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I3IPJIEYHIJIEP/ PABPABOTUUKHW// DEVELOPERS:

To6soB K.T. — BExxb kadenpachlHbiH KaybIMIACTHIPBUTFAH IPO(ECcCOphI M.a., 3.F.K.;
To6butoB K. T.- u. 0. acconmmupoBanHoro npodeccopa kapeapsl bYuY, k.2.H.;

Tobylov K. T. - Acting Associate Professor of the Department of Accounting and Management,
PhD in Economics;

CeiitoBa I'.T. — BExb kadenpacsiabiy, npodeccopsl M.a. 3.F.K.;

CetitoBa I'. T.- . 0. mpodeccopa kadenpst BYuY, k.3.H.;

Seitova G. T. - Acting Professor of the Department of Accounting and Management, PhD in
Economics;

VYrebaeBa K. A. — BExb kadenpackHbIH KaybIMAACTBIPBUIFAH MPOPECCOPHL, 3.F.K.;

VYTebaera XK. A.- accouunpoBanublii mpodeccop kadeaps bYuV, k.5.4.;

Utebaeva Zh. A.- Associate Professor of the Department of Accounting and Management, PhD in
Economics;

Monnaranusea H.Jl. — BExb kadeapachiHbIH OKBITYIIBICH], MATUCTP;
Monnaranusea H. /1. - npenogaBarens kadenpst bYunY, maructp;
Moldagalieva N. D. - Lecturer of the Department of Accounting and Management, Master;

bacanpira /I. A. — « Cromeny XKILC nepconanasl 6ackapy »KeHIHIETT MEHEeKePi;
bacaineira /1. A.- meremxkep no ynpasienuto nepconaiom TOO «Ctomeny;
Basalyga D. A. - HR Manager of "Stomed" LLP;

Jlommrckas B.C. —6B04103 Mapxketunr bb 3-kypc cTyneHTi.
Jlommtckas B. C.- crynentka 3 xkypca OIl 6B04103 MapkeTuHr.
Loshitskaya V. S.- is a 3rd year student of EP 6B04103 Marketing.

YCBIHBLJIIbI/ PEKOMEHIOBAHO/ RECOMMENDED:

Byxranrepiik ecer xoHe 0ackapy kadeapa OThIPhICHIHAA KapacThIpsiiabl, 31.03.2023x.

Ne 3 xarrama

PaccmoTpena Ha 3acenanum Kadeapbl OyXTranTepeKoro ydera M yIpaBieHus, IpoTokoa Ne 3 ot
31.03.2023 r.

Considered at a meeting of the department of Accounting and Management protocol No.3 dated

31.03. 2023 y.

H.qV)KI/IHOB ATbIHarbl SDKOHOMUKA KOHC KYKBbIK HWHCTUTYTTBIH QI[iCTeMeJ'IiI( KOMUCCHUACBIHAA
tankeuranael, 13.04.2023x. Ne 4 xarrama

OGCy)KIlCHa Ha 3ac€aaHuun MCTOI(H“ICCKOﬁ KOMHCCHUH HHCTUTYTa DKOHOMHWKH U ITpaBA UMCHU
IL.YyxunaoBa npotokoa Ned ot 13.04.2023 1.

Discussed at a meeting of the methodological commissions of the Institute of Economics and Law
named after P.Chuzhinov, protocol No. 4 dated 13.04. 2023 y.

Oky omicTemernik KeHeCiHIH menriMiMeH YChHbUIIBI, 03.05.20235%. Ne 5 xaTTama
PexomennoBana perieHueM Y 4e0HO-METOAMYECKOTO coBeTa, NpoTokosa NeS5S ot 03.05.2023 r.
Recommended by the decision of the Educational and Methodological Council,

Protocol No. 5 dated 03.05.2023 y.




Keaeci KyxxaTTap Herisinae xacajjasbl:
- JKorappr OimiM OepymiH MEMJICKETTIK JKaJIbIFa MIHJAETTI  cTaHmapThl, Kazakcran
PecrryOnukaceiabiy FeutbIM skoHE skoFapbl OuTiM MuHHCTPiHIH 2022 xbutFbl 20 mringeneri Ne 2
oyiipeireiMeH OekitireH (20.02.2023 k. e3repicTep MEH TOJBIKTHIPYIapMEH);
- OJIeyMETTIK OpINTEeCTIK MEH JJIEYMETTIK JKOHE eHOEK KAThIHACTAPBIH peTTey IKOHIHMAET]
pecnyOMUKaNIBIK YII KaKThl KOMHUCCUSHBIH 2016 kpliFbl 16 Haypbi3garbl OCKITIITEH YJITTHIK
OUTIKTLUTIK meHOepi;

Pa3paGoTrana Ha OCHOBAHMM CJIEAYIOUIMX JOKYMEHTOB:
- T'ocynapcTBeHHbIN 00111€0053aTeNbHBIN CTaHAAPT BHICIIET0 00pa30BaHUs, YTBEPXKIEH MPUKA30M
MuHHCTpa HayKH U BeIicuiero oopazoBanus PecryOnuku Kazaxcran ot 20 utons 2022 roma Ne 2 (¢
M3MEHEHUsAMH U JonojHeHusMu oT 20.02.2023 1.);
- HammonanbHas pamka KBaln(UKanuii, yTBep:KIeHHas MpoTokoioM oT 16 mapra 2016 ronma
PecnyOGnukaHCKOM TpeXCTOPOHHEH KOMHMCCHEH IO COLMAIbHOMY MAPTHEPCTBY U PETyIUPOBAHHIO
COIMAIIBHBIX M TPYIOBBIX OTHOIICHUI;

Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of
Science and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with
amendments and additions dated 20.02.2023);

- National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on socxaf partnershtp and regulation of social and labor relatlons

KEJICLLII COTTIACOBAHO:
/ i

Teparacsl/ Hpe:lce:laTenb/ Chalrman / _ Kocriokos JI.A./ Kostyukov D.A.

"KACAPAC" XKILIC/TOO KACAPAC
backapyius! aupekTop /

Ynpasnstouui iupekrop/
Managing Director

Hupextop/ Director

© A.baliTypChIHOB aThIHIaFbl
Kocranaii eHIpIiK yHUBEPCUTET]



Binim Oepy 0arnapiaMachbIHBIH NACIOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

BBB kojabl ;koHe aTaybl/
Kon n nazBanue OI1
OP code and name

7M04106 Mapkerunr/ Marketing

Binim Gepy cajiacbIHBIH KOJBI
JKIHe JKiKTeyi /

Ko u knaccupuxanus
o0JiacTu 00pazoBaHus/

Code and classification

the field of education

7M04 busnec, 6ackapy koHe KYKbIK /busHec, ympaBiieHue u
mpaBo/Business,management and law

Jasipjiay 0aFbITHIHBIH KOJbI
MeEH :KiKTexyi/

Koa n knaccupuxanus
HANPABJICHHUS MOATOTOBKH/
Code and classification
areas of training/

7MO041 busnec xone Oackapy /busnec u ynpasnenue/Business
and management

Binim G6epy 0arnapaamanapbi
T0OBI /I'pynna
00pa3oBaTeJILHbIX POrPaMM
/ Group of educational
programs

MO75 MapkeTuHr xoHe xapHamMa/MapKeTHHT U peKiama/
Marketing and Advertising

Binim BB Typi/ Bun OIl/ EP
type

Konnansicrarsl/[leiictByromas/Acting;

BBEXC/K OoiipiHIIA JeHreii/
Yposenb mo MCKO/ ISCED
level

BBEXCII /MCKO/ ISCED 7

YBIII Goiibinma ¥BIII /HPK/ NQF 7
nenreiii/Yposenn no HPK/

NQF level

CB1I 6oiibiHIIA TeHTeiii/ CBIII /OPK// ORK 7

VYposenb no OPK/ ORK level

bbb aiipbikiia
epekuegikTepi/
OT1anuuTebHbIE
ocodoennoctu OIl / EP
distinctive features

MyreaexTiri  06ap aaamaap
yuiin BB xdne EBK icke
acbIpy miaprrapsi /

Ycaosus peamuzanuu OIl past
JIMII ¢ UHBAJIMAHOCTHIO "
ooI1/

Conditions for the
implementation of EP for
students with disabilities and
special educational needs

Myreznexrtiri 6ap OuTiM amymsUiapablH OuTiM Oepy mpoleciH
KaMTaMmachl3 €Ty YVIIIH YHUBEPCUTETTIH  AaKaJeMHUSIIbIK
casicaTblHa coiikec moHepAiH (  OapibplK  MOIYNIBAEPIiH),
MPAKTUKAJIAPAbIH KOHE KOPBITHIH/bI aTTECTaTTay POCiMIEpPiHiH
TOPTiOl TOJBIK CaKTaIaIbl.

"MyrenekTiri Oap OLIIM amylmBUIAPABIH TOHAI HrepyiHiH
apHaiibel mapTTapbl" OOWBIHIIA MYTEACKTIr Oap ajaMuap YIiH
xoHe EBb Oeilimaey Bb apHanran KocbiMIina OeJiMiH €HTI3y
apKbUIBI OKYy JKYMBIC OarjmapiiamManapblH (CHUILIa0yCcTapIbl)
93ipJiey apKbUIBI ICKe aChIPBLIA/IbL.

Jlst oGecniedeHust 00pa3oBaTEIILHOTO MPOIEcca 00YJIarOITHXCS




¢ u"BanuaHocThio U OOIl coxpaHsieTcsl MOTHBIA TUCIUILINH
(Monynel), MpakTUK W MPOLENypbl MTOIOBOM aTTECTAllUU B
COOTBETCBUHN C AKaHeMquCKOﬁ MOJIUTHUKON YHUBCPCUTECTA.
Hnsa oun ¢ waBamuaHoctbio u OOIl amanramuonnas OII
peanusyeTcst 4yepe3 pa3paboTky Paboumx y4eOHBIX mporpamm
(cuma®ycoB) MyTeM BKIIIOYEHHUS JIOTIOJHUTEIHLHOTO paszelia
«CHGHI/IEUIBHBIC YyCII0BUA OCBOCHUA AU CIHUITIINHBI
oOyuaromumucs ¢ HHBATUIHOCTEI0 U OOID»).

To ensure the educational process of students with disabilities
and special educational needs all courses (modules), practices
and procedures of the final certification in accordance with the
Academic Policy of the University. The adaptation of the EP is
implemented for persons with disabilities and special
educational needs through the development of working
curricula (syllabuses) by including an additional section
"Special conditions for mastering the course by students with
disabilities and special educational needs").

OKBITY HbICAHBI/
®opma odyueHus/
Form of study

Kynnizri/Ognoe /Full time

Oky Mmep3imi/Cpok odyuenus/
Training period

2 xbu1/ 2 ronpal2 years

OKpITY Tini/SI3pIk 00y4enus/
Language of instruction

Ka3ak JKoHe opbIc/Ka3axckuil u pycckuii / kazakh and russian

Kpenur kenemi/
O6bem kpeanTos/ Loan
volume

Axanemusibik kKpeaut 120 / Axagemuueckux kpenutos 120/
Academic credits 120 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Binim Oepy 0araapiamacbinbiH MaKcaThl/ Lleqb 00pa3oBaTeibHOI MporpamMmbi/
The purpose of the educational program

MapKeTHHT FBUIBIMBI CaJachIHAAFbl FHUIBIMH MOCEJICNICPl IICIIe ajlaThlH MApKETHHI FhUIBIMH-
MEJAroTUKANBIK KaApiapAbl Jaspiay, >KaHa FBUIBIMH TYXKBIpBIMJAManap MEH TEOpUsIIap.Ibl
KOJIJIaHA OTBIPBINT FBUIBIMU 3EPTTEYJICp JKYPridy; MapKETHHI IPAKTUKACBIHAA MapKCTHHITIK
3epTTeyiep, TayapiblK, 0ara, ©TKI3y KOHE KOMMYHUKATHUBTIK cascaT XYPri3yai KaMTaMachl3 €Ty;
FBUIBIMH OLTIMIIEp MEH ojiCHaAMalapJblH CHHTE31 MEH HWHTErPAlMAChl HETI31HJE aKMapaTThIK
TEXHOJIOTUSUTAPABI TAPTa OTHIPHII, 3€PTTEY KYMBICHIH JKY3€T€ achIpy ; 3epPTTEY HOTIKEJICPIH OHJIEY,
MapKeTHUHI KEIICHIHIH OapiblK 3JIEMEHTTEPIHE Talijay >KYpPridy; MapKeTHHT CTpaTerdsiapbiH
a3ipJiey, oJIapFa KOJI JKETKi3y JKOHE YHbIMIapJa MAapKETUHITIK TEXHOJIOTHUSIIAPIbI, Kypalaapisl
eHrizy; OuriM Oepy MeKeMmelepiHle MelarorukajblK, FhUIBIMU-3€PTTEY JKOoHE OacKapy KbI3METiH
KY3ere acoIpy.

