXKEHWH Ha CUYeTax
OyXranaTepcKoro yuera pe3ynbTaToOB
XO3SIMCTBEHHOM AeATSIILHOCTH
NPEINPUATHS, a TAaKKe MPH COCTABJICHUU
(hopM Oyxrantepckor OTYETHOCTH.

BD UC

A 208

Accounting

This discipline forms students" skills
necessary for processing information,
analyzing this information, developing a
working chart of accounts of an enterprise,
as well as forming accounting entries based
on this chart of accounts, when reflecting
the results of economic activity of an
enterprise on accounting accounts, as well
as when compiling accounting forms.

BII
KOOK

BIBN 210

buznec unesnaps
Oackapy Herizaepi

[Ton 6inimM amymsIapaa Ou3Hec-uaesIapIbl
Oackapy  Herizzepi  TypaJibl  TYCiHIK

KaJIBIIITACTHIPAIbI, ousHec-
TYXKBIpbIMJIAMAJIAPbl  KypyFa y#peTeni,
Ou3Hec-mporecTepai Oaranay JKOHE

Oackapy olicTepiMeH, COHIai-ak OW3HeCTI
Oackapy  cajachIHIAFbl  IPAKTHUKAIBIK
JIAFbLIAPMEH TaHBICTHIPA/IbI

BJI BK

OuUBI 210

OCHOBEHI ynpaBieHUS
Ou3HeC UaesIMU

Hucuunnuna ¢opmupyeT y oOydaromuxcs
Ipe/CTaBIeHNEe 00 OCHOBAaxX YNPABICHUS
Om3Hec-uAesIMH, yYUT CO3[aBaTh OW3HEC-
KOHIIETIIINH, 3HAKOMHT C METOJaMH OLICHKH
W yhOpaBieHus OW3HEC-TIpollecCaMH, a
TAaKXXC MNPAaKTUYCCKNM HaBbLIKaM B OGJIaCTI/I

ON10,
ON11




OM3HEC ynpaBIeHUsL.

BD UC

FBIM 210

Fundamentals of
Business Idea
Management

The discipline forms students"
understanding of the basics of managing
business ideas, teaches them how to create
business concepts, introduces methods of
evaluating and managing  business
processes, as well as practical skills in the
field of business management.

BII
KOOK

Kar 211

Kapxst

[Ton  OimiM  anymbuIapaa  KapsKbUIBIK
KaTeropusuiap, TEPMHUHOJIOTHSL ~ JKOHE
9KOHOMHKAJIBIK ~ IPOIECTETi  KAap)KbIHBIH
MaHBI3ABUIBIFBl  Typasibl  OiliM  KYHeciH
KaJIBIITACTBIPAbL. bimiM amymisimap KapKel
CaHATBIHBIH HeTi3ri OarpITTaphl cajachHa,
HIapyallbUIbIK JKYPri3yln CcyObeKTiIepaiH
OpPTYpIL camanapel CaJACHIHIAFB KapiKbI
TETITi KO3FANBICHIHBIH PO Typaisl OiliM
anasl

B/ BK

Fin 211

dunancer

Huctunmuna dopmupyeT y obydaromumxcs
CHCTEMYy  3HaHHH 0 (MHAHCOBBIX
KaTeropusX, TEPMUHOJIIOTHH U 3HAYMMOCTH
(UHAHCOB B 3KOHOMHYECKOM  TIpoOIIecce.
OOyuatomuecs: npuoOpeTaroT 3HAHHUS B
chepe OCHOBHBIX HarpaBJIeHUH
(hMHAHCOBBIX KaTETOPHIL, O POJIU JABHIKCHUS
(¢uHaHCOBOrO MexXxaHW3Ma B  00JacTu
Pa3IUYHBIX coep XO3AHCTBYIOIINX
CyOBEKTOB.

BD
ucC

Fin 211

Finance

The discipline forms students" system of
knowledge about financial categories,
terminology and the importance of finance
in the economic process. Students acquire
knowledge in the field of the main
directions of financial categories, about the
role of the movement of the financial
mechanism in the field of various spheres

ON5




of economic entities

BII
KOOK

Men 209

MeHneKMeHT

[on CTYACHTTEPIiH MEHEDKMEHT
caJachIHIAFBl FBUIBIMH IpPTelli TEOPHSITBIK
OlmiMaepin KaJIBIITACTHIPAIBI;
CTYICHTTEPMAIH MCHEPKMEHTTIH  HETI3ri
(yHKIMSUTApeIH ~ OpBIHIAYZA  JKYHENiK
MPAKTUKANBIK ~ JaFabliapAbl  WrepyiHe
BIKIAJN €Tefi; Oackapy oIICTEpiH Hrepyre
MYMKIHIIK Oepemi; CTyIeHTTepl MIemiMm
KaObUIIay MEXaHW3MIMEH J>KOHE OJapIblH
TUIMIUTTH OaFanaybIMEH TaHBICTHIPAIIBL;
NePCOHAIIBI Oackapy JmicTepiH,
YKaHKaJapabl Iemry omicTepiH yupeTeni,
Oackapy KBI3METIHIH THIMAUINH Oaranay
KY3BIPETTEPiH JaMBITA]IbI.

B/ BK

Men 209

MeHeKMEeHT

Juctmuimaa  GopMHpPYeT Yy  CTYACHTOB
Hay4YHbIE (byHIaMeHTaIbHbIC
TEOPETUYECKUe  3HaHWA B 00JacTu
MEHEKMEHTA; CIIoco0CTBYET
NPUOOPETEHHIO CTY/IEHTAMH CHCTEMHBIX
NPaKTUYECKUX  HABBIKOB  BBIMOJIHEHHS
OCHOBHBIX (YHKIMI MEHE/KMEHTa; JIaeT
BO3MOKHOCTb OBJIAJIETh METOJaMU
MEHEDKMEHTa; 3HAKOMHUT CTYJICHTOB C
MEXaHMU3MOM  TIPUHATUS  pElIeHUH U
OEHKOH WX  A(PQPEKTUBHOCTH;  yUUT
MeTOoAaM yIpaBieHUS MIEPCOHAIIOM,
crocobaM  paspeieHusi  KOHQ)JIMKTOB,
pa3BuUBacT KOMIETEHIIMA IO  OICHKE
3¢ deKTUBHOCTH yIpaBIEHYECKOU
JIeSITEIIbHOCTH.

BD UC

Man 209

Management

The discipline forms students scientific
fundamental theoretical knowledge in the
field of management; promotes the
acquisition by students of systemic practical
skills in performing the basic functions of

ONG6
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management; makes it possible to master
the methods of management; acquaints
students with the decision- making
mechanism and the assessment of their
effectiveness; teaches personnel
management methods, methods of conflict
resolution, develops competencies for
assessing the effectiveness of management
activities.

BII
KOOK

Mar 212

MapketuHr

[loH MapKeTHHITIH TEOPHSIBIK Heri3aepi
MeH KaTerOPHSUIBIK-TY KBIPIMIaMaJIbIK
anmnaparbiH 3epaesieyre, coHAal-aK
YUBIMIAPIBIH KBI3METIHJE MAapKETHHITIH
JIIEMEHTTEPI MEH MPUHIMITEPIH KOJAaHY
OOWBbIHIIIA  MPAKTUKAIBIK  JaFAbUIapabl
urepyre OaFbITTanFaH. Byl TOH Kbl
MapKeTHHT MEHEKMEHTI KOHTEKCTIHJe
MapKETHUHTTIK KBI3METTI YHBIMIIACTHIPY/IbI
OlTy/1i KaMTaMachl3 eTei.

B/ BK

Mar 212

Mapketusr

JucuunnuHa HampaBlieHa Ha HW3YyYeHHUE
TEOPETHUECKUX OCHOB M KaTeropHUaIbHO-
MOHATHUIHOTO ammapaTta MapKeTHHra, a
TaKKe OBJIaJIEHUE MPaKTHYECKUMHU
HaBBIKAMHU I10 TPUMEHEHHIO DJIIEMEHTOB U
MPUHITUIIOB MapKEeTUHTa B JICSITEILHOCTH
OpraHU3aLMH. JlanHast NUCIHINIMHA
obecrieuynBaeT 3HaHWE OpraHu3aluu
MapKETHHTOBOU JESITEIILHOCTH B KOHTEKCTE
MapKETHHT-MEHEDKMEHTA B T[EJIOM.

BD UC

Mar 212

Marketing

The discipline is aimed at studying the
theoretical foundations and categorical and
conceptual apparatus of marketing, as well
as mastering practical skills in the
application of elements and principles of
marketing in the activities of organizations.
This discipline provides knowledge of the

ONG,
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organization of marketing activities in the
context of marketing management in
general.

BII
JKOOK

OP 205

OKy IIpaKTUKAChI

On OacTankbl KociOM AarIblIapAbl, alFaH
TEOPHATIBIK ~ OlmiMzaepiH  OekiTy  MeH
TepeHIETY/i, TaHIAJIFaH MaMaH/IbIK
OOWBIHITIA  KAKCTTI  Harapuiap  MEH
JIaFIbLIapasl UTEepyi, Oomamak KociOu ic-
OpeKeT Typadbl HIESIApIbl  KEHEUTYyi
KaJIBINITaCTBIPAIbL, O31IIK KYMBICTBI
OoipKaMaiiael, KepiciHIie OoamaK
MaMaHIbIFbIMEH TaHBICTBIPY JKOHE
QIIFaIlIKbl  FBUIBIMU-3E€PTTEY  JIaFAbLIap/bl
KaJIBIITACTBIPAMbI.

B/l BK

UP 205

VY4eOHast mpakTHKa

dopmupyet IIEPBUYHBIX
npodecCHOHANBHBIX YMEHUI W HAaBBHIKOB,
3aKpeIUICHHE W YTIIyOJIeHHe MOIyYeHHBIX
TEOPETUIECKUX 3HAHWH, OBIIQ/ICHUE
HEOOXOUMBIMH HABBIKAMU M YMEHHUSIMH 10
N30paHHON CIENUATbHOCTH, DPACIIMPEHUE
MIPEICTaBICHU I 0 Oyayiei
poheCCUOHATBHOMN JIATSIIbHOCTH,
NpeArojaraeT  He  CaMOCTOSTEIBHYIO
paboTy, a O3HaKOMJIEHHE C Oymymien
npodeccueii W TOJNyYEHHWE  MEPBBIX
HaBBIKOB UCCIIEI0BATEILCKON
JeSITEIbHOCTH.

BD UC

TP 205

Training practice

It forms primary professional skills,
consolidation and deepening of the
theoretical knowledge gained, mastering the
necessary skills and abilities in the chosen
specialty, expanding ideas about future
professional activities, does not presuppose
independent work, but acquaintance with
the future profession and obtaining the first
skills of research activity.

ON1
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Cayna xxoHe
HapBIKTBIK
Tannay
HeTi31epiHig
Moy /
Mopyns
OCHOB
TOPTOBIIX U
PBIHOYHOM
aHanuTuKu/
Module of
fundamentals
of trading
and market
analytics

Mopayabai coTTi asgKTaFaHHAH
Keifin 0lmimM amymsl KaijierTi:
ON4, ONG6, ON7, ON8, ON9,
ON10

ITocsie ycnemHoro 3aBepiieHus
MOyJsl o0yuaroumuiics Oyaer:
ON4, ON6, ON7, ON8, ONO9,
ON10

Upon successful completion of
the module, the student will:
ON4, ON6, ON7, ON8, ONO9,
ON10

BII TK

KBC 214

Ketepme-6emnmiex
cayna

[lon OinmiM amymbUIapAbIH JKEKe cayjaa
KOCIIOpHBI ~ ACHTEHiHIE 11,  JKaJIbl
OHJIIpiCTE [Ie cay[a XOHE TEXHOJOTHUTBIK
mporecTepAl YHbIMIACTHIPY CalachbIHAAFbI
OlmiMIEepiH, KablleTTepi MEH NaFIbUIapbiH
KaJBINITACTHIPa bl beiimek xoHe keTepme
cayzaa KOCINOPBIHIAPBIHAAFbI cayzaa
NpoIeCTepiH YHBIMAACTHIPYIbIH 3aMaHayd
omicrepi CaJachIH/IAFbI KYPCTBHIH
TEOPHUSUTBIK HETi3IepIMEH TaHBICTHIPAJIBL.
Cary KoHE TYTBIHYWIBUIApFa  KbI3MET
KepceTy/i YHBIMIACTBIPY MeEH
TEXHOJIOTHSIIAPBIH 3epTTey; OelIIeK cayna
KOHE  Tayapiapabl  XallblkKa ~ caTy
epexeepi.

