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I3IPJIEYIIIJIEP/ PASBPABOTUYUKUA// DEVELOPERS:

KankabaeBa A.E.

BExb xadenpacbHbIH aFa OKbITYIIBICHI, MATUCTp / CT.NPENoAaBatesb Kadeapsl
bYuVY, maructp /Senior Lecturer of the Department of A and M , Master 's
degree

Jlaganenko E. U.

BExb kadenpaceinbiH acc.nmpodeccopbl M.a., 3.F.K/ H.0. acc.mpodeccopa
kadenpel BYuVY, x.3.1./ acting. ass.professor of the Department of A and M, c.e.s.

TooOsutoB K. T.

BExb xadenpachiHblH KaybIMA.Ipodeccopsl M.a., 3.F.K.; H.0. acc.mpodeccopa
bYwuY, k.3.H/ acting. ass.professor of the Department of A and M, c.e.s.

CetitoBa . T.

BE:xb kadeapacsiabiH podeccopsl M.a., 3.F.K./ u.0. mpodeccopa bYuV, k.3.H./
acting. ass.professor of the Department of A and M, c.e.s.

Vrebaena JK. A.

BExb kadenpaceinbiH KaybsIMI.IIpodeccopsl, 3.F.K.;/ acc.nmpodeccop bYuV,
K.3.H./ ass.professor of the Department of A and M, c.e.s.

XKycynbexona I'. E.

BExb kadenpacbiHbIH aFa OKBITYIIBICH, MAaruCcTp/ CT. MpernojaBaTelb Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Kunkaiinaposa A. A

BExb kadenpacelHbIH aFa OKBITYIIBICHI, MAarucTp/ CT. MpemnoiaBarenb Kadeapsl
bYuY, maructp;/ Senior Lecturer of the Department of A and M , Master 's
degree

JlocmakoBa A. E

BExbB kadenpacbiHbIH aFa OKBITYIIBICHI, MarkucTp/ CT. MpenoaaBareib Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Monpgaramuera H. ]

BExb kadenpacelHbIH OKBITYIIBICH, MarucTp/ npenogaBareiab kadeapst bYuV,
maructp/ Lecturer of the Department of A and M , Master 's degree

bankuu P. U.

«Kocranaii 00bIchl OKiMAIriHIH OimiM Oackapmackly MM 0ac mamanbl/ T
cneruanuct 'Y «Ymnpasnenue obpasoBanus akumaTta Kocranaiickoir o6nactu»/
Chief specialist of the State Institution «Department of Education of the Akimat
of Kostanay region»

bacanpira 1. A

«Cromeny XKIIC mepconanabl 6ackapy KeHiHAErT MeHekepi/ MEHeKep o
ynpasienuto nepconaiom TOO «Ctomemny/ HR Manager of «Stomed» LLP

Aiirenos P. A. «AKMOJIaCBA3bMOHTAX» XKIIC JIHUPEKTOpPHI/ JUPEKTOP TOO
«Axmonaces3pMoHTaXx»/ Director of «Akmolasvyaz Montazhy LLP

Ocnanosa A. C. Kazakcran PecnyOnukacslHblH MeMIIeKeTTIK KbI3MET ICTepl areHTTIriHIH
Kocranaii  0o0nbickl  OOWBIHIIA  JEMAapTAMEHTIHIH  MEMJIEKETTIK  KBI3MET

O6ackapmachlHbIH Oacmibickl/  PykoBoauTenb yrpaBlieHHs TOCYIapCTBEHHON
CIy’kObl JlerapTaMeHTa areHTCTBa IO JieJaM TOCYAapCTBEHHOM CIy»Obl IO
Kocranaiickoii oomacti/ Head of the Civil Service Department of the Agency for
Civil Service Affairs in Kostanay region

N6paesa K .K. 6B04103 Ecen >xoHe ayaut O611iM OafanaMachlHbIH 3 KypC CTYJIEHTI/ CTyAEHTKa
3 kypca OIT 6B04103-Yuer u ayaut/ 3rd year student OP 6B04103-Accounting
and audit

Kanenuna E.f. 7M04106 MemiekeTTik koHe xeprimkri 6ackapy BBb 2 kypc marucrpanTsi/

maructpantka 2 kypca OIl 7MO04106-T'ocynapctBeHHOE UM MECTHOE
ynpasienue/2rd year master's studentt OP 7MO04106 -State and Local
Government

Koxarenpauua A.b.

6B04106 Mapketunr bb 3 kypc cryaenti/ crymentka 3 kypca OIT 6B04106—
Mapxkerunr/ 3rd year student OP 6B04106—Marketing

Hypman HM

6B04102 MenemkmeHT OimiM OaraanaMachiHbIH 3 Kype CTyAeHTI/ CTyaeHTKa 3
kypca OIT 6B04102-Menemxment/ 3rd year student OP 6B04102-Management




YCBIHbLJIbl/ PEKOMEHIOBAHO/ RECOMMENDED:

Byxrantepmik y4er >xoHe Oackapy Kadeapacsl OTBHIpBICHIHAA KapacThIpeuiabl, 2025 x. 08.05 Ne 8
xaTTama

Paccmotpena Ha 3acemanuu  kadenpsl byxranTepckoro ydera w ympasieHus, TpoTokonl Ne 8 ot
08.05 2025 .

Considered at a meeting of the department Accounting and management, protocol No. 8 dated
08.05.2025y.

OKy - amicTeMelniK KeHeciHiH menrmiMen YeoIHbUIIbI, 28.05.2025 k. Ne3 xarrama

PexomenoBana perienuemM Y 4e0HO-METOAMYECKOTO coBeTa, MpoTokoi Ne 3 ot 28.05.2025 .
Recommended by the decision of the Educational and Methodological Council, protocol No.3 dated
28.05. 2025 y.

FrutbiMu keHeciHiH menriMiMed YebHbULIbI, 28.05.2025 x. Ne6 xarrama
PexomennoBana pemieHueM YdeHoro coeta, mpotokoi Ne 6 ot 28.05.2025 r.
Recommended by the decision of the Academic Council, Protocol No.6 dated 28.05. 2025 y.

Keneci KyxkaTTap Herisinge »acajjbl:
—Xoraper OutiM  OepymiH MEMJICKETTIK  JKallblFa  MIHAETTI  cTaHmapTel, Kasakcran
PecniyOnukaceinbiy FhuibiM koHe kofapbl OuniM MUHUCTpPiHIH 2022 xbiarbl 20 mringeaeri Ne 2
OyiipeireiMen Oekitinres (20.02.2023 k. e3repicTep MEH TOJBIKTHIPYJIApMEH ),
—OJIEYMETTIK OpINTECTIK TMEH OJEYMEeTTIK KoHEe eHOEK KaThIHACTapblH peTTey >KSHIHJeri
pecnyONuKaNIbIK YII KaKThl KOMUCCUSHBIH 2016 XpUtFbl 16 Haypb3garbl OEKITIITeH YITTHIK
OUTIKTLIIK meHOepi;
—Cayna >xoHe uHTerpanus MUHUCTpIIriHiH Cayja *oHe MIaFblH JKOHE OpTa OM3HEC CajaChIHIaFbl
QJIEYMETTIK OPINTECTIK MEeH QJEYMETTIK >KoHE €HOEK KaTbIHACTapbhlH peTTey >KSHIHJEr! cajaliblK
komuccusicel 2019 xputrbsl 28" kpIpkyliekreri Nel8-1/12 xaTramachiMeH OEKITKEH CaJlallbIK
OUTIKTLIIK meHOepi
- Kociou cranmapt: "bencenmi cary "Kazakcran PecmyOnmukachiHBIH" ATamMeKkeH ¥IITTBIK
Kacinkepnep nanatacel backapma TeparacklHbIH MiHAETIH aTKapyuibiHbIH 07.08.2023 sx. Ne 125
OylipbirbiHa Ne 44 KoceiMIla

n

Pa3paGorana Ha oCHOBaHMH CJIeAYIOIIUX TOKYMEHTOB:
- T'ocynapcTBeHHBII 00111€0053aTeNbHBIN CTaHAAPT BHICIIETO 00pa30BaHUs, YTBEPXKIEH MPUKA30M
MunucTpa Hayku U Beicuiero oopaszoBanusi Pecriyonuku Kazaxcran ot 20 utons 2022 roma Ne 2 (¢
M3MEHEHUsIMH U JonojHeHusMu oT 20.02.2023 1.);
-HaunonanbHas pamka kBanu@ukanui, yrBep>kJieHHas MpoTokosioM oT 16 mapta 2016 roga Pec-
MyOJINKAHCKOM TPEXCTOPOHHEH KOMHUCCHEW MO COIMAIbHOMY MapTHEPCTBY M PETyJIMPOBAHUIO CO-
LUATbHBIX U TPYAOBBIX OTHOIIEHHIA;
-OtpacneBast paMmka KBaqu(uUKanuid, yrBepxkaeHHas mnpotokoioM Nel8-1/12 ot «28» ceHTa0ps
2019r. oTpacieBoit komuccueidr MUHHCTEPCTBA TOPTOBJIM U MHTETPALIMM IO COI[MAILHOMY MapTHEP-
CTBY M PEryJIMPOBAaHUIO COLMAIBHBIX M TPYAOBBIX OTHOLIEHUH B c(hepe TOPTOBIU U MAJIOTO U CPe.-
Hero 6usHeca
- IIpodeccronanbuelii cranmapT: «AKTHBHbIE mpomaxu» Ilpunoxenne Ne 44 k mpukasy
HUCIOJIHSIONIETO 00s13aHHOCTH [Ipencenarens [IpaBnenus HanmonanpHoi aJIaThl
npennpuHumareneii Pecnyonuku Kazaxcran «Atameken» ot 07.08.2023r. Ne 125



Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of
Science and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with
amendments and additions dated 20.02.2023);
-National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;
-The sectoral qualifications framework approved by the Protocol No. 18-1/12 dated September 28,
2019 by the Sectoral Commission of the Ministry of Trade and Integration on social partnership and
regulation of social and labor relations in the field of trade and small and medium-sized businesses
- Professional standard: "Active sales™ Appendix No. 44 to the order of the Acting Chairman of the
Board of the National Chamber of Entrepreneurs of the Republic of Kazakhstan "Atameken" dated
08/07/2023 No. 125
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Binim Oepy 0aFnapiiaMmacbIHbIH NACTIOPTHI
IHacnopTt o0pa3oBaTe/IbHOI POrpaMMbl
Passport of the educational program

BBb koabl skoHe aTaybl/
Koa n HazBanue OI1
OP code and name

6B04106 Mapkerunr/ Mapkerunr / Marketing

Binim Oepy cajiachbIHBIH KOAbI
JKIHe KikTeyi /

Kon u kinaccupuxanms
obnactu odpa3oBaHust/

Code and classification

the field of education

6B04 busnec, 6ackapy koHe KyKbik/busHec, ynpasienue u mpaso /
Business, Administration and Law

Jlasipjiay 0aFbITBIHBIH KO/AbI
MeH KikTeyi/

Koa u kiaaccupukanus
HarpaBJICHUSA HOJIFOTOBKI/I/
Code and classification
areas of training

6B041 busnec xoHe Gackapy/ busnec u ympasienue/ Business
and administration

Binim Oepy 0arnapaamanapsl
TOOBI /I'pynna
o0pa3oBaTeJbHbIX IPOrPAMM
/ Group of educational
programs

B047 Mapketunr oHe xapHama / MapkeTHHT U pekiama /
Marketingand advertizing

Binim BB Typi/ Bug OIl/ EP
type

Konnaneicrarel/[lelicTByromast/Acting;

BBXC/XK OolibIHIIA [aeHreiii/
Yposenr no MCKO/ ISCED
level

BBXCII /MCKO/ ISCED 6

YBII 6oiibinma
nenreiii/Yposens mo HPK/
NQF level

YBIII /HPK/ NQF 6

CBI1II ooiibIHIIA NeHreii/
Yposenn no OPK/ ORK level

CBIL /OPK/ ORK 6 (6.1)

bbb aiipbikimia epexkmenikrepi/
OT1anuuTeJbLHbIE 0CO0EHHOCTH
OI1 / EP distinctive features

MyrenexTiri 6ap anamaap yuiH
bbb xome EBK icke acsbIpy|
apTTapsl /

Ycaosus peammzanun OIl pas
JIUI ¢ HHBAJUAHOCTHIO 1 OOII /
Conditions for the
implementation of EP for
students with disabilities and
special educational needs

Myreaextiri 6ap OuliM anymbUIapAblH OUTIM Oepy MHpoLeciH
KaMTaMachl3 €Ty YIUiH YHUBEPCUTETTIH aKaJeMHUSIIBIK CascaThbIHA|
coiikec moHAepAiH ( OapibIK MOMYNBAEPIiH), MpPaKTHKAIAPIbIH|
JKOHE KOPBITBIHJBI aTTECTaTTay pACIMICPIHIH TOpTiOi TONBIK
CaKTaJa/Ibl.

"MyrenexTiri 6ap OuTiM anxyIIbUIapAbIH MOH/I UTepYiHIH apHaiibl
miaptTapel” OoifbIHIIA MyTreAekTiri 0ap agamaap yuriH xoHe EbBb
oeiiimney bb apHanran KochkIMIa OeJIMIH €HTi3y apKbUIbI OKY|
KYMBIC OarmapiaamManapbid (CULIadycTap/bpl) 931piiey apKbUIbl 1CKe
aCBIPbUIAIBI.

st oGecriedeHus: 00pa3oBaTEIBLHOTO TpoIecca 00YUYaIOMUXCs C

uHBaUIHOCTRI0O U OOIl coxpaHsieTcss TNOJHBIA JUCIUIUINH]




(Momynei), TPaKTHK W TPOILEIYpbl HMTOTOBOW aTTECTAllUh B
COOTBETCBUU € AKaJeMHUYECKON NMOJUTUKON yHuMBepcuteTa. Jlis
nun ¢ uHBaMAHOCTRI0 U OOII amantanuonnas OIl peanusyercs
gyepe3 pa3paborky Paboumx y4deOHBIX MporpamMMm (cHLUTa0ycoB)
IIyTEM BKJIIOYCHUA OOIIOJIHUTEIIBHOIO pa3acia «CHCI_II/IaJ'IBHBIC
yCJioBUsA OCBOCHU A JUCHUITIINHBI OGy‘laIOH_II/IMPICSI C
uHBaIUIHOCTRIO 1 OOID»).

To ensure the educational process of students with disabilities and
special educational needs all courses (modules), practices and
procedures of the final certification in accordance with the
Academic Policy of the University. The adaptation of the EP is
implemented for persons with disabilities and special educational
needs through the development of working curricula (syllabuses)
by including an additional section "Special conditions for
mastering the course by students with disabilities and special
educational needs").

OKBbITY HBICAHBI/
®opma o0yuenus/
Form of study

Kynaisri/Ounoe /Full time

Oky mep3imi/Cpox 00yueHus/
Training period

4 xwin/ 4 rona/ 4 years

OkpITy Tini/SA3bIK 00y4eHus/
Language of instruction

Ka3ak jKoHe opbIc/Ka3axckuit u pycckuii / kazakh and russian

Kpenut kesemi /
Oonem kpeauTos/ Loan vol-
ume

AxanemusuiblK KpeauT 240/ Axagemudeckux KpeauToB 240
Academic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Bijim 0epy 6armapiamaceinbin MaKcaThl/ Lleans o6pazoBarenbHoii mporpammel/ The purpose of
the educational program

Op Typii KbBMET CalalapblHIaFbl YHWBIMIAP/IA, MEHIIIK HBICAHBI MEH KApXKbUIAHIBIPY TYpIiHE
KapamacTaH OapIIbIK YHBIMIBIK-KYKBIKTHIK HBICAHIAFbl SKOHOMHKAIBIK CYOBEKTUIEpIC MapKETHHITIH
Ka3ipri 3aMaHFbl OMICTepi MEH KYpalJapblH CHTI3yre >KOoHE MaiiianaHyra KaOUIeTTI MapKeTHHT
caJylachIH/1a OUTIKTI MaMaHaapApl aspiay.

[ToaroToBka KBaIM(UIIMPOBAHHBIX CIICIUMATMCTOB B cepe MapKETHUHTra, CIIOCOOHBIX BHEIPSATH M
UCIIOJIb30BATh COBPEMEHHBIE METO/BI U MHCTPYMEHTHI MapKETHHIa B OpPraHHM3alMsaX pasiIM4HbIX chep
JEATENbHOCTH, B SKOHOMUYECKHUX CyOBEKTaX BCEX OpraHU3aIlMOHHO-TIPABOBBIX (DOPM, BHE 3aBUCHMOCTH
oT (opMBbI COOCTBEHHOCTH ¥ TUTA ((MHAHCUPOBAHMUSI.

Training of qualified marketing specialists who are able to implement and use modern marketing
methods and tools in organizations of various fields of activity, in economic entities of all organizational
and legal forms, regardless of the form of ownership and type of financing.

Bbepiserin napexe/llpucy:xnaemas crenenb/ Awarded degree

«6B04106 Mapketuar 6iiM Oepy Oarapiamachkl OOBIHINIA OU3HEC )KoHE OacKapy OaKaIaBphI

bakanaBp OuzHeca u ynpasieHus 1o o0pazoBarenbHoi nporpamme «6B04106 MapkeTrHr»

Bachelor of Business and Management in the educational program «6B04106 Marketingy

Mawman nayassiMaapbinbiH Tizoeci/ Ilepeyens nosmxnocteii mo OI/ List of positions on OP

MapkeTuHr >koHE CBIPTKBI OaimaHbicTap OeiiMiHIH OacHIbIChl, OpeHa MEHeKepi, oHIM OOMBIHIIA
MEHeIDKep, MalJIMK priIeHIIH3 OOWBIHIIA MEHEKEp, KapHama OOHBIHIIIA MaMmaH, ©TKi3y OOHbIHIIA
MEHEDKEp, cay/la areHTi, MapKeTOoJIOT — TalJayIlibl, MAPKETOJIOr-KeHECII, KOJUIEK OKBITYIIBICHI

PykoBogurens oTnena MapkeTHHIa U BHELIHUX CBsI3€H, MEHe/pKep OpeHsaa, MEHEKep MO MPOIYKTY,
MEHEJDKEp M0 MabiMK pUIEHIH3, CHEMHAINCT [0 peKiame, MEHEKep Mo cOBITY, MepueHaiisep,
MEHEKEp HelMUHra, MEHemKep Mo padoTe ¢ KIMEHTAMH, MapKeTOJOI — aHAJIUTUK, MapKeToJIor-
KOHCYJITaHT, HHTEPHET-MapKETOJIOT, MPENOAABATENb KOJUIESIKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager,
marketing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3mer 00bexTiiepi/ O0bekThI podeccuonaibHoi AesrersHocTn/ Objects of
professional activity

- HaphIK (Tayap, KOp, aKnaparThIK, KanmuTai, eHOeK JKoHe T. 0.);

- MEMJIEKETTIK MeKeMeJiep; KOFaMIbIK YHbIMIap; casicl yibImaap;

- KbI3MET KepCeTy KCIOpBhIHAaphl (KOHAK Yilsiep, KOFaMJIbIK TaMaKTaHy KOCIOPBIHAAPHI, TYPUCTIK
dbupmamnap, SKCKypCHsIIBIK 010pO);

- OHJIIPICTIK YKOHE JENAAIIbIK KOCIIOPBIHAAD, IIAFBIH JKOHE OpTa OM3HEC KACIMOPBIHIAPhI

- XaJIBIKapalIbIK cay/ia ImajaTajapsl; cayaa yiiepi;

- KOJIIK, KYpbUIbIC, KOMMa IIapyalllbUTbIFbl )KOHE KOMMYHUKAIIUS;

- OuTiM Gepy MeKkemenepi.

- PBIHKH (TOBapHbIe, (HOoHA0BbIE, NH()OPMALIMOHHBIE, KaTUTalla, Tpya U T.11.);

- TOCYJapCTBEHHBIE YUPEKICHHUS; 00IIEeCTBEHHbIE OpPraHU3alliy; MOJIUTHYECKUE 00pa30BaHMs;

- IPEIPHUATHS YCIYT (TOCTUHHIIBI, TPEIIPUSATHS OOIIIECTBEHHOTO TIUTAHUS, TYPHUCTCKUAE PUPMBI,
9KC-KypCHOHHOE 010po);

- POU3BOICTBEHHBIE M TIOCPETHIUYUECKUE MPETPHUATHS, TPEIIPUATHS MAIOTO H CPETHETo OM3Heca
- MEX/IyHapOHbIE TOPrOBbIE MAJIAThI; TOPTOBBIE IOMA;

- TPAHCIOPT, CTPOUTENBCTBO, CKIIAJICKOE XO35ICTBO U KOMMYHHKALIUH;

- 00pa30BaTEIbHBIC YUPEKACHUSI.

- markets (commodity, stock, information, capital, labor, etc.);
- state institutions; public organizations; political entities;
- service companies (hotels, catering establishments, travel agencies, ex-exchange offices);




- production and intermediary enterprises, small and medium-sized businesses
- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;

- educational institutions.

Kaciou kpi3mer Typaepi/ Buanl npodeccnonannHoii gesireabnocru/ Professional activities

- OHIIPICTIK-TEXHOJIOTUSUIBIK;

- OKCIIEPUMEHTTIK-3€PTTEY;

- CepBUCTIK-TIalJaNIaHy;

- YHUBIMJIACTBIPYIIBLIBIK-0aCKAP yIIBLIBIK KbI3MET;
- €CEMNTIK-K00aIbIK;

- Ouim Gepy;

- cay/ia-)KapHaMaJbIK;

- KOHCAJITHHITIK;

- CBIPTKBI cayJa.

- IPOM3BOICTBEHHO-TEX HOJIOTHYECKas;
- DKCIIEPUMEHTAIbHO-UCCIIC0BATEIIbCKAS;
- CEPBHUCHO - IKCILTyaTallMOHHAS,

- OpraHU3alMOHHO-yIIPABICHYCCKAs;

- Pac4eTHO-MPOCKTHAS;

- oOpasoBaTebHas;

- TOProBO- pPeKJIaMHas;

- KOHCAJITUHI'OBAad,

- BHCIITHETOProBasl.

- production and technological;

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kaciou kpi3MeriniH pynxkuusiiapsl/ @ynknun npodeccnoHanbHOil xesireibHocTn/ Functions of
professional activity

- op TYpii OarbITTap OOMBIHIIA MApKETHHITIK 3epTTeynep (HapbIKTbI, Tayapiaapabl/ KbI3METTepAl,
TYTBIHYIIBUIAPBI, JeNJaNIapaAbl, OocekenecTeplli, MAapKETHHITIK OpTaHbl JKOHE MAapKETHHT
KEIICHIHIH 3JIEMEHTTEPIH 3epTTeY);

-HApBIKThI CETMEHTTEY, MAaKCATThl CErMEHTTEP I TaHJ1ay, IapyalblIbIK KYPri3ylli CyObeKTiIepAiH
TayapiapblH/ KbI3METTEpiH MO3MLMsIay (KaiTa MO3UIUsIIAY), KOPHOPATUBTIK OHE ACHAaIThIK
CTpaTe-TUusIap/bl 31piiey callaChlHAFbl MIapyallblIbIK KYPri3ylli CyObEKTIIEPAiH NHHOBALIUSIIBIK
Oackapy IIeIIM/IEePiH 931pJey jKoHE iCKe achIpy;

- WHTEpPHET J>XYHeCIHJIe >KapHaMaJblK HayKaHAapabl d3ipiey xkoHe xyprizy (Google Adwords,
Sunexc /upekt, DoubleClick, Facebook mmatdopmanapeina kapHamaiblK HayKaHAApAbl KYpy
’KOHE KYPri3y, OHTalIaHABIPY;

—KapHaMalbIK HayKaHIapJblH MOHUTOPHMHI1 MQHE Tajjaybl, OpeHAKe aJalJbIKThl apTThIpy
MakcaTbiHna SMM-me KpeaTHBTI TOCThUIAP KYPY, KOMIIAHHUSHBIH CATBUTBIMBIH  apTTHIPY,
KomnaHusHBIH OH UMHJUKIH KQJIBIITACTHIPY).

