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Henreiii/Yposenn/Level:maructparypa/maructparypa/master'sdegreeprogram

Msmenenue 1. B OII BHeceHBI OTIOMHEHHS U U3MEHEHUS peieHueM [IpaBnenust Ha OCHOBaHUHM PEKOMEHIAIUH
skcneptoB Peectpa OII IIBITuAM ot 09.03.22 r mpotokonm Ne 3

Kocranaii, 2021



I3IPJIEYIUIVIEP/PASPABOTYUKU//DEVELOPERS:

23.10.2020 xputbl DKOHOMUKA kKoHE KYKBIK HHCTHTYTHI TUPEKTOPBI A. TaOynaeHoB OCKITKEH aKaIeMHUSIIBIK
KOMUTET d3ipieni / PazpaboTaHo akageMHYECKUM KOMHTETOM, YTBEPKICHHBIM JTHUPEKTOPOM HHCTUTYTA
OxoHomukH U nipaBa A.Ta0ynaenoseim 23.10.2020 roma / Developed by the Academic Committee approved
by the Director of the Institute of Economics and Law A.Tabuldinov on 23.10.2020

¥YCBIHBIJIIBI/PEKOMEH/IOBAHO/RECOMMENDED:

BbyxranrepinikecemkonedackapykadeapaoTbipbicbiHaakapacThipbliabl,2021x.30.03.
Ne3xarrama

PaccmoTpena Ha 3acenannu kadenpsl OyXraaTepcKoro ydera u ayauTa, IpoTtokon Ne 3
0130.03.2021 .

Consideredata meetingofthedepartment,protocolNo.3dated30.03.2021y.

IL I/IqY)KI/IHOBaTLIH,I[afblaKOHOMI/IKa)KQH6K,¥KLIKI/IHCTI/ITYTTBIH9,I[iCTCM@J’IiKKOMI/ICCI/I)ICLIHI[aTaJ'IKLIJ'IaHI[LI y 2
021 x.16.04.Ne2xaTTama

OO6cy>x/1eHa Ha 3aceJaHuU METOANYECKON KOMUCCUMMHCTUTYTa DKOHOMUKHU U IpaBa
umenull.M.Yyxunosanporokosn Ne2 0r16.04.2021r.

Discussed at ameetingof themethodologicalcommissions of theP.l.Chuzhinov Institute
ofEconomicsandLaw ,protocolNo.2dated 16.04.2021y.

OkyonicremenikkeHeciHiHmeniMiMeHycbiHbLU1Ib1, 2021%.20.04. Ne4xaTTama
PexomengoBana pemeHueM Y4eOHO-METOAMYECKOro coBeTa, mpotoko Ne 4 ot 20.04.2021 r.
Recommended by the decision of the Educational and Methodological Council,

Protocol No.2 dated20.04.2021y.

Keuneci ky:xkaTTap HeriziHge :xacajibl:
- binim OepyaiH OapiblK JACHTeWiHIH MEMJIEKETTIK JKalmblFa MIHAETTI Outim  Oepy
crangaprrapsl, Kazakcran Pecmy6nukaceiablH binim skoHe ¥buibiM MHUHHCTIpiHIH 2018 xbunrsr 31
kazanaarel Ne60406yiipsirs! (05.05.2020k.03repTyiiep MEH TOJIBIKTBIPYJIAp HETI31H/E);
- OJIEyMETTI KOPINTECTIK IEH JJIEYMETTIK JKOHE EeHOEK KATBhIHACTAPBIH PETTEY KOHIHMAETI
peciyOnuKanblK  YIDKaKThl KOMHCCUSHBIH 2016kbinFbl  16HayphI3garbl  OCKITUITEH  YJTTHIK
OUTIKTLIK menoepi;
-"binmiM" canmachlHBIH cajayblK OUTIKTIIIK ImIeHOepi OUIIM KoHE FBUIBIM cajachlHAa. OJEyMeTTi
KOPINTECTIK >KOHE OJICYMETTIK-€HOEK KAaThIHACTAPBIH PETTEy MXOHIHAET1 CalaliblK KOMHUCCHSHBIH
2019xputFbl "27"kapamanarel Ne3xarraMacbIMeH OCKITIJTCH.
-Kocibu cranmapr: "MHHOBanmsnblK eHiMaep/Kpi3merTep MmapkeTuHri '"Kaszakcran Pecry6nmukacer”
Artamexen" ¥arTeik Kocinmkepnep manartacet backapma TeparaceiopbiH OacapbiabiH 24.12.2019x.
No259 oyiipeirsiHa NedKochIMITIa

Pa3padorana HAOCHOBAHUMCJIEAYIOIINXI0KYMEHTOB '
- TOCO Bcex ypoBHel o0Opa3oBaHMs, YTBEPXKAEHO INpukazoM MuHHCTpa o00pa3oBaHus U
HaykuPecnyomuku Kazaxcran ot 31 okTsa6ps 2018 roma Ne 604(c u3MEeHEHUSIMH U JOTIOJTHCHUSIMHU
0105.05.2020r.);
- HarmmonanpHas pamka KBaMUKANMKA, YTBEpKJAeHHAs MPOTOKoJIoM OoT 16 mapra 2016 roma Pec-
nyOJIMKaHCKONW TPEXCTOPOHHEH KOMHCCHEH MO COIMaIbHOMY MapTHEPCTBY M PEryJIUPOBAHUIO CO-
UAJbHBIXUTPYIOBBIX OTHOIIICHHIA;
- OTpacneBas paMka kBanudukanuii chepsl «O06pazoBanue». Y TBEpKAeHA MPOTOKOIOM OT Ne3 oT
«27» vos10pst 2019 roma OTpacieBoit KOMUCCHEH TIO COIMAILHOMY IMAPTHEPCTBY U PETYITUPOBAHUIO
COIMATBHBIX u TPYIOBBIX OTHOIIECHUH



B cpepe 00pa3oBaHUs U HAYKHU.
- [Ipodeccronanbhblil cranaapt: «MapKeTHHT HHHOBAIMOHHOM Tpoaykuuu/yciyr» llpunoxenue
No 4x mpukazy 3amectutens [Ipencenarens [Ipapnenust HanimonanpHOW nanaThel NpeaIpUHUMATENICH
Pecnyonmku Kazaxcran « Arameken» oT 24.12.20191.Ne259

Developedon the basisofthefollowingdocuments:
- SES of all levels of education, approved by order of the Minister of Education and Science of
theRepublicofKazakhstan datedOctober31,2018 No0.604;
- National qualifications framework approved by the protocol of March 16, 2016 by the Republic
antripartite commissionons ocialpartner shipandre gulation of socialandlaborrelations;
-SectoralQualificationsFrameworkofthe"Education”sphere. ApprovedbytheMinutesNe3dated"27"
November 2019 of the Branch Commission on social partnership and regulation of social and
laborrelations
inthesphereofeducationandscience.
-Professional standard:"Supportforaninnovativeproject”AppendixNo.4totheOrderoftheDeputy
Chairman of the Board of the National Chamber of Entrepreneurs of the Republic of
Kazakhstan"Atameken "dated24.12.2019No0.259

©KocraHalicKuii pernoOHaIbHBIN
yHUBepcuTeTUMEHU A.baliTypcbiHOBa



Binim Oepy 6armapiaMacbIHBIH HaCIOPTHI
ITacnopToOpa3oBaTeabHONNPOrpaMMbI

Passportoftheeducationalprogram

bbb koapl xoHe
ataypl/KonunasBanue
o1l

OPcodeandname

7M04106MapkeTrHr

Binim Oepy canachbIHBIH KOABI
JKIHe KiKTeyi/
Kopuxnaccuduxanus
odJ1acTu

oopazoBanus/Code

and classification the
fieldofeducation

7MO04 BusHec, 6ackapyKoHEKYKbIK
/busHec,
yrpasieHueunpaso/Business,manage

mentandlaw

Jasipjiay 0arbIThIHBIH KOABbIMEH
kikrenyi/butim 0epy
darnapJamManapsl
To0bI/BiniMOepy
OarnapJiaMaaapbIHbIH TOOBI
Koa u kiaaccupukanus
HanpaBJIeHUH
noaroroBkun/I'pynna
oOpa3oBaTesibHbI
xnporpamm/

Code and
classificationareasoftraini
ng/Groupofeducationalpro
grams

7MO041Busneckonebackapy/bustec u ynpasierue/Business
andmanagement

MO75MapkeTHHT XoHe kapHaMa/MapKeTHHT U peKiama/
Marketing and Advertising

BiniMbbTypi/BunOIl/EPtype

Konnansicrarel/JleticTByromas/Acting;

BBXCX  oOoiipiHma BBXCII/MCKO/ISCED7
AeHreiil/YpoBeHbII0

MCKO/ISCEDlevel

Y1 YBII/HPK/NQF7

OolibIHIIaeHTeli/ Y pOBeHb MO
HPK/NQFlevel

CB1I 6ojibiHmIaneHreiii/ Ypo-
Benbio OPK/ORKIlevel

CBIL/OPK//ORK7(7.1)

OKBbITY
HbIcaHbl/Popma
o0yuenusi/Formof
study

Kynnisri/Ounoe/Fulltime

Oxymep3imi/Cpoko OyueHus
/Trainingperiod

2kbLT/2r0oaa/2years

OkpITy Tinti/ SI3pIKOOYUYeHUS
/Language ofinstruction

KazakkoHeopsbic/kazaxckuiinpycckuii/kazakhandrussian

Kpeaut xesemi/
Oo6bemkpenuTos/Loanvolume

AxaneMusutbiK Kpeaut 120/ AxageMUuecKux
kpeantoBl20/Academiccredits120ECTS

Bisim Gepy 6araapiaamachinbin MakcaTol/ Iless o0pa3zoBaTesbHoil mporpammbl/ The purpose

of the education alprogram

O3iH-031 KETUIAIPYTe KOHE 631H-031 JaMbITyFa KaOlJIeTTi, Oe/iceHai oMip OOibI xkaHa OLmiMIl ©3 OeTiHIIe
IIBIFAPMAIIIBUIBIKIICH UTePy KKETTUIIT MEH JaFAbIChl 0ap jkaHa (GOopMAaIlUsHBIH MapKETUHT MaMaHbIH
JMadbIHIaY; KOCIOM MOJCHHUETI JKOFaphl, OHBIH 1IIH/IE KOCION KaphIM-KAaThIHAC MOJICHUETI Oap, )KOFaphl
a3aMaTThIK YCTaHBIMBI 0ap, 3aMaHayn FEUTBIMU-TOKIPHOEITIK MocemeNnepAl TYKbIPbIM/IA XKoHE IIele
aJaThIH, MIEIarOTUKANBIK, FRUIBIMH-3EPTTEY JKoHE 0acKapy KbI3METiH TaOBICTHI )KY3€Te achipa alaThiH;
3epTTey AaFAbUIapbIH MEHIEPY, SPTYPIIi AeHIeHIeri FRUIBIMU-3ePTTEY KbI3METIHE KaThICy, JOKTOPaHTypaaa
FBUTBIMH JaUbIHBIKTHI )KAIFACTHIPY; YHUBEPCUTET MEAarOrHKachl MEH ICUXOJIOTHACHI CANTAChIH/IA KKETTi
MHUHUMAJIIBI O1TIMIi JKoHE YHUBEPCUTETTET] MeAaroruKajblK TOKIpUOCHi aiy.




IToaroToBka cnenManucTa MapKeToJIOra HOBOM (hOpMaIlnu, ¢ CIIOCOOHOCTBIO K CAMOCOBEPIIICHCTBOBAHUIO U
CaMOPAa3BUTHIO, IIOTPEOHOCTHIO M HABBIKAMHU CAMOCTOSTEIHHOTO TBOPUECKOTO OBJIA/ICHUS HOBBIMHU 3HAHUSIMH B
TEYeHHUE BCEH aKTHBHOM KI3HEICATSIHLHOCTH; C BRICOKHM YPOBHEM NPO(ECCHOHATBHON KYIbTYPHL, B TOM YUCIIE H
KYJIBTYPBI IPO(ECCHOHANTEHOTO OOIICHUS, ¢ BBICOKOU TPaXKIAHCKOM MO3UIKEH, CIOCOOHOT0 (hOPMYITHPOBAThH U PEIIaTh
COBPEMCHHBIC HAYYHBIC U MPAKTHUCCKUE MTPOOJIEMBI, YCIICIITHO OCYIIECTBIISATh eIarornIecKyro, HayqHO-
HCCIIEIOBATEIBCKYIO M YIPABICHICCKYIO ACATEIEHOCTR; IIPHOOPETaTh HAYIHO-HCCIIEJOBATEIHCKUE HABBIKH,
Y9acTBOBATh B HAYYHO-MCCIEIOBATENECKAX MEPONPHUATISIX PA3IMIHOTO YPOBHS, IPOAOIDKATh HAYYHYIO IOJTOTOBKY B
JIOKTOPAHTYPE; NOAYYaTh HEOOXOJUMBII MUHIMYM 3HAHUH B 00JIACTU BY30BCKOM MEIATOTMKH U TICUXOJIOTUU H OTIBITa
npenogaBanus B BY3e.

Preparation of a marketing specialist of a new formation, with the ability for self-improvement and self-development,
the need and skills for independent creative mastery of new knowledge throughout their active life; with a high level
of professional culture, including the culture of professional communication, with a high civic position, able to
formulate and solve modern scientific and practical problems, successfully carry out pedagogical, research and
management activities; acquire research skills, participate in research activities at various levels, continue scientific
training in doctoral studies; receive the necessary minimum knowledge in the field of university pedagogy and
psychology and teaching experience at a university.

Bepiserin mapexe/TIpucy:xnaemas crenenn/Awardeddegree

«7M04106MapkeTrary OinimM 6epy OaraapiaMachl OOMBIHINIA SKOHOMHKA FRUTBIMIAPHI MATUCTPI

MarwucTp SKOHOMHYECKHX HayK IT000pazoBaTenbHO wporpamme «7M04106MapkeTHar»

Master of Economic sintheeducational program «7M04106Marketing

Mawman Jaya3biMaapbiabiH Tizoeci/Ilepeyens nomxnocreii mo OIN/Listofpositionson OP

WHHOBaNMSIIBIK JaMyMEHeKep, MapKeToJIoT, MapKeToJor-rayayibl, PR-MeHemkep, MapKeTHHT OertiMi
OaCTBIFBIHBIH OPBIHOACAPHI, OKBITYIIBL,FBIIBIMUA KbI3METKED.