ITonroToBka Hay4YHO-NEJArOrMYeCKUX KaJpoB B O0JIACTM MAapKETHUHIA, CIIOCOOHBIX pellaTh
Hay4YHbIE NMPOOJIEMBI B 00JaCTH MapKETUHTOBOM HAaYKH; MPOBOJUTH HAYYHBIE HCCIECIOBAHUS C
IPUMEHEHHEM HOBEHIIMX HaydHBIX KOHIENUMH U Teopui; obOecrneuynBaTh IPOBEACHUE
MapKETUHTOBBIX HCCIICIOBAaHUI, TOBAPHOM, IICHOBOW, COBITOBON M KOMMYHHKATUBHOM MOJUTHUKH B
IIPAKTUKE MAapKETHHIA; OCYILLECTBIIATh MCCIEIOBATENbCKYI0 pPadOTy ¢ IpPUBJICYCHHEM
MH(POPMAIIMOHHBIX TEXHOJIOTHH Ha OCHOBE CHHTE3a W WHTETPAllMd HAYYHBIX 3HAHWUH, U
METOAOJIOIUi; 00pabaThiBaTh pe3yiabTaThl HCCIEIOBAaHWN, MPOBOAUTH aHAIU3 BCEX 3JIEMEHTOB
KOMILJIEKCA MAapKeTHHTa; pa3pabaThiBaTh CTPATETHH MAapKETHHTa, MOOMBATHCA WX OCTHIKCHUS U
BHEIPATH MAapKETUHIOBBIE TEXHOJOTMHM, WHCTPYMEHTBI B OpraHU3alusaX; OCYILIECTBIATH
[I€JarOTMYECKYI0, HAYYHO-UCCIIEN0BATEIbCKYIO U YIIPABICHYECKYIO JEATEIbHOCTh B YUPEXKICHUIX
o0Opa3oBaHMsl.

Training of scientific and pedagogical personnel in the field of marketing who are able to solve
scientific problems in the field of marketing science; conduct scientific research using the latest
scientific concepts and theories; ensure marketing research, commodity, price, sales and
communication policy in marketing practice; carry out research work involving information
technology based on the synthesis and integration of scientific knowledge, and methodologies;
process research results, analyze all elements of the marketing mix; develop marketing strategies,
achieve their achievement and implement marketing technologies, tools in organizations; carry out
pedagogical, research and management activities in educational institutions.

Bepinerin napexe/Illpucyxnaemas crenenb/ Awarded degree

«7M04106 Mapketunr» Outim 6epy Oaraapiamach! OOMbIHIIIA S)KOHOMHUKA FhIIBIMIAPhl MATUCTPI

Maructp 5KOHOMHYECKHX HayK 1o oOpa3oBaTenbHON nporpamme «7M04106MapkeTuHr»

Master of Economic Sciences the educational program «7M04106Marketingy

Maman snaya3piMaapbinbIH Tiz0eci/ Ilepedyens nosxnocreit mo OIN/ List of positions on OP

VHHOBaIWsUIBIK JTaMy MEHEKep, MapKeToJIoT, MapKeTolor-Tajmayisl, PR-MeHemkep, MapKeTHHT
6eJ1iMi OacTHIFBIHBIH OPBIHOACAPHI, OKBITYIIBLFBUIBIMH KBI3METKED.

MeHexep M0 MHHOBAIIMOHHOMY Pa3BUTHIO, MAapKETOJIOr—-aHAINTHK, PR—meHemkep, HavanpHUK
oTaena II0 MAapKeTUHIY, 3aM.HadaJbHUKA OTJela IIOMAapKETUHIY,IIPEIOIaBaTellb,HayYHbIN
COTPY/IHUK.

Manager for innovative development, marketing analyst, PRmanager,head of marketing
department,deputy. Head of Marketing Department, Lecturer, Researcher

Kacion kbp13mer 00bekTinepi/ O0beKThI NPodhecCHOHAIBLHOM AeATeJbHOCTH/
Objects of professional activity

HapeixTap (tayap, Kop, aKknapar, KanuTtai, eHOeK >koHe T.0.1.); MEMJIEKETTIK MeKeMelep; KbI3MET
KOPCETY KOCIpBIHAAPH! (KOHAKYWJIEp, KOFAMJBIK TaMaKTaHIBIPY KOCIOPBIHIAAPHI, TYPHUCTIK
bupmManap, 3KCKypCHSUTBIK OFOPO);0HIIIPICTIK KOHE ACNTAIABIK KOCIOPBIHAAP; XaTbIKapallbIK cay/ia




nayiaTajapel;, cayaayiiepi; KoK *)oHe KOMMYHHKaIMsIap; KoiMa IapyalibUIbIFbL,casicl OUTiMOepy;
KOFaMJIbIK YibIMIap; OitiM Oepy yitbIMIapsl

Peiku (toBapubie, (oHmOBBIe, MHGOpPMAIMOHHBIE, KalWTala, Tpyda U T.JA.); FOCYyIapCTBEHHbIE
YUPEXKACHUS; TIPESANPUATHS YCIYT (TOCTUHHMIIBI, TPEATPUATHS OOIECTBEHHOTO MUTAHUS, TYPUCTCKUE
(bupMBI,  3KCKYpCHOHHOE  OIOpO);IPOU3BOJICTBEHHBIE M  MOCPEAHHYECKHUE  MPEANPUATHUS;
MEKIYHAPOAHBIE TOPIOBBIE MAJNATHI; TOPrOBbIE JOMA; TPAHCHOPT M KOMMYHHUKAIMU ; CKJIAJCKOE
XO03HCTBO; MOJIUTHYECKUE 00pa30BaHMs; OOIIECTBEHHBIC OpraHU3allui; OpraHu3aly 00pa3oBaHus

Markets(commodity,stock,information,capital,labor,etc.); government agencies; service
enterprises(hotels,cateringestablishments,touristcompanies,tourbureaus); manufacturing and
intermediary enterpris-es; international chambers of commerce; trading houses; transport and
communications; warehousing; political entities; public organizations; educational organizations

Kacion kb13met TypJiepi/ Buabl npogeccnonanbHoii aesareabHocTi/ Professional activities

FrumeiMu-3eprrey; OutiM Oepy; YHBIMIACTBIpY-0acKapy; ecenrtey-x)odanay, 3KCIepUMEHTTIK-3epTTeY;
»KapHama OM3HECI, JIOTHCTHKAIBIK OU3HEC.

HayLIHO-I/ICCJ'Ie,I[OBaTeJ'IbCKaH; 06pa30BaTenLHa$[; OpTraHHu3allMOHHO-YIIPABJICHYCCKAas; PpaCyYCTHO-
IMPOCKTHAaA, OKCIICPUMCHTAJIIbHO-UCCIICAOBATCIILCKAs pCKJIaMHHﬁ 6I/I3HGC; JIOTUCTHYSCKUM OM3HEC.

Research; educational; organization alandmanagerial; calculation and design, experimental research;
advertising business; logistics business.

Kacion kbpi3meTiHin pyHkumusaapsl/ @ynknuu npogeccuoHaIbHOM AesATeIbHOCTH/
Functions of professional activity

Bapineik GemiminenepaiH KbI3METiH YHBIMIACTHIPYAbI XKETUIAIPY KOHIHACT] ic-1Iapanapisl a3ipiiey;
OpTYpJl camanapia MapKeTHHITIK 3epTTeyJepaAi Ky3ere achlpy; CEpBUCTIH CTPaTerusiChIMEH
TaKTHKAChIH, MAapKETUHT OFOJDKETIH JKOHE KOCIMOPBIHHBIH OM3HEC-)KOCHAphIH d3ipJieyre KarthICy;
KOCIMOPBIHABI OacKapy OOHMBIHIIA KBI3METTI YHBIMAACTHIPY, JKOCHapJiay >KOHEYHIIECTIpy >KoHE
HaApBIKTHIK KOHE CaJIAJIbIK SKOHOMUKAHBI KAJBINTACTHIPY; OPTYPJIi callaap/ia aybUIapyarlbuTbIFbl
OHIMIHIH iCKe aChIpbUTYBIH OaKbLIAYy bl XKY3€Tre achlpy Oackapy *oHe Oakpliay; OeHiHaiIK OarbITTaFbl
noHep OolbIHIIa O11iM Oepy OarmapiiamMaiapbl MEH OKY-9IICTEMENIIK KEIIeHAEePIl 931pIey

PazpaGoTka MeponpuaTUH 1O COBEPIIEHCTBOBAHUIO  OpraHM3allMM  JIEATENBHOCTH  BCEX
M0/Ipa3/IeJIEHNH; OCYILECTBICHHE MapKETUHIOBBIX UCCIIEJOBAaHUM B Pa3IMYHbBIX OTpAcisiX; ydacTue
B pa3pabOTKe CTPAaTeruu U TaKTHKHU CepBHUCca, OI0pKeTa MapKeTHHra U OU3HecC-TUIaHa IPeANPUSTHS;
opranusanys, INUIAHUPOBAHUC MW KOOpAWHAIUA ACATCIIBHOCTH I10 YIIPABJICHUIO HNPCANPUATHCM
MHGOPMHUPOBAHUE PBIHOYHOW M  OTPAcieBOM HSKOHOMHUKH; OCYIIECTBICHHE KOHTPOJS, 3a
peanu3annuen CeNnbCKOXO35MCTBEHHOM NPOAYKIMU B Pa3jW4HbIE OTPACINM HAPOJHOTO XO3MCTBa;
YIIPaBJIEHUE U KOHTPOJIb arpOIPOMBIIIIIEHHOTO KOMILJIEKCA B PA3JIMUHBIE OTPACIN XO351CTBOBAHNUS;
pa3paboTka o0pa30BaTeNbHBIX IPOrpaMM U y4EOHO-METOANYECKUX KOMIUIEKCOB IO JAUCLUIIMHAM
npoUIbHON HAaPaBICHHOCTH

Development of measures to improve the organization of the activities of all departments;
implementation of marketing research in various industries; participation in the development of
service strategy and tactics, marketing budget and business plan of the enterprise; organization,
planning and coordination of enterprise management activities and the formation of a market and
industry economy; control over the sale of agricultural products in various industries; branches of the
national economy; management and control of the agro-industrial complex in various branches of
management; development of educational programs and educational and methodological complexes
in the disciplines of the profile orientation

BBb GoiibiHima oKy HoTHKeIepi/ Pe3yabTaTrhl 00yyenus no OI1/ EP learning outcomes
(1a ocHoBe JlyosmmHcknx aekpunropos 'OCO)

Oky OarmapiiaMachlH COTTI asKTaFaHHAH KEH1H O1TIM alrymisl KabJeTTi:

ON1 cananpIK jkKoHE MOHAPAJIBIK YKBIMIAPAbl 0acKapy, KOPIOPATUBTIK OacKapy.sl sKy3ere achipy,
©31H-031 0aKpLIay XKoHEe OacKazap bl OaKplUIay KaOiJeTTEpiH KOPCETY;

ONZ2 rputbiMu 3epTTeyiiep, JKoOanblK ic-mapanap Kyprizyre, HOTHXKENepal ©3 OeTiHIIe Tajjaayra
YKOHE YCBhIHYFa KaOlJIeTTi;

ON3 ChIpTKBI OpTaHbl JKAKCapTy YIIIH WAEAIapAbl, KOJ JKETKI3UITeH HOTIXKeNIepai >KoHe




WHHOBAIMSUTAPIBI ITEPUIETyre KaOlIeTTi;

ON4 3eprreneTin canmagarbl MpoOiemManapibl aHbIKTayFa, >XYWenl OWiay Heri3iHae YHeMIl
OHJIIPICTIH OJIEYMETTIK J>KayalmKEpIIUIITiH €CKepe OTBHIPBIN, CTpaTeTrHusuIapAbl, OMICTEpAl >KOHE
OJIapJIbI MIENTY JKOJIIaPhIH aHBIKTayFa KaOlIeTTi,

ONS5 jkaHa >KoHE KaHa FHUIBIMU TYKbIphIMIAaMajap MEH TEOpPHUsUIapbl KOJIJaHa OTBIPHII, KOCIOH
caJlaJiarbl )KOHE TIOHAPATBIK KOHTEKCTET1 MocesIeNIep/Ii IeIIe aiabl;

ONG rputbIMU OUTIM MEH 9JliCHAMAJIAPABIH CHHTE31 MEH MHTETPAIUSACH HET131HJ€ WHHOBAIMSIIBIK
OHIMJII KYpy YIIIH ©3iHIH FBUIBIMHU 3€pTTeyJepiH kyprize ananpl, KociOu camamarbl FHUIBIMHBIH
YKaHa KETICTIKTEP1 asChIHa )KO0AIBIK KbI3METTI XKY3ere achblpa ajiajibl;

ON7 ¥pUIBIMH JKa3y »KOHE KOMMYHHKAIMS JaFIbLUIapbIH MEHTEepPreH, ©3 KOPBITHIHIbLIAPHIH
JONEIIeH amaibl, oJapabl KociOu MmiKipTasiactapaa Koprai anajbl;

ON8 KOMNaHMSHBIH MapKETHHITIK KbI3METIH YHBIMAACTBIPYFa, MApKETHUHITIK CTpaTervsuiap.sl,
OHIM, 0ara, MApKETHHT XOHE KOMMYHHMKAIIUSIIBIK CasCaTThl MAPKETHHT TOXKIpHOECiHae d3ipieyre
’KOHE iCKe achIpyFa KaOlierTi;

ON9 mapkeTHHITIK 3epTTeyJep KYPrizy, AepeKTep/i KUHAY JKOHE OHJEeY, TalJaMallblK ecenTepi
JaibIHIay JaFablIapblH MEHIEPIeH;

ON10 mnpeseHrtanusiiap, >kapHamanblK >kKoHe PR-akuusnap kemeHne oTKi3y, >KEKe caTylbl,
KOpMeNep/i, XOpMEHKeNepai YHBIMAACTBIPY, OTKI3y[l BIHTAIAHABIPY KypalJapblH IMaliganany
JaFIbIIApPbIH MEHTEPreH

ON11 xapkpl YHBIMAAPBIHBIH MapKETUHITIK KbI3METIH YHBIMAACTHIPYFa, CallaiblK EpPEKIIeTIKTI
€CKepe OTBIPHIT, KapXKbl KBI3METTEPl HAPBIFBIHIA MApPKETHUHITIK TEXHOJOTHSUIAPABl KOJIIaHyFa
KaOUIeTTI;

ON12 tuimai caTyasiH, caya TycayKecepiiepiH oTKi3yAiH, MepYaHJai3uHT KYpalIapblH caTy KoHE
KOJIJIaHy MPOLIECIHJIE KeTICCO3Iep KYPri3yAiH SICTepi MEH 9/IiCTepPiH MEHIepreH.