B KB

ORT 214

OnToBo-po3HUYHAS
TOPTOBJIS

Juctumnaa GopMupyeT y oOydaronmxcs
3HaHMS, YMEHUS M HaBBIKH B OO0JACTH
opraHusanuu TOProBO-TEXHOJIOTHYCCKUX
NPOILIECCOB, KaK Ha YPOBHE OT/ACIHHOTO
TOPrOBOTO MPEINPHUATHS, TaK U B OTPACIU B
[eJoM. 3HAKOMHUT C  TEOPETHUYECKHUMHU
OCHOBaMH Kypca B 00JIaCTH COBPEMEHHBIX
METOJIOB OpraHM3aIu TOPTOBBIX
ImpoueCcCoB B PO3SHUYHBIX MW OHNTOBBIX
MpeaAIpuATHIX. I/I3yqaeT opranuvsanuvm u
TEXHOJIOTHM  TPOJaXX M TOPrOBOTO
oOCITy’>)KMBaHMsI ~ TOKyHarened;  MpaBHil
PO3HUYHOM TOProOBIM U NMPOJAKU TOBAPOB
HACEJICHHUIO.

BD EC

WRT 214

Wholesale and retail
trade

The discipline forms student’s knowledge,
abilities and skills in the field of organizing
trade and technological processes, both at
the level of an individual trade enterprise,
and in the industry as a whole. Acquaints
with the theoretical foundations of the
course in the field of modern methods of

ONBG,
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organizing trade processes in retail and
wholesale  enterprises.  Studying  the
organization and technologies of sales and
trade customer service; rules of retail trade
and sale of goods to the public.

BII TK

AEN 214

ArpoOHn3HeCTiH
SKOHOMHKAIIBIK
HeTi3nepi

ITor AOK-ne kocimkep:Iik KbI3METTI JKy3ere
achIpyIBIH  HETI3rl  arpOdKOHOMHUKAIBIK
ypaicrepi MEH KYOBUTBICTAPHI,
3aHIBLTBIKTAPEL, HPUHLIUINTEP] MEH
dopmamaper  Typamel  OimiM  KyHeciH
KaJIBIIITACTHIPAIBI. ATPOOHEPKACINTIK
KEIICHET1 SKOHOMHKAJBIK KYOBUIBICTApPIbI
Taljiayaa JKOHE SKOHOMHUKAIBIK €CenTep/i
Kysere acelpyla  JKOHE oJlapAbIH
TUIMZIUIINIH OaFanayia JaFapuiapbl MEH
KY3BIPETTEPiH JaMBITA]IBI.

B KB

EOA 214

DKOHOMHUYECKHE
OCHOBBI arpoOu3Heca

Juctumnaa GopMupyeT cucteMy 3HAHUN
00 OCHOBHBIX arpo’KOHOMUYECKHX
MpoIeccax M SBJICHMSX, 3aKOHOMEPHOCTSIX,
npuHOMNax #  (popmMax OCYyIIECTBICHHUS
NpEANPUHAMATEIBCKON  JISITETbHOCTH B
ATIK. Pa3BuBaeT HaBLIKM M KOMIIETCHIINH
OyAymux  MapKeTOJIOrOB B aHaJu3e
9KOHOMHYECKHX SBJICHUI B
arponpoMBIIIIJIEHHOM KOMIUIEKCE U B
OCYILECTBIICHUN 3KOHOMHUYECKHX PacueToB
C UeNnpl0 TOBBILEHUA 3((HEKTUBHOCTH
poeCcCHOHANBEHON IS TELHOCTH.

BD EC

EBA 214

Economic bases of
agribusiness

The discipline forms a system of
knowledge about the main agroeconomic
processes and phenomena, patterns,
principles and forms of entrepreneurial
activity in the agro-industrial complex.
Develops skills and competencies in the
analysis of economic phenomena in the
agro-industrial complex and in the

ON4,
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implementation of economic calculations
and assessment of their effectiveness.

BII TK

BCT 215

Bencenni caty
TEXHUKACHI

Ilon kpI3MeTTEpAI caTy »JKoHE OUTIM
ayIIBUTApABIH  iprefi TeopusuIbIK  Oimimi
MEH  KOCIMOPBIHAAFBl  CaTy  KbI3METIH
JKOCTIapiiay, YUBIMIACTHIPY *oHE Oackapy
OOWBIHINIA  TIPAKTHUKANBIK  JaFAbLIapAbI
KaJIBIITACTBIPY TYpaibl OuTiM Kyiieci Oap
MaMmaHJapabl JalbIHAANIbl;, CTYJIEHTTEpre
OHIMIII OTKI3y TEXHOJIOTUACHIHBIH
MEXaHW3Mi, CaThlll  ally  TOPTiOiHIH
CPeKILCTIKTepl, KOMIAHUSHBIH  THIMII
KYMBIC ICTEHTIH caTy 0eNiMiHiH >KYMBICHIH
YUBIMIACTBIPY  JKOHE  OCHl  KBI3METTI
0akpuIay Typajbl aKknapar oepy.

B/l KB

TAP 215

TexHuka aKkTUBHBIX
POAAXK

JlucrurinHa MO/ITOTABIUBAET
CIEIHAINCTOB,  BJIQJCIONIUX  CHCTEMOM
3HAHHH O  TOpojgakax  yCIyr |
(dhopMupoBaHue y 00yJaronmxcs
(yHIaMEHTATBHBIX TEOPETHUECKUX 3HAHHH
U NPAKTHYECKUX HABBIKOB ILJIAHUPOBAHHS,
OpraHu3alMi W YIOpaBICHHUSA COBITOBOM
JESITEBHOCTRIO TMPEANPUATHS;, a TaKKe

nH(pOpMUpOBaHUE 00yJaronIuxcs 0
MEXaHHU3Me TEXHOJOTUI MPO/axK MPOIyKTa,
0COOEHHOCTSIX MOKYIaTeNbCKOTO

rmoBejeHus, 00 opraHu3amuu  padOTHI
3¢ (eKTUBHOTO  JEHCTBYIONIET0  OTJEIa
npoaax (GUPMBI W KOHTPOJIE HAA ITOU
JIESITENIbHOCTBIO.

BD EC

AST 215

Active sales
technique

The discipline prepares specialists who
have a system of knowledge about sales of
services and the formation of students'
fundamental theoretical knowledge and
practical skills in planning, organizing and
managing the sales activities of an

ONBG,
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enterprise; as well as informing students
about the mechanism of product sales
technologies, the peculiarities of purchasing
behavior, about the organization of the
work of an effective operating sales
department of the company and control
over this activity.

BII TK

KM 215

Kommepuusmsix
MEHEHKMEHT

[ToH KOMMEPIMSIIBIK MEHEIKMEHTTIH MOHI,
MarblHACHl JKOHE EPEeKIIEeTKTepl Typaibl
TEOPUSUTBIK ~ OUTIMIII  KaJIBIITACTHIPAIBL.
Kommepuusiibik KOCITOPBIH/IBI
Oackapymarbl MEHEDKMEHTTIH 3aMaHayd
omicrepimern  TaHbICTHIpansl. SWOT -
Talayabl HaKThl KOCIMOPBIH YJTICiHIE
KYprizyre; cayma -  TEXHOJOTHSUIBIK
MIPOLIECTI YHBIMAACTHIPYFa; OoCEeKeNecTiK
tTanmay  okyprisyre  yiperemi. Cayna
KOCINOpBIHIAphiH  Oackapysna  Jlarneinap
MEH KY3bIPETTepAi JaMbITAIbI.

B KB

KM 215

Kommepuecknii
MEHEKMEHT

Hucuunnuaa QGopMupyeT TeopeTHYECKHe
3HaHWA O  CYIIHOCTH, 3HAa4eHHH U
0COOEHHOCTSIX KOMMEPUYECKOTO
MEHEIKMEHTA. 3HAaKOMHT C COBPEMEHHBIMHU
METOAaMU MEHEDKMEHTa B YIpPaBICHUU
KOMMEpPYECKUM  TMPEONpUsATHEM.  YUUT
npoBoaute SWOT- aHanu3 Ha mnpumepe
KOHKpETHOTO MIPENNPUSTHUS;
OpTraHU30BHIBATh TOPTOBO-
TEXHOJIOTHYECKUH  TPOIECC; IPOBOANTH
KOHKYPEHTHBIH aHanu3. Pa3BuBaeT HaBBIKK
Y KOMIIETEHIINH B YHPABICHUH TOPTOBBIM
TIPEANPHUSITHIMHU.

BD EC

CM 215

Commercial
Management

The discipline forms theoretical knowledge
about the essence, meaning and features of
commercial management. Introduces the
modern methods of management in the

ONBG,
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management of a commercial enterprise. It
teaches you to conduct SWOT analysis on
the example of a specific enterprise; to
organize the trade and technological
process; to conduct competitive analysis.
Develops skills and competencies in the
management of commercial enterprises.

BIT TK

Mer 217

MepueHnaii3uHr

[Ton Owm3HeC KYPri3yIdiH MOpPaJIbIbIK-
STHUKAJBIK HOPMATApbIH €CKEPE OTBIPHII,
«TYTHIHYIIBIHBIH ~ MIiHE3-KYJIKbD»  KOHE
«cayna ajlaHbIHA KEJYIIIHIH MiHE3-KYJIKbD)
Typaibsl OimimMzaepiHe CyileHe OTBIPBII,
3aMaHayH cayJa-CaTThIK TEXHOJOTHSIIAPhIH
eHrizy OoWbIHIIA OumiM, OLTIK  JKoHE
JIAFIbLIAP/Ibl KAJIBIITACTHIPAIBL.

B KB

Mer 217

Mepuennaii3uHr

JucnurmuHa GopMUpYeT 3HAHUS, YMCHHS
W HaBBIKK Pa0OTBI 1O  BHEAPCHHIO
COBPEMEHHBIX TEXHOJIOTHIA
MEpUCHJIal3MHra, ONMHUPAsCh Ha 3HAHUHU
«MOBEJICHUS TOTPEOUTENSN» U «IOBEJACHUS
MOCETUTEJII TOPrOBOrO 3aja», C Y4ETOM
MOPAJIbHO-3THUUECKUX  HOPM  BEICHUS
OusHeca.

BD EC

Mer 217

Merchandising

The discipline forms the knowledge, skills
and abilities of work on the implementation
of modern merchandising technologies,
relying on the knowledge of "consumer
behavior" and "behavior of a visitor to the
trading floor", taking into account the moral
and ethnic norms of doing business.

ONBG,
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BII TK

ZhZh 217

XKocnapnay xyieci

[lon yHBIMHBIH  CTPAaTETHSUIBIK  KOHE
TaKTHKAIBIK JKOCTIapIapbIH KYpY
NPOLECIHAEC  KOJNIAHBUIATHIH — MaHBI3/IbI
NPUHIMITED MEH OJICTEpJiH HeTi3iHae
yTeIMABI Oackapy IIemiMaepiH KaOwliaay
JKOHe OW3HeCTI THIMII XKYPTidy Typabl
OimiM KyHeciH KajiemTacTeipaapl. [lonmi
OKy asChIHIa CTYJCHTTEp MEHEIKMEHT
(hyHKIHACH petinme KocTapiay
oNliCHaMackl MEH MPaKTHKACHI
MoceJieNIepiMeH  TaHbICaAbl, JKocmapiay
JKoHe Oakpuiay TMPOIECIH YHBIMAACTHIPY,
OacTarkpl aKnapaTThl )KHHAY, KCITOPHIHIA
Om3Hec-Kocmap MeH OIO/DKeTTI  jkacay
JIaFIbLIAPBIH MEHI€PEIi.

B KB

SP 217

Cucrema
IJIAHUPOBAHUS

Jucuumnaa GopMupyeT cucteMy 3HaHUN
0 MPUHATHN panroHaIbHBIX
yIpaBieHUECKUX pelieHui u 3pdekTnBHOM
BeJCHUM OM3HEca Ha OCHOBE Ba)KHEHIIMX
MPUHLUIIOB U METO/AOB, HCIOJNb3YeMbIX B
IIPOLIECCE COCTABJICHUsI CTPATErMUECKUX U
TaKTUYECKHX IUIAHOB OpraHu3anmuu. B
paMKax H3y4eHHs IUCLMIUIMHBI CTYICHTHI
MO3HAKOMSTCS C BOIPOCAMHU METOJIOJIOTHHU
U TMPAaKTUKW TJIAHUPOBAHUS Kak (DYHKIIUU
MEHE/DKMEHTa,  OBJIAACIOT  HaBbIKAMHU
OpraHM3alluy TIpolLecca IUTAHUPOBAHUS U
KOHTpOJISL, cOOpa MepBUYHON MH(pOpMAIHH,
cocTaBlieHHs OW3Hec-TUIaHa M OloKeTa Ha
MPEINPUITHH.