Menemkep 10 HHHOBaLIMOHHOMY Pa3BUTHIO, MAPKETOJIOT—aHAINTHK, PR—MeHemkep, HaualbHUK OTAeTa
110 MapKETHHTY, 3aM.HauyaJIbHUKA OTJIeJIa TOMAPKETHHI'Y,IPETIO1aBaTe b, HAYYHbII COTPYAHUK.

Managerforinnovativedevelopment,marketinganalyst,PRmanager,headofmarketingdepartment,deputy.
HeadofMarketingDepartment,Lecturer,Researcher

KacionkbmerodbekTisiepi/ OdbekThinpodeccnonaibHoiinesrenbHocTn/Objectsofprofessionalactivity

HapbIKTap (Tayap, KOp, aKmapar, Kamural, eHOCK:KOHEeT.0./.); MEeMJICKETTIK MeKeMeliep; KbI3MET KOpCeTy
KOCIIPBIHAAPH! (KOHAKYHIIEp, KOFaM/IbIKTaMaKTaH IbIPyKICITOPBIHAAPEI, TYPHCTIK (UpMaiap, SKCKYPCHSITBIK
010pO0);eHIIPICTIK YKOHE JIeTIAIBIK KOCITIOPBIHIAP; XAIBIKAPAJIBIK cay/ia NajaTanapbl,cayayiiepi;KeiK skoHe
KOMMYHHUKAIVSIIAP;KoiMa MIapyalibUTbIFbL,cascCH O11iMOepy;KOFaMIbIK YIbIMIAp;0lTiM Oepy YiBIMIaphI

pbiHKH  (TOBapHble, (OHAOBBIE, WHPOPMAIMOHHBIC, KaluTana, TpyJa MWT.J.); TOCyJapCTBEHHEIC
VUPEXKICHUS; IPENPUATAS  YCIYr  (TOCTUHHIIBI, TPEANPUSATHS OOIECTBEHHOTO TUTAHWS, TYPUCTCKHE
(HPMBIL,IKCKYPCHOHHOEOIOPO ); TIPOU3BOICTBEHHBIEHUITOCPE THUUECKUETIPEITPUSTHS

MEKIyHapOJHBIETOPT OBBIENIANIATHL; TOPrOBBIEOMA; TPAHCTIOPTHKOMMYHHKAILIH; CKITIaICKOEX 035 ICTBO; [TOJIN
THYecKue 00pa30BaHusl;001ECTBEHHbIE OPraHN3aLMU;0praHU3aMy 00pa30BaHus

markets(commodity,stock,information,capital,labor,etc.); governmentagencies;
serviceenterprises(hotels,cateringestablishments,touristcompanies,tourbureaus);
manufacturingandintermediaryenterpris-es; international chambersofcommerce;  tradinghouses;transport
andcommunications;warehousing; political

entities; publicorganizations; educationalorganizations

Kaciou kpi3meT Typuiepi/Buabl npogeccuonanbHoii aesirebHocTi/Professional activities

FBUIBIMH-3epTTEY; OiTiMOepy;yibIMIacThIpy-0ackapy; ecenrey-xobanay, KCIepuMeHTTIK-3epTTey; JKapHaMa
OHM3HECI; TOrMCTUKANBIK OM3HEC.

Hay4YHO-MCCIIEIOBATENbCKasl; 00pa30oBaTeNbHasl; OpraHn3aliOHHO-YIIPaBIEHUYECKas; pacueTHO-TIPOEKTHA,
9KCIEPUMEHTAJIbHO-UCCIIEIOBATEIbCKAsl, PEKJIaMHBIION3HEC; JIOTUCTHIECKUIHOU3HEC.

research; educational; organization alandmanagerial;calculationanddesign,experimentalresearch;advertising
business;logisticsbusiness.

Kaciou kpi3MeTiniH GpyHKmusiapsl/@yHkonn podeccnoHaIbHOI nesTeibHOCTH/Functions of
professionalactivity

Bapasik OemiminenepAiH KbI3METiH YHBIMIACTBHIPYABI XKETUIAIPY KOHIHACTI ic-IIapanapabl 93ipiey;

OPTYpIi cananmapja MapKETHHITIK 3epTTEYJIepl KY3ere achlpy; CEPBUCTIH CTPATETHSICHIMEH TaKTHKACHIH,
MapKETHHT OIODKETIH JKOHE KOCITOPBHIHHBIH OM3HEC-)KOCIIAPBIH 931piIeyre KaThICY; KOCITOPBIHABI OacKapy
OOMBIHIIA  KBIBMETTI  YVUBIMAACTBIPY,  KOCHapliay  JKOHEYWIECTIpy  JKOHE  HApBIKTHIK  JKOHE
CaTaNIBIK3KOHOMHUKAHBIKAIBIITACTHIPY;dpTYpilicanaliapaaybuliapyanibUIbIFbIOHI MiHiHiCKEaChIPBLTYBIH
OakpuTayqpl JKy3ere acelpy Oackapy jkoHe Oakputay; OeHiHAiK OaFbITTarbl MOHAEp OOWBIHIIA OiliM
OepyOarmapiramManapbIMEHOKY-0IICTEMEITIKKEIICHACPII 931pJIiey




PazpaboTka MeponpusTHii 10 COBEPIIEHCTBOBAHUIO OPTaHHU3AINHN ACITEIHBHOCTH BCEX
TOIpa3AeTICHHIT;0CYIIeCTBIIEHE MaPKETHHTOBBIX HCCIIEIOBAHUNA B PA3IMIHBIX OTPACIIAX; YIaCTHE B
pa3paboTKe cTpaTeruiy TAaKTHKH CepBHca, OI0KeTa MapKeTHHTa M OM3HeC-TUIaHa MPEATPUITIS,
OpraHu3alysl, IJIAaHUPOBAHNE UKOOPIUHAIUS JCSTEIBHOCTHU 0 YIPABICHUIO MPEAIPUITUEM
WH(GOPMUPOBAHUE PRIHOYHOW U OTPACIIEBOMIKOHOMHUKH; OCYIIIECTBIIEHNE KOHTPOJIIA, 32 pean3annen
CEJIbCKOXO03SICTBEHHOM MPOAYKIIUU B Pa3TMIHBIEOTPACTH HAPOIHOTO XO3HCTBA;yIIPaBICHNE 1 KOHTPOJIb
arpoNpPOMBIIIJICHHOTO KOMITJIEKCA B PA3THYHBICOTPACIIH X03HCTBOBaHMSI; pa3paboTka 00pa30BaTeIbHBIX
MPOrpaMM M y4eOHO-METOAMYSCKUX KOMIUICKCOBIIOAUCITUTIMHAMIPO(MUIEHONHAIIPABICHHOCTH

Development tofmeasurestoim provetheorganization of theactivitiesof alldepartments;implementationof




marketing research in various industries; participation in the development of service strategy and
tactics,marketing budget and business plan of the enterprise; organization, planning and coordination of
enterprisemanagement activities and the formation of a market and industry economy; control over the sale of
agriculturalproducts in various industries; branches of the national economy; management and control of the
agro-industrial complexin variousbranche sof management; development of educational programs and
educational and methodological complexesin the disciplinesof the profileorientation

BbBooiibinmaokynaTuxkesepi/PesyabrarsiodyuyennsimoOIl/EPlearningoutcomes

Oky OarmapiiaMachlH COTTI asKTaFaHHAH KeHiH OiiM amynisl KaOieTTi:

ON1 canansix sxoHe TIOHAPATBIK YKBIMAAP B 6aCKapy, KOPIIOPATHBTIK GACKAPY/IbI JKY3€ETe ackipy, 63iH-031 GaKsLIay
JKoHe OacKaiapabl OaKplIay KaOileTTepiH KopCeTy;

ON2 rrumbivu 3eprTeynep, Ko6anbIk ic-mmapanap JKyprizyre, HOTHXEIEPi 63 GETiHIIE Tanmayra

JKOHE YChIHYFa KaOlJIeTTi;

ONS3 cBIpTKEI OpTaHbI KAKCAPTY YUIIH UAESSIAP/IBI, KOJI JKETKI3LITEH HITHKETEP I KIHE

WHHOBAIISUIAPIBI LIrepiieTyre KaoineTTi,

ON4 seprrenerin cananarsl npoOiaeManapabl aHBIKTAYFa, KYHe olay Herizinae yHeMIi oHIipicTiH
QIIEYMETTIK JKayaIrKepIIUTITiH eCKepe OTBIPHII, CTPaTerusIapabl, SIiCTEpIi )KOHE OJIap. bl HICTITY

JKOJIJAPBIH aHBIKTayFa KaOineTTi;

ONS5 sxana »oHe KaHa FHUIBIME TYKBIPBIMIAMaNap MEH TEOPUsIIAp bl KOJIIAHA OTBIPHII, KICiOU canagarsl ;KoHe
MIOHAPAJIBIK KOHTEKCTEr MacesIeNep i Iemle anapl;

ONG rpuibIME 6iiM MEH 9iCHAMANAPIBIH CUHTE31 MEH HHTErPALMACH] HETI31HIE HHHOBALIMAIBIK

OHIMJII KYpY YIIiH ©3iHiH FEUIBIMH 3epPTTEYJICPiH XKYyprize anansl, KociOu camanarsl FEUTBIMHBIH

JKaHa JKETICTIKTEPI asiChbIH/A )KOOAIIBIK KbI3METTI )KY3€Te achlpa ajajbl;

ONY7 sputbiMu 5xa3y oHE KOMMYHUKALHS JAFABUIAPEIH MEHTEPIeH, 63 KOPBITHIHbLIAPBIH

JIONIeNIeH amapl, oapabl KOciOH MiKipTajiacTapaa KOpFail amasr;

ONB8 xoMmaHUSHBIH MAPKETHHITIK KBI3METIH YIUBIMIACTHIPYFa, MAPKETUHTTIK CTPATETHSIAPIbL,

OHiM, 0aFa, MApKETHHT KOHE KOMMYHHUKAIIHSJIBIK CasiCaTThl MApPKETHHT TOXKIpHOECiHAe a3ipiieyre

JKOHE iCKe achIpyFa KaOuieTTi;

ON9 mapkeTHHTTIK 3epTTeyJiep KYPrisy, AEPEKTEP/Ii JKUHAY KOHE OHIIEY, TAIIAMAIBIK

ecenTepi NaiblHIay JaFIbUIapblH MEHICpIeH;

ON10 npesenrarusnap, xapHaMansIK koHe PR-akuusnap Kemene oTKi3y, )KeKe CaTybl, KOpMeIepI,
KIPMEHKeJIep/li YHBIMAACTBIPY, OTKI3y i BIHTATAHIBIPY KYpalAaphlH MaianaHy JaFJbulapblH MEHIepreH
ON11 kapss! yiibIMAapbIHBIH MAPKETHHITIK KBI3METIH YHBIMIACTHIPYFa, CANATBIK EPEKIIETIKTI €CKEPE OTBIPHIIL,
KapoKbl KbI3METTEP1 HAPBIFBIH/A MAPKETHHITIK TEXHOJIOTHsIAP bl KOJIaHyFa KaOiieTTi;

ON12 tuimai catynpi, cayna Tycaykecepiepil OTKi3yIiH, MEPUYAHIAW3HHT KYPATJIAPBIH CATY KIHE KOIIaHy
MPOIIECIHIC KETICCO3AEP KYPIi3yIiH diCTEPi MEH dICTEPiH MECHIEPIeH.

Iocre ycnientHOro 3aBepIIeHns TO MPOrpaMMbl 00YJarOIUIACIO Y/IeT:

ON1 nemoHCTpHPOBAaTH YMEHHEM PYKOBOAUTH OTPACIEBBIMU U MEKIUCIUILTHHAPHBIMHI KOJUIEKTUBAMH, OCYIIECTBIISTh
KOPIOPAaTHBHBIN MEHEPKMEHT, CIIOCOOEH K CAMOKOHTPOIIIO ¥ KOHTPOJIIO JIPYTHX;

ON2 criocoGen npoBOAUTE HAYYHBIE UCCIIENOBAHNUS, IPOEKTHYIO JEATEILHOCTh, CAMOCTOSTENBHO

AHAJIU3UPOBATh U MPEACTABIIATE IMMOJTYUYCHHBIC PE3YIIbTATHI,

ON3 criocoGen nmpogBKTaTh WIEH, JOCTHIHYTHIE PE3YIIBTATH M MHHOBAINY [ YIydIICHUS BHEIIHEH

Cpebl;

ON4 criocoGer BBISBIATE MPOBIEMBL B UCCIIEAYEMON 00IACTHU, ONPENENATH CTPATEIUH, CIOCOOBI U ITyTH

UX PEIIeHHUS C YIETOM COIMAIFHON OTBETCTBEHHOCTH OEPEMNIIMBOTO ITPOM3BOICTBA HA OCHOBE

CHCTCMHOT'O MBIIIJICHUA,

ONS5 criocoGen pemats mpo6ieMsl B Tpo(eCCUOHATBLHON chepe N MEKTUCIUIUIMHAPHOM KOHTEKCTE ¢ IPUMEHEHHEM
HOBBIX Y HOBEMIIIMX HAYYHBIX KOHUEIMLUNA U TEOPUH;

ONGB criocoGer mpoBoIMTE COGCTBEHHOE HAYIHOE MCCIIEI0BAHHE ISl CO3IaHMs MHHOBAIMOHHOM

MMPOAYKIIMK HA OCHOBE CUHTE3a U UHTCTPAallu HAYYHBIX 3HaHI/If/'I, )5 MeTOJlOJ'IOFPIﬁ, OCYHIECTBIIATDH IIPOCKTHYIO
JIeATEPHOCTh B KOHTEKCTE HOBEHIIIMX JTOCTIKEHNUH HAYKHU B PO ECCHOHATBHOMN cdepe;

ON7 BnazmeeT HaBBIKAME HAYYHOTO MUCHMA U KOMMYHHKAIMH, CIIOCOOEH apTyMEHTUPOBATEL CBOU BBIBOJIBL,
OTCTauBaTh UX B NPO(ECCHOHANBHBIX IUCKYCCHSIX;

ONB8 crocoGen oprann3oBath MApKETHHTOBYIO JEATENBHOCTh KOMIIAHNH, Pa3pabaThiBaTh U

peann3oBaTh MapKETHHIOBBIE CTPATEIMH, TOBAPHYIO, IEHOBYIO, COBITOBYIO 1 KOMMYHHKATHBHYIO

MOJIMTHKY B MPAKTHKE MapKEeTHHTa;

ON9 Bnazneer HaBbIKaMy MPOBEAEHHS MAPKETUHIOBBIX HCCIIENOBAHUH, cOOpa U 06PaGOTKH IaHHKIX, OTOTOBKH
AQHAJTMTHYECKHUX OTYETOB;

ON10 Bnaneer HaBbIKaMHU POBEEHUS B KOMILIEKCE MPE3CHTAIMMN, PEKIaMHbIX U PR-akimii, opranusanuu TuuHOR
MPOJIa’KH, BBICTABOK, IPMapoK, YMEHHUE UCIIOJIb30BaTh CPEACTBA CTUMYJIMPOBAHUS COBITA;

ON 11 cnoco6Gen oprann3oBaTh MAPKETUHTOBYO JIEATETLHOCTD (PMHAHCOBBIX OPTaHU3AIMIH, IPUMEHSATH
MapKETHHTOBbIC TEXHOJIOTHH Ha PhIHKE (PHHAHCOBBIX YCIYT € YUETOM OTPACIIEBON CHICIU(HUKHY;

ON12 Brazneer Texunkamu u MeTonamMu 3hGEKTUBHBIX POJAXK, MPOBEIECHHUS TOPIOBBIX MPE3CHTAIIUHN, BEJICHUS




MEPEroBOPOB B MMPOLCCCC NPOAAKU U TPUMCHCHNA NHCTPYMCHTOB MepanHaﬁ3HHFa.