[Tocne ycmenHoro 3aBepiiieHus 3Toi MporpaMMbl 00yJarIIUicsaO yuer:

ON1 nmeMoHCTpUPOBATH YMEHHEM PYKOBOJIUTH OTPACIEBEIMH M  MEKIUCIHILTHHAPHBIMU
KOJJIEKTUBAMH, OCYIIECTBISTh KOPHMOPATHUBHBIM MEHEIXMEHT, CIOCOOEH K CaMOKOHTPOIIO U
KOHTPOJIIO IPYTHX;

ON2 cnocobeH mpoBOAWTH HAyYHBIE MCCIEAOBAHMS, MPOEKTHYIO JNEATEIBHOCTh, CAMOCTOSTEIBHO
aAHATM3WPOBATH U MPEJICTABIIATH OTYICHHBIC PE3YIIbTATHI,

ON3 cmnocoGeH mnpoABUraTh WIEH, NOCTUTHYTHIE PE3yNbTaThl M WHHOBAIMU MJIS YIYUILICHHS
BHEIIIHEH CPENbL;

ON4 criocobeH BBIABIATH MPOOIEMbI B HCCIETYEMOM 00JIaCTH, ONPEENATh CTPATeruu, CHocoObl U
MyTH UX PEIICHUS C YIETOM COIMATBHON OTBETCTBEHHOCTH OEPEKITMBOTO IIPOU3BOJICTBA HA OCHOBE
CHUCTEMHOTO MBIIIJICHUS,

ONS5 cmocoben pemarh mnpobGiaembl B TpodeccHoHanbHOW cdepe M MEKTUCIHUILTHHAPHOM
KOHTEKCTE C MPUMEHEHHEM HOBBIX M HOBEUIIMX HAYYHBIX KOHIICTIIIUNA U TCOPHIA,

ON6 criocobeH MpOBOANTH COOCTBEHHOE HAaydyHOE HCCIENOBAHUE ISl CO3JaHUS MHHOBAIMOHHOMN
MPOIYKIIMKM Ha OCHOBE CHHTE3a M WHTETPAIlMU HAyYHBIX 3HAHHA, H METOOJOTHH, OCYIIECTBISAThH
MPOEKTHYIO JIeATEIHHOCTh B KOHTEKCTE HOBEUIIHMX JOCTHKEHHUH HAayKd B MPOQPEeCcCHOHATBHON
chepe;

ON7 BnameeT HaBBIKAMU HAYYHOTO MHUCHbMa M KOMMYHHUKAIIMH, CIIOCOOEH apryMEHTHpPOBATh CBOU
BBIBOJIBI, OTCTAWBATh UX B MPOPECCHOHATBHBIX JTUCKYCCHUSIX;

ONS8 cnocobeH opraHu3oBaTh MAapKETUHTOBYIO JI€ATEIHHOCTh KOMIIAHWH, pa3pabaTeiBaTh U
peain30BaTh MapKETHHTOBBIC CTPATETHH, TOBAPHYIO, IICHOBYIO, COBITOBYIO M KOMMYHUKATHBHYIO
MOJINTUKY B MPAKTUKE MaPKETUHTA;

ONO9 BrazieeT HaBBIKAMU TTPOBEJICHUS MapKETHHTOBBIX HCCIIE0BaHUM, cOOpa 1 00pabOTKH JTaHHBIX,
IMOJTOTOBKH aHAJIMTHYCCKUX OTUYCTOB;

ONI10 BmameeTr HaBBIKAMH TPOBEICHHUS B KOMILIEKCE MPE3CHTAIMM, peKiIamMHbIX M PR-akmui,
OpraHM3aliil JMYHOM TMpPOJaXH, BBICTABOK, SIPMapoOK, YMEHHE WCIOJb30BaTh CPEICTBA
CTUMYJIUPOBAHUS COBITA;

ON11 cnocobeH opraHu30BaTh MAapKETHHIOBYIO JESITEIbHOCTh (DMHAHCOBBIX OpraHHU3alui,




MPUMEHSITh MapKETUHTOBbIE TEXHOJOTMM Ha PBhIHKE (PUHAHCOBBIX YCIYr C Y4YETOM OTpacieBOil
creuupuKu;

ON12 mBnameer TexHMKaMH H MeToJlaMu dS(PQPEKTHBHBIX MPOJAXK, MPOBEACHUS TOPTOBBIX
MpEe3eHTAIN, BEACHHS TEPErOBOPOB B TMPOIECCE MPOJAXKH W TPUMEHEHUS HHCTPYMEHTOB
MepUaHIaii3uHra.

Upon successful completion of this program, the student will:

ON1 demonstrate the ability to lead industry and interdisciplinary teams, carry out corporate
management, is capable of self-control and control of others;

ON2 is able to conduct scientific research, project activities, independently analyze and present the
results obtained

ON3 is able to promote ideas, achieved results and innovations to improve the external
environment;

ON4 is able to identify problems in the area under study, identify strategies, methods and ways to
solve them, taking into account the social responsibility of lean production based on systems
thinking;

ONS is able to solve problems in the professional field and in an interdisciplinary context with the
application of new and latest scientific concepts and theories;

ON6 is able to conduct its own scientific research to create innovative products based on the
synthesis and integration of scientific knowledge and methodologies, to carry out project activities
in the context of the latest scientific achievements in the professional field;

ON7 has the skills of scientific writing and communication, is able to argue his conclusions, defend
them in professional discussions;

ONBS8 is able to organize the company's marketing activities, develop and implement marketing
strategies, product, pricing, sales and communication policies in marketing practice;

ON9 has the skills to conduct marketing research, collect and process data, prepare analytical
reports;

ON10 has the skills of conducting presentations, advertising and PR campaigns in a complex,
organizing personal sales, exhibitions, fairs, the ability to use sales promotion tools;

ON11 is able to organize marketing activities of financial organizations, apply marketing
technologies in the financial services market, taking into account industry specifics;

ON12 has the techniques and methods of effective sales, conducting trade presentations,
negotiating during the sale process and using merchandising tools.




Bisim 6epy 6armapJaaceinbiH Ma3MyHbl/Coaepikanue oopa3zoBarenabHoii mporpammel/ Content of the educational program

Moaynsaid | Moayns Gotibiama OH/ Kowmmonent | [Tormep | IloHHIH [ToHHIH KBICKAIITa Ma3MYHBI/ Kpemn | Ceme | Kamemmraca
ataybl/ PO mno moxyaro/ Module learning | ki KOJIBI /TOXKIpHOCHIH Kparkoe omucanne aucrmmmasl [/ Brief | Trep crp/ | TBIH
HasBanue | outcomes (MK, /Kon aTaybl/ description of the discipline caHbl/ | Seme | KOMIIETEHII
Moy st/ KOO, JUCIIAII HanmenoBanue Kon- ster usiiap
Module TK)/Iukn, | maasl/ JUCIIATUTAHEL BO (xoaTTapnl)
name KOMITOHEeHT | The /mpakTuku/ Kpeau [@opmupye
(OK, BK, | code Name TOB/ MEIE
KB)/ Cycle, | disciplin | disciplines / Numb KOMIIETEHII
component | es practices er of ud  (xombr)/
(OK, VK, credits Formed
KV) competenci
es (codes)
Kanmsr Moayabai coTTi BIT )KOOK | GTF/ FoiabiM Tapuxsl [Ton apHaiibl GUIOCOPUSIIBIK TaJlJaybIH 3 1 ON 3,
Kaciou asIKTaFaHHAH Keifin 0imiv BJI BK IFN/ | men moHi  peringe ThubIM  (pEeHOMEHIHIH ON 5
noHzep/ aJIymbl Kadinerri: BD UC HPhS | dunocodusce MoceJIeNIepiH  KapacThlpajbl, FBUIBIMHBIH
Obmue ON2, ON3, ON4, ONS5, 201 TApUXBl MEH TEOPHSCHI, FEUIBIMHBIH JaMy
npoeccro ON10, ON12 3aHJBUTBIKTAPbl JKOHE FBUIBIMU OLTIMHIH
HaJIbHbIE KYPBUIBIMBI, FBUIBIM MaMaHJBIK KOHE
JMCIUTLIAH . .
o1/ General | 110€J1€ yCTIELIHOTO ONEYMETTIK MHCTHTYT PETiHJe, FhUTHIMH
professiona | 33BePIICHHsT MOy Ist 3epTreyyepal KYprizy omicrepi,
I oO0yuaromuiics Oyaer: FBUIBIMHBIH ~KOFaM  JIaMybIHIAFbl  pelli
disciplines | ON2, ON3, ON4, ON5, ON10, TypaJibl OUTIMJTI KAJIBITITACTHIPAIBI
ON12 Hcropus n JuciumimHa BBOAMT B NPOOJIEMATHKY
bmnocodpus deHoMeHa ~ HAyKH ~ Kak  IpeaMeTa
Upon successful completion HayKH CHeIUAIbHOTO  (PrtocohcKOro  aHaiIM3a,

of the module, the student
will:

ON2, ON3, ON4, ON5, ON10,
ONI12

dbopMupyeT 3HaHUA 00 UCTOPUU U TEOPUH
HAyKH, O 3aKOHOMEPHOCTSIX pa3BUTHA
HAyKd U CTPYKType€ HAy4YHOrO 3HAHUA, O
Hayke Kak mpodeccud ¥ COIHATBLHOM
I/IHCTI/ITyTe, 0 METOAaxX BCIACHUSI HaquBIX
WCCJICTOBAHM, O POJU HAYKH B Pa3BUTUU
o011ecTBa




History and
Philosophy of
science

The discipline introduces the problems of
the phenomenon of science as a subject of
special philosophical analysis, forms
knowledge about the history and theory of
science, about the laws of the development
of science and the structure of scientific
knowledge, about science as a profession
and social institution, about the methods of
conducting scientific research, about the
role of science in the development of
society

BII
YKOOK
B/ BK
BD UC

ShT/
IYa/
FL 202

et Timi (kociOm)

Ocbl TOHAI OKy Ke3iHAe MarucTpaHTTap
3epTTEICTIH JIEKCHKAJIBIK 'KoHE
rpaMMaTUKAIBIK ~ TaKBIPBINTAp  IICTIHIC
mieT TUNIHIAE aybi3lia >KoHEe Jkaszlarna
KapbIM-KaTbIHAC ~ Kacay  JIaFAbUIAPBIH
MeHrepeai. Kocibum KpI3MeT camachiHAa
apHaiibl JKOHE FHUIBIMU 9jieOueTTepal
TYCIHY JaFAbUIapbIH JaMBITyFa KON KOHIT
OeiHemi.

HNHocTpanHbIN
A3BIK
(mpoteccroHanbH
13179

IIpy w3yyeHMM [aHHOW JIUCLMIUIUHBI
MarucTpaHThl  OBJIAJIEBAIOT  HAaBBIKAMU
YCTHOTO W THCHMEHHOTO OOIIeHHUs Ha
WHOCTPAaHHOM  $I3bIK€ B Mpeaernax
M3y4aeMbIX JIEKCUYECKHUX u
rpaMMaTH4YeCKux TeM. bosbiiioe BHUMaHNe
yAeNAeTCs] Pa3BUTHIO HABBIKOB TOHUMAHUS
CIIEMAJIbHOM M HAY4YHOM JIUTEepaTypbl B
cdepe npodeccuoHaAIbHON 1eITeTbHOCTH.

Foreign Language
(professional)

When studying this discipline,
undergraduates master the skills of oral
and written communication in a foreign
language within the studied lexical and

ON2, ON3




grammatical topics. Much attention is paid
to the development of skills of
understanding  special and scientific
literature in the field of professional
activity.

BI1 JKOOK
BJ] BK
BD UC

ZhMP/
PVSh
/IPVE
203

JKorapsl
MEKTEIITIH
e JarOruKachl

[Ton  ’xoFappl  MEKTENTIH  FHUIBIMH-
MeJarOTUKAJIBIK ~ HETI3JIEpIH  MEHIrepyre
OarpiTTanrad  JKoOFaprel OKY OpPBIHHBIH
MeArorbIHbIH, KACiOM KBISMETIHIH MOHI,
OKBITYIIBICBIHBIH ~ KOCIOM-TIeTarOTUKAIIBIK
KY3BIPETTUIITIHE KOWBUIATBIH  TajanTap
kemeHi  ambuigpl.  JKOFapel  MEKTeIl
TUAAKTHUKAChl O6JIMIHAE KOFaprbl OKY
OpBIH/Ia OKYy TIPOIECIH YHBIMAACTHIPY,
OKBITY/IbIH 3aMaHayH NapajurMaiapbl MEH
’KaHa OKBITY YJrUIEpiHE HEri3JeNireH OKY
MpOLECiH  YHUBIMIACTBIPYABIH Ma3MYHBI,
HBICaHAAPbI OolbIHIIA Macenenep
KapacThIPbLIAIBI.