BD EC

PS 217

Planning system

The discipline forms a system of
knowledge  about  making  rational
management  decisions and effective
business on the basis of the most important
principles and methods used in the process
of making strategic and tactical plans of the

ONBG,
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organization. As part of the discipline
students will learn the methodology and
practice of planning as a function of
management, master the skills of
organizing the process of planning and
control, collecting primary information,
compiling a business plan and budget in the
enterprise.

KII
KOOK

MZ 301

MapkeTHHI TiK
3eprreynep

[Ton OimiM amymeIapablH MapKETHHTTIK
3epTTeyNep Typaibl, OJApAbIH IpoLeci
TypaJbl TEOPUSIBIK Oinmimaepin
KaJIbIITACTHIPA/bI; MapKEeTUHTTIK
3epTTeyNep JKYprizy 9[iCTeMECiH YHpeTei;
MapKEeTHUHTTIK  3epTTEYJepHiH  Herisri
TYCIHIKTEpiH, KaFWIaJlapblH, KYpaJaapbliH,
TYpJEepiMEH TaHBICTHIPAIBI;, MAapKETHHITIK
aKmaparTapapl  JKHHAy ~OKOHE — Taljiay
JarfbUIapblH  JaMBITaJbl, MapKETHHITIK
3epTTeyNiep HOTWXKENEpIH MAapKeTHHITIK
KeIIeHaAi  Heri3ney  JkoHe  Oackapy
HmiemiMAepiH KaOblIIay YIUIH Tainanany
KY3BIPETTUIINH KAJIBINTACTHIPAJIBI.

TJl BK

MI 301

MapKeTI/IHFOBLIe
HUCCICa0BaHUA

Jucturuimaa GopMHUpYeT y 00ydYaromuxcs
TEOPETHYECKHE 3HAHHS O MPOBEACHHS
MapKETUHTOBBIX HCCIEJOBaHHUN, 00 uX
nporecce; y4UT METOAUKE MPOBEIACHHS
MapKETUHIOBOTO WCCIIEIOBAHUS; 3HAKOMHT
C OCHOBHBIMHU TOHSITHSIMHU, C TIPUHIIUTIAMH,
WHCTPYMEHTaMH, BHJaMH  TPOBEICHHS
MapKETUHIOBBIX HMCCIICAOBaHUHN; pa3BUBAET
HaBBIKH o coopy u aHaIN3y
MapKeTHHToBO#H mH(MopManuu, GopMupyer
KOMIIETEHIIMM HCIIOJIb30BaTh PE3YyJIbTATHI
MapKETUHIOBBIX HCCIIeI0OBaHUI UIst
00OCHOBaHUS Y TIPUHSTHUS YIIPABICHUYECKUX
pelIeHuH 10 KOMIUIEKCY MapKeTHHTa.

ONG,
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PD UC

MR 301

Marketing research

The discipline forms students theoretical
knowledge about marketing research, about
their process; teaches the methodology of
conducting marketing research; introduces
the basic concepts, principles, tools, types
of marketing research; develops skills in
collecting and analyzing  marketing
information, forms the competence to use
the results of marketing research to
substantiate and make management
decisions on the marketing complex.

BII
KOOK

OP 213

OnipicTiK
MPAKTUKACHI

Ic xy3iHAe CTYACHT MAapKeTHHT LUK
MIOHZEpIHEH allFaH TEOPHUSUIBIK OlTiMIepiH
OekiTemi oHe TepeHueTenmi. Toxipube
MapKEeTHUHTTIK  TalgayAblH op  Typii
omicTepiH KONAAaHYy AapKbUIBl YHBIMHBIH
MakKpoO JKOHE MHUKPO OPTACHIHBIH Kal-KYHi
Typajibl aknapaTTbl TaHAay MeH KOPBITYyFa
BIKITAJ eTei; KOpILIaraH opra
(baKTOpIApBIHBIH YHBIM KBI3METIHE ocep
€Ty JOpEeXKECIH aHBIKTay; MapKEeTHHITI
Oackapy TMpOLECTEPiH Taijay; YHBIM
KBI3METIHIH HOTHKEJIEpiH 3epTTey, Taljay
JKOHE JKaNIbLIAY.

B/ BK

PP 213

IIpousBoacTBeHHas
MIPaKTHKa

Ha mpakTumnke CTyAeHT 3akperuisier u
yIayOssieT TOJMy4YeHHBIE TEOPETUYECKHe
3HAHUSA 10 JTUCIUILTHHAM MapKETHHTOBOTO
nukiia. [IpakTuka crmocoOCTByeT moa0opy U
0000mIeHnI0 WHGOPMAIIUA O COCTOSTHUH
Makpo ¥ MHKPO CpeAbl OpraHHU3aIHUU
oCpEACTBOM NIPUMCHCHUU Pa3IIMYHBIX
METOJI0B MapKETHHI'OBOI'O aHalm3a,
OTpesieNiCHNE CTENEeHU BIUSHUS (HaKTOPOB
BHEIIHEW  Cpeapl  Ha  JEeSATEeNbHOCTh
OpraHU3allNu; MIPOBEJICHHE aHanmm3sa
MPOIECCOB  YNPABJIEHUS MapKETHHTOBOU




JESITeNbHOCTBIO; HM3YYeHHE, aHalu3 ¢
0000IIeHne pe3yabTaToB  AesTeTbHOCTH
OpraHM3alI}y.

BD UC

SP 213

Specialized practice

In practice, the student consolidates and
deepens the theoretical knowledge gained
in the disciplines of the marketing cycle.
Practice contributes to the selection and
generalization of information about the
state of the macro and micro environment
of the organization through the use of
various methods of marketing analysis;
determination of the degree of influence of
environmental factors on the activities of
the organization; analysis of marketing
management processes; study, analysis and
generalization of the results of the
organization's activities.

BIT TK

MCM 218

MiHe3-KYJIbIK
MapKeTHHT1

[ToH cTymeHTTEp/ie TYTHIHYIIBLIBIK MiHE3-
KYJIBIKKA oCep €TETiH (haKkTopiap KellleHi,
caThill  ajgy Typaibl IIEIiM KaObuiaay
MIPOIIECIHIH 3aHIBUTBIKTAPHI, opTypii
HapbIKTapJaFbl TYTHIHYIIBUIAPABIH MiHE3-
KYIKBIH ~ 3epTTey ofictepi, 3amaHayu
TYXKBIpbIMIaMaap, TYTBIHYIIBUTAPMEH
e3apa 9pPEKeTTeCy TacUIAepi MeH oiictepi
Typasibl TYCIHIK KaJbINTACTHIPaAbl. [loH
asAChIHIA CTYACHTTED TYTBIHY  MiHE3-

KYJIKbIHBIH KaJIBITNITaCybIHBIH,
aJIFBIIIAPTTAPBIH, TYTBIHYIIBIIAPABI
3epTTeYIiH TEOPUSITBIK

TYKBIPBIMJIAMAJIAPbIH;  TYTHIHYIITBUTAPIBIH
MiHE3-KYJIKbIHA CBHIPTKBI JKOHE IIIKI acep
eTy (akTopiIaphIH; MapKEeTUHITET1
TYTHIHYIIBUIADMEH ~ ©3apa  9pEeKeTTeCcy
STHKACHIHBIH POJIiH 3epTTeh i

ONG6
ON8
ON9




B/l KB

PM 218

IloBenenueckuit
MapKEeTHHT

Hucuunnuna ¢opMupYeT y CTYACHTOB
IIPEICTABICHUE O KOMIUIEKCE (DAKTOPOB,
BIIHSTFOLLIX Ha HOTPEOUTENBCKOE
MOBEJCHUE, O 3aKOHOMEPHOCTAX IIpoLecca
MPHUHATHSA PELICHUsI O MOKYIKE, O METoJAax
H3y4YeHHs TIOBElIEHHs MoTpeOuTenei Ha
pa3NUYHBIX pBIHKAX, O COBPEMEHHBIX
KOHLIETIHUAX, moaxXomax M METojJax
B3aWMOJCHCTBHA C ToTpeOuTensmu. B
paMKax JUCLUIUIMHBI CTYAEHTBl H3y4ar
IIPEATIOCBLIIIKH CTaHOBJICHU A IIOBCACHUA
MOTpeOJICHHUs], TEOPETUUECKHE KOHLEHINU
WccienoBaHus morpeduteneii;  GpaxTopsl
BHCIIHETO W BHYTPCEHHCTO BJIMAHHUA Ha
MOBEJICHUE TOTpeOUTENeil; poib ITHUKU
B3aUMOJCHCTBUSL € MOTpeOUTENsIMH B
MapKeTHHTE.

BIT TK

BM 218

Behavioral
marketing

The discipline forms students'
understanding of the complex of factors
influencing consumer behavior, the laws of
the purchase decision-making process,
methods of studying consumer behavior in
various  markets, modern  concepts,
approaches and methods of interaction with
consumers. Within the framework of the
discipline, students will study the
prerequisites for the formation of consumer
behavior, theoretical concepts of consumer
research; factors of external and internal
influence on consumer behavior; the role of
ethics of interaction with consumers in
marketing.

BII TK

UNUM
218

YUBIMITBIK TOPTI
YKOHE YIBIMIBIK
MOJIEHUET

ITon yitpIMapnarel agaMaapiblH MiHE3-
KYIKBIHBIH —~ HEri3lepi Typanbl KyHheni
TyciHik Oepeni, Oenrinmi Oip >karnaiiiapnaa
JKEKe TYJTFaIapIbIH 1C-OpEKETTEPIHIH

ONG,
ON10




cebellrepin TyciHAipyJe MIBIFAPMAaIIbUIBIK
JKOHE TIepPCIIEKTHBAIBI OWIayFa, 3epITeyTe,
FBUIBIMH KO3KapacThl KOJJIaHyFa yHpeTeni.
[pakTukanbIK 3epTTeyiep KYpri3zy,
npoOneManblK  JKaFgaimapapl  Tanjgay
JaFbUIapblH  1aMbITanbl.  KopropaTuBTik
MOJICHUETTI JKOHE YHBIMAACTBHIPYIIBUIBIK
MIiHE3-KYJIBIKTBI, THIMJI aJlaMd  KapbIM-
KaTBIHACTAP.IBI KaJIBIIITACTBIPY
caJlachIHAAFbl KY3BIPETTEpIl alyFa BIKIIal
eTefi.

B/l KB

OPOK 218

OpraHusaioHHoe
MIOBE/ICHHE U
OpTraHU3alMOHHAS
KyJIbTypa

Hucuunnuna Jaet CHCTEMHOE
mpeacTaBieHue 00 OCHOBAaxX IMOBEICHHUS
JIO/Iei B OPraHM3alusaX, YUUT TBOPUECKH U
MEPCIEKTUBHO  MBICIUTh,  HCCIIEA0BATh,
MOTHBUPOBATh  UCIMOJIb30BATh  HAYYHBIN
MOJIX0/1 K OOBSICHEHHIO MPUYHH TMTOCTYIIKOB
WHIMBUIOB B OMNPEIEICHHBIX YCIOBHSAX.
Pa3BuBaeT  HaBBIKH B TPOBEICHHUU
MPAKTUYCCKUX  KCCIICJOBAHUN, aHaNM3e
npoOsieMHbIXx  cuTyaiuii.  CriocoOCTByeT
MOJYYEHUIO KOMIIETEHIIMH B 00JacTH
(hOpMHUPOBaHUST KOPIOPATHBHOW KYJIBTYPhI
u OpraHU3aI[MOHHOTO MOBEJICHNS,
3¢ HEeKTUBHBIX YEJIOBEUECKHUX
B3aMMOOTHOIIICHHH.

