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O3IPJIEYIIIJIEP/ PABPABOTUUKHN/ DEVELOPERS:

Kycynosa Anmarait Mepren6aeBHa — mpodeccop, GUIOIOTHS FRUTBIMAAP KaHIUIATH;

XKycynosa Anmataii MeprenbaeBHa — mpodeccop, KaHAuIaT GUIOTOTHYECKIX HAYK;

Zhussupova Almatay - Professor, candidate of philological sciences;

Mycraduna bamaxan CepreeBHa — ara OKbITYIIIBI, SJIEYMETTIK FHUTBIM/IAP MarucTpi;

Mycraduna bamaxan CepreeBHa — cTapIuii mpenogaBaTeb, MarucTp COUATBHBIX HAYK;

Mustafina Balazhan - Senior Lecturer, Master of Social Sciences;

Hnbeprenos Ep6on Kyansimesud — 06mb1cTHIK "QOSTANAL" TeneapHachIHBIH AUPEKTOPHL;

Nn6eprenos Ep6on Kyansimesuda — qupektop obiactHoro tenekanana «QOSTANAILy;

Ipbergenov Erbol — «QOSTANAI» TV canal directors;

Yeyerknna Amra CepreeBHa - OJ aKTHBTEpi CalachblHBIH YJITTBHIK OPTaJIBIFBIHBIH KOFaMMEH OaiiaHbIC
OeIIMIHIH JKOHE 0Oacrmaces3 KbI3METIHIH MaMaHBbI,

Yeyerknna Amna CepreeBHa — CIEHHUAIHCT OTHENA CBSA3M C OOMIECTBEHHOCTBIO M Tpecc-ciyxoa
HanmonansHOTO LIEHTpa KadecTBa JOPOKHBIX aKTHBOB,

Chechetkina Alla - Specialist of Public Relations and Press Service of the National Center for Road Asset
Quality;

Canap6ekoBa Hypait Mypar6ekoBHa — « Kypnanuctuka» BBb 4 xypc cTynenTi;

Camap0OekoBa Hypait MyparbekoBHa - cTyaenTka 4 kypca OIl «0Kypuanmnctukay;

Saparbekova Nurai - 4th year student in the "Journalism" Educational program.

YCBIHbUIABI/PEKOMEH/IOBAHO/RECOMMENDED:

XKypnanucruka xone KM kadenpa oteipbichiHaa KapacTelpbuiapl,2022 k. 14.04. Ne 4 xarrama
Paccmotpena Ha 3acenanuu kadeapsl xkypHamuctTukd u KM, nporokoin Ne 4 ot 14.04. 2022 r.
Considered at a meeting of the Department of Journalism and CM, protocol No. 4 dated 14.04 2022y.

IILN YyXwHOB aThIHIAFl OKOHOMHKA JKOHE KYKBIK HWHCTHTYTTBIH QNICTEMEINIK KOMHCCHUACBIHAA
Ttankputafgpel, 2022 k. 20.04. Ne 7 xarTama

O6C}’>K,I[€Ha Ha 3aCCJaHun MeTOHHq€CKOﬁ KOMHMCCHH HUHCTUTYTA DKOHOMHUKH W npaBa HWMCHU
[1..Yyxunosa npotokoin Ne 7 ot 20.04. 2022 1.

Discussed at a meeting of the methodological commissions of the P.I. Chuzhinov Institute of Economics and
Law ,protocol No.7 dated 20.04. 2022 .

Oky aficTeMeTiK KeHeCIHIH IeniMiMeH YebHbUIbI, 2022 k. 29.04. Ne 3 xarrama

PexomenoBana perieHreM Y4ueOHO-METOANYECKOTO coBeTa, MpoTokos Ne 3 ot 29.04.2022 r.
Recommended by the decision of the Educational and Methodological Council, Protocol No.3 dated 29.04.
2022y.

Keaeci ky:xkaTTap Herisinae :kacajuabl:

- binmiM Gepymin OapiibIK JeHreHiHIH MEMIIEKETTIK JKaJlbiFa MiHAETTI OiniM Oepy cranzapTTapsl, Kazakcran
PecnyOnukaceinbiy, binmim xone fhutbiM MuHHUCTIpiHIH 2018 xbuirsl 31 kazanmarsl Ne 604 OyHpbiFsl (
05.05.2020 x. e3repTyiiep MEH TOJNBIKTHIPYJIapHETi3iHIe);

- ONIEYMETTIK OPINTECTIK MEH QJIEYMETTIK )KOHE €HOEK KaThIHACTAPBIH PETTEY KOHIHJET PecrmyOIUKaIIbIK
YIDKaKThl KOMUACCUSHBIH 2016 KbUtFbl 16 HayphI3garsl OCKITUITeH YITTHIK OUTIKTLIIK IIeHOepi;

- BykapaliplK akmapar KypaJJapbIHbIH CalajiblK OUTIKTUIIK meHOepi. AKnapaT CalachblHIArbl dJICYMETTIK
OpINTECTIK IEH OJIEYMETTIK JKOHE €HOEK KAThIHACTAPBIH PETTEy JKOHIHJAEr CallaiblK KOMHUCCHSHBIH
memiMiMer oexitinren 2019 sxbutrbl 12 Tamezgarsl Ne 01-06/36 xaTtama;

- "BimiM" canachIHBIH CallajIbIK OUTIKTIIIK IIEHOepi O11iM JKOHE FBUIBIM CaachlHIa. OJCYMETTIK 9pINTECTIK
KOHE OJICYMETTIK-€HOCK KAThIHACTAPBIH PETTey JKOHIHJEri camanblk KomuccusiHblH 2019 xputrer "27"
Kaparnragarel Ne 3 xartamacbIMeH OeKiTiinreH

- 24.12.2019 x. Ne 259 «Iazer mibirapy» <«OKypHammap MeH Mep3iMai OachbUIbIMIAp LIbIFapy» KociOu
CTaHIAPTHI.

- 24.12.2019 x. Ne 259 «TeneBu3usuiblK OargapiaManappl Kacay *oHE TpaHCILIMsIIAY KbI3METi» KociOu
CTaHIapThI



Pa3pa60TaHa Ha OCHOBAHHUH CJICAYIOIIUX TOKYMEHTOB:

- 'OCO Bcex ypoBHei 00pa3oBaHusi, YTBEPKICHO MPHKa3oM MuHUCTpa 00pa3oBaHus 1 Hayku PecryOiauku
Kazaxcran ot 31 okts10ps 2018 rona Ne 604(c nsmenenusiMu u gonoanenussmu ot 05.05.2020r.);

- HanmonaneHas paMka KBanuQUKalui, yTBepKIeHHAs TPOTOKoNIoM oT 16 mapta 2016 roga Pecniyonukan-
CKOH TPEXCTOPOHHEH KOMHCCHEW 10 CONMATbHOMY MapTHEPCTBY U PETYIMPOBAHUIO COLMAIBHBIX U TPYIO-

BBIX OTHOIIICHHH;
- OrpacneBas pamka kBamudukanuii CpeacTsa MaccoBoit mHGopManmu. YTBepkaeHa permenneM Otpacie-

BOM KOMHUCCHH TI0 COITHAIFHOMY MApTHEPCTBY U PETYIHPOBAHUIO COLUANBHBIX W TPYTOBBIX OTHOIICHUH OT-
paciu uadopmarmu mpotokoa Ne 01-06/36 ot 12 asrycra 2019 ropa;

- OtpacneBas pamka kBanupukarmii chepsl «O0pa3oBaHuey. Y TBEpKACHA MPOTOKOJIoM OT Ne 3 oT «27» HO-
si0pst 2019 roma OtpacneBoil KOMHUCCHEH MO COIMATFHOMY IMapTHEPCTBY U PETYIMPOBAHHUIO COIMAIBHBIX H

TPYAOBBIX OTHOILICHHUH B chepe 00pazoBaHuUs 1 HAYKH.
- [lpodecrnonanpupiii crannapt «M3mganue razer» «M3nanue xypHajloB U MEPUOAMUYECKUX MyONIHKaLUi» OT

24.12.2019r. Ne 259.
- [Ipodecronanbublil crannapt «ZlesaTenbHOCTh 10 CO3JaHMI0 U TPAHCILSILMN TeJICBU3HOHHBIX IPOTrPaMM» OT

24.12.2019r. Ne 259

Developed on the basis of the following documents:

- SES of all levels of education, approved by order of the Minister of Education and Science of the Republic
of Kazakhstan dated October 31, 2018 No. 604;

- National qualifications framework approved by the protocol of March 16. 2016 by the Republican tripartite
commission on social partnership and regulation of social and labor relations:

= Industry qualifications framework for mass media Approved by the deasion of the Industry Commission
on Social Partnership and Regulation of Social and Labor Relations of the Information Industry Protocol No.
01-06/36 of August 12, 2019;

- Sectoral Qualifications Framework of the "Education® sphere. Approved by the Minutes Ne 3 dated “27*
November 2019 of the Branch Commission on social partnership and regulation of social and labor relations
in the sphere of education and science

- Professional standards in the media ficld- Professional standard «Publication of newspapers» «Publication
of magazines and periodicals» dated 12/24/2019 No. 259.

- Professional standard «Activities for the creation and broadcasting of television programs» dated
1272472019 No. 259
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Binim Oepy 6argapjiaMachbIHBIH NACIOPTHI
IHacnopr 0o0pa3oBaTeIbLHON NPOrpaMMbl
Passport of the educational program

BBb xoab! :xoHe ataybl/ Kox
n HazBanue OI1/ OP code and
name

7M03202 XKypnamuctuka / Journalism

Bijsim Oepy casiacbIHBIH
KOJbI KkoHe KikTesyi / Koa
Kjaccupurkanus 00,1acTu
oopazoBanust/ Code and
classification the field of
education

7MO03 OneyMeTTiK FhUIBIMAAp, KYPHATUCTHKA
KOHE aKImapar

7MO03 CoumanbHble HAYKH, )KYPHAJIUCTUKA U UH-
dbopmarus

7MO03 Social Science, Journalism and Information

Hasipjiay 0aFbITBIHBIH KOJBI
MeH xikTenyl/ Koa u
KiIaccupuranus
HANPABJICHU MOATOTOBKH/
Code and classification
areas of training

7MO032 JKypHanucTuka )KoHe aKknapar
7MO032 XKypraanuctuka 1 HHPOpMaLus
7MO032 Journalism and Information

Bijsim Gepy
OarnapJiamMaJiapbIHbIH
TOOBI/ I'pynna
o0pa3oBaTeJIbHBIX
nporpamm/ Group of
educational programs

MO067 XypHanucTuka »KoHe PernopTePIIbIK 1C
MO067 XypHalucTuka U penopTepcKoe AeyI0
MO067 Journalism and reportorial major

Binim BB Typi/ Bux OIT/EP
type

Konnansicrarsl/ [etictByromas/Acting

BBXCXK oOolibinmia aeHrei/
Yposenr no MCKO/ISCED
level

BBEXCIL /MCKO/ISCED 7

YBIII GolibiHIna aeHreii /
Yposennr no HPK/NQF level

YBIII /HPK/NQF 7

CBI1I 6oiibIHIIA JeHTeNi/
¥Yposenn no OPK/ORK
level

CBIL/OPK//ORK 7 (7.1)

OxkbITy HBICaHBI/ POpMa
odoyuenusi/ Formofstudy

Kyuzizri/Ounas /Fulltime

Oxky mep3imi/Cpok
odoyuenust/ Training period

1 b1/ 1 rom /1 year

OxkbITy TiNi/A3BIK
odyuenusi/ Language of in-
struction

Ka3akK JXKoHe opbic/kazaxckuii u pycckuii / kazakh
and russian

Kpeaut kesiemi/ O0bem
KkpeautoB/Loanvolume

AKaneMUsUIbIK KpeauT/ AKaJeMUueCcKuX KpeauToB
60/Academiccredits 60 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Binim 0epy 0arnapiaamacbinbIH MaKcaThl / Llesqb o0pa3oBaTeibHOI MporpamMmsbi /
The purpose of the educational program

En xoHe aliMak ayKbIMBIHAFBI IOCTYPIIl skoHe MHHOBaNUSUIBIK BAK cypanbicTapbina xayan Oe-
PETiH, )KOFapbl ACHIeil1eT1 HHTEIUIEKT, aKIapaTThIK CayaTThUIBIK jKOHE KOC1I0U MO/ICHUET YKOFaphl
OKY OpHBIH/Ia FBUIBIMU KbI3METKE XoHe cabak Oepyre KaOineTTi >korapbl OLTiKTI Meauacdepa ma-
MaHbIH Jaspiay.

[ToaroToBKa BBICOKOKBATM(HUIIMPOBAHHOTO CIEIHAINCTa MeIUac(epbl, OTBEYAIOIIEro 3arpocaM Tpa-
JULMOHHBIX U MHHOBaMOHHBIX CMMU B maciirtabax cTpaHbl M PErHoHa, CIOCOOHOTO K MPAaKTHYECKOM
Y Hay4YHOU JICSTENIBHOCTH C BBICOKMM YPOBHEM HWHTEIUIEKTa, MH()OPMAIIMOHHOIN rpaMOTHOCTH U TIPO-
(heccHOHAITbHOM KYJIbTYPBIL.

Preparation of a highly qualified media specialist who meets the demands of traditional and innovative
media across the country and the region, capable of practical and scientific activities with a high level of
intelligence, information literacy and professional culture.