- MapKETUHTOBBIE MCCIICJIOBAHUS MO Pa3IMYHBIM HAIPABICHHUSM (HMCCIICIOBAaHUE PHIHKA, TOBApPOB/
yCIIyT, MOTpeOuTeNneldl, MOCPEIHUKOB, KOHKYPEHTOB, MAapKETHHTOBOW CpEObl M DJIEMEHTOB
KOMILJIEKCa MapKETHHTA);

- pa3paboTka W peainu3alus WHHOBAIMOHHBIX YIPABICHYECKHX PEUICHUH XO3SHCTBYIOUIMMHU
CyObeKTaMH B O0JIACTH CETMEHTAIlMU PBIHKA, BHIOOpA IEJIEBBIX CErMEHTOB, MO3HUITMOHUPOBAHHS




(MEepemo3uITMOHNPOBAHNS)  TOBApOB/  YCIAYr  XO3AWCTBYIOIIUX  CYOBEKTOB,  pa3pabOTKu
KOPIOPATHBHBIX U WHCTPYMEHTAIBHBIX CTPATETHIA;

- pa3paboTka M BEJCHHUE PEKIAMHBIX KaMIIaHUN B CHUCTEME HHTEepHEeTa (Co3/laHue U BeJcHHE,
ONTUMH3AIMA pEKJIaMHBIX Kammanuii Ha tuatpopmax Google Adwords, fAunnexc Jupexr,
DoubleClick, Facebook.

— MOHUTOPUHT U aHAMTHUKA PEKJIAMHBIX KaMTIaHWH, CO3JJaHiE KPEaTUBHBIX TOCTOB B SMM ¢ 11eibio
MOBBILICHUS JIOSUIBHOCTH K OpeHy, YBETMYEHHUE MPOJak KOMIAaHUH, (GOPMUPOBAHUS TO3UTUBHOTO
UMHKa KOMITAaHUH ).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kaanel Kadaerrepi/ O6mme kommerenun/ General competences

XK1 Foubivu xoHe GrtocoUsIIBIK TaHBIM 9IICTEPIMEH TAOMFH YKOHE QIEYMETTIK QeMJIi FhUIBIMU
VFBIHY MEH 3epleNeyll KamTamachl3 eTeTiH Quiocodust Heri3iepiH OUTyMEeH KalbITacKaH
JTYHAETAHBIMIBIK YCTaHBIM/IAP HETi31HAe KopIIaraH OOJIMBICTHI Oarasiaiipr;

KK2 Mu¢onorusibk, JiHU JKOHE FHUIBIMU JTYHHETAHBIMHBIH Ma3MYHbI MEH ©31HJIIK €pEKIICTIKTepiH
TYCIHAIPE/L;

KK3 OneymerTik koHe OHIPICTIK caanap/a OOJIbII jKaTKaH OapIIbIK JKaFJailiapra 3 6arachiH Oepe/i;
KK4 KazakcTaHHBIH Tapuxul JaMybIHBIH HETI3r KEe3EHJEPiH, 3aHIbUIBIKTAPBIH JKOHE O31HJIK
EpEKIIIEeINITiH TepeH TYCIHY *oHe FhUIBIMU TaJ[ay HETi31H/Ie a3aMaTThIK YCTAaHBIMBIH TaHBITA/IBI;

KKS Kazakcran Tapuxbl OKHMFaJapblHBIH ceOenTepl MEH caljapiapblH Tajgay YIIIH Tapuxu
CHIATTayAbIH O/IICTEPi MEH TOCUIAEPIH MaianaHapr,

KK6 Oneymerrany, casicaTTaHy, MOJICHUETTaHY >KOHE TICUXOJIOTHSIHBIH HET13T1 OUTIMIH €CKepe OTBIPHIII,
TYJIFaapasblK, ONEYMETTIK JKOHE KOCiOM KapbhIM-KATBIHACTBIH OPTYPIIl calanapbHIaFbl JKaFaaiaap/ibl
Oarajaiijpr;

JKK7 UHTerpatuBTi mporecTep/iH 3aMaHayy OHIMi peTiHe OChI FhUIBIMIAPAbIH OLTIMIH CHHTE3/ICHI1;
KK8 Hakrbl FbUIbIMIBI, COHAAN-aK OYKUI QJIEYMETTIK-CasiCH KJIacTepAl 3epTTEYIiH FhUIBIMU SIicTepl
MEH TOCUTIEPIH KOIaHaIbl;

KK9 e3iHiH agaMrepiiiiik >koHe a3aMaTThIK YCTaHBIMBIH JaMBITA]IbI;

JKK10 Kazakcranablk KOFaMHBIH KOFAMIBIK, ICKEpIiK, MOJAEHHM, KYKBIKTHIK MKOHE OJTHKAJIBIK
HOpMaJIapbIMEH KYMBIC ICTEH1;

JKK11 XKexke xone kociOu Oocekere KaOiIeTTUTIrH KOPCeTe/i;

KK12 Onemzme TaHBUFaH KOFaMIBIK-TYMAHUTAPJIBIK FRUIBIMAAP CaJlaChIHAAFBI OUTIMI MPaKTHUKaIa
KOJIIaHA/IbI;

KK13 OnicHama MeH Tangayabl TaHIay/Ibl )Ky3ere achIpaibl,

KK 14 3eprrey HOTHXXENEPIH KOPBITHIH/IBLIAMNIBL;

KK15 Kana OumiMal CHHTE3ACH I JKOHE OHBI TYMAHHMTApJIbIK KOFaMIBIK MaHBI3BI Oap ©HIM TYpiHZE
YCBHIHAJIBI,

KK16 Tysraapaliblk, MoICHUETAPAIBIK KoHE OHIPICTIK (KICIMNTIK) KapbIM-KaTbIHAC MIHJETTEPIH LIEUTy
YILIiH Ka3aK, OPBIC JKOHE IIET TUIIEPIH/IE aybI3Iia kKoHe kKa30allia HbICaHJa KOMMYHUKAIIUSFA TYCE/l;
KK17 I'pammatukaibIk OUTIM JKyiecl HeTi31H/1e TUIK JKOHE COMIey KypalIaphiH MaiiTanany/ bl KYy3ere
achIpy; KapbIM-KaThIHAC JKaFJalibIHA COMKEC aKIapaTThl TAI/IAY;,

KK18 KommyHHKaImsFa KaTbICYIITBITIAP/IBIH 1C-OPEKETTEPl MEH 1C-0pEeKeTTEPIH Oarasai ibr;

KK19 JKeke KbpBMETIHIE aKMapaTThIK-KOMMYHUKAIMSIIBIK TEXHOJIOTHSUIAPABIH OPTYPIi TYPJIEpiH:
HWHTEPHET-PECypCTapbl, aKMapaTThl 137Iey, CaKTay, OHJICY, KOPFay KOHE TapaTy KOHIHJIET OVJITTHI )KOHE




MOOMJIB/TI CepBUCTEP/Il Al TaJIaHA IbI;

KK20 O3iH-631 AaMBITY *KoHE MAHCAINTHIK 6CY YIIIH eMip 00ibI jxeke O11iM Oepy TPaeKTOPHSIChIH KYpY,
JICHE MIBIHBIKTHIPY 9MIICTEPl MEH Kypasiiapbl apKbLIbI TOJBIKKAHIIBI JIEYMETTIK JKOHE KOCINTIK KbI3BMETTI
KaMTaMachI3 €Ty YIIIiH calayaTThl OMip CaIThIHA OaFIapIIaHa b,

JKK21 KazakctaH TapuxXbIHBIH HETI3T1  3aHIBUIBIKTApbIH, (QHIOCOPHSIBIK, QJCYMETTIK-CasICH,
HKOHOMHKAITBIK, OHE KYKBIKTHIK OUTIM HEri3[epiH, Ka3ak, OpbIC KOHE IIET TULIEPIHACTI ayb3lia XKoHE
»a30aIa HbICaH1aFbl KOMMYHUKAITUSUIAPIbI O11eT1 )KOHE TYCIHEI];

JKK22 Urepinren OumiMal 3repil >kaTKaH QJICyMETTIK-MOJICHN >KaFiaiapaa THIMII JICyMETTEeHIIpY
YKoHe OeimyIey YIIiH KOJIIaHa Ik,

KK23 OneymerTik KyOBUIBICTapIbl, MPOLECTEP MEH MpolieManapibl CaHIBIK JKOHE CallaliblK Taliay
JIaFIbUIAPBIH MEHIepE]Ii.

OK1 OuenuBaeT OKpYKalIIyl0 JI€UCTBUTEIBHOCTh HAa OCHOBE MHPOBO33PEHUECKUX MO3UIUH,
C(OPMHUPOBAHHBIX 3HAHUEM OCHOB (PHIOCO(PHH, KOTOpble 00ECIEUNBAIOT HAyYHOE OCMBICICHUE U
M3ydeHHEe MPUPOTHOTO M COLMATBHOTO MUPa METOAAMU HAYYHOTO U (MIIOCO(CKOTO MMO3HAHMS,

OK2  HHrepnperupyeT colepkaHHe U cHenuduueckue O0COOEHHOCTH MH(OIOrHYECKOro,
PEJIUTHO3HOTO U HAYYHOI'O MUPOBO33PEHHUS;

OK3 ApryMmeHTHpyeT COOCTBEHHYIO OLIEHKY BCEMY NpPOHMCXOJAIIEMY B COLMAIbHOM U
MIPOM3BOJICTBEHHOMU chepax;

OK4 IlposiBnsieT rpa’kAaHCKYI0 MO3MIIMI0O Ha OCHOBE IIyOOKOTO IMOHMMAaHMS M HAayyHOI'O aHaJlu3a
OCHOBHBIX 3TaIlOB, 3aKOHOMEPHOCTEN U CBOE0Opa3us ucropuyeckoro pazsurusa Kasaxcrana;

OKS Hcnonp3yer METOABI U IPUEMBI HCTOPUYECKOTO ONMCAHUS IS aHAIM3a IPUYMH U CIEICTBUN
coObITH nctopnu Kazaxcrana;

OK6 OnenuBaer cuUTyalud B pa3iMYHbIX cdepax MEKIMYHOCTHOW, COLMAIbHOM U
npoeCCHOHATbHON KOMMYHHUKAIMM C Y4YeTOM O0a30BOTO 3HAHUS COIMOJIOTHUH, MOJUTOJIOTHH,
KYJIBbTYPOJIOTH Y IICUXOJIOTUH;

OK7 CuHTe3upyeT 3HaHUS JaHHBIX HAyK KaK COBPEMEHHOT0 MPOYKTa MHTETPATUBHBIX MTPOLIECCOB;
OKS8 Hcnonp3yeT HaydHbIe METOJBI M IPUEMBI UCCIIEOBAHMS KOHKPETHON HAyKH, a TaKXkKe BCETO
COLIMAJIbHO-TIOJINTUYECKOTO KJIacTepa;

OKO9 BripabateiBaeT COOCTBEHHYIO HPAaBCTBEHHYIO U TPAKIAAHCKYIO MO3ULIUIO;

OK10 Onmnepupyer o0O0IIECTBEHHBIMH, JAEJIOBBIMU, KYJIbTYPHBIMH, IPABOBBIMU M AITHYECKHUMHU
HOpMaMHM Ka3axCTaHCKOTo OOIIecTBa,;

OK11 JlemoHCTpUpYyET TUYHOCTHYIO U TPOGECCHOHATHHYIO KOHKYPEHTOCTIOCOOHOCTD;

OK12 IIpumeHsieT Ha NMpaKTUKe 3HAHHUS B 00JIACTH OOIIECTBEHHO-TYMaHUTApHBIX HayK, UMEIOLIETo
MHUPOBOE MPU3HAHUE;

OK13 OcymecTBisieT BBIOOP METOI0JIOTMH U aHAJIN3a;

OK14 OGo011aer pe3yapTaThl HCCIIEOBAHUS;

OK15 CunHTe3upyeT HOBOE 3HAaHHE W IPE3EHTOBATh €ro B BHJAE T'YMaHUTAPHOW OOIIECTBEHHO
3HAYUMOM MPOIYKIINH;

OK16 Bcerymaer B KOMMYHHKAIMIO B YCTHOW M NMHCbMEHHOM (opmax Ha Ka3aXCKOM, PYCCKOM U
MHOCTPAaHHOM  s3bIKax JUI  pEIIeHHs  3aJad  MEXJIMYHOCTHOTO, MEXKYJIbTYPHOTO U
MIPOM3BOICTBEHHOTO (TIPO(EeCCHOHATBLHOT0) OOIIEHNS;

OK17 OcymecTBiaseT HCHOJb30BAHNUE SA3BIKOBBIX M PEYEBBIX CPEICTB HA OCHOBE CHUCTEMBI
rpaMMaTHYECKOr0 3HAHMS; aHAJIM3UPOBATh HH(GOPMAIIUIO B COOTBETCTBUU C CUTYyallMel OOLIEHUS;
OK18 OnenuBaer 1eiCTBUSA U MOCTYNKH Y4aCTHUKOB KOMMYHMKAIUH.

OK19 Hcnonmp3yer B  JHYHOM  JAESITENBHOCTH  pazflU4Hble  BHJbI  MH(OPMALMOHHO-
KOMMYHHUKAIIMOHHBIX TEXHOJOTHH: WHTEpHET-pecypchl, OO0JauHble W MOOWJIBHBIE CEPBUCHI 10
MOKCKY, XpaHEHHIO, 00paboTKe, 3allUTe U pacpOoCTpaHEHUIO HHPOpMaIUY;

OK20 BeicTpanBaer JHUHYI0O 0O0pa30oBaTEIbHYIO TPACKTOPHUIO B TEUEHHE BCEH KHU3HM IS
CaMOpPa3BUTUS M KapbepHOI'O pOCTa, OPUEHTUPOBATHCS Ha 3/0pOBBIM 00pa3 JKU3HU JUIA
oOecrieyeHrsl TOJHOIICHHOW COIMaNbHOW M MPO(hecCHOHAIBHOW AEATENIbHOCTH IOCPEICTBOM
METOZIOB U CPENCTB (PU3NUECKON KYJIbTYpPHI;

OK21 3HaeT ¥ mOHMMaEeT OCHOBHBIE 3aKOHOMEpHOCTH UcTopun Kazaxcrana, oCHOBBI (hrocoekux,




COIMATBHO-TIOIMTHYECKUX, IKOHOMHUYECKUX W TIPABOBBIX 3HAHUNW, KOMMYHHUKAIIMM B YCTHOU M
MUCEMEHHOM (hopMax Ha Ka3aXCKOM, PYCCKOM M HHOCTPAHHOM SI3bIKaX;

OK22 Ilpumensier ocBOeHHbIE 3HaHHUS I J(P(EKTUBHON COIMANM3allMd M aJalTalid B
M3MEHSIOIIUXCS COIIMOKYJIbTYPHBIX YCIOBUSX;

OK23 Bnameer HaBhIKaMH KOJHYECTBEHHOIO M KAayeCTBEHHOI'O aHaJW3a COLMAJIBHBIX SBJICHHH,
MIPOIIECCOB M MTPOOIIEM.

GC1 Evaluate the surrounding reality on the basis of worldview positions formed by the knowledge
of the philosophy fundamentals, which provides scientific comprehension, natural and social world
study by the methods of scientific and philosophical cognition;

GC2 linterpret the content and specific features of mythological, religious and scientific
worldviews;

GC 3 Argue one's own evaluation on what happens in social and industrial spheres;

GC 4 Show civic position on the basis of deep understanding and scientific analysis of the main
stages, regularities and originality of historical development of Kazakhstan;

GC 5 Use methods and techniques of historical description to analyze the causes and consequences
of the historical events in Kazakhstan;

GC 6 Evaluate situations in various spheres of interpersonal, social and professional communication
with regard to basic knowledge of sociology, political science, cultural studies and psychology;

GC 7 Synthesize knowledge of the sciences as a modern product of integrative processes;

GC 8 Use scientific research methods and techniques of a particular science as well as of the whole
socio-political cluster;

GC 9 Develop one's own moral and civic position;

GC 10 Operate with social, business, cultural, legal and ethical norms of the Kazakh society;

GC 11 Demonstrate personal and professional competitiveness;

GC 12 Employ the knowledge in the field of social and human sciences of world-wide recognition;
GC 13 Make a choice of methodology and analysis;

GC 14 Summarize research results;

GC 15 Synthesize new knowledge and present it in the form of humanitarian socially significant
products;

GC 16 Start oral and written communication in Kazakh, Russian and foreign languages to solve
problems of interpersonal, intercultural and industrial (professional) communication;

GC 17 Use linguistic and speech skills on the basis of grammatical system; analyze information in
accordance with the situation of communication;

GC 18 Evaluate the actions and deeds of participants in communication;

GC 19 Use different types of information and communication technologies in personal activity:
Internet resources, cloud and mobile services for search, storage, processing, protection and
dissemination of information;

GC 20 Build a personal lifelong educational program for self-development and career growth, focus
on a healthy lifestyle to ensure full social and professional activity through the methods and means
of physical education;

GC 21 Know and understand the basic patterns of the Kazakh history, philosophical, socio-political,
economic and legal knowledge, communication in oral and written forms in Kazakh, Russian and
foreign languages;

GC 22 Employ mastered knowledge for effective socialization and adaptation in changing socio-
cultural conditions;

GC 23 Possess skills of quantitative and qualitative analysis of social phenomena, processes and
problems.

bbb Goiibina oKy HoTHKeaepi/ Pesyabrarsl 00ydyennsi mo OIl/ EP learning outcomes

Oky O0argapjaMachbIH COTTi asiKTaFaHHAH KeiiiH OLTiM aaymbl KaduierTi:

OH1 Kocibu KpI3METIHIEC apHailbl TEPMHUHOJOTHUS MEH JIEKCHMKAHbI KOJAaHaIbl, Ka3aK, OPbIC KoHE
IeT TUIAEpiHJE aybI3lIa J>KoHe jkaz0ama Typae OaiimaHbicKa Tycenl; KociOum TepMuHAEpAi
naiagaHaapl, FRUIBIMU JIepeKkTep 0a3achlHIa aKmapatr i3/ey JaFabIChl 0ap, akaJIeMUsUIBIK XaTThIH




TYPJIi )KaHpJIapbIMeH XyMbIC icTeyre Ky3niperTi;

OH2 KaociOu KbI3METIH KYKBIKTHIK OWJIay *OHE KYKBIKTHIK MOJIEHHET HETi31H/E JKy3ere achIpajbl,
IIBIFAPMAIIBUIBIK  JKOHE KEJICIIEKT1 OMIaiapl, KOCiOM KbhI3METIMEH OalIaHBICTBl KYKBIKTHIK
oneOMeTneH KYMBIC iCTEH amajpl, SKOJOTUSIIBIK Oiiay KaOineri Oap, KayinTi »oHE TOTEHIIe
YKaFTalyIapabplH aJlIbIH anyFa KaOliaeTTi;

OH3 KynzenikTi jkarmaimapna eHIIPICTIK €cenTepAl IMIemly VIIH MaTeMaTUKaJbIK ONIay bl
KOJIZIaHyFa, ©31HIH KOCc10M KbI3METIH/Ie CTAaTUCTUKAIBIK )KOHE MaTEMATUKAIIBIK 9/IICTePi KOJAaHyFa,
COHJal-aK ©31HIH KociOM KbI3METIHIH THIMIUIIT MEH HOTHKENIEPIiH jKaKcapTy YIIiH OaraapiaMaibK
Kypajiap MeH acaHbl HHTEJUICKT 9AICTEPiH KOJIJaHyFa KaOLIeTTi;

OH4 DOkoHOMHUKAJBIK MoceneNepli 3epTreyre O KyHemik Tocll — JaFAbulapblH — MEHTepy,
MaKpO3KOHOMUKAJIBIK HapbIKTapJarbl HEri3ri MaKpOSKOHOMMKAIIBIK CYOBEKTUIEpAIH >KaFAaibl MEH
MiHE3-KYJIKbIH Talfay OOMBIHINA OMIayIbIH YKOHOMHKAIIBIK OCHHECIH KaIbIITACTHIPY;

OHS5 Yi#bpIMHBIH KapKbUIBIK JKaFJalblH Oarajiay >KOHE €cCenmKe ajy YIINiH KapKbl KypaaaapbiH
naiananyra, KapKbUIBIK JEPEeKTepIiH JONIINT MEH TYTACTBIFBIH JKOHE YHWBIM aKTHUBTEPIHIH
CaKTaIyblH KAMTAaMacChI3 €TEeTiH TYKbIpbIMIaMasap sl KOJIaHyFa KaOlleTTi;

OH6 MapKeTuHITIK CTpaTerusyIblK MakcaTTap MEH MIHISTTepAl KOMIAHHSHBIH Kb
MakcaTTapbIMeH OaiilaHBICThIpA OTBHIPHIN, MEHEIKMEHT MEeH MAapKEeTUHT Kypaiaapbl Heri3iHae
HETi3/1ei1l, MapKeTHHITIK CHUIATTaFbl KOMMYHUKALMSUIBIK ic-TIapajapisl ©TKi3eldi, HapbIKTHI
3epTTey KYPrizeli, oleyeTTi KIUSHTTEP Il 131ei 11, KOMMEPIUSIIBIK KeTiCCo3Aep KYPri3e;

OH7 OneyMeTTiK - SKOHOMHKAJBIK MPOIECTep MEH KYObUIBICTap Typajbl MAapKETHUHITIK
JepeKTepAl Taljayabl >KOHE TYCIHAIPYAiI cayaTThl JKyprizemi, Tayapra Oara OenriuIeymi XKoHE
KBUDKBITY/IBI KY3€re achlpaibl,Tayap aCCOPTUMEHTIH KalbIITACTBIPA/IbI )KOHE OacKapaibl;

OH8 Cayna yifpIMmapbl KbI3METiHIH QJIE€YMETTIK-DKOHOMHUKAIBIK KOPCETKIIITEPiHIH ©3repy
TEHJCHIMSIAPbIH AHBIKTAAbI, JKEKEeNereH Tayapiaplbl >KOHE JKalIbl CaHATTapabl CaTYAbIH
SKOHOMUKAJIBIK TUIMJUIITIHE TaJ1ay sKacaiibl;

OHY9 HapbIKThl XoHE HapBIKTHIK KOHBIOHKTYPAHBI Tajjiay, TYTHIHYIIBIIAPABIH MiHE3-KYJIKbIH
3epTTey (cedenTtep, apTHIKIIBUIBIK) KOHE O9ceKeNecTep/IiH KbI3METIHE Tajliay KYpPri3y, CYpaHbICTHI,
HapbIK CHIMBIMBUIBIFBIH, OdCeKellecTepre KaTbhICThl KOCIMOPBIHHBIH YJIECIH, O9CEKeNeCTIK Kypec
TOyEKeNiH Oaralay jkoHe OoJpkay.

OH10 KembacmbuiblK KacHeTTepl MEH KOCIIKepJiK KaOileTTepiH, MepcoHaabl Oackapy
JaFIbUTAPBIH KOPCETE/1, THIMI1 KapbIM-KaThIHAC TIEH KOFaMFa aJlaMrepIiilliK KaTbIHACKIH KOPCETE/Il,
0aceKeNnecTik opTaga KOCIMKEepIiK KbI3METTI yibIMaacTeipyFa Ky3bIpeTTi, HHKIIO3UBTI OiiM Oepy
’KOHE KociOM opTaia TYBIHAAUTHIH TYJIFaapalIbIK ©3apa iC-KUMBIIT MOCEIIeNIepiH MIele auabl.

OHI11 AnblHFaH SKCHEPUMEHTANIbl MAIIMETTEp/l KMHAKTay *KOHE Tajjay, oJapAbl TaHBICTBHIPY,
aynuropusuiapra xabapriay, KOPIOpPaTUBTIK MOJICHUETTI JKOHE YHBIM Typasibl OH KOFaMJIBIK MIKIpIi
(MMHUDK]) KaJBIITACThIPY CaJIaChIHIA KY3bIPETT.

ITocsie ycnemHoro 3aBepuieHusi 3TOH NporpaMMbl o0y4daronuiics Oyaer:

PO1 Hcnonb3yer B npodecCHOHAIBHON AEATENbHOCTH CHEIHAIbHYI0 TEPMHUHOJIOTHIO U JIEKCHKY,
BCTyNMaeT B KOMMYHHKAIIMIO B YCTHOW M THCbMEHHON (QopMax Ha Ka3axCKOM, PYCCKOM H
WHOCTPAaHHOM SI3bIKAaX; HCHOJb3yeT MNpopecCHOHATbHBIE TEPMUHBI, HMEET HAaBBIKU IOHCKa
nH(popMallMM B HaydyHbIX 0a3aX JaHHBIX, KOMIIETEHTEH B paboTe ¢ pa3iu4yHBIMU >KaHpaMH
aKaJeMHYECKOro MChbMa.

PO2 OcymectBiser mpodeccCHOHATBbHYIO ACSITEIHPHOCTh HAa OCHOBE TMPABOBOTO MBINUICHUS U
NIPaBOBOM KYyJBTYpbl, TBOPYECKHM M TMEPCIEKTUBHO MBICIHUT, yMeeT paldoTaTh C MpPaBOBOM
JTUTEPATypPOH, CBA3aHHOU ¢ MPO(EeCCHOHATBLHOM ACSITEIIPHOCThIO, UMEET YKO3AIMUTHOE MBIIICHUE,
CIOCOOEH MPEeayNpekaAaTh ONacHbIE U YpE3BbIUAiHbIC CUTYAIUH.