Ilemarornka
BBICIIEN IIIKOJIBI

JucuunimHa HampaBieHa Ha OCBOEHHUE
HAy4YHO-TIEJJarOTHYECKUX OCHOB BBICIIEH
IIKOJIBI. PackpsiTa CYIIHOCTb
npodeccuoHaTbHON JesTeNbHOCTH
mefarora  BBICHICH  INKOJBI, KOMILIEKC
TpeOoBaHUI npodeccuoHaIbHO-
MeIarOrMYeCKIX KOMITETEHITHIA
npenojaBatens  By3a. B pasgene
T TaKTUKA BBICIIICH TITKOJTBI
paccMaTpUBaIOTCS BOIIPOCHI o
OpraHu3aiui mporecca oOydeHHs BY3e,
coJiepKaHue, ¢bopmbl OpraHu3aIH
y4eOHOrO TIpoliecca, OCHOBAaHHBIX Ha
COBPEMEHHBIX MapagurMax M TpPeHAax

ON4,
ON5,
ON12




00yJeHUsI.

Pedagogy of
higher education

The discipline is aimed at mastering the
scientific and pedagogical foundations of
higher education. The essence of the
professional activity of a higher school
teacher, the complex of requirements of
professional and pedagogical competencies
of a university teacher is revealed. The
section of higher school didactics deals
with the organization of the university
learning process, the content, forms of
organization of the educational process
based on modern paradigms and learning
trends.

BIT )KOOK
BJI BK
BD UC

BP/
PU/
PM 204

backapy
IICUXOJIOTUACHI

AnaMm pecypcTapblH 0acKapy TEOPHUSCHI,
MepCOHANBI  0ackapy oJlicTeMeci KoHe
yibIMIaFbl IEpCOHANIBI OacKapy KyHeciH
KaJBIITACTHIPY, YIBIMIAFbI KaJIbIp
YKYMBICBIH JKOCHapJiay oHE INepCOHabI
O0ackapy  CTpaTerusichl, TIePCOHAJITBI
0ackapy TEXHOJOTHMSCHI JKOHE  OHBIH
JaMybl, COHBIMEH KaTap  YHBIMJIAFbl
NEpCOHANJIBIH  MiHE3 KYIKBIH Oackapy
Macenesnepi MeH ic OpEKEeTIHIH
HOTMKEJIEpiH Oaraay

Ilcuxomnorus
YIpaBJICHUS

Teopuss  ymnpaBieHUsST  YEJIOBEUECKUMH
pecypcamMy, METOAOJOTUS  YIPaBICHUS
MEPCOHAIIOM U (OPMHUPOBAHUS CHUCTEMBI
YOpaBIEHUS MEPCOHAIOM OpraHU3aluy,
CTPATETMYECKOE YIPABIEHHE IEPCOHAIOM
U IUIAHUPOBaHHE KaJApoBOH paboThl B
opraHusany, TCEXHOJOIuA YIHIPaBJICHUA
IIEPCOHAIOM M €r0 Pa3BUTUEM, a TaKKE

ONI10,
ON12




BOIIPOCHI yIIpaBJICHUS MOBEJICHHEM
NepCcoHaja  OpraHM3alud W OLCHKHU
pE3yJIbTATOB €0 JACATEIbHOCTH

Psychology of

Theory of human resource management,

management methodology of personnel management
and formation of the organization's
personnel management system, strategic
personnel management and planning of
personnel work in the organization,
technology of personnel management and
its development, as well as issues of
management of the behavior of the
organization's personnel and evaluation of
the results of its activities.
Mapketun | MoayJibai CoTTi asiKTaFraHHAH BIT TK/ KM/ Kasipri [Ton JIOTHKAJTBIK PETTLTIKTE ONS,
I'TTIiK KeiiiH 6inim anymsl Kabinerri: | 5] KB/ SM/ MEHEDKMEHT MHKpOJICHIelIe  GacKapyablH FBUIBIMH, ONO,
6ackapy / | ON6, ON7, ON8, ON 9, BD EC/ MM QNIeyMETTIK 9KOHOMHUKAJIBIK JKOHE ONI10,
Mapkerun | ON10, ON11 206 MICUXOJIOTHSUIBIK aCMeKTIepiH
roBO€ KapacTeipanbl. byn moH Oackapy Typaisl
yrpapien | 110CT€ yCHIEUIHOTO 3aBePIICHNs OiTiM KelIeHiH KaJbINTacThIpaasl, 0acKapy
ne/ MoO/lyJIsl 00yaloluiics Oyner: Ma3MyHBIH amajbl, 0ackapy KbI3METiHiH
Marketing ONG6, ON7, ON8, ON 9, TYpTi  TYpJAepiH JKy3ere  achIpy.blH,
Managem ON10, ON11 Oackapy OKkoHe kobOamay  KyHenepiH
ent Upon successful completion of B ezrep icTepai 6ackapyasH, HR
the module, the student will: — TOYCKCIACPIIH  HAKTBl  NAF/BLIAPBIH
ON6, ON7, ONS, ON 9’ KaJIbINITACThIpAaJbl.
ON10, ON11 CoBpeMeHHbIN JlucuniauHa B JIOTHYECKOU
MEHE[KMEHT MOCJIeI0BATEIbHOCTH paccmarpuBaeT

Hay4HbIe, COIHAIbHO-I)KOHOMHUYECKUE U
TICHIXOJIOTUYECKUE ACTIEKTHI  YIIPaBIICHUS
Ha MUKpOypoBHe. JlaHHas JUCHMIUIMHA
dopMupyeT  KOMILJIEKC  3HaHUM 00
yIpaBJIEHUH, PACKPBIBAET COJEpKAHUE




yIpaBJIeHUs, BbIPAOATHIBAET KOHKPETHBIE
HaBbIKM  OCYLICCTBJICHHUS  Pa3jIM4HBIX
BUJOB  YIPABJIEHYECKOW JEATECIBHOCTH,
aHayimsa CUCTEM yIIpaBJICHUSA u
IIPOEKTUPOBAHMS, yIpaBiIeHUE
n3meHenussmMu, HR - pucku.

Modern
management

The discipline considers the scientific,
socio-economic and psychological aspects
of micro level management in a logical
sequence. This discipline forms a complex
of knowledge about management, reveals
the content of management, develops
specific skills for various types of
management  activities, analysis  of
management systems and design, change
management, HR risks.

UBK/
RLO/
MLO
206

Y HBIMIare!
0aCIIBUILIK JKOHE
KOIIOACIIBIIBIK

Kypc Hapblk kaFgaliblHZa — YHBIMABI
OackapyabIH TUIMJIUTITIH apTTHIPY
MaKcaTbIHIa JKETEKIIIIIIK TIeH
KOIMIOACIIBUIBIKTEIH ~ TCOPHSUTBIK ~ YKOHE
o/licTeMENIK MOceNeNepiH alajabl, TOMTHIK
JUCITUTUIMHA TIPOIIECTEPl KOHE YHBIMIA
Oackapy HemiMaepin KaObLIIaY
KyHeciHIe KOMaHAaIapabl KAJIbIITACTRIPY
OPUHIUNTEP] Typanbl OUTIM  KeIleHiH
KAJTBIIITACTBIPAJIbI

PykoBoncTBo u
JUAEPCTBO B
opraHusanu

Kypc packpplBaeT TeOpeTHYECKHE U
METOJMYECKHE BOMNPOCHl JUAEPCTBA U
PYKOBOACTBA C  LEJNbIO  IOBBILEHUS
3¢ (HEeKTUBHOCTH YIPABIICHUS
OpraHM3alMel B  YCIOBMAX  pBIHKa,
dbopMHUpyeT  KOMIUIEKC 3HAHUI 0
mpoueccax — IpyNIoOBOW  JUHAMUKH H

ONG6,
ON7,
ONS,




npuHIMIAX (GOPMUPOBAHUS KOMaHA B
CUCTEME  TMPUHATHUS  YIPaBICHYECKUX
pelieHrui B OpraHu3aliu

Management and
leadership in the
Organization

The course covers theoretical and
methodological issues of leadership and
management in order to improve the
effectiveness of organization management
in the market, forms a set of knowledge
about the processes of group dynamics and
the principles of team formation in the
system of managerial decision-making in
the organization.

KII
YKOOK/
T1J1 BK/
PD UC

T™/
PM/
PM 301

Toxipubenik
MapKETHHT

Ickepnmik  STMKa KaHOHAAPBIH  CaKTay
HETI3IHAE THIMOI DKOHOMHUKAILIK JKOHE
0acKapylmbUIBIK MApKETHHITIK HICHIIMIEP
KaObuIIay YIIIH KY3bIpeTKe ue 0oy
JIaF IbLTAPBIH KaJIBIITACThIPA/IbI;
MapKeTHHITIK  3epTTeyliep HOTHKeJepi
JKOHE H1apyambUIbIK KYpPrizyuui
CyOBEKTIHIH 1Kl aKmapaThl HETi31HAEe
OHIIpiC J)KOHE OTKi3y KOJIEMIHIH
OoJpKaMIapbIH €CcenTey i YUpeHy

IIpaxTrueckuit
MapKETHHT

dopmupyet HaBBIKH obnananus
KOMITETEHIHEH ISt TIPUHSITHS
3¢ (HeKTUBHBIX SKOHOMUYECKUX u
YIIPaBICHYECKUX MapKETHHTOBBIX
pelIeHH Ha OCHOBE COOJIOCHUSI KAHOHOB
JIEIOBOM ATHKH, PacCUUTHIBATH MPOTHO3BI
00BEeMOB MpPOM3BOJACTBA M cOBITa Ha
OCHOBE  pE3yJbTaTOB  MapKETHHTOBBIX
UCCIIE0BAHUI u BHYTPEHHEN
nHOPMAINN XO3SHCTBYIONIETO CYObEKTa

Practical

Develops the skills of having the

ONI10,
ONI11




marketing

competence to make effective economic
and managerial marketing decisions based
on compliance with the canons of business
ethics; calculate forecasts of production
and sales volumes based on the results of
marketing research and internal
information of the business entity

Mapxketun
I'TIK
nIenrimMaep
i
aHaJINTHKA
JIBIK, KOHE
KOMMYHHK
AIUSJIBIK
KamMTaMac
I3 eTy /
Ananutnu
eCKoe U
KOMMYHHK
allMOHHOE
obOecreyeH
ue
MapKETHH
TOBBIX
peeHuit/
Analytical
and
communic
ation
support
for

Mogayabai coTTi assiKTaFaHHAH
KeliH 0l1iM aaymbl KaliaeTTi:
ON1, ON3, ON4, ON5, ONG,
ON 9, ON 10, ON 11

IHocye ycnemHoro 3apepuieHus
MOyJIs o0ydarommuiicsa Oyner:
ON1, ON3, ON4, ON5, ONG,
ON 9, ON 10, ON 11

Upon successful completion of
the module, the student will:
ON1, ON3, ON4, ON5, ONG6,
ON9,ON 10, ON 11

KII TK/
I1J1 KB/
PD EC

KMT/
SMA/
MMA
303

Kasipri
MapKETHHTTIK
Tangay

Byl moH MaMaHIBIKTBI Hrepyae Kociom
outiM MEH JIaF IbLTAP b
KajpnTacTeipasl. Kype HapBIK
JKarJalblHIa MapKETUHITI OacKapy.blH
TUIMAUTITIH apTThIpy MaKcaTbIH/1a
MapKETHHTTIK Tanuay KYPri3yiH
TEOPUSIIBIK JKOHE omicTeMeIiK
MOCeNIeTIepiH  amiajbl,  MapKETHUHITIK
TaNgayAbl aKMmapaTThIK KaMTaMachl3 €Ty
JKOHE OHBbl MAapKETHUHITIK 3epTTeysep
KyleciHle naijanaHy Typajabl OUIIM
KEIICHIH KaJIbIITAaCThIPaIbl

CoBpeMeHHBIN
MapKETHHTOBBIHa
HaJH3

Jannas JTVCIUTUTAHA dopmupyer
npodeccrOHaIbHbIC 3HAHUS M YMEHUS TIPU
OCBOCHHUU cnenuanbHocTH. Kype
packpbIBaeT TEOPETUYECKHE u
METOJMYECKHE  BONPOCHl  MPOBEACHUS
MapKEeTUHTOBOTO  aHaliM3a C  IEJbI0
NOBBIIIEHUS 3()PEKTUBHOCTH YIIPaBICHUS
MapKeTUHIOM B  YCIOBHUAX  PBIHKA,
dbopMupyeT  KOMIUJIEKC  3HaHWM 00
UH(POPMALIOHHOM obecreyeHnn
MapKETHHTOBOTO aHamM3za M €ro
UCTOJIb30BaHUHU B CHUCTEME
MapKETHHTOBBIX HCCIICIIOBAHUIA.

Modern

This  discipline  forms  professional

ONG,
ONO,
ON10,
ON11




marketing
analysis

knowledge and skills in the development
of specialty. The course reveals the
theoretical and methodological issues of
conducting marketing analysis in order to
improve the effectiveness of marketing
management in market conditions, forms a
set of knowledge about the information
support of marketing analysis and its use in
the system of marketing research.

KIB/
GB/
HB
303

Konaky# 6usneci

[ToH KapKBUIBIK-TIAPYAITBUIBIK KbI3METTI
Oackapy, KOHaK YH KbI3METKepJepiHiH
JKYMBICBIH ~ YHJIECTIpY, KBI3METKepIepIi
IpIKTEY JKOHE OKBITY, COHBIMEH KaTap
KOHAaK YHIIH OapiblK KbI3METKEPIEpPiHIH
yiieciMIl JKYMBICBIHA KOJ KETKI3Yy KOHE
KOHAKTapFa KbBI3MET KOPCETYIIH >KOFaphl
camnachl JaFbUIapbIH KAJIBIITACTHIPAIbL.