BD EC

OBOC 218

Organizational
behavior and
organizational
culture

The discipline provides a systematic view
of the basics of human behavior in
organizations, teaches creative and forward
thinking, research, motivation to use a
scientific approach to explain the reasons
for the actions of individuals in certain
conditions. Develops skills in conducting
action  research, analyzing problem
situations. Contributes to the acquisition of
competencies in the formation of corporate




culture and organizational
effective human relations.

behavior,

IIpakTukanst
K JKoHE
WHCTPYMEHTA
JIBI
MapKETHHT
moyti/
Mopyns
MPAKTHIECKO
rou
HHCTPYMEHTa
JIBHOT'O
MapkeTuHra/
Module of
instrumental
and practical
marketing

Mopayabai coTTi asgKTaFaHHAH
Keiiin OLTiM anymbl KaoineTTi:
ON3, ON5, ON6, ON7, ON9,
ON10, ON11

ITociie ycnemHoro 3aBepiuieHust
MOyJasl o0yuarouuiics Oyner:
ONS3, ON5, ON6, ON7, ON9,
ON10, ON11

Upon successful completion of
the module, the student will:
ON3, ON5, ON6, ON7, ON9,
ON10, ON11

BII TK

BU 219

Busnecri
YUBIMAACTBIPY

Ilon Owu3HECTIH TEOPHUSIBIK  HETi3aepi
OoMBIHIIIA oumimIi KaJIBIITaCTHIPAIbI,
KociOM  KBI3MET  cajachblHaa  OM3HecT1
OackapynmblH  Typii  Tociamepi  MeH
KypaiiapbiH KOJIJIaHy JIaFBUIAPBIH
KanmeimTacTeipanel. [loH asceiHma Oinmim
anymeliap OW3HEC YFBIMBIH, TYPJEpiH,
YHBIMIACTBIPBLTYBI MeH
nH(PaKYpPBUTBIMBIH,  OW3HECTI  TipKey,
OaHKPOTTBHIK  JKOHE  Tapary  TOpTiOiH
3epTTEeii.

B KB

OB 219

Opranuszanus
Om3Heca

Juctmuimaa  Gopmupyer  3HaHHA 110
TEOPETHYECKAM OCHOBaM OM3Heca, o0yJaer
HaBBIKaM MpPUMEHEHUS Pa3INIHBIX
MIPUEMOB U CPEZICTB YIpPaBJICHUsI OM3HECOM
B chepe pohecCHOHANTBHOM
JesTeNbHOCTH. B paMKax IUCIHIUIMHBI
oOyyaromecss W3y4aT IIOHATHE, BHIIBI,
OpraHu3almio u uHdpacTpykTypy On3Heca,
MOPSIIOK  perucTpanuy, OaHKpPOTCTBA U
JUKBUJAINH OM3HECA.

BD EC

BO 219

Business
Organization

The discipline formation knowledge on the
theoretical foundations of business, teaches
skills of applying various techniques and
tools of business management in the field of
future professional activity. Within the
framework of the discipline, students study
the concept, types, organization and
infrastructure of business, the procedure for
registration, bankruptcy and liquidation of
business.

BII TK

BShzh 219

backapybuibik

memiMaepal xacay

[Ton OackapyuIibLIBIK —IICHIIMHIH — MOHI,
Ma3MYHBI, TYpJiepi, 0acKapyIbLUIBIK
menmimMaepai o3ipeyain opTYpIi

ONBG,
ON9,
ON11

ONBG,
ON10




ITOPUTMAEPI Typaslbl TEOPHSUIBIK OimiMIi
KaJIBITITACTRIpaAbl. Op TYPJi JKarmaimapaa
PPX xy3ere acelpydplH €H YThIMIbI

YHBIMAACTBIPYIIBLIBIK ¢dopmanapeiMeH,
3aMaHayd OKeNTiK  TeXHOJOTHsJIapMeH
TaHBICTHIPA/IBL. Bbackapymbsnibik
memiMaepal  93ipiey KoHe  KaObuigay
TCXHOJIOIUsAJIapbIHIa 6aCKapy1_HI)IJII)IK

merriMaep i KaObiaay YIIiH CaHIBIK JKoHE
camayblK TalAay KYPridy JaFAblUIapbIH
JaMbITaabl.

B/l KB

RUR 219

Paspaborka
YIpaBICHUYCCKUX
pelIeHui

Hucuunnuna QopMupyeT TeopeTHYECKHe
3HaHMS O CYIIHOCTH, COACPYKAHUH, BHAAX
YIPaBICHUECKOTO PEIICHHs, Pa3IHYHBIX
AITOPUTMaxX pa3palOTKU yNpaBICHUECKUX
pemiennii.  3HaKOMHUT ¢ HawmOojee
panuoHaTLHEIMU OpraHN3allMOHHBIMH
dopmamu  ocymiectBienus  PYP B
pa3IUYHBIX YCIOBHUSX, C COBPEMEHHBIMHU
CETEBHIMH  TEXHOJOTHSMH.  Pa3BuBaer
HaBBIKU B IMPOBEACHUN KOJIMYCCTBCHHOI'O 1
Ka4C€CTBCHHOI'0 aHaJin3da Jid MPUHATUA
YIPaBJIEHUYECKUX PEIICHHH B TEXHOJIOTHSX
pa3paboTKH W TPUHSTHUS YIPABICHYECKUX
peleHui.

BD EC

DMD 219

Development of
managerial decisions

The discipline forms theoretical knowledge
about the essence, content, types of
management decisions, various algorithms
for developing management decisions. It
introduces the most rational organizational
forms of the implementation of the RUHR
in various conditions, with modern network
technologies. Develops skills in conducting
guantitative and qualitative analysis for
management decision-making in
development technologies and management




decision-making.

BII TK

IOKM 220

M HHOBaIUAIIBIK
eHIMACp MEH
KBI3METTEP
MapKeTHHT1

Byn moH ci3re WHHOBAIWSUIBIK ~©HIMI
HapbIKKa HKBUDKBITYIBIH FEUIBIMH-
MPAKTUKANBIK ~ JIAFJBUIAPBIH  JTaMBITYFa,
MHHOBAIUSIIBIK QNeyeTTi
JIMarHOCTHKAJIAyFa, YUBIMIAFbI
MHHOBALIMSJIBIK ~ YZEpICKe, coHai-aK
WHHOBALIMSJIBIK ~HApPBIKTaFbl CyOBEKTIHIH
MiHE3-KYJIBIK ePEKIICTIKTEPiH KapacThIpyFa
MYMKIHIIK Oepei.

B KB

MIPU 220

Mapketusr
MHHOBAIIMOHHOM
MPOAYKIHUH U YCIYT

JlaHHast TUCTIMITIIMHA TTO3BOIIUT BHIPabOTATh
Hay4YHO-TIPAaKTUYECKUE HaBBIKHA
MPOABUKEHNUSI MHHOBALIMOHHOTO MPOAYKTa
Ha  pBIHOK, MPOBECTH  JUATHOCTUKY
MHHOBAIIMOHHOTO MOTEHIANIA,
MHHOBAIIMOHHOTO rpoiecca B
OpraHu3allid, a TAaKXE PACCMOTPEHUE
OCOOCHHOCTEW TIOBEIEHUS CYObeKTa Ha
pBIHKE WHHOBAIIUH.

BD EC

MIPS 220

Marketing of
innovative products
and services

This discipline will allow you to develop
scientific and practical skills for promoting
an innovative product to the market,
diagnose the innovative potential, the
innovation process in the organization, as
well as consider the characteristics of the
subject's behavior in the innovation market.

ONBG,
ON9

BII TK

IM 220

aHOBaNUSIILIK
MEHEDKMEHT

IToH  WHHOBAIMSUIBIK  KBI3MET  JKOHE
VHHOBAaIUSJIApbl  0ackapy  MeXaHU3Mi
Typasbl TYCIHIK KaJIBIITACThIPAIBI,
MHHOBALUSJIBIK MEHEIKMEHTTIH YHBIMBIK-
SKOHOMUKAJIBIK MOJICTIMEH TaHBICTHIPAJIBI.
WHHoBanmsnapapIH THIMALTITIH Oaranayna,
BEHUYPITiK KOHE Ou3Hec-TepimTe
KapKbUIAHBIPY MIPOLIECTEPIH
YHBIMAACTRIPYIAa JaFAbUIap/bl JaMbITAIbI.
VYakpIT 1IeHOepIMEH HAaKThl IIEKTEITreH

ONBG,
ON9




OHIM petiHge WHHOBAIUSIIapIbIH
epeKIIeTiKTepiH Oarajmayra KOMEKTeceI.
OmapaplH THIMIUTTIH Oaranay Heri3iHIe
WHHOBAIHSIIAPIbI EHT13y OolibIHIIA
KY3BIPETTEP/li KAIBINTACThIPAJIbI.

B KB

IM 220

M aHOBaIMOHHBIN
MEHEHKMEHT

Hucnunnuaa (opMupyeT NpeacTaBleHHE
00 WHHOBaIMOHHOM  JESTENbHOCTH U
MEXaHU3ME YIpaBICHHUS HMHHOBAIUSIMH,
3HAKOMHUT c OpTraHU3alOHHO-
9KOHOMUYECKON MOJEIBIO
WHHOBAIOHHOTO MEHEPKMEHTA.
PasBuBaer HaBBIKU B OIIEHKE
a¢hekTuBHOCTH WHHOBAIINH, B
OpraHu3allMyd MPOIIECCOB BEHUYYPHOTO U
OM3HeC-aHTeIbCKOTr0 (UHAHCUPOBAHUSI.
CriocoOcTByeT  OlleHKe  ocoOeHHOocTel
WHHOBAallMid  KaKk  MPOAYKTa,  YETKO
OTpaHUYEHHOTO pamMKamu BpPEMEHHU.
dopMupyeT KOMIETEHIMH 10 BHEAPEHUIO
WHHOBallMi, Ha OCHOBE OLEHKH UX
3G (HEKTUBHOCTH.

BD EC

IM 220

Innovation
management

The discipline forms an idea of innovative
activity and mechanism of innovation
management, introduces the organizational
and economic model of innovation
management. Develops skills in assessing
the effectiveness of innovation, in the
organization of processes of venture and
business angel financing. Facilitates the
assessment of the characteristics of
innovation as a product, clearly limited by
time. Builds competencies to implement
innovations, based on the assessment of
their effectiveness.

BII TK

Bre 223

bpennuar

[Ton HapbBIKTa OpaHITEp KYDY,
KAWFACTBIPY JKOHE JIaMBITY CalaChIHJAFbI

ONBG,
ON11




JKETEKIN (UpManapblH HETI3rl FhUIBIMU
TEOpUSIIAPEI  MEH TaxipuOeci  Typaisl
TEOPHSUTBIK ~ OUTiMII  KaJIBIITacTBIPaIbI;
OpPHIO  ayaWTiH  KYpri3ydiH  Herisri
olicTeMernepiMeH, 3KOHOMHKAIIBIK OoJKay
JKoHe  OpPHATEpAiH  KyHBIH  Oarajay
oflicTepiMEH  TaHBICTHIPANbl;,  OpIHIUHT
CaJlaChIHIAFbl MapKETHUHITIK ic-IIapaiapsl
YUBIMIACTBIPYAA JKOHE OTKi3yme Oimim
aIyImbIapaa MPAaKTUKANBIK JaFIbUIapbiH
JAMBITAJIbI.

B/l KB

Bre 223

bpennuur

JucuumnuHa (HOpMUPYET TEOPETUUCCKUC
3HaHUSI 00 OCHOBHBIX HAy4YHBIX TCOPHSX U
ombITe BeAymux (GUpM B cdepe Co3IaHwms,
MO3UIIMOHUPOBAHUS M Pa3BUTHS OPIHIIOB
HAa pBIHKE, B3HAKOMHUT C OCHOBHBIMHU
METOJIMKaMU TPOBEJICHUS ayanuTa OpIHJIOB,
METOAMHU SKOHOMHYECKOTO
MPOTHO3UPOBAHUS U OLECHKH CTOUMOCTH
OpPHIOB; pa3BUBacT y OOydYaroIUXCcs
MPAKTHYECKUE HABBIKK B OpraHH3alld U
MIPOBEJCHUY MAPKETHHIOBBIX MEPOIPUATHI
B 00nacTu OpIHAMHTA.

BD EC

Bre 223

Branding

The discipline forms theoretical knowledge
about the main scientific theories and
experience of leading firms in the field of
creation, positioning and development of
brands in the market; introduces the basic
methods of auditing brands, methods of
economic forecasting and valuation of
brands; develops students™" practical skills
in organizing and conducting marketing
activities in the field of branding.

BII TK

PB 223

[Tepconans
backapy

Ilon mepconamasl  Oackapy  omicTepi,
YUBIMHBIH KaJIpJIbIK KypaMblH
KaJIBINTACTBIPY IPOIEC] JKOHE T.0. Typajbl

ONG,
ON10




JKYHeNi TYCIHIK KalblTacTeipaasl. JKyMbic
OPHBIH YHBIMAACTHIPY, HepCOHAJFa
KOKETTUTIKTI  JKocmapiay, MepCOHAIIbI
BIHTAIAHABIPY  TETIKTEpiH  MaiganaHy
JarapUIapblH JAaMbITanbel. KplzMeTkepriepmi
ipiKTey, IpIKTEY MXOHE J>Kanjaay, KaJIpibIK
MoceneNiepi  LIenly J>KOHE IIepCoHalFa
Ka)XETTUTIKTI aHBIKTAy OolibIHIIA
KY3BIPETTEP/Ii alTyFa BIKITAl eTeIi.