PO3 CnocobeH npuMeHsITh MaTEMaTUYECKOE MBIIIJICHUE JIJIsl pEeLIeHHs IPOU3BOICTBEHHBIX 3314 B
[IOBCEIHEBHBIX CHUTYalUsAX, MCIOJIb30BaTh CTATUCTHMUECKUE M MATEMATHUUYECKHUE METOJBI B CBOEU
po¢eCCUOHATILHON AEATENBHOCTH, a TAK)KE IPUMEHSTh IPOrPaMMHBINA HHCTPYMEHTApUN U METO/bI
HCKYCCTBEHHOTO MHTEIJIeKTa s 3()(EeKTHBHOCTH H  y’ay4llleHUs pe3yJabTaTOB  CBOEH
poeCCHOHATIBHOM 1€ TENbHOCTH;

PO4 Bnaneer HaBbIKAMH CHCTEMHOTO MOJAXOAa K MCCIEIOBAHHUIO SKOHOMHMYECKHX IPOOIIEM,




dbopMUpyeT SKOHOMHYECKHI 00pa3 MBIIIICHUS MO aHAJINW3Yy COCTOSHUS M TOBEIEHUS OCHOBHBIX
MaKpPOIKOHOMHUYECKUX CYObEKTOB HA MAaKPOIKOHOMHUYECKUX PHIHKAX;

POS5 Cnocoben wucmnosib30BaTh (UHAHCOBBIM WHCTPYMEHTAPHUH JJIA OIICHKU U ydeTa (PMHAHCOBOTO
COCTOSIHUSI OpPTaHW3ALUH, TPUMEHATH KOHIENINHU, OOECIEYMBAOIIUX TOYHOCTh M IIEJIOCTHOCTH
(bUMHAHCOBBIX TAHHBIX U COXPAHHOCTU aKTUBOB OpPraHU3AIINH;

PO6 OGoCHOBBIBAaET CTpaTernyeckre LEeNW W 334adydl MAapKETHHra BO B3aMMOCBSI3U C OOLIMMH
L[EJIeBBIMU OPUEHTUPAMU KOMIIAaHMM HA OCHOBE HHCTPYMEHTOB MEHEI)KMEHTAa M MAapKeTHHra,
IPOBOIUT  KOMMYHHKAIIMOHHBIE  MEPONPUATHS  MApKETHHTOBOI'O  XapakTepa,  IMPOBOJIUT
UCCJIEIOBAaHUE PBIHKA, OCYILECTBISET MOHCK IMOTEHIMATbHBIX KIMEHTOB, BEIET KOMMEpUYECKHe
IIEPETOBOPHI;

PO7 KomneTreHTHO MPOBOAUT aHAIM3 U MHTEPIPETUPYET MAPKETHHIOBBIE JAHHBIE O COLUAIBHO-
SKOHOMMYECKUX IIpoLleccaX U SIBICHUAX, OCYIIECTBISET LI€HOOOpa3oBaHUE U IPOJBHIKEHUE
TOBapa,(hOPMUPYET U YIPABISIET TOBAPHBIM aCCOPTUMEHTOM,;

POS8 BeoisBiseT TEHAEHUUU HW3MEHEHHUS COLUAIbHO-DKOHOMUYECKHUX IOKa3aTeleil AesTeIbHOCTU
TOPrOBBIX OpraHU3aluii,  MPOU3BOAUT aHAJIM3 SKOHOMHYECKON 3(P(EKTUBHOCTH MPOJAK
OTJIEJIbHBIX TOBAPOB U KaTErOPUM B LIEIOM;

PO9 Amnanusupyer pbIHOK W DPHIHOYHYIO KOHBIOHKTYPY, HM3y4yaeT IOBEJEHHME HOoTpeOuTeneit
(MOTHBBI, TPEANOYTEHHS) W TPOBOJUT aHAIN3 JEATEIBHOCTH KOHKYPEHTOB, OILIGHUBACT U
MIPOTHO3UPYET CHPOC, EMKOCTh PBIHKA, JIOJIO MPEINPUATHS TI0 OTHOIIECHHIO K KOHKYPEHTaM, PHCK
KOHKYPEHTHOI 00pbOBI;

PO10 IlposBnsier nIuaepckue KadecTBa,  JEMOHCTpUPYEeT 3(PQEeKTHBHbIE KOMMYHHKAIMA H
rYyMaHHOE OTHOIIEHHE K OONIeCTBY, KOMIIETEHTEH B OpraHM3alllH MpealpHHUMATEIbCKOM
JESTEIbHOCTH B KOHKYPEHTHOW CpeJlie, yMEET pellaTh 3aJla4d MEKIMYHOCTHOIO B3aUMOJCHCTBUS
BO3HUKAIOIINX B MHKJIFO3UBHON 00pa3oBaTeabHON U MpodeCCUOHAIBHON cpee.

PO11 OO6o6miaer wu aHaMM3UpyeT TNOJYYECHHBIE JKCIEPUMEHTAIbHBIE IaHHBIC, CIOCOOEH HX
MIPE3eHTOBAaTh U COOOLIATh AyIUTOPHH, KOMIETEHTEH B 00JacTH (POPMHPOBAHUS KOPIOPATUBHOMN
KYJIbTYpPbI ¥ IOBUTUBHOTO OOIIECTBEHHOTO MHEHHMsI (MMUIKa) 00 OopraHu3aluu.

Upon successful completion of this program, the student will:

LO1 Uses special terminology and vocabulary in professional activity, enters into communication in
oral and written forms in Kazakh, Russian and foreign languages; uses professional terms, has the
skills to search for information in scientific databases, is competent in working with various genres
of academic writing.

LO2 Carries out professional activity on the basis of legal thinking and legal culture, thinks
creatively and prospectively, is able to work with legal literature related to professional activity, has
eco-protective thinking, is able to prevent dangerous and emergency situations;

LO3 He is able to apply mathematical thinking to solve production problems in everyday situations,
use statistical and mathematical methods in his professional activities, as well as apply software
tools and artificial intelligence methods to improve the effectiveness and results of his professional
activities;

LO4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

LO5 Is able to use financial tools to assess and account for the financial condition of the
organization, apply concepts that ensure the accuracy and integrity of financial data and the safety
of the organization's assets;

LOG6 Justifies the strategic goals and objectives of marketing in connection with the general goals of
the company based on management and marketing tools, conducts marketing communication
activities, conducts market research, searches for potential clients, conducts commercial
negotiations;

LO7 Competently analyzes and interprets marketing data on socio-economic processes and
phenomena, carries out pricing and promotion of goods, forms and manages the product range;

LO8 ldentifies trends in socio-economic indicators of trade organizations, analyzes the economic




efficiency of sales of individual goods and categories in general

LO9 Analyze the market and market conditions, study consumer behavior (motives, preferences)
and analyze the activities of competitors, evaluate and predict demand, market capacity, the
company's share in relation to competitors, the risk of competition

LO10 He shows leadership qualities and entrepreneurial abilities, personnel management skills,
demonstrates effective communication and humane attitude to society, is competent in organizing
business activities in a competitive environment, is able to solve interpersonal interaction problems
arising in an inclusive educational and professional environment.

LO11 Generalize and analyze the experimental data obtained, present them, and communicate them
to the audience, is competent in the field of forming a corporate culture and a positive public
opinion (image) about the organization




«6B04106 Mapxkerunr» 0ij1im 0epy OarmapjaMachl 00MbIHIIA OKBITY HOTHKEJIEPiHiH
«DUpMaHBIH PecypCTapbIH KOCHApJay KIHe TAJIay CaJaChIHIAFbI KbI3MeT» KICiON CTaHIapThIMEH apaKaThIHACHI
CooTHeceHue pe3y/ibTATOB 00y4eHUN 10 00pa3oBaTebHOM nMporpamme «6B04106 MapkeTHH

¢ IIpodeccnoHaNbHBIM CTAHIAPTOM KAKTHBHBIE IPOIAKH»

K9CIBU KAPTACDI: «MeHnexsxep no padore ¢ kirodeBbiMu KiuenTammn», CBIII 6 nenreiii — bakanaspuar
KAPTOUYKA ITPOPECCHUMN: «MeHemxep 1o padore ¢ KJIWOYeBbIMU KJINEHTaMU», 6 ypoBenbr OPK — bakasaBpuar

JIN4HOCTHBIE
KC enoex ¢pynkuusiaapst/ - BinikTinik, naraeuiap/ kommnetenuuu (IIC) /
OH/PO binim / 3nanus
Tpynosbie pynkuun IIC Ymenusi, HaBbIKH Kexe
Ky3bIperTijikrep (KC)

OH6 Mapxketunrtik | Enoex ¢ynxumsicer / TpynoBas
CTpaTerusUIbIK ¢bynknys 1:
MaKcarTap MeH | MccnenoBanne peIHKA, ITOHMCK YecTHOCTH
MIHIETTEpAl MOTEHIMATbHBIX KIIEHTOB, [opsimoynocts
KOMIIAaHMUSHBIH ~ JKaJIbl | BEICHUE KOMMEPYECKUX HcnonHurensHOCTh
MaKCaTTapbIMEH MIEpETOBOPOB OTBETCTBEHHOCTh
OalTaHBICTBIPA OTBIPHII, BuuMarenbHOCTD
MEHEKMEHT neH | 3agaga l: 1. Tlopsmok mpoBeneHusi ananmsa Bemnedt | 1. CoOupare u oOpabarbiBath nHpOpManuio u3 | AKKypaTHOCTb
MapKeTUHI  Kypainaps! | MccnenoBaHue pelHKa cpensl, B ToM yncie PESTEL-ananuza. Pa3MYHBIX KMCTOYHHKOB, B TOM 4YHCIE OPraHoB | JJMCIMIUIMHUPOBaHHOCTH
Heri3iHae HETi31eH i, 2. CTaTHCTHYECKHE METOIBI aHAIIN3a. CTaTHCTHKH, O0030pOB PEUTHHTOBBIX AareHTCTB, | Y PaBHOBEHIEHHOCTH
MapKETUHTTIK CUTIATTaFrbl 3. OcHOBBI (PUHAHCOBOTO MOJICTUPOBAHUS. uccienoannii, CMU.
KOMMYHUKAIMSUIBIK  iC- 4. MeToabl SKIEPTHBIX OLIEHOK. 2. IlpoBOOWTh  MAapKeTHHIOBBIM  aHaIM3  C
Hapaapsl eTKi3esi, NPUMEHEHUEM CIIeHATN3UPOBAHHBIX METO/IOB.
HapBIKTHI 3eprrey 3. BoisBiaTh HOTEHIHAIbHBIX KJIMEHTOB,
Kyprizeni, QNIeyeTTi TIPOTHO3UPOBATH BO3MOXKHBIH cnpoc Ha
KIIMEHTTEePAi i3neini, TIPOJTYKIHIO.
KOMMEPIHSIBIK
Kemiccesiep Kypriseni.
OH6 O6ocHoBbIBaeT | 3amava 2: 1. Meronsl aktuBHOro u  maccuBHoro | 1. CoOupaTh W aHaMM3UPOBaTh JaHHBIE 00
cTparerndeckue 1eian u | Ilowuck MOTEHIUAJBHBIX | MPUBJICYECHHS KJIMEHTOB. Yy4YaCTHHKAX PHIHKA.
3a7a4d MapKeTUHra BO | KJIMEHTOB 2. OCHOBBI MAPKETHUHIA. 2. BbIABIATH TNOTEHIMANBHBIX KIHEHTOB W HX

B3aMMOCBSI3H C OOIINMH
LIEJIEBEIMA OpUEHTHUPAMH
KOMITAaHHUHU Ha OCHOBC
HHCTPYMEHTOB
MEHEIKMEHTA u
MapKeTUHIa, MPOBOAUT
KOMMYHHUKAIIMOHHBIE
MEPOTIPUSITHS

3. CnocoObl NPOABMKEHUs TNPOAYKIMH, B
T.4. B UHTEpHETe.
4. TexHUKHU MPOJAKX.

5. TpeGopanus K COCTABJICHUIO
KOMMEPUYECKUX NPEIJIOKEHUH, TOrOBOPOB.
6. 3akoHOIaTeNbHbBIC u HOpPMaTHBHO-

IIPpaBOBbIC AKTbI PCCHy6J’II/IKI/I Kazaxctan mo
BOIpocaM TOPIOBJIU.

MOTPeOHOCTH.
3. Pa3paOarbiBaTh KOMMEpUECKHE MPEATI0KEHHS U
JIOTOBOPA O COTPYIHUYECTBE.




MapKETHUHI'OBOT'O

Xapakrepa, MIPOBOAUT
UCCIEOBAaHUE  pBIHKA,
OCYIIECTBIISIET TIOUCK
HOTEHINAIBHBIX
KJIMCHTOB, BezeT
KOMMepUeCcKue
HEepPEeroBOpPHI

OH7  Omeymertik -
9KOHOMHKAJIBIK IIPOLIECTED
MEH KYOBUIBICTap TYpajibl
MapKeTHHITIK JIepeKTepIi

TaIay bl JKOHE
TYCIHAIpY/I cayarThl
Kyprizemi, Tayapra Oara
Genrineyni JKOHE
KBUDKBITY/IBI Kysere
achIpasibl,Tayap
aCCOPTUMEHTIH
KAJIBIITACTBIPAbI  JKOHE
0acKapasipl.

OH7 KommereHnTHo
MPOBOIUT  aHAIU3 U
HHTEPIPETHPYET

MapKETUHTOBBIC JTAHHBIC
0 COIMANBHO-
9KOHOMHYECKUX
mporeccax W SIBICHHUSIX,
OCYIIECTBIISIET
eHOO00pa30BaHue u
MPOABMKCHHE  TOBapa,
dbopMupyeT U yrnpaBiseT
TOBapHBIM
aCCOPTHUMEHTOM.

TpynoBas hyHKIHS 2:
Benenue xnueHTOB KOMIIAHUN

3amgaua 1
AHanu3 KJIMEHTCKOHN 0a3bl

3anmaya 2:
[Tonnepxanue B3aUMOJEUCTBUS
C KIIMECHTaMHU

1. MeTtoapl aHaJIN3a MIPOJAK.

2. Buner kueHTCKuX 0633 U HOPSIIOK HX
BEICHUS.

3. ®akTopHI, BIUAIONINE Ha TTOBEICHIC
KITUCHTOB.

4. OCHOBBI MCHEIKMEHTA.

5. CtpaTerndeckoe U TaKTHIECKOE
IJIaHUPOBAHUE. .

1. TexHuKkH BeJIeHUS IEPETOBOPOB U
MIPOBEJICHUS IETIOBBIX BCTPEY.

2. DTHKa JEeI0BbIX OTHOIICHUH.

3. OCHOBHI MapKETHHTA.

1.AHanu3upoBaTh AEATEIHLHOCTh KOMIIAHUI -
KJIIOYEBBIX KJIMEHTOB, B TOM YHCJIE€ IEPBUYHYIO U
BTOPUYHYIO HH(POPMAIIHIO O TOTCHIHATHHBIX U
peanbHbIX KIIMEHTaX, IPOAaKaxX.
2.IIporao3upoBaTh NOTPEOHOCTH KIFOUEBBIX
KJINECHTOB.

3.CocTaBIATh OTYETHI IO pe3yIbTaTaM MPOIAXK 3a
OTYETHBIN EPHUOLL..

1. Bectu fenoBbie EPETOBOPHI.

2. Tlpe3eHTOBATH TOBAPHI U YCIYTH.

3. OcylIecTBISATh «BEJCHUE» KaXKI0TO KINEeHTa,
HAYMHAs IIEPBBIMU IIEPETOBOPAMH C HUM,
3aKIIFOYCHUEM CJICIIKH, 3aKaHINBas «00OpaTHOU
CBSI3BIOY», TO €CTh, COOPOM HH(POPMALIUH O TOM,
yCTpamuBaeT JIU €ro IPUOOPETECHHBIE TOBAPHI HITH
YCIyTH.

4. PaboTaTh C BO3paXCHUSIMH KIINEHTOB.

5. Tlogaep>kuBaTh JOSITLHOCTD KITFOUEBBIX
KJINEHTOB K Qupme.

YecTHOCTH
IlopsimounocTs
M cnonmHuTenbHOCTD
OTBETCTBEHHOCTh
BuumarenbsHOCTH
AKKypaTHOCTb
JuciunimHupOBaHHOCTh
YpaBHOBELLIEHHOCTD




OH8 Caynma yiterMmapsl
KBI3METIHIH OJIEYMETTIK-
9KOHOMHUKAJIBIK
KOPCETKIIITEPiHIH
e3repy TeHACHUIUSIIAPHIH
QHBIKTaWIbl, JKEKEeJIeTeH
Tayapiapbl JKOHE
JKaJIbl caHaTTapabl
caTyqblH KOHOMHUKAJIBIK

TUHIMALTITIHE Tanaay
JKacamipl

OH8 Brissiser
TEHAEHIMH HM3MEHEHUS
COLIMAJIBHO-
SKOHOMHYECKHX
ToKa3aTeaeh
NESITETBHOCTH TOPTOBBIX
OpraHu3alui,
MIPOU3BOIUT aHaJIu3
9KOHOMHUYECKOM

3G GEKTHBHOCTH TPOAANK
OTJEJbHBIX TOBAapOB H
KaTeropuil B LIEJIOM

Tpynosast pyHxIws 3:

Pacmupenne kaHaaoB poJax

3amaya 1:
AHaJu3 KaHAJIOB MPOJaK

3amaua 2.

VYBeanueHue
COOCTBEHHBIX KaHAIOB CObITA

1. Mogenu moctpoeHus OM3HEca.

2. XapaKTepHUCTHKH M OCOOCHHOCTH ILIEJIEeBOI
ayIUTOPHU.

3. Bugpl kaHaNmOB MpOAAXK.

4. OCHOBBI MapKETHHTA.

5. Bumgsl HMHTepHET-pecypcoB W MOPSIOK
paboTel ¢ HUMHU (CaiThI, COLMANBHBIE CETH,
BejieHue 6710r0B, email-pacceuika u ap.)

6. TexHHKH MPOAAK.

7. Cnenuanu3upoBaHHbIE porpaMMHbIE
MPOAYKTHI JJIs1 yY€Ta U aHAJIM3a MPOJaK.

8. Meroabl n3y4yeHus cupoca Ha TOBAphI

1. Bugsl HTEpHET-TEXHOJIOTHIA.

2. Meromel W CpeAcTBa  IPOJBIKEHUS
TOBapOB U yCIYT.

3. Tlopsmox MpPOBEACHUS MapKETHHIOBBIX

MeponpusTiuid  (Ipe3eHTalud, CEeMUHApPHI,
SIpPMapK{, BBICTABKH, AyKIIMOHBI, BBICTABKH-
MIPOJIAXKH).

4. Twuns! tuctpuOynun.

5. DTHKa [eNoBBIX OTHOIIEHUI.

6. KoMMyHHMKaIlMOHHBIE TEXHOJIOTHH.

7. Meromel ®  TOPSAOK  Pa3pabOTKH
TIEPCTIEKTHBHBIX U TEKYIIUX IUIAHOB IPOAAXK.

1. BriOupaTh COOTBETCTBYIOIIUE KaHAJbI MPOJaK
IUISL TOBApOB U YCIIYT.

2. AHanmu3MpoBaTh PE3YNBTaTHBHOCTH B paspese
KaHaJIOB IPOJaX.

3. Amnamu3upoBaTth  (HaKTOPHI,
paciIpeHne KaHaJIOB cOBITA.

4. OnTUMH3HPOBATH CTPYKTYPY KaHAIIOB IPOIAXK.

BIMAIOINIHUE Ha

1. PabGoTtate B pa3NMMYHBIX KaHalaX MpPOJax:
MpsIMBIE  TIPONAXKH, TEIEMapKEeTHUHT, IUIIepCKas
CeTh, MAPTHEPCKHUHA KaHAI U TIp.

2. TlpuMmeHATP MApPKETUHTOBBIC TEXHOJIOTHH, B T.4.
pa3pabartbIBaTh peKiiamy.

3. Bectn YY€T UCHOJIHCHUA CACJIaHHBIX 3aKa30B U
B3aMOPACUETOB C KIIMCHTAMH.

4. AHanu3upoBaTh Clly4yall BO3BPAaTOB M OTKAa30B H
NPUHUMATh Meps K HEJAOMYIIEHUIO TOJ00HBIX
CllydacB B OyayIieM.

5. KoHCynbTHpOBATH KIMEHTOB 110 ONTHMAaJIbHOMY
COCTAaBIICHUIO 3aKa30B, MPOBOIUTh C HHUMH
HEOOXOIUMBIE TIEPETOBOPHI 00 YCIOBHSX MPOJaXH
TOBApOB U MOPSIKE MPOBEJCHUS PACICTOB.

YecTHOCTH
IlopsimounocTs
M cnonmHuTenbHOCTD
OTBETCTBEHHOCTh
BauMaTenpHOCTE
AKKypaTHOCTb
JuciuninHupOBaHHOCTb
YpaBHOBELLIEHHOCTD




Binim Oepy 0arnapaacbinbiH MasMyHbl/Coaep:xanne o0pa3oBarenbHoil nporpammbl/ Content of the educational program

KaapinTacaTbin
Komnonent Kpenurrep KOMIIEeTeHIUsSIJIap
nukini (MK, [ouHin /TIxkipubeHin aTaysl/ caHbl/ (koarTapnl)/
KK, TK)/Ouxa, HaumeHnoBaHnue . Koa-Bo ®opmMupyemMble
IMonHiH KbICKaIIa Ma3MyYHBbI/
Kovmnonent (OK, AMCHHILIHHE /MPAKTHKH/ Kpatkoe onucanue qucuuniunsl / Brief description of the discipline KpeHTOB/ B
BK, KB)/ Cycle, Name Number of (xoamw1)/
component (MC, disciplines/ practices credits Formed
UC,EQ) competencies
(codes)
JKBIT MK KazakcTan Tapuxsl Ilon Kazakcran Tapuxbl AaMybIHBIH HETI3Ti Ke3eHAepiH Oiny MeH TyciHyai 5 KK 4,
001 OK KOpceTyre, ajaM3aT KOFAMBIHBIH JIYHUEXKY3ITIK-TAPUXH JaMYBIHBIH O KaJIIbl KK S,
GED MC napagurMacbiMEeH  Tapuxu  OTKeH  OKWFajap  MeEH  KYObUIbICTap/bl KK 21
OalimaHpICTBIpYFa,  Kasipri  KaszakcranHbIH — Tapuxu  yjAepictepi  MeH
KYOBUIBICTapBIH 3€PTTEYE aHATUTUKAIBIK KOHE aKCHOJIOTHSUIBIK Tanjay skacay
JarapulapblH MeHrepyre, KazakcTaH TapuXBIHBIH TapuXd KYOBUIBICTapbl MEH
MIPOLIECTepiHE ChIHU Oara Oepyre MyMKIHIIK Oepei.
Hctopus JlucuunnmHa Mo3BOJSET JEMOHCTPUPOBATH 3HAHWE M TOHUMAaHHE OCHOBHBIX
Kazaxcrana 9TanoB pa3BuTHA ucTopuu KazaxcraHa, COOTHOCHUTb  SIBJICHUS M COOBITHSA
HMCTOPUYECKOTO MPONIIOro ¢ oOmel mapaaurMoid BCEMUPHO-HCTOPHUUYECKOTO
pPa3BUTHS YEIOBEUECKOr0 OOIEeCcTBA, BIIAJAETh HABBIKAMU AHAIUTHYECKOTO H
AKCHOJIOTUYECKOI0 aHaJIN3a IPY U3yYE€HUN HCTOPUYIECKHX NPOLIECCOB U SIBICHUI
coBpeMenHoro Ka3zaxcrana, maBaTh KpPUTHYECKYIO OIEHKY HCTOPHUYECKUM
SIBIIGHUSIM | nIpolieccaM ucropun Kazaxcrana.
History of Kazakhstan The discipline allows students to demonstrate knowledge and understanding of
the main stages of the development of history of Kazakhstan, to correlate
phenomena and events of the historical past with the general paradigm of world-
historical development of human society, to possess analytical and axiological
analysis skills when studying historical processes and phenomena of modern
Kazakhstan, to give a critical assessment of historical phenomena and processes
of history of Kazakhstan.
JKBIT MK Ounocodus Ilon crymentrepne Oomnamak KociOM ic-opekeT KOHTeKcTiHae ¢uiocodus 5 KK 1,
00/l OK TypaJibl, OHBIH HEri3ri Oenimzaepi, Macenesepi *oHe oJapAbl 3epTTey oicTepi KK 2,
GED MC Typalibl  TYCIHIKTEPII KaJBIITACTHIPAIBL. [Ion ascelHAa CTyIeHTTEp KK 12,
(brIT0COPUSIHBIH KOFaMIBIK CaHaHBI KAHFBIPTYJAFbl POJIH TYCIHY JKOHE Kazipri KK 21

3aMaHHBIH JKahaHJBIK MoceJeNiepiH MIeNly KOHTEKCTIHAEC (QUIOCOQUSITBIK-
JTYHACTaHBIMBIK XKOHE df[iICHAMAJIBIK MOJICHUETTIH HET13/IepiH 3epTTeiIi.

dunocopus

Jucnunnaa GopMHUpYET Y CTYICHTOB IIEJIOCTHOE MPEJICTaBICHUE 0 Guitocopun




KaK 0co0ol (opme Mo3HaHUS MUpa, 00 OCHOBHBIX €€ paszjeliaxX, mpobieMax u
METOMaX WX M3YyYCHHS B  KOHTEKCTe Oyaymied  mpodeccHoHaTbHON
JeATSILHOCTH. B paMKax AUCIMIUIMHBI CTYACHTBI H3y9aT OCHOBBI (prmocodcko-
MHPOBO33PEHUCCKOW U METOMOJOTHUECCKONW KYIbTYpPhl B KOHTEKCTE MOHUMAaHHUS
ponu urocopUr B MOACPHH3ANMK OONIECTBEHHOTO CO3HAHUSA W PEIICHUU
r7100aJIbHBIX 3a/1a4 COBPEMEHHOCTH.