T'ocTuHMYHBIH
ousuec

Hucnummmza dbopmupyer HAaBBbIKU
PYKOBOIUTH  (DMHAHCOBO-XO3SIIICTBEHHOMN
JIeSITEIbHOCThIO, KOOPJIMHUPOBATh padoTy
MepcoHaNa TOCTHHMIBIL, B moabope u
00y4yeHun MepcoHalia,a  TaKXKe B
JOCTIKEHUHU CIAKEHHOCTH pabOThI BCEX
COTPYAHUKOB TIOCTHHHMOBI HW  BBICOKOI'O
KauecTBa 00CITY>KMBaHHsI TOCTEH.

Hotel business

The discipline forms the skills to manage
financial and  economic  activities,
coordinate the work of the hotel staff, in
the selection and training of staff, as well
as in achieving the coherence of the work
of all hotel employees and the high quality
of guest service.

ONG,
ONO,
ONI11




KIT TK/
T1J1 KB/
PD EC

ONg3,
ON4,
ONO,
ONI11

MMZT/ | MapkeTHHITiK [Ton omeymerTik 3eprreydiH Oip Typi
STMI/ | 3eprreynepain peTiHZEe  MapKETHHITIK  3€pTTeyiep
MTMR | 3amanayn olicHaMachkl MEH OMICTeMeCi  TypaJibl
304 TEXHOJIOTHSUTApBI | OUTIMIH ~ iCKe  acelpyFa  HeEI3JeNreH
MapKETHHTTIK 3epTTeynep KYprizy
JIaFIbUTAPBIH KAJIBIITACTHIPAIbI
CoBpemeHHbIE Huctummaa  dopmupyer  GopmMupyet
TEXHOJIOTUHI HaBBIKM  TPOBEACHUS  MAapPKETUHTOBBIX
MapKETHUHTOBBIX | UCCJICIOBAHHIM, OCHOBaHHBIE Ha
UCCIICIOBAaHUN peanu3aly 3HAHUKA O METOAOJIOTUU U
METOJIUKE COLIMOJIOTHYECKOTO
MCCIICIOBaHMS, Pa3HOBUIAHOCTHIO KOTOPBIX
SBIISIFOTCSI MAPKETUHTOBBIE HCCIIEIOBAHUS
Modern Develops the skills of conducting
technologies of marketing research based on the
marketing implementation of knowledge about the
research methodology and  methodology  of
sociological research, a type of which is
marketing research
TIMKT | Tyremymsiiapast | [ToH ickeprik kemicce3nepal CoTTi Kyprizy
/ TIPP/ | H uppalMOHaNABl | YUIIH TYTBIHYIIBUIAPBIH HPPALMOHAIIEI
TICB MIHE3-KYJIbIK MiHE3-KYJIKbIH TYCIHIIpY YILIiH
304 TEOPUSCHI KYHJBIIBIKTAp KyleciH KOJIJIaHy
JIAFIBUTAPIbI KAJBIITACTHIPAIbI
Teopus @dopMupyeT yMEHHs TNpU TNPUMEHEHUHU
UpPpAIMOHANIFH TO | CHCTEMbI [IEHHOCTEH Ui  OOBSCHEHHUS
MOBEJICHUS UppaMOHAILHOTO MIOBEJICHUS
noTpeduTtenei noTpeOuTenedt, YTOOBIYCHEITHO  BECTH
JIEJIOBBIE TIEPETOBOPHI
Theory of Develops skills in applying a value system
irrational to explain irrational consumer behavior in
consumer order to successfully conduct business
behavior negotiations

ON1,
ONS5,
ON©9,
ONI11




Caynainbik
MapKETHH
I'Ti
YUABIMIACT
sIpy /
Opranusa
s
TOPrOBOTO
MapKeTHH
ra/Organiz
ation of
trade
marketing

Moayabai coTTi assKTaFaHHAH
KeifiH 0i1iM anymbl KadineTTi:
ONS5, ON 6, ON7, ON 8,
ON9, ON10, ON11

ITocie ycnemHoro 3aBepuieHus
MoayJisi o0yuaronuiics oymer:
ONS5, ON 6, ON7, ON 8,
ON9, ON10, ON11

Upon successful completion of
the module, the student will:
ONS5, ON 6, ON7, ON 8,
ON9, ON10, ON11

KIT TK/
T1J1 KB/
PD EC

™/
™/
TM 306

Trade

MCHCI’KMCHT

[Ton cayna KOCIOPBIHAAPBIHBIH
TayapjlapplH CaThIll ally JKOHE cary
MpOLECTePiH xKocrapiay KoHE

YUBIMIACTBIPY JNaFAbUIAPBIH, OHBIH cayaa
KBI3METIHIH TYpPIH J>KOHE OpBIHIAIATHIH
KOMMEPIIHSITBIK orepanusIapIbIH
CHUIIAaThIH €CKEpPEe OTBIPHIN, KICIMOPHIHHBIH
TayapJblK aCCOPTUMEHTIH KAIIBIITACTHIPY
JIaFIbLIapbIH; Tayap  KO3FaJbICHIHBIH
OpTYPIi Ke3eHIEpiHJIe cayaa MPOIecTepiH
YTBIMIBl  YUBIMIACTBIPY  JaFAbUIAPBIH,
KOMMEPIIHSITBIK KOCITOPBIHAAPIBIH
KaJIpJIbIK, MaTEPHAJIBIK JKOHE KapKBbLIBIK
peCypCTapbhIHBIH JKal-KYHiH Tainaay KoHe
Oaranayzapl; IIapyalIbUIbIK  KYPri3ymli
CyOBeKTUIepIiH KBI3METIH OakpuIay
JIaFIbLIapbIH MEHrepy KaOineTin
KAJTBIIITACTBIPAJIBI

Trade

MCEHCI’KMCHT

Jucuurmmba  GopMupyer crnocoOHOCTh
BJIQ/IETh HaBbIKAaMHM  IJIAHUPOBAHUS U
OpraHM3alMy MpOLIECCOB  3aKyNKH U
MIPOJaXX TOBApOB MPEANPUATUN TOPTOBIH;
HaBbIKaMU  (POPMUPOBAaHUS  TOBAPHOTO
aCCOPTHMEHTa IMpPEANpHUsITHS C Y4eTOM
BUJA €ro TOProBOM JEATENBHOCTH H
XapakTepa BBIMOJIHAEMbBIX KOMMEPUYECKUX
omnepanuil; HaBbIKAMM  PAlMOHAIBHOU
OpraHu3alii TOPTOBBIX IMPOLECCOB Ha
pa3IM4YHBIX J3Tanax TOBap O MABM)KECHHS,
aHaJIU3 U OLEHKU COCTOSIHUSI KaJIpOBBIX,
MaTepHalbHBIX M (PHMHAHCOBBIX PECYpPCOB
KOMMEPUYECKUX MPEeINpUsITHI; HaBBIKAMU
KOHTPOJIS 3a JESITEIBHOCTBIO

ON 7,
ON 8,
ON9




XO3SICTBYIOIUX CYOBEKTOB.

Trade
management

The discipline forms the ability to master
the skills of planning and organizing the
processes of purchasing and selling goods
of trade enterprises; the skills of forming
the product range of the enterprise, taking
into account the type of its trading
activities and the nature of the commercial
operations performed; the skills of rational
organization of trade processes at various
stages of commodity movement; analysis
and assessment of the state of personnel,
material and financial resources of
commercial enterprises; the skills of
monitoring the activities of economic
entities

™/
™/
T™M 306

Trade mapkeTuHT

Tenrepimai Oackapy HIenIimMIepin
JMAWbIHIAy MaKcaThIHAa KOMIAHUSIIAPIBIH
(G YHKITMOHAJIBIK CTpaTerusapbl
apachIHJIaFbl ©3apa OalIaHBICTBI TAIAY
KaO1J1eTiH KaJIBINTACThIPaIbl

Trade mapkeTuHr

dopmupyeT crnocoOHOCTh AHAIU3UPOBATH
B3aUMOCBSI3M MeXAYy (YHKIMOHAIbHBIMU
CTpaTeTussMM  KOMIIAHMW  C  IEJIBIO
MIOATOTOBKH cOaaHCUPOBaHHBIX
YIPaBJICHUYECKUX PEIICHUI

Trade marketing

Develops the ability to analyze the
relationships  between the functional
strategies of companies in order to prepare
balanced management decisions

ONS5,
ON 7,
ON 8,
ON9

KII TK/
T1J1 KB/
PD EC

BBK/
KB/
BC 306

Busnecrig
0ocekere
KaOUIEeTTLIIr1

ITon OusHecTiH 0ocekere KaOIIETTUIIMHIK
Heri3ri TEOPHSIIBIK YFBIMJIapPBIH
TYKBIPBIMAAN B, 09CEeKeNeCTIKTIH

ONS5,
ONS,
ON9,




HBICAHJAPbl MEH TYPJEPIH O KIKTEH/I;
OocekenecTep Typalibl aKmapaT >KUHAY,
Ou3HecTiH 0ocekere KabUIeTTUIITH Tanaay,
HOTWOKENep i TYCIHIIPY, coHmai-aK
0OCEKeIeCTIKTI KYprizy KOHE
OocekenecTep/IiH MapKETHHITIK TaJaayblH
KYPri3y JaFapUIapblH KAJIBIITACTHIPAIBI

KonkypenrTocnoc
o0HOCTH OM3HECa

Jucuumumba  GopMynupyeT OCHOBHBIC
TEOpEeTUYECKHE HOHATUS
KOHKYPEHTOCIIOCOOHOCTH OusHeca,
knaccupuupyer  GopMbl U BUIBI
KOHKYpeHIIUHU; (OpMHUpYET HaBBIKU cOopa
uHpopManuu 0 KOHKYpEHTax,
aHAJM3UPOBATh KOHKYPEHTOCIIOCOOHOCTH
Ou3Heca, MHTEPIPETUPOBATh PE3yJbTaThl,
a Tak)Ke, BEIEHUS KOHKYPEHTHOU OGOpbhObBI
U TPOBUJCHHE MAapKETHHIOBOIO aHajlu3a
KOHKYPEHTOB

Business
competitiveness

The discipline formulates the basic
theoretical concepts  of  business
competitiveness, classifies the forms and
types of competition; develops the skills of
collecting information about competitors,
analyzing  business  competitiveness,
interpreting results, as well as conducting
competitive  struggle and providing
marketing analysis of competitors

BM/
BM/
BM 307

bpana-mapkeTuHr

[Ton Openarepni Kypy KoHe Oackapy
JAFIbUIaphlH  KANBINTACTRIPAABI, OV
Oocekere  KaOUIeTTI  JKoHE  KOpFayra
KaO171eTTi OpeHATepi NaMBITyFa, OJapIbIH
OpHajacybl MEH WMJ/DKIH aHBIKTayFa,
KOMITaHUSIHBIH MapKETUHTTIK

ON10
ON11

ONGe,
ONGg,
ON®9,
ON10,
ONI11




CTpaTerusuiapbiH eckepe OTBIPBITI,
OJIapJIbIH JIaMYbIH OacKapyFa KeMeKTece I

bpana-mapkeTunr

JucuuruimHa  (GOpMHpPYET HABBIKHM  TI0
CO3JaHMIO W YIPABICHUIO OpeHIaMH,
KOTOPbIE MIOMOTYT pa3pabaTbIBaTh
KOHKYPEHTHOCIIOCOOHBIE U
OXPaHOCIIOCOOHBIE  TOPTOBBIE  MapKH,
OmpeneNniaTb  MX  IO3WLIUPOBAaHHE U
UMJIMDK, YOPaBIsATh WX Pa3BUTHEM C
Y4E€TOM  MapKETHHTOBBIX CTpaTeruii

(bupMbI

Brand marketing

The discipline forms the skills for creating
and managing brands, which will help to
develop competitive and protective brands,
determine their positioning and image, and
manage their development taking into
account the marketing strategies of the
company

TOZN/
PTP/
PTP 307

Typucrik eHiMI1
KBUDKBITY

[Tonni MEHTrepy MaKcaThbl —
MarucTpaHTTapAbl TYPUCTIK KOMITAHHSIIA
TYPUCTIK OHIMII KYpPY MOHE >KBUDKBITY
MPUHLMIITEPIMEH, (YHKIIMOHAJIBIK
MiHAETTEpIMEH OHE CTpaTerusjapbIMeH
TaHBICTHIPY, COHBIMEH KaTap
MarucTpaHTTapabl TYPHUCTIK OHIM/I1
KBUDKBITY YILiH MapKETHHITIK
TEXHOJIOTUSIAp/bl  KOJJaHy  OoiibIHIIA
HAKThI IIENIMIep Kabbuiiayra YHpery.