Uponsuccessfulcompletionofthisprogram,thestudentwill:

ONL1 demonstrate the ability to lead industry and interdisciplinary teams, carry out corporate management, is capable of
self-control and control of others;

ON2 is able to conduct scientific research, project activities,

independently analyze and present the results obtained

ONS3 is able to promote ideas, achieved results and innovations to improve the

external environment;

ON4 is able to identify problems in the area under study, identify strategies, methods

and ways to solve them, taking into account the social responsibility of lean

production based on systems thinking;

ONS5 is able to solve problems in the professional field and in an

interdisciplinary context with the application of new and latest scientific

concepts and theories;

ONG is able to conduct its own scientific research to create innovative

products based on the synthesis and integration of scientific knowledge

and methodologies, to carry out project activities in the context of the

latest scientific achievements in the professional field;

ONT7 has the skills of scientific writing and communication, is able to

argue his conclusions, defend them in professional discussions;

ONB8 is able to organize the company's marketing activities, develop and

implement marketing strategies, product, pricing, sales and

communication policies in marketing practice;

ONB9 has the skills to conduct marketing research, collect and process data, prepare
analytical reports;

ONZ10 has the skills of conducting presentations, advertising and PR campaigns in a complex, organizing personal
sales, exhibitions, fairs, the ability to use sales promotion tools;

ON 11 is able to organize marketing activities of financial organizations, apply marketing
technologies in the financial services market, taking into account industry specifics;
ON12 has the technigues and methods of effective sales, conducting trade presentations,
negotiating during the sale process and using merchandising tools.




CooTHeceHne pe3yIbTAaTOB 00y4eHHUsI 10 00pPa30BaTeIbHON MporpamMme

MapKETHHIa»

"Mapkerunr''c [IpodeccnonanbHbIM cTaHAAPTOM «CHeHATHCTHHHOBAIMOHHOTO

"MapkeTuHr" 6iim0epy 6arnapaamMacsl 00HbIHIIA OKBITY HOTH:KeJIePiHiH apakaThIiHachI"

«AHHOBAIMAIBIK MapKeTHHIMaMaHbI»Kaciou cranaapTeiMeH

KAPTOUYKA NPO®ECCHUH: «CnenmaJucT HHHOBAIIMOHHOI0 MapKeTHHIa», 7 ypoBenb OPK —
MaructparypaKOCIBUKAPTA: «nnoBauusiasikMapkeTuirmamansi», CBI 7 nenreii—-Marucrpartypa

ON/PO KC enoex Binikrinik,narnsuiap/ Binimaep/3nanus JIMYHOCTHBIE
¢pynkuusnapsl/TpynoBbie Ymenua,nasvicu unpodgeccuoHaIbHBI
pynxnunllC €KOMIIeTeHIIUH

(I1IC)/Kexke
JKOHEKJCIOUKY3BIpeT
TiJiKTEp
(KC)
ON/PO2,-ON/PO3,0N/PO4 Tpynosas GpyHkIus BruiBienue npobnem u gopmuposa- | HopmaTtusablenpaBoBeieakT | Kpurnueckoe,cucrem-
1Pa3paboTtka HueneneinccnenoBanus. Onpene- BI,peryIupyromuueMap- HOEMBIIIIJICHUE.
TEXHOJIOTHHITPOBEICHUSMAPK | JICHHEMapKETHHIOBBIXTHCTPYMEH- KkeTuHropyoaestensHocTh.O | [Ipodeccnonanbhas
€THHTOBO-TO UCCIICAOBAHHUS | TOB,CIIOMOIIBIOKOTOPBIXOYAYTIONYY | COOCHHOCTUIPOBEACHUSICOLM | KOMMYHHUKAIIHSL.
CHCIIOJIb30BAHUEM  MHCTPY- | €HBIKOMILJIEKCHBIEPE3YJIbTa- OJIOTHYECKUXHUCCIEI0- JluuHast ~ OTBETCTBEH-
MEHTOBKOMITIEKCaMapKe- TeinccaenoBanus.[loaroropkaucorna | Bauuid. IlpunnunsicucTem- HOCTB3ape3yJIbTar.
TUHTaAJISIPa3BUTHANHHO- COBaHHEIIaHANIPOBEICHUAMAPKETHHT | HOoroanaiausa.Meropinc- JIupepckue

Ballil |
MHHOBAIIMOHHBIXTCX
HOJIOTHH.

oBorouccienosanus.[loncknepBuino
HUBTOPUYHONMAPKETUHTOBOHHH(OD
Malluu.
PazpaboTkaTeXxHUUECKOT03aAaHUSI AT
SIPOBEICHUSIMAPKETHHI OBOTOMCCIIENT
OBaHMS.

YcraHoBieHue CPOKOB u
TpeOOBaHUIK MIPOBEIECHHIO
MapKETHHIOBOT'O UC-CJIEI0BaHMSL.
Hcnonp3oBanuemeTonacobopa,cpencT
BaxXpaHEHUANOOPAOOTKIMAPKETHHTO
BOMHMH(DOpMAUUATISTIPOBEICHNUS
MapKETUHIOBOTO UCCIIE-OBaHUS.

M0JIb30BaHUSIIPUKIIAIHOTOTIP
OTPaMMHOTO
00ecTieYeHU SIS BBITOTHEHN
SICTaTUCTH-

yeckuipacuetoB. Teopus,MeT
OJIBIMMHCTPYMEHTHIBOOIACTH
MapKETHUHTOBBIXCOCTABIISIOL]
WXWHHOBALMA, MHHOBALIMOHH
BIXTOBApOB(YCIIyT),HEMATEPH
ATHHBIXaKTUBOB(OPEHIIOB).
WHcTpymMeHTsI Openn-
MEHeKMeHTa. MeTosbl u3y-
YEHUSBHYTPEHHETOUBHEILI-
HEro PBIHKA, ero
MOTEHIMAJIan TEHACHINN
pa3BUTHSL.

kauecTBaHeTBOPKUHT,H
ATMYACIIMPOKUXKOHTAK
TOBBHUHIYCTPUHU




[TpouierypeITeCTHPOBAHUSMH
HOBaIlUOHHBIXTOBAPOB(YCIyT
),HeMaTepHaIbHBIXaKTHBOB(O
PEHIIOB).

TpynoBas pyHKIHS
2PeanuzanuaupacnpocTpa-
HEHUEMapKETHHT OBBIXHC-
CIE€IOBAaHUN, MPOrpaMm

CHUCTIOJIb30BaHUEM

HHCTPY-
MEHTOBKOMIIJIEKCaMapKe-
TUHTa B

UHHOBAILIMOHHOWNIES
TEIBHOCTH.

Peanuzanust 1 COBEpLICHCTBOBAaHHE
ACCOPTUMEHTHON HOJMTUKU OPTaHU-
3auuu. [IpoBeneHue KOMMYHHMKAIM-
OHHBIX (pexaMHBIX)
KaMITaHUHBOONIAcTH TOBapoB(yCHyT,
OpeHI0B).
Pa3zpaboTkaTeXxHUYECKHX3aJaHUITHA
co3maHre (UPMEHHOTO CTWISL Op-
ranuzainuu, ee OpeHma. OrieHka
CTOUMOCTH OpEHJIOB OpTraHU3aIHi.
PazpaboTtka cpencTB M KaHalbl KOM-
MYHUKAIMH UIS  [POBEIEHUSIIONH-
THUKHUI €HO 00pa30BaHUsI.

CpaBHeHHE  PBIHOYHBIX IL€H U
LIEHKOHKYPEHTOBHATOBAPHI(YCIIyTH).
[IpoBeneHne MapKETHHIOBBIX HCCIIe-
JIOBaHMH IO IIEHaM Ha TOBapHI (yciry-
ru).IIpoBenenneayauTalieHOBOHIIONN
TUKUOPraHU3alru. AHATA300IbIINX ]
AHHBIX,0a3/JaHHBIX UMTHOM
nHpOpMALMM TIO CHCTEME  pac-
npenenenns. OnieHKape3ynbTaTHB-
HOCTH KaHaJOB pacrpesieieHus (Iu-
CTpUOYIINY ) MHHOBAIITHOHHOUIIPO-
OYKLIUH. Y IpaBIeHUePOJaKaMU
WHHOBAIIHOHHOMIIPOYKLIMH.

Mertoapiu 3yueHHs: BHYTPEH-
HETO U BHELIHETO PhIHKA,ETO
noTeHIyaga ¢ TeHICHIUHN
pasButus.lIpouenypeirec-
TUPOBAHUS MHHOBALIMOHHBIX
TOBapoB(YCIIyTr),HemMaTepu-
ILHBIX aKTUBOB (OpEHIOB).
MeTtoas! HCIIOJIb30BaHM
MPUKIIAIHBIX OQHUCHBIX MPO-
rpamM JJisl BBITIOJTHEHUS CTa-
TUCTHYECKHX pacyeToB. Me-
TOJIbI UCTIOJIb30BAHMUS IPH-
KIQJHBIX  OQHUCHBIX  IPO-
rpamMM miist cbopa uo 6padoT-
KA MapKeTHHI'OBOW HH(OP-
Mauud. HopmarusHsle nipa-
BOBBIE aKThI, PETYJIUPYIOIIUE
MapKEeTUHTOBYIO  JI€SITENb-
HOCTb.

Kpuruueckoe,cucrem-
HOEMBIILIJICHUE.
[IpodeccuonanbpHas
KOMMYHUKAIUSI.
Jlnynast ~ oTBeTCTBEH-
HOCTb3ape3yJbTarT.
Jlunepckue
kadyectBaHeTBOpKUHI,H
AIMYUCHIMPOKHUXKOHTAK
TOBBUHIYCTPUH




Bijtim Gepy 6arnapiacbinbin Ma3MyHbl/Cojlepxanne oopa3oBaresbHoii nporpammsbl/ Contentoftheeducationalprogram

Moaymnbaig Monyns6oiteramaOH/ Kommo | Ilonpme [TonHIH [TonHIHKBICKaIIaMa3MyHBI/ Kpemn Ce- Kansimnrac
ataybl/Ha- POmnomonaymto/Modulelearning HEHT P /ToxipnbeHiHaTay Kpatkoeonucanuenucuuuinasl/Briefdescriptionof TTEP MecT | aTbIH
3BAaHUEMO- outcomes OUKim | Kombl pi/HaumeHoBaHue thediscipline caHbl/ p/Se KOMIIETEH
nynsi/Modu (MK, /Konx AACTIHTUIHHBI Kox- mest UsIap
lename KOO, | muc- /mpaKTHKH/ BO er (xoaTTap
TK)Y | uumn- !\Iamedlsglpl Kpe- b1)/Dopm
inespractice
WK, JIUHBI/ JTUTOB/ UpyeMbIe
kommo | The Numb KOMIICTCH
HEHT code er of 005071
(OK, discipl credits (xomp1)/Fo
BK, ines rmed
KB)/C competen
ycle, cies
compo (codes)
nent
(OK,
VK,
KV)
Kanrmst Monyabai corTi BIIK | GTF Fouibiv ITon apHaiibl (QWIOCOQUSIBIK TaAay/bIH [OHI  pETiHJE 3 1 ON
KaCiou asiKTaFaHHaHKeHin Oimim OOK /5201 TapuXbIMCH FrutbiM peHOMEHIHIH MoceleNIepiH KapacThIpaabl, FEUTBIMHBIH 3,0N5
HIOHZEP anymer  Kabaerri:ON2, ON 3, dbunocoduscer TapuXbl MEH TEOPHUSACHI, FHUIBIMHBIH JIaMy 3aHIbUIBIKTAPLI
ONS5, ON 4,0N10,0N12 JKOHE FHUTBIMU OUTIMHIH KYPBUTBIMBL, FBITBIM MaMaHIIBIK, )KOHE
Tocse yememmoro gneyle[eTTiK  HHCTHTYT periHzne, FbUIBIMU 3epTTeynepn%
O6me 3ABEPUICHUAMOLY 1106y SatoHiics KYPrisy omicTepi, FEUILIMHLIN KOFaM JaMyBIHAArbl penti
npodecchon | Gyger:ON2, ON 3, ON5, ON Typajibl OLTIM/II KaJIBIITaCTHIPAIbI
aJIbHBIC 4,0N10,0N12 B/BK | |IEN5
JHACLIUIUINH 201 Ucropus JluciuruinHa BBOJUT B TpoOJieMaTHKy (eHOMEeHa HAayKH Kak
Bl Uponsuccessfulcompletionofthe upuocodus MpeaMeTa ClieuaIbHOro pruoco)ckoro aHamusa, GopMupyet
module,thestudentwill:ON2, ON HaykH

Generalprofe
ssionaldiscip
lines

3, ON5, ON4,0N10,0N12

3HaHUSA 00 HUCTOPUHN M TCOPUM HAYKH, O 3aKOHOMCPHOCTIAX
Pa3BUTHA HAYKU U CTPYKTYPEC HAYYHOI'O 3HAHHA, O HAYKE KaK
l'IpO(i)eCCI/II/I U COOHAJIbHOM HHCTUTYTE, O METOJaxX BCIACHUA
Hay4YHBbIX HCCHGHOB&HHﬁ, 0 POJIM HAYKH B pa3BUTUU 06III€CTB3




Typasiel OimiMZIi KameImracTelpy. JKorapel OKy OpHBIHAAFBI
JIMJTAKTHKANIBIK HETi3/epi, OKBITY YIEpiCiH YHBIMAACTHIPYIbIH
TEXHOJIOTHSUIAPBI, SJIC-TOCUIZEp EpEeKIIeNIKTepiH MEHTepy.
XKorapsl mexTente uHHOBAIMUIBIK ckoHe AKT mnaiinanany.
VHHOBAISIIBIK KOHE KAIIBIKTBIKTaH OKBITY
TEXHOJIOTHSUIAPBIHBIH ~TeIarOTHKAJIBIK HEri3JepiH 3eprrey.