Philosophy

The discipline forms students' holistic understanding of philosophy as a special
form of understanding the world, its main sections, problems and methods of
studying them in the context of future professional activities. As part of the
discipline, students will study the basics of philosophical, worldview and
methodological culture in the context of understanding the role of philosophy in
modernizing public consciousness and solving global problems of our time.

JKBIT TK
OOJ1 KB
GED MC

KyKBIK xoHe cbi0aiinac
KEMKOPJIBIKKA KapChl MOJICHUET
Herizaepi

[lonai oKy 3aHHaMaNBIK HOpPMANApABIH POl Typallbl >Kallbl TYCiHIK OepeTiH
KYKBIKTHIH HETI3T1 callalapbIHbIH MAceJIeNIiepiH Kapayra OarbITTalfraH, COHIAN-aK
OlmiM  anmympUIapAslH,  chl0aiiiac JKEMKOPIIBIKKA Kapchl JYHHETaHBIMBI MEH
KYKBIKTBIK MOJICHHUETIH KAJBIITACTHIPY/IBI 3epeiiey 1l Ko3aei i

OcCHOBBI IpaBa U
AHTUKOPPYILIMOHHOH KYJIBTYPbI

W3yuenne AMCUUIUIMHBI HANpPaBiICHO HAa PACCMOTPEHHME BOIPOCOB OCHOBHBIX
oTpacieil mpaBa, KOTOpble MHal0T oOOIlee MPEeACTaBICHUE O PO
3aKOHOJIATENBHBIX HOPM, & TaKKe MpeaycMaTpuBaeT u3ydeHrne (HOpMHUpPOBAaHUS
AHTUKOPPYHLIMOHHOTO MHPOBO33PEHHUS M ITPABOBON KYJIbTYpPhl 00yHarOmuXcs

Basics of Law and Anti-
Corruption Culture

The study of the discipline is aimed at considering the issues of the main
branches of law, which give a general idea of the role of legislative norms, and
also provides for the study of the formation of anti-corruption worldview and
legal culture of students

KK 21
OH2

OKOOrus >KoHe TIPLIJIIK
Kayincisiri

IToH SKOJIOTHSITBIK OMITAay /b JKOHE TaOMFH SKOXKYHeIep MeH TeXHOChepaiapabiH
JKYMBICBIHZA KayinTi, TOTCHIIEC >KarmaiiapiblH aqablH any KaOijeTiH
KaJIBITITACTRIPAIBI.

Dkojorus ¥ 0€301MacHOCTh
KUBHCACATCIbHOCTH

HucuunnuHa  QOpMHpYeT  SKO3AIIMTHOE  MBIUUICHME M CIIOCOOHOCTH
MpeayNpeXIeHUsS ONAaCHBIX M YPE3BBIUANHBIX CUTyaluid B (DYHKIIMOHUPOBAHHUU
MPUPOHBIX 3KOCHCTEM H TEXHOCHEPHI.

Ecology and life safety

The discipline forms eco-protective thinking and the ability to prevent dangerous
and emergency situations in the functioning of natural ecosystems and the
technosphere.

KK 21
OH2

DKOHOMUKA KOHE KICIKEPIIiK
Herizaepi

[ToH >KOHOMHKAJIBIK OMJIay TACLNiIH, 03CEKEJECTIK OpTana KOCIMOPBIHIAP/IBIH
TaOBICTHl ~ KOCIMKEPJIK  KbI3METIH  YHBIMIACTBIPYABIH  TEOPHSIIBIK  JKOHE
MIPAKTUKAIBIK JaFABUIAPBIH KAJIBIITTACTHIPAIb.

OCHOBBI PKOHOMUKH U

Huctunnuna GopMUpyeT SKOHOMUYECKUH 00pa3 MBIIUICHUs], TCOPETHUECKUE U

KK21
OH4




npeaAnpuHUMAaTEIbLCTBA

MPAaKTUYECKUE HABBIKM OPTaHM3alMd YCICIIHOW MpeanpUHUMATEIbCKOM
JIeSTEIbHOCTH NPEANPUATHN B KOHKYPEHTHOU cpejie.

Basics of economics and business

The discipline forms an economic way of thinking, theoretical and practical
skills in organizing successful entrepreneurial activities of enterprises in a
competitive environment

KembacmpLipIK HETizmepi

Byn mommi oKy ke3iHme OiTiM amympuiap KeIIOACIIBUIBIK KacHeTTEp/Il,
CTHIIBJEPIi, KOCIMOPBIH, aiiMaK >KOHE TYyTacTail enm JeHreiiHme ocep ery
oMicTepiH KOJaHa OTHIPHIN, aAaMJapJblH MiHE3-KYJIKbl MEH e3apa 9OpEKeTiH
THIMI OacKapyblH 9JIiCTEMeCi MEH MPAaKTHKACKIH HUrepei

OCHOBBI TUAEPCTBA

[Ipu n3yueHNn NaHHOW MUCIUILTAHBI 00YJarOIINeCs OBIAACIOT METOIOIOTHEN U
MPAaKTUKOM 3¢ (EKTUBHOTO YNpaBiCHUS MOBEICHUEM U B3aUMOACHCTBHEM
JIFOAEN MYTEM MCIOJIb30BaHUS JIMJIEPCKUX KAYECTB, CTUIIEH, METOAOB BIMSHUSA
Ha YPOBHE NPEANPHITHUS, PETHOHA U CTPAHbI B IIEJIOM

Basics of Leadership

When studying this discipline, students will master the methodology and practice
of effective management of behavior and interaction of people through the use of
leadership qualities, styles, methods of influence at the level of the enterprise,
region and country as a whole

[lon GimiM amympUTapaa jkeKe KapKbIFa KaTBICTHI MIEIIiMIep KaObuiaay Ke3iHe
YTBIMJIBI KapIKbUIBIK MIHE3-KYJIBIKTBI KaJIbINTACThIPaabl. [IoH aschiHma OimiM
TyIIbIIap KapKbl CaNachlHAaFbl OapibIK KYpalaaplsl ic JKY3iHIEe KOJNJaHyFa,
KMHAKTapabpl KeOeiTyre, OIOKETTI cayaTThl >KOCHApiiayFa, CalbIKTap/bl
€CenTeyre, CajiblKk ECeNTUIMH JTYPBIC TONTHIPYFa, Kap KbUIBIK IpobiiemMarnap
TYbIHJAFaH Ke3/Ie KapXKbUIBIK IIemiMaep KaOblimayra J>KoHE KapiKbUIBIK
AJIAsIKTHIKTHI TaHYFa YHpeHe i

KK21
OH 10

KapxpuibIk cayaTThUIBIK
Herizaepi

OcHOBBI (hmHAHCOBOM
TPaMOTHOCTH

JucturuHa  GopMupyeT y 0OOydYaromuxcsl paruoHalbHOE (UHAHCOBOE
MOBCACHUC IIpU TMPUHATHUN peIHeHHﬁ, Kacaromuxcda JINYHbIX (bI/IHaHCOB. B
paMKax JUCHUIIIIMHBI 06yqafom1/1ecsl Hay4daTbCA HMCIIOJIB30BAaTh Ha IIPAKTUKE
BCEBO3MOXKHBIC ~ MHCTPYMEHTHI B  00NacTH  (UHAHCOB, MPUYMHOXATh
HAKOIUVICHUA, I'PaMOTHO IUIAHUPOBATH 61-021)1(6'1‘, Hay4dYaTCd UCUUCIATHL HaAJIOru,
MpaBUJIBHO 3allOJHATH HAJIOIOBYHO OTYCTHOCTH, IPUHHUMATH (1)I/IHaHCOBI)Ie
pelieHrsT TpHU BO3HUKHOBEHMM (UHAHCOBBIX NPOOJIEM H Paclo3HABaTh
(hmHAHCOBEIE MOIIIEHHIYECTBA BO3HUKAIOIIIX B WHKJTIO3UBHOM
00pazoBaTensHON 1 MPodecCHOHATBHON cpefie.

Fundamentals of financial literacy

The course develops rational financial behavior of students when making
decisions related to personal finances. Within the framework of the course,
students will learn to employ all kinds of tools in the field of finance, to increase
savings, to plan budget, to calculate taxes, to fill in tax returns, to make financial
decisions in case of financial problems and to recognize financial fraud

KK21
OH5




FroutbiMu 3eprTeynepaiy Heriznepi
MKOHE aKaIEMHSUIBIK XaT

[ToH OKBITBIIATHIH cajalaFbl FEUIBIMH 3€PTTEYJICP 9MICTEpI MEH aKaJeMUSIIBIK
XaTThl 3epTTeyre OarpITTanFaH. bimiM  amymbsuiap  TYKBIPBIMIaMabIK
anmapaTHeH >KOHE 3epTTey JKYMBICBIHBIH HeTI3ri Ke3eHAEpiMeH, omicTepIIiH
KIKTEIyiMEH, oJapbl KOJIJIaHy cajaJiappIMEH TaHbICaabl. bimiM amymbsiiap
FBUIBIMU 3€PTTEYJICPJli CAHJIBIK JKOHE CalaliblK Tajlnay MaFIbUIapblH HIEpyTe
JKOHE OHBIH HOTWXKEJIEpiH akaJeMHUsUIBIK OpTaja Makala MeH OasHaamanap
TYpiHJe YChIHYFa YHPEHE]I.

OCHOBEBI Hay4YHBIX I/ICCJ'ICIIOBaHI/Iﬁ
1 aKaJCMHNYCCKOC ITMCbMO

JucuuninHa HampaBieHa Ha H3ydyeHHE METOAOB HAay4YHBIX HCCIEJOBaHUN U
aKaJeMUYECKOro MMHChMa B u3y4aeMoi obmactu. OOydarommecs: 03HaKOMSITCS C
MOHATUMHBIM  amnmapaToM W OCHOBHBIMH JTallaMHM  HMCCJIEIOBaTENILCKON
JESATSIILHOCTH, Kiaccu(UKaluell METOMOB, OOJIACTAMH WX TNPUMCHCHUS.
OOyuatomuyecss  Hayyarcss  BJajgeTh  HABBIKAMH  KOJHYECTBEHHOTO U
KayeCTBEHHOTO aHAJIN3a HAayYHbBIX UCCICAOBAaHUN U MPEACTABIATH PE3YJIbTaThl B
BHJIe MyOJMKAIIMH ¥ BRICTYIUICHHUH B aKaJIeMUYECKON Cpeie.

Basics of research and academic
writing

The study of the discipline is aimed at considering the issues of the main
branches of law, which give a general idea of the role of legislative norms, and
also provides for the study of the formation of anti-corruption worldview and
legal culture of students

WHK103UBTI ©3apa 9peKeTTeCY
THKACHI

[lon MyMKiHZIri HIEKTeyNi agaMIapMeH KapbIM-KaTblHAC jkacay MpoleciHae
CTYACHTTEP/IH KOMMYHHUKATHBTI JKOHE OJICYMETTIK JaFJbUIAPbIH JaMBITY/IBI,
€peKIle AeHCAYIBIK MYMKIHIIIKTEp1 O0ap amaMaapaplH oJIeyMeTTiK, SMOIIUOHAIIBI
JKOHE  MIHE3-KYIBIK  KUBIHIBIKTAPBIHBIH ~ CPEKIICTIrt  Typajibl  OlmiMIl
KaJIBINTACTBIPYAbl KAMTH/IbI, COHBIMEH KaTap HWHKIIO3UBTI OiiM Oepy koHe
KociOM opTajia TYBIHAAWTBIH TYJFAapalblK ©3apa OpeKeTTeCy MoceleNepin
HICIIyre KOMEKTECYTe apHaJIFaH.

KK 8,
XKK13,
XK14,
OH1

OTHKA UHKJIIO3UBHOTO
B3aUMOJENCTBUS

,JII/ICHI/IHJH/IHa mnpeamnojiara€t pasBuTuC y CTYACHTOB KOMMYHHMKATUBHBIX W
COLIMAJbHBIX HABBHIKOB B TMPOIECCE B3aWMOJCWUCTBUS C  JIOABMH C
OTPaHWYEHHBIMH BO3MOXXHOCTSIMU 370POBBS, (OPMHUpPOBAHHWE 3HAHWUH O
cBOe00Opa3ny CONMMAILHBIX, SMOITMOHAIBHBIX U TTOBEACHICCKUX TPYAHOCTEH JIUIT
C OCOOBIMH BO3MOKHOCTSIMHU 3J0pPOBbA, a TAKKE IpHU3BaHa IMOMOYb B PCUHICHUN
3a1a4  MEXJIMYHOCTHOTO B3aMMOJCHCTBUS BO3HHUKAIOIMIUX B HHKIIO3UBHOU
oOpa3oBarteabHON 1 MPO(EeCCHOHATBLHOMN Cpeie.

Ethics of inclusive interaction

The discipline develops communication and social skills in the process of
interaction with people with disabilities. It forms knowledge about
characteristics of social, emotional and behavioral difficulties of people with
disabilities. Also it helps to solve the tasks of interpersonal interaction in
inclusive education and professional field.

KK 8,
KK13,
KK14,
KK21,
OH 2

OH10

KBII MK

OJeyMETTaHy,

MO}_IyJ'IB HQH,ZLCpi «BonamaKKa KO3Kapac: KOFraMJbIK CaHaHbl JXAHFLBIPTY»

KK 2,




00/1 OK Cascatrany, MEMJICKETTIK OarmapiiaMachlHAa AaHBIKTAJIFAH KOFAMIIBIK CaHAHBI KAHFBIPTY KK 3,
GED MC Maonenunertany MIHIAETTEpIH IIemy KOHTEKCIHAe OUTIM  amymIbUIapAbIH  QNEyMETTIK- KK 6,
T'YMAHUTAPJIBIK TyHUETAHBIMBIH KaJIbIITACTHIPAIbI KK 7,
Coumonorus, Jducuunnuuel Moayiist (GOPMHPYIOT COLHAIbHO-TYMaHHTAPHOE MHUPOBO33PEHHE KK 8,
[Monuronorus, 00yJarmuxcsi B KOHTEKCTE PEIIeHHs 3afad MOAEPHU3ALUH OOLICCTBEHHOTO KK 9,
Kynpsryponorus CO3HaHMA, OTIPEICICHHBIX TOCYJapCTBEHHON mporpammoit «Barmsaa B Oymaymiee: XK 10,
MOJICPHH3AITHS OOIECTBEHHOTO CO3HAHII KK 12,
Sociology, The disciplines of the module form the social and humanitarian outlook of KK 15,
Political science, students in the context of solving the problems of modernization of public KK 21,
Culturology consciousness, determined by the state program "Looking into the future: KK 22,
modernization of public consciousness" KK 23
JKBIT MK Ilcuxonorus [loH cTyneHTTepAiH dIEeyMETTIK —TYMaHUTAPIIBIK KO3KapachlH KaJbIITACTHIPYFa 2 KK 11,
001 OK OarpiTTanFad, «bomamakka Ke3 Kapac: KOFaMIBIK CaHAHBI JKAHFBIPTY» KK 21
GED MC MEMJICKETTIK OarmapiamMachiMeH OaitmaHbICThI. [IoH TYIIFa ICMXOIOTHACHL, ©31H-
©31 peTTey IICUXOJIOTHACHI, OMIpPAIH MOHI MEH KOciOM ©3iH-e31 aHBIKTAy
TICUXOJIOTHACHI, COHILaIZ-aKT&UIFa apajiblK KapbIM-KaTbIHAC IMCUXOJOTHUACBIHIATbI
HET13r1 TYCIHIKTepAl KaMTHIBI
[cuxomorus JucuunnmHa HampaBiieHa Ha (GOPMHPOBAHHE COIMAIBLHO-TYMAaHHTAPHOTO
MUPOBO33pPEHHUS CTYJICHTOB, CBA3aHa C FOCYJApCTBEHHOM MporpaMmmoint «B3rmsg
B OyIyiee: MOIepHHU3ANHS OOIECTBEHHOTO CO3HAHUS. [IUCIIMITIINHA BKITFOYaeT
B ce0s OCHOBHBIE TIOHSATHS II0 TICUXOJOTHH JIMYHOCTH, TICHUXOJIOTHH
CaMOpPEryJsanum, IICUXOJIOTUHN CMBICJIa KU3HU u HpO(beCCI/IOHEUIBHOFO
CaMOOIIpeIeNICHHUs, a TAK)KE MICUXOJIOTHH MEKIMYHOCTHOTO OOIICHUSI
Psychology The discipline is aimed at the formation of the social and humanitarian outlook
of students, is associated with the state program "Looking into the future:
modernization of public consciousness.” The discipline includes basic concepts
in personality psychology, psychology of self-regulation, psychology of the
meaning of life and professional self-determination, as well as the psychology of
interpersonal communication
JKBIT MK Kaszax (opsic) Tii [ToH Ka3ak TUIIH MIET TUIl PETiHAE CTYACHTTEpre TUIAI KOJJAaHYIbIH OapIibIK 10 KK16
00/l OK JNEeHreiHge KOMMYHUKATHBTIK KY3BIPDETTUIIKTI  KaJIBINTACTHIPY  apKbLIbI KK17
GED MC QJIEYMETTIK, MOJICHHUETAPANIbIK, KoCiOM KapbIM-KAaThIHAC KYpajibl PETiHIEe Ka3ak KK18

TIJIIH camajbl MEHIepy/ i KaMTaMachl3 eTeji

Kazaxckwii (pycckuii) s3bIK

,ZII/ICI_II/IHJH/IHEI oOecreunBaeT KaueCTBEHHOE YCBOCHHE Ka3aXCKOr'o s3bIKa KakK
CpeaAcTBa CONUAIBHOT'O, MCKKYJIbTYPHOTO, HpO(l)eCCI/IOHaJ'ILHOFO O6H.I€HI/I$I qcpe3
(bOpMI/IpOBaHI/IC KOMMYHUKAaTUBHBIX KOMHCTGHL[I/Iﬁ BCECX ypOBHeﬁ
HCIIOJIB30BaHMs A3bIKa NJIA N3YyYaromnux Ka3aXCKHUH SI3BIK KaK I/IHOCTpaHHLII‘/'I.

Kazakh (Russian) language

The discipline provides high-quality mastering of the Kazakh language as a




means of social, intercultural, professional communication through the formation
of communicative competencies at all levels of language use for students of
Kazakh as a foreign language.

KBIT MK
00J1 OK
GED MC

leren Tum

[loH cTyAeHTTepAiH MoJCHUETAPATBIK-KOMMYHUKATHBTIK KY3bIPETTLNIMH HIETEI
TidiHge OuTiM Oepy OapBICHIH/IA JKETKITIKTI JICHIeHJIe KAJIBINTACThIPAJIbI.

MHocTpaHHBIN S3bIK

Huctunnuaa (GopMHUpPYeT MEKKYJIbTYPHO-KOMMYHHMKATUBHYIO —KOMIIETCHLIUIO
CTYZAEHTOB B IIPOLIECCE HHOSI3BIYHOTO 00pa30BaHMsI HA JOCTATOYHOM YPOBHE.

Foreign language

The discipline forms the intercultural and communicative competence of
students in the process of foreign language education at a sufficient level.

10

KK16
KK17
XKK18

KBIT MK
00J1 OK
GED MC

AKMIapaTThIK-KOMMYHUKAIUSITBIK
TEXHOJIOTHSLIIAp

[lon mpomecrep/i, akmapaTThl i3/€y, CaKTay XOHE OHJEY OMIiCTEpiH, CaHIBIK
TEXHOJIOTHSJIAp apKBUTBI aKMapaTThl JKWHAY JKoHE Oepy TociuuepiH ChIH
TYPFBICHIHAH Oaranay oHE Tanjgay KaOuleTiH KamsimTacTeipaiasl. CTyIneHTTep
KOMIIBIOTEPIIIK JKYHenep apXUTEKTYpPachHBIH TYKBIPhIMIAMANBIK HETi3/IepiH,
OTIEepAIVSUIBIK  KYHenep MeEH IKeNiJepAi 3epTTedfi; Kemigik oHe Bed
KOCBIMINIAJIAP/bI  93ipJiey  KOHICHIUSUIAPBI,  aKHapaTThIK  KayiNCi3miKTi
KaMTaMachl3 €Ty Kypaljiapbl Typaibl OLTIM ajajpl; Kas3ipri 3aMaHFbl
aKMapaTThIK-KOMMYHHUKALMSUIBIK ~ TEXHOJNOTHSUIApABl  TaiilaiaHy JaFrabuiapbl
KaJIBINTaCa/IbL.

HNudopmarmonHo-
KOMMYHHKAIIMOHHBIE TEXHOJIOTHUH

Hucuunnuna  ¢GopMHpYeT  CIIOCOOHOCTh — HCIOJNB30BaTh  JJIsl  PEICHHUs
AQHAJIMTUYECKUX M MCCIENOBATENIbCKUX 3a/ad COBPEMEHHBIE TEXHHYECKUE
cpeacTBa U MH(OPMALMOHHBIE TEXHOJIOTMU U yMeHue paboTats ¢ nHpopMauueit
B TJI00ANTBHBIX KOMITBIOTEPHBIX CETSIX.

Information and Communication
Technologies

The discipline forms the ability to use modern technical means and information
technologies to solve analytical and research problems and the ability to work
with information in global computer networks.

KK19

BIT KK
BJI BK
BD UC

OKOHOMUKAIIBIK TEOPUS

[Mon OinmiM amymsIapFa SKOHOMHKAHBI JKYHe peTiHAe, Heri3ri yremiap,
KaTeropusuiap, 3aHAap »JKOHE KOFaM MEH KOMIIaHUSHBIH  OlIEyMETTiK-
OKOHOMHKAJBIK  JAMyBIHBIH  3aHABUIBIKTapbl  Typajbl  TYCIHIK  Oepeni,
9KOHOMMKAJIBIK OMJIay 1bl KaJIbIITACTBIPAIbL.

OKOHOMHYECKAs TEOPHS

JucnuniuHa qaet o0yJaronuMes pecTaBlieHine 00 S3KOHOMUKE KaK CHCTEME,
OCHOBHBIX IIOHATHAX, KaTCropuax, 3aKOHaxX MW 3aKOHOMCEPHOCTAX COLHAJIBHO-
SKOHOMHYECKOT0 pa3BuUTHUs oOmiectBa u (Gpupmbl, HOPMUPYET IKOHOMHUECKUH
00pa3 MBITUICHUS.

Economic Theory

The discipline gives students an idea of economics as a system, the basic
concepts, categories, laws and patterns of socio-economic development of
society and the firm, forms the economic way of thinking.