[Iponsuxenue
TYPUCTHYECKOTO

IIPOJYKTa

Ilenbro OCBOEHUSI OUCLUIUIMHBI SIBISIETCS
O3HAKOMJICHUE MarucTpaHTOB c
NPUHIUIIAMH, (YHKIMOHATBHBIMU
3aJjadyaMd M CTpaTerussMM CO3JaHus W
NPOJBIKEHHSI TYpPIIPOIYKTa Ha TYPUCTKOM

ONS5,
ON7,
ON,
ON10
ON11




bupmMe, a Tak Ke B  OOYYCHHH
MarucTpaHTOB TPUHATHIO KOHKPETHBIX
peleHMi o MPUMEHEHHUIO
MapKETHHTOBBIX TEXHOJIOTHiA JUTST
MIPOJIBIKEHHSI TYPIIPOTYKTA

Promotion of a
tourist product

The purpose of mastering the discipline is
to familiarize undergraduates with the
principles, functional tasks and strategies
for creating and promoting a tourist
product in a travel company, as well as
teaching undergraduates to make specific
decisions on the wuse of marketing
technologies to promote a tourist product

KIT TK/
T1J1 KB/
PD EC

Shzh/
KR/
CA308

[IsrrapmabuIbIK
JKapHaMa

ITou YOKBIMJIBIK JKOHE KEKe
IIBIFAPMAIIBUIBIK ~ YAEpICTe  HIesIIapabl
Kypy oaicTepi MeH KpeaTuBTI 131ey
KypalJapblH Maijanany, KapHaMalbIK
ujesuiap M€EH CTaHIaPTTHI eMec
HenriMaepai a3ipiey JIaFIbLIapbIH
KAJTBIIITACTBIPAJIBI

KpeaTtuBHas
pexiama

@opMuUpPYyEeT  HABBIKM  HMCIIOJb30BaHHUS
MCTOHOB TICHEpalunu HWACU W CPCACTB
KpeaTUBHOIO  TIOMCKa B Ipoliecce
KOJIJICKTUBHOI'O n JINYHOCTHOTI'O
TBOPYECKOTO rpolrecca, BBIPAOOTKHU
PEKIIaMHBIX H)Iefl n HECTAaHJApPTHBIX
peLIeHut

Creative
advertising

Develops skills in using methods of
generating ideas and means of creative
search in the process of collective and
personal creative process, developing
advertising ideas and non-standard
solutions

ONS5,
ONS,
ON©9,
ON10
ON11




KZhB/
SRB/
MAB
308

Kaszipri
JKapHAMAJIBIK
ousHec

[Ton aschlHAa MarvcTpaHTTap JKapHama
KOCIITOPHBI KBI3METIHIH TUIMILTITIH
apTTBIPy KOHE JKapHAMa HapPbIFbIHIAFBI
CTPATETrHsUIBIK MaKcaTTapra KOJ JKETKi3y

YIIiH 3aMaHayH Oackapy
TEXHOJIOTUSUTAPBIH ~ YHPEHEeIi; COHBIMEH
Karap KapHama KOCITOPHBIHBIH

KOMMEPIHSUTBIK TaOBICBIHA KOJ JKETKi3y
yIIiH OyHipiik Ou3Hec-oinay JarablIapbiH
UTEpIll, TaICBIPBIC OepymlIyiepai TapTy
JKOHE yCTalm Kaly TEXHOJOTHsJIApbIH
MEHTrepeIi

CoBpeMeHHbIN
pPEKJIaMHBIN
ousHec

B pamkax JOUCHUIUIMHBI MarucCTPaHTHI
U3y4aT COBpPE-MEHHBIE YIIPABICHUECKUE
TEXHOJIOTUHI TUISE MOBBILICHUS
s dexTuBHOCTH NEATEIIbHOCTH
PEKIAMHOIO MPEANIPUATHS U AOCTUKECHHIO
CTpPaTeTMYECKUX IeJIed Ha pPEKIaMHOM
pPBIHKE; TaKKe€  OBJIAJeTh  HaBbIKAMU
JaTepanbHOro  OM3HEC-MBILUIEHUS  JUIS
JOCTHXKEHUSI ~ KOMMEPUYECKOro  ycmexa
PEKIaMHOIO NPEAUpUSITUS U OCBOMTH
TEXHOJIOTUM TIPUBJICYECHUS W YACpKaHUS
3aKa34YMKOB

Modern
advertising
business

Within the framework of the discipline,
undergraduates  will ~ study  modern
management technologies to improve the
efficiency of an advertising enterprise and
achieve strategic goals in the advertising
market; also master the skills of lateral
business thinking to achieve commercial
success of an advertising enterprise and
master the technologies of attracting and

ONS5,
ONS,
ONS9,
ON10
ON11




retaining customers

Cayna
KBI3METIH
CTpaTerus
JIBIK
6ackapy /
Crpareruy
ecKoe
yIpaBieH
ue
TOPIroBOi
JeSATEIHHO
crero/Strat
egic
manageme
nt of
trading
activities

Moayabai coTTi asKTaFaHHAH
Keilin Oi1iM anymbl KadlierTi:
ON2, ON3, ON4, ON5, ONS6,
ONS8, ON 9, ON10, ON11

IHocne ycnemHoro 3apepueHus
MOy sl o0y4arommiics Oyaer:
ONZ2, ON3, ON4, ON5, ONG,
ONS8, ON 9, ON10, ON11

Upon successful completion of
the module, the student will:
ONZ2, ON3, ON4, ON5, ON6,
ONS8, ON 9, ON10, ON11

KIT TK/
T1J1 KB/
PD EC

MS/
MS/
MS 305

MapkeTHHI TiK
cTparerusiap

Kypc MarucTpaHTTapaa FBUTBIMU
TYKbIpBIMIaMaapra HETi3/IeNreH
MapKETHHTTET1 CTpPATETHSUIBIK
menrmaepre KeIneH /1l Ke3Kapac
KaJIBIITACTHIPYFa; CTpATETHSUIBIK
MapKEeTHHITIK  JKOcmapjapabl  d3ipiey,
omapAsl  iCKe acelpy OKOHIHJeri ic-
miapanapabl  Jkoballay KOHE OCHI  ic-
OpEKeTTEep/AiH KOMITaHUS KYHBIHA OCEpiH
Oaranay JaFIbUTAPBIH aNIyFa;
KOMITaHUSTHBIH OacekenecTik
apTHIKIIBUIBIFBIHBIH, ~ HETI3rl  AJIEMEHTI
peTiHae KIMEHTKe OarmapiaHy TYCIHITIH
KaJbINTacThIpyFa  OarbiTTasiFad.  Kypc
MarucTpiepre KOMITAHUSHBIH MapKETHHT
KEeIlEeHi H, TYTHIHYIIBITIAPMEH KoHE
OocekernecTepMeH  ©3apa  OpPEKETTecy
KYHECIH Tayjay >kKoHe d3ipyiey OoiiblHIIA
KY3bIPETTEP/Il ATyFa apHaJIFaH.

MapkeTuHroBbIe
CTpaTeruu

Kypc wHampaBnmeH Ha co3gaHue Yy
MaruCTPaHTOB KOMILUIEKCHOTO MOJaX0Ja K
CTPaTEerHueCcKUM PEIICHUsIM B MAPKETHHTE,
OCHOBAaHHBIM Ha HAyYHBIX KOHIICIIIUX;
MOJTyuYeHUe HABBIKOB pa3paboTku
CTPAaTErMYeCKUX MapKETHHTOBBIX ILIAHOB,
MPOSKTUPOBAHUST MEPOIPHUATH TO0 UX
peaM3aliii W OICHKH BJIMSIHUS 3THX
JNEHCTBUII Ha CTOMMOCTh KOMIIQHHH;
dbopmupoBaHue MMOHUMaHUS
KITMEHTOOPUEHTUPOBAHHOCTH Kak
KITFOYEBOTO  DJIEMEHTa  KOHKYPEHTHOTO
MPEUMYIIEeCTBA KOMIIaHUH. Kypc

ON 4,
ON 6,
ON 8,
ON9




pa3paboTaH ISl TOJYYSHHUS MarucTpamu
KOMIIETCHIIMM 0 aHaIM3y U pa3paboTke
KOMIIJIEKca MapKeTHHTa KOMIIaHHH,
CUCTEMBI B3aUMOJCHCTBUM C
MOTPEOUTEISIMUA U KOHKYPEHTaMHU.

Marketing
strategies

The course is aimed at creating an
integrated approach for undergraduates to
strategic decisions in marketing based on
scientific concepts; gaining skills in
developing strategic marketing plans,
designing measures for their
implementation and assessing the impact
of these actions on the company's value;
forming an understanding of customer
orientation as a key element of a
company's competitive advantage. The
course is designed to provide masters with
competencies in the analysis and
development of a company's marketing
mix, a system of interactions with
consumers and competitors.

BM/
BM/
BM 305

Bpaug -
MEHEIKMEHT

[Tonmi OKY OpeH/I-MEHEPKMEHT
CaJlaChIHAAFbl MapKETOJOTTapAbIH KociOu
JAaWbIHABIFBIHBIH OCYIHE BIKIAN eTeml. by
Kypc MbIHaail OarbITTapAbl 3epaeneyi
KaMTUIbpl: OpeHATI 3amMaHayd TYCIHY;
OpeH]l MEHEPKMEHTIH KYPY KOHE JIaMBITY;
CTpPATErusUIbIK OpeH-MEHEIKMEHT;
Opennrep moptdenin  Oackapy  JKoHe
JaMBbITy; OpeHI-KOMMYHHUKaIMs; OpeHaTl
KaluTaAaHbIpy, ayIauT >kKoHe Oarainay;
»)ahaHIbIK OpeHA-MEHEDKMEHT

Bpanng -

I/I3yquI/1e JAUCIMITIIMHBI CHOCO6CTByeT

ONS,
ONS,
ON®9,
ON10
ON 11




MCHCIX)KMCHT

pocty po(heCCUOHATILHOM
MOJATOTOBJICHHOCTH  MapKEeTOJIOTOB B
obmacti OpaHA-MEHEKMEHTa. J|aHHBIN
Kypc BKIOYaeT B ce0sd H3ydyeHue
CIICIYIOIIMX  BOINPOCOB:  COBPEMEHHOE
MOHMMaHWe OpeHJa BO3HUKHOBEHUE W

pa3BHUTHE OpeH/I-MEHEDKMEHTA;
CTpaTeruuecKuii OpeHI-MCHE[)KMCHT;
yIpaBJIeHUE W  pa3BUTHE  MOPTQeEIs
OpeHI0B; OpeH1-KOMMYHUKAIIUH;

KanuTajau3anus, ayAuT U OIleHKa OpeHna;
1J100aJIbHBINA OPeH/I-MEHEKMEHT.

Brand Management

The study of the discipline contributes to
the growth of professional training of
marketers in the field of brand
management. This course includes the
following topics: modern understanding of
the brand; the emergence and development
of brand management; strategic brand
management; brand portfolio management
and development; brand communications;
brand capitalization, audit and evaluation;
global brand management.

KIT TK/
T1J1 KB/
PD EC

HM/
MM/
IM 309

XabIKapaybIK
MAapKETHH

By moH marucTpaHTTapaa XadbIKapablK
HAPBIKTApPAbl KYPri3yll NaMbBITyFa >KOHE
OJIAPJIBIH QJIEMIIK Tayap HapbIKTAPBIHIAFbI
[IUETIEHICKEH O0JCEKENEeCTIK JKaraaibIHaa
KOCIITOPBIHHBIH ~ CHIPTKBI  3KOHOMUKAJIBIK
KBI3METIHJIE MAapKETUHITIK Kypalaap/sl
KpeaTHBTI nanganany JIaF TbLTAPBIH
urepyre OarpiTTanrad. Kypcra omemuik
SKOHOMHKAHBIH >kahaHTaHyBI KaFIalbIHIA
MapKETHHITI YUBIMIACTBIPYIBIH

ON 3,
ON 8,
ON9




KaJbUTaHFaH TEOPHSUTBIK KOHE
o/licTeMeiK MaTepHaIapbI oap.
XanbpIKapaiablK ~MapKETHUHITIK  OPTaHBIH
epeKIIeTKTepPi, CHIPTKBI HAapBIKTApFa €HY
CTpaTerusuIapshl, XaJIBIKAPAITBIK
HApBIKTApJaFbl  MApKETHHT  KEIICHIHIH
EpeKIIeNiri JKoHe OHBIH eJAiH  1mKi
HapPBIFBIHA 9CEPil KApacThIPhLIAIbI

MexayHapoaHbIi
MapKETUHT

JlaHHas  AuMCIMIUIMHA ~ HaleleHa  Ha
Pa3sBUTHC y MarucCTpaHTOB BUACHUA
MEKIYHAPOIHBIX PBIHKOB U IPUOOpETEHUE
MU HaBBIKOB KpCaTuBHOT'O
UCIIOJIb30BAHUS MapKETHHTOBBIX
WHCTPYMEHTOB BO BHEIIHEIKOHOMUYECKON
JEATEIILHOCTH TPEANPUATHS B YCIOBHAX
obocTpsromencs KOHKYpEHLUU Ha
MHUpPOBBIX  TOBapHBIX  pblHKax. Kypc
COJIEPKUT 0OOOIICHHBI TEOPETHUECKUN U
METOAMYECKHI MaTepuall o OpraHu3aluu
MapKeTHHTa B YCJOBUAX TJI00ANM3auu
MHUpPOBOH 3KOHOMMKH. PaccmaTpuBaroTcs
0COOEHHOCTH MEXlyHapOIHOMN
MapKETUHTOBOM cpensl, CTpaTeruu
IIPOHUKHOBEHUSI Ha 3apyOEKHbIE PBIHKH,
cnenu(drka KOMIUIEKCa MAapKeTWHIa Ha
MCKAYHAPOAHBIX PBIHKAX, U €ro BJIMAHUA
Ha BHYTPEHHHI PHIHOK CTPAHBI.

International
marketing

This discipline is aimed at developing
undergraduates in the conduct of
international markets and their acquisition
of skills in the creative use of marketing
tools in the foreign economic activity of
the enterprise in the conditions of




increasing competition in the world
commodity markets. The course contains
generalized theoretical and methodological
material on the organization of marketing
in the conditions of globalization of the
world economy. The features of the
international  marketing  environment,
strategies for penetration into foreign
markets, the specifics of the marketing
complex in international markets, and its
impact on the domestic market of the
country are considered.