Bonamak MaMaHapl TopOueney Heri3iH Oiny

HPhS History The discipline introduces the problems of the phenomenon of
5201 andPhilosophy science as a subject of special philosophical analysis, forms
ofscience knowledge about the history and theory of science, about the
laws of the development of science and the structure of
scientific knowledge, about science as a profession and social
institution, about the methods of conducting scientific research,
about the role of science in the development of society
BIT/ ShT5 lerTimi(kaciOn) Ocel TOHAI OKy Ke3iHIe MarucTpaHTTap 3epTTENCTiH ON2,
KOOK | 202 JICKCHKAJIBIK KOHE IPaMMaTHKAJIBIK TaKbIPBINTAp MIETIH/E NIeT ON3
TUTIHAE aybI3lia JKOHE JKka3damia KaphIM-KaThlHAC Kacay
JAFIpUTaphlH MeHrepeai. Kociou KpI3MeT caslachlHAa apHaibl
’KOHE FBUIBIMHU dAeOMeTTepl TYCIHY NaFIbUIapblH JIaMbITyFa
KeIl KeHUIT OeiHe .
bJI/BK IYa5 HuocTpanHbIi Ilpy W3yYyeHWM JAHHON  [MCHUIUIMHBI  MAarMCTPAaHTHI
202 A3BIK OBJIaJIeBAIOT HABLIKAMM YCTHOI'O M IHMCHMEHHOIO OOIIEHHs Ha
(HpO(beCCI/IOHaJIBHLI HMHOCTPAHHOM 3bIKE B IIPEJCIaX U3yHacMbIX JICKCHUYCCKUX U
I\/’I) rpaMMAaTUYCCKUX  TEM. Bomemoe BHUMaHHME yaciadaeres
Pa3BUTHIO HABLIKOB IMOHUMAHHA CHGI_II/IaJ'IBHOI\/‘I u Haquoﬁ
JTUTEPaTypHI B cepe mpodhecCHoHATFHON A TSIIEHOCTH.
FL52 Foreign When studying this discipline, l_JndgrgraduaFes master the s_kiI_Is
. of oral and written communication in a foreign language within
02 Language(professio . . . . A
the studied lexical and grammatical topics. Much attention is
nal) . . . .
paid to the development of skills of understanding special and
scientific literature in the field of professional activity.
BII/X  |ZhMP JKorapsr Maructpanrrappl KoFapbl GimiM Gepy IeAaroruKachIHbIH ON5,0N
OOK 5203 MEKTENTiH SMiCHAMAIBIK TY KBIPBIMIAMAIBIK HETi3ZepiMEH TaHBICTHIPY. 4,0N12
HCIarOrMKacsl OKBITYIIBIHBIH KOCIOM KOHE IEJarOTMKANBIK KY3bIPETTiIIr




BJI/BK

PVSh
5203

PVE
5203

Ilenaroruka
BBICHICH ITKOJIBI

Pedagogy
ofhighereducation

ITo3HakoMUTHL MAaruCTpaHTOB C METOAOJIOTUYCCKUMU U
TCOPCTUKO-KOHICIITYaJIbHBIMU OCHOBaMu neaarorukmu
BBICIIEH LIIKOJIBL. CdopmupoBath 3HAHUS no
HpOd)eCCI/IOHaHbHO- e 1arorutycCKumM KOMIICTCHIIUAM
IpenoaaBaTells. OCBOUTH IUIAKTUYECKUEC OCHOBAHM S
00pa3oBaTeNLHOTO MpoIlecca B BBICIICH MIKOJIE, 0COOCHHOCTH
TEXHOJIOTHI MPOEKTUPOBAHHUS, METOOB B ()OPM OpraHU3AI[UH
yuebHOTO mTpomecca. wHHOBanmnoHHEIX W HWKT B Byze.
I/I3y‘II/ITL neaarorudcCKuc OCHOBBI HMHHOBAITMOHHBIX u
JUCTAHIIMOHHBIX TEXHOJOTUH 06yt1eH1/1$1 B BYy3e. 3HaTh
OCHOBBI BOCIIMTaHUSl OYAYILIEro CreHaIncTa

To acquaint postgraduates with the methodological and
theoretical-conceptual foundations of higher education
pedagogy. To form the knowledge on the professional and
pedagogical competencies of a teacher. To master the didactic
foundations of the educational process in higher education, the
features of design technologies, methods and forms of the
educational process's organization, innovation and information
and communication technologies in higher education. To
study the pedagogical foundations of innovative and distance
learning technologies at the university. To know the basics of
educating a future specialist

BIT/K
OOK

BJI/BK

BP52
04

PU52
04

Backapy
TICUXOJIOTUSCHI

IIcuxomorus
YIpaBIICHUS

AnaM pecypcTapblH O6acKapy T€OpUsCHl, IepPCOHAIIb! OacKapy
ozicTeMeci KoHE YHbIMIarbl MEpcoHaIbl Oackapy JKyHeciH
KQJIBINITACTBIPY, YHBIMIAFBl KaJIblp JKYMBICHIH JKOCHapiay
XKOHEe IepcoHanasl Oackapy CTpaTeruschl, II€PCOHAIBI
0ackapy TEXHOJIOTHSCHI YKOHE OHBIH JIaMybl, COHBIMEH Karap
YHBIMIaFBl TIEPCOHAIIBIH, MiHE3 KYJIKBIH Oackapy Macenernepi
MEH iC 9peKeTIHIH HOTHXeJepiH Oaranay

Teopus yIpaBJIeHUS YEeJIOBEYECKUMU pecypcamu,
METOJIOJIOTHSI YIPABIICHUSI TIEPCOHATIOM H  (POPMHUPOBAHUS
CUCTEMBI yIpaBJIeHUs MEPCOHAIIOM OpraHu3alui,
CTpaTeruyeckoe YIpaBJIeHWE NEepPCOHATOM M IUIAHUPOBAaHHE
KaJIpoBOW pabOTHI B OPTaHW3AINU, TEXHOJOTUS YIPaBICHH
MEPCOHAJNIOM U €r0 Pa3BUTHEM, a TAKXKe BOMPOCHI YIIPABICHHUS
MOBEACHUEM TepCOHANIa OPTaHU3alUU U OIIEHKU Pe3yJIbTaToOB
€ro e TeTHHOCTH

ONI10,
ONI12




PM52
04

Psychology of
management

Theory of human resource management, methodology of
personnel management and formation of the organization's
personnel management  system, strategic  personnel
management and planning of personnel work in the
organization, technology of personnel management and its
development, as well as issues of management of the behavior
of the organization's personnel and evaluation of the results of
its activities.

MapkeTHHrT
TikOacKapy

MapxkeTun-
TOBOEYIpaB
Jie-HH1e

Marketing
manageme
nt

Mopyabai CITTI
asikTaraHHaHKeiH oitim
anymbl Kadaerri:ON6, ON 7,
ONS8, ON 9,0N10,0N11

ocuie ycnemnoro
3aBepIIEeHUsIMO/TYJIsI
odyuaromuiicst 0yaer:ON6, ON 7,
ON8, ON 9,0N10,0N11

/Uponsuccessfulcompletionofthem
odule, thestudentwill:ON6, ON 7,
ONS8, ON 9,0N10,0N11

BIT/
TK

BV

KM5
205

SM5
205

MM5
205

Kasipri
MEHEDKMEHT

CoBpeMeHHBI I
MCHCIPDKMECHT

Modern
management

[ToHIOrHKANBIKPETTITIKTEMUKPOACHT el ie0acKapy IbIH
FBUIBIMH,  QJICYMETTIKIKOHOMUKAJBIK  JKOHETICHXOJIOTHSIBIK
acTeKTiiepiHKapacTeIpa sl by
NoHOACKapyTypalbIOiTiMKEIIEHI HKAIBIITACTBIPAIbL, 0acKapy
Ma3MyHbIH amajabl, 6ackapy KbI3METIHIH
TYPJITYPJICPIHKY3€reachIpy IbIH,0acKapyKoHSK00aTay Ky e
epiH TalnJayablH, e3repictepai  OackapymeiH, HR — —
ToyeKeJAepJIHHAKTHI JaF AbLIapbIHKAIBINTACTHIPA/IBL.

HucnumuimHa B JIOTHYECKOW  TIOCJIEAOBATEIHLHOCTH
paccMaTpuBaeT Hay4yHBIE, COIMAIbHO-3KOHOMHYECKHE W
TICUXOJIOTHYECKHUE aCIeKThl ~ YIpaBICHHS  Ha
MHUKpPOYpOBHE. JlaHHast IucHMIUTMHA (HOPMUPYET KOMIUIEKC
3HaHMH 00  YNpaBIECHWH, PACKPHIBAET  COJEp)KaHHE
YTIpaBJIEHUs, BEIpadaThIBAe TKOHKPETHBIEHABBIKHMOCYILIECTBIIE
HUSIPa3JINYHBIXBUI0BYIIPaBIICHUECKOMIEATEILHOCTH, aHAITU3
acHCTEMYIPaBICHUANIPOEKTUPOBAHUS, YIIPABICHUEU3MEHE
HussmMu, HR - pucku.

The discipline considers the scientific, socio-economicand
psychological aspects of micro level management ina logical
sequence. This discipline forms a  complex
ofknowledgeaboutmanagement,reveals
thecontentofmanagement,developsspecificskillsforvarioustyp
esofmanagementactivities,analysisofmanagementsystemsandd
esign,changemanagement,HRrisks.

ONB8,0ON9,
ONI1




BIT/TK

BJUKB

UBK
5205

RLO
5205

MLO
5205

¥ HUBIMIarel
0aCIIBLIBLIK KOHEK
oII0aCIIBLIBIK

PykoBoactBo u
JIUJEPCTBO B
OpraHu3aIy

Management
andleadership in
theorganization

Kypc HapbIK xarnaiiblHaa yibIMABI OacKapyAblH THIMIUIITIH
apTTBIPYy MakcaThIHAa JKETEKIIUIK TIeH KeIIOaCIIbLIBIK
TBIHTCOPHUSJIBIK JKOHE OAICTEMENIK MoceJesepiH allajibl,
TONTBIK JVCLUITTMHA
porecTepixkoHeyipIMIadacKapymeniMaepiHKa0 b aayKyiie
CiHZe KOMaHJaNapAbl KaJBIITACTHIPY NPUHLUNTEP] Typajbl
OUTiMKeIIeHi HKATBIITaCTHIPAIBI.

Kypc packpbIBaeT TEOpPETHYECKHE U METOIMYECKHE BO-TIPOCHI
JIMJEepCTBA u PYKOBO/ICTBA c 1eTbI0
HOBBIICHUSI(PEKTUBHOCTH  yNPABJICHHUS OpraHu3anueid B
YCIIOBUSIX PBIHKA,(OPMHUPYET KOMILIEKC 3HAaHHW O IMpoleccax
IpYNIOBON IMHAMUKUA W NPUHLUNAX (OPMUPOBaHHS KOMaHI
B CUCTEME IIPUHATHA YIPaBICHYECKUX pEIICHHH B
OpraHM3aIHH.

The course reveals the theoretical and methodological issues of
leadership and leadership in order to improve the efficiency of
managing an organization in a market environment, forms a
complex of knowledge about the processes of group dynamics
and

principles of team formation in the system of making
managerial decisions in the organization

ONG6,
ON7,
ONS,

KII/
KOOK

il
BK

TM5
301

PM5
301

PM5
301

Toxipubenik
MapKETHUHT

[IpakTrueckuit
MapKETHHT

Practical marketing

IckepiikaTHKaKaHOHJApbIHCAKTAYHET131H 1e
THIM/II9KOHOMHKAJIBIK)KOHE0ACKAP yIIBUIBIKMAPKETHHI T KIS
iMZIepKaObLIIay Y I HKY3bIPETKEHEeO 0Ty IaF AbLIAp BIHKATBIITAC
TBIPaJIbl;MapKETHHI TIK3€PTTEYIIEP HOTHOKeNepi KOHE
LIaPYyallbUIBIK
KYPTi3ymicyObeKTiHIHIIKiaKIapaThIHET 131 HACOH I PICKOHEOT
Ki3yKkeJeMiHIHOOKaM JapbIHeCenTey Al YHpeHy

DopMHPYETHABBIKNO0JIaTaHUAKOMITE TeHIN S H ISP UHS THS
3¢ (GEeKTHBHBIX  HKOHOMHYECKHMX W YIPaBJICH-UYECKUX
MapKEeTHHTOBBIX PEIICHWH Ha OCHOBE COOIO/e-HHS KAaHOHOB
JeN0BOI STHUKY; paccuuThIBaTh MPOTHO3BI00HEMOB
MIPOU3BOJCTBA u cObITa Ha OCHOBE
pe3yIbTaTOBMAPKETHHIOBBIX HCCIEAOBAaHUA U BHYTPEHHEH
nH}pOp-MaMKUX035HCTBYIOIErocyObEeKTa

Develops the skills of having the competence to makeeffective
economic and managerial marketing
decisionsbasedoncompliancewiththecanonsofbusinessethics;
Calculate fore casts of production and sales volumesbase
dontheresults of marketing researchan dinternal information of
the businessentity