OH4

BIT KK
BJIl BK

9KOHOMI/IKa)IaFBI MareéMaTHKa

[Ton O11iM aNyIIbUIAPABIH SKOHOMHUKAJIBIK €CeNTep/Ii KOCHIMIIIAMEH TaJIIay JKOHE
Iely, Kaxer OOJiFaH jKar[ai/1a KOMIIIOTEPJIIK TEXHUKAHBI KOJIJAHA OTBIPHIII,

OH3




BD UC

SKOHOMUKAJIaFbl, OW3HEeCTeri OacKapyIIbUIBIK €CeNTepAi Taujgay Ke3iHJe
MaTeMaTHKAIIBIK MOJEIBICY 9JIICTEPIH KONJaHy KaOiIeTiH KaIbpInTacThIpasl

MaremaTrka B SJKOHOMUKE

Huctumnmaa ¢dopMupyeT y o0OydarOUmMXCs CIIOCOOHOCTh aHAJM3UPOBaTh W
peniaTh 3KOHOMHYECKUE 3a/lay¥l C MPHIIOKCHUEM, B Clydyae HEOOXOIUMOCTH C
HCIOJIb30BaHUEM KOMITBIOTEPHOM TEXHHKH, MPUMECHSATh METO/TbI
MaTeMaTHYECKOTO MOJICIUPOBAHMS TIPU aHAIW3¢ YIpPaBICHYECKUX 33134y B
JKOHOMHMKE, OM3HECE

Mathematics in Economics

The discipline forms students' ability to analyze and solve economic problems
with the application, if necessary using computer technology, to apply methods
of mathematical modeling in the analysis of management problems in
economics, business

BIT KK
BJI BK
BD UC

DKOHOMUKAIaFbl CTATUCTHKAJBIK
smictep

[ToH KOHMBLIFAaH MIHAETTEPre COMKEC NEPEKTEpAl JKHUHAY, Taljay YKOHE OHJCY,
€CenTey HOTWXKeINepiHe Taljay >Kacalbl KoHE KOPBITBIHABUIAPILI HETI3IeH/Ii,
COHJIali-aK SKOHOMHUKAIBIK KOPCETKIIITEP/IiH CEHIMIUTr YIIiH TONBIK Kayan
Oepeni

CraTHCTUYECKHE METOIbI B
O9KOHOMHMKE

Huctunnuna ¢opMupyeT HaBBIKH N0 cOOpy, aHanu3y M 0OpabOTKe IaHHBIX
COTJIACHO TIOCTABJICHHOM 3aJa4M, MPOBOAWTH AHAIN3 PE3yNbTaTOB pacyera U
00OCHOBAaTh BBHIBOJBI A TaK JK€ HECTH TNOJHYIO OTBETCTBEHHOCTH 3a
JIOCTOBEPHOCTh YKOHOMHUECKUX MOKa3aTeneil.

Statistical methods in economy

The discipline forms the skills to collect, analyze and process data according to
the task, to analyze the results of calculations and justify the conclusions, as well
as to bear full responsibility for the reliability of economic indicators.

OH3

BII TK
BJ KB
BD EC

bara opHary

[Ton OiniM ajymibUIapAa HEri3rl FhUIBIMM TEOpUsUIap MeH Oara Oenrijiey
CaNlachIHIAFbl  YUBIMIAPIBIH ~ TOXKIpUOeci Typaibl TEOPHSUIBIK — OUTiMA
KaJBIITACTHIpabl. bara OenrineymiH HETi3Ti oIicTepiMeH, MapKETHHITIK
KYpaJIZJapbIMEH, CTPATEIMACHIMEH JKOHE TAKTUKACBIMEH TAHBICTBIPAJbl >KOHE
OuTiM anymibUIapAblH Oara Oenrijiey calachblHAArbl 0a3aliblK MPAaKTUKAJIBIK
JIAFBUIAPBIH JAMBITAJIbI.

IlenooOpa3zoBanue

Jucuumnaa GpopMupyeT y 00yJaroInuXcsi TEOPETUIECKHE 3HAHUS 00 OCHOBHBIX
Hay4YHBIX TEOPHUAX U OIBITE OPraHM3alui B cepe IeHO000pa30BaHNs; 3HAKOMHT
C OCHOBHBIMH METOJIaMH, MAapKETHHIOBHIMH WHCTPYMEHTaMH, CTpaTeruei u
TAaKTUKOW  I[IEHOOOpa3oBaHWs, pa3BUBaeT y  oOydvaromuxcs  0a3oBble
MIPaKTHUYECKNE HABBIKH B 00J1aCTH IIEHOOOPa30BaHNSI.

Pricing

The discipline forms students " theoretical knowledge of the main scientific
theories and experience of organizations in the field of pricing. Introduces
students to the basic methods, marketing tools, pricing strategy and tactics, and
develops basic practical skills in the field of pricing.

CTpaTerusuiblk xKocmapiay

[ToH cTpaTerusuiblK *KocmapijayblH dJiCHaMachl MEH JIOTHKAChl Typajbl OUIIM

OH5
OH7

OH6




Oepeni. CTpaTerusuiblK *oHe Oocekeml Tanaay >Kyprisyai; Ou3Hec-)kocmapiay
MEH OW3HEeCTI pPEeHHXUHHPHHITI Xy3ere acwelpynasl yvipereni. JKocmapriay
MPOIIECIHIH KaJaMJIbIK TEXHOJIOTHSCH JAFIbUIAPBIH, CTPATETHsIIAPIAbI 93ipiey
omictepiH; CTpaTeTHIIBIK >KOCHap KYKaTTapblH KYPBUIBIMIAY XOHE peciMaey
JAFIbUIAPBIH TAMBITAAbl. YHWBIMHBIH CTPATETHSUIBIK >KOCHApPhIH d3ipiey >KOHE
OHBIH ICKE acBIPBUIYBIH OacKapy OOWBIHINA KY3BIPETTEPAl KAIBIITACTBIPYFa
BIKITAJT eTeIl.

CTpaTCFI/I‘lCCKOC IJIaHUPOBAHUEC

JducuunnuHa paeT 3HAHUA O METOJOJOTMH M JIOTHKE CTPaTerHuecKoro
IUTAHUPOBAHUS. YYHUT NPOBOAUTH CTPATETMUECKUH M KOHKYPEHTHBIH aHau3;
OCYIIECTBIISTh OW3HEC-TUIAHUPOBAaHWE W PEHMHXKMHUPHHT Ou3Heca. PaszBuBaer
HaBBIKM TIOIIATOBOM  TEXHOJOTHMH TIpollecca IUIAHWPOBAHHSA, METOJOB
pa3pabOTKH  CTpaTerwii; HABBIKOB CTPYKTYpUpOBaHHA H  OQOpMIICHHS
JOKYMEHTOB ~ cTpaTermdeckoro rmiaHa. CrocoOCcTByeT — (OPMHUPOBAHHIO
KOMITETEHIIMH TO pPa3padOTKe CTPAaTerMYecKoro IUIaHa OpraHW3ald U B
YIPABJICHHUH €r0 peau3alueil.

Strategic planning

The discipline provides knowledge about the methodology and logic of strategic
planning. Teaches to conduct strategic and competitive analysis; to carry out
business planning and business reengineering. Develops skills of step-by-step
technology of the planning process, methods of strategy development; skills of
structuring and execution of strategic plan documents. Contributes to the
formation of competencies for the development of the strategic plan of the
organization and in the management of its implementation.

OH6

BIT KK
BJI BK
BD UC

JKacanpl MHTEIIEKT HETi3epi

IToHai OKyZBIH MakcaThl: QPTYPJi cajara OeHiMIENreH WHTEIUICKTYaJI/Ibl
Ky#enepai KYpyablH Ka3ipri TEOpHsSIChl MEH TaXipHOeci Typasbl TyTac KyHemi
TYCIHIK KalbImTacTelpy. [IoHII MeHrepy HOTIDKECIHIE CTYACHTTEp KacaHIbl
WHTEJUIEKTTIH HETi3ri YFbIMIapbl MEH TEpMHUHJIEpiH Ouleal jkoHe OoJapMeH
OCHOBBI HCKYCCTBEHHOT'O MHTEJUIEKTa

OCHOBEBI HUCKYCCTBCHHOI'O
HWHTCIIJICKTa

Lenpro m3ydyeHws] MaHHOW JMCUIWIUIMHBI SBISIETCS (OPMHUPOBAHHE IEIOCTHOTO
MIPEACTABICHUSI O COBPEMEHHOM COCTOSHUW TEOPHUU W TPAKTHUKHA TIOCTPOCHHUS
MHTEJUIEKTYaIbHBIX CHCTEM Pa3jMYHOTO Ha3HadeHWs. B pe3ympTaTe OCBOCHHSA
JTUCIMILTUHBL  oOyvaromuecs OyayT 3HaTh M ONEPUPOBATh OCHOBHBIMHU
MIOHATUSAMU W TEPMHHAMH HCKYCCTBEHHOTO WHTEJUIEKTA, IIOHUMATh MPUHITUTIBI,
METOABI U MICOJIOTHH HCKYCCTBEHHOTO MHTEIUIEKTA, MIPUMEHSITEH MPOTPaAMMHBIHA
WHCTPYMEHTAPHI U METOBl UCKYCCTBEHHOTO MHTEIICKTA IS 3 ()EKTHBHOCTH 1
VIydIIeHHUsI PE3yJIbTaTOB CBOEH MPO(MEeCCHOHANBHON AESITeIhHOCTH, a TaKKe
MMOHUMATh YTHYECKHUE ACTIEKTHI HCIIOIH30BAHUS NCKYCCTBEHHOTO MHTEIIEKTA

Fundamentals of Artificial
Intelligence

The purpose of the course is to form a holistic view of the current state of theory
and practice of building intelligent systems for various purposes. As a result,

OH3




students will learn and operate the basic concepts and terms of artificial
intelligence, understand the principles, methods and ideologies of artificial
intelligence, apply software tools and methods of artificial intelligence for the
effectiveness and improvement of the results of their professional activities,
understand the ethical aspects of the use of artificial intelligence.

BIT KK
B/ BK
BD UC

DIIEKTPOHIBIK YKIMET KOHE
ANIEKTPOHJIBIK KY)KAT alfHAIIBIMBI

[Tor mpomecTepai aBTOMATTAHIBIPY KypajlapblH HalganaHy, >JIEKTPOHIBIK
KY)KaTTapabl Jkacay JKOHE €HTi3y, olapibl eHJEy, CakTay, i37ey kaHe Oepy,
COHZal-aK KyKaT afHaJbIMbl MEH OM3HEC MpOLECTepi Kocmapiay mpouecTepi,
OPBIHJIATYBIH OaKbUIay, Taijuay >KOHE KETULIIpY apKbLIbl Karas3chl3 Oackapy
TEXHOJIOTHACHIHA KOIITyre OaiaHBICTBI MIHJSTTEPAl IWICNly VIIH KaXKeTTi
OULTIMIII KaJbINTACThIpyFa OarbITTalFaH. A3amarTapra, OM3HECKEe, MEMJICKETTIK
OWIiKTiH 0acka Jia TapMaKTapblHa KOHE MEMJICKETTIK IIEHEYHIKTepre aKmapar
Oepy KoHE KaJbIIITACKAH MEMJIEKETTIK KBI3METTEP JKUBIHTHIFBIH KOPCETY TCLI,
OHJIa MEMIJIEKET IIeH OTIHIml Oepyli apachblHAAFbl KEeKe ©3apa 1C-KUMBLI
OapbIHILIA a3alTHUTBIN, AKMIApaTThIK TEXHOJOTHsIIap OapbIHINA MaiJalaHBLTYBI
MYMKIH.

DIEeKTPOHHOE MPABUTEIBCTBO U
ANEKTPOHHBIN JOKYMEHTOO0OPOT

HucuunnuHa HampaBieHa Ha (opMupoBaHne HEOOXOAWMBIX 3HAHUHM IS
pelieHus 3ajad, CBA3aHHBIX C TEpexoJoM K 0e30yMakKHOW TEeXHOJOTHU
yIOpaBieHUS IIyTeM WCIOJb30BaHUS CpPEACTB aBTOMATHU3AllMK IPOLECCOB,
COCTaBJICHUsSI M BBOJAA BJIEKTPOHHBIX JOKYMEHTOB, MX 00paOOTKM, XpaHEHHS,
MONCKa U MepeAayn, a TaKkKe MPOLEcCOB INITAHUPOBAHUA JTIOKYMEHTO000pOTa U
OM3HEC TPOIIECCOB, KOHTPOJIS HWCIIOJIHEHHS, aHalh3a M COBEPIICHCTBOBAHMSI.
Crnioco0 mpenocraBieHUs] HHPOPMALMK U OKa3aHHUA yXe C(HOPMHPOBABIIECIOCS
Habopa TroOCyIapCTBEHHBIX YCIYr TIpaxkaaHaMm, OW3HEeCYy, IpyTuM BETBAM
rOCYy/IapCTBEHHON BJIACTH W TOCYJAapCTBEHHBIM UYWHOBHHUKAM, INPH KOTOPOM
JIMYHOE B3aUMO/JIEHCTBHE MEX/Ty TOCYAapCTBOM U 3aBUTEIIEM MUHUMHU3UPOBAHO
1 MaKCHMaJIbHO BO3MOYKHO MCIOJIb3YIOTCSI HHPOPMALIMOHHBIE TEXHOJIOTHH.

Eelectronic government and
electronic document management

The discipline is aimed at developing the necessary knowledge to solve
problems related to the transition to paperless management technology by using
automation tools for processes, compiling and entering electronic documents,
processing, storing, searching and transmitting them, as well as document flow
planning and business processes, execution control, analysis and improvement.
A method of providing information and providing an already formed set of
public services to citizens, businesses, other branches of government and
government officials, in which personal interaction between the state and the
applicant is minimized and information technologies are used as much as
possible.
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«MapkeTtusry 6iniM Oepy OaraapiiaMachblHbIH Ma3MYHBI TYPaJibl, HECHENIK 01J1iM
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Oepy KyHeciHiH OKy Tpoueci Typaidbl TYCiHIK  KaJbIITACTHIPAIbI.
[IprrapMamsIblK,  JKOHE OOJNAIIAKTHl  OMIayFa, ©MIpIIK MaKcaTTapMeH
YIITacThIpa  OTBIPBIT ~ OKYy  MAaKCaTTapblH  JKOCTapiiay  JaFabUIapbiH
KaJIBIITACTBIPYFa JKOHE KaciOu TyHiHaeMe xkacayra yipereai. bimiM amymbiiapra
e3iHiH OlTiM Oepy KbhI3METiH (63iH-631 Oackapy) Oackapyabl YHBIMAACTHIpYJA
JKOHE YHUBEPCHTETTETl TOPTIl epexkenepiHe KOWBUIATHIH  TallanTapiAbl
KaJIBITITACTBIPAIHI.

Brenenue B npodeccHOHATBEHYIO
JIeATEeILHOCTD

dopMupyeT MpeaCcTaBICHUE O COACPXKAHUM O00pa30BaTEIbHOM MPOrpaMMbI
«MapkeTusry, 06 y4eOHOM mpolecce KPEeAUTHOW CHUCTeMbl OOydeHus. YUuT
TBOPYECKU W MEPCIIEKTHBHO MBICIHTH, BBIPA0OATHIBAT YMEHHUS B TIAHUPOBAHUN
nesnei oO0ydeHHs BO B3aMMOJCHCTBHM CO CBOMMH KU3HCHHBIMHU IEJISMH,
cocTaBlATh HpodeccuoHambHoe pestome. Dopmupyer TpeOoBaHHA K
oOydaromMcsi B OpTraHW3allid  YIpaBIEHUS  COOCTBEHHOW  y4ueOHOM
JeATeIbHOCTBIO (CAMOMEHE/DKMEHT) M K IPaBUJIaM MIOBE/ICHHS B BY3€.

Introduction to professional
activity

Forms an idea about the content of the educational program "Marketing", about
the educational process of the credit education system. Teaches you to think
creatively and forward-looking, develop skills in planning learning goals in
conjunction with your life goals, and draw up a professional resume. Forms
requirements for students in the organization of management of their own
educational activities (self-management) and for the rules of conduct at the
university
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MUKpo-MaKpO3KOHOMUKA

[loH MHKpO *XoHE MaKpoIeHTelepaeri TYXKbIPbIMIAMAJbIK anmnapar Typajibl
XKyHen TyciHiKk Oepeli; HETi3ri MaKpOIKOHOMHKAJBIK YFBIMIAP/bI, caHaTTap
MEH KepceTKimTepai cunartaiiapl. [padukrepmi Kypy omicTepiMeH KoHE
onmapApl  Tajmay  OKYpri3yMeH  TaHBICTBIpaAbl.  MaKpO3KOHOMHUKAIBIK
HapbIKTApJIaFbl HETI3rT MaKPOIKOHOMMKAIBIK CYOBEKTINEPIiH JKargalbl MEH
MIiHE3-KYJIKBIH JKOHE OJapIblH e3apa OalylaHBICBIH Tangay OOMbIHIIA
SKOHOMHKAJBIK OiJlay CalIThIH KaJbINTACTBIPDY OOWBIHIIA  JaFAbLIapIIbl
nambITaabl. JlepekTepal JKMHAKTayla KOHE OJapabl TYCIHIIpYAE KY3bIPETTi
Oonyra yipereni.

Mukpo-MakpO3KOHOMHUKA

JucuunnmHa JgaeT CUCTEMHOE IPEACTaBICHHE O NMOHATUHWHOM amnmapaTe Ha
MHUKPO M MaKpOYPOBHSX; XapaKTEpU3yeT OCHOBHBIE MAaKpPO3KOHOMHYECKHE
MOHATHA, KATeTOpPUHW M TIOKAa3aTeNd. 3HAKOMHT C METOJIaMU IIOCTPOCHHE
rpadMKOB U MPOBEJICHHEM MX aHajiu3a. Pa3BUBaeT HaBBIKM MO (POPMHUPOBAHHUIO
SKOHOMHMYECKOTr0 00pa3a MBILUICHHS, 10 aHAIMW3y COCTOSIHHUS M TOBEICHHUS
OCHOBHBIX MaKpOIKOHOMHUYECKUX CYOBEKTOB Ha MaKpPOIKOHOMHUYECKUX PHIHKAX,
U UX B3aMMOCBSI3€d. YUHUT OBITh KOMIIETEHTHBIM B OOOOIIEHUHM JaHHBIX U MX
MHTEPIPETALNH.
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Micro-Macroeconomics

The discipline gives a systematic view of the conceptual apparatus at the micro
and macro levels; characterizes the basic macroeconomic concepts, categories
and indicators. Introduces the methods of constructing graphs and conducting
their analysis. Develops skills to form an economic way of thinking, to analyze
the state and behavior of major macroeconomic actors in macroeconomic
markets, and their interrelations. Teaches to be competent in summarizing data
and their interpretation.
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Byxrantepinik ecen

By non 6inim anmympuiapaa aknaparTsl OHJIEY, OCHI aKIapaTThl TalAay Ke3iHje,
KOCIMOPBIH MOTTAPBIHBIH JKYMBIC KOCHApBIH 93ipJey Ke3iHle, COHAai-aK OHBIH
Heri3inge OyXranTepiik ecelm MIOTTapbIHBIH KOCHApBIH Kypy KesiHne,
OyXrajTepiiik ecem INOTTApbIHAA KOCIMOPBIHHBIH IAPYallbUIbIK KBI3METIHIH
HOTHIKENIEPIH KOpCeTy Ke3iHAe, COHJai-aKk OyXTanTepiiK ecen HbICaHIapbIH
Kacay Ke3iHIe KaKEeTTi TaFAblIap/Ibl KaJIbIITaCThIPaIbl.

Byxranrepckuit yuér

JauHast AuCHMIUIHHA (OPMHUPYET Y OO0YYAIOIINXCS HaBBIKM HEOOXOMUMBIEC MPU
00paboTke WH(pOpPMAIMH, NIPH aHAIN3E JaHHOW MH(OpMaNuu, Ipu pa3padoTKe
pabouero mjaaHa CUETOB MPEANPHUITHS, a TaKKe (GOPMHUPOBAHUK HA €0 OCHOBE
JIAHHOTO TUIaHa CYETOB OYXTalTepPCKHUX MPOBOJOK, MPU OTPAKEHHUHM Ha CYeTax
OyXrajiTepckoro  ydera  pe3yJbTaTOB  XO3AWCTBEHHOW  JCATEIHLHOCTH
MPEINPHUITHSA, & TAK)KE MPH COCTABICHHH (HOPM OYXTalTEePCKOW OTYETHOCTH.

Accounting

This discipline forms students" skills necessary for processing information,
analyzing this information, developing a working chart of accounts of an
enterprise, as well as forming accounting entries based on this chart of accounts,
when reflecting the results of economic activity of an enterprise on accounting
accounts, as well as when compiling accounting forms.
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busnec unestmapasr 6ackapy
Herizaepi

[Ton 6imiM amymbuapna Ou3HeC-uaesIapAsl 0ackapy Heri3epi Typasbl TYCIHIK
KaJBIITACTBIPAbl, OM3HEC-TY)KbIphIMAaMaNapIsl KypyFa yidperemi, OuzHec-
mporiecTepAi Oaranay >koHe Oackapy oficTepiMeH, COHaii-aK Ou3HecTi Oackapy
CcaJIaChIHIaFbl NPAKTHKAIBIK JAFIbUIAPMEH TaHBICTHIPA b

OCHOBHI yIIpaBiIcHHs OU3HEC
UACSIMH

Huctunnuaa  (GopMHUpyeT y OO0ydYalomMxcsl MpelcTaBlIeHne o0 OCHOBax
yIpaBjeHUs OM3HEC-UACSIMH, YIUT CO3/1aBaTh OHM3HEC-KOHIICIIUH, 3HAKOMHUT C
METOJIaMHU OLIEHKU W YIIPaBIICHUSI OM3HEC-TIPOIECCAMU, a TAKKe MPAKTHIESCKAM
HaBBIKaM B 00JIACTH OWU3HEC YIPaBICHUSL.

Fundamentals of Business Idea
Management

The discipline forms students" understanding of the basics of managing business
ideas, teaches them how to create business concepts, introduces methods of
evaluating and managing business processes, as well as practical skills in the
field of business management.
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MenemxMmeHT

[loH cTyAeHTTEep/AiH MEHEIKMEHT CAJIACHIH/IAFbl FBUIBIMH 1preili TEOPHSIIBIK
OlmiMepiH  KaJbINTACTHIPAAbl;  CTYACHTTEPIiH MEHEDKMEHTTIH  Herisri
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(GyHKUMSUIIapBIH  OpBIHIAYAa S>KYHWENiK NpPaKTHKaJIbIK JaFdbulapabl HrepyiHe
BIKMAN eTeni; Oackapy oIiCTepiH HWrepyre MYMKIHAIK Oepemi; CTyAeHTTepai
memiM KaObuiay MeXaHW3MIMEH JKOHE ONapAblH THIMIUITIH OaranmaybIMeH
TaHBICTHIPA/IbI; IEPCOHAIIBI OacKapy SAiCTEpiH, JKaHKaIAapAbl MENy dJiCTepiH
y#ipereni, 6ackapy KpI3METiHIH THIMIIUIITIH Oaranay Ky3bIpeTTepiH JaMbITaabl.

MenemxMenT

Jucturuaa  GopMHpYeT Yy CTYJICHTOB  HaydyHble  (QyHIaMEHTANbHBIC
TEOpETHYECKHE 3HaHUS B 00JIACTH MEHEKMEHTA; CIIOCOOCTBYET MPHOOPETEHUIO
CTy[ICHTAMU CHCTEMHBIX TPAKTUYECKMX HABBIKOB BBIMIOJHEHHS OCHOBHBIX
(GyHKIMH  MEHEIKMEHTAa;  JaeT  BO3MOXKHOCTb  OBNAJCTh  METOAaMHU
MEHEJDKMEHTA; 3HAKOMHUT CTYJCHTOB C MEXaHU3MOM MPHHATHS PEUICHUH U
oleHKOW uX 3((}EeKTUBHOCTH; YYAT METOJaM YIPaBICHHS IIEPCOHAIIOM,
crocobaM paspelicHuss KOH(IMKTOB, pa3BUBAaeT KOMIICTCHIMU IO OIICHKE
3¢ (EeKTUBHOCTH yTIPaBICHYECKOH JAeSITENTFHOCTH.

Management

The discipline forms students scientific fundamental theoretical knowledge in
the field of management; promotes the acquisition by students of systemic
practical skills in performing the basic functions of management; makes it
possible to master the methods of management; acquaints students with the
decision- making mechanism and the assessment of their effectiveness; teaches
personnel management methods, methods of conflict resolution, develops
competencies for assessing the effectiveness of management activities.
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Mapketunr

ITon MapKEeTUHITIH TEOPHSLITBIK Herizaepi MEH KaTerOpHUsITBIK-
TYKBIPBIMJIAMAJIBIK ~ allllapaThlH  3epiejieyre, COHAal-aK  YHBIMIApP/IbIH
KBI3METIH/IE MAPKETHHITIH 3JIEMEHTTEPl MEH NPUHIUITEPIH KOJIaHy OOWBIHIIA
MPAKTUKAIBIK JaFabUiap/bl Urepyre OarbITTanFaH. Byjl MoH Kalmbl MapKETHHT
MEHE/DKMEHTI KOHTEKCTiHAe MapKEeTHHITIK KBI3METTI YHBIMIACTHIPYIbI 01Tyl
KaMTaMachl3 eTe/l.