KM/
KM/
CM 309

KoMmmyHukanmsin
BIK MEHEIKMEHT

[Ton op Typiai KbI3MET calajapbIHAaFbI

CTPATETHSUTBIK JKOHE TaKTHKAJIBIK
MiHJETTepAl ienry MakcaTbIHIa
aJlaMJIap IbTH aKIapaTThIK e3apa
OpeKeTTecy arbIHJIapblH FBUIBIMU OacKapy
periHge KOMM yHHUKAITHSUTBIK
MEHEKMEHTTIH TYKBIPBIMIAMAJTBIK

Herizepi  Typayibl  JKydemi  OuTiMl
KaJIBINTACThIPAJIbI

KommyHnukanmon
HBIJ MEHE)KMEHT

HuctuminHa  GOpMUPYET  CHCTEMHBIE
3HaHUS O KOHIECNTYalbHBIX OCHOBAax
KOMMYHHUKAI[MOHHOTO MEHEPKMEHTa KakK
Hay4HOI'0 YIPABIICHUS [IOTOKaMU
MH(OPMALIMOHHOTO B3aUMOJICUCTBUSA
JIIOJIEH, C LEJIBI0 PELICHUS CTPATETUYECKUX
Y TaKTUYECKHX 3aJ1a4 B pa3IU4HbIX chepax
JIeATEIbHOCTH.

Communications
management

The discipline forms systematic knowledge
about the conceptual foundations of
communication management as a scientific
management of the flows of information

ON2,
ONS,
ONO,
ON10
ON11




interaction of people, in order to solve
strategic and tactical tasks in various fields
of activity

Mapxkerun
ITIK
KBI3METTI
x)obanay/
[Ipoextup
OBaHHE
MapKETHH
rOBOM
JeSATEIHHO
cru/Desig
ning
marketing
activities

Moayabai coTTi asKTaFaHHAH
Keilin Oi1iM anymbl KadlierTi:
ON 2, ON 3, ON4, ON 5, ON 6,
ON7,0N8,0ON 9, ON 10, ON
11, ON12

Ilocne ycneniHoro 3apepuieHus
Moy sl o0y4arommiics Oyaer:
ON 2, ON 3, ON4,0N 5, ON 6,
ON7,0N 8, ON 9, ON 10, ON
11, 0N 12

Upon successful completion of
the module, the student will:
ON 2, ON 3, ON4,0N 5, ON 6,
ON 7,0N 8, ON 9, ON 10, ON
11, ON 12

BI1 TK/
BJ1 KB/
BD EC

DM/
DM/
DM 207

Digital
MAapKCTHUHT

[Ton Marucrparypa CTYICHTTEpiHE
MUQPPIABIK ~ MAapKETHHT  CTPATETUSICHIH
o3ipiey JKOHE ICKe achIpy, THIMIUTIKTI
TaNgay SJKOHE OJIaH opi  OHTAMIAHIBIPY
ToCUImepl YIIH KaxeTTi OuriM  MeH
JIaFbLIAPIbI alyra OaFrpITTAJIFaH.
WuTepHer  xemicinae MapKETUHITIK
Oarmapiamanapibl  KacayFa MYMKIHIIK
OepeTin TEOPUSITBIK ourimMi
KaJIBIIITACTBIPYFa, KOCIOPBIHHBIH
KOMMYyHHKAITHSUTBIK KBI3METIH/IE
MHTEPHET-TEXHOJOTHSIIAP/Ibl  KOJIIAHYIbIH
MIPAKTUKAIBIK JIaFIbUIAPBIH JaMbITyFa Oaca
Hazap aynapbiianbl. VHTEpHeT >kemiciHiae
MapKeTHHITIK  CTpPaTeTUSHBI  93ipiey
OOMBIHIIIA KBICKAIIIA 9/IICTEMENIK epekesep
kenTipuired. [IpakTukanblk Tancsipmainap,
KelcTep MapKETHUHTTE UG PIIBIK
TEXHOJIOTUSUIAP/bl  KOJJIaHy JaFbUIapbIH
KAJBINTACThIPyFa OarbITTAIFaH.

Digital
MapKCTUHT

JAucuuniamza HAampasJIcHa Ha
MPHOOpPETEHUE CTyIEHTAaMH MarucTpaTyphbl
3HaHUH M HABBIKOB, HEOOXOIUMBIX IS
pa3paboTKu M pealu3aluy CTPATErHH IO

nudpoBomy MAapKETHUHTY, aHanusa
3¢ (HEeKTUBHOCTH U CIOCOOOB AalbHEHIIIeH
ontumm3arni.  OCHOBHOE  BHUMAaHHE
yaemnsieTcs (hopMHUPOBaHHUIO
TEOPETUYECCKUX 3HAHUH, MO3BOJISIFOIINX
pa3pabarbIBaTh MapKETHHTOBBIC

ON 6,
ON 9,
ON 11




nporpamMmbl B CETH HHTEPHET, PA3BUTHUIO
MMPAKTUYCCKUX HABBIKOB HCIIOJB30BAHUA

MHTEPHET-TEXHOJIOTUI B
KOMMYHUKAI[MOHHOU NeSATETbHOCTH
npennpustus.  [lpuBomgsTcs  kparkue

METOAMYECKHE IOJIOKEHUS 110 Pa3padoTKe
MapKeTUHIOBOM  CTpaTerMd B CETH
uHTepHeT. [IpakTrueckue 3a1aHusi, KEUCHh
HafpaBieHbl Ha (POpMUPOBaHHE HABBIKOB
MCTIOJIB30BAaHUS IIU(PPOBBIX TEXHOJOTUH B
MapKETHHTE.

Digital Marketing

The discipline is aimed at acquiring the
knowledge and skills necessary for the
development and implementation of a
digital marketing strategy, efficiency
analysis and ways of further optimization
by Master's students. The main attention is
paid to the formation of theoretical
knowledge that allows the development of
marketing programs on the Internet; the
development of practical skills in the use
of Internet  technologies in  the
communication activities of the enterprise.
Brief methodological provisions on the
development of a marketing strategy on the
Internet are given. Practical tasks and cases
are aimed at developing skills in using
digital technologies in marketing.

IT/
IT/
IT 207

WNHuTrepHer
TEXHOJIOTHSIIAPBI

WutepHer TtexHomorusuiapsl  JavaScript
TEXHOJIOTUSUTAPBIH,  KAIIBIKTAaH  KYMBIC
icreyre apHanran Web - KochIMIIaiapabl
nepoec azipreyre, HaKThl  YaKbIT
peXuMiHIe JepeKTepi Oackapyra

ONe,
ON7




MYMKIHJTIK OepeTiH KJIMEHT-CEPBEP
TEXHOJIOTHSUIAPBIH KAPACTHIPAIBI.

technologies of
project
management

WuTepuer HHTEepHET TEXHOJOTHMH pPaccMaTpUBaIOT
TEXHOJIOTUHT texHosorun  JavaScript,  KIMEHT «— —
CepBEpHBbIE TEXHOJOTUHU, YTO IO3BOJSET
CaMOCTOSITENILHO  paspaborath  Web-
NPWIOKEHUs i1 yJaJeHHOW paboThl,
YIIPABJIATH TAaHHBIMH B PEXKUME PEaTHbHOTO
BpPEMEHH.
Internet Internet technologies consider JavaScript
technology technologies, client-server technologies,
which allows you to independently
develop Web - applications for remote
work, manage data in real time
ShBKT | Xo6anapas YKobGamap s OackapyabIig Kazipri
/ OackapyibIiH TEXHOJIOTHSIaPhI 3amMaHayu CASE-
STUP/ | kasipri KypajgapbIMEeH KOCIOPBIHAAP/IbIH
MTPM | TexHOJOTHSACHI TUIMIUITIH ~ apTThlpyFa  OarbITTalIFaH
207 INOHJIK ~ Mocelenepial  wiemy  YIIiH
xKocmapiay MeH KoOalblK OacKapyabl
KapacThIPaJibl.
CoBpeMeHHbIE CoBpeMEeHHbIE TEXHOJIOTHH  YIPABICHUS
TEXHOJIOTUI IPOEKTaMH pacCMaTpUBAET MJIAaHUPOBAHUE
yIIpaBJICHUS U yIpaBJIEHUE TPOCKTAMHU JUIS PEIICHUS
pOEKTaMU 3a1a4 IPEeIMETHOM obsacTu
HaIpaBJICHHBIX Ha TTOBBIIIICHUE
3GPEKTUBHOCTH  PabOThl  MPEANPUIATUI
coBpemeHHbIMU CASE-cpencTBamu.
Modern Modern technologies of project

management considers planning and
project management for solving problems
of the subject area aimed at improving the
efficiency of enterprises with modern

ONS5
ON7
ON8
ON9




CASE-tools.

ITSM/ | IT-cepBuc IT kpI3MeTiH Oackapy — aKMapaTThIK ONG,
ITSM/ | MeHemKMEHTI KYHeNnepaiH  YUBIMIACTBIPBUTYBI — MEH ON7
ITSM KYMBIC icTeyiH 3epTrey. Moamimerrepai
207 OHJICY MOCEJIeNIepPIH Talaay
IT-cepBuc IT-cepBuc MEHEKMEHT U3y4eHUe
MEHEDKMEHT opraHuzaiii 4 (YHKIHOHUPOBAHUS
UHPOPMALIMOHHBIX ~ CHUCTeM.  AHammu3
po0ieM 00pabOTKH JaHHBIX.
IT-service IT service management is the study of the
management organization and functioning of
information systems. Analysis of data
processing problems.
BTP/ bynrtel bynrTtel  TexHONOrMsUIapAbl - MaijanaHy ONG6,
10T/ TEXHOJIOTHSUIApH | KAllIBIKTaH OacKapyra apHallFaH apHaubl ON7
TCC bl MTAlJANIaHy OarmapiaMaliblk  KaMTamachl3 €Ty MEH
207 Kypanaapisl KOJIAaHY/ IbIH 3amMaHayu
onicrepi MeH TEXHOJIOTHSTAPBIH
KapacThIpaJibl.
Hcnons3oBanue | Mcnonp3oBaHue OOJNIAYHBIX TEXHOJIOTHMA
00TaYHBIX paccMaTpUBaeT COBPEMEHHBIE METOIBI U
TEXHOJIOTHit TEXHOJIOTHIt UCTIONIb30BaHUS,
CHETHAT3UPOBAHHBIX MIPOrPaMMHO-
WHCTPYMEHTAIBHBIX CPEACTB yIaIEHHOTO
yIIpaBJICHUSI.
The use of cloud | The use of cloud computing considers
computing modern methods and technologies of using
specialized software and tools for remote
control.
BIT TK/ PT/ PR [Ton MarucTpaHTTapIbIH IICTEITiK ON 3,
BJI KB/ PT/ TEXHOJIOTHUSCHI TOKIPHOEH] eCKepe OTHIPHIN, KoCiOM kKoHe ON 10,
BD EC PT 208 ON 12

JKeKe canana TUIMIOI KOMMYHHUKATHBTI
MiHE3-KYJIBIKTHI KaJIBIITACTRIPYFa




MyMKiHAIK ©OeperiH PR TexHomoruscel
callachIHAAFBl  JKyHMemi — Oumimi  MeH
TOXKIpUOECiH, KOMITQaHUSHBIH PR
CTPaTETrHsICHIHBIH TYKBIPBIM/IAMACHIH,
KOMMYHHKAITHSITBIK xoOanmapIpl
JKOCTIApIayAbl,  Tpe3eHTAIMsuIap  MeH
ICKepJIiK Kelicce3aepai KYprizyai
JAMBITYFa OaFbITTAJIFaH.

PR texnomorumn

Hucuunnuna HalpaBJieHa Ha
dbopmupoBaHue y MarvcTpaHTOB
CHUCTEMHBIX 3HaHUH U MPAKTUKU B 00J1aCTU
PR TexHosorumu, KOHUENIMU  MHAp-

CTpaTeruu bUpMBI, TUTAHUPOBAHKE
KOMMYHHKAITHOHHBIX IIPOEKTOB,
NPOBEJICHUE TPE3CHTAMU M JICTOBBIX
MIEPErOBOPOB, TTO3BOJISTFOIIIAMU
BBICTPANBaTh s dexkTrBHOE
KOMMYHHKATHBHOE TTOBE/ICHUC B

npodeccHoHaNbHOM 1 THYHOCTHOMU chepax
C y4€TOM 3apyOe’KHOTO OTBITA.

PR technologies

The discipline is aimed at developing
undergraduates' systemic knowledge and
practice in the field of PR technology, the
concept of a company's PR strategy,
planning communication projects,
conducting presentations and business
negotiations, allowing them to build
effective  communicative behavior in
professional and personal spheres, taking
into account foreign experience.

KKKP/
PKO/
PCC

KoHcTpykTuBTi
KapbIM-KaThIHAC
TICUXOJIOTUSICHI

[Ton ke3 kenreH mpoduibaeri MaMaHHBIH
IC-OpeKeTIHIH  Typl peTiHAe  KapbIM-
KaThlHAC  TypajJbl OUIIMII  MeHrepyre

ONI10,
ON 12




208

OaFbITTaJIFaH, KOCIOM JaMy MEH TYJIFaHbIH
©31H-031 JKy3ere achIpyAarbl KapbIM-
KaThIHACTBIH ~ MaHbI3bl  Typanbl.  [loH
OapIbIK QJIEYMETTIK Karainapaa
TaOBICTBI KapbhIM -KAThIHAC JIaFIbLJIAPBbIH
KaJIBINITACTHIPAIBI.