Bepiserin napesxe/ pucyxnaemas crenenn/ Awarded degree

"7M03202 XKypnammctrka" 6isiM Oepy OarnapiamMacsl OOHBIHIIA QJIEyMETTIK O1LTiM MarucTpi

Maructp corpanbHbIX 3HaHUH 110 00pa3oBaTebHON nmporpamme «7M03202 JKypHanucTukay

Bachelor of Social Knowledge in the educational program «7M03201 Journalism»

Mawman nayassiMaapbinbiH Tizoeci/ Ilepeuenns mospxaocteii mo OI/ List of positions on OP

BAK penakTopsl; Menua >koHe KOHCAITHHITIK KbIBMETTEP/IiH Capamilibl-KOHCYJIbTAHThI; MEMJIEKETTIK
KOHE YKIMETTIK OpraHaapiblH, KOMMEPIWSUIBIK KYPhUIBIMIAPABIH 0acrace3 OpTAIbIKTaphl MEH
Oacrmace3 KbI3METTepiHiH OacIIbIChl; MeHa jKoHE >KapHaMa YHbIMAAphl MeH (upmanapia MeHeHKep;
KYPBUIBIMJIBIK ar€HTTIKTIH (PEIaKIMsHbBIH) KayarnThl XaTIIbICHI ); TIPOJIIOCED.

penaktop CMU; sKciepT-KOHCYIbTaHT MEAWNHHBIX M KOHCAITHHIOBBIX CIY:KO; PYKOBOAUTENH MPECcC-
LEHTPOB U MPECC-CIYKO rOCyJapCTBEHHBIX U MPaBUTENIbCTBEHHBIX OPraHOB, KOMMEPYECKHX CTPYK-
Typ; MEHEKEp B MEIUIHBIX M PEKIAMHBIX OpraHu3alusax U (upmax; OTBETCTBEHHBIN ceKpeTapb
CTPYKTYPHOTO areHTCTBa (PEIaKIINK); IPOIOCEP.

media editor; expert consultant of media and consulting services; head of press centers and press ser-
vices of state and government bodies, commercial structures; manager in media and advertising organi-
zations and firms; executive secretary of the structural agency (editorial office); producer.

Kaciou kpi3MeT 00bekTisiepi/ O0beKThI NpoecCHOHANILHOI JesATebHOCTH/
Obijects of professional activity

OyKapasbIK aKapaTr Kypaaaapbl; MEMIIEKETTIK JKOHE YKIMETTIK OpraHIap/blH, COHIAi-aK KOMMEPIIH-
STTBIK  KYPBUTBIMAAP/IBIH 0acrace3 OpTaJbIKTAphl; KApHaMa areHTTIKTEPi; MEMIICKETTIK JKOHE JKEKe
Oacrnasiap; KOCIOpBIHIAp, YIUBIMAAP, MEMJIEKETTIK OacKapy OpraH/aphl.

cpeacTBa MacCoOBOM I/IH(I)OpMaI_II/II/I; IpeCC-UCHTPBI TOCYAAPCTBCHHLIX U MMPABUTCIILCTBCHHBIX Opra-
HOB, a TaAK)KC KOMMEPUYCCKUX CTPYKTYP, PECKIAMHBIC ar€HTCTBA, roCyJapCTBECHHBIC U YaCTHBIC W3-
AATCJIbCTBA, NPCANPUATHUSA, OpraHU3allun, OpTaHbl TOCYJAAPCTBCHHOTO YIIPABJICHHA.

mass media; press centers of state and government bodies, as well as commercial structures; advertising
agencies; public and private publishing houses; enterprises, organizations, public administration bodies.

Kacion kpi3mer TypJiepi/ Buasi mpogeccuonansnoii nesteibHoctu/ Professional activities

aKnapaTThIK-IIbIFAPMAaIIbLIBIK;
aKnapaTThIK-aHAIUTUKAJIBIK;
YHBIMAACTBIPYIIBUTBIK-0aCKApYIIBIIBIK KBI3MET;
KOHCYJIbTALUSIJIBIK-CapanTaMaJbIK;

HH(pOPMAITMOHHO-TBOPYECKAS;
MH(POPMALMOHHO-aHAIUTHYECKAS;
OpTraHU3aIMOHHO-YIIPABICHUECKAS;
KOHCYJIbTAITUOHHO-OKCIICPTHAA




information and creative;
information and analytical;
organizational and managerial;
consulting and expert;

Kacionkpizmeriningynkuusiapol / @yHKIun npogeccHoHaIbHOI TesiTeTsHocTH /
Functions of professional activity

TaKBIPBIITHIK OaChIMIBIKTap/Ibl Oenriiey, KapusulaHbIMAApAbl TaHJAy; aBTOPJBIK MaTepHaIAapIIbI
ipikTey, MaTepuanIap/Ipl pelaksuay; aBTOPIBIK XKobaaap TYKbIPhIMIAMachklH 93ipiey; aKmapaTThIK
KarJalnapapl  Kajarajmay oOKOHE KBI3METTI JKocmapiay, KbI3METTiH —OeKiTUIreH — OarbITTapbl
(9KOHOMUKAJIBIK, CasICH, JIEYMETTIK, MOJICHH JKOHE T. 0.), 00BEKTUIEp HeMece oHipiiep OOMbIHIIA 63EKTi
aKMapaTThIK MaTepUuasIapAbl Tajiay; TaKbIPBIITHI IIBFAPMAIIBUIBIK 13/1€Y, op TYPJIi JKOHE KAHPAAFbI
OarmapraManap/pl JaiblHIAy bl YHBIMAACTBIPY; MAapKETHHI KEIICHIHIH KypajlapblH MalijanaHa
OTBIPBIIT MAPKETUHITIK 3EpTTEyNep KYpPrizy, 3eprreyiaepli, HapbIKThl, TPEHATEPIl Tajay;
WHHOBALIMSUIBIK Tayapiap/pl (KbIBMETTep/l) J3ipiey, TECTUIey >KOHE EHTi3y, MaTepHasJIblK eMmec
akTuBTEpAl (OpeHATepni) Kypy JKOHE onapapl yibiMaa Oackapy; JKapHaMalblK CTpATerHsHBI,
MapKeTUHITIK OaFjapiaManap/pl, *KapHaMaJlblK CTPAaTETHsSHbI, OHIMAI HEMece KBI3METTI JKBUDKBITY
YIIIH >KapHaMaJlbIK HayKaHIap/bl JKOCTIApiay KOHE iCKe achlpy; MEMIJIEKETTIK OpraHAapMeH, KociOu
KOFaMJIaCTHIKTAPMEH, ICKEPIIK CEepIKTECTepPMEH, CapaliblIapMeH, KOHCYJIbTAHTTAPMEH, YHBIMHBIH
0acka J1a KypbUIBIMJIBIK OeJTiMITIeNIepiMeH 03apa iC-KMMBUIIbI KAMTaMachI3 eTy.

paccTaHOBKAa TEMaTHYECKUX MPHOPUTETOB, BHIOOp MyOnIMKanuii; oTOOpP aBTOPCKHX MaTepUajoB,
pEeAAKTUPOBAHUE MATEPUANIOB; pa3pabdOTKa KOHILIENLHUN aBTOPCKUX MPOEKTOB; OTCIIEKUBAHUE WH-
(hopMaIMOHHBIX TOBOJIOB U INIAHUPOBAHUE JACITEIbHOCTH; aHAIHN3 aKTyaIbHbIX HH(POPMAIIHOHHBIX
MaTEpUaJIOB 10 3aKPEIUIEHHBIM HAIPAaBJICHUSM JESATEIBHOCTH (IKOHOMMYECKOM, MOJIUTUYECKOM,
COLIMAJIbHOW, KYJIBTYPHOH U Tp.), OObEKTaM WM PETHOHAM; TBOPUYECKHI MOUCK TEMaTHKH, Opra-
HU3AIUs TIOJITOTOBKY Tepeady pa3IudHbIX BUIOB U KaHPOB; MPOBEACHUE MAPKETHHTOBBIX HCCIIe-
JIOBaHUH C UCTOJIB30BAHNEM MHCTPYMEHTOB KOMIUIEKCA MAPKETHHTA, aHAJIN3 UCCIIEIOBAHUN, PbIH-
Ka, TPEHI0B; pa3paboTKa, TECTUPOBAHNE U BHEJPEHNUE MHHOBAIIMOHHBIX TOBAapOB (YCIyT), co3/a-
HUE HeMaTepHUadbHBIX aKTUBOB (OpPEHIIOB) M yNpaBJeHHE UMH B OpPraHU3allUW; TUIAHUPOBAHUE U
peanu3anusi CTpaTerwy MPOJABUKEHUS, MAPKETUHTOBBIX MPOrPaMM, PEKJIAMHON CTpaTeruu, pe-
KJIAMHBIX KaMITaHUW TSI TIPOJBIIKEHUS MPOJYKTa WM YCIyTH; oOecreueHne B3auMOJICHCTBUS C
roCy/lapCTBEHHBIMU OpraHaMH, Mpo(ecCHOHATBHBIMU COOOILIECTBAMU, JEJIOBBIMH MHapTHEPAMH,
JKCIEepTaMU, KOHCYJIbTAaHTaMU, IPYTUMH CTPYKTYPHBIMU MOAPA3ACICHUSIMU OPraHU3alIiH.

setting thematic priorities, selecting publications; selection of author's materials, editing of materials;
development of the concept of author's projects; tracking information events and planning activities;
analysis of current information materials on fixed areas of activity (economic, political, social, cultural,
etc.), objects or regions; creative search for topics, organization of preparation of programs of various
types and genres; conducting marketing research using the tools of the marketing mix, analyzing
research, market, trends; development, testing and implementation of innovative products( services),
creation of intangible assets (brands) and their management in the organization; planning and
implementation of a promotion strategy, marketing programs, advertising strategy, advertising
campaigns to promote a product or service; ensuring interaction with government agencies, professional
communities, business partners, experts, consultants, and other structural divisions of the organization.

BBb 6oiibinma oKy HaTHKeaepi/PesynbTarsl 06yuennsi mo OIT/EP learning outcomes

OKy OarnapiiaMachIH CITTI AAKTAFAHHAH KeiiiH OL1iM anymbl Kadserri 601a/1b1:

ON 1 OneymerTik-casicy, SJKOHOMHKAIBIK, TYMAaHUTAPIIBIK FHUTBIMIAP, ICKEPIIIK jKoHE OYKapasbIK
KOMMYHHKAITUSI TEOPHSICHl MEH MPAKTUKACHIHBIH €H 03bIK OLTIMIepiHIH KOFaphl ACHTeHiH KOpceTy
ON 2 Ana, MEeMJICKETTIK JKOHE IIIeT TULACPIH MEHIepy, FBUIBIMH 3epTTeyJIep MEH aKaJIeMUSIIBIK jKa3y
anictepin Outy, oJapapl KaCiOM KbI3METTE, COHBIH 1IITH/IE ICKEePIiK KapbIM-KaThbIHACTA KOJIJaHYy;

ON 3 AxanemMusIbIK aNaybIK KarugaTTapbl MEH MOJCHHETIHIH MAaHBI3BUIBIFBIH €CKEPE OTBIPHII,
BAK-Ta €3 KOHTEHTIH IIbIFapy, ©3¢KTi dJIEyMETTIK npoliemanap OOMbIHIIA aKIapaTThl CHIHUA Talaay
MEH TeKcepyre Kioepy;

ON 4 BAK KpI3MeTIH Tanjiay, ayAuTOPUsT CYPAHBICTAPBIHBIH, KOHTEHT Ma3MYHBIHBIH KaHAFaTTaHYIIIbI-
JIBIFBIHA QJIEYMETTIK OJIIIEYIIEp KYPrizy;




ON 5 O3iHiH KociOU KbI3METIH/IE OJIEMIIK KOHE Ka3aKCTaHIBIK MEIMaHbIH HHHOBAIMSIIBIK 1aMy KaFu-
JaTTapbl MEH TETIKTEPiH, 3aMaHAYH MEINATEXHOJIOTHSIIAPIbI, aKITAPATThIK-KOMMYHUKAIUSUTBIK TEXHO-
JIOTUsIIap bl Maii1aiany;

ON 6 Timmik cayaTTBUIBIK, COWJIEY MOJICHHUETI, ICKEePIiK KOMMYHHUKAITUS KaFUIaTTapblH KETUIIIPY
YKOHE ©31HIH MeIHa-KbI3METIH I Ml 1aaHy;

ON 7 busnec-niporiectepi »akcapTy MakcarbiHaa BAK-ThIH SKOHOMHUKAIIBIK Mocenesepine Oaraapiia-
HY, 0aCKapyIIbUIBIK MISIIIMACPII J3ipIiey JKoHE KaObUIIay, Macc-Meua PeAakusUIaphl YKbIMIAPhIHIA
0acKapyIIbUILIK MIHACTTEPl CayaTThlI IIICITY;,

ON 8 DkcriepuMeHTTIK-3epTTey KBI3METIHIH JarapUiapbiH kepceTy, BAK-TeI 3eprTeyaiH 3amaHayn
OIICTEPIH KOJIJIaHY, MaCC-MEIMaHbIH IJaMybl MEH JKYMBIC iCTeY 3aH/IbUIBIKTAPbIH AHBIKTAY.

ITocne ycmemmHoro 3aBepuieHus 3TOH NPoOrpamMmbl o0yuaronmiics Oyaer:

ON 1 JlemoHcTpHpOBaTh BBICOKMH YpPOBEHb HauOoJiee IMEpEeIOBBIX 3HAHUM TEOPHMU U IPAKTUKH
COLMAIbHO-TIONIMTUYECKUX, JIKOHOMMUYECKHUX, TI'yMaHUTApHBIX HayK, [JEJIOBOM H  MacCcOBOU
KOMMYHMKAaIHH,;

ON 2 JlemOoHCTpUpOBaTh BIIAJICHUE POAHBIM, TOCYIAPCTBEHHBIM W MHOCTPAHHBIMHU SI3bIKAMH, 3HAHUE
METOJIOB HAy4YHBIX MCCIICIOBAHUI M aKaJeMMYECKOIo MUCbMa, IIPUMEHTh UX B MPO(eccHoHaIbHON
NeATeNIbHOCTH, BKIIIOYas 1E€I0BYI0 KOMMYHHKALUIO;

ON 3 IIpousBoauth coOcTBeHHBII KOHTEHT B CMU, nosiBeprars KpUTHUECKOMY aHAIN3Y U MPOBEPKE
MH(OPMAIHIO TIO aKTyaJIbHBIM COLHAIBHBIM MPOOJieMaM, YIUTHIBAs TIPH STOM 3HAaYCHUE PHHIAIIOB U
KYJbTYpPbl aKaJJIeMUUECKONH YECTHOCTH,;

ON 4 AnanmsupoBarts aearenbHocTs CMU, MpoBOIUTH COIMOIOTHYECKHE U3MEPEHHS yIOBIIE-
TBOPEHHOCTH 3allpOCOB ayIUTOPHUHU, COAECPKAHUSA KOHTEHTA;

ON 5 Hcronb30BaTh B cBOSH MPOGeCcCHOHATIBHOM eI TeITEHOCTH PUHIIUIIBEI 1 MEXaHU3MbI HHHOBA-
LIUOHHOTO PAa3BUTHS MUPOBBIX U Ka3aXCTAHCKUX ME/Ma, COBPEMEHHbIE MEINATEXHOIOTUH, UH-
(bopManMoOHHO-KOMMYHUKAITMOHHBIE TEXHOJIOTHH;

ON 6 CoBepiieHCTBOBaTh M UCIONB30BATh B CBOEH MeMa-esITeIbHOCTH PHHIMIIBI SI36IKOBOU Tpa-
MOTHOCTH, KYJIBTYPBI PEUH, JICIIOBO KOMMYHHKAITHIH,

ON 7 OpuentupoBaThcs B 3kOHOMHUecKuX Bonpocax CMU, pazpabaTeiBaTh U MPUHUMATh YIIPaB-
JIEHYECKHE PELICHUs], TPaMOTHO pellaTh yIpaBIeHYECKUE 33/1a4d B KOJUIEKTUBAX PelaKIMii Macc-
MeJina C LeNbI0 YIIyUlIeHNs: OU3HEC-TIPOLIECCOB;

ON 8 JleMoHCTpHpOBaTh HABBIKM IKCIIEPUMEHTAIBHO-UCCIIEAOBATENILCKON IEATEIIbHOCTH, TIpUMe-
HATh COBpPEMEHHbIE MeToJbl HccienoBanus CMU, ompenensiTb 3aKOHOMEPHOCTH Ppa3BUTHUS U
(YHKIIMOHUPOBAHMSI MacC-Me/Ina.