ONI10,
ON11




Mapketurt | Monaynbai COTTI  asKTaraHHAH KIl/ KMT Kasipri Byn moH MaMaHIBIKTBI — Wrepyae  Kocibu  OimiMMeH ONG6,
ikmeniMaep | KeriH OouTIM ATYTIIBI TK 5302 MapKETUHITIKT JaFIpLIap IBIKATBIITacTRIpanbl. Kypc HapPBIK ONO,
miaHanuThka | Kabmerti:dKK6,0KK7 angay JKarmalbIHIa MapKEeTHHITI OacKapyIelH THIMIUIITIH apTTBIPY ON10,
JBIK)KOHEKO MaKcaThIH/a MapKEeTHHITIK Tailfay >KYpTi3ydiH TEOpPHSIIBIK ON11
MMYHHUKAII JKOHE ONICTEeMENIK MoceJeliepiH amansl, MapKeTHHITIK
SUTBIKKAMTaM TaIgayAbl aKmapaTTBIK — KaMTaMachl3 €Ty JKOHE  OHBI
achl-3eTy MapKeTHHITIK 3epTTeysiep JKYHeciHAe maijganany Typassl
. OLUTIM KeIlIeHIH KaJIbINTaCThIPAIbI.
Awnanuru- TTocse yCHemHoro 3apepuieHust Iy SMA COBpeMeHHI’f"IMa JanHas IucMIUTHHAGOPMHUPYETIPO(GECCHOHATLHBIE3HAHUS U
4eckoe MOy O0yUarOIHiCs KB 5302 PKETHHTOBBINAHA yMEHHsl TIPU OCBOEHHH CIIEIMaibHOCTH. KypcpackpbiBaet
uKoMMyHH- | OymeT:OK6,0K7 JH3 TEOPETHYECKHE W  METOJUYECKHE  BOINPOCHIIPOBEICHHS
Kal[IOHHOEO MapKeTHHTOBOTO aHajM3a c LEJBI0 HIOBBI-
Oecreue- ICHAAI P PEKTHBHOCTHYTIPABICHIUIMAPKETHHT OMBY CTIOBHSIX
HHE MapKe- pBIHKA, (POPMUPYET KOMILIEKC 3HAHUH 00 WH-(OPMAIIHIOHHOM
THUHTOBBIXpE o0ecrie4eHNN MapKETHHTOBOTO aHAJIM3aH €TI0 UCTIONb30BaHUH
LICHUH B CHCTEME MapPKETHHT OBBIXUCCIICTOBAaHHUH.
Analyticala | Uponsuccessfulcompletionofthe MMA | Modern ) This discipline forms professional knowledge and skillsin the
nd com- module, the student 5302 marketinganalysis development  of  specialty. The course  reveals
munications | will:GC6,GC7 thetheoreticalandmethodologicalissuesofconductingmarketing
upport analysis in order to improve the effectivenessof marketing
ofmarketing management in market conditions, forms aset of knowledge
solutions about the information support of mar-
ketinganalysisanditsuseinthesystemofmarketing
research.
MapkeTuHr Monynabai  COTTI  asiKTaraHHAH KI1/ KMT Kasipri By moH MaMaHABIKTBI UTEPYe KOCciOu OiTIMMEH JafFabuiap bl ONG,
TIKIIEMIiMAe | KeHiH Oiim AITYIIIBI TK 5302 MapKETUHITIKT Kanpinracteipazbl. Kypc — HapbIK *KarnaiblHIa MapKETHHITI ONO,
paianamuTuk | Kabnerti:XKK6,KK7 anmay 6acKapyIslH THIMAUIITIH apTTRIPY MaKCaTBIHAAa MapKeTHHTTIK ONI10,
AJBIK)KOHEKO Tanjay — OKYPri3yAiH  TEOPHSUIBIK ~ JKQHE  O/IICTEMEiK ON11
MMYHHUKAIU MOCEIICNIEPiH  aIlajbl, MAPKETHHITIK TalJayJsl aKIapaTThIK
SUTBIKKAMTaM KaMTaMacbl3 €Ty JKOHE OHBl MAapKETHHITIK 3epTTeyJiep
achI-3€Ty Kylecinne naiinanany TypaJsl Oitim KEIIeHIH
KaJBITaCThIPAIBL.
AnHanuTa- HannasgaucrummnHadopMupyeTnpodecCHOHATBHBIE3HAHNUS U
YEeCKoe ITocne ycneumHoro 3aBepiieHus KB SMA COBPeMeHHuHﬁMap YMEHHS TIpU OCBOEHHHM chenuaibHocTH. KypcpackpbiBaet
UKOMMYHH- MOJYJISI 00YJarOIIHIACS 5302 KCTUHIOBbIMAHAIIN3 TEOPETUUECKHE M  METOJMYECKHE  BOIPOCHIIPOBEICHUS
KamoHHOeo | OymeT:OK6,0K7 MapKETHHTOBOTO aHam3a c SN TIOBBI-
Oecrieue- mIeHUAI P PEKTHBHOCTHYTIPABICHIIMAPKETHHT OMBY CJIOBHSIX
HHUE MapKe- PBIHKA, GOPMHPYET KOMITIEKC 3HAHUN 00 MH-(POPMATHOHHOM
THHTOBBIXpE obecrieyeHNN MapKETUHIOBOTI'O aHAJIM3au €ro MCIIOJIb30BaHUU
IIeHUH B CHCTEME MapKETHHIOBBIXHUCCIIEIOBAHH.
MM This discipline forms professional knowledge and skillsin the
Analyticaland |[Uponsuccessfulcompletionofthe A530 Modern development  of  specialty. ~ The  course  reveals
com- module, the student will:GC6,GC7 2 mgrketlnganal thetheoreticalandmethodologicalissuesofconductingmarketing
ysIS analysis in order to improve the effectivenessof marketing




municationsup
port
ofmarketingsol
utions

management in market conditions, forms aset of knowledge
about the information support of mar-
ketinganalysisanditsuseinthesystemofmarketing

research.
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Pricis and pricing

I[lon Oara OenrineymiH oOpTYpdi oficTepiH KoJAaHA
0imyKaOineTiHKaIBIITacTRIpaIbl; 0arabenrineycanacbiHIaFbIMa
PKETHHITIKKYpalliapAbllIainanany;0aracTpaTerisiChIMEHTaKT
MKaChIHYpbICaHBIKTay;0arabenriieycaiachlHAaFbIHAKTHIIPAK
THKaJIBIKXKAF aiIapaplTaniaykoHebaranaykesinaeoinaynepo
€CTIrIMCHIITBIFAPMAIIBLIBIKKO3KAPACHIHKOPCETY;

Bara GenrineyT eopHsACHIOOUBIHIITA ©31HIH MPAKTHKAIBIK
KbI3METiH/ICTIal1aIany,coH1ai-
akOarabenrineyMacenenepiHeKaTbICTRIIMAPKETHHT TiK
Macenenep

MEHHAKTHIHAPBIKTHIKKaF AaiiiapraTaniayXypri3yaarbuiapbH
MeHTepy;0aranapplecenTeyJiH3aMaHayHTCLITIepIMEHTICLIT e
piHKONIaHy;0aFra0enTieycaracHAAIICIIIMACPKAObITIAY IBIH
HEFYPIIBIMYTBHIMBITOCITCPIHTAHAAY.

Hucrnunnza dbopmupyer CIOCOOHOCTh
YMETH NIPUMCEHATH Pa3INIHbIC METOAbI
LIEHOO0Opa30BaHUs; UCIOJIb30BaTh ~ MapKETUHTOBBIC

MHCTPYMEHTBI B 00JacTH IeHOOOpa3oBaHUS; NPaBIIBHO
OTIPENICIATHIICHOBYIO CTPATETHI0O M TAaKTHKY; TPOSBIATH
CaMOCTOSTEIFHOCTh MBIIIICHAS W TBOPYECKUH TOIXOJ
MpUaHAIN3e U OIICHKEe KOHKPETHBIX MPAKTUYECKUX CHUTYaIUi
B 00macTd 1eHOOOpa30BaHUS, WCIIONB30BATh IMOTCOPUH
LIEHOOOpa30BaHMsl BCBOEH NPAKTHYECKOW JEsTeNFHOCTH, a
TaKke  BIAJeTh  HABBIKAMHM  TIPOBEJICHMS  aHaIW3a
MAapKETHHI'OBBIX npo6neM )54 KOHKPETHBIX PBIHOYHBIX
CHUTYaI[1ii,KacatoIInXCsl BOIIPOCOB LIEHOOOPa30BaHMUS;
HCIIOJIb30BAaHUA COBPEMECHHBIX IIPUEMOB U croco0oB
pacdera IieH; BbIOOpa Haubosiee paroOHAIBHBIX CIIOCOOOB
MIPUHSITHS PELICHUI B 00J1aCTH LIEHOOOPa30BaHHSI.

Thedis cipline form stheability to be able to apply various
pricing methods; use marketing tools in the fieldof pricing;
correctly determine the pricing strategy
andtactics;showindependentthinkingandcreativityinanalyzing

and evaluating specific practical situations inthe field of
pricing; use pricing theory in their
practicalactivities,aswellaspossesstheskillsofanalyzingmarketi
ngproblemsandspecificmarketsituationsrelatedtopricingissues;t
heuseofmodernmethodsand

methodsof calculatingprices

ONS,
ON7,
ONS,
ON9




KII/TK | KIB Konax yit 6usneci [Tor Kap KBUIBIK-IIAPYAIIBIIBIK KBI3METTI 0ackapy, KOHaK Y ONG,
5302 KbI3METKEPJIEPiHIH JKYMBICBIH YHIECTIpy, KbI3METKepiepIi ON,
ipiKTey JKOHE OKBITY, COHBIMEH KaTap KOHAaK YHIiH Oapibik ON11
KbI3METKEPJIEPiHiH YHIeCIM/Il KYMBICHIHA KOJI JKETKi3y *KoHE
KOHaKTapra KbI3MET KOPCETY/IiH JKOFaphl callachl JarablIapbiH
KaJIBIITACTBIPAIBL.
JucrturumHa GopMUpPYET HaBBIKUA PYKOBOAMTH (PUHAHCOBO-
GB5 XO35HICTBEHHON AEATEIBHOCTHIO, KOOPAWHUPOBATH PAbOTyY
ITIJI/KB | 302 T OCTHHUYHBIH HepCOHalIa TOCTHHUIIBL, B I0J00pE 1 O0yYEeHUHU IIepCOHaa,a
GusHec TaK)Ke B JOCTH)KCHUH CIa)KEHHOCTH paboThI BCEX
COTPYJHUKOB FOCTHHHIIBI 1 BEICOKOTO Ka4ecTBa
00CITy>)KUBaHHS TOCTEH.
The discipline forms the skills to manage financial and
HB Hotel business economic activities, coordinate the work of the hotel staff, in
5302 the selection and training of staff, as well as in achieving the
coherence of the work of all hotel employees and the high
quality of guest service
KII/ TIMK | TyreHYyIIsmapasH Ilon ickepmik Kemic ce3lmepAl COTTI KYprizy YIIiH ONI1,
TK T5303 | mppaunoHanabIMiHE3 | TYTHIHYHIBUIAPABIH HPPALMOHANIBI MIHE3-KYJIKBIH TYCIHIIPY ONS5,
-KYJIBIK TEOPHUSICHI YUIH  KYHIBUIBIKTp OJKYHEeCiH  KOJJaHy JaF[buiap]ibl ONO,
KaJIBIIITACTBIPA b ONI11
I/ TIPP TeopusupparroHan
KB 5303 BFHOTOITOBEICHHSIIO DopMupyeT yMEHHsS HpH NMPUMEHEHHHM CHCTEMbI I[€HHOCTEH
TpeOuTemnei IS 00BsACHEHUS HPPaLMOHAIEHOTO IMOBEICHUS
. The(?ry of HOT‘peﬁI/ITeH?I/I, 'IITO6LI y.CHCIlIHO BECTH JICJIOBbIE néperOBopm
5303 irrationalconsumerbe | Develops skill sinapply ingavalue system to explain

havior

Irrational consumer be hav iorinorder to success fully conduct
business negotiations
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MopyabaicoTTiagsKTaraHHAH

KeliHOLTiIMaaymbIKad1erTTi:
ON1,0N4,0N5, ON8

IMocaeycnemHoro3asepuie-Hust
Moy 00yuarouiuiics 0y-aer:
ON1,0N4,0N5,0N8

Uponsuccessfulcompletionofthemo
dule,
thestudentwill:ON1,0N4,0N5,0N8
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Trade MeHEIHKMEHT

Trade MeHEIHKMEHT

Trade management

Trade mapkeTHHT

[ToH cayna KociNOPBIHAAPBIHBIH TayapiapblH CAThIIT ATy

XKOHE CaTyIpPOLECTEPiH )Kocnapiay )KoHe YIbIMIacThIpy
JaFIBUTapBIH; OHBIH cayla KbI3METIHIH TYPiH JKoHE
OpBIHJIATIATHIH KOMMEPIHSIBIK orepanusIapIbIH
CHIaThIH €CKepe OTHIPHII, KICIIIOPBIHHBIH TayapIIbIK
ACCOPTHMEHTIH KaJbINTACTEIPY JaFAbUIapblH,  Tayap
KO3FaIIBICBIHBIH OPTYPJi Ke3CHAEpiHAe cayaa MpoIecTepiH
YTBIMABI  YHBIMIACTHIPY — OaFIbUIAPBIH;K  OMMEPLUSIIBIK
KOCIOPBIHAAPABIH  KaJpPJIbIK,MaTePHANABIK JKOHE KapiKBUIBIK
pEeCYpCTaphIHBIH ~ JKal-KYiHiH Tangay JkoHe Oaranmaynsl;
HIapyalIbUIBIK JKYPTi3yllli cyObEKTiNepaiH KbI3METIH Oakbpuiay
JaFIbIIapBIH MEHIepY KaOlleTiH KaJbINTacThIPaibl.

JucuummHa GopMUpyeT CioCOOHOCTh BIIAICTh HABBIKAMHU
[UIAHUPOBAHUS M OPTaHU3AIMH POLIECCOB 3aKYITKH MPOAAXK
TOBapOB MPEANPUATHI TOPrOBIIH; HABBIKAMU (OPMHUPOBAHHUS
TOBApPHOT'O aCCOPTHUMEHTA MPEIIPHUATHS C YISTOM BUIA €TI0
TOPrOBO# AEATEIBHOCTH u xapakrtepal
BBIMOJTHSEMBIX KOMMEPUYESCKHIX OIEPAIHii; HAaBbIKAMHU
pAalMOHAIBHOM OpraHU3aliK TOPrOBBIX MPOLECCOB HA
Pa3IMYHBIX dTAllaX TOBAPO JBUKCHHUS;aHAIU3 M OIICHKH
COCTOSIHUS KaJIPOBBIX,MaTEPHUATbHBIX 1 (DUHAHCOBBIX
PECYPCOBKOMMEPUECKUXIIPEIIPHUSITHIT; HABBIKAMUKOHTPOJISA3a/1e
SATEIbHOCTHIOX03HCTBYIONIMXCYOBEKTOB.

The discipline forms the ability to master the skills ofplanning
and organizing the processes of purchasing andselling goods of
trade enterprises; the skills of formingthe product range of the
enterprise, taking into accountthe type of its trading activities
and the nature of thecommercial operations performed; the
skills of
rationalorganizationoftradeprocessesatvariousstagesofcommodit
y movement; analysis and assessment of thestate of personnel,
material and financial resources
ofcommercialenterprises;theskillsofmonitoringthe
activitiesofeconomic entities.