IIcuxomorus
KOHCTPYKTHUBHOTO
oO01eHus

JlucuuiuiiHa HampaBlieHa Ha YCBOCHHE
3HaHAil 00  OoOmEeHuM  Kak  BHIE
NESTEIbHOCTH  CHCIHAIMCTa  JII0OO0TO
npoguisi, O 3HAYCHUU OOIICHUS B
npoECCUOHATILHOM Pa3BUTHH M JIMYHOMN
camMopeanru3alum. HAucuunnmna
(dopMHpYyeT HABBIKK YCIEIIHOTO OOIIECHUS
B JTFOOBIX COITMAJIBHBIX CUTYaIUsX.

Psychology of
constructive
communication

The discipline is aimed at mastering
knowledge about communication as a type
of activity of a specialist of any profile,
about the importance of communication in
professional development and personal
self-realization. The discipline forms the
skills of successful communication in all
social situations.

PIKK/
PDO/
PBC
208

Puropuxa.lckepi
K KapbIM-KaThIHAC

[Ton HOTIKeEM ICKEpIiK  Kejicce3zep
KYpri3e OTBIPbIN, MAaMaHHBIH KoCiOH
KBI3METIHJIE 1ICKEpIiK KapblM -KaTbIHAC
JAFIbUTAPBIH, PUTOPHKAIBIK MOJICHUETTI

KAJBIITACTHIPA/IbI. MarwuctpaHTTap
BepOAIIBI KapbIM-KaThIHACTHIH
TICUX OJIOTHSIITBIK ACTEeKTLIepiH,
PUTOPHUKAIIBIK smicTep MEH

JoneneMenep/iH KYpbUIbIMBIH MEHIepel,
CeHJIpy, ICKepJiK OHriMe  XKYprisy,
nikipraziac, BepOa bl emec

ONI10,
ON 12




KOMMYHHKAIUS KypaiJapblH MEHT€pei.

Puropuxka./lenoso
e oOurenue

Jucuurmna bopmupyer HaBBIKH
JIeTIOBOTO  OOICHMS,  PUTOPUYECKOMN
KYJbTYpPbI B npoeccuoHaTbHON

JESTENIbHOCTH  CHEIHUAUCTa,  BEACHUS
MPOIYKTUBHBIX  JIEIOBBIX IEPETOBOPOB.
MaructpaHTbl YCBOSIT ICHUXOJOTHYECKHE
ACITEKThI peyeBoro oO1eHus,
PUTOPUYECKHE TIPUEMBI U  CTPYKTYpYy
JIOKa3aTeNIbCTB, OBJIAJICIOT MAacTEPCTBOM
yOexaeHus, BeIeHUs JAeNoBoi Oecelpl,
criopa,  HeBepOaJbHBIMH  CPEICTBAMHU
oO01eHu.

Rhetoric.Business
Communication

Discipline forms business skills, rhetorical
culture in professional activities of a
specialist, conducting productive business
negotiations. Magistrants will assume the
psychological aspects  of  speech
communication, rhetorical techniques and
the structure of evidence, will master the
skill of conviction, business conversation,

dispute, non-verbal means of

communication.
OlIFA/ Oky ic- YKoraper MEKTEITE WHHOBALMSIIBIK
MIFUD/ | opekeTinin OKBITY/IBIH MOHIH MEHTepYre OarbITTaIIFaH.
MIFEA MHHOBAIMSIIBIK Bimim Oepyneri NHHOBAIIMSTHEIH
208 dbopManapeIHbIH o/liCHaMAaJbIK TOCUIAEPl KapacThIPbLIAIBL.
omicreMeci WNuHosarus TEOPHSCHI MEH
MPAKTUKACHIHBIH UHTETPAIUSIIBIK

yaepictepi  aHbIKTanaasl. [lemarorteig
KAHAIIBUT ~ MOJCHHMETIHE  KOMBLIATHIH
tanantap Oepinred. KypcTblH Ma3MyHbI
OKY KbI3METIH YHBIMJIaCTBIPYIbIH

ON 2,
ON 3,
ON 4




WHHOBAIMSUTBIK ~ (DOPMATBIH,  OKBITY/IBI
YUBIMIACTBIPY dbopmanapsei,
TEXHOJIOTHSUIAPBl ~ MEH  QJIic-Tocliaaepi
YHHUBEPCHUTETTET1 OKY YICpICiHIH >XOFaphl
camajibl HOTH)KECIH KaMTaMachl3 €TETiH
TYPFBIJIa KaPACTHIPHLUIAIBL.

MeTtonosorus
MHHOBAI[MOHHBIX
dbopM yuebHOU
JIeATECIIbHOCTH

HampaBieHa Ha OCBOGHHE CYIIHOCTH
WHHOBAIIMOHHOTO  OOydYeHUs B  BY3eE.
PaccmarpuBarorcst METOI0JIOTUYECKHE
MOJIXOJIBI JIJIS MHHOBAIIMA B 00pa30BaHUU.
OmnpeneneHbl WHTETPAIMOHHBIE MPOIECCH
TEOpUM W TPAKTUKA HMHHOBAIMOHHOMN
nestenbHOCTH. JlaHbl  TpeOOBaHUS K
WHHOBAIIMOHHOW KyJIbType menarora. B
COJICpKAHUU Kypca paccMOTPEHBI
WHHOBAIIMOHHBIA ~ JopMaT  OpraHU3aIH
yueOHOI eI TeNIbHOCTH, (hopMbI
OpraHW3aliil  OOYYCHHS, TEXHOJIOTHH,
o0ecrieunBaroye KaueCTBEHHBIN
pe3yibpTaT 00pa30BaTENBHOTO TIpolecca B
BYy3€.

Methodology of
Innovative Forms
of Educational
Activity

It is aimed at mastering the essence of
innovative education at the university.
Methodological approaches for innovations
in  education are considered. The
integration processes of the theory and
practice of innovation activity are
determined. The requirements for the
innovative culture of the teacher are given.
The content of the course considers an
innovative  format  for  organizing
educational activities, forms of organizing
training, technologies that provide a




qualitative result of the educational process
at a university.

BBZh/
PO/
PE 208

binim Gepymi
KEKEIeHIpY

ITon kasipri O6umiM O6epy TpeHarepiHiH Oipi
— nepOecTeHIipy Typaubl TYCIHIKTEpAi
KaJbINTacThIpyFa  OarbiTTasiFad.  OHBIH
Ma3MYHBI Keneci TaKbIPBIITAPMEH
YCBHIHBUIFAH: OUTIM OepyiH >KeKe MOJel,
OHBIH KYPBUIBIMBI MEH (DaKTOPJIAPHI; KEKe
OKBITY TPHHIMUITEPI; OKBITYIBIH JKCKE
TPAEKTOPHUSCHI TYPAJIbl TYCIHIK; )KeKe OlmiM
Oepyneri OalIaHbIC epeKIIeNiKTepi

[Tepconanusanus
00pazoBaHus

JAucuunnmna HAaIpasJIcHA Ha
dbopMupoBaHue MpeacTaBieHuil 00 OgHOM
U3 TPEHJO0B COBPEMEHHOTO 00pa30BaHUS —
MePCOHANTU3AIIIH. Ee CoJiepKaHue
NPEJCTAaBICHO  CIEAYIOUMMH  TEMaMHU:
NEepCOHATU3UPOBAHHAS MO/JIEITb
o0pa3oBaHus, €€ CTPYKTypa U (aKTOphl;
TIPUHIIMUIIBI HEPCOHATU3UPOBAHHOTO
YUCHUA, IIOHATHUC I/IH)II/IBI/II[yaJ'H)HOI\/JI
TpaeKTopuu  OOy4deHHs;  OCOOEHHOCTHU
KOMMYHUKAIIUK B MNEPCOHAIN3UPOBAHHOM
o0pa3oBaHUH.

Personalization of
education

The discipline is aimed at forming ideas
about one of the trends of modern
education — personalization. Its content is
represented by the following topics:
personalized education model, its structure
and factors; principles of personalized
teaching; the concept of individual learning
trajectory; features of communication in
personalized education.

ON4,
ONS,
ON12




Kacioun
MPaKTUKAIT
ap/
[Ipodeccuo
HaJIbHBIE
MPaKTUKH/
Professiona
| practices

Moayabai coTTi assKTaFaHHAH
KeifiH 0i1iM anymbl KadineTTi:
ON 2, ON4,ON 9, ON 10

ITocie ycnemHoro 3aBepuieHus
MoayJisi odyuaronuiics oymer:
ON 2, 0N4,0ON 9, ON 10

Upon successful completion of
the module, the student will:
ON 2, ON4, ON 9, ON 10

BII
KOOK/
BJI BK/
BD UC

PP 205

[Ieqarorukainik
MPAKTUKACHI

[Tenarorukanbik TOXipuOe cabak 6epy MeH
OKBITY/IBIH ~ TPAKTUKAIBIK  JIaFIbUIAPBIH
KQJIBIITACTBIPY MAaKCaThIHIA JKYpri3iieni.
byn perre marucrpanTTap OakaiaBpuaTTa
cabak 6TKi3yre TapThlIa b

Ilemarornueckas
MpaKTUKA

[legarornyeckasi mMpakTUKAa TPOBOJUTCS C
b0 (OPMHPOBAHUS  MPAKTUYCCKHUX
HABBIKOB METOJUKH TPENOJaBaHUS H
oOyuenus. [Ilpy 3TOM  MarucTpaHThI
MIPUBJICKAIOTCS K TIPOBEACHHUIO 3aHSTHUN B
OakajaBpuare.

Pedagogical
practice

Pedagogical practice is conducted in order
to develop practical skills in teaching and
learningmethods. At  thesame  time,
graduate  students  areinvolved in
conducting under graduate studies.

ON2,
ON4,
ONO,
ON10

KI1

KOOK/
T1J1 BK/
PD UC

ZP/
IP/
RP 302

3eprrey
MPAKTUKACHI

3epTTey NpakTUKachl OUIIM alylibuiapaa
©31H-031  KETUIAIpyre JKOHE  ©31H-031
JAMBITYFa JieTeH BIHTA-BIKBLIACTEI,
onap/bIH OenceH i eMip cypyl GapbichIHIA
J)KaHa oumimaepl O3/IrHEH
HIBIFAPMAIIBUTBIK, MEHTEPY/IiH KaKeTTLIIr
MEH JaFIbUTAPBIH KaJIBIITACTBIPY
MaKCaThIH]IA )KYPri3iiei.

UccnenoBaTeanbck
ast IpaKTHKa

Uccnenoparenbckas MNpakTUKa
MPOBOANUTHCS C IENbI0 (POPMHUPOBAHUS Yy
o0yyJaronuxcs cnocoO0HOCTH K
CaMOCOBEPILIEHCTBOBAHUIO 51
CaMOPa3BUTHIO,TOTPEOHOCTH HaBBIKOB
CaMOCTOSATEILHOTO TBOPYECKOTO
OBJIAJICHUS HOBBIMHU 3HAHUSIMU B TCUCHHUC
BCEHMXAKTUBHOMKHU3HE NCATCIHBHOCTH.

14

ON2,
ON4,
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Research practice

Research practice is conducted in order to
form students ‘ability to self-improvement
and self-development, needs and skills of
independent creative mastering of new
knowledge throughout the iractive life.

Fruipivu-
3epTTey
KYMBICHI/
Hayuno-
Hcciea0Ba
TeNbCKas
pabota/
Research
work

ME3X/
HUPM/
WDMT

TarpuieiMaamana | ME3XK FBUIBIMU-3EPTTE

H 6Ty MEH KbI3METIHIH, CTaHJIApTThI FBUIBIMU
MarucTpIiK MiHAETTepAl  MIeHIy,KYHAI3Ti  KociOm
JIMCCepTaIUsHbBI KbI3METKE KaKeTTI OUTIMII KEeHEHTy KoHe
OpBIHIAYBI TEPEHAETY OHE JOKTOpaHTypada OimiM
KAMTUTBIH aITy/Ibl KAIFACTBIPY JaFIbLIapbIH
MarucCTPaHTTBIH | KaJbITaCTHIPA/IbI.

FBUIBIMU-3EPTTEY

YKYMBICHI

Hayuno- HUPM ¢opmupyer HaBBIKM Hay4dHO-
UCCIIEIOBATEIIbCK | MCCIIEAOBATENILCKOM NeSTeTbHOCTH,
as pabota pelIeHs] CTaHAApPTHBIX Hay4HbIX3aJay;
MarucTpaHTa, pacmmpeHuss ¥ YIayOJeHUs  3HAHHIA,
BKJTIOYast HEO0XOAUMBIX ISt MOBCETHEBHOM
MIPOXOXKICHHE npodeccHOHaTBLHON JeSITeTbHOCTH
CTaKUPOBKH U MPOIOJKEHUS o0pazoBaHUs B
BBITTOJIHEHHUE JOKTOPaHTYpE.

MarucTepcKon

JICCepTaIIuU

Research work of
a master student,
including
internship and
writing of
Master's thesis

Research workof amaster's studentforms
theskills ofresearchactivities, solving stan
dards cientific problems; expanding and
deepening the knowledge necessary for
everyday professional activityand
continuing education in the doctoral
program.

24
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KopbiTbiH KA/ Maructpiik 8 ON©9,
Bl A/ JUCCEePTAIUSHBI ON10
arTecTanu FC/ pociMIIey JKOHE

s/ KOopray

Nrtorosas Odopmnenue u

aTTecTanu 3amuTa

s/ Final MarucTepCKOM

certificatio JCCEPTAIIUU

n

Preparation and
defense of the
master's thesis

120