Upon successful completion of this program, the learner will:

ON 1 Demonstrate a high level of the most advanced knowledge of the theory and practice of socio-
political, economic, humanitarian sciences, business and mass communication;

ON 2 Demonstrate proficiency in native, state and foreign languages, knowledge of research methods
and academic writing, and apply them in professional activities, including business communication;

ON 3 Produce your own content in the media, critically analyze and verify information on current social
issues, while taking into account the importance of the principles and culture of academic integrity;

ON 4 Analyze the activities of the media, conduct sociological measurements of the satisfaction of the
audience's requests, the content of the content;

ON 5 To use in their professional activities the principles and mechanisms of innovative development of
the world and Kazakhstan media, modern media technologies, information and communication
technologies;

ON 6 Improve and use the principles of language literacy, speech culture, and business communication
in their media activities;

ON 7 Navigate the economic issues of the media, develop and make management decisions,
competently solve management problems in the editorial teams of mass media in order to improve
business processes;

ON 8 Demonstrate the skills of experimental research activities, apply modern methods of media
research, determine the patterns of development and functioning of mass media.




CooTHeceHHe pe3y/1bTATOB 00y4eHHs 10 00pa3oBaTe1bHOI mporpamme «7M03202 KypHanaucruka»
¢ IIpodeccnonanbubiMu cranaapramu «M3nanue razer» / «A3nanue ;KypHaIoB H MEPHOAHYECKUX MYOJIMKAIMI» U «/lesITeIbHOCTD MO CO3/1a-
HMIO U TPAHCJISIIMH TeJIeBU3HOHHBIX MPOrPaMm»
""7TM03202 Kypnanucruka' 0iniM Oepy 0araapiaamachl 00MBIHIIA OKBITY HITH KeIepiH ""I"aseT mbIFapy'' kaciOn ctaniapTTapbiMeH

cauasbicTeIpy/ "/KypHannap MeH Mep3iMai kapusiIaHbIMIAp WbIFapy' #xoHe "TeaeBU3NAIBIK OaFaapaaMaapabl Kacay xKIHe TPAHCIAALUAIAY

skeHiHgeri Kpizmet"

KAPTOYKA MNPO®ECCHUMUN: «PenakTop (001umii npopuin)»; «Penakrop nporpamm» 7 ypoBenb OPK — marucrparypa

KO9CIBU KAPTA: "Penaxkrop (:kaiansl noH)"; "barnapaamanap penakropsl" 7 CBII genreii-marucrparypa

ON/ PO KC enoex HUxemaiiik, narasliaap/ Binimaep/3nanns Kexe koHe
pynxknusan Ymenusn, nasvixu Kacion
apbl/ KY3bIpeTTiJIi
TpynoBbie krep (KC)
byHkunn [JINYHOCTHBI
IIC en
npogeccuo-
HaJIbHbIE
KOMIIeTeH-
uuu (I1IC)
ON/PO1 - Enbex 1.Tuimal OGaiinaHblc YHIIH MakcaTThl aynutopus- | bykapanbik  akmapaTTsl  TyThiHY koHe | OK 1
ON 1 OmneyMmerTik- | GyHKUHUACHI | HbI aHBIKTAY. OHJIIpy MpoleciHaeri ayautopusHsiy peni, | OK 2
casCH, OSKOHOMHKAIBIK, | / MeminekerTik  Oackapy opraHiapblHbIH —©Kiji- | OipieckeH BAK ayIuTOpusCBIHBIH HETi3T1
I'YMaHHUTapJIbIK Tpynosas JepiMeH OaillaHbIC OpHATYy. cUnarTamalnapsl, ayAUTOPUSHBI IIBIFapy IbIH
FBUIBIM/IAP, ickepiik | GpyHkmus 1 | 3aHHAMaNBIK JKOHE CasCH  YPAICTEp MeH 63- | Heri3ri omictepi./Poib ayauTopuu B mMpoIiec-
KOHE OyKapasbIK repicTepAi Kajaaranay, 0oypkay, casicu Tajujay. ce MoTpedsieHUsI ¥ MPOU3BOACTBA MAaCCOBOM
KOMMYHHKAITHS 2.Kocibu KaypIMIaCTBIKTapMEH, CapaliibuIapMeH, | MHPOPMAIii, OCHOBHBIE XapaKTEPUCTHKH
TEOPHSICHI MEH capaniubliapMeH, 0OoceKelecTepMeH, CepikTe- | ayauTopun coBpeMeHHbIXx CMU, ocHOBHBIE
MTPAKTUKACHIHBIH eH CTepMeH OaiimaHbIcTapAbl YHBIMIACTHIPY JKOHE | METOMABI n3ydeHus ayautopun ./ The role of
03BIK OLTiMIEpiHiH Kosay./ the audience in the process of consumption
KOFaphl JICHTCHiH 1.Onpenencure meneBoit ayautopuu st dddek- | and production of mass media, the main




KepceTy /
JlemoHCTpHUpOBAThH
BBICOKHI1 YPOBEHb
HauooJIee epCaoOBbIX
3HAHUU Teopuun u
IMPAKTHUKH conuajaIbHO-
IIOJIMTUYCCKHUX,
3KOHOMMNYCCKUX,
T'yYMaHUTapHBIX HayK,
IEJIOBOM W MacCOBOU
KOMMYHHKAIN /
Demonstrate a high level
of the most advanced
knowledge of the theory
and practice of socio-

political, economic,
humanitarian sciences,
business and mass

communication

TUBHOW KOMMYHUKAIUU.

BBICTpaI/IBaHI/Ie KOMMYHHUKaIIUU C IPCACTAaBHUTC-
JIIMU OPraHOB T'OCYIapCTBEHHOIO YIIPaBIICHUS.
OTCJ’IC)KI/IB&HI/IC, IIPOTrHO3UPOBAHUC 3aKOHOJa-
TCIBbHBIX U ITOJIUTHYCCKUX TCHI[GHI_[I/If/'I U U3MCHC-
HUH, TOTUTHYCCKUI aHAJIH3.

2.0praHuzanyss U MOAJEPKAHUE KOHTAKTOB C
HpO(i)eCCI/IOHaJ'ILHHMI/I COO6IH€CTB&MI/I, OKCIIepTa-
MU, aHAIMTUKAMH, KOHKYPEHTaMH, ITapTHepamu./
1. Defining the target audience for effective com-
munication.

Building communication with representatives of
public administration bodies.

Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Organizing and maintaining contacts with pro-
fessional communities, experts, analysts, competi-
tors, and partners.

characteristics of the audience of modern
media, the main methods of audience
research.

Enbex

(byHKLIUACH
/

Tpynosas
bynkms 1

1. ¥YcuIHBUIFAaH MaTepHAIIAPABlI JKOHE OJIapAbI
xobana maljganaHyAblH OpPBIHABUIBIFEl TYpPajbl
HIENIM KaObUIaay.

2. Koram eMipiHAeri ©3eKTi OKUFajIapAbl *kKoHE
OJIap/IaFbl XKaHA Ke3KapacTapAbl aHBIKTAY.

3. OneyMeTTiK AaMyJIbIH OpTYpJIi aCHeKTUIepiHIH
TpeHaTepiH Oomkay./

1. [IpunsATHE pemeHus O 1enecoo0pa3HOCTH
nyOJIMKalliU  TIPEOCTABISIEMbIX MaTepUAIOB U
CHoco0O0B X UCHOJIB30BAHUS B TIPOEKTE.

2. BrisiBeHNe akTyalbHBIX COOBITHH B JKH3-
HU O0IIECTBA U HOBBIX TOUEK 3PEHUS Ha HUX.
3. [IporHo3upoBaHne TPEHAOB pPa3INYHBIX

ACIICKTOB O6I_I_ICCTBCHHOFO paSBI/ITI/ISI./

1.Pepaknusnsik casicaT, oHbIH imiHIe BAK
MEHIIK HeNepiHiH cascH, SKOHOMHUKAIbIK,
KOMMYHaJIJIBIK MY/IIIENIEPI.

2.XanbIKThIH, JKaIIbl KOFAMHBIH KYHIENIKTI
macenenepi/

1.PenakiionHass IOJIUTHKA, B TOM YHCIIE
MOJIMTHYECKUE, SKOHOMUYECKUE, KOMMYHU-
KaTHUBHBIE HHTEPECH cOOCTBeHHNKOB CMU.
2.IloBcenHeBHBIEC MPOOIEMBI HACEICHHUS,
obmecTBa B 1eom./

1. Editorial policy, including the political,
economic, and communal interests of media
owners.

2. Everyday problems of the population, so-

OK 1
OK 2




1. Making a decision on the expediency of
publishing the provided materials and the ways of
their use in the project.

2. ldentification of current events in the life of
society and new points of view on them.

3. Forecasting trends in various aspects of social
development.

ciety as a whole.

ON/PO 2 -

Ana, MeMJICKETTIK XKoHE
HIET TUIAepiH MEHTepYiH,
FBUIBIMH 3€pPTTEYJIEp MEH
aKaJIeMHSITBIK xKazy
onmictepin OinyiH Kepce-
Ty, OJlapabl  Kocibu
KbI3METTE, OHBIH IIIHIE
ICKepIIIK OipiecTikTe
konnany / JlemoHcTpupo-
BaTh BIIAJICHAE DPOJHBIM,
TOCY/IapCTBEHHBIM U UHO-
CTpPaHHBIMHU SI3BIKAMH,
3HaHHE METOJIOB HAyYHBIX
HUCCIIENOBAaHUII H aKaje-
MHUYECKOT0 MHChMa, TpH-
MEHSTh UX B Mpodeccro-
HAJIBHOM  JIeATEeNbHOCTH,
BKJTFOYAsl JIETIOBYIO KOM-
MYHHKALHIO /
Demonstrate  proficiency
in native, state and foreign
languages, knowledge of
research methods and

Enbex ABTOPJIBIK TYXXbIpbIMJaMaHbl HAKThLIAY, OFaH ¥kcac popmarTarbl )KOHE TaKbIPHIITAFbI OK 2
GyHKIMAC | Ty3eTyllep MEeH YChIHBICTap a3ipney./[letanu3anust | oTaHAbIK *koHe meTenaik BAK OK 4
bI/ aBTOPCKOM KOHIIEIIINU, pa3paboTKa MOMpPaBOK U Toxipudeci./OnbIT OTEYECTBCHHBIX U
Tpynosas pexomennanuii k Heil./Detailing the author's 3apyOexubsix CMU ananoruynoro
¢dynxms 1 | concept, developing amendments and ¢dopmara u remaruku./ Experience of

recommendations to it. domestic and foreign mass media of

similar format and subject matter.

EnoOex Kocibn KoFaM1acThIKTapMeEH, capaliibuIlapMeH, AynuTTI 3epTTEYAiH HET13r1 OK 2
GyHKIMAC | TangaylibUiapMeH, 09CeKenecTepMEH, onicrepl./OCHOBHbIE METO/bI U3YUEHUS OK 4
b1/ cepiKTecTepMeH OaillaHbICTapIbl YHBIMAACTHIPY aymuropun./ The main methods of study- OK 10
TpynoBass | xoHe Koiyay./OpraHu3anus 1 mojjiep kanme ing audit.
GbyHKIMSA 2 | KOHTAKTOB ¢ IPOo(eCCUOHATBLHBIMU

COOOIIIECTBAMHU, IKCIIEPTAMHU, aHATUTUKAMH,
KOHKypeHTamH, maptHepamu./Organizing and
maintaining contacts with professional
communities, experts, analysts, competitors, and
partners.




academic  writing, and
apply them in professional
activities, including
business communication

ON/PO 3 -
AKaJeMUSIIBIK  aJaJIJIbIK
KaFugaTTapbl MEH MoJie-
HUETIHIH MaHBI3/bI-
JBIFBIH €CKEPE OTBIPHI,
BAK-ta 3 KOHTEHTIH
HIbIFapy, ©3€KT1
QNIeyMeTTIK  mpobiema-
nmap OolbIHINA aKmapar-
TBl CBIHM Tajljay MEH
Tekcepyre kibepy; /
[TpousBouTh
COOCTBEHHBI KOHTEHT B
CMU, MOJIBEpPraTh
KPUTHUYECKOMY aHAIHU3Y U
MpoBEpKe  MH(POPMAIIHIO
1o aKTyaJIbHbIM
COLIMAIbHBIM TpOOJIEMaM,
YUUTBIBasE TpPU  ITOM
3HAUCHWE TMPUHIUIIOB H
KYJIbTYpBI
aKaJIeMUIECKON
YECTHOCTH;

/ To produce their own
content in the media, to
critically analyze and
verify information on