Tenrepimai Oackapy IIemiMIepiH HaibIHAAy MaKCaThIHIA
KOMIIaHUsJIapAbIH Q)YHKHHOHaJIL[LIK CTpaTerusijiapbl
apacbIlHAarbl 63apa 0aliJIaHBICTHI Tajaay

KaOUIeTiH KaJIbIITaCThIPAIbI

ON7,
ONS,
ONO,

ONG5,
ON7,
ONS8,0
N9,
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Trade mapkeTHHT

Trade marketing

buznecri

H

0Oocekere
KaOlieTTiTiri

Dopmupyer CHOCOOHOCTh aHaAJIN3UPOBATh
B3aNMOCBSI3UMEX Y G YHKIIMOHAIEHBIMICTPATET HIMUKOMITAHIH
CIIENBIONOATOTOBKUCOATaHCHPOBAaHHBIX Y IPABIICHIC-
CKUXPELIEHUH

Developstheabilitytoanalyzetherelationshipsbetween
the functional strategies of companies in order to
preparebalancedmanagementdecisions

[Ton Oum3HecTiH Oocekere KaOIMETTINITiHIH HETi3TiTEOPHSITBIK
YFBIMIAPbIH

TYKBIPBIMAANIBI,00CCKEIIECTIKTIH ~ HBICAHTAPBIMEH — TYpJEpiH
KIKTSHI; Oacekemnectep TypaJbl aKrmapar
KIHAY,0M3HECTIHOOCEKereKaOIe TTUTIM I HTAI Ay, HOTHKETIeP T
YCIHIIpy,CcOHIaii-aK 0oCeKeNeCTIKTI KYprizy JKOHE
OacekenecTepaiH MapKETHHITIK TaNaaybIH KYprizy
JIaFIbIIIaPBIH KAJIBIITACThIPaIbI

ONS,
ONS§,ON

ON10
ONI11

Ty
KB

KB6
306

Konkypenrocmnoco
OHOCTH OHM3HEca

JuctmiummHa  GOpPMYJIMpYEeT  OCHOBHBI  TEOPETHUYECKHE
TIOHATHAKOHKYPEHTOCIIOCOOHOCTH OuzHeca,
knaccuduupyer (GOpMbI M BUIBI KOHKYpPEHINH; (GopMHUpYyeT
HaBBIKU cobopa  wuHpOpMAIMM O  KOHKYPEHTax,
aHAJIM3UPOBATh KOHKYPEHTOCIIOCOOHOCTH Ousneca,
UHTEPIPETUPOBAaTh  pe3ydbTaThl, a  TaKkKe,  BEJCHHUSA
KOHKYPEHTHOH OOppOBI M MpPOBHAEHHE MAapKETHHTOBOIO
aHaJIM3a KOHKYPEHTOB

KII/
TK

1y
KB

BC6
306

BM
6306

BM6
306

Businesscompet
itiveness

Bp3HH'MapKeTI/IHF

Bp3H}]-MapK€TI/IHI‘

The  discipline  formulates  the  basic  theoretical
conceptsofbusinesscompetitiveness,classifiestheformsandtypes
of competition; develops the skills of
collectinginformationaboutcompetitors,analyzingbusinesscompe
titiveness,interpretingresults,aswellasconductingcompetitivestru
ggleandproviding

marketinganalysisofcompetitors.

[Ton OpenaTepai Kypy KaJblNTAaCThIpaabl, Oyl )koHE Oackapy
JAFIBUIAPBIH OoceKkere  KadiuIeTTi JKQHE KOoprayFa
KabineTTi OpeHaTep i JaMbITyFa, OJlap/IblH OpHAlaCybl MEH
HMJUKIH aHBIKTayFa,KOMIaHUSHBIH MapKeTHHITIK
CTpaTerusulapblH €CKepe OTHIPHIIL,0NAP/bIH JaMybIH OacKapyFa
KeMeKTecei

HucnnmumHa GopMUPYET HAaBBIKH ITOCO3JAHHUIO U YIIPABIICHHIO
OpeHnamu, KOTOpBbIE TIOMOTYT pa3pabartbIBaTh

ONG,
ONS,

ONo,

ON10,
ONI11




BM6
306

Brandmarketing

KOHKYPEHTHOCIIOCOOHBIE U OXPaHOCIIOCOOHBIE ~ TOPTOBBIE
MapKu,0IPEENATh UX MO3UIUPOBAHNE U UMIUIXK, YHPaBISATH
HX Pa3BUTHEM C YI€TOM MaPKETHHTOBBIX CTPATETUH (HUPMBI

Thedis cipline form stheskills forcreatin gandmanaging
brands,which will help to develop
competitiveandprotectivebrands,determinetheirpositioning and
image, and manage their development taking to account the
marketingstrategie softhecompany

KII/T

Y
KB

TOZh
6306

PTP6
306

PTP6
306

Typucrik eHIMII
JKBUDKBITY

[Ipoasuxenue
TYpUCTCKOT Ol
poaykra

Promoation of
atouristproduct

[ToH nmarmpLIapAbl JaMBITYFa BIKNAJETEdl: KbI3METKEpPJIEpIiH
YKYMBICHTH YUBIMAACTBIPY,ICKEePITiK KeJIic ce3mep
KYPTi3y,HapbIKTBIK €CENTi Talgay JKOHE 3epTIeyjiep MeH
cayajiHamasap. MiHAETTEpl KO >KOHEOJIapAbIH OpBIHAATYbIH
OaKpUIAYIBI )KY3€Te achpy JKOHE KOHTPArcHTTep MEH OJIapblH
VITTBIK €PEKIICIIIKTEPiH ECKePEe OTBIPHII KEITIC CO3/ep JKYPriy.

Hucuunnuna CIOCOOCTBYET MPeoOPETCHUIOYMCHHIKAK:
opraHuszais pabOTHICOTPYIHUKOB, MPOBEACHUE JIEIOBBIX
IeperoBopos, aHaJIn3 OT4Ye€Ta  pPbIHKA nu MPOBEACHHBIX
PICCJ'IeZ[OBaHI/Iﬁ HOIPOCOB., IIOCTaHOBKa3agad
HNOCYHICCTBJICHUCKOHTPOJIA HUX  BBINOJHCHUSA  UIIPOBCACHUC
IEpEroBopoBC KOHTparecHTaMu C
y‘IeTOMI/IXHaI_[I/IOHaJ'IBHLIXOCO6eHHOCT€I>i.

Thedis cipline contributes to the acquisition ofs
killssuchas:organizingthe work ofe  mployees,conducting
business  negotiations, analyzing the market report
andconductedresearchandsurveys.,settingtasksandmonitoringthe
irimplementationandconductingnegotiationswithcounterparties,t
akingintoaccount theirnationalcharacteristics.

ONS,
ON7,0
N9,
ON10
ON11
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[IsirapmManibLIIbIK
JKapHaMa

Kpearusna
sipeKIamMma

Creativead
vertising

IMoH YXBIMABIK JKOHE JKEKe MIbIFAPMAIIbUIBIK —YAepicTe
uaesapapl Kypy 9JicTepi MEH KpeaTHBTI 131y KypaigapblH
nalijanany, SkapHaMalblK HAEsUIapMEH CTaHAapThl eMec
HIemiMaepi 93ipiiey AarbUIapbIH KaJbIITaCTHIPa/Ibl

@DopMHpPYET HaBBIKH HCIIOJIL30BaHHUS METONOBIE€HEPA-IIUH UIEU
U CPEICTB KPEaTUBHOI'O IIOHMCKAB IIPOLECCEKOJUIEKTMBHOIO H
JMYHOCTHOTO TBOPYECKOTO MPOIECCa,BRIPA0OTKH PEKIAMHBIX
HUJEH U HECTaHAAPTHBIX pellle-Hul

Develops skills in using methods of generating ideas andmeans
ofcreativesearchintheprocessofcollectiveand
personalcreativeprocess,developing advertising ideasandnon-
standardsolutions

ONG5,
ON8,0
N9,
ON10
ONI11
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Kaszipri
JKapHaMaJIbIK
6uzHec

CoBpeMeHHbIH
[peKJIaMHBIN OM3HEC

Modern advertising
business

[oH asceiHAa MarucTpaHTTap KapHama KoCITOPHBI KbI3METIHIH
THIMAUNTIH ~ apTTBIpy  JKOHE  JKapHaMa  HapBIFBIHIAFHI
CTPaTEeTHsUIBIK MaKcaTTapFa KOJ JKeTKi3y YIIH 3aMaHayu
Oackapy TEXHOJIOTHSUIApPBIH YHpEHEeIi; COHBIMEH Kartap
KapHaMa KOCIMOPHBIHBIH KOMMEPUMSUIBIK TaObICBIHA — KOJI
KETKi3y  ymH  OyHipmik  OW3Hec-oWiay  JaFrdbUIapbiH
UTepill,TalChIppIC  OepymIiepal TapTy »KoHE YCTal Kaiy
TEXHOJIOTHSIIAPBIH MEHIepe/Ii.

B paMkax HCHOMIUIMHBEI MaruCTpaHTBl H3y4aT COBpPE-MECHHBIC
YIIPaBICHYCCKHE TEXHOJIOTUH IS
MOBBIICHUSI P PEKTUBHOCTUACSTELHOCTHPEKIAMHOT OTIPEATIPH
ATHS W JIOCTIDKEHHIO CTpaTerMyecKWx Lelieil Ha pexnam
HOMpBIHKE; TaK)Ke OBJIJIETh HaBBIKAMH JIaTepalibHOTO OU3HEC-
MBIIIIJICHUA JJIA JOCTHKCHUA KOMMECPUYCCKOT'O ycnexa
PEKIaMHOTO npeanpuiaTs HOCBOUTH TCXHOJIO-
TUHUNIPUBJICYCHUANYICPIKAHUA3AKaA3UNKOB

Within the framework of the discipline, undergraduateswill
study modern management technologies to improvethe
efficiency of an advertising enterprise and achievestrategic
goals in the advertising market; also master theskills of lateral
business thinking to achieve commercial success of anadverti
singenterpriseandmasterthetech-
nologiesofattractingandretainingcustomers

ONS,
ON8,O
N9,
ON10
ONI11

Cayna
KBbI3METIHC
TpaTerusi
BIKOACKapy
Crpareru-
4ecKoeyrnpa
BIIC-HUE
TOpPro-Boi
nes-
TEJNBHO-
CTBIO

Strategictrad
emanageme
nt

Mopyabai COTTI
asiIKkTaraHHaHKeiH oixim
aTyIbI Kabaerti:ON
1,0N4,0N5,0N8

/TloceycnenIHOro3aBepuie-Hus

MoAayJisl o0yualouuiicst 0y-aer:
ON1,0N4,0N5,0N8
Uponsuccessfulcompletionofthemodu
le,the studentwill:ON1,0N4,0N5,0N8

KI1/
TK

ny
KB

SM5304

SM5304

CTpaTerusuiblk
MEHEHDKMEHT

Ctparerniaeckuit
MEHEIKMEHT

[Ion wMarucTpaHTTapia YHWBIMIBI CTPaTETHSUIBIK — Oackapy
callachlHAAFbl HETI3rl TEOpUsUIBIK OlmiMIep MEH Herisri
NPaKTHKAJBIK JaFIbUIap/Ibl KaJIbIITACTBIPA/Ibl,CTPATETHsIaP IbIH
BIKTUMaJI HYCKAJIApBIH,CTPATErHsUIBIK OallaManap/pl  d3ipiey
ONICTEpiH JKOHE YHBIMHBIH HAKThl CTPATETHSICHIH TaHIAyblH
3epAeienal; y3akMep3iMai  Ke3eHI  eYHBIMHBIH  TYPaKTHI
JlaMybIHA BIKMAJIETETIH CTPATETHsHBI iCKe achlpy OOWBIHINA ic-
apajapisl azipneyniy TIPAaKTHKAIIBIK JlaFAbUIapbIH
KaJIbINTacThIPy, HapbBIKTAarbl —e3repicrepai  Oommkay  JkoHe
Ipo0IIeMarbIK JKaraaiiap/pl ajislHana OomKanbL.

Hucnmumea  QopMupyer y  MarucTpaHToB — 0a30BEIC
TCOPETUICCKUEC 3HAHUA U OCHOBHBIC INMPAKTHYCCKUE HABBIKH B
o0JlaCTH  CTPaTerHYecKOro  yNpaBJCHUs  OpraHU3aLUsIMH,
W3y4UTh  BO3MOXKHBIE  BapuUaHThl  CTpATerdil,  METOJbI
pa3paboOTKH CTPATETHUECKUX aIbTEPHATHB u BBIOOpa
KOHKPETHOW  CTpaTerud  opraHu3aiuu;  c(hOopMHPOBATh
MPaKTHYECKUE HaBBIKU pa3paboTku MEpOTPUSATHIA
MopeaNu3ali  CTPATETUH, CIOCOOCTBYIOIINE YCTOWYHBOMY
Pa3BUTHIO OpraHu3aIH HAI0JITOCPOYHBIH
TIEPUO]I,TIPEABUICHIE U3MCHCHUI HAa PBIHKE U MPEABOCXHUIIACT
MPOOJICMHBIX CHTYaIlUH.