Mapketunr

Jucuurinza HanpapiieHa Ha U3yYeHHE TEOPETUYECKUX OCHOB U KaTerOpHaJbHO-
MOHSTUHHOrO amnmapara MApKETHHra, a TaKKe OBJIAJICHHE MNPAKTUYECKUMHU
HaBbIKAMM 110 TPUMEHEHUIO 3JIEMEHTOB M NPUHIMIIOB MAapKETHHra B
JeATeIbHOCTH opranu3anuid. JlanHas aucnmiuinHa oOeclieyuBaeT 3HAHUE
OpraHu3allud MapKETUHTOBOM  NIEATEIBHOCTH B KOHTEKCTE MAapKETHHI-
MEHEPKMEHTA B IIEJIOM.

Marketing

The discipline is aimed at studying the theoretical foundations and categorical
and conceptual apparatus of marketing, as well as mastering practical skills in
the application of elements and principles of marketing in the activities of
organizations. This discipline provides knowledge of the organization of
marketing activities in the context of marketing management in general.

OH6

BIT KK

OKy MMPAKTHUKACHI

Oun Gacrankpl KociOM HaFabUIapAbl, aJIFaH TEOPUSUIBIK OimimzepiH Oekity MeH
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TEPeHICTY/l, TaHJajdFaH MaMaHJbIK OOWBIHIIA KAKETTI Harapuiap MeH
JaFapUIapasl HTepyi, Oojamak KociOu ic-opeKeT Typalbl uaesIapapl KeHeUTy Il
KaJIBITITACTBIPAAbl, ©3[IK JKYMBICTBI OOJDKaMaimbel, KepiciHmme OoJramak
MaMaH/BIFBIMEH TaHBICTHIPY JKOHE aJFallKbl FHUIBIMH-3EPTTEY JaFIbLIap/Ibl
KaJIBINITACTHIPAIBL.

YueOHas npaKkTHKa

®opmupyeT mepBUYHBIX MPO(ECCHOHATBHBIX YMEHNH U HaBBIKOB, 3aKPETUICHHE
1 yriryOsieHue TOoTy4eHHBIX TEOPETUIECKUX 3HAHUH, OBJIaJeHNEe HEOOXOANMBIMU
HaBBIKAMH W yMEHHSMH 10 M30paHHOH CHENUAIbHOCTH, paclIMpeHHE
npencTasieHuil o Oyaymield mpodeccHoHaTbHON NesSTEeIbHOCTH, Mpeanonaraet
HE CaMOCTOSTENBbHYIO paboTy, a O3HaKomiieHHe C Oymymieidl mpodeccueit u
MOJTyYEeHHUE MEPBHIX HABBIKOB UCCIIEIOBATENBCKOM ACATEILHOCTH.

Training practice

It forms primary professional skills, consolidation and deepening of the
theoretical knowledge gained, mastering the necessary skills and abilities in the
chosen specialty, expanding ideas about future professional activities, does not
presuppose independent work, but acquaintance with the future profession and
obtaining the first skills of research activity.
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KeTepme-Oemnmex cayna

[lon OimiM adymIpUTIApABIH JKEKE cayna KOCIOpHBI JeHTeHiHAe [e, JKaImbl
OHJIipiCTe e cayda »JKOHE TEXHOJOTHSUIBIK TIPOLECTEpi YHBIMIACTHIPY
caJlachIHJaFbl OUTIMIEpiH, KaOULIeTTepi MEH IaFIbUIapblH KaJbIITaCThIPAIbI.
bemmex oHe KeTepMme cayqa KOCIMOPBIHIAPBIHIAFBl cayda IPOIECTepiH
YHBIMIACTBIPYIBIH  3aMaHayH oiCTepl CallaChIHAAFbl KYPCTBIH TEOPHUSIIBIK
HeTi3/lepiMeH TaHBICTBIPaabl. CaTy JKoHE TYTHIHYIIbLIApFa KbI3MET KOpCeTy/l
YUBIMAACTBIDY MEH TEXHOJOTHSJIApBIH 3epTTey; OeNIeK cayna >KoHe
TayapJiapabl XaJIbIKKa caTy epexenepi.

OHTOBO-pOSHI/ILIHaH TOProOBJIA

Hucuunnuna GopMHUpyeT y 00y4aroLMXCsl 3HaHUsI, yMEHUS U HaBBIKU B 00JacTu
OpraHM3allid  TOPrOBO-TEXHOJIOTMYECKHX IMPOIECCOB, Kak Ha YpOBHE
OTAENBHOI0 TOPTOBOTO MPEANPHUSTHS, TAK U B OTPAcId B LEJIOM. 3HAKOMHT C
TEOPETUYECKUMH OCHOBAaMHM Kypca B 00JacTH COBPEMEHHBIX METOHOB
OpraHMU3allM{ TOPTOBBIX IMPOIECCOB B PO3HWYHBIX M ONTOBBIX MPEANPHUITHIX.
N3ywaer opraHuzanmd W TEXHOJOTWH TMPOJAK M TOPTOBOTO OOCIYKWBaHUS
MTOKYyTaTeNeN; MPaBHIl PO3HUYHOM TOPrOBIN M MPOAAYKH TOBAPOB HACEJICHUIO.

Wholesale and retail trade

The discipline forms student’s knowledge, abilities and skills in the field of
organizing trade and technological processes, both at the level of an individual
trade enterprise, and in the industry as a whole. Acquaints with the theoretical
foundations of the course in the field of modern methods of organizing trade
processes in retail and wholesale enterprises. Studying the organization and
technologies of sales and trade customer service; rules of retail trade and sale of
goods to the public.
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ATpoOHN3HECTIH SKOHOMHKAJIBIK
Herizmepi

I[lon AOK-me  kocinkepmik  KbI3METTI  XKYy3ere  achIpyAblH  HeETi3ri
arpO’KOHOMMKAJIBIK ~ ypaicTepi  MeH  KYOBUIBICTAPBI,  3aHIBUIBIKTAPHI,
MPUHIOUNTEPT MeH ¢dopMamapsl Typaisl OimiM KyHeciH KaJbITaCThIPAIbL.
ATPOOHEPKACINTIK KEHICHAETT SKOHOMHKAJBIK KYOBUTBICTapAbl TangayAa KoHe
SKOHOMHMKAJIBIK E€CENTepAl IKy3ere achlpyla >KOHE OJIapIblH THIMAUIITIH
Oaraiay/ja JarIbUIaphl MEH KY3BIPETTEPiH 1aMBITAIbI.

DKOHOMHUYECKHE OCHOBBI
arpoOusHeca

Juctmruinaa GpopMHUpYeT CHCTeMY 3HAaHHH 00 OCHOBHBIX arpO’KOHOMHYECKHX
mporeccax H  SBICHUSX, 3aKOHOMEPHOCTSX, MpHHOUMaXx W (opmax
OCYILECTBIICHUSl TpeAnpuHUMarenbckoil aestensHocTn B AIIK. PasuBaer
HaBBIKM M KOMIICTCHIMH OYAYIIMX MapKeTOJOTrOB B aHAJIH3E AKOHOMHYECKUX
SBIICHU B  arpoONpOMBINUICHHOM KOMIUIGKCE W B OCYILECTBICHHH
SKOHOMHYECKHX  pacyeToB C  LENbI0  TOBBIIICHUS  A(PPEKTUBHOCTU
npodeccrnoHABHOM AeSTeIbHOCTH.

Economic bases of agribusiness

The discipline forms a system of knowledge about the main agroeconomic
processes and phenomena, patterns, principles and forms of entrepreneurial
activity in the agro-industrial complex. Develops skills and competencies in the
analysis of economic phenomena in the agro-industrial complex and in the
implementation of economic calculations and assessment of their effectiveness.
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Benceni caty TeXHUKACHI

[ToH KBI3METTEPII caTy XKoHE OUTIM amylIbUIApbIH ipTeii TEOPHSIIBIK OUTiMI MeH
KOCITOPBIHAFEl  CaTy KBI3METIH JKocmapiay, YHBIMIAcThIpy >KoHE Oackapy
OOMBIHIIA TTPAKTHKAIBIK JaFIbLIApIbl KAIBIITACTRIPY TYpalbl OUTiM Kyiteci Oap
MaMaHJapAbl JalbIHIAW/bl; CTYJEHTTepre OHIMII OTKi3y TEeXHOJIOTHSCHIHBIH
MeXaHU3Mi, CaThIN aly TOPTIOiHIH epeKIIeTiKTepi, KOMITAHUSHBIH THIM/II dKYMBIC
iCTEHTIH caTy OeIiMiHiH KYMBICHIH YHBIMIACTHIPY KOHE OCHI KBI3METTi OaKpLIay
TypaJibl aKnapat oepy.

TexHuKa akTUBHBIX MPOJaXK

Jlucruminia noAroTaBInBaeT CHEIUAIMCTOB, BIAJICIONIUX CUCTEMOMN 3HAHUHN O
mpojaxkax yciayr u (GopMupoBaHHWe Yy oOydarommxcs (yHIaMeHTaIbHBIX
TEOPETUYECKUX 3HAHUI U NMPAKTUYECKUX HABBIKOB IIAHUPOBAHUS, OpraHU3alluu
W YOpaBIICHUS COBITOBOH  JCSATENIBHOCTHIO  TMPEANPUATHS, a  TaKKe
nH(pOPMUPOBAHKE 00YJAIONINXCS O MEXaHU3ME TEXHOJIOTHH MPOaaX MPOAYKTa,
OCOOCHHOCTSIX TOKYNaTeNbCKOTO TOBeACHHsS, 00 opraHm3anmud padoThI
3¢ (HEeKTUBHOTO JIEHCTBYIOMIETO OT/Aea MPoJak (PUPMBI M KOHTPOJIC Hal 3TOH
e TEIILHOCTBIO.

Active sales technique

The discipline prepares specialists who have a system of knowledge about sales
of services and the formation of students' fundamental theoretical knowledge and
practical skills in planning, organizing and managing the sales activities of an
enterprise; as well as informing students about the mechanism of product sales
technologies, the peculiarities of purchasing behavior, about the organization of
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the work of an effective operating sales department of the company and control
over this activity.

KOMMepHI/IﬂJ'II)IK MCHCIXKMCHT

[ToH KOMMEpPUUSIBIK MEHEPKMEHTTIH MOHI, MaFbIHACHI JKOHE CpPEKIIeTiKTepl
Typanbl TEOPUSUIBIK OLTIMII KaJBIITACTBIPaabl. KOMMEPIHAIBIK KOCITOPBIHIBI
Oackapynarsl MEHEDKMEHTTIH 3aMaHayH oicTepiMeH TaHbICThIpaabl. SWOT -
TanayIbl HAKThl KOCIMOPBIH YITICIHAE JXYpri3yre; cayia - TEXHOJIOTHSIIBIK
MIPOLIECTI YHBIMIACTHIpYFa; OdceKeNecTiK Taimay Xyprisyre yiperemi. Caynma
KOCIMOpBIHAAPHIH Oackapyaa Jarasimap MeH KY3bIpeTTepIi JTaMbITa bl

KOMMep‘lCCKI/Iﬁ MCHCIXKMCHT

Hucuunnuna QopMupyeT TeopeTHdecKhe 3HaHUs O CYIIHOCTH, 3HAYCHWU H
0COOEHHOCTAX KOMMEPUYECKOTO MEHEKMEHTa. 3HAaKOMHT C COBPEMEHHBIMHU
METOAAMU MEHEKMEHTA B YIPABICHUU KOMMEPUECKUM MPEANPUATHEM. Y UHUT
npoBoaute SWOT- ananu3 Ha nOpUMEpe KOHKPETHOTO MpPEANpUsTUS
OpraHu30BbIBATH TOPIroBoO- TEXHOJIOTHYECKUI mponecc; IIPOBOAUTH
KOHKYPEHTHBIH aHanu3. Pa3BuBaeT HaBBIKM M KOMIIETCHLMH B YIIPaBICHUU
TOPTOBBIM NPEANPHUSITHIMH.

Commercial Management

The discipline forms theoretical knowledge about the essence, meaning and
features of commercial management. Introduces the modern methods of
management in the management of a commercial enterprise. It teaches you to
conduct SWOT analysis on the example of a specific enterprise; to organize the
trade and technological process; to conduct competitive analysis. Develops skills
and competencies in the management of commercial enterprises.
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MepueHaaii3unr

ITon Ou3HEC KXYPri3yaiH MOPATbAbIK-3THUKAIBIK HOPMAJIaphIH €CKepe OTHIPHIIL,
TYTBIHYIIBIHBIH MIHE3-KYWJIKBD) JKOHE «caylna ajaHblHA KeJIYyLIiHIH MiHe3-
KWIKBD» Typanbl OumiMaepiHe cylieHe OTBHIPBIN, 3aMaHayd cayla-CaTThIK
TEXHOJIOTHSJIAPBIH ~ €Hri3y OoWbIHIIA OimiM, OimiK JKOHE  JaFrJabLIapibl
KaJIBIITACTBIPAIBI.

MepueHiali3uHT

Huctunnuna GopMupyer 3HaHHSA, YMEHHSI M HaBBIKH pabOTHI 1O BHEIPEHUIO
COBPEMEHHBIX TEXHOJIOIMI MEPUYEHAAN3UHIA, ONUPASICh HA 3HAHUU «IIOBEACHUS
MOTPEOUTENSI» M «IIOBEJCHMS IOCETHUTENS TOProBOIO 3ala», C Y4ETOM
MOPaJHbHO-3THUYECKHX HOPM BeJleHus On3Heca.

Merchandising

The discipline forms the knowledge, skills and abilities of work on the
implementation of modern merchandising technologies, relying on the
knowledge of "consumer behavior" and "behavior of a visitor to the trading
floor", taking into account the moral and ethnic norms of doing business.
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JKocmapmay xyiieci

Ilon yHBIMHBIH CTPATETHSUIBIK JKOHE TAKTHUKAJIBIK JKOCIAPJIApPbiH  KYPY
MPOLIECiH/Ie KOJIaHBUIATHIH MAaHBI3MBI MPUHIMIITEP MEH OICTEpPIiH HeTi3iHIe
YTeIMABI Oackapy wIemrimMiepiH KaObUijay >KoHe OHM3HECTI THIMAL JKYPrisy
Typanel OiTiM JKYHeciH KamenTacTeipanbl. [IoHII OKy asChIHOA CTYICHTTEP
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MEHE/DKMEHT (DYHKIUACHI PETiHAC Kocmapiay oJiCHaMachl MEH IMPaKTHKACHI
MaceenepiMeH TaHBICAbl, )KocTapiay XoHe O0aKpuIay IpOIeciH YHBIMIACTRIPY,
OacTamkpl aKmaparThl JKHHAY, KOCIMOpPBIHAA OW3HEC-)KOCmap MeH OIoKeTTi
JKacay JarbUIapblH MEHTEpe/Ii.

Cucrema IJIaHUPOBAHUA

Hucuunnuna ¢GopMHpPYET CHUCTeMy 3HAaHMH O NPUHITHM PpalMOHAJIBHBIX
yIpaBleHUYeCKHX pemeHnid u d(hdekTuBHOM BeneHWH OW3HECa Ha OCHOBE
Ba)KHEUIINX MPUHIMIIOB U METOJIOB, HCIOJb3YEMBIX B MPOIECCE COCTABICHUS
CTpaTeTMYeCKHX M TAaKTUYECKUX IUIAHOB OpraHu3anud. B pamkax wu3ydeHHs
JUCLUIUIMHBI CTYJCHTHI TO3HAKOMSITCSI C BOIPOCAMH METOJIOJIOTHH U MPAKTUKU
TUTAHUPOBAHUS KaK (DYHKIIMH MEHEPKMEHTA, OBNIAJICIOT HABBIKAMU OpPTaHU3alMU
mpolriecca IUIAHUPOBaHMUS H  KOHTpOJA, cOopa TepBHYHOW HWH(pOpMAIUH,
coCTaBJIcHHsI OM3HEC-TUIaHA M OFO/KETa HA PEANIPHSATHH.

Planning system

The discipline forms a system of knowledge about making rational management
decisions and effective business on the basis of the most important principles
and methods used in the process of making strategic and tactical plans of the
organization. As part of the discipline students will learn the methodology and
practice of planning as a function of management, master the skills of organizing
the process of planning and control, collecting primary information, compiling a
business plan and budget in the enterprise.

Bell KK
IJ1 BK
PD UC

MapKeTHHITIK 3epTTeyiep

[TonH GiniM anymIbUIapIbIH MAPKETUHTTIK 3ePTTEYIIEp TYpallbl, OJapIblH IIPOLeci
Typasbl TEOPHSUIBIK OUTIMIEPIH KaJBIITACTHIPAJBI, MAPKETUHITIK 3epTTEyJep
KYprizy —oHicTeMeciH YHpeTeli; MAapKEeTHUHITIK 3epTTeyJepAiH  Herisri
TYCIHIKTEpiH, KaFuAalapblH, KYpajJapblH, TYpJepiMEeH  TaHBICTHIPAJIbI;
MapKeTHHITIK aKHapaTTapIbl JKHHAY JKOHE Taljlay JaFAblIapblH JaMbITAbI,
MapKEeTUHTTIK 3epTTeyJiep HOTIKENEePiH MAapKETHHITIK KEHICH/Ii Heri3liey MKoHe
Oackapy miemimMaepiH  KaObulgay  VIIIH — Taldjanady  KY3bIPETTLIIriH
KaJIBINITACTBIPA/IBL.

MapKCTHHFOBBIe HUCCICA0OBaHUA

Hucuunnuna ¢opMupyeT y OOydYalOUIMXCsl TEOpPETHYECKHWEe 3HAHUS O
MPOBEICHUSI MAPKETHHTOBBIX HCCIIEOBaHUM, 00 MX TPOIIECCE; YUUT METO/UKE
MIPOBEACHUSI MApPKETUHIOBOI'O  MCCIICJOBAaHUS; 3HAKOMUT C OCHOBHBIMH
NOHATHAMH, C TPUHOHWIAMH, HMHCTPYMEHTaMH, BHJAMU  IPOBEACHHUS
MapKeTHHTOBBIX FHCCJIEIOBAaHMM;, pa3BUBA€T HABBIKM 10 COOpPY W aHAIN3Y
MapKeTHHroBoH wuH(pOpManuu, ¢GOPMHUPYET KOMIIETEHIINH HCIIOIh30BATh
pe3yabTaThl MAapKETHHIOBBIX HCCIENOBAHMHA Ui OOOCHOBAaHHMS W TPUHSTHA
YIPaBIEHYECKUX PEIIEHUH 110 KOMIJIEKCY MApPKETHHT .

Marketing research

The discipline forms students theoretical knowledge about marketing research,
about their process; teaches the methodology of conducting marketing research;
introduces the basic concepts, principles, tools, types of marketing research;
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develops skills in collecting and analyzing marketing information, forms the
competence to use the results of marketing research to substantiate and make
management decisions on the marketing complex.

BIT KK
BJI BK
BD UC

OHIPICTIK MPAKTHKACHI

Ic xy3iHze CTyAeHT MapKeTHHT LUK MOHAEPIHEH aliFaH TEOPUSUIBIK OiTiMIepin
Oekiteni »oHe TepeHuereni. Toxipube MapKETHHITIK TajAaylblH op Typdi
oNiCTepiH KOJJIaHy apKbUIBl YHBIMHBIH MakKpoO XOHE MHKPO OPTAacChIHBIH JKaii-
KYHi Typansl akmapaTTsl TaHIay MEH KOPBITYFa BIKMAI €Teli; KOpUIaraH opTa
(akTOpIapBIHBIH YHBIM KBI3METIHE 9Cep €Ty JOPEeKECiH aHBIKTay; MapKEeTHUHITI
Oackapy MpoLecTepiH Tajiaay; YiHbIM KbI3METIHIH HOTHIKENIEPIiH 3epTTey, Talaay
KOHE KaJIIbLIAY.

IIpousBoacTBEHHAs IPAKTHKA

Ha mpakTumnke CTYACHT 3aKkperuisieT ¥ yriyOisieT MoMydeHHbIE TeOPETHYCCKHE
3HAHUS 10 JUCHUIUIMHAM MapKETHHTOBOIO IMKIA. [IpakThka CIOCOOCTBYET
nmoxbopy u 0000meHnI0 WHMOOPMAIUH O COCTOSIHUM MAaKpO W MHUKPO CpeIbl
OpraHM3aIMU MOCPEJACTBOM MPUMEHEHUH PA3IMYHBIX METOJ0B MapKETHHTOBOTO
aHanM3a; OIpeJeNicHHe CTEeNeHU BIHMAHUS (AKTOPOB BHEIIHEH Cpeapl Ha
JEATeNIbHOCTh OpPraHU3alliM; MPOBEICHHE aHalIM3a IIPOLECCOB YIPaBICHUS
MapKETHHTOBOH JEATEIbHOCTHIO; U3YUYEHHE, aHATM3 U 0000IIeHNEe Pe3ylIbTaTOB
ACATCIIBHOCTH OpraHn3aluu.

Specialized practice

In practice, the student consolidates and deepens the theoretical knowledge
gained in the disciplines of the marketing cycle. Practice contributes to the
selection and generalization of information about the state of the macro and
micro environment of the organization through the use of various methods of
marketing analysis; determination of the degree of influence of environmental
factors on the activities of the organization; analysis of marketing management
processes; study, analysis and generalization of the results of the organization's
activities.

BII TK
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MiHe3-KyJIbIK MapKEeTHHT1

IloH cTynmeHTTEpJe TYTHIHYIIBIIBIK MiHE3-KYJIBIKKA ocep eTeTiH ¢akTopiap
KeIlleHi, CaThIll ally Typaslbl MIeNiM KaObuIay MPOIECiHIH 3aHIbLIIBIKTAPEI,
OPTYpJIi HAPBIKTApAarbl TYTHIHYIIBUIAPIBIH MIHE3-KYJIKBIH 3€pITEy SIicTepi,
3amMaHayd TYKbIpbIMIamajiap, TYTHIHYIIBIIAPMEH ©3apa 9pPEeKeTTecy Taciuiaepi
MEH 9OJiCTepi Typalibl TYCiHIK KaJBITACTBIpanbl. [IoH asichlHOa CTyneHTTEp
TYTBIHY MIHE3-KYJIKBIHBIH KaJIbIIITACYbIHbIH aJIFbIIIAPTTAPbIH, TYTHIHYIIBLIAPIbI
3ePTTEYAIH TCOPHSUIBIK TYXKbIPbIMJIAMAJIapblH; TYTBIHYIIBUIAPABIH  MiHE3-
KYJIKBIHA CBIPTKBI JKOHE ImKi ocep ery (akTopiapblH, MapKETHHITET]
TYTHIHYIIBUIAPMEH ©3apa SPEKETTEeCy dSTUKACHIHBIH POJIIH 3epTTeH I

[ToBeneHueCKUI MapKETUHT

Juctunnuaa GOopMUPYET Y CTYIEHTOB MPEJICTABIICHUE O KOMILIEKce (haKTOPOB,
BIMSIOIIMX Ha TOTPEOMTENCKOE IOBEACHME, O 3aKOHOMEPHOCTSX Ipolecca
MPUHATHS PEIIEHHsI O MOKYIIKe, 0 METO/IaX M3Y4YeHHs NOBEACHUS MoTpeOuTenen
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Ha Pa3jIUYHBIX PBIHKAX, O COBPEMEHHBIX KOHICIIHUAX, MOAXO0JaX WU METOJaX
B3aMIMOZCHCTBUAA C TMOTPEOUTENIMU. B paMKkax AUCHMIUIMHBI CTYJEHTHl W3ydar
MPEATNIOCEUIKH  CTAaHOBJICHWS  TTOBEACHUS  IOTPEOJICHHS, TEOPETHUYCCKHE
KOHIIEIIINH MCCIeIOBaHMs oTpeOuTenel; (hakTopbl BHEIIHETO U BHYTPESHHETO
BIIUSHUS Ha TIOBEJCHUE TOTPeOUTENIeH; pOJdb OTHKH B3aUMOJCHUCTBUS C
MTOTPEOUTEIIMH B MAPKETHHTE.

Behavioral marketing

The discipline forms students' understanding of the complex of factors
influencing consumer behavior, the laws of the purchase decision-making
process, methods of studying consumer behavior in various markets, modern
concepts, approaches and methods of interaction with consumers. Within the
framework of the discipline, students will study the prerequisites for the
formation of consumer behavior, theoretical concepts of consumer research;
factors of external and internal influence on consumer behavior; the role of
ethics of interaction with consumers in marketing.