Enbex 1.bacbuibiMaa xapusiyiay YIIiH npo0iemanap MeH | Op TYp:l Ke3AepAeH MaHbI3bl
GbyHKIUAC | 6aChIM TaKBIPBITITAPIBIH MIEHOCPIH aHBIKTAY , JEPeKTep/Il )KUHAY, OHJICY, TAIIAy OK2
bl/ MAaFbIHAJIBIK EKITIH KOIO. TEOPHSACHI, JIICTEPI, d1IicTepi, OK 3
TpynoBast | 2. ABTOpiap YCHIHFAaH aKNapaTTHhIH ©3€KTLIITiH Kypajuapbl, oJlapJaH akmapar aiy, oiiim OK 4
¢dbyHkus 1 | )KOHE AYPBICTHIFBIH TEKCEPY/ any./Teopust, METOIbI, CITOCOOBI, OK9

1.0OnpenencHue Kpyra npooJieM U IPHUOPUTETHBIX | WHCTPYMEHTHI cOopa, 00paboTKH,

TeM JJis MyOIMKauu B U3aHUU , PACCTAaHOBKA aHallM3a 3HAYMMBIX JaHHBIX U3

CMBICITIOBBIX aKI[CHTOB. Pa3IMYHBIX UCTOYHUKOB, IIOTYICHHE

2.IIpoBepka aKTyalbHOCTH U JTOCTOBEPHOCTH WH- | MH(POpPMAIUU U3 HUX, U3BJICUCHUE

dbopmaruu, npeocTaBICHHOM aBTopamu/ suanwuii./Theory, methods, methods, tools

1. Defining the range of problems and priority top- | for collecting, processing, and analyzing

ics for publication in the publication , placing se- | significant data from various sources, ob-

mantic accents. taining information from them, and ex-

2.Checking the relevance and reliability of the in- | tracting knowledge.

formation provided by the authors
Enbex 1. HakTel nepexrepi Tekcepy. JKapusanmaneimaap /bl )kacayablH OK 2
byakmusac | 2. KakeTTi KOCBHIMIIA aKMapaTThlH CHOATBIH | MIHAETTEPl MEH OAICTepl, TEXHOIOTHUSCHI OK 3
b1/ aHBIKTAy. MEH TEXHUKACHI, OJ1apIbIH Ma3MYH/IbIK OK 4
TpynoBas | 3. Marepuangapasl Oargapiamara 6epy Typaibl | KOHE KYPBUIBIMIBIK-KOMITO3UIIUSIIBIK OK 10
GyHKIMA 2 | WENIMAEpAIH  OpbIHABUIBIFBIH  Oarajiay KOHE | epeKIIeNIKTepl.

KaObL1/1aY.
4. O Typabl HEFYPJIBIM TOJIBIK KOHE I O1iM/Il

KaJBIITACTBIPY YIIIH KYOBUIBICTBI  (OKUFAHBI)
TaNaay.
5. OpTYypil  JKaHpAAFbl  MaTepHajiap.ibl

(cuenapwmiiniepi) AaibiHIAy, OarmapiiamManapabl
(OarmapiaManapabl) Kyprizy./

3ana4u U METO/Ibl, TEXHOJIOTHS U
TEXHUKA CO3JIaHUs MyOIMKAIMHA, UX
coJiepkaresbHasi U CTPYKTYPHO-
KOMIIO3UIIMOHHAs CTIenu(pUKa.

Tasks and methods, technology and




current social issues,
while taking into account
the importance of the
principles and culture of
academic integrity;

1. TIpoBepka GakTHUECKUX TAHHBIX.

2. OmpeneneHue xapakTepa HEOOXOAUMOU J0-
MOJIHUTEILHON HH(OPMAIIHH.

3. Orenka 11e1eco00pa3sHOCTH U IPUHATHE pellie-
HUM O BKIIFOYEHWH MATEPHUAJIOB B Iepenady, Mmpo-
rpaMmmy.

4. Anamu3 siBreHus (coObITHs) mis (hopMHpOBa-
HHS KaK MOKHO 00Jiee MOJIHOr0 U TOYHOTO 3HAHUSA
O HEM.

5. Coznanue MarepuanoB (CIieHApUEB) MOATOTOB-
Ka, [POBeJIeHUE nepenad (MporpaMm) pasirnuHbIX
»KaHpoB./

1. Checking the actual data.

2. Determining the nature of the additional infor-
mation required.

3. Assessment of the feasibility and decision-
making on the inclusion of materials in the trans-
mission, program.

4. Analysis of the phenomenon (event) to form the
most complete and accurate knowledge about it. 5.
Creating materials (scripts) for preparation, con-
ducting programs (programs) of various genres.

technique of creating publications, their
content and structural and compositional
specifics.

ON/PO 4 —

BAK xb13MmeTiH Tangay,
ayJIUTOPUS
CypayJapbIHbIH
chI0aiac >KeMKOPJIBIKKA
OJIEYMETTIK OJIIeysep
KYpPri3y, KOHTEHTTIH
Ma3MyHbI /
AHanu3upoBarb
nestenbHocT CMU,

Enodex

byHKLHSAC
bl/

Tpynosas
byakuus 1

1.MakcarTel aynuTopus  YILIIH  aKHapaTThIK
XKaraalmapasl 137ey JkoHe Oaranay.

2.¥kcac (ykcac) wmemuma KoOalapabpl  icKe
aCBIPYIIBIH OTAHJBIK >KOHE ONEMJIIK TIKipuOeciH
eckepe OTBIPHIII, dbopmartka, MaKCaTThI
ayJUTOpUsFa COUKECTIrT TYPFBICBIHAH aBTOPJIBIK
uaesapapl 6aranay.

3. XoOGamapael KOpKEeMAIK KYHABUIBIFBI MEH
Menua  OM3HEC  JKOCMaphlHAAa  OCNTiJICHTEH
KpUTepHiisiep O60iibIHIIA capaiay./

1. KoOGaHbIH TYXKBIpBIMJIAMachlH  93ipiey
npuHIpnTepi  (OHBIH IMIIHAE MOJCTbACY
)KOHE JM3aliH), OHBI TaljIay JKOHE TY3eTy
anicTepi.

2. Kazakcran PecryOmmkaceiabiy BAK Ty-
paJjbl 3aHHAMAchL./

1.ITpuHuunel pa3pabOTKU KOHLEMIUU Me-
Ja TpoeKTa (B TOM YHUCIIe MOJETUPOBAHUS
U Ju3aiiHa), METOJbl €€ aHallu3a U KOppeK-
U,

OK 3
OK'5
OK 8




IPOBOIUTH
COLIUOJIOTUYECCKHUEC
H3MEPEHUS
YAOBJIECTBOPCHHOCTHU
3aIIpOCOB Ay IUTOPUH,
COACPIKAaHUA KOHTCHTA /
Analyze the activities of
the media, conduct
sociological
measurements of the
satisfaction of the
audience's requests,
content content

1.Ilouck m oueHka MH(OOPMAIMOHHBIX MOBOJOB
JUUISL LI€JIEBOM ayIUTOPHUH.

2.01€eHKa aBTOPCKUX HUJEH C TOUKH 3pEHMS COOT-
BEeTCTBUS (hopMaTy, 1IeJIEBON ayAUTOPUHU C YIETOM
OTCYCCTBCHHOTO WU MHPOBOI'O OIIbITa pcain3allun
AdHAaJIOTUYHbIX (CXOI[HBIX) MCra IMMPOCKTOB.

3. PanxupoBaTh NPOEKTHI IO XyJ0KECTBEHHOM
HCHHOCTH U KPUTCPUAM, YCTAHOBJICHHBIX B CTpa-
teruu, ousuec-mane CMU./

1. Search and evaluation of information events for
the target audience.

2. Evaluation of the author's ideas from the point
of view of compliance with the format, the target
audience, taking into account the domestic and
international experience of implementing similar
(similar) media projects.

3. Rank projects by artistic value and criteria es-
tablished in the strategy, business plan of the me-
dia.

2.3akoHonarenscTBO PecmyOnmukun  Kazax-
cran o CMI./

1. Principles of development of the concept
of the project method (including modeling
and design), methods of its analysis and cor-
relation.

2. Legislation of the Republic of Kazakhstan
on mass media.

Enbex
byHKIUSC
b1/
Tpynosas
byHKIHS 2

1. 1. Koram emipiHzeri ©3eKTi OKUFaJlap/ibl KOHE
oJlapJIarkl KaHa Ke3KapacTap/ sl aHBIKTAY.
2. 2. OJIEyMETTIK JlaMyJIbIH
OaFpITTapbIHBIH TPEHTEPIH OOIKAY.

3. 3. bepy (6armapmiama) yuriH npoGiemManap MeH
0achIM TaKBIPBINTAPJBIH IIEHOEPIH aWKbIHIAY,
MaFrbIHAJIBIK aKIEHTTEP I OpHAIACThIpy./

1. BrisiBeHre akTyalbHBIX COOBITUN B JKH3-
HU O0IIECTBA U HOBBIX TOUEK 3PEHUS Ha HUX.

2. [IporHo3upoBaHue TPEHIOB PA3TUYHBIX
ACIIEKTOB OOIIECTBEHHOTO Pa3BUTHSL.

3. Omnpenenenne Kpyra npoOiIeM W MPHOPH-
TETHBIX TeM JJIS 1epejauu (MporpaMmbl), paccTa-

opTYpIIL

XaJIbIKTHIH JKOHE KaJIlbl KOFaMHBIH
npo0ieMaapblH capajiayiblH e3repyiH
6omxkay./[IporHo3upoBaHne U3MEHEHHUS
paHXUPOBAHUS TPOOJIEM HACEIEHUEM U
obmecTBoM B 1iesom./Forecasting chang-
es in the ranking of problems by the pop-
ulation and society as a whole.

OK 3
OK 5




HOBKA CMBICJIOBBIX aKIICHTOB./

1. Identification of current events in the life of so-
ciety and new points of view on them.

2. Forecasting trends in various aspects of social
development.

3. Definition of the range of problems and priority
topics for the program, placement of semantic ac-
cents.

ON/PO 5 -

O3 KbI3METIHE OIEMIIK
XKOHE Ka3aKCTaHIBIK Me-
JMaHbl ~ MHHOBAIIUSIIBIK
JTaMBITYJIBIH ~KaFuaTTa-
pbl MEH TETIKTepiH, 3a-
MaHayd MeEIHaTEeXHOJIO-
THSUIAp/Ibl, aKMapaTThIK-
KOMMYHHKAITUSUTBIK TEX-
HOJIOTUSANApBl  Taiaa-
nany / Wcnomnp3oBath B
CBOEi JEeITeNLHOCTH
MPUHIAITEI ¥ MEXaHU3-
MBI WHHOBAIIHOHHOTO
pa3BUTHUS MHUPOBBIX H
Ka3aXCTaHCKUX  Mefua,
COBpEMEHHBIC  MeJna-
TexHoJoruu, wuHpopma-
ITUOHHO-
KOMMYHHKAITIOHHBIE
texnosoruun / Use in
their activities the prin-
ciples and mechanisms
of innovative develop-

Enbex

byHKIHMSC
bl/

Tpynosas
bynakuus 1

1. Matepuannpl BAK TananrapsiHa coiikec
KENTipy.

4. 2. Ayano, 6eline MaTepuaniapabl peaakTOPIIbIK
eney./

1. IlpuBenenne MaTepuasia B COOTBETCTBUE C Tpe-
6oBanusmu CMU.

2. Pemaxropckast 00paboTka aynuo, BHIEOMATE-
puaios./

5. 1. Bringing the material in line with the re-
quirements of the media.

2. Editorial processing of audio and video materi-
als.

1.Menua enimuepai Typai popmarra
JaiiblHaay SAICTepl, TEXHOIOTHUACHI KOHE
TEXHHUKACHI.

2.ArbIHAApBI, TpaduKaIIBIK OeHHenep i,
ayauo, OCHEHI pelaKIvsIIay IbIH

olicTepl MEH TacuIaepi.

3.Aynuo, BUJICO ammmapaTThIK KOHE
OarapiiaMalibIK KacaKTaMaHbIH HET13T1
(bYHKIIMOHATIBIFBI/

1.MeTobl, TEXHONOTHS U TEXHUKA MOJATrO-
TOBKH MeJHa TMPOIYKTOB B Pa3IMIHBIX
dopmarax.

2.Metonbl ¥ TIpUEMbI PEAAKTUPOBAHUS TEK-
cTOB, Tpaduueckux H300paKeHUH, ayauo,
BHJICO.

3.0cHOBHO (hyHKIIMOHAT ay/A10, BUIEO
anmapaTHO-TIPOrPAMMHOTO o0ecTieue-

HusL./

1. Methods, technology, and techniques

for preparing media products in various
formats.

2. Methods and techniques for editing

texts, graphics, audio, and video.

3. The main functionality of audio, video

OK 6
OK 7




ment of the world and

hardware and software.

Kazakhstan media, mod- | Exbek 1. Marepuanasl BAK Tanmanrapsina caiikec 1.Menua enimuepai Typai popmarra OK 6
ern media technologies, | ¢yukuousic | kenripy. JaibIHAY SAICTEPl, TEXHOJIOTUSICHI )KOHE OK 7
information and commu- | b1/ 6. 2. Ayauno, Oeiine MaTepuanIapIsl PEIAKTOPIIBIK | TEXHHUKACHI.
nication technologies TpynoBast | enzey./ 2.ArbiHap/el, rpaduKanbik OciHeaep i,
¢byukus 2 | 3. [IpuBenenue matepuana B COOTBETCTBHE C Tpe- | ayAuo, OCHEHI pelaKIusiiay IbIH
6oBanusmMu CMMU. onicTepi MEeH Tociiaepi.
4. Penaktopckasi oOpaboTka ayauo, Bujpeomarte- | 3.AyAuO, BUAEO alMapaTThIK KOHE
puainos./ OarmapiamMalbIK KacaKTaMaHbIH HeTi3Ti
7. 1. Bringing the material in line with the re- | ¢byukimonanabFsl/
quirements of the media. 1.MeToapl, TEXHOJIOTHS M TEXHUKA IIOArO-
2. Editorial processing of audio and video materi- | ToBku Meauna MpPOAYKTOB B  Pa3IMYHBIX
als. dopmarax.
2.Metonbl ¥ HpUeMbl peAaKTUPOBAHUS TEK-
CTOB, rpaduyeckux H300paKeHHUH, ayauo,
BU/ICO.
3.OCHOBHOM (PYHKITMOHAI ayAHO, BUJIEO
anmnapaTHO-MIPOTrPaMMHOTO o0ecreue-
HUsL./
1. Methods, technology, and techniques
for preparing media products in various
formats.
2. Methods and techniques for editing
texts, graphics, audio, and video.
3. The main functionality of audio, video
hardware and software.
ON/PO 6 - Enbex 1.MoTiHMOH/II, eMJIEHI, CHH-TAKCHCTI, THIHBIC 1. KapustmaneiMaaps! KacayablH OK 4
O3iHiH Meua- ¢ynkuusc | Oenriiepin, MaTepuai CTUIIH OHJELY. MiH/IETTepl MEH d/iCcTepi, TEXHOIOTHSICHI OK 8
KBI3METIHJIE TUITIK cayar- | bi/ 2.MoTIiHMOH /I, €eMJIEHI, CHH-TaKCHCTI, THIHBIC MEH TEXHUKACHI, OJapAblH Ma3MYH/IbIK
TBUIBIK, COMIICY MOICHU- TpynoBas | GenrinepiH, ClieHAPHI CTUIIIH OHACY. YKOHE KYPBUTBIMJIBIK-KOMIO3UIIHSITBIK
eri, ickepitik kommyHuka- | ¢ynaknus 1 | 3. CrieHapuit mopTdertiH KaibinTacTeipy./ epEeKILETIri.