B KB

UP 223

YnpasieHue
[IEPCOHAJIOM

Jucturnuaa  GOPMHUPYET  CHCTEMHOE
IPENCTaBICHHE O METO/aX YIPaBJICHHS
nepcoHaioM, Tpolecce  (HOPMUPOBAHUS
KaJpOBOTO COCTaBa OpraHU3aluu, U T.1.
3HAKOMHUT C METOAaMU pa3BUTUA u
oOyueHusi TepcoHalla W €ro MOTHBAIIWU.
Pa3BuBaeT HaBBHIKH B OpraHU3aIUH
pabouero MecTa, TUTAHUPOBAHUS
HOTPEOHOCTH B MEPCOHANE, HCIIOIb30BAHUH
MEXaHU3MOB CTUMYJIMPOBAHHS IMepcoHama.
CriocoOCTBYeT TMOMYYCHUIO KOMIETCHIIUN
1o oTbopy, Moadopy M HaiiMy MepcoHaa,
PpeIIeHHUI0 KaJpOBBIX npodiem u
OTIPEJICIICHHUIO MOTPEOHOCTH B MTEPCOHATIE.

BD EC

PM 223

Personnel
management

The discipline forms a systematic view of
the methods of personnel management, the
process of formation of the personnel
composition of the organization, etc.
Acquaints with the methods of development
and training of staff and its motivation.
Develops skills in the organization of the
workplace, planning the need for personnel,
the use of mechanisms for stimulating staff.
Contributes to the acquisition  of
competencies in the selection, selec-tion
and recruitment of personnel, solving
personnel problems and determining the




need for personnel.

KII
AKOOK

MK 302

MapKeTHHTTIK
KOMMYHHKaIUsIap

[ToH MapKeTHHITIK KOMMYHHKAIASIAP BIH
TUIMIIITIH ~ aHBIKTAUTBIH  YKapHaAMAJBIK
KClIeH, 3aMaHayd  KOMMYHHKAIIHSIIBIK
TEXHOJIOTHSJIAP JKOHE (haKTOpiap Typaibl
TEOPUSUIBIK ~ OUTIMJIII  KaJBIITaCTHIPAJIBI;
MapKeTHHITIK KOMMYHHKAIAsIap XYHeciH
JAMBITYIaFbl MPAKTUKANBIK JaFbUIAP/IbI
JaMBITyFa XKoHe Oekityre JKOHE
KYpri3iireH KOMMYHUKaLUSIIBIK
MapKeTHHITIK  KBI3METTIH  THIMJIUTITIH
AHBIKTAayFa BIKIIAJT CTe/Ii.

]l BK

MK 302

MapxkeTuHroBbie
KOMMYHUKAIUU

Hucuunnuna QopMupyeT TeopeTHYECKHe
3HAHMS O KOMIUIEKCE  IPOJBIKCHHS,
COBPEMEHHBIX KOMMYHHKAIIMOHHBIX
TEXHOJIOTHAX U (aKTOpax, ONpeAessIFOIIuX
3¢ (HEeKTUBHOCTH MapKETHUHTOBBIX
KOMMYHHKAIMH; CHOCOOCTBYET BBIPaOOTKE
Y 3aKPEIUICHUIO IPAKTHYECKUX HABBIKOB 110
pa3paboTKe  CHUCTEMBI  MAapKETHHTOBBIX
KOMMYHHKAIUH u OIpe/IeIeHIH
3¢ hekTUBHOCTH MIPOBEICHHBIX
KOMMYHHKAIIMOHHBIX MEPONPUITHH
MapKETHHIOBOT'O XapakTepa

PD UC

MC 302

Marketing
Communications

The discipline forms theoretical knowledge
about the promotion complex, modern
communication technologies and factors
that determine the effectiveness of
marketing communications; contributes to
the development and consolidation of
practical skills in the development of a
marketing communications system and to
determine the effectiveness of the
conducted communications  marketing
activities.

ONBG,
ON11




KII
KOOK

MB 303

MapkeTHHITi
Oackapy

Ilon wmapkeTuHrTi OackapyaplH  MOHI,
Ma3MyHBI, QYHKITUSUTaphl MEH MPUHIUITEpP]
Typansl OlLTiMIl KameimTacTeipanbl. Tayap,
Oara, TapaTy oHE KOMMYHHKAaTHUBTIK
casicaT cajlachlHJa KeJiCUIreH, capajaHFaH
memiMaepai 93ipiey JKoHe ICKe achIpy
OolbIHIIA JaFAbLIAP b JaMbITaJIbl.
MapKeTHHITIK KbI3METTI OaKpliay >KoHE
(bpMaHBIH MAapKETHHITIK KYII-XKITepiHiH
HOTWKEILTIriH Oaramay OoMbIHIIIA
KY3BIPETTUTIKTI  KaJBIITACTBIPyFa  BIKMAI
eTem.

TJl BK

UM 303

YnpasneHue
MapKETUHIOM

Huctmmmmaa  dopmupyer  3HaHUWS O
CYIIHOCTH, COJCpKaHUM, (QYHKOHAX U
OpPUHIUIAX  YOPABICHUS MapKETHHTOM.
PazBuBaer HaBBIKM TI0O pa3zpaboTke U
peanu3alyy COIVIACOBAHHBIX, B3BEILICHHBIX
peuieHuii B 007acTH TOBApPHOM, IICHOBOIA,
pacrpenenuTenbHOl 1 KOMMYHUKAaTUBHOU
oy Tukd. CriocoO0CcTByeT (hOpPMHUPOBAHUIO
KOMITETCHIIUN o KOHTPOJTIO
MapKETUHTOBOU JESTEIHPHOCTH M OIICHKE
PE3YABTATUBHOCTH MAPKETUHI OBBIX YCUIIHMA

(UpPMBL

PD UC

MM 303

Marketing
Management

The discipline forms the knowledge of the
essence, content, functions and principles of
marketing management. Develops skills for
the development and implementation of
coordinated, balanced decisions in the field
of product, pricing, distribution and
communication policy. Promotes the
formation of competence in the control of
marketing activities and assessment of the
effectiveness of marketing efforts of the
firm.

ONBG,
ON7




KII TK

MT 307

MapKeTHHTTIK
Tanaay

[loH mypbic MapKETHMHITIK IIEIIiMAEp.Ii
KaObLTIayFa MYMKIHIIK Kacayra
OarpITTaFaH MapKETHHTTIK  TalayAblH
HBICAHJAPbI, OfiCTepi JKOHE OarbITTaphl
TypaJbl TEOPUSIBIK oimimai
KaJIBINITaCTBIPA/Ibl; HAPBIKTHIK JKaFaainapaa
MapKETUHITIK TaJIAAy bl )KY3€Te achIpyIbIH
NPaKTUKAIBIK JaFAbUIAPhIH
KaIBIITACTBIPYFa JKOHE OeKiTyre BIKHal
eTem.

1 KB

MA 307

MapKeTHHIOBBIN
aHaJIN3

Hucuunnuna QopMupyeT TeopeTHYECKHe
3HaHUs 0  Qopmax, MeToJax H
HAaIpaBICHUIAX HPOBEIACHUS
MapKETHHTOBOTO aHalli3a, HalpaBJICHHBIX
Ha CO37aHUE BO3MOXKHOCTH JUISl TPUHSTHS
NPaBWJIBHBIX MAapKETUHIOBBIX PEIICHHUI;
CIocOOCTBYET BBIPAOOTKE W 3aKPETUICHUIO
NPaKTUYECKUX HABBIKOB OCYIIECTBIICHHUS
MapKeTHHIOBOTO AaHAJM3a B PBIHOYHBIX
YCIIOBHSIX.

PD EC

MA 307

Marketing analysis

The discipline forms theoretical knowledge
about the forms, methods and directions of
marketing analysis, aimed at creating
opportunities for making the right
marketing decisions; contributes to the
development and consolidation of practical
skills in the implementation of marketing
analysis in market conditions..

Bell TK

BT 307

backapymbuibik
Tangay

Ilon HapbelK KargalblHAA  KE3-KEJIreH
KYKBIKTHIK HBICAHJAFbI yibIMIapaa
CTPATETHSIIBIK JKOHE TaKTUKAJBIK Oackapy
HICIIIMIEPIH KaObLIIaY MakcaTbIHIA
SKOHOMUKAJIBIK TaJJIAy 9JiCTEMEC Typaibl
outM KEIlIEHIH KaJIBIITACTBIPA/IbI,
0acKapyIlIbUIBIK — Talfaylbl  aKIapaTThIK
KaMTaMachl3 €Ty Typajbl OUIIM KelleHiH

ONBG,
ON?7,
ON9

ON3,
ONS5,
ONG6




KaJIBINITACTBIPA/bl,  YWBIM  KBI3METiHIH
THUIMZIIITIH apTTRIPY PE3epBTEPIH aHBIKTAY
JKOHE ecenTey JKOHE OHBl  Oakpuiay
OOWBIHINIA  TPAKTUKAIBIK  JaFAbUIapabI
JITAMBITJIbI.

Tl KB

UA 307

YnpapieH4YeCKUA
aHaIM3

Juctmuimaa  GOpMHpYeT — KOMIUIEKC
3HQaHMH O  METONMKE  IPOBEICHUS
HSKOHOMHYECKOTO  aHajlu3a C  LEIbIo
NPUHATHS CTPATETHYECKUX M TAKTHYECKHX
YIIPaBJIEHUYECKUX PEIICHUH B OPraHU3aIHsX
000  mpaBoBOH (QOPMBI B YCIOBHSX
pBIHKa, (QOpMHUpYeT KOMIUIEKC 3HaHUU 00
“H()OPMAITMOHHOM obecrniedeHnn
YIIPaBJIEHUECKOr0 aHayn3a, BbIpabaThIBaeT
IMPAKTUYCCKUC HaBbIKN BbISABJICHUA u
nojcyera pe3epBoB TIOBBIIICHUS
a¢hekTUBHOCTH JEeSTeTLHOCTH
OpraHU3alMK U KOHTPOJIS 33 HEH.

PD OC

MA 307

Managerial analysis

The discipline forms a set of knowledge
about the methodology of economic
analysis in order to make strategic and
tactical management  decisions  in
organizations of any legal form in market
conditions, forms a set of knowledge about
the information support of management
analysis, develops practical skills to
identify and calculate reserves to improve
the efficiency of the organization and
control over it.

KII
AKOOK

OP 304

Onuipicrik
MPAaKTUKACHI

Ic xy3iHme CTYAEHT MapKeTHHT LUK
MOHJIEPiHEH ajfaH TEOPHSIBIK OlimMuaepiH
Oekiteni koHe TepeHaeremi. Toxipube
MapKeTUHITIK  TajgaydblH dp  Typii
o/icTepiH KOJIAHY AapKbUIbl YHBIMHBIH
MakKpo >KOHE MHKPO OPTACHIHBIH Kai-Kyii
TypaJibl aKnapaTThl TaHJay MeH KOPBITYFa




BIKITAJ eTei; KOpIlIaraH opra
(hakTOpIApBIHBIH YWBIM KBI3METIHE ocep
€Ty [I9peKeciH aHBIKTay; MapKeTHHITI
Oackapy TMpOLECTEpiH Taljay; YHBIM
KBI3METIHIH HOTHXKEJCPIH 3epTTey, Talaay
JKOHE JKANIbLIAY.

I1J1 BK

PP 304

IIpousBoacTBeHHAs
MpaKkTUKa

Ha mnpakTumke CTyZeHT 3akperisier |
yrIyOJsieT  MOJyYeHHbIE TEOPETHUYECKHE
3HAHMS MO JUCHUIDIMHAM MapKETHHTOBOTO
nukia. [Ipaktruka crocoOcTByeT moadopy u
00001IeHHI0 HMH(OPMAIUM O COCTOSIHUHU
MaKkpo H MHKPO Cpelbl OpraHu3aluu
MOCPEICTBOM  NPUMEHEHHH  Pa3INYHBIX
METOJIOB MapKETHHTOBOTO aHam3a,
OTIpeJieNIeHHe CTETNeHN BIMSHUS (haKTOPOB
BHEIIHEH  cpeasl  Ha  JIEATEIBHOCTD
OpraHu3allNy; IpOBe/ICHHE aHanM3a
NPOIIECCOB  YIPABICHUS MAapKETHHTOBOU
JEATeNIbHOCTBIO;  W3YYEHHE, aHaIH3 M|
0000mIeHNe pe3yiIbTaToB  AEATEIHHOCTH
OpraHu3allvy.