ONS,
ON8,0
N9,
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Strategic

The discipline provides the students basicthe oretical

SM5304 | Management knowledge and basicpracti cal skill sinstrategic managemen to
forg anizations,to  study possible trategies,me tho
dsofdevelopmen to fstrategic alternativesandchoiceof strategyof
The organization; toformpractic
alskillsdevelopmentactivitiestoimplementthestrategyforsustaina
bledevelopmentoftheorganizationinthelongterm,
Foreseeingchangesinthemarketandanticipatesproblemsituatios
KII/ BM5304 | Bpongx - ITonai oKy GpeHI-MEHEIKMEHT CalaChIHIaFbl
TK MCHCDKMCHT MapkeToorTapIblH KOCiON JaibIHIBIFBIHBIH 6CyiHe ONS5,
pIKIaneTei. by kypc MbiHamail GarbITTap bl ONS8,0
3epaereyi KaMTHIbl: OpEH/ITI 3aMaHayH TYCIHY; N9,
OpeHIMEHEIDKMEHTIH KYpY KOHE JaMBITY; ONI10
CTpaTerusuIbIKOpeH I-MEeHEDKMEHT; OpeHaTep noprdetin ON 11
backapy *KoHEIAMBITY;0pPCHI-KOMMYHUKAITUS;0PCHITI
KalMTAIaHABIPY, ayauT oHe Oaranay; xahaHABIKOpeH-
MCHCIPKMCHT.
I/ BM5304 | Bpou - N3yuenue JHCIUTIIAHBI CHOCOOCTBYET pocry
KB MCHEKMCHT npodeccHOHaNIbHOI  MOATOTOBJIEHHOCTH  MapKeToJOroB B
obnactu Op3HI-MeHeHKMEeHTa. JJaHHBINH Kypc BKIIIOYa-eT B ce0s
U3y4eHHe CIIEIYFOLINX BOIIPOCOB: COBpEMEH-
HOCTIOHIMaHNEeOpEeH1a;BO3HUKHOBEHUCHPA3BUTHEOPEH/ I -
MEHEDKMEHTA;CTPaTerHIeCKHHOpEHI-MCHE[KMEHT;
ympaBieHHe W pa3BuTHe noptdens  OpeH-IOB;OpeHI-
BM5304 KOMMYHHUKAIAH;KaITATATN3AI, ay TN THOIICHKaO peH 1a;r100ab
HBIAOpEHI-MCHEKMEHT.
Brand - The study of the discipline contributes to the growth
Management ofprofessional training of marketers in the field of

brandmanagement. This course includes the following
topics:modern understanding of the brand; the emergence
anddevelopmentofbrandmanagement;strategicbrand
management;brandportfoliomanagementanddevel-
opment;brandcommunications;brandcapitalization,auditandevalu
ation;globalbrandmanagement.
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308

LM6
308

LM6
308

ShB6
308

UZ63
08

CM6
308

JIOTHCTHKAIIBIK
MEHEHKMEHT

Jloructnyeckumimene
JPKMEHT

Logistic management

IerFeIHAAPABIO
ackapy

YnpasneHue

3aTpaTaMu

Cost management

[ToH aschIHOa MAarucTpaHTTap MAaTePHAIABIK JKOHE OHBIMCH
OailaHbICTBl  aKMapaTThIK JKOHE Kap)KBUIBIK AaFbIHIAPbIH
KO3FalbICBIH JIOTHCTHKAIBIK OacKapyIblH TEOPUSUIBIK JKOHE
MIPAaKTHUKAJBIK HETi3/IepiH OKbIN yipeHeni.[IoH JorucTHKanbK
ypzicti O6ackapy OoifpiHma KoMmaHHUSHBIH CTpaTeruschIMeH
CasICaThIH 93ipJiey JaFIbUIAPBIH KAJIBIITACTHIPAJIBL.

B pamkax [AWMCHUIIMHBI MAarucTpaHThl H3ydaT TEOpEeTH-
YEeCKHEUPAKTHIECKHEOCHOBBUIOTUCTHUECKOTOYTIPABICHUS
JIBIDKEHHEM  MaTepHajJbHOTO M CBSI3aHHbIE  CHUMHU
UH(OOPMALMOHHBIX M (DMHAHCOBBIX IOTOKOB. JlMc-nurinHa
(dopMHpyeT HaBBIKM pa3padOTKH CTPAaTETHH WIOJIHTHKH
KOMIIAaHHU 110 YIPABICHUIO JTOTHCTHYECKUMIIPOLIECCOM

Within the framework of the discipline, undergraduatesstudy
the theoretical and practical foundations of logis-tics
management of the movement of material and relat-ed
information and financial flows. The discipline formstheskills
ofdevelopingthecompany's strategyandpoli-
cyformanagingthelogisticsprocess..

I[lon  OackapymsUiblK —— mIemimaep — KaObUimay — YIOiH

IIBIFBIHIAP BT KaJBIIITaCThIpa oimy JKOHE
OHIMHIH(KYMBICTApIBIH, KBI3METTEPHiH) ©3IHMIK KYHBIH
KaJbKy-JISAIUsIIaY, COHJ1aii-aK yisIMaa YTBIMIBI
0acKapyIIbLIBIK menrimaep KaObUIIay MakKcaThIHIA
UIBIFBIHIAP TypaJibl SKOHOMMKAJIBIK, aKMapaTThl
KaJIBIIITaCThIPY JlaFAbIIapbIH MEHIrepy KabineTin
KaJIBIIITACThIPAIBI.

JucturumHa popMupyeT crnocoOHOCTE yMETh OPMHU-POBAThH
3aTpaThl M KaJbKyJIHPOBAaTh Cce0ECTOMMOCTH
MIPOXYKIMH(PaboT,yCITyT) Ul IPUHATHUS YIIPABICHYE CKUX
pelIeHuii, a TaKKe BJIaJIeTh HaBBIKaMU (hOPMHUPO-BaHUS
9KOHOMHYECKON MH(OPMAIHH 0 3aTpaTax C Ie-Ibi0 MPHHATHUIL
panroHaIBHBIX YIIPABICHYECKUX peIIe-HUHBOPraHU3aIINH. -

The discipline forms the ability to be able to form costsand
calculate the cost of products (works, services) formaking
management decisions, as well as to possess theskills of
forming economic information about costs
inordertomakerationalmanagementdecisionsintheor-
ganization.
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KII/ KM6 Kommynukanmsuielk | [loH yibIMaarsl OaiinaHpIc TPOLECiH YHBIMAACTHIpA JKOHE ON2,
TK 308 MEHEIKMEHT Oackapa Oy >KOHE KBI3METTIH OPTYpJIi calaiapblHaa THIMII ONS5,0
KOMMYHUKaIMSUIAPbl JKY3€re achlpy JAar[bUIapblH MEHIepy N9,
KaO1JIeTiH KaJbIITacThIPaIbL. ON10
i KM6 gzgngggiizz:- JucuumnnmHa GopMHPYET CITIOCOOHOCTH YMETE OpraHH30BaTh ONI11
KB 308 YIOPaBIATE MPOLECCOM KOMMYHHMKAlMi B OpraHU3aLHUH
BIAJCTh HAaBBIKAM M  OCYIICCTBICHUS  3()(PEKTUBHBIX
KOMMYHHKALUHA B pa3IMYHBIX chepax NesaTeIbHOCTH.
CM6 L The discipline forms theability to be able to
Communications . o . A
308 management organizeandmanagethecommunicationprocessintheorganizati
onandpossesstheskillstoimplement
effectivecommunicationsinvariousfieldsofactivity.
Bapuatusrik nonaep/BapnatuBHble 1UCUHIVINHBI
BII/TK [IDBADB| Uutennexryann Byt moH napeIHABI OKYIIBUIAPIBIH JaMYbIH OacKapy calachlHAa ON10
Bl JAPBIHIBI TIeIaror-TICUXO0JIOTTHIH KCiOM KY3BIPETTUIIrIH JaMBITyFa ON 12
OliM OarpITTanFad. OHAA AapBIHABI OLTIM aTyIIBIIapABIH OLTiM Oepy
ANyIIBIIapABIH caJlaChIH/AFbl 3aMaHayy YpIicTep, 3UATKEPIIK JapbIHIIbI OLTiM
JIaMYbIH AITyHIBUIAPABIH 1aMybIH O0acKapyAblH Ma3MYH/IbI JKOHE
Oackapy ACTAITHIK ACTIEKTLIEPI, OCBI POIIECTI MCUXOJIOTUSIIBIK-
HeJarorukajiblK Koyjaay OaraapiaMachlH a3ipiey
TEXHOJIOTHSIIAPBI )KOHE OHBI iCKe achIPyIbIH HHHOBALIMSIIBIK
(hopMaTTaphl KOpiHiC TaITHL.
Yrpaenenuepassurtue | JaHHas JUCHIUTUIMHA HalleJieHa Ha pa3BuTHE
BJUKB |URLOO |[MMHTEJLIEKTYaJIbHO MPo(eCCHOHANBHBIX KOMIIETEHIIMH IeJlarora-rcuxoiora B
OJapeHHBIX00yHaroIy | 00JacTH YNpPaBJIEHHs Pa3BUTHEM OJAPEHHBIX OOYYaIOIIMXCS.
xcs B Heii Hanum oTpakeHHe COBpEMEHHbIE TEHJICHIMH B cdepe
00pa3oBaHMs ONAPEHHBIX O00YYaIOIIMXCS, COJlepiKaTelbHbIE 1
WHCTPYMEHTAIbHBIE ~ aCHEKThl  YyIpaBIeHHS  Pa3BUTHEM
HHTEIJIEKTYaJbHO OJAPEHHBIX OOYYaIOIIUXCS, TEXHOJIOTHH
pa3paboTku IPOrpamMMBbl TICHXO0JIOTO-TIeJIArOT NY€CKOTO
CONPOBOXACHHUS JaHHOTO Mpolecca ¥ WHHOBAI[OHHBIC
(hopmathl ee peanu3aluy.
This discipline is aimed at developing the professional
competencies of a teacher-psychologist in the field of
Managing the managing the development of gifted students. It reflects
Development of modern trends in the field of education of gifted students,
MIEUD | Intellectually substantive and instrumental aspects of managing the

GiftedLearners

development of intellectually gifted students, technologies for
developing a program of psychological and pedagogical
support for this process and innovative formats for its

implementation.




BII/TK |BBZzh Binim Gepyni ITon Kazipri 6iiM 6epy TpeHATepiHiH 0ipi — gepOecTeHaipy ON4
KEKENEHIpY Typasbl TYCIHIKTEpi KalabINTacTeIpyFa OareiTTanFad. OHBIH ON5
Ma3MyHBbI KeJIeCi TaKbIpPhIITapMEH YChIHBUIFaH: Oi1iM OepyiH ON12
’KEKe MOJICII, OHBIH KYPBUTBIMBI MEH (aKTOPIApBI; JKEKE OKBITY
TIPUHITUIITEP1; OKBITYIBIH JKE€KE TPAeKTOPHSCHI TypaJlbl TYCIHIK;
xKeke OimiM Oepyzeri OafmaHbIC epeKIIeTiKTepi
bJ/KB PO [lepconamusa s | Jiucruriivua HanpasieHa Ha GOPMHPOBAHUE IPEICTABICHHI 06
00pasoBaHus OJTHOM U3 TPEHIOB COBPEMEHHOTO 00pa30BaHUA —
nepcoHanmzauu. Ee conepianie NpeacTaBIeHo ClIeAyONMA
TEeMaMH: NIePCOHAITU3UPOBaHHAs MOJIEIb 00Pa30BaHMs, e¢
CTPYKTYpa U (haKTOPbL; IPHHIHIIBI IEPCOHATHM3UPOBAHHOTO
YUYCHUS; TIOHATHE WHIUBUIYAIBHOH TPACKTOPHHU 00yYeHHS;
0COOCHHOCTH KOMMYHUKAIIUH B TIEPCOHAIN3UPOBAHHOM
obpazoBaHum.
Personalization
PE of education The discipline is aimed at forming ideas about one of the trends|
of modern education — personalization. Its content is represented
by the following topics: personalized education model, its
structure and factors; principles of personalized teaching; the
concept of individual learning trajectory; features of
communication in personalized education.
BIIVTK |IT Hurepuer VIHTepHET TEXHOJOTHsIIAp BeO - KBI3METTI KALIBIKTaH JKYMBIC ON6
TCXHOJIOTHSIIAPBL | jcTey yuiiH JepOec AambITyra MYMKIiHIIK Oepeni. Jlepexrepai ON7
HaKTBI YaKbITTa 0aCKapy KaxeT.
Wnreprerrte MHTEepHET TeXHONOTMH MO3BOJISIOTCAMOCTOSTENLHO Pa3paboTaTh
BIUKB |IT XHOJIOTHH Web-cepsuc mis ynanenHoit paboTsl.
YpaBiATbJaHHBIMUBPEKHUMEPEAIbHOT OBPEMEHM.
Internet technologies allow you to independently develop a
Internet Web service for remote work. Manage data in real time.
IT technology
BII/TK |ShBKT YKobamap st YKobamapmer GackapyIblH Ka3ipri TEXHOJIOTHSIIAPEI 3aMaHayH ONS5
0ackapyabIH CASE-kypaiaapbIMeH KOCIIOPBIHAAPIBIH THIMIUTITIH ON7
Kazipri apTTHIpyFa OarbITTalFaH MOH/IK MaceJeep i Ieny YIIiH ON8
TEXHOJIOTHSICHI JKocIapiiay MeH jK00alblK 0acKapyIbl KapacThIpabl. ON9
CoBpeMeHHbIE CoBpeMeHHBIE TEXHOJIOTUH YIPABICHUS TPOSKTaMU
B/KB |STUP TEXHOJOTHH paccMaTpuBaeT IUIAHUPOBAHUE U YIPABJIECHUE IPOEKTaMHU IS
YIIPaBJIEHUS pelLIeHHUs 3a7a4 PEAMETHOI 006J1acTH HAPaBICHHBIX Ha
HpOEKTaMH noBeImeHue Y PEKTUBHOCTH PabOTHI PEANPHUATUAN
coBpemennbiME CASE-cpencrBamu.
Moderntechnolo Modern technologies of project management considers planning
MTPM gies and project management for solving problems of the subject area
ofprojectmanage aimed at improving the efficiency of enterprises with modern

ment

CASE-tools.




development and personal self-realization. The discipline forms

the skills of successful communication in all social situations.