1S KaFUaTTapbIH

1.PegakTupoBanue KOHTEKCTa, opdorpaduu, cun-

2. Pepaxiust KbI3METIHIH TE€OPHSIIAPHI,




KETUIIPY JKoHE naia-
nany/CoBepILIEHCTBOBATh
U UCIOJIB30BaTh B CBOCH
Meaua-aACATCIIbHOCTU
MIPUHLIMIIBI SI3bIKOBOM
IPaMOTHOCTH, KYJIBTYPBI
peuu, Je10BOM KOMMYHHU-
karuu / Improve and use
the principles of language
literacy, speech culture,
and business
communication in their
media activities

TaKCHCa, NYHKTyalluu, CTUJIA MaTCpurajia.
2.PepaktupoBanue KOHTEKCTa, opdorpaduu, cuu-
TaKCHCa, MYHKTyalluHn, CTUJIA COCHApUs.

3. ®opmupoBanue moprdens creHapues./

1. Edit the context, spelling, syntax, punctuation,
and style of the material.

2. Edit the context, spelling, syntax, punctuation,
and script style.

3. Creating a portfolio of scenarios.

oicTepi, TocIIepi MEH Kypaiiaphl.

1. 3. Morinnepai, ayauo, Buaeo, rpaduka-
JBIK KECKIHACPAl PEAaKTOPIJIBIK Taljay
onicTepi MEH Kypasaapbl./

1. 3a7aud M METOAbI, TCXHOJOTHS U
TEXHUKA CO3JaHUs MMyOJIMKAIUA, UX COJep-
JKaTellbHAs ¥ CTPYKTYPHO-KOMITO3HITMOHHAS
crienuduka.

2. Teopun, meTonpl, CrOCOOBI M HH-
CTPYMEHTBI PEAKIIMOHHON JEATEIBHOCTH.
3. Meroasl 1 MHCTPYMEHTBI PENaKTOp-

CKOI'0 aHajin3a TEKCTOB, ayAuo, BUACO, I'pa-
prueckux nzodpaxenuii./

1. Tasks and methods, technology and tech-
nique of creating publications, their content
and structural and compositional specifics.

2. Theories, methods, methods and tools of
editorial activity.

3. Methods and tools for editorial analy-

sis of texts, audio, video, and graphic im-
ages.

Enbex
byHKIUAC
b1/
Tpynosas

byHKIHS 2

1.ABTOp YCBIHFaH ’k00aHBI Talay; Ci3 9JICi3 )KOHE
KYIITI ’KaKTapAblH KYObUIBICHL, )k00aHbIH BAK-
TBHIH aKMapaTThIK casCaThIHA COMKECTIT1.

2. AxmnapaTThlK, >XKapHamalblK, KOHCAJITHHITIK
areHTTIKTepMEH, KOFaMMeH OailaHbIC JKOHIHAETI
areHTTIKTepMeH,  OacmasapmeH, ©Oacka  j1a
KOCIOPBIHAAp MEH YHBIMAApMEH, KOFaMJIbIK
KYPBUIBIMIAPMEH JKOHE JKYPTIIBUIBIKTBIH OPTYPIIi
TONTApbIMEH  OalIaHBICTapAbl  YHBIMIACTBIPY
XKoHE Konaay./

1.AHanu3 mpoeKTa, MpesIaraéMoro aBTOPOM; BBI-

1. Kazipri BAK aynutopuschiHbIH
CHUITaTTaMacHhl.

2. 3eptTey aaicTepi, Kypanaapsl./
1. Xapakrepuctuku
coBpemeHHbix CMU.

2.Metoppl, UHCTPYMEHTBI
ayauToOpuu./

1. Characteristics of the audience of
modern mass media.

2. Methods and tools for studying audi-
otory.

ayIUTOPUH

U3yYECHUS

OK 4
OK 8
OK 10




SIBJICHUC cna6mx U CWJIBHBIX CTOPOH, COOTBCT-
CTBUA  IIPOCKTaA I/IH(i)OpMaLIHOHHOﬁ IIOJIMTHUKE
CMU.

2. Opranuzanuss ¥ MOIJICPKAHUE KOHTAKTOB C
UH(POPMALIMOHHBIMH, PEKJIAMHBIMH, KOHCAJITHH-
I'OBBIMHU arcHTCTBaMH, arcHTCTBaMH IIO CBA3sIM C
OOLIECTBEHHOCTBIO, M3AATEIbCTBAMH, JAPYTUMU
NpCaAnpuATUAMA W OpPraHu3alusiMU, O6H.[CCTB€H—
HBIMH CTPYKTypaMH MW pa3jJIuYHBIMHM TI'pyHIIaMu
00IIECTBEHHOCTH./

1. Analysis of the project proposed by the author;
identification of weaknesses and strengths, and the
project's compliance with the media information
policy.

2. Organization and maintenance of contacts with
information, advertising, consulting agencies,
public relations agencies, publishing houses, other
enterprises and organizations, public structures
and various public groups.

ON/PO 7 -
BAK-TBIH
JIBIK

HKOHOMUKA-
Mocenenepine
Oarnapiany, Oackapy
HIenimMaepin a3ipiey
XKoHe KaObu11ay, Ou3Hec-
MPOLIECTEPIl  JKAKCapTy
MaKcaThIH/Ia MacC-Mena
pelaKIusIapbl  YXKbIM-
JapbIHIA Oackapy
MiHETTepiH cayaTThl
rerry/  OpHEeHTHPOBATH-
Csl B 9)KOHOMHYECKHX BO-

Enoex

byHKIUSC
b1/

Tpynosas
bynkmus 1

1.2Ko6anbiq BAK-ThIH akmapartThIK casicaTblHA
COMKECTIT1H, 9JIC13 )KOHE KYIITI KaKTapblH
aHBIKTAYy.

2.ABTOPJIBIK UESHBI ICKE achIpy YLIIH YaKbIT IEH
Kap KbUTBIK IBIFBIHIAP/IBI TATIAY, MYMKIH
TOyeKenaep.

3.¥kcac (ykcac) meana >xobamap/sl icke
acChIPYIBIH OTaHBIK JKOHE JJIEMIIK TOKIpUOECiH
€CKEepe OTBIPHIT, aBTOPJIBIK UAesIIapabl GopMaTKa,
MaKCaTThl ayIUTOPUSAFA COUKECTIrT TYPFBICBIHAH
Oaranay./

1. 1.BoisiBnenue cinaObIX WM CHIIBHBIX CTOPOH, CO-
OTBETCTBHSI TPOEKTA HHPOPMAITMOHHOMN MOJIIMTHKE

1.Menana >x00aHbIH MaKcaTTapbl MEH
MIHJIETTEPIH, KOPKEMIIK HICITIMIEPIH
Tanaay 9MicTepi.

3. 2.MaxkcaTTbl ayIuTOPHSHBIH OJIeYMETTIK-
MICUXOJIOTHSUTBIK, CHITATHI./

4. 1.Meroasl aHanmu3a 1eled W 3amad, Xy-
JI0’)KECTBEHHBIX PEIICHUI MeIHna MPOEKTa.

2. 2.CompanpHble W IICUXOJIOTHYECKHE Xa-
PaKTEPUCTHUKH 1IEJIeBOM ayauTopun./

3. 1. Methods of analyzing the goals and
objectives, artistic solutions of the media
project.

2. Social and psychological characteris-

OK 7
OK 9
OK 10




npocax CMMU, pazpaba-
TbIBATb W [PHUHUMATH
YIIPaBIEHUYECKUE pelle-
HHA, TI'PaMOTHO pPCUIATbh
YIIPaBICHUYECKUE 3aa4yu
B KOJUIEKTHUBAX PEIaKIUil
Macc-Mcaua C 18(SA115Y40)
YAYYIIeHUS OuzHec-
nporeccoB / Navigate the
economic issues of the
media, develop and make
management  decisions,
competently solve
management problems in
the editorial teams of mass
media in order to improve
business processes

CMU.

2.AHanu3 BpEMEHHBIX W (DMHAHCOBBIX 3aTpaT HA
peanu3anrio aBTOPCKOMN UJIEU, BOZMOKHBIE PUCKH.
3.01eHKa aBTOPCKUX UJEH C TOYKH 3PEHUSI COOT-
BETCTBUA (popMaTy, 1IeNIEBOM ayIUTOPHH C YUETOM
OTCYCCTBECHHOI'O WM MHPOBOI'O OIIbITA pfain3alun
AQHAJIOTMYHBIX (CXOJHBIX) MEINA MPOEKTOB. /
1.ldentification of weaknesses and strengths, the
project's compliance with the media information
policy. /

2. Analysis of time and financial costs for the
implementation of the author's idea, possible risks.
3. Evaluation of the author's ideas in terms of
compliance with the format, the target audience,
taking into account domestic and international
experience in implementing similar (similar)
media projects.

tics of the target audience.

Enbex
byHKIUSC
b1/
Tpynosas
byHKIHS 2

1.Tuimzi GaiiaHbIC YIIIH MaKCaTThI
ayJTUTOPUSHBI aHBIKTAY.

2.3aHHaMaIbIK KOHE CasiCH YpAICTep MEH
e3repicTep/il Kajaraiay, 0oinKay, cascH Tauay.

1. 3.Kacibu KaybIMJJaCTBIKTapMEH,
capanmbulapMeH, caparnimblIiapMeH,
OocekenecTepMeH, CepiKTeCTepMEH

OailylaHpICTap/Ibl YUBIMIACTHIPY JKOHE KoJiay./

2. 1.0npenenenue I1eNeBON ayauTOpuu A (-
(EeKTUBHON KOMMYHUKAIIHH.

3. 2.0TcnexuBaHue, TPOrHO3UPOBAHUE 3aKOHOA-
TETBHBIX U MOJUTHYECKUX TEHICHIIMNA M W3MEHe-
HUH, HOJIUTHYECKUI aHaIN3.

3.0pranuzanusi ¥ TOAJEPKAHHE KOHTAKTOB C
po(hecCHOHANBHBIME COOOIIECTBAMH, JKCIIEpPTa-

1.Pepaxiusi KbI3METIHIH TEOPHLIIAPHI,
ozicTepl, TaCUIAEpl MEH Kypaniaphl.

2.byn xoba MakcaTThl ayJUTOPHS, OHBIH
SJ'IC}’MGTTiK JKOHC TICUXOJIOTUAJIBIK CHUIIATTa-
masnapsi /

1.Teopun, MeTOIBI, CIIOCOOBI U UHCTPYMEH-
ThI peHaKHHOHHOﬁ ACATCIIBHOCTH.
2.1leneBast aymuTopusi, JUIsi KOTOPOW STOT
MNPOCKT MNPCAHA3HAYCH, €€ COLHAJIBHBIC U
MICHXOJIOTHYECKUE XapaKTePUCTUKH./

1. Theories, methods, methods and tools

of editorial activity.

2. The target audience for which this pro-
ject is intended, its social and psycholog-
ical characteristics

OK 9
OK 10




MU, aHAJIMTUKAMH, KOHKYPEHTaMH, IapTHepamu./

1. Defining the target audience for effective com-

munication.

2. Tracking, forecasting of legislative and political
trends and changes, political analysis.

3. Organizing and maintaining contacts with pro-

fessional communities, experts, analysts, competi-
tors, and partners.

ON/PO 8 -
FoutbiMu-3eprrey
KBI3METIHIH AaFAbUIAPHIH
kepcety, BAK-TbI 3epT-
TEYIiH Ka3ipri 3aMaHFbl
o/IicTepiH KOJIaHy,
Macc-MeIMaHbIH JaMybl
MEH >KYMBIC ICTEYyiHIH
3aHJIBUTBIFBIH aHBIKTAY

/ TeMoHCTpUpPOBAaTH
HAaBBIKW HAyIHO-
HCCIIeIOBATEIILCKOM JIe-
SATEITLHOCTH, TIPUMEHSTH
COBpEMEHHBIE METOIBI
uccienosanus CMU,
OTIpeIEeTISATH 3aKOHOMEP-
HOCTH DPa3BUTHUS U

(G YHKITMOHUPOBAHUS
Macc-meaua / Demon-
strate the skills of re-
search activity, apply
modern methods of me-
dia research, determine
the laws of development

Enbex

byHKIHMSC
bl/

Tpynosas
bynakuus 1

1.3aHHAMAITBIK JKOHE CasiCH YpZAicTep MEH
e3repicTep/ii Kagaranay, Oomkay, cascu Tanay.
2.MakcatrThl ayIUTOpHS YIIIiH aKIMapaTThIK
JKarJannapabl 131ey xKoHe Oaranay.

3.Koram emipiHJeTi ©3eKTi OKUFaIapabl )KOHE
oJlap/arbl ’KaHa Ke3KapacTap/bl aHBIKTay.

4. OneyMeTTiK IaMyJIblH OpTYPJi acHeKTUIepiHiH
TpeHaTepiH Ooinkay/

1.OtcnexuBanne, TPOTHO3UPOBAHUE 3aKOHOJA-
TEJbHBIX U MOJUTUYECKUX TEHJICHUUU U HW3MEHe-
HUH, TOTUTHYCCKUI aHAIIH3.

2.ITouck u oreHka HH(YOPMANMOHHBIX IMOBOJIOB
JUISL LIEJIEBOM ayIUTOPHUH.