PD UC

SP 304

Specialized practice

In practice, the student consolidates and
deepens the theoretical knowledge gained
in the disciplines of the marketing cycle.
Practice contributes to the selection and
generalization of information about the
state of the macro and micro environment
of the organization through the use of
various methods of marketing analysis;
determination of the degree of influence of
environmental factors on the activities of
the organization; analysis of marketing
management processes; study, analysis and
generalization of the results of the
organization's activities.




Keizmer
cayanapblH/a
FBI
MapKeTHHT/
MapxkeTtuHr B
cthepax
JEeSITENBHOCT
n/

Marketing in
the fields of
activity

Mopayabai coTTi asgKTaFaHHAH
Keifin 0lmimM amymsl KaijierTi:
ON4, ONG, ON7, ONS8,
ON9,0N10

ITocsie ycnemHoro 3aBepiieHus
MOyJsl o0yuaroumuiics Oyaer:
ON4, ONG6, ON7, ONS8,
ON9,0N10

Upon successful completion of
the module, the student will:
ON4, ON6, ON7, ONS,
ON9,0N10

BII TK

KKCM 225

Kp13mer kepcety
caJlaCbIHBIH
MapKETHHT1

[lon  KBI3MET  KepceTy  canachlHAA
MapKETHHITIK CascaTThl KYPYABIH FHUIBIMH
HerizmepiH  yceiHambl.  Kpismer — oHiMI
PETIHAETI epeKIIeNiKTepiH ecKepe OTBIPHII,
MapKETHUHITIK KBI3METTEPIH
epEeKITIeITKTePi TypaJbl olmimmi
KaJIBIITACTBIPAIBI. Kpismer  kepcery
callacblHIA  HETI3AelreH  MapKeTHHITIK
mIerrimMaep KaOpLIIaY JIaF IbLUTaPbIH
yipereni.

BJl KB

MCU 225

MapxkeTHHr chepsl
yciyr

I[I/IC]_[I/IHJ'II/IHEI 3HAKOMMUT C Hay4YHbIMH
OCHOBaMHU  pa3pabOTKM  MapKETHHI'OBOMN
nonutukd B chepe ycayr. Dopmupyer
3HaHUs cHenu(UKA MapKeTWHTa YCIYT ¢
Y4ETOM OCOOEHHOCTEH YCIIyTH Kak ToBapa.
[MpuBuBaet HaBBIKH TIPUHSTHS
000CHOBAaHHBIX MaPKETHHTOBBIX PEIICHUN B

cdepe ycuyr.

BD EC

SSM 225

Service sector
marketing

The discipline introduces the scientific
foundations of developing a marketing
policy in the service sector. Forms
knowledge of the specifics of marketing
services, taking into account the
characteristics of the service as a product.
Teaches the skills of making informed
marketing decisions in the service sector.

BII TK

BKB 225

Bocekere
Ka0ineTTinikTi
backapy

ITon GocekeiecTik, Oocexkere KaOLIETTIIIK,
OacexenecTik apTHIKIIBUIBIKTAp
TEOpHUSIAPhI,  OJCEKENECTIKTIH  HEeri3ri
CTpaTerusapbl TypaJbl TYCIHIK
KaneimracTeipanel.  Cama  epeKImeiirin
€CKepe  OTBIPBIN, OHIMHIH  0acekere
KaOlaeTTLIirg Oaranay J/IiCTEMECIH
KOJIJIaHyFa, caiajarbl TaOBICTBIH HETi3ri
(hakTopapbIH KOHE 0aceKesecTiK
apTHIKIIBUIBIKTAP/IBIH KO3/IEPiH aHbIKTayFa

ONBG,
ON9

ONG,
ONBS,
ON9




yipereni. KocimopeiHHBIH —0acekemecTik
OpTachIH JMarHOCTHKAIAY KOHE
OacekenecTepAiH KBI3METIH Tajiay JKoHE T.
0. JaFdpUIapblH  JaMBITAAbl. OHIM MEH
KOCIOPBIHHBIH ~ Oocekere  KaOLIeTTiIiK
JeHTelin 0acKapy JKoHe aHBIKTay OOMBIHIIIA
KY3BIPETTUTIKKE KOJI JKETKI3yre BIKIall
eTe.

51 KB

UK 225

YnpasneHue
KOHKYPEHTOCTIOCOOH
OCTBIO

JucuuminHa GopMUpyeT MPeACTaBICHUE O
TEOPHSIX KOHKYPECHIIHH,
KOHKYPEHTOCIIOCOOHOCTH, KOHKYPEHTHBIX
IpeHMYIIECTB,  0a30Bble  CTpATErHsX
KOHKYPEHLUH. YYUT IPHUMEHAITH METOTUKH
OLICHKU KOHKYPEHTOCIIOCOOHOCTH
NPOIYKIMU C YIETOM CIIEUUPHUKH OTPACIH,
BBISBIISITH KIIFOYEBBIC (DAKTOPHI ycrexa B
OTpacid ¥ HCTOYHUKH KOHKYPEHTHBIX
MIPEUMYIIECTB. PazBuBaer HaBBIKU
JIMAarHOCTUKA ~ KOHKYPEHTHOH  Cpejibl
OPeNNpHUATHS W aHaNIW3a JeSTEbHOCTH
KOHKYpeHToB W T..  CmocoGcTByer
IMOJIY4YCHUTIO KOMHCTCHHI/Iﬁ 110 yIpaBJICHUIO
u OIPEICTICHHIO YPOBHS
KOHKYPEHTOCIIOCOOHOCTH TOBapa "
IIPEANPUSATHS.

BD EC

MC 225

Management of
competitiveness

The discipline forms an idea of the theories
of competition, competitiveness,
competitive advantages, basic strategies of
competition. Teaches to apply methods of
assessing the competitiveness of products,
taking into account the specifics of the
industry, to identify key success factors in
the industry and sources of competitive
advantages. Develops skills in diagnosing
the competitive environment of the
enterprise and analyzing the activities of




com-petitors, etc. Promotes the acquisition
of competencies in managing and
determining the level of competitiveness of
goods and enterprises.

BII TK

IM 226

HNureprer-
MapKETHHT

[lon MapkeTHHITIK MiHIETTEepIi ULIenry
YIIiH KOCITOPBIHAAPABIH 3KOHOMHUKAIBIK
KbI3METI  OapbICblHOAa  KOJAAHBIIATHIH
MHTEPHET-MApKETUHITIH Ka3ipri 3aMaHFbl
TYKBIPBIMIAMACHI Typajbl Kyieni
KO3KapacThl KAIBINTACTBIpabl. CTyIeHTTep
MHTEPHET-MApKETUHT KypalJapblH Kocion
KBI3METTE MaljjajlaHy cajachlHaa OUTiM MeH
JaFnplFa  We  Oomamsl  JKOHE  CaThII
ayIIbUIapFa OHIMII HEMece KbI3METTI caTy
JKOHE OJIApMEH KapbIM-KaTBIHACTHI OacKapy
MakcaThblHJa  HMHTEPHETTeri  JOCTYpIi
MapKETHHTTiH 0apipIK ~ aCTeKTUIepiH
naijauany ToxipuOeciH anajsl.

B/l KB

IM 226

WNHurepher-
MapKETHHT

JucuuminuHa  GOPMHUPYET  CHCTEMHOC
MPEACTABICHUE O COBPEMEHHON KOHLEIIUU
HHTEPHET-MapKETHHTa, HCIOIB3YeMOH B
XoJie X03sI1CTBEHHOU IesITeIbHOCTH
NpeanpUsITHi B HeIx peLieHus
MapKeTHHTOBBIX ~ 3amad. OOydvarommics
PUOOPETYT 3HAHUS U HABBIKK B 00JIACTH
HCIIONb30BAaHUSI WHCTPYMEHTOB HHTEPHET-

MapKeTHHTa B npodeccnoHaNbHON
NEeSTeNbHOCTH W TOJlydaT  TPaKTHKY
HCTIONTE30BaHUS BCEX aCIIeKTOB

TPaJULMOHHOTO MapkeTuHra B MHTepHere,
C LEJBI0 MPOAAXH HPOAYKTa WU YCIyI'd
MTOKYTIaTEeNsIM u yIpaBJICHUS
B3aMMOOTHOILIEHUSIMU C HUMH.

BD EC

IM 226

Internet Marketing

The discipline forms a systematic
understanding of the modern concept of
Internet marketing used in the course of

ONBG,
ON9




business activities of enterprises in order to
solve marketing tasks. Students will acquire
knowledge and skills in the field of using
Internet  marketing  tools in  their
professional activities and will get the
practice of using all aspects of traditional
marketing on the Internet, in order to sell a
product or service to customers and manage
relationships with them.

BII TK

MAZhM
226

MapxkeTHHrTeT1
aKnapaTThiK
JKyHenep KoHe
MOJIEJIBACY

[ToH PKOHOMUKAHBIH TYPJIi cajlanapsl YIIiH
3aMaHayl aKMapaTThlK TEXHOJOTHSIIAPIbI
naiianany MyMKIHAIKTEpi Typaibl XKyHelni
Tycimik  Oepemi. 1C: OyxrantepusHbI
kommanyael  yipereni; COHO-ra  canbik
€CCMTINIr HBICAHAAPBIH TOJNTHIPY IKOHE
xibepy; Project Expert-re KapKbUIBIK
TaJIay bl azipiey. MapxkeTunrre
AKMapaTTeIK ~ KYHenepAl  MpakTHKaJIbIK
KOJIaHy  cajlachlHla  KOCBIMILAJIap/Ibl
TaljIay JKOHE TECTijiey, Kap>KbUIBIK Tallaay
yuiH Oarjapnamanapipl O0anTtay OOWbIHIIA
JIaFapUIap MEH KY3bIPETTUTIKTEp i
JIAMBITa]IbI.

B/ KB

ISMM 226

WndopmanmonHsie
CUCTEMBI U
MOJICJINPOBAHHKE B
MapKeTHUHTe

Jucuurmnaa JaeT CUCTEMHOE
IIpeJICTaBICHNE 0 BO3MOXKHOCTSIX
HCTIONTE30BaHUS COBpPEMEHHBIX
“H(OPMAITMOHHBIX TEXHOJIOTHI JUTSE
pa3IMYHBIX OTpaciied SKOHOMHUKH. YUUT
HCTO0JIb30BATh 1C: Byxranreputo;
3aMOIHATh U OTHPABIATH  QOPMBI
HajoroBoi  oruerHoctu B COHO;
pa3pabareiBaTh (MHAHCOBBIM aHAIW3 B
Project Expert. Pa3spuBaer HaBBIKM U
KOMITETEHIIMH 110 HACTPOHKE MPOrpamMM st
(hMHAHCOBOI'O aHajK3a, TECTHPOBAHUS U
aHaJiM3a  TPWIOKEHHH B obmactu

ONBG,
ON9




MPaKTUYECKOTO HCIIOJIb30BaHUS
“H(OPMAITMOHHBIX CHCTEM B MAPKETHHTE.

BD EC

ISSM 226

Information systems
and simulation in
marketing

The discipline provides a systematic
understanding of the possibilities of using
modern information  technologies  for
various sectors of the economy. Teaches
you to use 1C: Accounting; fill out and
submit tax reporting forms to SONO;
develop financial analysis in Project Expert.
Develops skills and competencies in setting
up programs for financial analysis, testing
and analysis of applications in the field of
practical use of information systems in
marketing.

KII TK

KM 309

Kommepuusnbix
MapKETHHT

[on KOMMEPLHSIIBIK MapKETUHITIH
Ma3MYHBI, MaKcaTTapbl MEH epeKUIeNiKTepi
Typasbl JKYHell TYCIHIK KaJlbIITAaCTBIPAIBI.
MapkeTHHITIK  3epTTeyNepAiH op TYpii
omicTepiH  KOJJaHyFa,  POOJIeMabIK-
OarpITTa]FaH aKIapaTThl JKUHAYFa IKOHE
OCBl JIepeKTepli TYCiHAipyre YHpeTeni.
MapkeTuHr KBI3METiH nepbec
YUBIMIACTBIPY KOHE KYPTidy JarAbUIapbIH
JaMBITabI-cayia iCIHAeTi >KaHaJBIKTap.
AyMaKTBIK yiibIMaapaa KOWBLUIFaH
MIiHZETTEepMi  IIemy  YIOIH  KaXeTTi
JepeKTep/Ai JKWHAY/ABI, TallayJbl IKOHE
OHJEeY/l XKY3ere achlpyia Ky3BIPETTUIIKTI
KaJIBITITACTBIPYFa BIKIIAI €TE/Ii.