BII/TK (BTP bynrrel ByTTHI TEXHOMOTHSIIAp B! TTaliAalaHy KAaITbIKTaH OacKapyFra ON6
TEXHOJIOTUsIap]| apHaNfaH apHaiibl OaFzapiiaMablK KAMTaMachl3 €Ty MeH ON7
Bl IIaiinanany KypaJiiap/isl KOJJaHyIblH 3aMaHayH 9IicTepi MeH
TEXHOJIOTUSUIAPBIH KapacThIPaIbl.
10T Hcnons3oBanneo | lcnonp3oBaHue 00JIauHBIX TEXHOJIOTHI pacCcMaTpUBaeT
BJI/KB OIa4HBIX COBpPEMEHHBIE METOABI M TEXHOJIOTMH UCTIONB30BaHUs,
TEXHOJIOTHH CHEUATM3UPOBAHHBIX IPOrPAMMHO-HHCTPYMEHTAIbHBIX
CPE/CTB yAAIEHHOTO YIPABICHHS.
TCC Theuseofcloudco The use of cloud computing considers modern methods and
mputing technologies of using specialized software and tools for remote
control.
BII/TK [ITSM IT-cepBuc AT-xpI3MeTTepai 6acKapy apKbUIBEI aBTOMATTaHABIPBUIFaH ONo6
MEHEKMEHTI OmM3HEC-TIPONIECTEPAIH TICUTIH JKOHE MPHUHITUIITEPIH ON7
yipeHny.
B/I/KB |ITSM IT-cepauc IT-cepBuc MeHEKMEHT H3ydYeHHE IPHHIUIOB W IOJXOIOB
MEHE/UKMEHT ABTOMATH3ALMH GH3HEC-TIPOIIECCOB Yepe3 NPOLECC YIpPaBIeHUs]
ypoBHs ycayr IT- cepBucamu.
ITSM IT-service T . o
management -service manggement study of principles and approaches tc_)
automating business processes through the process of managing
the level of services by IT-services.
BIT/TK IToH ke3 kenreH mMpoUIIbACTI MaMaHHBIH IC-OPEKETIHIH TYpI ON10
KKKP KOHCTPYKTHBT peTiHOe  KapeIM-KaThlHAC  Typamsl — OimiMai  MeHrepyre ON 12
1 KapbIM- OarpITTalIFaH, KoCiOM JlaMy MEH TYJIFaHbIH ©31H-031 JKy3ere
KaTbIHACTICHXO achIpyJlarbl  KapbIM-KaThIHACTHIH MaHbI3bl  Typasbl. [loH
JIOTHACEL OapIIBIK QNIEYMETTIK >KaFaaiyiapaa TaObICThI KapbiM -KaThIHAC
JarAblJIapbIH KAJIBIIITACTBIPAbI.
JucuuiuinHa HampaBlieHa Ha YCBOGHHE 3HaHUH 00 oOieHuu
KaK BUJE JEATEIbHOCTH CHEIHalucTa JIo00oro mpodwmis, o
bIVKB PKO [enxonorusko 3HaUEHUU OOIIEHUs B MPO(PecCHOHATLHOM Pa3BUTHH M JIMYHOM
HCTPYKTHB- caMopeal3alHH. HductumimHa  GopMupyeT  HaBBIKH
HOTO O0mIeHNs YCIICIIHOTO OOIICHHUS B JIFOOBIX COIMAIBHBIX CUTYaIUsX.
PCC hol The dis_cipl_ine is aimed ajc _ mastering _kr_lowledge abput
Psychology communication as a type of activity of a specialist of any profile,
ofconstructiveco | zpoyt the importance of communication in professional
mmunication




BIT/TK

BJUKB

DR

BR

Ickepiix
pHUTOpHKA

[Henosas
puTOpHUKa

Businessrh
etoric

[Ton MarucTpaHTTapAbl PUTOPHKA OHEPIHIH KaJbINTacy >KoHE
JaMy TapUXbIMEH, pPHTOpHKAa  TypJiepiMeH, 3aMaHayH
CIHKEpJIepAiH Ceilley MOICHHETIHIH IIapTTapbl  MeH
TaJanTapbIMeH TaHBICTBIpagbl. AybI3lna ceileyre TalbIHIBIK
Ke3eHIepi (TakpIpeIl, MakcaT, ceWley THUIi MeH Typi),
ceiyieyiH Heri3ri ¢opmanapsl (IUanor, MOHOJIOT), PUTOPHKA
TYpJIepi (KaJIbl )KOHE KeKe) Typajbl TYCiHiK Oepeni

JucuurminHa ~ 3HAKOMHT ~ MarucTpaHTOB € HCTOpHEH
CTAaHOBJICHUS W PAa3BUTUSA HCKYCCTBA PHUTOPUKH, BHJIAMU
PUTOPUKHU, C YCIOBHSMHU M TPEOOBAaHUS K PEUYEBOIl KyJIbType
COBPEMCHHBIX oOpaTopoB. JlaeT mpeactaBieHHe 00 3Tamax
MOJITOTOBKM K YCTHOM peud (Tema, Lellb, BUI U THIT peuH), 00
OCHOBHBIX (pOopMax peud (IUaor, MOHOJIOT), BUAAX PUTOPUKH
(oOrast ¥ UHAUBHYaTbHAS)

The discipline introduces undergraduates to the history of the
formation and development of the art of rhetoric, the types of
rhetoric, the conditions and requirements for the speech culture
of modern speakers. Gives an idea of the stages of preparation
for oral speech (topic, purpose, type and type of speech), about
the main forms of speech (dialogue, monologue), types of
rhetoric (general and individual)

ONS5
ON8

BIT/TK

BJ/KB

PIKK

PDO

PBC

Puropuxka.
Ickepmix
KapbIM-KaTbIHAC

Puropuxka.
HenoBoeob
LIeHue

Rhetoric.Busines
sCommunication

[loH HoTWXKeN IiCKEepNiK Kelicco3lep IKYprize OTBIPHI,
MaMaHHBIH KOCIOM KBI3METIHAE ICKEPJiK KapbiM -KaThIHAC
JaFbUIAPBIH, PHTOPUKAJBIK MOICHHUETTI KaJbINTACTHIPAIbL.
MarwucrpaHTrap BepOa bl KapbIM-KaThIHACTBIH
NICUXOJIOTYSUIBIK ~ ACTICKTINIepiH, PUTOPHKANBIK SIIiCTEp MeEH
JONENIEMENCPAIH KYPBUIBIMBIH MEHIepe/li, CEHAIPY, ICKepIIiK
OHTiMe KYprizy, Iikipranac, BepOaabl eMec KOMMYHHKAaIus
KYpaJIIapblH MEHTEPEIi.

Jucruruimaa GopMUpyeT HABBIKH JIETIOBOTO OOIICHHUS,
PUTOPHUIECKOI KYIBTYpBI B IPOPECCHOHANEHON ACSITEIIEHOCTH
CIIEIUAJINCTA, BEICHUS MPOAYKTHUBHBIX JI€JIOBBIX IEPETOBOPOB.
MaructpaHThl YCBOSIT IICUXOJIOTHYECKUE aCTIEKThl PEUYEBOTO
OOIICHUS, PUTOPUICCKUE TIPUEMBI H CTPYKTYPY I0Ka3aTeIbCTB,
OBJIQJICIOT MacTEPCTBOM YOCKICHHSI, BEACHUS JICIIOBON Oecebl,
cropa, HeBepOaIbHBIMH CPEJCTBAMU OOIICHHUS.

Discipline forms business skills, rhetorical culture in
professional activities of a specialist, conducting productive
business negotiations. Magistrants will assume the psychological
aspects of speech communication, rhetorical techniques and the
structure of evidence, will master the skill of conviction,
business conversation, dispute, non-verbal means of
communication.

ON10
ON 12




BII/TK Ickepaix Byn moH KoFapel OKy OpHBIHAH KeWiHri Oimim  Oepy ON2
IKT Ka3akTii OarmapmamacblHIAa OKWTBIH  MAarHCTpPAaHTTapFa  apHaJFaH. ON3
IMorme ickepmik Kaszak TUTHIH  TNPAaKTHKAJIBIK  HETi3i
KapacTBIPBUIAABl.  MarmcTpanTrap  Till  MOICHHETIHIH
HOpMAaNapblH, ICKepH JIEKCHKAJIbIK MHUHAMYMAAPIbI, Ka3ak
TUTIH/E 1C-XKYPTi3y JaFAblIapblH MEHrepei
BJI/KB HenoBoit
DKYa KA3AXCKUHS3BIK JaHHas IUCUMIUIMHA TpeHA3HAYCHA JI1 MaTUCTPAHTOB,
00y4armuxcs 1Mo mporpamme MocjaeBy30BCKOro oopazoBanus. B
JICLUILIMHE PacCMaTpUBACTCs MIPAaKTHYECKas OCHOBA JIEJI0BOTO
Ka3aXCKOTO s3bIka. MarucTpaHThl OBJIaJeBalOT HOPMaMH
SI3BIKOBOW KYJIBTYPBI, ACTOBBIMH JIEKCHUYECCKUMU MUHHUMYMaMH,
HABBIKAMU JIEJIONIPOM3BO/ICTBA HA KA3aXCKOM SI3BIKE
This discipline is intended for undergraduates enrolled in a
Business postgraduate education program. The discipline examines the
Kazakhlanguage | practical basis of the business Kazakh language. Undergraduates
master the norms of linguistic culture, business lexical
minimums, office-work skills in the Kazakh language
BIUTK |AMSh ApHaiibl Byt moHi 0Ky Ke3iH/1e KOCiOn TePMHUHOJIOTHSIFA KOHE ON2
MakcarTap aKaJIeMHSIIBIK JKa3yFa (Makaanap, scceiep, ON3
YIOiHIeTTiT TYHiHIeMeTepkoHeT.0.) OacThIHA3apayIaphLIAIbL.
MarucTpaHTTapFbLIBIMUMAKAIAIaPAIOKYKIHEeay 1apy,
KOCIOMTaKBIPBIITAPOOHBIHIIIAKAPHIM -
KaThIHAC)KACAY/IaF IbLIapbIHMEHIepe/Ii
. IIpu n3yyeHNN TaHHOW AUCIIUILIMHEI OCHOBHOM aKIIEHT
BI/KB | IYaCC HHocTpaHHE 13 ,Z[CIaneTg; Ha NMpoQeCCHOHANTBHYIO0 TEPMUHOJIOTHIO U
BIKATEACTICTIHATE aKa/IeMMYECKOe MMCHMO (CTAaThH, 3CCE, PE3IOME U T.J.).
HBIXLEIICH MaFI/ICTpaHTI:-I OBJIaJICBAIOT HABBIKAMHU YTCHHUA U IIEPEBOJIA
HAyJHBIX CTaTel, 00IIeHns Ha MpogeCcCHOHANbHBIE TEMEI.
. When studying this discipline, the main emphasis is on
Foreignlangu professional terminology and academic writing (articles,
ILSP age essays, resumes, etc.). Master
forspecific students learn the skills of reading and translating scientific
purposes

articles, communicating on professional topics.




Koacion Monayabai caTTi BIT/2K PD62 IlemarorunkansIk [TemaroruxanbsIKToXKiprOecabakOepyMEHOKBITY IBIHITPAKTUKAIIBI 4 3 ON2,
NpaKTHKa- asiKTaFaHHaHKeHiHOiTiMa Ty s OOK 08 MIPaKTHKa KJaF/IblIapbIHKAIBIITACTEIPYMaKCcaThIH AKY prisinesni. bynperre ON4,
nap KadierTi: MaructpaHTrapOakaigaBpuaTTacabaKeTKizyreTapThlIaibl. ONO,
ON2,0N4,0N9,0N10 ON10
bJI/BK [enarormyeckasmpakTHKAPOBOAUTCACIETbIO()OPMUPOBAHHSTT
podec- PD62 Ilenarormueckas | pakTH4eCKMXHABBIKOBMETOAMKHIIPENOAaBaHUANOOydenus. [Ipus
CHOHAJIb- /TlocneycnenHoro3aBepuie-Hust 08 paKTHKa TOMMATHCTPAHTHIIPUBIICKAIOTCIAKIIPOBEICHUIO3aHATUIBOAKATIAB
HBIC IIpaK- MOYJIf1 o0yualomuiicsi 0y-aer: puare.
TUKA ON2,0N4,0N9,0N10 .
PP6208 | Pedagogical Pedagogicalpracticeisconductedinordertodeveloppractical
practice skills in teaching and learningmethods. At thesame time,
Professionalprajuponsuccessfulcompletionofthem graduate students areinvolved in
cticespakTuky |odule,thestudentwill:ON2,0N4,0N conductingundergraduatestudies.
9,0N10 KI1/ ZP63 3eptTey 3epTTeynpakTHKACKIOUTIMATY ITBLTAP1a031H- 10 4 ON2,
KOO |09 MIPaKTHKACHI ©3DKETUIIIPYre)KoHeo31H-0311aMbITyFaJIeTeHbIHTA- ON4,
K BIKBIIACTHL, 0JIapABIHOCICeHAIOMIpCcypyiOaphICEHIaKaHA ONY,
OimimMaepai e3IiriHeH IIBIFaApMAIIBUTBIK MEHIepPYIiHKaKETTITIT ON10
MEH/IaF IbTAPBIH KAITBIITACTRIPY MaKCaTBIHAAXKYPTi3iei.
HUccnenoatenbekas NpPaKTHKa  [POBOAUTBCS  CUEIbIO
1P63 Hccnenosa- (dbopmupoBaHust y 00ydaromuxcs
g 09 TebCKast CIIOCOGHOCTH K CAaMOCOBEPIICHCTBOBAHHIO 1
BK TpaKTHKa CaMOpAa3BUTHIO,OTPEGHOCTH HABBIKOB CAMOCTOSTENb-
HOTOTBOPYECKOTO OBJIaICHHS HOBHIMH 3HAHUSMH B TeUe-HUE
BCEMMXaKTUBHOMKU3HE €S TENbHOCTH.
RP 6309 Research Research prac'gice is conducted in order to form students 'ability
: to self-improvement and self-development,
practice . . . .
needsandskillsofindependentcreativemasteringofnew
knowledgethroughouttheiractivelife.
FouibimMu- ME3X | 6401 Tarpueivoamanas | ME3XK  FeuteIME-3epTTEY KBI3METIHIH, CTaHAapPTThI 24 1-4 | ON2,
3epTTey OTYMEH FreimpiMu  MiHZETTEpII  MIENTY;KYHII3ri KociOM  KbhI3METKE ON4,
JKYMBICBHI MarucTpiix KaKeTTi  OimiMai  KEeHEeHTy  KOHE  TEepeHIEeTy  JKoHe
HUPM JMCCePTaLHSHbI JOKTOPaHTypania 6imim aIry 1Bl KAIFaCTBIPY
OpBIHIAYIbI Jar AbLJIapbIHKAJIBIIITACTBIPA/IBI.
Hayuno- KaMTHUTBIH
HCeTIeIoBa- MaruCTPAaHTTHIHFBI
TeNbCKaspab JILIMH-3CPTICY
oTa HKYMBICHI
Research Hayuso- HUPM  ¢dopMupyeT HaBbIKM HAy4HO-HCCIEJOBATEIbCKOM
work HCCIICN0BATEIE" JeATeNIbHOCTH, PEIICHUSICTAH Iap THEIX HAY YHBIX331a4; PacInPEeH
ckad paGora usi ¥ yriyOieHus 3HaHMH, HEOOXOAMMBIX Ul ITOBCEAHEBHOM
MarucTpaHTa,

HpO(beCCHOHaHLHOfI ACATCIbHOCTH MPOAOJKCHUSA 06pa3OBaHI/IH




BKJIIOYASTIPO-
XOXKIECHHECTA-
YKHPOBKHUHBHI-
MIOJIHEHHE  Maru-
CTepcKonauc-
cepTanuu

Research work of
a master stu-
dent,includinginte
rnshipandwritingo
f Mas-

B JIOKTOpAHTYpe.

Research ~ workof  amaster's  studentforms  theskills
ofresearchactivities,solvingstan dards cientific
problems;expandinganddeepeningtheknowledgenecessaryforeve
ryday professional activityand continuing education in the
doctoral program.

ter'sthesis
KopbrTeiag MIPK Maructpiix 12 ONO,
Bl aTTecTa- JIVICCEPTAIISHEL ON10
s pocimmey

JKOHE KOpFay
Hrorosas
aTTecTauus OdopmicHue u

Ou3M 3a(£nfTa Maru-

Finalexamin A CTEPCKOM JuC-
ation cepTanuu

Preparationandd
efenseofamaster
'sthesis
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