3.BoisiBneHne akTyanbHBIX COOBITUN B KH3HU 00-
IIECTBA U HOBBIX TOUEK 3PCHUS HA HUX.
4.TIporHo3upoBaHNE TPEHIIOB Pa3IMYHBIX AaCIeK-
TOB OOINECTBEHHOTO pa3BUTHS /

1. Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Search and evaluation of information reasons
for the target audience.

3. Identification of current events in the life of the
society and new points of view on them.
4.Forecasting trends in various aspects of social

1. AynuTopusiHbl 3epTTeY dAiCTep,
Kypaliapsl.

2.PenaknusuislK casgcar, OHbIH 1IIIHE
MEHIIIIK HeJIePiHIH CasCH,
SKOHOMHUKAIBIK, KOMMYHAIIJBIK MYJIE-
nepi/

1.MeTo/1bl, UHCTPYMEHTBI U3YUECHHUS
AyAUTOPUH.

2.PGI[aKIII/IOHHa$[ IIOJIMTHUKA, B TOM YHCJIIC
MOJIMTUYCCKUEC, DKOHOMHUYCCKUEC, KOMMY-
HUKATUBHBIC I/IHTGI)GCI:I CO6CTB€HHI/IKOB
1. Methods and tools for studying the au-
dience.

2. Editorial policy, including the politi-
cal, economic, and communicative inter-
ests of the owners

OK 2
OK 5
OK 8




and functioning of mass
media

development.

Enbex
byHKIIHSC
b1/
Tpynosas
byHKIUS 2

5. 1.3aHHamMaNIbIK KOHE CasiCH YpHICTep MeH
e3repicTep/ii Kagaranay, OoJmKay, cascu Tauay.

6. 2.Matepuannapasl Oarmapiamara O0epy Typabl
HICIIIMICPIIH ~ OPBIHIBUIBIFBIH ~ Oaranay JKOHE
KaObu1/1aYy.

7. 3.071 Typansl MYMKIHIITIHIIE TOJIBIK JKOHE JOJ
OUTIMIOI  KaJubIITACTBIPY  VIIH  KYOBUIBICTHI
(oxuraHbl) TanMAAY./

8. 1.0tcnexxuBanue, MPOrHO3UPOBAHKUE 3aKOHOIA-
TENBHBIX U MOJIMTUYCCKUX TCHIICHIIUN U M3MCHE-
HUH, TOTUTHYECCKUN aHAJIH3.

2.01eHKa 11e1eco00pa3HOCTH U MPUHSATHE pellle-
HUIl O BKJIFOYCHUHM MAaTEpUaIoB B Iepeaady, mpo-
rpammy.

3.AHanu3 siBeHus (coObITHS) 17151 POopMUPOBAHUS
KaKk MOXXHO OoJiee MOJTHOTO M TOYHOTO 3HAHUS O
HEM.

1. Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Assessment of the feasibility and decision-
making on the inclusion of materials in the trans-
mission, program.

3. Analysis of the phenomenon (event) to form the
most complete and accurate knowledge about it.

BykapanbIk aknapart KypanaapblH TYThI-
HY JKOHE OHJIPY MPOIECIHACTI ayIUTO-
PUSHBIH poJIi, Ka3ipri 3amanFbl BAK
ayTUTOPHUSCHIHBIH HETI3T1 CHUIaTTaMaia-
PBI, ayIUTOPHUSHBI 3€PTTEY/IIH HET13T1
onictepi./Posb ayauTopuu B mpoiecce
noTpebsieHUs: U MPOU3BOICTBA MACCOBOM
nH(pOpMaIK, OCHOBHBIE XapaKTEPUCTH-
KM ayauTopuu coBpemeHHbix CMU, oc-
HOBHBIC METO/IbI U3yUCHHSI ayTUTOPHH. |
The role of the audience in the process of
consumption and production of mass in-
formation, the main characteristics of the
audience of modern media, the main
methods of studying the audience.

OK 2
OK'5
OK 8




Binxim 0epy 0araapaaceinbin Ma3mynbl/Coaepikanue oopa3zoBarenbHoii mporpammel/ Content of the educational program

Monyneaiy | Momyns Kowmmon | Ilommep [TonHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpen | Ce- Kauprmrac
aTaysl/ ooiipiama OH/ CHT KOZBI /ToxipuOeHiH Kparkoe onucanue nquciumuinsel /Brief description of the discipline | utte | mect | aTbiH
HaszBanue | PO mo momymro/ | mukismi /Kon araybl/ p p/Se | kommeTeH
moayms/Mo | Module learning | (MK, IACIIH- HawnmMenoBanue ca"el | Mest | musmap
dule name outcomes KOO wmHb/Th | TUCUUIUTUHEI / er (xonrrap
TK) / e code /mpakTuku/ Koun- b1)/Dopm
[uk, discipline | Name BO UpyeMbIC
KOMITOH | S disciplines / Kpe- KOMITETEH
eHT practices - 1887071
(OK, ToB/ (xome1)/FO
BK, Num rmed
KB)/ ber competen
Cycle, of cies
compon credi (codes)
ent (OK, ts
VK,
KV)
Kanmer Monyasai cotti | BIT/ ShT 201 | Ier timi Ocpl  TOHAI OKYy Ke3iHJe MarucTpaHTTap 3epTTeNieTiH | 2 1 |OK2
Kociou asKTaFaHHAH JKOOK (kocion) JIEKCUKAIBIK KOHE TPaMMATUKAIBIK TaKbIPHINTAP IIETiHAE IIET OK 4
monaep/O6 | keilin Gimim TiTiHAE aybl3IIa >KOHE Ka30alla KapbIM-KaThIHAC sKacay OK 5
mue alTymel narapUIapeid MeHrepeai. KociOu KeI3MET calachlHIa apHaibl OK 8
npogeccro | Kabaerri: KK 1, JKOHE FBUIBIMH OJeOHETTep/Il TYCIHY JaFabUIapblH JaMbITyFa OK 10
HaJIbHbIE KK 2, KK 3, KK . . .
ermmms | 4, KK 5, WK 7, _ KoIl KOH1I OemiHel. _
iy KK 8, KK 9,5KK BJI/BK | IYa201 | MHOCTpaHHBIH [Ipu m3ydeHnn NaHHOW AMCUMILUIMHBI MAaruCTPaHThl OBJIA/ICBA- ON?2
General 10 A3bIK (IpOoQpec- | FOT HABBIKAMM YCTHOTO M IIMCHMEHHOTO OOIIEHHS Ha WHO- ON 8
profession CHUOHAJTHHBIN ) CTPaHHOM S3bIKE B TMpeJeIax H3y4aeMbIX JIEKCUYECKHX H
al ON 1, ON 2, ON rpaMMaTH4ecKuX TeM. bonblioe BHUMaHHE YAETSETCS pa3BH-
disciplines 4,ON7,0N8 THIO HABBIKOB MOHMMAaHMS CHEUAIbHOW W HAy4YHOU JIMTEPATy-
psI B chepe npodeccuoHaTbHON ASSITENFHOCTH.
Hocne BD/ FL 201 Foreign When studying this discipline, undergraduates master the skills
ycmelHoro uc Language of oral and written communication in a foreign language within
3aBepiIeHHUsI

(professional)

the studied lexical and grammatical topics. Much attention is




MOyl
o0yyarouuiicst
Oyxaer:

OK 1, 0K 2, OK
3,0K4, OK 5, OK
7, 0K 8, OK 9,
OK 10
ON1,ON2 0ON
4,0ON7,0N38

/ Upon successful
completion of the
module, the
student will: GC
1,GC2,GC3,
GC4,GC5,GC
7,GC 8,GC 9,
GC 10
ON1,0ON2 ON
4,0ON7,0N8

paid to the development of skills of understanding special and
scientific literature in the field of professional activity.

BIT/ Men 202 | MeHemKMEHT [Ion MamaHIBIKTBI Wrepy Ke3iH[e Kocibm OimiM MeH maFabUIapIibl OK3
JKOOK KanpmTacTeipanbl. COHFBI KBUIAAPIAFsl MEHEIKMEHTTIH 0acThl OK 5
TaKbpIPBIOBI-KA31pri 3aMaHfbl YWbIMIAp Tam OONaThIH Macelesepre OK 7
apHaIfaH MHHOBALMSUIBIK — [emimaepai Taly. VHHOBaUMAIBIK OK 8
memriMaepai Tady YOIiH MeHeKepliep XaHa KY3bIpeTTep MeH OK 9
Oackapy JaripUIapblHa #e Oonybl Kepek. "MeHemkMeHT" MoHi OK 10
MarucTpaHTTapAbsl 0ackapy FBUIBIMBIHBIH COHFBI JKETiCTIKTEpiMEH
YKOHE MEHEPKMEHTTIH Y3AIK MPAaKTUKAChl MEH TaHBICTHIPAIbI
BJI/BK | Men 202 | MenexkMeHT Jucnunnuna popmMupyeT npodecCHOHAIBHBIC 3HAHUS U YMEHUS NIPH ON 4
OCBOCHHMHU CIIEHUMAILHOCTH. I MTaBHOM TeMOM MEHEKMEHTa MOCIICTHUX ON7
JIET SIBISCTCST HAXOXK/ICHUE MHHOBALMOHHBIX pelIeHHi st mpolieM, ¢
KOTOPBIMHU CTAJIKUBAIOTCSI COBPEMEHHBIE OpraHm3almy. UToObI HaXOMUTh
WHHOBAIIMOHHBIE PEIICHUS, MEHE/DKEPhl JOJDKHBI 00J1afaTh HOBBIMH
KOMIETEHIMSIMA U YIPaBICHYECKUMH HaBblkamu. JlucuuruimHa <«Me-
HE/DKMEHT» 3HAKOMHT MAariCTPaHTOB C TIOCIETHWMH JOCTIDKCHHUSIMU
YNPABICHYECKON HAYKH U JIyUIIEeH MPAKTUKON MEHE/PKMEHTA.
BD/ Man 202 | Management The discipline forms professional knowledge and skills when master-
uc ing a specialty. The main theme of management in recent years is
finding innovative solutions to the problems faced by modern organi-
zations. To find innovative solutions, managers must have new com-
petencies and managerial skills. The discipline "Management" intro-
duces undergraduates to the latest achievements of management sci-
ence and the best management practice.
BIT/ BP 203 backapy ncuxo- | Anam pecypcTapbiH  0ackapy TEOpHACHI, HEPCOHAAbl Oackapy OK 1
JKOOK JIOTUSCHI olicTeMeci JKOHE YHBIMIAFBl IMEPCOHANJBI  Oackapy IKyHeciH OK 2
KaJIIBIITACTBIPY, YUBIMIAFBl KaJbIp JKYMBICBIH JKOCIApiiay KoHE OK 7
MepCOHANABI  0ackapy  CTpaTerwschl, TEPCOHANABI  Oackapy OK 9
TEXHOJIOTHSCHI KOHE OHBIH JaMybl, COHBIMEH KaTap YHBIMJIAFbI OK 10
MEPCOHANIBIH MiHE3 KYJIKBIH OacKkapy Macelenepi MeH ic 9peKeTiHiH
HOTHXKeJlepiH Oaranay
BJI/BK | PU ITcuxomorus Teopust ymnpaBieHHS 4YEJIOBEUSCKUMH PECYypCaMH, METOI0JIOTHS ON 1
203 yIpaBJiIeHUS YIpPaBICHUS TMEPCOHANIOM M (OPMHUPOBAHUS CHCTEMBI YIPABICHHS ON7

NEpCOHAJIOM OpraHu3anuy, CTPATCTUYCCKOC YIPABJICHUC TCPCOHA-




JIOM W TUTAHUPOBAHHE KaJPOBOI pabOTHI B OPTaHM3ANNH, TEXHOJIOTHS
YIpaBIeHUS TIEPCOHAJIOM U €T0 Pa3BUTHEM, a TAK)Ke BOIIPOCHI YIIPaB-
JICHUS TOBEJCHUEM IEpCOHAaTa OPraHU3aIllMU U OLICHKH PE3yJIbTaTOB
€ro JIeATETHbHOCTH

BD/ UC [PM 203 Psychology of | Theory of human resource management, methodology of personnel
management management and formation of the organization"s personnel manage-
ment system, strategic personnel management and planning of per-
sonnel work in the organization, technology of personnel manage-
ment and its development, as well as issues of management of the
behavior of the organization"s personnel and evaluation of the results
of its activities.
3amanayn | Moayawai corti | BI/TK | KBAKKS | Kazakcran BAK- | Toprin KP BAK »yMBICBIHBIH casicH-3KOHOMHUKAIIBIK MEXaHU3MICPIH OK 1
Meana asiKTaFaHHaH EA 204 BIH TyciHyre MyMKiHmiKk Oepeni. Maructpant KP  moctypmi  sxoHe 0K 2
TCOPHSACH | KeHin Oiim KalbINTacThIpya | nHHOBaMsUIBIK BAK KbI3MeTiH Tannai, sxocnapiai, 6omkail anaipl. OK 3
MEH aJTyLubl FBI CasICH - OKOHOMUKA, cascar, MOJICHHUET KOHTEKCTIHIIE QJIEMIIK, OK 5
toxipubeci | kadaerri: XKK 1, 3KOHOMUKAJIBIK Ka3aKCTaHAbIK MEIMAaHbIH WHHOBAIMSUIBIK JlaMy TIPUHIUNTEPiH OK 7
[ Teopusu | KK 2, KK 3, )KK acreKTiiep nadganany. Menua — KbI3METIHAE  ICKEpPJIK  KapbIM-KaThIHAC,
MpaKkTUKa 4, KK 5, XK 7, MapKeTHHI JKOHE MEHEDKMEHT TPUHIMITEPIiH Uurepy IKoHe
coBpemen- | KK 8, KK 9,KK naiiganany. BAK-TBIH >KOHOMUKAJBIK Macenenepine OarmapiaHy, OK8
HbIX Meaua | 10 0acKapyIIbUIBIK MICHIIMIEP KaObLIIay. OK9
/ Theory BJI/KB PEAFSM | IToaurtuko - JlucrurmmHa JacTt BO3MOXXHOCTb IOHATH MOJIUTHKO- OK 10
and prac- | ON 1, ON 2, ON IK 204 OKOHOMHYECKUE | SKOHOMHYECKHE MeXaHu3Mbl (pyHKnuonupoanus CMU PK. Ma-
tice of 3, ON 4, ON 5, ACICKTRI TMCTPAHT CMOXET aHAIU3UPOBaTh, IJIAHUPOBATH, IPOrHO3UPOBATH ON 1
modern ON6, (byHKUMOHUPOBAH | negrenpiocT Tpa/MIMOHHEBIX 1 MHHOBaMOHHBX CMH PK. Uc- ON 4
media ON7,0N 8 us CMU ON7
Kasaxcrana T10JIB30BATh MPUHIMUIIBI HHHOBALIMOHHOTO Pa3BUTUSI MUPOBBIX, Ka-
Mocae 3aXCTAaHCKUX MEAHA B KOHTEKCTE BKOHOMI/IE(I/I, MOJINTUKH, KYJIbTY-
VCIeNHOro pel. OcBauBath U _HCIIONB30BATh B CBOCH ME/IHa-NeATENBHOCTH
3aBepIIeHus MPUHIIMIBI JI€TTOBOM KOMMYHHUKAIIMHA, MApPKETUHIa U MEHEIKMEH-
MOaYJIst Ta. OpueHTHpOBaThCA B SKOHOMUYECKHUX Bomnpocax CMU, npunu-
o0yyarouuiicst MaTh yIPaBJICHYECKUE PELLICHUS.
oynaer: BD/ EC | PESAFK | Political and The discipline will provide an opportunity to understand the political
OK 1, OK 2, OK MM 204 | economic aspects | and economic mechanisms of the functioning of the media of the Re-