BI1 TK
BJ1 KB
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YWBIMIIBIK TOPTIN KOHE YHBIMIIBIK
MQJICHHET

[Ton yiipIMmapaarbl agamaapiblH MiHE3-KYJIKBIHBIH HETI3Jepi Typasibl sKyHeli
TYCiHik Oepeni, Oenrini Oip kaFgaiiapaa »Keke TYJIFajJapAblH ic-opeKeTTepiHiH
cebellTepin TyciHIOipyAe IBFaApMaIIbUIBIK JXOHE IEPCICKTHBAIBI OWHIayFa,
3epTTeyre, FEUTBIMU KO3KapacThl Koyianyra yipeteni. [IpakTukansik 3epTreynep
KYprizy, npoOJeManblK JKaFJainapApl Tangay MAaFAblIapblH  JIaMbITa/IbL.
KoprnopaTHBTIK MOIEHHETTI JKOHE YHBIMIACTHIPYIIBUIBIK MiHE3-KYJIBIKTHI,
THIMII ~ aJaMM  KapbIM-KaTbIHACTapJbl  KAIBINTACTHIPY  CaJaChIHIAFBI
KY3BIPETTEP/Il aJTyFa BIKIIAJ €TeI.

OpraHu3alioHHOE [10BEJICHUE U
OpraHu3alMOHHAs KYJIbTypa

JucuuninHa JaeT CUCTEMHOE Ipe/ICTaBlIeHne 00 OCHOBaxX MOBEACHUS JIO/IEH B
OpPraHM3alMAX, YYUT TBOPUYECKH W TMEPCIEKTHBHO MBICIHUTh, HCCIIEIOBATH,
MOTHUBUPOBATh HKCIIONB30BAaTh HAYYHBIM TOAXON K OOBSICHEHWIO MPUYHH
MIOCTYNIKOB HMHIWUBUAOB B OINpPEAEICHHBIX YCIOBHUSIX. Pa3BuMBaeT HAaBBIKH B
MPOBEICHNM MPAKTUUECKUX HCCIEOBaHUM, aHaIu3e MPOOJIEMHBIX CHUTYaLUH.
CriocoOCTBYeT MOJNIyYEHHIO KOMIETEHIMH B obmactd  (HOpMHUpPOBaHUS
KOPIIOPATHBHOW KYyJIBTYPbl W OPTaHU3AIIMOHHOTO TMOBEACHUS, d()(EKTUBHBIX
YeJIOBEYECKUX B3aUMOOTHOIIEHHH.

Organizational behavior and
organizational culture

The discipline provides a systematic view of the basics of human behavior in
organizations, teaches creative and forward thinking, research, motivation to use
a scientific approach to explain the reasons for the actions of individuals in
certain conditions. Develops skills in conducting action research, analyzing
problem situations. Contributes to the acquisition of competencies in the
formation of corporate culture and organizational behavior, effective human
relations.

OH10
OH11




BII TK
B KB
BD EC

busnecTi yitbIMIacTeIpy

[Ton Ou3HECTIH TEOPHSUIBIK Heriznepi OOHBIHINA OUTIMAI KalbIITaCTHIPAIbI,
KociOM KBI3MET cajlachlHAa Om3HecTi OacKapyaelH TYpJi Tociaaepi MeH
KYpaJJapblH KOJIJIAHY JaFIblIapbhlH KaIbINTAcThIpaabl. [ToH asceiHAa OlTiM
anymbuiap  OW3HEC  YFBIMBIH,  TYpJEpiH,  YWBIMAACTBIPBUIYBI  MEH
WHOPaKYpPHIIBIMBIH, OW3HECTI TipKey, OaHKpPOTTBHIK JKOHE TapaTy TopTiOiH
3epTTeii.

Opraam3arus on3Heca

Huctumnaa GpopMupyeT 3HaHUS 110 TEOPETHIECKUM OCHOBaM OM3Heca, o0yJaer
HaBBIKaM MPUMEHEHUS Pa3IHMYHBIX IPUEMOB U CPEJCTB yIpaBiIeHHs] OU3HECOM B
chepe mpodeccHOHANBPHOH  AEATENBHOCTH. B pamMkax  JUCHUIUTMHBI
oOyyJaromyecss HW3y4aT TOHSATHE, BHJbI, OPraHU3alUI0 W HHOPACTPYKTYPY
Ou3Heca, MOPSIOK PETUCTPALMU, OaHKPOTCTBA U JIMKBUAAIINH OW3HECA.

Business Organization

The discipline formation knowledge on the theoretical foundations of business,
teaches skills of applying various techniques and tools of business management
in the field of future professional activity. Within the framework of the
discipline, students study the concept, types, organization and infrastructure of
business, the procedure for registration, bankruptcy and liquidation of business.

BII TK
BJ KB
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BackapymbutsiK menriMaepi
xKacay

[lon OackapyIIbUIBIK IIENIIMHIH MOHI, Ma3MyHBI, TYpJepi, OacKapyIIbLIBIK
memiMaepai 3ipJaeyaiH opTypii anropuTMAepi Typaibl TEOPHSUIBIK OiTiMIi
KaJBIITaCTHIpabl. Op TYpai xaraainapaa PPXK sxysere acelpyablH €H YTHIMIBI
YHBIMAACTBIPYIIBUIBIK (OpMaiapbIMeH, 3aMaHayHd >KEIUIiK TEeXHOJOTHsIapMeH
TaHbICThIpaAbl. bacKapylbUIblK —memrimMzaepAi o3ipiey KoHe KaObuigay
TEXHOJIOTHsJIAPbIHJIa OacKapyIIbUIBIK IISHIMIACPAl KaObLijay YIIiH CaHIBIK
YKOHE CanabIK TANJIAy JXKYPri3y JaFIbUIapblH JaMbITAJIbL.
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Pa3paboTka yrpaBieHYECKHX
perieHuit

Hucuunnuaa (opMHUpPYeT TEOPETHYECKHE 3HAHUS O CYLIHOCTH, COACP)KaHHH,
BUJAX YIPABICHYECKOI'O PEIICHHUS, Pa3lIMYHbIX aJIrOpUTMax pa3paboTKu
yIOpaBICHYECKUX  pelleHnid. 3HakoMUT C Hauboyiee  palMOHAIBbHBIMU
OpraHU3allMOHHBIMU (opMamMu ocyiiecTBieHUs PYP B pasnuuHbIX yCIOBHSX, C
COBPEMEHHBIMU CETEBBIMH TEXHOJOTHSAMH. Pa3BHBaeT HaBBIKM B INPOBEICHHUU
KOJJMYECTBEHHOTO M Ka4eCTBEHHOTO aHalW3a JJIs MPHHATHS YIPaBIEHYECKHIX
pelIeHri B TEXHOJIOTHIX Pa3padO0TKH U IPUHSTHS YIPABICHUYECKUX PEIICHUH.

Development of managerial
decisions

The discipline forms theoretical knowledge about the essence, content, types of
management decisions, various algorithms for developing management
decisions. It introduces the most rational organizational forms of the
implementation of the RUHR in various conditions, with modern network
technologies. Develops skills in conducting quantitative and qualitative analysis
for management decision-making in development technologies and management
decision-making.
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WNuHOBanUsIIBIK OHIMIEP MEH
KBI3METTEP MapPKETHHT1

Byn moH cisre WHHOBAaIWMSUIBIK ©HIMAI HApbIKKA JKBUDKBITYABIH FHUIBIMH-
MPaKTHKAJIBIK JaF IBLTaPbIH JTAMBITYFa, MHHOBAIIHSIIBIK oneyerTi
JMAaTHOCTHKANayFa,  YHBIMIArbl  WHHOBAIWLUIIBIK  YAEpiCKe,  COHIal-aK
WHHOBAlMAJIBIK ~ HApBIKTaFrbl CYOBEKTIHIH  MiHE3-KYJIBIK  EpeKIIEeNiKTepiH
KapacThIpyFa MYMKIHIIK Oepexi.

MapkeTHHT HHHOBAITMOHHOM
MPOAYKIUA U YCIIyT

JlaHHas NWCIUIUIMHA TO3BOJUT BHIPAOOTaTh HAYYHO-TIPAKTUYECKHE HABBIKA
MIPOJBM)KCHNUS WHHOBAIIMOHHOTO TPOAYKTa HAa PHIHOK, MPOBECTH TUATHOCTHKY
WHHOBAllMOHHOTO TMOTEHIIMAlla, WHHOBALIMOHHOTO Mpollecca B OpraHU3allud, a
TAaK)KE pPacCCMOTPEHHE OCOOCHHOCTEW TIOBEICHUS CYObEKTa Ha pPBIHKE
UHHOBAIUI.

Marketing of innovative products
and services

This discipline will allow you to develop scientific and practical skills for
promoting an innovative product to the market, diagnose the innovative
potential, the innovation process in the organization, as well as consider the
characteristics of the subject's behavior in the innovation market.

NHHOBaMSUIBIK MEHEIPKMEHT

[loH WHHOBAIMSUTBIK KbHI3MET KOHC WHHOBAIMSIAPABI Oackapy MeXaHu3Mi
Typasibl TYCIHIK KaJbIITaCThIPabl, MHHOBAIMUSIBIK MCHEIKMEHTTIH YHBIMIIBIK-
SKOHOMHUKAJIBIK MOJEIIMEH TaHBICTBIpaabl. VIHHOBaIUSIAPABIH THIMIIITIH
Oaramayma, BEHUYpJIK XOHE OW3HEC-TIepIlITe KapKbUIAHIBIPY MPOIECTepiH
YUBIMAACTBIpYIa  JAFIbUIAPAbl  JaMBITaAbl. YaKbIT IICHOCPIMEH  HAKTHI
MICKTEJINCH OHIM PETiIHJC WHHOBAIUSUIAP/ABIH CpPEKIICIIKTepiH Oaranayra
keMekTeceai. Onap/ablH THIMIUITIH Oaranay Heri3iHjae MHHOBAIMSIIAP.Ibl SHII3Y
OOMBIHINA KY3BIPETTEP i KATBITACTHIPAIBL.
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MHHOBaIIMOHHBIN MEHEHKMEHT

JucturuHa GopMUpyeT MpeCcTaBIeHne 00 WHHOBAIIMOHHOW JIEATETbHOCTH U
MEXaHU3ME YIpaBJI€HUA HWHHOBAIUSIMU, 3HAKOMUT C OpraHu3alMOHHO-
9KOHOMHYECKON MOJIEbI0 MHHOBAIIMOHHOTO MEHEKMEHTA. Pa3BUBaeT HaBBIKU
B orieHKe 3()(HEKTUBHOCTH UHHOBAIIMH, B OPraHU3aIMU MPOIIECCOB BEHUYPHOTO U
Ou3HeC-aHTeIbCKOro QGuHancupoBanusi. CrocoOCTBYET OICHKE O0COOEHHOCTEH
I/IHHOBaHI/Iﬁ KaKk I1poayKra, UYCTKO OI'PaHHYCHHOIr0 paMKaMHu BpPEMCHH.
dopMUpyeT KOMIIETCHIIUH MO0 BHEJAPCHUIO WHHOBAIMI, HA OCHOBE OIICHKH HX
3G HEKTUBHOCTH.

Innovation management

The discipline forms an idea of innovative activity and mechanism of innovation
management, introduces the organizational and economic model of innovation
management. Develops skills in assessing the effectiveness of innovation, in the
organization of processes of venture and business angel financing. Facilitates the
assessment of the characteristics of innovation as a product, clearly limited by
time. Builds competencies to implement innovations, based on the assessment of
their effectiveness.
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bpennunr

[Ton HapbikTa OpAIHATEPII KYpPY, JKAWFACTHIPY JKOHE JAMBITY CalachIHJIaFbl
JKETEKII (upManapablH HETi3Ti FRUIBIMU TEOPHSUIAphl MEH TKipuOeci Typabl
TEOPHUSUTBIK OUTIMII KaJBIITACTBIPaAbl;, OpOHI ayauTiH JKYPTi3yAiH Herisri
omicTeMernepiMeH, SKOHOMHUKAJIBIK OoJkay KoHE OpIHATEPAiH KYHBIH Oaranay
OMICTEPIMEH  TaHBICTHIPAJbI; OP3HIUHT CaJaChIHIAFbl MAapKETHHITIK icC-
mapaixapApl YUBIMAACTRIPY/Ia KOHE OTKi3yAe OiliM amymbuiapaa MpakTHKAIBIK
JIAFJBUIAPBIH JAMBITAJIbL.

bpennunr

Hucuunnuna QopMupyeTr TeopeTHdeckue 3HaHUS 00 OCHOBHBIX HAyYHBIX
TEOPHUAX U OIBITEe BeAylIux GupM B cdepe co3naHus, MOHLHUOHUPOBAHUS U
pa3BHUTHS OPHIOB HA PHIHKE; 3HAKOMHT C OCHOBHBIMH METOMKAMH MIPOBEICHUS
ayauta Op3HIOB, METOAaMH AKOHOMHYECKOTO IMPOTHO3UPOBAHUS W OLICHKU
CTOMMOCTH Op3HJIOB; Pa3BUBaeT y OOYyYArOIIMXCS NPAKTHYECKHE HABBHIKH B
OpraHM3allii H TPOBEACHHHM MApPKETUHIOBBIX MEpOIpUATHH B o0macTu
OpsHAMHTA.

Branding

The discipline forms theoretical knowledge about the main scientific theories
and experience of leading firms in the field of creation, positioning and
development of brands in the market; introduces the basic methods of auditing
brands, methods of economic forecasting and valuation of brands; develops
students™ practical skills in organizing and conducting marketing activities in
the field of branding.

Ilepconangsl 6ackapy

ITon mepcoHangsl Oackapy omicTepi, YHBIMHBIH KaApIBIK  KypaMbIH
KaJIBIITACTBIPY TPOIIEC] jkoHE T.0. Typaibl *KYHenl TYCIHIK KalbINTaCThIPaJIbL.
KyMbic OpHBIH YHBIMAACTBHIPY, TIEpCOHANFa KAKETTUTIKTI IKocmapiay,
MePCOHAJIBl BIHTANAHBIPY TETIKTEPiH MaigagaHy aFIbUIapblH JaMbBITAIbL.
Kpi3MeTkepiiepi ipikTey, IpikTey JKoHE JKaujay, KaapiblK MACcEJeNIepl ey
KOHE TIepCOHAIFa KKETTUTIKTI aHBIKTay OOWBIHIIA KY3BIPETTEP/l aTyFa BIKIAI
eTeIi.
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YnpasieHue nepcoHaioMm

Jucuuruimaa GopMHpYeT CHCTEMHOE IpPEACTAaBICHUE O METOJax YIpPaBICHHS
MIePCOHAJIOM, Iponecce GOPMUPOBAHUS KaJPOBOTO COCTABA OPTaHU3ALUH, U T.].
3HAKOMHT C METOJaMU pa3BUTUA U OGy‘IeHI/IH Ie€pCcoHaia U €ro MOTHUBAIUU.
PasBuBaeT HaBbIKM B OpraHM3auuMu pabodero MecTa, IJIAaHUPOBAHHUS
HOTpe6HOCTI/I B ICPCOHAJIC, HCIOJB30BAHUHN MEXAHU3MOB CTHUMYJIHMPOBAHUA
nepconana. CriocoOCTByeT MONYYSHUIO KOMIIETEHIIMH 10 0TOOpy, Moadopy U
HaiiMy TiepcoHasia, peleHHI0 KaJIpoBbIX MPOOJIeM U ONpeAeICHUI0 TOTPEOHOCTH
B IIEPCOHAJIE.

Personnel management

The discipline forms a systematic view of the methods of personnel
management, the process of formation of the personnel composition of the
organization, etc. Acquaints with the methods of development and training of
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staff and its motivation. Develops skills in the organization of the workplace,
planning the need for personnel, the use of mechanisms for stimulating staff.
Contributes to the acquisition of competencies in the selection, selec-tion and
recruitment of personnel, solving personnel problems and determining the need
for personnel.
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MapKeTHHT TiK
KOMMYHHKAITUSIIAP

[Ion  MapkeTHHITIK KOMMYHUKANHSJIAPABIH  THIMIUICIH — aHBIKTaWTHIH
JKapHaMalblK KeIleH, 3aMaHayd KOMMYHUKAIMSIBIK TEXHOJOTHSUIAD IKOHE
(bhakTOpnap Typalbl TEOPHSUIBIK OLTIMAI  KaJbINTACTHIPAIbl; MapKETUHITIK
KOMMYHHUKAIHSIIAP KYHECIH JaMbITyJaFbl PAKTUKAJBIK JaFIbUIAp/Ibl TaMBITYFa
KoHE OEKiTyre yKoHe KYPTi3iireH KOMMYHUKAUSIIBIK MAPKETHHITIK KbI3METTIH
TUIMJIUIITIH aHBIKTayFa bIKIAJ €TEI.

MapKCTI/IHF OBbIC KOMMYHHUKAIIUA

Jucuuminaa GopMUPYET TEOPETHUSCKUE 3HAHHUS O KOMIUICKCE MPOIBUKCHUS,
COBPEMEHHBIX KOMMYHHKAI[HOHHBIX TEXHOJIOTHAX U (paKTOpax, OMPEAeIIOMINX
3¢ (heKTUBHOCTh MapKETHHIOBBIX KOMMYHHKAIIHN; CIIOCOOCTBYET BHIPAOOTKE U
3aKpETUICHHIO MTPAKTUYECKUX HABBIKOB O Pa3paboTKe CUCTEMBI MapPKETHHTOBBIX
KOMMYHUKAIHH 5 OIlpelEIICHUU 3¢ PEKTUBHOCTH MIPOBENEHHBIX
KOMMYHHUKAIMOHHBIX MEPOIIPUSTHI MApKETHHTOBOT'O XapaKTepa

Marketing Communications

The discipline forms theoretical knowledge about the promotion complex,
modern communication technologies and factors that determine the effectiveness
of marketing communications; contributes to the development and consolidation
of practical skills in the development of a marketing communications system and
to determine the effectiveness of the conducted communications marketing
activities.

OH6
OH10

Bell KK
IJ1 BK
PD UC

MapxkeTuHrTi 6ackapy

[lon wmapketwHTTI OacKapyablH MOHI, MAa3MyHbBI, (QYHKOWAAIApbl MEH
MIPUHIUAIITEP] Typaibl OLTIMII KalbmTacTeipanbl. Tayap, Oara, TapaTy kKoHE
KOMMYHHMKATHUBTIK CascaT caJlaChlHJa KEJICIITeH, capajiaHFaH MIeIiMIepIi
o3ipiiey JKOHE icKe achlpy OOWBIHIIA JAFabUIApbl AaMBITaIbl. MapKEeTHHITIK
KbI3METTI  Oakpuiay JkoHe  (UPMaHBIH  MAapKETHUHITIK  KYII-KITepiHiH
HOTHXKENUTriH Oaranay OOWBIHINA KY3BIPETTUTIKTI KaJBINTACTHIPYFa BIKIAI
eTei.

praBJ’ICHI/Ie MapKCTUHI'OM

Hucuunnuna QopmMupyeT 3HaHHA O CYIIHOCTH, COAEP)KaHWM, (QYHKUUSIX U
MPUHOUIAX YIPaBICHUsS MapKEeTHHTOM. Pa3BuBaeT HaBBIKM MO pa3paboTKe H
peanu3anuy COTJIACOBAaHHBIX, B3BEUICHHBIX PENIEHWH B OOJACTH TOBApPHOM,
LIEHOBOM, paclpeneuTeIbHOH 1 KOMMYHUKATUBHOM MOJMTHKH. CriocoOcTByeT
(OpMHUPOBAaHUIO KOMIIETEHLIMH MO KOHTPOJIO MAapKETUHIOBOH AEATEIbHOCTH U
OIICHKE Pe3yJIbTaATHBHOCTH MAPKETHHIOBBIX YCHIIHHA (PUPMBI.

Marketing Management

The discipline forms the knowledge of the essence, content, functions and
principles of marketing management. Develops skills for the development and

OH6
OH11




implementation of coordinated, balanced decisions in the field of product,
pricing, distribution and communication policy. Promotes the formation of
competence in the control of marketing activities and assessment of the
effectiveness of marketing efforts of the firm.
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MapKeTHHTTIK Tangay

[lon nyppic MapKeTHMHITIK IIemimMaepldi KaOblUigayFa MYMKIHIIK jkacayra
OarpITTaNFaH MapKETUHITIK TalIayIbIH HBICAHIAPHI, SAicTepi jKoHE OaFbITTaphl
Typanbl TEOPWSIIBIK OUTIMII KaJlbIITACTBIPAAbl; HAPBIKTHIK JKarmaiimapnaa
MapKETHHITIK TaJJayJabl IKYy3ere achIpyIblH MNPAKTHKAIBIK JaFabUIapbiH
KaJIBINTACTBIPYFA XKOHE OCKITYTe BIKIAT €T/,

MapkeTUHIOBBI aHATU3

Hucuunnuna ¢opMupyeT TeopeTHueckue 3HaHus o Qopmax, Merogax u
HaIpaBlIEHUSX TPOBENECHUS MApPKETHHIOBOTO aHalM3a, HalpaBiICHHBIX Ha
CO3/1aHH€ BO3MOYKHOCTH JJISl IPUHATHS MPABUIIBHBIX MapKETUHTOBBIX pPEIIeHUH;
CIOCOOCTBYET  BBIpAOOTKE M 3aKPEIUICHHIO MNPAKTUYECKUX  HAaBBIKOB
OCYILIECTBJICHUSI MAPKETHHIOBOI'0 aHAJIM3a B PHIHOUHBIX YCIOBHUSIX.

Marketing analysis

The discipline forms theoretical knowledge about the forms, methods and
directions of marketing analysis, aimed at creating opportunities for making the
right marketing decisions; contributes to the development and consolidation of
practical skills in the implementation of marketing analysis in market
conditions..
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OHipicTiK MPAKTUKACHI

Ic ky3iHaE CTYNSHT MapKETHHT IIUKJI TOHIEPIHEH ajfaH TEOPHUIBIK OlTiMAepiH
OexiTeni »oHe TepeHueTeni. ToxipuOe MapKETHHITIK TalfayAblH op TYypii
oMiCcTepiH KOJIZIaHy apKbLIbl VHBIMHBIH MAaKpO JKOHE MHUKPO OpPTACBIHBIH JKai-
KYHI Typajibl aKlaparThl TaHJay MEH KOPBITYFa BIKHAJl €TeJli; KOpIIaraH opTa
(bakTOpIapbIHBIH YHBIM KBI3METIHE 9CEp €Ty JIOPEKECIH aHBIKTAY; MapKETUHITI
Oackapy MpoIEeCTepiH Taljiay; YiUbIM KbI3METIHIH HOTIDKEIEPiH 3epTTey, Tanaay
YKOHE JKAJIITBLIAY.

IIpousBoacTBEHHAs IPAKTHKA

Ha mpakTumnke CTYICHT 3aKperuisieT U yriayOisieT MoMydeHHbIe TeOPETHYSCKHE
3HAHUS TO JUCIMIUIMHAM MapKETHHIOBOrO IMKIA. [IpakTHKa CrocoOCTBYeT
moadopy W 0000meHNI0 MHGOPMAIIMA O COCTOSHUM MAaKpO W MHUKPO CPEIbI
OopraHusainuu 1moCpeaACTBOM NMPUMECHCHHUU PA3JIMYHBIX METOA0B MAapKETUHI'OBOT'O
aHalIM3a; OMpEJCICHHE CTENEHU BIUSHUS (DAKTOPOB BHEIIHEH Cpensl Ha
JESATENIbHOCTh OpraHu3alliy;, NPOBEJCHUE aHAJM3a IPOIECCOB YIPaBJICHUS
MapKEeTHHTOBOH JIESATENbHOCTHIO; N3YUEeHUE, aHAU3 ¥ 0000IIeHNe Pe3yJIbTATOB
JIESTEILHOCTH OPTaHU3aIiH.

Specialized practice

In practice, the student consolidates and deepens the theoretical knowledge
gained in the disciplines of the marketing cycle. Practice contributes to the
selection and generalization of information about the state of the macro and
micro environment of the organization through the use of various methods of




marketing analysis; determination of the degree of influence of environmental
factors on the activities of the organization; analysis of marketing management
processes; study, analysis and generalization of the results of the organization's
activities.
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KpI3MeT kepceTy callachbIHbIH
MapKeTHHT1

[ToH KBI3BMET KOpCETYy cajlachlHAa MApPKETUHITIK CasCaTThl KYPYIBIH FHUIBIMU
HeTi3mepiH YChIHAIEI. KeI3MeT oHIMI peTiHACT] epeKIIeTiKTepiH ecCKepe OTHIPHIIL,
MapKeTHHTTIK KbI3METTEP/IIH ePeKIIeTKTepl Typaisl OiTiMAl KaTbIITaCTHIPAIBL.
KpI3MeT kepceTy callachlHIa HETI3JCNTeH MapKETHHITIK IIenrimaep KaObuiaay
JIaFIbIIApBIH YHpPETe .