1 KB

KM 309

Kommepueckuit
MapKETHHT

JucuunnuHa  GOPMHUPYET  CHCTEMHOE
MIPENICTABICHNE O COJEpNKaHWH, LEIIX U
0COOEHHOCTAX TpeHJ - MapKeTUHra. Y4uT
NPUMCHATH Pa3InuHbIC METOABI
MapKeTHHTOBBIX HCCIIEZIOBaHUH, COOMpPATh
poOJIEeMHO-OPUEHTUPOBAHHYIO

nHpOpMALMIO W HMHTEPIPETHPOBATH 3TH

ONBG,
ON8




JIaHHEIE. PasBuBaer HAaBBLIKU B
CaMOCTOSTEIbHOMN OpraHm3aIun u
MIPOBEIEHNH MAaPKETHHTOBOM IEATETLHOCTH
B TOPrOBOM Jieie. CriocobcTByeT
(hOpMHUPOBAHHIO KOMIIETCHIIAN B
OCYIIECTBICHUH  cOOpa, aHamM3a |
00pabOTKM JaHHBIX, HEOOXOIMMBIX JIJIs
peleHus TTOCTaBACHHBIX 33184 B TOPTOBBIX
OpraHM3aIMsX.

PD EC

KM 309

Commercial
marketing

Discipline forms a systematic
representation of the content, goals and
features of trade marketing. It teaches to
apply different methods of marketing
research, collect problem-oriented
information and interpret these data. It
teaches to apply different methods of
marketing  research, collect problem-
oriented information and interpret these
data. Contributes to the formation of
competencies in the collection, analysis and
processing of data necessary for the
solution of tasks in trade organizations.

KII TK

EM 309

Event-mapketunr

Ilon MapKeTHHITIK KOMMYHHKaIMSIHBIH
JJIEMEHTI peTiHAe OKHWFa Typaibl KociOu
YFBIMIIAPBI  KAIIBINITACTHIPAbI, OKHFAaHBI
nmaiijanany MakcaTTapblH, OKHFaJap.bl
93ipiiey MpOLECiH, OKUFaHbl YHBIMIACTBIPY
JKoHe  0Oackapy  OMiCTEpiH, COHal-aK
OKUFaHBbIH THIMJLIINIH Oarajiay oficTepiH
KapacThIPAJIBI. binim aynpUIapra
TICUXOJIOTHSIIBIK ~ JKOHE  OMOIIMOHANIBI
cUIaTTaManapblHa COWKeC caThlll  any
Typajbl LIeHNM KaObuigayFa OaiaaHbICTHI
OKHMFaJlapfa  KaTbICYLIBUIApABIH ~ MiHE3-
KYIKBIH (TONTHIK MiHE3-KYJIBIK) 3epTTeyre
MYMKIHJIK Oepei.

ONg9,
ON10




]l KB

EM 309

Event-mapkeTunr

Hductunnmna ¢dopmupyet
PO ECCHOHANILHBIC TTOHATHS O COOBITHH
Kak dIIEMEHTE MapKEeTUHTOBBIX
KOMMYHHKAllMi, paccMaTpuBaeT  LeNu
HCTOJIb30BaHUS COOBITHSI, nporecc
pa3paboTKu COOBITHH, METOIBI K
OpraHu3ally U YIPaBICHUIO COOBITHEM, a
TaKKe CIOCOOBI OIEHKU YPPEKTUBHOCTH OT
IIPOBEIEHHOTO COOBITHSI. Haet
BO3MOXHOCTh ~ OOyYarOIUMCS ~ U3y4YHUTh
MOBEICHUE YYaCTHUKOB cOOBITHI
(TpymmoBoe  TOBENEHHWE), CBSI3aHHOE C
MPHUHATHEM pelIeHHS O TMOKYIKe B
COOTBETCTBHUU C HUX IICUXOJOIMYCCKHMH U
OMOIIMOHAJIBHBIMU XaAPAKTCPUCTUKAMMU.

PD EC

EM 309

Event-marketing

The discipline forms professional concepts
about the event as an element of marketing
communications, considers the purpose of
using the event, the process of event
development, methods for organizing and
managing the event, as well as ways to
evaluate the effectiveness of the event.
Gives students the opportunity to study the
behavior of event participants (group
behavior) related to making a purchase
decision in accordance with their
psychological and emotional characteristics

KIITK

SM 310

CrpaTerusuibiK
MapKETHHT

ITon CTPaTErHsUIBIK MapKETHHTTiH
omicHaMajblK Herizaepid, CTpaTerusuibiK
MapKEeTHHT KYpasIapbIHbIH
EpeKILETKTepiH  OKbITaabl. DupmaHbg
cajlajarsl JKarIanbIHa YKOHE OHBIH aJIIbIHIA
TYpFaH mpobiemManapra Tajajay Kyprisyre,
(upMaHbIH aFbIMIAFbl KaFJAalblHA TalAay
KYpPrizy KOHICTIHSIAPbI MEH
olicTeMesiepiH  KOJJlaHyFa,  TaHJaJFaH

ONBG,
ON7,
ON9




CTpaTeTHsiHbl  TYXXBIpBIMJAyFa  YHpeTy.
bipaeme OamamamapmaH — CTpaTETHSHBI
TaHAay  Ke3iHAe  mmemnM  KaObuigay
JardpulapblH - AaMbiTanbl.  CTpaTerusuibik
JKOHE JKEeNleN MaKcaTTapAbl ONapiblH e3apa
OaifaHBICEIHIA aHBIKTAY OoMBIHIIIA
KY3bIPETTEp/i KaJbINTACTHIPAIbI.

]l KB

SM 310

Crparerudeckuit
MapKEeTHHT

JducuuninuHa w3ydaeT METOJIOJOTHYECKHe
OCHOBBI ~ CTPaTErMYeCKOro MapKeTHHTa,
0COOCHHOCTH MHCTPYMEHTapHS
CTpaTeTMYeCKOro  MapKeTWHra.  YUHT
NPOBOJNTH AHANN3 TOJOXKEHUS (QUPMBI B
OTpaciy M CTOSIIMX TIepex Hel mpoliem,
IIPUMCHSTDH KOHIICTIIINH u MCETOANKU
IIPOBE/ICHHS aHAJIHN3a TEKYIIEro COCTOSHUS
(hupwmsl, 000CHOBHIBATH BEIOpaHHYIO
crpareruro. Pa3BuBaeT HaBBIKM B MIPUHITHH
pemieHnit TpU  BbIOOpE CTpaTeruul U3
HECKOJIBKUX  anbTepHaTHB. Dopmupyer
KOMITETEHIINU 1o OTIPE/ICIICHHIO
CTPATECTUYCCKHUX M OIICPATHBHBIX Heﬂeﬁ B
UX B3aUMOCBSI3H.

PD EC

SM 310

Strategic Marketing

The discipline studies the methodological
foundations of strategic marketing, features
of strategic marketing tools. It teaches to
analyze the position of the company in the
industry and the problems it faces, to apply
concepts and methods of analyzing the
current state of the company, to justify the
chosen strategy. Develops skills in decision
making when choosing a strategy from
several alternatives. Forms competence to
define strategic and opera-tional goals in
their relationship.

KITTK

Agr 310

ArpomMapKeTHHT

[lon  arpoMapKeTHWHITIH  MOHI  MEH
Ma3MyHbl, oHbIH AOK Oackapynarbl peii

ONBG,
ON7




MEH  MakcarTapel  Typambl  Oimimzi
KaJIBINITACTHIPA/IBL; arpapIbIK OHIM
(KpI3MET) HapBIFBIHA Talgay JKyprizyre
YKOHE Tayap/blH HapBHIKTa MMO3ULIMSUIaHYbIHA
y#ipereni; MapKeTHHITIK OaFaapiaManapasl

KYpacTeIpya, HaKThI HapBIKTHIK
KarJalinapra apHajfaH MapKeTUHITIK ic-
Iapanap SKUBIHTBHIFBIH TaHJayaa

JAFABUIAPIBl TAMBITAJIbI, arpapiiblK cajiaaa
MapKeTHHT OUTiMIH MPaKTUKAIBIK KOJIJAHY
Oemirinne KY3BIPETTITIKTI
KaJBITITACTBIPAIBI.

T KB

Agr 310

ArpoMapKeTUHr

Hucuunnuna  ¢opMupyeT  3HaHHS O
CYIIHOCTH U COJEpKaHUH arpoMapKeTHHTIa,
ero ponu u uenu B ynpasinenuu AIIK; yaut
MPOBOOUTH  AHAJIW3 pbIHKA  arpapHou
MPOAYKIHH (YCIIyT) W TO3WITHOHUPOBAHUS
TOBapa Ha pBHIHKE, pa3BUBACT HABBIKH B
COCTaBJIEHMHM MapKETHHIOBBIX IPOrpaMM, B
BBIOOpE Habopa MapKETHHTOBBIX
MEPOTIPUATHI JIJIsl KOHKPETHBIX PBIHOYHBIX
YCIIOBUM, (OPMUPYET KOMIICTCHIIMA B
YacTH MPAKTUYECKOTr0 NPUMEHEHHS 3HaHUN
MapKeTHHIa B arpapHoii cdepe.

PDEC

Agr 310

Agromarketing

The discipline forms knowledge about the
essence and content of agromarketing, its
role and goals in the management of the
agro-industrial complex; teaches to analyze
the market of agricultural products
(services) and positioning of goods on the
market; develops skills in the preparation of
marketing programs, in the selection of a
set of marketing activities for specific
market conditions, forms competencies in
the practical application of marketing
knowledge in the agricultural sector.




KII TK

OM 311

OHepKacinTik
MapKEeTHHT

[Ton OHEPKACIIITIK eHIMIEp MEH
OHEPKOCINTIK  KBI3BMETTEp  MapKETHHTI
cajacelHIa OimiM, OUTIK JKOHE JaFablIap.Ibl
KaJIBIITACTBIPAIBI. Onepkocin
CaJlaCBHIHIAF bl MapKETHHITIH
EPeKIIeNKTEpiH yipereni. MapKeTHHITIK
KypaJigapabl €CKepe OTBIPBII, OHIIPICTIK
IpoIIeCTi YTBIMBI YUBIMIACTBIpYFa
yiperexni. OHepKacinTiK eHJIipicTeri
MapKeTHHITIK  KbI3MET  CaJaChIHJAFrbl
MoceJNie-JIep/li  Taljay ~ JKOHE  IIelry
KaOiJeTTepiH JaMBITaIbl.

T KB

PM 311

[TpombineHHbIN
MapKeTHHT

JucnurmiHa GopMUpYeT 3HAHUS, YMCHHS
u HaBbIKH B O6J]aCTI/I MapKCTUHT'a
IIPOMBIIUIEHHOMN NPOAYKLIAN u
MPOMBIIIITICHHBIX YCIIYT. Yuur
0COOCHHOCTSIM MAapKETHHTa B OTPACISIX
npombIuieHHOCTH. OOydYaeT paroHaIbHO
OpPraHU30BaTh MPOU3BOJCTBEHHBIN MPOIECC
C y4eTOM MAapKETHHIOBBIX WHCTPYMEHTOB.
PazBuBaeT cmocoOHOCTM K aHANU3y H
PELICHHUIO npooJieM B chepe
MapKEeTHHIOBO JeSITENIbHOCTH B
HPOMBIIIJICHHOM MIPOM3BOJICTBE.

PD EC

IM 311

Industrial Marketer

The discipline forms knowledge, skills and
abilities in the field of marketing of
industrial products and industrial services.
Teaches the specifics of marketing in
industries. Teaches how to rationally
organize the production process taking into
account marketing tools. Develops the
ability to analyze and solve problems in the
field of marketing activities in industrial
production.

ONBG,
ON9

bell TK

OM 311

OHipicTiK
MEHEHKMEHT

[lon eHmIPICTIK MEHEHKMEHTTIH MOHI,
MarbIHACKl JKOHE EPEeKIIeNKTepi Typajbl

ONG6




TEOPUSIIBIK ~ OUTIMIII  KaJIBINITACTHIPAIBI.
OHEpKaCINTIK KACIMOPHIHAB OacKapyIarbl
MEHEPKMEHTTIH 3aMaHayd oJiCTepiMeH
TaHBICTHIpaAbl. OHAIPICTIK YHBIMAAPIBIH
KBI3METI Typajbl Tajnay MaTepHaiJapbiH
JalbIHIAyAa JaFapuiap MEH KY3bIpeTTepii
KaJIBIITACTHIPAIBI.