3,0K4, OK 5, OK

of forming of
Kazakhstani

public of Kazakhstan. The master's student will be able to analyze,
plan, and predict the activities of traditional and innovative media of




7, 0K 8§, OK 9,
OK 10

ON 1, ON 2, ON
3, ON 4, ON 5,
ON 6,
ON7,0N8

/ Upon successful
completion of the
module, the
student will: GC
1,GC2,GC3,
GC4,GC5,GC
7,GC 8,GC 9,
GC 10

ON 1, ON 2, ON
3, ON 4, ON 5,
ON 6,
ON7,0ON8

mass media

the Republic of Kazakhstan. Use the principles of innovative devel-
opment of the world and Kazakhstan media in the context of econo-
my, politics, and culture. Master and use the principles of business
communication, marketing and management in their media activities.
Navigate the economic issues of the media, make management deci-
sions.

BI/'TK

KBAKE
M 204

Kazakctan BAK
9KOHOMHKAIIBIK
MOJIENbICD

[Ton BAK-TBIH 35KOHOMHKAJIBIK acleKTiIepi meHoepine, Meaua-
JKOHOMHKA KOHTEKCTiHEe eHeml. MarucrpanTrap Meaua-
SKOHOMHKA  TYXKBIpbIMAAManaapbiH  MeHrepeai, bBAK-ThIH
aKMaparThlK 0Oail HapBIKTapbIH JKOHE OJIapja Meaua ©OHIMJII
MapKETUHT TICH MEHEIKMEHTTIH 3aMaHayd TEXHOJIOTHsIIAPhI
apKBUIBI JKBUDKBITY MYMKIHIIKTEpiH aHbIKTail amanmel. Omap
JOCTYPJIi )KOHE JKaHa MeJIMajia TUIMII Kap Kbl CasiCaThIH JKYPri3e
aJlaJipl, MOHETH3AIMS MOCEIICIICPIH MICIIe alajbl, Kap>KbUIbIK
TOYEKEJJIEP/li €CENTEH anabl.

BJUKB

EMSMIK
204

OKOHOMHYECKHE
moneaun CMHU
Kazaxcrana

JycuuniuuHa BBOAUT B KPYT IKOHOMHUYecKux acrekroB CMU, B
KOHTEKCT MEIMadKOHOMUKHU. MarucTpaHTel OCBOST KOHLICTILIUN
MEIMa3KOHOMUKHU, CMOTYT ONpeAesaTh NH(OpPMalMOHHO Oora-
Tele ppIHKM CMU 1 BO3MOKHOCTH ITPOJBMKEHNS HA HUX MENA
MIPOAYKTA C MOMOIIBK COBPEMEHHBIX TEXHOJIOTMI MapKETHUHIa
1 MeHeKMeHTa. CMOTYT MPOBOJIUTH Pe3yIbTaTUBHYIO (UHAH-
COBYIO IIOJINTHKY B TPAaJWLMOHHBIX M HOBBIX ME€IWA, PEIIATh
po6JIeMbl MOHETHU3AllUH, TPOCYUTHIBATH (PUHAHCOBBIE PUCKHU.

BD/ EC

EMMK
204

The economic
model of mass
media of Kazakh-
stan

The discipline introduces the range of economic aspects of the
media, in the context of media economics. Undergraduates will
master the concepts of media economics, will be able to identi-
fy information-rich media markets and opportunities to promote
a media product on them with the help of modern marketing
and management technologies. They will be able to conduct
effective financial policy in traditional and new media, solve
monetization problems, calculate financial risks.

OK'1
OK2
OK7
OK9
OK 10

ON1
ON7

KIl/
XKOOK

ZMT 301

3amaHyHu Menua
TEXHOJIOTHslIap

KprTLI MCHICpY HQTI/I)KeCiH)Ie MAaruCTpaHT 3aMaHaydu aKIapaTTbhIK
TCXHOJIOTMsIap/ibl TapTa OTBIPBIIL, ©3 KOHTEHTIH IObplFapa ajajbl,




MeIna-KbI3MeT cajachlHaa aKMapaTThIK JKOHE  KOMITBIOTEPITIK

OK2

TEXHOJIOTHSJIAPABI MMaimadana ajgaapl. AKIapaTTHIK KOFAMHBIH CHIH- OK 3
TereypiH)Jepi KOHTCKCiHHe QHGMIliK JKOHC Ka3aKCTaHAbIK MCIUAaHBIH OK4
WHHOBAIVSUIBIK JaMy KaruaaTTapsl MEH TETIKTEPIH MalgalaHy. OK 8
INJ/BK | SMT 301 | CoBpemMeHHbIC B pesynbraTe 0CBOEHHs Kypca MAaruCTpaHT CMOKET IIPOHU3BO- OK 10
MEJMa TEXHOJIO- | MUTh COOCTBEHHBIM KOHTCHT C IPHUBJICUCHHUEM COBPEMEHHBIX
ran MH(GOPMAIIMOHHBIX TEXHOJIOTUHN; HCIIOIB30BaTh HHPOPMALIMOH- ON 3
HBIE ¥ KOMITBIOTEPHBIC TEXHOJIOTHH B cpepe Meaua — Jesareib- ON 6
HocTd. Mcnonb30BaTh B MEIUAACATEIbHOCTA MPUHIMUIIBI U Me-
XaHU3Mbl WHHOBAIIMOHHOTO Pa3BUTHUA MHUPOBBIX W Ka3axCTaH-
CKHX MeIHa B KOHTEKCTE BBI30BOB HMH(OPMAIMOHHOTO OOIIIe-
CTBA.
PD/ UC | MMT 301 | Modern media As a result of mastering the course, the master's student will be able
technologies to produce their own content using modern information technologies;
use information and computer technologies in the field of media ac-
tivities. To use in media activity the principles and mechanisms of
innovative development of the world and Kazakhstan media in the
context of the challenges of the information society.
KIl/ KRKS 302 | Kasipri [Ton 3amaHayu pemakiusiiarbl 9p TYpJi 1C-9peKeTTepal Tajjaayra OK3
KOOK PElaKIUsIIBIK OarpiTTarad. Maructpantr BAK Kbi3MeTiH Tanmai, skocmapiaid, OK 5
KBI3METTIH 0ospkall anajpl, TOYEKeJAep/Al, OJIapibl a3alTy TACUIACpIH ecenTein OK 6
creru(uKachl aafpl. OJEMIIK OHE Ka3aKCTAHIBIK MEIWAaHbIH WHHOBALUSIIBIK OK 7
JaMy TeTIKTepiH mahfanaHy. I[CKepiik KOMMYHHKAIWs, MapKEeTHHT OK 9
JKOHE MEHEPKMEHT MPUHINITEPiH MEeHrepy koHe maiinanany. BAK- OK 10
TBIH JKOHOMHKAJIBIK MacejelepiHe Oaraapiany, 0OacKapylIbLUIbIK
memiMaep Kaobuiay, 0acKapymblUIbIK MiHICTTEP/II HICITY.
ITJI/BK |SSRD Cnenuduka IIpeameT OpUEHTHPOBAH HA AHAJIM3 Pa3HBIX BUIOB JEATCIBHOCTH ON4
302 COBPEMECHHOM B COBPEMEHHOM peAaKkiuu. MarucTpaHT CMOXKET aHAJIM3UPOBATh, ON'5
PenaKkuMOHHOHN IUIAHUPOBaTh, MIPOTHO3MPOBaTh AearenbHocTs CMU, mpocuuThl- ON7
ACATCIIbHOCTU

BaTb pUCKH, CIIOCOOBI HX MHUHHMM3allU. Hcnons3o0BaTh MEXaHU3-
Mbl MHHOBAIIMOHHOT'O PA3BUTHA MHUPOBBIX W Ka3axXCTaHCKUX MC-
Jua. OcBauBaTh M HCIIONB30BaTh IMPHUHIINIIBL ,Z[C.HOBOﬁ KOMMYHU-
Kallyy, MapKCTHUHIra 1 MCHCIP>KMCHTA. OpI/IeHTI/IPOBaTI)CSI B 3KOHO-




muyeckux Borpocax CMMU, npuHuMaTth yrpaBiieHUECKUE perie-
HUS, peluaTh yIpaBJIeHYECKHE 3a0a4H.

PD/ UC |SMEA The specifics of The subject is focused on the analysis of different types of activities
5302 modern editorial | in a modern editorial office. The master"s student will be able to
activity analyze, plan, and predict the activities of the media, calculate risks,
and ways to minimize them. Use the mechanisms of innovative
development of the world and Kazakhstan media. Master and use the
principles of business communication, marketing and management.
Navigate the economic issues of the media, make management
decisions, solve management problems.
Onextponn | Moayawai carri | KIVTK | BAKPRR | BAK-tap PR Kypc kasipri  karpaiima  kypHanmucrepiid — PR-Ke3MeriHiH OK 3
Bl JKOHE asgKTaFraHHAH 303 KYpaJlbl PETiH/IE oJlicCHaMacChIH MTepyre keMekreceai. bacna, anekrponnsik BAK, PR - OK 5
bacna Keiiin 0isim KYPBUIBIMAAPABIH ~ KBI3METIH  Taljay, »JKocmapiay, Ooipkay, OK 6
BAK-TBIH axymsbl TOyeKeNJepAl KoHE onaplbl asaity Tocinaepin ecentey. Kazipri OK 7
3aMaHayu Ka0aerTi: XK 2, 3aMaHfbl  aKMapaTThlK  TEXHOJOTHsUIApAbl  TapTa  OTBIPBIIL, OK 8
texronorn | KK 3, KK 4, KK aKnaparThIK-Tannay KOHe aKnapaTThIK-OnOIrorpadusIbIK
SICHI / 5, KK 6, KK 7, JKYMBICTAp JKYPridy; Meana-KbI3MET callaChlHAa aKMapaTTHIK JKoHE
Cospemenn | KK 8, KK 9,KK KOMITBIOTEPITIK TEXHOJIOTUSIIAPABI Al laIaHy. ON 4
ble 10 VKB | SMIIPR | CMU kak un- Kypc momoraer ocsouth Meromosoruto PR -mearensHocTH ONS
TEXHOJIOTH 303 cTpyment PR KYPHQJIUCTOB B COBPEMEHHBIX YCIOBHSX. AHaJIW3UPOBATh,
1B ON 2, ON 3, ON MJIAHUPOBATh, MPOTHO3UPOBATh JI€ATEILHOCTh MEYATHBIX, K-
anextporn | 4, ON'5, ON 6, tponusix CMU, PR- cTpyKTYp, NPOCUUTHIBATH PHCKH H CIIOCO-
;I;ETHHX ON7,0N8 O0bl ux wMuHUMH3anuu. [IpoBoauTe  HMH(pOpPMaMOHHO-
CMW/ Mocie yeremno- AQHAIUTUYECKYI0O U HMH(OPMaLMOHHO-OMOIMOrpapuueckyro pa-
Modern ro 3aBepuICHHs 00Ty ¢ MPHUBJICYEHHUEM COBPEMEHHBIX HMH(POPMAIIMOHHBIX TEX-
technologie | moayst 0Gyua- HOJIOTUM; MCIOJIb30BaTh MH(GOPMAIIMOHHBIE U KOMIIbIOTEPHBIE
sin roumiics Gyaer: TEXHOJIOTHH B chepe Menna — NesTeNbHOCTH.
electronic | OK 2, OK 3,0K4, | PD/EC | MPRT Media as a PR The course helps to master the methodology of PR-activity of
and print OK 5,0K 7, 0K 303 tool journalists in modern conditions. Analyze, plan, and predict the
media 8, 0K 9, 0K 10 activities of print and electronic media, PR structures, and calculate
risks and ways to minimize them. Conduct information-analytical and
ON 2, ON 3, 0N information-bibliographic work with the involvement of modern
4, ON 5, ON 6, information technologies; use information and computer technologies

in the field of media activities.




ON7,0N8

/ Upon successful
completion of the
module, the stu-
dent will: GC 2,
GC3,GC4,GC
5 GC 7,GC
8,GC9,GC 10

ON 2, ON 3, ON
4, ON 5, ON 6,
ON7,0N8

KII/TK

TU(PK)
303

TenerapaTbUIbIMT
bl YUBIMIACTBIPY
(mpomroccepitik
KBI3MET)

[longi MeHrepy MarucTpaHTTapra ayanoBusyanasl BAK-TeI
[IBIFapyFa, JKOCTapiayFa JoHe >XBUDKBITYFa, TOYEKeNIJAepai KoHe
oJIapJibl a3alTy TACUIAEpPIH ecenTeyre MYMKIHIIK Oepeli. OJeMIiK
JKOHE Ka3aKCTaHJBIK MEJHaHbl WHHOBAIMSIBIK JIAMBITY TETIKTEPiH
Kojimany. Ceiiliey MOIEHHUETI, ICKepIliK KapbhIM-KaThIHAC, MAPKETHHT
JKOHE MCHE/DKMEHT MPHUHIMITEPIH Urepy koHe Koiaany. BAK-TeiH
SKOHOMHUKAJIBIK ~ Mocelenepine  OarmapnaHy,  0OacKapylIbUIbIK
memiMaepl a3ipiey KoHe KaObuiaay, 0acKapyIIbUIBIK MiHAETTEPl
cayaTThl IIeTTy.