MapxkeTHHT cepsl yeIryr

JIuCIMIUTMHAa 3HAKOMHUT C HAayYHBIMH OCHOBaMH DPa3paOOTKH MapKETHHTOBOU
MOJUTUKY B cepe yciayr. DopmupyeT 3HaHHA crieUpUKH MapKeTHHTa YCIYT C
y4eToM OCOOEHHOCTEH YCIyrd Kak ToBapa. [IpuBHBaeT HaBBIKM HPUHSTHS
000CHOBaHHBIX MAPKETHHTOBBIX PENICHUI B chepe yciyr.

Service sector marketing

The discipline introduces the scientific foundations of developing a marketing
policy in the service sector. Forms knowledge of the specifics of marketing
services, taking into account the characteristics of the service as a product.
Teaches the skills of making informed marketing decisions in the service sector.

Bacekere kabineTTinmikTi backapy

Ilon Oocekenectik, Oacekere KaOUIETTUNIK, OOCEKENECTIK apTHIKIIBUIBIKTAD
TEOpHsaphl, OOCEKENECTIKTIH HEeTi3ri CcTpaTerusulapbl  Typajibl TYCIHIK
KajblnTacTeipanpl. Cana epekIleNiriH ecKepe OTBIPBIN, ©HIMHIH Oacekere
KaOiNeTTinirin Oaramay olicTeMeciH KOJJIaHyFa, callafiarbl TaOBICTBIH HETi3Ti
(bakTOpaaphIH kKOHE 0JCEKENIECTIK apTHIKIIBUILIKTAP/BIH KO3JCepiH aHbIKTayFa
yiipereni. KocimopblHHBIH OoCeKeNecTiKk OpTachlH JAMAarHOCTUKANAy JKOHE
OocekenecTepAiH KbI3METIH Taiay JKoHE T. 0. JaFApUIapblH JaMbITalbl. OHIM
MEH KOCIMOPHIHHBIH Oocekere KaOieTTUTIK JeHTeiiH Oackapy JKoHEe aHBIKTAy
OOMBIHIIA KY3BIPETTITIKKE KOJI )KETKI3yre bIKMA eTe/l.
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Yupasnenue
KOHKYPEHTOCIIOCOOHOCTBIO

Huctunnuna  QgopMupyer  mOpeicTaBiIeHHE O TEOpHAX  KOHKYpPEHIIWH,
KOHKYPEHTOCIIOCOOHOCTH, KOHKYPEHTHBIX MPEUMYIIECTB, 0a30BbIe CTpaTerHsx
KOHKYPEHIIMU. YYHUT TPUMEHSITh METOJIWKH OLEHKH KOHKYPEHTOCHOCOOHOCTH
MPOAYKIIMH C Y4YETOM CHENU(UKU OTPACiH, BBISBIATH KIIOYEBBIE (DAKTOPHI
ycrexa B OTpacid W HCTOYHMKU KOHKYPEHTHBIX MpeumyliecTB. Pa3BuBaer
HaBBIKM JUArHOCTUKM KOHKYPEHTHOM Cpelbl MpeAnpusaTds U aHalu3a
JeSITENIbHOCTU KOHKYPEHTOB U T.I. CIIocoOCTBYET MONTYYCHHIO KOMITETSHIIUH 110
YIOPaBICHUIO M ONPEACICHUIO YPOBHS KOHKYPEHTOCIIOCOOHOCTH TOBapa u
MPEINPUATHSL.

Management of competitiveness

The discipline forms an idea of the theories of competition, competitiveness,
competitive advantages, basic strategies of competition. Teaches to apply
methods of assessing the competitiveness of products, taking into account the
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specifics of the industry, to identify key success factors in the industry and
sources of competitive advantages. Develops skills in diagnosing the competitive
environment of the enterprise and analyzing the activities of com-petitors, etc.
Promotes the acquisition of competencies in managing and determining the level
of competitiveness of goods and enterprises.
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MHaTepHET-MapKETUHT

[ToH MapKeTHHTTIK MiHAETTEepl MIENTy YIIiH KOCITOPHIHIAPIBIH SKOHOMHIKAIIBIK
KBI3METI OaphICHIHAA KOJIJIAHBUIATEIH MHTEPHET-MApKETHHITIH Ka3ipri 3aMaHFbI
TYKBIPBIMJIAMAchl Typajbl JKYHemi Ke3KapacTbl KalbIITacThipaabl. CTyneHTTep
WHTEPHET-MapKeTUHT KYpajJapblH KociOM KbI3METTE MaijjaiaHy caJlachlHAa
OimiM MeH pmarapiFa ue OOoNamel JKOHE CaThIl adylibUIapFa OHIMAI HeMmece
KBI3METTI caTy »J>KOHE OJapMEH KapbIM-KATBIHACTBI OacKapy MaKcaThIHAa
WHTEPHETTErl JIOCTYpJi MAapKETHHITIH OapiblK acleKTUIepiH NaijanaHy
TOXKIPUOECIH anajpl.

WNHTepHeT-MapKeTUHT

Huctmmnmaa  QopMHUpyeT CHCTEMHOE TIPEICTaBICHHE O COBPEMEHHOU
KOHUEMUHWN HMHTEPHET-MApPKETUHIA, WCIOJIb3YEMOM B XOJE€ XO3AWCTBEHHOM
NESATEeIPHOCTH TPEANPHUATH B IENIX pEHICHUS MAapKeTHHTOBBIX —3ajad.
OOydJaromuiicss TMPUOOPETYT 3HAHWA M HABHIKK B OOJIACTH HCIOIB30BAHUS
WHCTPYMEHTOB WHTEPHET-MapKETHHTa B NPOPECCHOHAIBLHOW NEATCIBHOCTH WU
MOJIy4aT MPaKTUKY MCIOJIB30BaHMS BCEX ACIEKTOB TPATUIIMOHHOTO MapKETHHTA
B UHTepHeTe, C IeNbl0 TPOAaXH MPOAYKTA WM YCIYTH IOKYyMaTensiM |
yIpaBJIeHHs B3aMMOOTHOIIICHUSIMU C HUMHU.

Internet Marketing

The discipline forms a systematic understanding of the modern concept of
Internet marketing used in the course of business activities of enterprises in order
to solve marketing tasks. Students will acquire knowledge and skills in the field
of using Internet marketing tools in their professional activities and will get the
practice of using all aspects of traditional marketing on the Internet, in order to
sell a product or service to customers and manage relationships with them.

MapkeTHHTTeT1 aKIapaTThIK
KyHeTep )KoHE MOJIEIIbICY

Ilon »KOHOMHUKaHBIH TYpJli cajajapel YVIIIH 3aMaHayd akKIapaTThIK
TEXHOJOTHSIAP/Ibl Mai1anany MYMKIHIIKTEpl Typajbl JKy#eni TyciHiK Oepepi.
1C: Oyxranrepussbl Kojamanyabl yiupereni; COHO-ra canblk  ecenTiiri
HBICAHJAPbIH TOJTHIPY XoHe Kibepy; Project Expert-te xap KbUIbIK Tangaysl
a3ipney. MapkeTuHrTe AKMApaTThIK IKYHeNlepi TNpaKTHKAIBIK —KOJJaHy
caiachlHJa KOCBIMIIAIAPAbl Tangay >KOHE TeCTUIey, KapyKbUIBIK Taljay YIIiH
Oarmapnamanapabl  OanmTay OOWBIHINA JaFdpllap MEH  KY3BIPETTUTIKTEp.i
JAMBITAbI.
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NudopmarmoHHble CUCTEMBI U
MOJIEJTMPOBAHUE B MApPKETHUHTE

Jucuuiuiza JaeT CHCTEMHOE MPEACTABICHUE O BO3MOXHOCTSIX MCIOJIb30BAHUS
COBpPEMEHHBIX HWH(DOPMAIMOHHBIX TEXHOJIOTHUH Uil Ppa3IMYHbIX OTpacyei
9KOHOMUKH. YUuT ucnonb3oBath 1C: ByxranTepuio; 3al0IHSATh U OTHPABISATh
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(hopmel HanoroBoit otuetHocTd B COHO; pa3padarsiBaTh (fMHAHCOBBIN aHAIH3 B
Project Expert. Pa3BuBaeT HaBBIKM 1 KOMIIETEHIINY IO HACTPOMKE MPOTPaMM IS
(hvHAHCOBOTO aHanM3a, TECTUPOBAHUS W aHajN3a MPHIOKEHHH B 00IacTH
MIPAKTHYECKOTO MCII0JIb30BaHUSI HH(POPMAIIMOHHBIX CUCTEM B MAPKETHHTE,

Information systems and
simulation in marketing

The discipline provides a systematic understanding of the possibilities of using
modern information technologies for various sectors of the economy. Teaches
you to use 1C: Accounting; fill out and submit tax reporting forms to SONO;
develop financial analysis in Project Expert. Develops skills and competencies in
setting up programs for financial analysis, testing and analysis of applications in
the field of practical use of information systems in marketing.
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KOMMCpHI/ISUIBIK MAapKETUHT

[ToH KOMMEPIMSUTBIK MAapKETHHTTIH Ma3MYHBI, MakcaTTapbl MEH epeKIIeNiKTepi
Typajibl KYHelli TYCIHIK KalbIITacThIpaabl. MapKeTHHITIK 3epTTeYNIEpIiH op
TYPAl SIicCTepiH KONMAaHyFa, MpoOIeMalbIK-OarbITTaIFaH aKMapaTThl KUHAYFa
JKOHE OCHI JepeKTepnl TYCiHmipyre yiperemi. MapKeTHHT KbI3METiH aepbec
YUBIMAACTBIPY JKOHE OKYPridy MAarIbUIapblH  JaMblTalbl-cayja  iciHIeri
KaHAJBIKTap. AYMakThIK YHbIMIApJa KOHBUIFAaH MiHAETTEpHi IIenry YIIiH
KOKETTI JepeKTepai >KWHAyIbl, Taljaylbl JKOHE OHAEYAlI XKYy3ere acheipyna
KY3BIPETTUTIKTI KJIBINTACTRIPYFa BIKIAT €T/,

Kommepueckuit MapkeTHHT

JucuuminHa GopMUPYET CHUCTEMHOE NPEJCTABICHUE O COACPKAHHU, HEIAX U
OCOOCHHOCTSIX Tpeha - MapKeTHHra. YYHWT MPHUMEHSATh DPa3IMYHBIE METOJbI
MapKeTHHTOBBIX  HUCCJICIOBAaHUM, CcOOMpaTh MPOOIEMHO-OPHEHTHPOBAHHYIO
WHPOPMALIMIO W HWHTEPIPETHPOBaTh O3TH JaHHbIC. Pa3BUBaeT HaBBIKH B
CaMOCTOSTEIbHOMN OpraHuvsanyu U MpoOBECACHUN MapKeTPIHFOBOﬁ JCATCIIBHOCTHU B
toproBoM  gene.  CmocoOCTByeT  (pOpMHpPOBaHWIO  KOMIICTEHIIMA B
OCYIIIECTBJICHUHM CcOOpa, aHaiu3a W O0pabdOTKMU JaHHBIX, HEOOXOIUMBIX JIJIS
PEIICHUA MMOCTABJICHHLIX 3a/1a4 B TOPrOBbIX OpraHru3anusix.

Commercial marketing

Discipline forms a systematic representation of the content, goals and features of
trade marketing. It teaches to apply different methods of marketing research,
collect problem-oriented information and interpret these data. It teaches to apply
different methods of marketing research, collect problem-oriented information
and interpret these data. Contributes to the formation of competencies in the
collection, analysis and processing of data necessary for the solution of tasks in
trade organizations.
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C’I’paTCFI/I}IJ'IBIK MapKCTUHI /

[loH cTpaTerusablK MapKeTUHITIH oSAicHaMalblK Heri3gepid, Crparerusuibk
MapKETUHT KYpPaJIJapblHBIH EpeKIICTIKTepiH OKpITaabl. PUpPMaHbIH canagarbl
KarJalblHA KOHE OHBIH alJIBIHIIA TYpFaH TpoOieManapra Taljuay Xyprizyre,
(vpmaHbIH aFpIMIAFbl OKaFAaiblHA Tanjgay OKYPrisy KOHIEMIUSIAPEl MeEH
ozlicTeMesiepiH KOJiaHyFa, TaHJAIFaH CTPATETUSHBI TYXKBIPbIMIAYFa YHpETY.

OH6




bipHeme OanamanapaaH cTpaTerusiHbl TaHAay Ke3iHAe WIelmM KaObuigay
JaFIbUTapbIH JaMbITagbl. CTPAaTETHSUIBIK JKOHE JKEIeN MaKCaTTapIbl OJIap/bIH
e3apa OaiyIaHBICKIHA aHBIKTAY OOMBIHIIIA KY3bIPETTEPAl KATBITACTHIPAIBL.

Crpareruueckuii MapKeTHHT

HucturminHa  u3ydyaeT  METOJOJOTMYECKHE  OCHOBBI  CTPATEIHMUECKOI0
MapKeTHUHTa, OCOOCHHOCTM WHCTPYMEHTApHs CTPATETMYSCKOrO0 MAapKETUHTA.
YYuT MpOBOANTH aHATN3 MOJIOKEHUS (UPMBI B OTPACTH M CTOSIINX IIepea Hel
po0JieM, TPUMEHATh KOHIIETIIWHA W METOJIWKH MPOBEJSHIS aHaIN3a TEKYIIEro
coctosiHus (pupMbI, 00OCHOBBIBATH BEIOPAHHYIO CTpaTeruto. Pa3BuBaeT HaBBIKU
B TNPUHATUU PEIICHUN NPU BBIOOPE CTpAaTEerMd M3 HECKOJIbKUX aIbTCPHATHUB.
dopMHUpyeT KOMIIETEHIIMU TI0 OMPEACTCHUI0 CTPATETHUECKUX M ONEePaTHBHBIX
1eJjiel B X B3aUMOCBSI3H.

Strategic Marketing

The discipline studies the methodological foundations of strategic marketing,
features of strategic marketing tools. It teaches to analyze the position of the
company in the industry and the problems it faces, to apply concepts and
methods of analyzing the current state of the company, to justify the chosen
strategy. Develops skills in decision making when choosing a strategy from
several alternatives. Forms competence to define strategic and opera-tional goals
in their relationship.
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OHEpKICINTIK MAPKETUHT

[lon eHepkocinTiK ©HIMIEP MEH OHEPKACINTIK KbI3METTEp MAapKETHHT1
camacelHIa OimiM, OULTIK JKOHE aFapUIapbl KaIBIITACTHIPAIbL. OHEpKACIN
CallachIHIAFbl ~MapKETHUHITIH  epeKmleNiKTepiH yiperedi. MapKeTHHITIK
KypajiiapJbl ecKepe OTBIPBIN, OHMIPICTIK MPOIECTi YTHIMIBI YHBIMAACTHIPYFa
yiipereni. OHEPKACINTIK OHJIPICTETI MapKETHHITIK KbI3MET CaJlaChIH/IAFbl
Macee-Jepi Taiay XKoHe Ienry KaOiJeTTepiH JaMbITaIbl.

[IpoMBIILIEHHBI MAPKETHUHT

JucuunnuHa GopMuUpyeT 3HAHHUS, YMEHUS W HAaBBIKA B 00JACTH MapKeTHWHTa
MPOMBIIIJICHHOW TPOAYKIWH M TPOMBIIUICHHBIX YCIYT. YUYUT 0COOEHHOCTSM
MapKeTHHra B OTpaclisaX NpoMmbluieHHOCTH. (OOydaer  palMoHaIbHO
OpraHu30BaTh MPOU3BOACTBEHHBIM MPOLECC C€ YYETOM MApPKETHHIOBBIX
WHCTPYMEHTOB. Pa3zBuBaeT CHoCcOOHOCTH K aHaNM3y M pelIeHHI0 NpobieM B
cdepe MapKEeTHHTOBOH JISSITEIbHOCTH B MPOMBIIINICHHOM MPOM3BOICTBE.

Industrial Marketer

The discipline forms knowledge, skills and abilities in the field of marketing of
industrial products and industrial services. Teaches the specifics of marketing in
industries. Teaches how to rationally organize the production process taking into
account marketing tools. Develops the ability to analyze and solve problems in
the field of marketing activities in industrial production.
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Jloructuka

[ToH JIOTUCTHKAHBIH MOHI, OHBIH YFBIMIAphl MEH MPUHIUITEP] Typaibl OimiMIi
KaJIbITITACTHIPAIBL; MaTepHaIbIK aFbIHIAPBIH, JIOTHCTHKAITBIK
oTepalusIIapblH KOHE KYHelepiH epeKIIeTiKTepiMeH TaHbICThIpaabl. bapibik
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JIOTUCTUKAIBIK ~ TPOIECTI  YHBIMIACTBIPY  JaFABUIAPBIH  JaMBITaJIbL.
JIoruCcTHKANBIK ~ cascaTThl OHE JYPbIC KBI3MET KepceTyli a3ipieyne
KY3BIPETTUTIKTEpAl MEHTepyTe BIKIAT eTe/l.

Jloructuka

Jucuumnuaa (GopMupyeT 3HAHUS O CYUIHOCTH JIOTUCTHKH, €€ KOHICHIMHA U
MPUHIIAINAX, 3HAKOMHUT C  OCOOCHHOCTSMH  MaTEpUaJbHBIX  IOTOKOB,
JIOTHCTHYECKHUX ONEPAIMiA M CUCTEM. Pa3BHBaeT HABBIKM B OPTaHHU3AIIMH BCETO
JIOTUCTHYECKOTO Tmporecca. CrocoOCTByeT B IMONyYeHHH KOMITETEHIIMHA TIO
pa3paboTKe JIOTUCTUYECKOM MOJIMTUKY U HAJUICKAIIETO CEPBHUCA.

Logistics

The discipline forms knowledge about the essence of logistics, its concepts and
principles; introduces the features of material flows, logistics operations and
systems. Develops skills in organizing the entire logistics process. Contributes to
the acquisition of competence in the development of logistics policy and proper
service.
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OHAIPICTIK MPAKTHKACHI

KociOn Ky3BIpeTTUTIKTI MIOFBIPIAHABIPYFa, TPAKTUKAJBIK TaFIbIap MEH Kocion
TOXIpHOeHI anmyFa BbIKHal eredi. KoCiHOpBIHHBIH MAapKETHHITIK KbI3MET
TYpJIEpIMEH TaHBICTBIpaAbl. MAapKETHHITIK 3epTTeyjliep MEH MapKEeTHHITIK
Tannay IaFdpUIaphIH AaMbITagel. THIMII MapKeTHHITIK IIemimaep KaObuimay
KY3BIPETTUTITH KAJTBIITACTHIPAIbL.

IIpousBoacTBEHHAs IPAKTHKA

CriocobcTByeT 3aKpEIICHUIO npodeccuoHATEHON KOMIIETEHLIUH,
NPUOOPETEHHI0 NPAKTHYECKUX HABBHIKOB M ONBITa  MPO(GEeCcCHOHATBHON
NESTEeNbHOCTH. 3HAaKOMHT C  BHAAMH  MapKETUHTOBOM  JI€STEIBHOCTU
OpCaAnpUuATUATUA. PasBuBaer HaBbIKH IMPOBCACHUA MAapKECTUHI'OBBIX
WCCIIE/IOBAHUH M MAapKeTHHTOBOro aHaim3a. DopMmMHupyeT KOMIETEHIMH TI0
NPUHATHIO 3P PEKTUBHBIX MAPKETHHTOBBIX PEIICHUI.

Specialized practice

Promotes the consolidation of professional competence, the acquisition of
practical skills and professional experience. Introduces the types of marketing
activities of the enterprise. Develops skills in marketing research and marketing
analysis. Forms competence for making effective marketing decisions.
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JII/IH.H OM aJiibl ITPaKTHUKAChI

[Monaepaiy  Oykin muMkiai  OOHWBbIHIIA  ajiFaH  TEOPHSUIBIK  OLITIMIEpiH
HIOFBIPITaHABIPaAbl. [CKepy KapbIM-KaThIHAC TIEH KapbIM-KaThIHAC JaFIbUIapbIH
TepeHaeTeli. AKNapaTTbl >KMHAY, SKOHOMHKAJBIK KOPCETKILITEpHi ecemTey,
SKOHOMHKAJIBIK ~ CYOBEKTUIEpAIH MaMaHIAHABIPBUIFAH  KYPBUIBIMIAPBIHBIH
KBI3METIH Talljiay JKOHE TYCIHIIpY HaFIbUIapblH JIAMBITaJbl; JTUILIOMIBIK
YKYMBICTBIH aHAUTUTHKAIIBIK 06JIIMi YIITIH MaJIiIMEeTTep 0a3aChIH KATBIITACTHIPY.

HpeZ[,I[I/IHJ'IOMHaﬂ MMpaKTHUKa

3akpemisieT NPUOOpPETEHHbIE TEOPETUYECKUXE 3HAHUS 10 BCEMY LUKIY
JUCLUIUIMH. YTIyOnseT HaBBIKM JEJIOBOIO OOLICHHWS M KOMMYHHKAIUH.
PasBuBaeT HaBbIkK cOOpa MHOpPMAIHMH, pacyeTa SIKOHOMHUYECKHUX IOKa3aTesel,
aHaJiM3a M WHTEPHpETAlMH  JESTENbHOCTH  NPOQUIBHBIX  CTPYKTYP
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XO3SIMCTBYIONIMX CYOBEKTOB; (popMHUpOBaHUE 0a3bl JaHHBIX JIJIS aHATUTUYECKON
YaCTH TUTLIOMHOM pabOTHI.

Pregraduation practice

Consolidates the acquired theoretical knowledge across the entire cycle of
disciplines. Deepens business communication and communication skills.
Develops the skills of collecting information, calculating economic indicators,
analyzing and interpreting the activities of specialized structures of economic
entities; formation of a database for the analytical part of the thesis.

BII TK Ilon 1/ Incrumianna 1
BJ1 KB
BD EC [Ton 2/ Iucuumnuaa 2
ITon 3/ Incuuminza 3
JKBIT MK [leHe HIBIHBIKTHIPY [lon kociOM KbI3METKE NaWbIHIATY VIIH JCHCAYJBIKTBl CAKTay, HBIFAUTYABI JKK20
001 OK KaMTaMachl3 €TETiH JIeHE IIBIHBIKTHIPY KYpalAapbl MEH OMICTEPiH MaKCATTHI
GED MC TypAe KoJimaHyFa yiperemi; (HU3WKAIBIK JKYKTEMEHI, JXYHKe-TICHXUKAJIBIK
CTpeccTi koHe Ooamak eHOeK dpeKeTiHAeri Komahchl3 (hakTopiapasl TYPaKThI
TYPZE aybICTBIPYFa bIHTAJIAHABIPAIbI

dusnueckas KyJIbTypa JucuumimHa y4uT LeJICHAlPaBIeHHO HCIOIb30BaTh CPEACTBA U METOJBI
($u3nUecKoil KylIbTyphl, 00ECIICUMBAOLINE COXPAHEHUE, YKPEIUIEHHE 370POBBS
JUISE  TIOATOTOBKM K HPOPECCHOHAIBLHOW  JIEATSIIbHOCTH, K  CTOHKOMY
MEPEHECEHUI0 (U3NYECKUX HArpy30K, HEPBHO-TICUXMYECKHX HANpsDKEHUH H
HeOaronpuaTHbIX (aKkToOpoB B OyayIIel TPYAOBOH AEATEIBHOCTH.

Physical Culture The discipline teaches to purposefully use the means and methods of physical
culture, ensuring the preservation, strengthening of health in order to prepare for
professional activity; to persistent transfer of physical exertion, neuropsychic
stress and adverse factors in future labor activity.

KA JMIIIOMIIBIK  JKYMBICTBI HEMECE
A JTUATIOMIIBIK JKOOAQHBI JKa3y >KOHE
FA KOpFay HeMece KEIIeHJi eMTUXaH

TarceIpy
Hammcanne u 3ammra TUIIOMHONR
paboThI WIId JUIIIOMHOTO

MpoeKTa, WJIM DTOATOTOBKA U
caada KOMINNIEKCHOI'O OK3aMEHa




Writing and Defense of the
Diploma Work end Diploma
Project or Preparation and
Delivery of the Comprehensive
Exam
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