]l KB

PM 311

ITIpou3BOACTBEHHBII
MEHEDKMEHT

Hucuunnuna QopMupyeT TeopeTHYECKHe
3HaHUSI O CYUIHOCTH, 3HAYCHUH U
0COOEHHOCTAX MIPOU3BOJCTBEHHOTO
MCHC/PDKMCHTA. 3HAKOMHT C COBpPCMCHHBIMHA
METOJaMM MCHCPKMCHTAa B YIIPABJICHUHA
MIPOMBIIIJICHHBIM MPEONPUSITHEM.
Pa3BuBaeT HaBBIKH U KOMIICTCHIIMH B
MOJITOTOBKE AHAJIUTHYECKUX MaTepUalioB O
JESITebHOCTH MIPOU3BOJCTBEHHBIX
OpraHU3aLMM.

PD EC

PM 311

Production
management

The discipline forms theoretical knowledge
about the essence, meaning and features of
production management. Introduces
modern management methods in the
management of an industrial enterprise.
Develops skills and competencies in the
preparation of analytical materials on the
activities of production organizations.

KII TK

Log 308

Jlorucrtuka

IToH NOTMCTHKAHBIH MOHI, OHBIH YFbIMJIAphI
MEH TNPUHLOUNOTEPI  Typajbsl  Oimimui
KaJIBITITACTHIPAIBL; MaTepHaJJIbIK
aFbIHJIAP/IBIH, JIOTHCTHKAITBIK
onepauMsUlapAblH ~ JKOHE  OKyHerlepaiH
epPeKILeNKTepIMEH TaHBICTBIPAIbl. bapibik
JIOTHCTHKAIIBIK ~ TPOLECTI  YHBIMIIACTHIPY
JaFbUIapblH  IaMbITaAbl.  JIOTMCTHKAIBIK
casicaTTbl KOHE IYPBIC KBI3MET KOpceTyni
a3ipieyae Ky3bIPETTUIIKTEPAl MEHrepyre
BIKIIAJ €TEN1.

ON4,
ONG6




]l KB

Log 308

Jlorucruka

Hucturinaa  GopMHPYeT  3HAHHA O
CYIIHOCTH JIOTHCTHKH, €€ KOHICHIHMA |
NPUHIAITAX; 3HAKOMHT C OCOOCHHOCTSIMHU
MaTepHAIbHBIX MOTOKOB, JIOTHCTHYECKUX
orepanuit u cucteM. Pa3BHBaeT HABBIKH B
OpraHm3aliid  BCErO  JIOTHCTHYECKOTO
nporecca. CrocoOCTByeT B IOJNyYCHUH
KOMIICTCHIIN o pa3paboTke
JIOTUCTUYECKOM TIOJIUTUKU M HAJUIKAIIETO
cepBHca.

PD EC

Log 308

Logistics

The discipline forms knowledge about the
essence of logistics, its concepts and
principles; introduces the features of
material flows, logistics operations and
systems. Develops skills in organizing the
entire logistics process. Contributes to the
acquisition  of competence in the
development of logistics policy and proper
service.

KII TK

SMN 308

CrpaTerusuibik
MEHEIHKMEHTTIH
HeTi31epi

ITon CTpATETHSLUTBIK MEHEIKMEHTTIH
TYKBIPBIMJIAMAJIBIK ~ HETI37epi,  mporeci
JKOHE  KypalJiapbl TypaJibl  TEOPHUSIIBIK
OLTIMIII KaNBINTACTHIPAAbI, OacKapyIIbLIBIK
menriMaep KaObuigay VIIH CTPaTEeTHSIIBIK
Tannay KYPrizyliH MIPAKTUKAIIBIK
JIAFJBUIAPBIH  TAMBITAJIbI; OJApJABIH  63apa
OailIaHBICBIHIAFBl  CTPATETHSUTBIK — JKOHE
JKeIea MakcaTTap/bl aHBIKTAy; YHBIMHBIH
CTPATErHsIChIH 331pJIey JKOHE ICKE achIpy.

ONG6

T KB

OSM
308

OCHOBBI
CTPaTErHYeCKOro
MCHCI)KMCHTA

Hucuunnuna QopMupyeT TeopeTHYecKHue
3HaHHA O KOHIENTYaJbHBIX OCHOBaX,
rporecce u WHCTPYMEHTaxX
CTPaTErMYecKoro MEHEHKMEHTA, pa3BUBaET
MIPaKTUYECKHE HaBBIKU MIPOBECHHUS
CTPaTEermyecKoro aHaju3a Ui HPUHATHS
YIPaBICHYECKUX PEIICHU; OINpeeNeHns




CTPaTEerMYeCKUX W OICPATUBHBIX IIeNieH B
ux B3aHMOCBSI3H; pa3paboTKu u
peanu3aliy CTPaTeruy OpraHu3aIuim.

PD EC

FSM 308

Basics of Strategic
Management

The discipline forms theoretical knowledge
of the conceptual foundations, process and
tools of strategic management, develops
practical skills of strategic analysis for
management decision-making; definition of
strategic and operational objectives in their
relationship; development and
implementation of organizational strategy.

KII
KOOK

OP 305

OHipicTiK
MPAKTUKACHI

KociOn Ky3bIpeTTiNIKTI LIOFBIpIaHABIPYFa,
MPAKTUKANBIK ~ JaFgpllap MEH  KociOum
TOXKIprUOeHi aiyra BIKIIAI eTeIi.
KocimopbIiHHBIH, ~ MapKEeTUHITIK  KbI3MET
TYpJepiMEH TaHBICTHIpaAbl. MapKeTHHITIK
3epTTeylep MEH MAapKeTHHITIK Taugay
JIaF IBLTApBIH JaMBITabI. Tuimal
MapKETHHITIK HIeIIiMIEP KaObLI1ay
KY3BIPETTUTIrH KATBINTACTHIPAIbL.

TJ1 BK

PP 305

[IpousBoacTBeHHAs
MIpaKTHKa

CriocoOcTByeT 3aKPETUICHHIO
poheCCUOHATBHOMN KOMIICTCHIINH,
MPUOOPETEHHIO MPAKTHYECKUX HABBIKOB M
OmbITa MPO(YECCHOHANBHON ESTEIHLHOCTH.
3HaKOMHUT C€ BHJIAMH  MapKETHHI'OBOM
ACATCIIBHOCTH NPCANPUATUATHUA. PasBuBaer
HABBIKM  TPOBEJCHUS  MapKETHHTOBBIX
HCCIIEI0BAHNI M MAapKETHHTOBOTO aHaJIM3a.
@opMUpPYET KOMIETEHIMU MO MPUHATHUIO
3¢ (GEKTUBHBIX MAPKETUHTOBBIX PEIICHHUH.

PD UC

SP 305

Specialized practice

Promotes the consolidation of professional
competence, the acquisition of practical
skills and  professional  experience.
Introduces the types of marketing activities
of the enterprise. Develops skills in
marketing research and marketing analysis.
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Forms competence for making effective
marketing decisions.

KII
KOOK

DAP 306

JurioM angsl
MPaKTUKACHI

[Monaepaiy Oykim MK OOWBIHINA ajFaH
TEOPHSUTBIK OUTIMIEPIH IIOFBIPIIAHIBIPAITE.
Ickepr  KapbIM-KaThIHAC II€H  KapbIM-
KaThIHAC JIaF IbLIAPbIH TEePeHIIETE .
AKMmapaTTbl KHUHAY, DKOHOMHKAJIBIK
KOPCETKIITEPI ecenTey, SKOHOMHKAIIBIK
CyOBEKTIIepaIH MaMaHIaH b PbUIFaH
KYPBUTBIMIAPBIHBIH KBI3METIH TalIay YKOHE
TYCIHIIPY JIaF IIIAPbIH JIaMBITaJIbl;
JUIUIOMJIBIK ~ JKYMBICTBIH — aHAJIUTHKAJIBIK
Oemimi  ymiH  MomimerTep — 0a3achiH
KaJBINITACTBIPY.

TJ1 BK

PP306

[Ipeaaunnomuas
MpaKkTUKa

3akperuisier NpHOOpETECHHBIE
TEOPETUUECKUXE 3HAHUSI MO0 BCEMY LIUKIY
JHMCHHIUIAH. YTIIyOJIieT HAaBBIKH JEIOBOTO
OOIIeHNsT W KOMMYyHHKanuid. Pa3BuBaer
HaBbIKM cOopa wWHpOpMalWHU, pacyera
9KOHOMHYECKHX TIIOKa3aTejel, aHaim3a W
UHTEpIpEeTAN JeSTeIbHOCTH
HpOoMIBHBIX CTPYKTYP XO3SHCTBYIOIINX
CyOBeKTOB; (hOopMHUpOBaHHE 0a3bl JAHHBIX
JUISl  aHAJMTUYECKOM YacTH JUIUIOMHOM
paboTHI.

PD UC

PP 306

Pregraduation
practice

Consolidates the acquired theoretical
knowledge across the entire cycle of
disciplines. Deepens business
communication and communication skills.
Develops the skills of collecting
information, calculating egconomic
indicators, analyzing and interpreting the
activities of specialized structures of
economic entities; formation of a database
for the analytical part of the thesis.

ON7,
ONBS,
ON10

Kocbimima 0ijiim 6epy 6arnapiaamanapsl (Minor)/[lonoJHuTe/IbLHBIE 00pa3oBaTeabHble nporpaMmmbl(Minor)/




BI/TK/ | 221 Ion 1/ 5
BJI/KB Jucnunnuna 1
BD/OC
BIVTK | 222 [on 2/ 5
BJI/KB Hucrumnnuna 2
BD/OC
BIUTK | 224 Ion 3/ 6
BJI/KB JucuumimnHa 3
BD/OC
Hene Monayabai coTTi agKTaraHHaH JKBIT DSh 108 (1- | Hene Ilon KociOm KpI3METKE MaWbBIHOANY  YIIiH 1-4 | XKK20
LIBIHBIKTEIPY | KeMiH 0iiM anymbl KadiaeTTi: MK 4) UIBIHBIKTHIPY JIEHCAYJIBIKTHI CaKTay, HBIFAUTYBI KaMTaMachl3
/ KK20 €TeTIH JIeHE WIBIHBIKTBIPY Kypaagapsl MEH
duzndeckas SIicTepiH MaKcaTTHl TYpAE KOJaHyFa YHpeTei;
KyJIbTypa/ IMocae ycnemnoro 3apepuienus (U3UKAIBIK  KYKTEMEHi, KYHKE-TICUXUKAIBIK
Physical MO/IYJIsI 00y4aIOIIUIACs Oy/meT: cTpeccTi JkoHe Ooamak eHOEK opeKeTiHJeri
Culture OK20 KOJaiichi3  (hakTopiapAasl  TYPakThl  Typhe
aybICTBIPYFa BIHTAJIAHIBIPA]IBI
Upon successful completion of 001 FK 108 (1- | ®usuueckas JlucrurinHa YUUT TeJIeHanpPaBICHHO
the module, the student will: OK 4) KyJIbTypa UCIIOJNIb30BaTh CPEJICTBA U METOABI (PU3NYECKON
GC20 KyJIbTypbl,  OOecIleYnBarIIie COXpaHEHHE,
VKpeIUIGHHE 3/I0pOBbS UL TMOJTOTOBKH K
npodeCcCHOHANBLHON JEATENFHOCTH, K CTOUKOMY
MEPEHECEHUI0 (PU3MUECKUX HArpy30K, HEPBHO-
MICUXUYECKUX HANPsHKEHUH M HeOIaronpusTHBIX
(hakTopoB B OyaylIel TPYA0BOH AEITEIbHOCTH.
GED PhC 108 (1- | Physical Culture | The discipline teaches to purposefully use the
MC 4) means and methods of physical culture, ensuring
the preservation, strengthening of health in order
to prepare for professional activity; to persistent
transfer of physical exertion, neuropsychic stress
and adverse factors in future labor activity.
KopbITbIHBI KA JuminomMasIk 8
arrectanus/ / JKYMBICTHI
Hrorosas HEMece
aTTecTanus JUTIIIOMJIBIK
Final KOOAHBI XKa3y




certification

KOHE KOpFay
HeMece KeIleH Il
eMTHXaH
TarCeIpy

UA

Hanwucanue u
3aIImuTa
UTIOMHOM
paboThI WK
JMITIOMHOTO
MPOEKTA, WU
MOJITOTOBKA U
clada
KOMIIJIEKCHOTO
9K3aMeHa

FA

Writing and
Defense of the
Diploma Work
end Diploma
Project or
Preparation and
Delivery of the
Comprehensive
Exam

Bapneirel/ Mtoro/Total

240