TIJUKB

OT(PD)
303

Opranuzanus
TeJIeBEIIAHNS
(mpomtocepckas
TeSATeIHLHOCTD) /

OcBocHME AMCLMILIMHBI TO3BOJUT MarucTpaHTaMm IIPOU3BO-
IUTh, IUIAHUPOBATh M MPOABUIaTh ayauoBU3yaidbHble CMU,
IIPOCUUTHIBATh PUCKU U CHOCOOBI MX MuUHMMM3auuu. IIpume-
HATh MEXAaHHU3Mbl MHHOBAallMOHHOI'O Pa3BUTHS MUPOBBIX U Ka-
3axcTaHCKuX Meaua. OCBOUTH M MCHOJIb30BaTh IPUHIUIIBI
KYyJIbTYpbl pe4H, J€JI0BOM KOMMYHHKAIlUU, MAapKETUHIA U Me-
He/pKMeHTa. OpHUEHTUPOBAThCS B 3KOHOMHUYECKMX BOIPOCaxX
CMU, pa3pabaTbiBaTh U NPUHUMATh YIPABIEHYECKUE pellle-
HUs1, TPAMOTHO PEIIATh YNPABICHUYECKHUE 3aJa4H.

PD/ EC

OTV(PA)
303

Organization of
TV (producer
activity)

Mastering the discipline will allow undergraduates to produce, plan
and promote audiovisual media, calculate risks and ways to minimize
them. Apply the mechanisms of innovative develop-ment of the
world and Kazakhstan media. Master and use the principles of speech
culture, business communication, marketing and management. Navi-
gate the economic issues of the media, develop and make manage-
ment decisions, competently solve management problems.

OK2
OK3
OK 4
OK7
OK9

ON 2,
ON 3,
ON 7,

KII/TK

MSOD
304

MennaOuTnKTITIIKT
1H K9HE CBHIHU
OWJIBIH JaMyBI

[TonAi 3epTTey HOTMXKECIH/IE MAarUCTPAaHT MeAHa-Kyhere xoHe
MeMaTUTEPIIepre KaThICTHl CBIHU Oy JafAbUIapbiH UTEpe.
byn sxanraH akmapaTThl TaHYIbl, MeIUA-CTEPEOTUIITED MEH
CypeTTepi Tanjaay, MeIHaTUTEepIIepie YChIHBUIFAH QJIEYMETTIK,
casicl, SKOHOMHKAJBIK JKoHe 06acka mpoiecTepi TyCiHy, ojlapra
03 OaracelH Oepyni MeHrepei. Koramaarsl OykapasibIk aKmapar
KYpaJIJapbIHBIH KYMBIC TpOIECCTepiHE Ma3MyHJBI Tallaay
KYpri3y yiperiieni.

OK 2
OK5
OK 8

ON3
ON5
ONG6




ITJI/KB | RMKM Pazsutue B pesynbrare u3ydeHUs IUCLUILUIMHBI MAaruCTPaHT OBJIAZLCET
304 MCINaKOMIICTCHT | gHaBbIKAMU KPUTHYECKOI'O MBIIIICHUS 10 OTHOIICHUIO K CUCTE-
HOCTH H Me Menua M Mmeauarekcram. HayduTcst pacno3HaBaTh (eiiko-
KpUTHHCCKOro BYI0 MH(POPMALUIO, aHAIU3MPOBATHL MEIUMHBIE CTEPEOTHIILI U
MBITLIICHI 00pa3bl, OCMBICTISITh MPEACTABICHHBIE B MEIMATEKCTaX COIH-
albHbIC, MOJIUTUYECKUE, SKOHOMUYECKHE M HMHBIE IMPOLECCHI,
JaBaTh UM COOCTBEHHYIO OLIEHKY. OOy4YHTCS KOHTEHT-aHAIU3y
poreccoB PYHKIIMOHUPOBAHUS ME/IMA B COLIMYME.
PD/EC | DMCCT | The development | As a result of the study of the discipline, the undergraduate will
304 of media master the skills of critical thinking in relation to the media sys-
competence and | tem and mediatesters. It will learn to recognize fake infor-
critical thinking | mation, analyze media stereotypes and images, to comprehend
the social, political, economic and other processes presented in
mediatesters, give them their own assessment. The content
analysis of the processes of the functioning of the media in so-
ciety will be trained.
KII/TK MY Sh MenuaeHimM Kypc 3amanayy Ka3akCTaHIBIK KOFaM Tajam €TEeTiH camajibl Meaua-
304 YUBIMIACTRIPBUTY | OHIMII ©HAIpyTre OarbITTanFaH. MarucTpaHT Meaua KbI3METIH KYphIT
bl KOHE KaHa KoWMa#, OHBI Tajigam, Kocmapiam, Ooybkail — ajajnsl,
IIBIFAPBUIBIMBI TOyeKeNJep/Ai, oJapAbl azalTy TociiiepiH ecenreidl amaibl. O3
KBI3METIH/IE OJIEMIIK JKoHE Ka3aKCTaHbIK MeEIUaHBbl,
MYJIbTUMCOUSIIBIK TCXHOJOTHUAIAPAbI WHHOBAaMUAJIBIK AaMBbITy
KaruJaTTapbl MEH MEXaHU3iMIiH NaipanaHy. ©3 Meaua-KbI3METiHIC
coliey MOJICHHUETI, ICKEpIiK KOMMYHHUKAIHMSA, MapKETHHT KOHE
MEHE/DKMEHT TPUHIUNTEPIH MEHrepy jkoHe maimanany. Kociou
JMANBIHIBIK JCHreHiH, IIbIFapMaIIbUIBIK JKOHE ChIHM OMJIaybl,
a3aMaTTBIK OJKargaiabl, MHTEIUIEKT II€H MOICHMET JEHIeHin
KOPCETIiHi3.
ITJI/KB OVM Opranusanus u Kypc HampaBieH Ha IPOM3BOJCTBO Kauy€CTBEHHOr0, BOCTPe0O-
304 BBIITYCK

MeAUanpoIyKIIMU

BaHHOTO COBPEMEHHBIM Ka3aXCTaHCKUM OOIIECTBOM Meua-
npoaykTa. MarucTpant CMOXXET HE TOJIBKO CO3/1aBaTh, HO H
aHAJIM3UPOBATh, MJIAHUPOBATh, MPOTHO3UPOBATH JIEATEIHLHOCTh
MeJna, MPOCYUTHIBATh PUCKH, CITIOCOOBI MX MUHUMH3AIUU. Mc-

OK2
OK3
OK 4
OK 8
OK 10

ON 3
ONS5
ON 6




10JIb30BAaTh B CBOEH JEATEILHOCTH NPUHLIMIIBI U MEXaHU3-MbI
MHHOBALIMOHHOI'O PAa3BUTHS MUPOBBIX M Ka3aXCTAaHCKUX Meua,
MyJIbTUMEAUIHBIE TeXHOoJOoruu. OCBOUTH M MCIONb30-BaTh B
CBOEH Meaua-AesTeIbHOCTUA MPUHLUIIBI KYJIbTYPhl pE€4H, JI€J0-
BOM KOMMYHHMKAallMM, MAapKeTHMHra M MeHeKMeHTa. [Jle-
MOHCTPUPOBATh YpPOBEHb MPO(ECCHOHATHLHOW MMOATOTOBKH,
TBOPYECKOE M KPUTHUECKOE MBILIUIEHHUE, I'PaXIaHCKYIO I103U-
LU0, YPOBEHb MHTEIUIEKTA U KYJIbTYpPHI.

PD/ EC

PMP 304

Production in the
media product

The course is aimed at producing a high-quality media product that is
in demand by the modern Kazakh society. The master"s student will
be able not only to create, but also to analyze, plan, predict the activi-
ties of the media, calculate risks, and ways to minimize them. To use
the principles and mechanisms of innovative development of the
world and Kazakhstan media, multimedia technologies in their activi-
ties. Master and use the principles of speech culture, business com-
munication, marketing and management in your media activities.
Demonstrate the level of professional training, creative and critical
thinking, civic attitude, level of intelligence and culture.

KII/XKO
OK

OP 305

OHpipicTiK
MPAKTUKACHI

MarucTpiiik  3epTTey TaKbIpbIObI OOMBIHINIA Meaua-3epTTeyIep
KYprizyre, OSMIOUPUKAIBIK MaTepuayjgap JKWHAyFa  apHaJFaH.
MarucTpaHT Kasipri 3aMaHFbl aKNapaTThIK TEXHOJIOTHUsIAPbl TapTa
OTBIPBIII, AKIapaTThIK-TaJIaMaJIbIK JKOHE aKIapaTThIK-
OubIrorpadsITBIK KYMBICTBI KYPTi3ei; MeIua-KbI3MET cajlachlHaa
aKMapaTThIK JKOHE KOMITBIOTEPIIIK TEXHOJIOTHSIAP bl MakilaiaHabl.

TJI/BK

PP 305

IIpousBoacTBEHH
ast IPaKTUKa

[IpennasnaueHa as IpoBEACHUS Meaua-MCcClIeI0OBaHUM, coopa
HMITUPUYECKOTO MaTepHaia 1Mo TeMe MarucCTepcKOro MCCIe0-
BaHHA. Maructpant OyneT NpPOBOAUTH HWH(POPMAIIMOHHO-
AHATUTHYECKYI0 U WH()OpMaIMOHHO-OnOmrorpadudeckyro pa-
00Ty ¢ TIPHUBJICYEHUEM COBPEMEHHBIX MH(POPMAIIMOHHBIX TEX-
HOJIOTUH; MCIOJIb30BaTh MH(GOPMAIIMOHHBIE U KOMITBIOTEpPHBIE
TEXHOJIOTHH B chepe Menna — NesTeNbHOCTH.

PD/ UC

IP 305

Industrial practice

It is intended for conducting media research, collecting empirical
material on the topic of master's research. The master's student will
conduct information-analytical and information-bibliographic work

OK?2
OK3
OK'5
OK 8

ON 4
ON 8




with the involvement of modern information technologies; use
information and computer technologies in the field of media
activities.

OxcnepuMm | Moayabai cotti | MD3XK TarpuibiMaamMan | On MarucTpimik x00aHbl JadBIHAAYABl KaMTHIABL: 3KcrnepuMmeHntrep | 13 OK 1
EHTTIK3epPT | asiIKTaraHHaH aH oTy MeH KYpPri3y, MeIua-eHIMAEp MEH Menua-OacTamaiiapra SpTypii Tanmay OK?2
TeYy KeHiH OlimM MarucTpiiK JKacay, TaKpIPbII OolbIHIIA FBUIBIMU 9A€OMETTEpAl aHa KOHE IIET OK 3
KYMBICBL a..]'lylllbl l(aﬁ.l'leT- )I(O6aHBI TleI)IeleILe 3CPTICY, HpaK”.FI/IKaJ'IBIK MaTcpuajijap XuHay, ¥CI)IHI)ICT£.1p OK 5
/OxcnepuMm | Ti: OpBIHIAYIbL 9sipriey, FEUIBIMU JKETEKIIIEpre KEHEC Oepy, ®K0OaHBIH TycayKecepiH OK 8
earaimpHO - | KK 1, KK 2, JMaibIHAAY JKOHE T. 0.
uccnenosa- | KK, 3 KK, 5 KK KaMTHTBIH
TeIBCKAS 8 MAaruCTPaHTThIH
pabota/ 3KCIIEPUMEHTTIK
Experimen | ON 1,4,8 -3CpPTTCY ON 1
talresearch | / IocJie ycnem- JKYMBICBI ON 4
work HOT0 3aBeplle- O1PM DKCIepMeH- [Ipennonaraer mMoAroTOBKY MaruCTEpCKOro IMPOEKTa: IPOBeEJe- ON 8
HUS MOAYJIsA TaJIbHO- HHE SKCIIEPUMEHTOB, Pa3HBIX BUJIOB aHAJIW3a MEIUANPOTYKIIUU
o0yuarouuiics HCCIEeA0BaTeNlb- | U MEAUAACITENbHOCTH, U3YUEHUE HAYYHOU JIUTEepaTyphl 1O Te-
Oyner: cKkas paboTa Ma- | M€ Ha POJHOM W MHOCTPAHHBIX SI3BIKAX, COOp MPAKTHUYECKOTO
OK 1, 0K 2, OK TUCTPAHTA, MaTtepuana, pa3paboTKy peKOMeHIAlHi, KOHCYIbTallii Hayd-
3,0K5, OK3 BKJIFOYAsI TIPO- HBIX PYKOBOAUTENEH, TOATOTOBKY MPE3CHTAIIMU MPOEKTA U TIP.
ON 148 XO0XKJIEHUE CTa-
/ Upon successful KUPOBKHA 1 BBI-
completion MOJIHEHUE Maru-
of the module, CTEPCKOM Juc-
the student will: cepranuu
GC1,GC2,GC |EIRM Experimental It involves the preparation of a master's project: conducting
3,GC5,GC 8 research work of | experiments, various types of analysis of media products and media
a master student, | activities, studying scientific literature on the topic in their native and
ON 1,48 including foreign languages, collecting practical material, developing
internship and recommendations, consulting research supervisors, preparing a
writing of project presentation, etc.
Master's thesis
Kopeitein | Moayabai cotri | MOKPK Maructpiik 12 OK'1
bl aTTe- asiKTaraHHaH SKOOaHBI OK 2




cranus /
Hrorosas
arTecra-
uwmst/ Final
certifica-
tion

KeiiH 0i1im
aJyIIbI
Ka0J1eTTi:
ON1,24,8

/ TlocJie ycner-
HOI'0 3aBeple-
HUA MO}Iy.J'Iﬂ
o0yyarouuiicst
oynaer:

ON 1,2,4,8 / Up-
on successful
completion

of the module,
the student will:
ON1,2,/4,8

pacimjey KoHe
Kopray /

Ou3MII Odopmenue u
3anmra
MarmucTepcKoro
MPOEKTa

WDMP Writing and

defending of
master's project

OK3
OK 4
OK'5
OK 8
OK 10

ON1
ON 2
ON 4
ON 8
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